






= ' 


1 


1 


! ; 

J 5 

: ai 


1 

s 


1 

i| 




; I 


! ■ 


s 

• : 


s ■ 
i , 
1 j 


' 1 
■ 1 
ll 


s 

2 
X 

s 

S 

1 = 


J 1 

• 5 

I S 

H 


1 

3 1 ; 
3 I' 
2 1 


\i 

• ° 
1 


S 1 

s ? 

3 1 : 


*: 
1 



i 




len you ve Deen 




in this business for 



you make a few friends . 




IN MUSIC NEWS 




Jack Logan Rises 
On 'Mood Elevator' 



SU PAOB I 1 



Hi-Tech Apple 
Aids Reprise 

■ BY MARILYN A. GILLEN 



LOS ANdELES— Reprl^ Records 
and Apple Computer are pooling 
their strengths and resources as 
part of a new strategic alliance 
aimed at Jointly pi-omoting and mar- 
keting the label's artists and the 
computer company's technologies. 



BILLBOARD EXCLUSIVE 



The partnership undei-sfores llie 
increasing role that computers are 
playing in the music business — 
from the consumer-targeted flash 
of enhanced CDs and online sites to 
the back-room business applica- 
tions of A&R. art direction, man- 
agement, recording, marketing, 
and promotion. 

(Continued on page US) 



Christian Acts 
Enter iVIainstream 

■ BY CARRIE BORZILLO 

and DEBORAH EVANS PRICE 

NASHVILLE— Mainstream radio 
aii'play, Lollapalooza-type tours, mosh 




DC TALK 

pits, and MTV play are things i)eople 
don't readilv associate with Christian 
music, but DC Talk. Jai-s Of Clay. Pe- 
tni, WTiiteheait, Newsboys, Guaixhan, 
and (ieoff Moore & the Distance are 
just a few of the Chnstian rock acts 
dispelling preconceived notions about 
(Coni hnmi on jKtfjf 119) 



Capitol Sees Rewards Of A&R Strategies 



IVIore Beatles Product Promised 
In Wake Of 'Anthology' Series 



I BY CRAIG RO SEN 

LOS ANGELES— The Beatles "An- 
tholo^" series may be just the begin- 
ning of a batch of new re- 
leases, including a 
previously unissued 
acoustic version of "The 
Beatles," the 1968 double 
record dubbed "The 
mite Album." 

Long before the Beat- 
les' "Antholog>' 1" sailed 
to the top ofThe Bill- 
board 200, a series of 
meetings between top thei 
executives at Capitol, 
EMI, and Apple Corps, were held to 
pave the long and winding road to new 
Beatles product. 

Prior to I994's two-CD set "Live At 
The BBC," there had not been a new 
Beatles compilation released in the 
U.S. since 1988, when the label issued 
the two "Past Masters" CDs. which 
featured singles and B-sides not in- 
cluded on the British versions of the 



JELJL 



Beatles' albums. 

VfTien Garj' Gersh took over as pres- 
ident/CEO of Capitol Records in July 
1993. he took stock of the situation. 

"When I arrived at 
Capitol, the relationship 
betw'een the Beatles and 
EMI had gotten to the pe- 
riod whei'e it was continu- 
ally stalled in terms of 
getting new pi-oduct out, 
making a new deal, or dy- 
ing to move for\vai*d with 
what the jjotential was for 
releasing new Beatles* 
iTLES product," Gersh sa>'s. 

Gersh took his con- 
cerns to Charles Koppelman, chair- 
man/CEO of the EMI-Capitol Music 
Group, and suggested that the execu- 
tives and their counterparts in the 
U.K. examine the Beatles' future. 

"I said, 'We should take a real serious 
look at reassessing the Beatles situa- 
tion with EMI worldwide. We should 
open our eyes to what the future could 
(Continued on page 116) 



Artist Development At Record Co.^ 
Reflects Gary Gersh's Mission 



BY CHRIS MORRIS 

LOS ANGELES— As 1995 nears its 
end, Capitol Records is starting to reap 
the rewards of its artist development 

FOO FIGHTERS GERSH 

sli*ategj'. The Beatles' "Anthologj- 1" is 
atop The BUlboai-d 200 for the second 
week in a row, with sales of over 1.3 
million units, according to SoundScan 
(see Betw'een The BulleLg. page 118). 

But Capitol's mission goes beyond 
taking its most heavily promoted 
record of the year to No. 1, according 
to president/CEO Gar>' Gersh. 

He says, "It's important for me to 
make sure the Beatles record or the 
Bob Seger record or the Bonnie Raitt 
record is at the highest level it can 
possibly be. and to tr>' and take the 



Mexican Biz Seelcs Stability In Slump 



BY JOHN LANNERT 



MEXICO cm— The Mexican gov- 
ernment's ongoing inability to stabi- 




lize the peso has sent the domestic 
record business into a profound 
swoon that most industry' executives 
fear will persist indefinitely. 



back in the mai'ket by the end of this 
year," says Isaac Massry, owner of 
MLxup, a i3-slore chain here. "Things 



are worse than people think." 

Due to the contracting domestic 
market. Massry was forced to close 
three stores of another chain he par- 



"Everybody was exiwcting a come- tially owns, Di.'^colandia. 



Rodolfo Lopez, general director of 
BMG Mexico, describes the current 
business climate as "a crisis that will 
last three or four years. But there ex- 



ists a hope that the holiday season 
will help recoup a little of what has 
been lost during the rest of the year." 
Julio Saenz, who was recently ap- 

(CoiifintH'd on /K'Hf S.i) 



new midlevel artisis — the Rosanne 
Cashes and John Hiatts and Robbie 
Robertsons — to new levels, and the 
future of our company is clearly based 
on the breaking of the young artists." 




MICHAEL FRANTl OF 
SPEARHEAD 

In the last 12 months, Capitol has 
enjoyed some success with its roster 
of established acts and started to 
break through with such feisty new- 
comers as the Foo Fighters, Ever- 
clear, Radiohead, and Spearhead. At 
(Continued on page 116) 

BB Awards Honor 
Joni, TLC, Hootie 

■ BY BRADLEY BAMBARGER 

NEW YORK— LaFace/Aiista's TLC, 
Atlantic's Hootie & the Blowfish, and 
Tommy Boy's Coolio earned top hon- 
ors at the sixth annual Billboai-d Mu- 



GABRIEL AND MrrCHELL 

sit Awards here. The event was 
broadcast liw Dec. 6 by the Fox 
Broadcasting Co. from the New York 
Coliseum in midtown Manhattan. 

The Century Award. Billboard's 
highest honor for creative achieve- 
ment, was presented to Joni Mitchell 
{Cotithined on fKif/f Itt) 



HEATSEEKERS 



Seven Mary Three 
Has Mammoth No. 1 

SEE PAQE B3 




Billboard would like to to thank 
everyone Wtio helped to make 



SEE PAGE 73 
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Strvtk Wondkr's 

"Natural Wonder 

is live, majte/ful & brilliant... 

IT MAKKS YOTI FRET. AS THOUGH YOTI WERE THERE 



r 




Featuring 21 of his hit songs plus 3 new selections. 
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Michael Schulhof Resigns From Sony Corp. 

Shakeup Reverberates At Music Labels 



BY DON JEFFREY 



NEW YORK— In the latest jolt U) a music in- 
dustry rocke<l by seismic changes in its top 
ranks this year, Kony ('orp. has forced the 
resignation of Michael Schulhof, chief of its 
worldwide music and mo\ie companies, cre- 
ating uncertainty at Son/s record labels. 

Assuming Schulhofs titles of chairman of 
Sony Music Entertainment and chairman of 
Sony Pictures Entertainment is Norio Ohga, 
who is Sony Corp.'s Tokyo-based chair- 
man/CEO. Ohga, a trained baritone, was 
chairman of Sony Music l»efore Schulhof was 
named to the post in 1991. Sources say Ohga 
is unlikely to relinquish the top position at the 
music unit for some time. 

Sony declines comment on Schulhofs 
ouster. An official release says that he plans 
to "pursue new business interests in the new- 
technologies and entertainment arena." 

His departure has stirreii speculation 
about the future of other executives at Sony 
Music, as the company's U.S. market share 
lags behind that of previous years. Among 
U.S. distributing corporations, Sony Music's 
1995 album market share through Dec. 3 is 
13.6%, behind WEA's and PGD's, according 
to SoundScan. For 1994, its share was 15.2*^; 
for 1993, it was 17.3%. 

Insiders say Thomas Mottola, the presi- 
dent/COO of Sony Music, met with Ohga on 
the day Schulhof resigned and was told that 
he had Ohga's confidence. 

A memo to all Sony Music employees from 
Ohga and Sony Corp. president/COO 
Nobuyiiki Idei says, "We have the utmost re- 
spect and sup|X)rt for Thomas D. Mottola and 
his management team. They will continue to 
manage and lead the company into new teiri- 
tories and lines of business." 

Schulhofs dei>arture, however, has rekin- 
(\\e(\ music industry speculation that the i>osi- 
tion of Don lenner, chairman of Columbia 
Records Group, Ls precarious. 

But Mottola, as he did when rumors alwut 
lenner surfaced (Billboard, July 23), has is- 
sued a denial. In a statement to Billboanl, he 
says, "I am extremely pleased with the |>er- 
formanec of the top management of all Sony 
Music lalwLs. Both Don lenner, as chairman 
of Columbia Records Group, and Dave Glew, 
as chairman of Epic Records Group, have my 
continuetl support." Sony declines to confirm 
that lenner s emj)Ioyee contract expires this 
month. 

Despite criticism in the media, the Colum- 
bia label group has been doing well lately, 
with lop 1 0 succes.ses fmm Mariah Carey, Al- 
ice In Chains, and Michael Bolton, and a hit 




album from new alternative act the Presi- 
dents Of The United States Of America. Ac- 
cording to SoundScan, Columbia's year-to- 
date market share is fi.7%, which puts it in 
third place among label groups, after Warner 
Bros, and Atlantic. 

Sony Music's other major label group, 
Epic, has had top 10 albums in recent months 
from new rock act Silverehair and Michael 
Jackson. But some industry observers con- 
sider Jackson's highly touted double CD, 
"HIStorj': Past, Present & Futurt— Book 1," 
which Sony says has sold more than mil- 
lion units worldwide, a disappointment be- 
cause of high costs and expectations. Epic's 
market share this year is 5.6%. 

To most insiders, though, the departure of 



Schulhof had le.'vs to do with the music busi- 
ness than with Sony's other divisions. 

The movie group, which includes television 
and home video, has been the most troubled 
unit of Sony, although a spokesman says it 
has posted three consecutive profitable quar- 
ters. Liist >'ear, Sony hafi to write off $:i2 bil- 
lion in losses on its movie investment, and 
chairman Peter Guber was forced to resign. 
The title of chairman of Sony Pictures Enter- 
tainment had been unfilled until Ohga as- 
sumed it last week. Alan Levine has been 
running the mo\ie group as president/COO. 

At the time of the writeoff, there was spec- 
ulation that Schulhof s days were numbered, 
although many insiders said he retained the 
confidence of Sony's I)<)ard. 

But earlier this year. Sony Corp. named 
Idei presidenVCOO, and many sources say 
thei-e were conflicts between Idei and Schul- 
hof They say the problem involved Schul- 
hofs free-sjwnding ways with the entertain- 
ment comiwiy. 

Disputes also arose over the direction of 
Sony's mammoth consumer electronics divi- 
sion, which Schulhof headed in the U.S. 

(Continued on page 13) 



Metromedia Acquires Alliance; 
Deal Means New Film Co. Heads 



BY SETH GOLDSTEIN 



NEW YORK— Alliance Entertainment, 
which has built itself into the largest full- 
service music distributor in the U.S., vaults 
into the video arena after being acquired by 
Metromedia International (Jroup. Soui*ces 
expect a definitive merger agreement this 
month and the consummation of the deal 
for $5:13 million in stock ne.\t March. 

Uixm completion of the merger. Alliance 
vice chairmarv/president Anil Narang says 
that he and chairman Joe Bianco will have 
responsibility for Metromedia's domestic 
entertainment ventures, which include Ori- 
on Pictures, Orion Home Entertainment, 
M('EG Sterling, and the latest acquisition. 
Motion Picture Corp. of America. There 
will l)e othei-s if Metrometlia chainnan John 
Kluge takes majority control of Image En- 
tertainment, the laserdisc distributor in 
which he has strong minority interest. 
Trade re|)orts indicate that a deal may be in 



the works. 

Orion Pictures' 1,000-title librar>' drives 
the Home Entertainment division's video 
sales, which are estimated at $70 million- 
$75 million this year. "Obviously, Orion has 
a hel! of a catalog,'' says Narang. In the past 
year, Orion Home Entertainment has ac- 
quired distribution rights to foreign movies 
from Fox Lorber, Miijor League Baseball 
titles, and Japanese feature-length car- 
toons, while the studio has attempted to 
right itself financially and resume movie 
profluction. 

Alliance could contribute to this. Narang 
says that Alliance produces "a lot of special- 
interejit pn)grams" first seen on cable ser- 
vices, such as the Discoverj' Channel. The 
supplier is Alliance's British .subsidiary, 
Castle Communication, which set up a U.S. 
office this year. "There should be a great 
deal of synergj' l>etw'een Castle and Orion," 
Narang says. 

(Continued mi pape 110) 
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WHAT WAS OLD IS A HIT AGAIN 

English duo Robson & Jerome started out as actors, but now top 
the U.K. charts with their versions of classic songs from earlier 
eras. Correspondent Nigel Hunter reports from London. 

Page 70 

COUNTRY TROUBLES IN THE CITY? 

New York's only country FM station. WYNY. could be facing a for- 
mat change, a prospect that raises questions about the format's 
viability in the city. Country Airplay Monitor's Phyllis Stark has the 
story Page 105 
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IFPI: Piracy Concerns 
Extend To Internet 



■ BY JEFF CLARK-MEADS 

LONDON — The specter of music 
piracy by Internet users has been 
forced into the cold light of day by 
the record industr>*'s ghostbusters. 

Participants in a Nov. 30 new-me- 
dia seminar in London nm by inter- 
national labels gi-oup IFPI suggest- 
ed that the record industry has 
already coped with an upheaval 
gi ealer than that caused by interac- 
tive technologies. However, they 
added, governments need to protect 
those producers whose products 
make access to information technol- 
ogy' attractive and exciting. 

IFPI director general Nic Gar- 
nett told the seminar. "Nobody is e.\- 
iwcting the impact fi-om the Intemet 
over the next 10 years to be as great 
as the one we have had over the last 
10 years. The Internet has a very 
long way to go before it has an im- 
jiact like that of CD." 

Garnett added. "Multimedia is 
nothing so new. Record companies 
have been putting out material in au- 
dio and \ideo for years." 

Nonetheless. IFPI is acutely 
aware of the copyright safeguards 
that need to be in place fi)r new tle- 



liveiy systems. 

IFPI director of legal affairs 
Lewis Flacks said, "Intellectual 
proi>eity rights are fundamental to 
the gi*o\Nth of the information soci- 
ety. Building a global information 
society is not just about technologj'." 

Flacks added that cop\iight pro- 
tection will be "more and more im- 
portant in the information society 
where more and more of us will earn 
a living from information technolo- 

Flacks said a common theme from 
people involved in new deliven,' sys- 
tems is that technology has made 
copyright protection redundant. 
"This is a s|>ecious argument that we 
first heard when broadcasting was 
introduced." 

Flacks suggested that new tech- 
nology will have advantages for 
cop>Tight protection, particularly in 
the area of home copying, which, 
when done \ia a computer network, 
can be monitored and conti"olle<l for 
the first time. 

Such control will lead to a reap- 
praisal of home taping, he said. 
"What we have accepted grudgingly, 
reluctantly, as a tertiary aspect of 
(Cfniti)im'tl OH /HUff U.i) 



Country Video Channel To Launch 

Jones InVl Venture To Stress Current Hits 



Nominations, Sponsors 
For Brits Being Finalized 



BY ADAM WHITE 



LONDON — The team producing the 
1996 Brit Awards show has a message 
for the U.K. music industry: Check 
your mail. 

The team is working hard to fmalize 
the event's sponsorship deal with di- 
rect-mail company Britannia Music 
Club, which has reportedly taken 
longer than expected. 

On Dec. 5. voting pai>ers were sent 
out by the British Phonographic In- 
dustrj' listing the top fi\'e nominees in 
each of the '96 awani categories. 

The recipient*! were the 500 U.K. in- 
dustry professionals who form the 
Brits voting academy. They have two 
weeks to mark their numbered ballots 
and return them to Electoral Reform 
Ballot Senices. a division of the Elec- 
toral Reform Society. 

The final selection of nominees in 13 
categories was produced by an earlier 
round of balloting among the 500 pro- 
fessionals that ended Dec. 1. Appro.xi- 
mately 60^5 of the eligible voters had 
submitted nominations to "The Inde- 
pendent Scrutineer" at ERBS in Lon- 
don by the E>ec. 1 deadline. 

"It's a good list," says Li.sa Ander- 
son. "We're verj' pleased with it." An- 
derson has been axecutive producer of 
the Brits for the BPI since 1992. The 
new chairman of the association's Brit 
awards committee is Sony Music chair- 
man/CEO Paul Burger. ' 

The voting academy consists of 
members of the BPI and the British 
Assn. of Record Dealers, the media, 
and a fourth category' that includes 
producers and arUst managers. Partic- 
ipating for the first time this year are 
20 memlx'rs of the council of the Inter- 
national Managers F'orum. 

The academy's voters uill determine 
who wins the '96 Brits, which will be re- 
vealed at the awanis show at Londcm's 



Earls Court on Feb. 19. The following 
night, Carlton TV will broadcast the 
show to a nationwide audience. Ander- 
son says that ITV has agreed to deploy 
"a substantial national marketing 
package" to promote the program. 

Caiiton will also broadcast — for the 
first time — a preview show. "The Brits 
Ai*e Coming," on the ITV network dur- 
ing prime time on Feb. 15. Both the 
pre\iew show and the main event are 
being produced by Initial TV and will 
be hosted by radio/TV personality 
Chris Evans. 

As for the sponsorship arrange- 
ments, PoIyGram-owTied Britannia 
Music has been a Brits backer since 
1989. Last year, its marketing pro- 
gram included broadcast sponsorship 
of the event for the first time. 

The music and \ideo club's new deal 
(Continued on fxige ll.i) 



■ BY BRETT ATWOOD 

LOS ANGELES— Jones Internation- 
al Networks Inc.. one of the nation's 
largest cable and radio network oper- 
ators, is launching a 24-hour country 
music \ideo channel Dec. 31, 

The channel, dubbed Great Ameri- 
can Country, hopes to carve out its 
piece of the country' video audience by 
plaWng clijxs from cun-ent country hits 
in heavj' rotation. 

Initially, the channel's on-air pre- 
i^entation will consist e.xclusively of 
clip programming. Although there will 
be no hosts at launch, Jones Intei*na- 
tional president Greg Liptak antici- 
pates adding VJs sometime next year. 

In addition. Great American Coun- 
ty' will likely divei-sify its country- pro- 
gramming in late HHWi to include mu- 
sic-themed shows that do not rely 
exclusively on videoclips, according to 
Liptak. 

Sister company Jones Satellite Net- 
works is an established force at radio, 
with more than 1.000 alTillates in the 




Always In Fashion. Madonna is 
congratulated by VH1 president John 
Sykes after winning two awards at 
VHI 's Fashion and Music Awards. 
Madonna won the awards for most 
fashionable artist and VHI s Viewer's 
Choice: most fashionable artist. The 
show was broadcast Dec. 3 from New 
York and honored this year's most 
fashionable musicians, designers, and 
models. The show was highlighted by 
performances by Elton John, the 
Pretenders, k.d. lang, Tina Turner, and 
the artist formerly known as Prince. 



U.S. About 450 of the 1,000 JSN affili- 
ate radio stations carr>' it;* U.S. Coun- 
tr>' and CD Countr>- formates. 

"Our radio experience will be re- 
flected in the channel's program- 
ming," says Liptak, who would not 
specify how many weekly ex|>osures 
will be given to a hit \ideo in heavy ro- 
tation at the channel. 

The channel's hil-<lriven Image will 
be reflected in its tagline: "Never be 
more than 15 minutes from a top 10 
countr>' hit." 

In addition to emphasizing hits, the 
channel will air new clips and recur- 
i-ent^i. 

Many countrj' music e.xecutives are 
enthusiastic about a new country mu- 
sic \ideo channel. 

"This will help to diversify the in- 
dustry'." .'tays Joanna Dame, who han- 
dles video promotion at Warner Bros. 
Nashville. '*It basically gives people 
who love country music another 
choice." 

Says Aristomedia president Jeff 
Walker, "I'm always pleased to see 
new outlets to expand the iwnetration 
of country- music." 

Scott Rattray, manager of film and 
video for Arista Nashville, suggests 
that the new channel's programmers 
would pro\ide a particular benefit to 
the music business if "they lean to- 



ward more cutting-edge and new 
artists and clips that are not necessar- 
ily correlated to fradio airi>layl " 

Liptak says Great American Coun- 
try^ will be cross-promoted with Jones' 
radio afTiliates to "build a bridge be- 
tween local country' radio stations and 
the cable systems 
in which we are 
covere<l." 

In addition* 
Liptak hopes to 
use Jones Satel- 
lite Networks' ties 
with record labels 
and artists to se- 
cure celebrity in- 
ten iews and pro- 
motional tie-ins 
for the new senice. 

Liptak says the new channel will 
utilize some of the people from its 
Denver-based country music radio 
programming staff, including Jones 
Satellite Networks' operations direc- 
tor Jim Murphy, who will add music 
video channel programming to his du- 
ties. 

The channel, which will be based in 
Denver, will go head to head with 
Nashville-based CMT. but with signif- 
icantly fewer subscribers at launch. 

Great American Country will reach 
(Continued on mne IW 




Hearings Begun In Suit By 
'60s Acts Over Pensions 



BY BILL HOLLAND 



A federal court judge in Atlanta has 
begun preliminary hearings in a case 
that will decide whether officials at the 
myjor lalx'ls, the American Fwleration 
of Television and Radio Artist*, and iU 
pension fund underpaid or intentionally 
neglecteti to |>ay retirement benefits to 
15 recording artists from the 'fiOs. 

The landmark case is the first time 
that the court will examine the financiiil 
records of the AFTRA Employee Re- 
tirement Income Security Program 
(ERISA), which is administered by 
record companies. The case could be- 
come a precedent for future lawsuits 
dealing with the pension fiinds of pre- 
.sent-day vocal |X!rtormers, sources say. 

Record companies are obligated to 
handle AI-TRA's ERISA Fund under a 
collective bargaining agreement called 



Composer's Heirs Sue Disney Companies 

Claim Missing Royalties For Music On New-Media Formats 



■ BY DOUGLAS REECE 

LOS ANGELES— Heirs of the late 
composer George E. Bruns filed a suit 
Dec. 1 in Los Angeles Superior Court 
against several Walt Disney-owned 
companies for allegedly failing to pay 
royalties on several products and 
broadcasts that contain Bruns' music. 

Disney Music Publishing, Buena 
Vista Home Video, the Walt Disney 
Co., Walt Disney Music Co.. Wonder- 
land Music Co. and Walt Disney Pro- 
ductions are being sued for one-third 
of the revenues generated by televi- 
sion shows and the sale of videoeas- 
.«;ettes, la-serdiscs. CDs. and pay-tele- 
vision broadcasts that contain Bruns' 



Referring to these media as "new- 
formats." the suit claims that Bruns 
never granted Disney the right to use 
his compositions for these projects. 

According to the suit, the one-third 
figure is consistent with Bruns' origi- 
nal contract with Disney, which was 
made when he began working for the 
company in 1953. 

In addition to unspecified compen- 
satory damages, Bruns' heirs are 
seeking legal compenisation and puni- 
tive damages. 

When asked why it has taken so 
long for Bruns' heirs to file the suit, 
Walter J. Lack, attorney for the 
plaintiffs, says, "The heirs were in no 
position to know that they had been 
cheated all these years. Disney 



slopped making royalty paymentjs in 
June of this year, and there was nev- 
er any explanation. Upon investiga- 
tion, it w'as determined there had 
been massive underpayment since 
[Bruns'l death." 

The action says that Bruns, who 
died in 1983, created music and 
songs for "at least 15 feature-length 
films and numerous short films, such 
as cartoons and other animated 
works." Among his best-known 
works were compositions for the 
films "One Hundred And One Dal- 
matians," "The Jungle Book," 
"Robin Hood," and "The Absent- 
Minded Professor." 

Lawyers for Walt Disney Co. de- 
clined to comment. 



the Phono Code. They must make con- 
tributions, based on sales, to the 
ERISA Fund, which is governed by 
federal laws. 

Judge Clarence ('ooper is hearing 
the case. Samuel D. Moore vs. AFTRA, 
beginning with the pretrial hearings, 
which involve the financial records 
from the record companies. AFTRA, 
and the pension ftind. So many records 
will be submitted, however, that the 
disix>sition of the ca.se muld change in 
the months ahead. Even if there are no 
changes, those close to the case say that 
the trial date will not be set until next 
year. 

lnaSept.21 order. Cooper asked the 
major labels to make available the ac- 
counting and audit records relating to 
Moore (of Sam & Dave) and 14 other 
veteran R&B and rock'n'roll artists or 
their estates. 

Also jiart of the class-action suit are 
David I'rater Jr., as heir of Dave Prater 
Jr., (also of Sam & Dave); Jerry Butler 
Thor and Li-Nie Wilson, representing 
the estate of Jackie Wilson; Doris Jack- 
son of the Shirelles; Marshall Thomp- 
son of the Chi-Lites; Cecil Womaek Jr. 
of the beneficiaries of Mary Wells; 
Lester Chambers of the Chambers 
Brothers; Carl Gardner of the Coast- 
ers; Brian Hyland; Barbara Acklin; Al- 
fred Smith (who recorded under the 
name Brenton Wood), BUI Pinckney of 
the Drifters; and Curtis Mayfield. 

Felix Cavaliere of the Rascals w as an 
original plaintilT, but sources say he 
may not be jiart of the class-action suit 
Judge Cooper found sufficient merit to 
hear the case in his Sept, 21 order and 
dismissed motions seeking dismissal or 
summarv judgment by the labels. AF- 
TRA. arid its Fund's 'officials. The %1 
billion ci\il lawsuit was filed in L^S. Dis- 
trict Court for the Northern District of 
Georgia in 1993 by Moore, Mayfield, 
(Continued on pnijc 120) 
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In this life, certain moments will live forever. 

"The Rose," "Wind Beneath My M^m^s," "From A Distance, 
and now... 
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Everyone Covered By Blanket Licenses 

Deals Will Help Online Services Expand 



■ BY BENNETT M. LINCOFF 

Common ground among online service 
providers, copynpht owners, and consumers 
need not be a crash site along the information 
superhighway. Rather, collectiw licensing on 
a blanket basis can be the mechanism by 
which these groups steer clear of that 
impending collision. 

Collectire licensing occui*s when individual 
copyright owners authorize a common agent 
to license uses of their works. And, when a 
blanket license is granted, licensees gener- 
ally may make unlimited uses of the partic- 
ular rights granted in all the works in a col- 
lective catalog. 

Through collective licensing ar- 
rangements, service providers can minimize 
their costs by obtaining authorization to use 
vast catalogs of copyrighted works in a sin- 
gle transaction at reasonable fees. Alterna- 
tively, they would incur the additional 
expense of contacting and negotiating with 
individual copyright owners to secure the 
rights they need. These savings could be 
passed along to consumers. 

Through blanket licensing, service 
providers would alsy be freed from the bur- 
den of scrutinizing every use of copyrighted 
material on their systems. Such scrutiny 
would otherwise be required as to avoid ev-en 
unintentional infringement, including those 
uses of copyrighted w'orks initiated by sub- 
scribers, whose acts, the service providers 
say, are beyond their control in any event. 
These savings, too, could be sharetl with con- 
sumers. 

In the absence of collective licensing, the 
majority of copyright owners would find it 
difficult, if not imiMJssible, to negotiate with 
and license the numerous and widespread 
service providers using their works and to 
detect unauthorized uses. By some estimates, 
there are already more than 100,000 World 
Wide Web .sites on the Internet and electron- 
ic bulletin boards in operation. However, 
through welt-managed collective licensing, 
copyright owners can enjoy a reliable method 
of recei\ing a fair royalty for use of their cre- 
ativ-e works in the online marketplace. 

C'onsumers would also greatly benefit from 
such licensing arrangements, even though 
they w^ould not be i>arties to them. In addition 
tx) the .'savings that couUi Iw pas.sed along by 
their service providers, consumers would be 
assured the full, immediate, and uninter- 
rupted access to the entertainment and infor- 
mation they want. 

In one way or another, ewry type of copy- 
righted work will he exploited online. How- 
ever, to date, few online uses of copyrighted 
works arc authorized. 

Most copyright owners ha\'e been reluctant 
to authorize online uses of their works 
because of uncertainty over how the market- 
place will de\-elop. what form the next tech- 
nology breakthrough may take, and which 
licensing sti'uctures will be most beneficial in 
the long run. Caution is understandable; but 
ewry day that they fail to act, copyright own- 
ers lose royalties they otherwise would have 
earned. 

For their part, the large commercial online 
service providers believe that they should 
either be exempt from liability for uses of 
copyrighted mat<?rial on their systems or be 




held to a higher standard of liability, such as 
imposing it only in instances of willful and 
repeated infringement or where it has been 
proven that the service provider had both 
"actual knowledge" of the infringing activity 
and the "al)ility and authority" to terminate 
IL 

These views were considered and rejected 
by the Clinton administration's Working 
Group on Intellectual I*roperty Rights. 



Through collec- 
tive licensing, 
copyright own- 
ers can receive 
fair royalty for 
use of their cre- 
ative works 
online' 

Bennett M. LIncoff is 
director of legal affairs 
for new media with 
ASCAP in New York. 



In its white paper, the Working Group 
made clear that "it would be unfair — and set 
a dangerous precedent — to allow [service 
prm'idersl to self-determine their liability by 
refusing to take responsibility." 

"This," the Working CJroup wrote, "would 
encourage intentional and willful ignorance." 

While it is not yet known what solutions 
others may propose, ASCAP has created a 
new form of blanket licen.se agreement to 
meet the particular needs of the online mar- 
ketplace. 

The online marketplace contains nearly as 
many combinations of business models and 
music-use patterns as there are sen'ices in 
operation. 

For example, some services have sub- 
scriber fees and connect-time charges, while 
others are free to consumers. Others employ 
a hybrid model, with free and premium areas. 
Some services deri\'e revenue from ad^'ertis- 
ing or sponsors. Some systems are used by 
service providers to promote additional pnxl- 



ucts or services. Some services charge for hot 
links; others, which do not charge, are linked 
to numerous other sites and derive value from 
these trades. 

Onhne music-use patterns also vary wide- 
ly Some services have music throughout their 
systems; some have music only in discrete 
areas; some utilize streaming technologies, 
by which the user hears the music simultane- 
ously with its transmission, allowing comput- 
ers to function like radios; and some offer 
musical performances in files that must be 
downloaded before consumers can listen to 
them. 

Moreover, whatever combination of these 
factors is found on a particular service one 
day may be dramatically different the next 

Collective licensing on a blanket basis can 
accommodate in a single form of agreement 
the wide variety of ever-changing business 
models and music use patterns that charac- 
terize the online marketplace. This challenge 
is made difficult by the unfortunate circum- 
stance that, unlike other user industries, 
online service providers have not designated 
a committee to represent them on an indus- 
try-wide basis for cop\Tight license negotia- 
tions. 

The online marketplace is growing at an 
unprecedented rate. Many new services 
appear daily, and competition among them is 
intense. Those who i)rnvide the nvMil sought- 
after copyrighted content will satisfy the 
demands of their customers for entertain- 
ment and information; the others will rrot. 

The challenge for service providers, there- 
fore, is how to obtain authorization for the 
multitude of uses of copyrighted works they 
wish to make on their systems at fair and rea- 
S4)nal)le license fees. To accomplish this, ser- 
vice providers need the cooperation of copy- 
right owners. 

We neefl to establish a mutually supportive 
relationship betw^een copyright owners and 
services providers where no relationship pre- 
viously existed. In this way, the promise for 
which the information superhighway has been 
so widely and enthusiastically touted can be 

fulfilled for everyone. 





LETTERS 









HE'S NOT DEMENTED 

I greatly appreciate the publication of my 
letter regarding Enya {Billboard, Dec. 9); 
howe\'er, I was miscredited. Although I haw 
been an on-air personality on the "Dr. Demen- 
to Show" for the past 15 >*ears, I am not Dr 
Demento! I am "Whimsical Will" and deliwr 
the "Demented News" on the weekly radio 
program. Barry Hansen is "Dr. Demento." I 
apologize for any confusion and hope you will 
correct this unfortunate error. 

William "Whimsical Will" Simpson 
The Demento Society 
Los Angeles 

MORNING EDITION' MEETS THE BEATLES 

I wanted to tell you what a kick it was to 
hear Timothy White's terrific piece (on the 
Beatles) on National Public Radio this morn- 
ingl I almost killed myself lunging for the 



shower radio to make it louder. White's 
insights were lyric and moving. 

Bob Salzman 
Salzman and Salzman 
Brooklyn, N.Y 

FAB FOUR INFLUENCES: MORE THAN ROCK 

Heard Timothy White's little essay about 
"In My Life" and "While My Guitar (Jently 
Weeps" this morning on NPR. Great stuff. I 
especially enjoye<l the Hoagy Carmichael con- 
nection, and the reminder that .John I^ennon's 
influences were not just rock'n'roll. (I was 
amazed to hear on the AEJC special that Bing 
Crasby inspired "Please Please Me.") Any- 
way, good to hear White's \oice on the radio. 

Paul Bresnick 
Senior editor 
William Morrow & Company Inc- 
New York 
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Medium Cool's Logan On 
The Rise On 'IVIood Eievator' 



■ BY BRADLEY BAMBARGER 

WINDER. Ga.— Since Jack Logan's 
Cinderella turn in the media limelight 
last year, he has 



done pretty 
much what he 
has always done: 
repair swim- 
ming-pool mo- 
tors as a job, 
build model cars 
as a hobby, and 
write songs as a 
way of life. 
The switch is that the follow-up al- 
bum to his critically acclaimed, home- 
made two-disc set "Bulk" was crafted 
in a real recording studio — sort of. Lo- 
gan recorded "Mood Elevator." due 
Jan. 16 on Medium Cool/Restless, in a 
bam cum studio in central Indiana. 





The basement-tape sprawl and con- 
sistent quality of the 42-song, two- 
hour-plus "Bulk" drew yards of pub- 
lished praise from Rolling Stone and 
People and earned Logan appear- 
(Coniinued ou page 110) 



New Budget Tradition At Rylco 

Imprint To Debut 10 Titles In Feb. 



BY CHRIS MORRIS 




Rykodisc, the Salem, Mass. -based 
independent label noted for its reissues 
of the Daxid Bowie, 
Elvis Costello, and 
Frank Zappa cata- 
logs, will enter the 
budget reissue 
market in Febru- 
ar>* with its Tradi- 
tion line. 

The new imprint takes its name from 
Tradition Records, the eclectic label 
foundetl in U*5o by song collector Diane 
Hamilton. Patrick Clancy, the noted 
Irish folksinger, ser\'e<i as label manag- 
er; the widely traveled Clancy helped 
assemble Tradition's diverse catalog of 
folk, blues, jazz, and world music titles. 
Some of the material was available at 
budget prices during the LP era on 
Everest's Archive of Folk & Jazz line. 

Rykodisc, which has acquired righUt 



to the Tradition catalog from Bernard 
Solomon, will attempt to bring its own 
tradition of quality packaging, annota- 
tion, and sonic clarity to the line, 
which will be inaugurated Feb. 6 with 
the release of 10 
albums. All titles 



TRADITION 



will be priced at 
$9.98. 

John Hammond, Rykodisc's direc- 
tor of marketing. admiUt that launch- 
ing a budget imprint required a leap of 
faith for the company's staff. 

"It took us a while for us to get used 
to the idea and to embrace [the seriesl. 
because we've always been ver>' con- 
cerned for our cachet and our (juality 
image," he says. "But when you i"eally 
learn about the series and what we're 
doing with liner notes and the sonic 
repackaging, and the fact that this is the 
first time on CD [for Tradition] — thu* is 
something we can be ver>- proud of. 

(Continued nii ixuje 91) 



Bob Seger Tour 
Kicks Off In 
S.C. Jan. 16 

■ BY MEUNDA NEWMAN 

Bob Seger will kick off his first 

a tour in nearly a 
decade Jan. 16 
at the North 
Charleston 
Coliseum in 
Charleston, S.C. 
Seger hinted 
to Billboard 
earlier this 
S£GER year that he 

might return to 
the road in support of his current 
album, "It's A Mystery" (Bill- 
board, Oct. 28). His last show 
(Continued on page 6T) 



Multigenre MusicMasters 
Makes Rock, Pop Foray 



BY JIIS^ BESSMAN 



NEW YORK— The coming year will 
mark two anniversaries for MusicMas- 
ters, the BMG-dis- 
tributed Oakhurst, 
N.J.-based label that 
has become a home 
for a variety of quali- 
ty artists with proven track records. 

First, it will be the 15th year for the 
label, which started as an indepen- 
dently distributed classical imprint. 
Second, it is 10 years since MusicMas- 
ters expanded its output into jazz. 
More recently, it has moved into rock 
and pop, with such notable artists as Al 
Kooper and Bryndle, the estimable 
singer/songwriter quartet comprising 
Wendy Waldman, Karla BonofT, An- 
drew Gold, and Kenny Edwards. Such 




artists fit in well with the MusicMas- 



Columbia Soundtrack Gets 
Last-Minute All-Star Lineup 



■ BY DOUGLAS REECE 

LOS ANGELES— When direct^n' 
Tim Robbins infoimally requested 
several of his favorite artists to con- 
tribute music for a "companion 
piece" to his upcoming Gramercy 
film "Dead Man Walking," he had the 
modest goal of adding four or five 
tracks to the movie's already-com- 
pleted soundtrack. 

The result has become a much 
more significant project for Robbing 
and Columbia Records. The album, 
due Jan. 9, features a lineup that in- 
cludes Bruce Springsteen. Johnny 
Cash. Lyle Lovett, Suzanne Vega, 
Mao' Chapin Can>enter, Tom Waits, 
Steve Earle. Michelle Shocked, and 
Patti Smith, along with two tracks 
featuring Eddie Vedder collaborat- 




ing with Pakistani artist Nusrat 
Kateh Ali Khan (Billboai-d, Nov. 18). 

The album features original music 
inspired by and written for the film, 
which is based on the true storj' of 
(Continued on page 15) 



ters philosophy, says president Jef- 
irey Nissim. 
"One of the things that was appar- 
ent to me 15 years 
ago was that there 
were many people 
that I admired that 
weren't being 
recorded — and I 
thought they 
should be," says 
Nissim, who was 
ucCANN then four years out 
of the Mannes Col- 
lege of Music in New York. (He had 
previously majored in jazz at the Uni- 
versity of Miami alongside Pat Methe- 
ny, Hiram Bullock, and Steve Morse.) 
"So I took the leap to making records, 
with people like [classical guitarist) 
Eliot Fisk." 

(Continued on page 110) 

Billboard's Asian 
Exceiience Award 
Honors Emii Ctiau 

Emil Chau's ability to integrate orig- 
inal compositions into Chinese reper- 
toire's pop mainstream has earned the 
34-year-old artist 
the second annual 
Billboard Asian 
Artistic Excellence 
Award. 

Chau was due to 
receive his award — 
along with Channel 
V 'Viewers' choice" 
winners Andy Lau chau 
(northern. Man- 
darin broadcast) and Ali.sha Chinai 
(southern, English broadcast) — in 
New York as a separate part of the 
1995 Billboard Music Awards. 

The segment will be included in Vs 
broadcast of the event Dec. 14 to 220 
(Continued on page 117) 
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Hootie, Whitney, TLC Top 
Nov. Sales Certifications 



BY CHRiS MORRIS 



LOS ANGKLKS— Hootie & the 
Blowfish, Whitney Houston. TLC. 
Mannheim Steamroller, and Aero- 
smith made sales histor>' in November 
certifications from the Recording In- 
dustrv* Aiisn. of America. 

Hootie & the BlowHsh's indefatiga- 
ble album "Cracked Rear View" 
topped the U million unit sales mark 
last month, t>ing Led Zeppelin's unti- 
tled fourth album, release<l in 1971. as 
the best-selling album in Atlantic 
Records histor>'. 

Houston's 1987 Arista album "WTiit- 
ney" was certified for sales of 9 million 
in November, making the vocalist the 
first artist to have three albums with 
sales in excess of 9 million units. Her 
self-titled 1985 debut is certified at 12 
million, while the 1992 soundtrack for 
"The Bodyguai-d" stands at 1 'i million. 

TLC's LaP'ace/ Arista release 
"Crazy Sexy Cool" reached 7 million, 
extending the set's lead as the beat- 
selling album by an all-female gi-oup. 

Aerosmith became the first hard 
rock gi'oup to vault the 7 million mark 
vdth three albums, as its 1993 set "Get 
A Grip" went septuple-platinum in No- 
vemher, matching sales for its 1989 
precursor, "Pump." "Aerosmith's 
Greatest Hits" (Columbia. \m}) is cer- 
tified at 8 million. Last year's collec- 
tion of Geffen hits, "Big Ones." was 
certified triple-platinum as well. 

Mannheim Steamroller solidified 
its jwsition as the seasonal champion, 
as both "Mannheim Steamroller 
Christmas" (American Gramaphone. 
1984) and "A Fi-esh Aire Christmas" 
(American Gramaphone, 1988) 
topped 5 million, and the current 
"Christmas In The Aire" wai< simulta- 
neously certified gold, platinum, and 
triple-platinum. 

The only Yuletide recording enjoy- 
ing sales parity with Mannheim 
Steamroller's two opuses is Kenny G's 
quintuple-platinum 1994 Arista re- 
lease "Sliracles: The Holiday Album." 

Last month, Garth BrtK)k.s' Capitol 
Nashville Christmas album "Beyond 
The Season" hit 3 million. 

Modem rock act Better Than Ezi*a 



(Elektra) and gospel star Kirk 
Franklin (Gospo CentricEMI Christ- 
ian) collected their first platinum al- 
bums in November. 

Acts scoring their first gold albums 
included goth-pop unit TyjK' 0 Nega- 
tive (Roadrunner). modern rock act 
the Pixies (Elektra), neo-Deadhead 
band Phish (Elektra), rap posse 
D.R.S. (Capitol), blues-rock guitainsl 
Gaiy Moore (Virgin), rapixT Skee-Lo 
(Scotti Bros.), alternative hand the 
Goo Goo Dolls (Metal BladeAVarner 
Bros.), and singer/songwriter Joan 
Osborne (Blue Gorilla/Pol>-Gram). 

Mariah Carey became only the third 
female ailist to collect a multiplatinum 
single. Her Columbia release "?"anta- 
sy" — simultaneously certified gold, 
platinum, and double-platinum last 
month — ^joins some select company: 
Houston's "I Will Always Love You" 
lAri.^ta, 1992.4million)and Mad(mna's 
"Vogue" (Sii-e. 19tK), 2 million). 

CooHo, with partner L.V., snapped 
up his fii-st multiplatinum single with 
the double-platinum "Gangsta's Par- 
adise" (MCA). 

(('(nititnied 0)1 page US) 



Putumayo Puts Music Toward Good Cause 

Compilations Help Raise Money For Women's Groups 




■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— The Putumayo Worid 
Music Label's two newest compila- 
tions. "Women Of The World: Inter- 
national" and "Women Of The World: 
Celtic," have not 
only showcased fe- 
male artists, but 
have also helped 
women in tangible 
ways. 

The National 
Congress of Neigh- 
borhood Women, an independent net- 
work of grass-roots women's organi- 
zations that is part of the global 
network GROOTS International, has 
benefited greatly from Putumayo's 
help. Four of the women in the organi- 
zation had been granted scholai-shiixs 
to attend the Fourth World Women's 
Conference in Beijing in October. But 
the organization that handed out the 
scholarships suddenly went banknjpt. 
leaving the women without funding 
for the trip. 

"We had to raise $8,000 in a month 
and a half to .send the.se women to the 
conference," says Lisel Bums, presi- 




Gracefuliy Done. The members of Point Of Grace show off their Heatseekers T- 
shirts commemorating the ascension of their second album. "The Whole Truth" 
on Word/Epic, to No. 1 on the Heatseekers chart for the week ending Dec. 9. The 
group is on the Young Messiah tour, which runs through the holiday season. In 
February, Point Of Grace embarks on a 40ctty tour through the spring. 



dent of the oi^anization. 

That's when Putumayo stepped in. 
The company gave the women's orga- 
nization boxes of tapes and CDs on 
consignment and below wholesale 
cost to sell at fund-raising events. Pu- 
tumayo also donale<i a graphic from 
the "International" release, which 
the women's group made into posters 
to sell. 

After raising the money for the trip, 
the women sold .1i:i,(H)0 woith of laix's 
and CDs at the grtiup's tent at the Chi- 
na conference, i-aising more money for 
women's causes. 

"IPutumayo founder/CEO) Dan 
Storper and his staff . . . didn't even 
put the Putumayo name on the graph- 
ic. They didn't ask for an>1:hing." says 
Bums. "Now, Dan Storper has let us 
be a distributor of the 'Women Of The 
World' tajies and CDs to nonpn)fit or- 



ganizations — churches, community 
groups, and organizations that want to 
sell them at fund-raisers. They can 
raise money for their nonprofit 
gi'oups, and we get a distiibutor's jier- 
centage." 

In addition, for each copy of 
"Women Of The World: Internation- 
al" sold, Putumayo is donating 50 
cents to women's organizations. Half 
of the donation goes to UNIFEM, a 
Li.N. organization, with the other half 
to a variety of grass-roots women's oi'- 
ganizations around the world. 

Released Oct. 81, the albums mix 
such popular artists as Angelique Kid- 
jo, Des'ree. and Toni Childs (on the 
"International" album), and Mary 
Black, Maura O'Connell, and Clan- 
nad's Maii*e Brennan (on the "Celtic" 
album) with such lesser-known names 
(Cmitiuiini oil fninr 



Moonshine Records Brews 
Innovative Dance IMusic 



BY LARRY FUCK 



In the three years since Moon.-^hine 
Records made its debut with the clas- 
sic "Techno Truth" multi-act rave 
collection, the 
West Hollywood, 
Calif., indie has 
been a consistent 
innovator of dance 
music trends — 
with an increasing 
focus on develop- 
ing artists who have the potential to 
tran.scend genre boundaries. 

Owned and operated by brothers 
Stephen and Jon Levy, the Navarre- 
distributed Moonshine specializes in 
compilations thai showcase pioneer- 
ing acts of virtually every under- 
ground club sound, from house and 
ambient to trip-h(tp and acid jazz. In 
fact, Moonshine's "Speed Limit: 140 
BPM + " album series introduced the 
U.K. jungle movement and such 
artisU as Mickey Finn and Darren 
Jay to U.S. audiences. 




ZEN COWBOYS 

Stephen Levy estimates HM»5 
sales for Moonshine at $4 million 
and says that the label is in a posi- 
tion to expand from compilations to 
full-length artist album.**. 

"Making that transition is actual- 
ly taking longer than I initially 
thought it would." he says, indicat- 
ing a slowly fattening roster that in- 
cludes electro-funk band Zen Cow- 
boys, ambient-pop act Electric 
Skychurch. club DJ/composer Keo- 
ki. and acid-jazz outfit Cleveland 
(Conti lilted oil payc'iiR) 





EXECUTIVE TURNTABLE 










DAVIS MlflABELLA WORTHINGTON HALEY MACOONALD DrVNEY DICKEHSON LEVESQUE 



RECORD COMPANIES. Atlantic Recorfis 
names Steve Duvis VP of luur mar- 
keting. Adam Mirabella national di- 
rector of sales, and Mike Worthing- 
ton director of sales. They were, 
respectively, president of manage- 
ment/concert promotion firm Fast 
Company Entertainment. Northeast 
operations manager for McDonald's, 
and manager of sales for Atlantic. 

Warner Music Europe names 
Gernlamo Caccia pivsidcnt of Warn- 
er Music Italy and Fnbrizio Giannini 
GM of CGD EastWe.'it Italy (a di\ision 
of Wai-ner Music Italy), both based in 
Milan. They were managing director 
and A&R director, respectively, of 
CGD EastW'est Italy. 

Helmar E^her is appointed man- 
aging director of Warner Music 
Poland in Warsaw. He was dii-ector of 
finance and administration for Warn- 
er Music Germany. 

David Haley is promoted to senior 
director of national promotion for 



MCA Record .'V'N ash vi He. He was se- 
nior director of regional promotion, 
field specialist. Mid-SoutK'Midwest 
region. 

Capitol Records appoints Brian 
MacDonald senior national director 
of alternative promotion in Los Ange- 
les and Mary Divney national direc- 
tor of alternative promotion in New- 
York. They were, respectively, na- 
tional director of alternative promo- 
tion at Capitol and national director 
of alternative promotion at Zoo. 

Laura Swanson is promoted to se- 
nior director of national publicity at 



A&M Records in Los Angeles. She 
was national publicity director. 

Leslie Crockett is named national 
director of publicity for EMI Records 
in Los Angeles. She was director of 
publicity at EastWest Records. 

Nick .Mandcr is appointed A& R di- 
rector for Epic Records U.K. in Lon- 
don. He was A&R manager at EMI 
Recortls there. 

TVT Records in New York names 
Gary Jay and Doug LaGambina co- 
directors of national radio promotions 
and Sudi Gaasche director of active 
rock promotions. They were, respec- 



tively, co-{Iiret'tor of independent ra- 
dio promotions at AIM Marketing, na- 
tional college promotions manager at 
Imago, and consultant at McGathy 
Promotions. 

Barr>' Benson is named national 
manager, urban radio and video, for 
Rhino Records in Los Angeles. He 
was national director of radio promo- 
tion for A& M's Tuff Break. 

PUBLISHING. Cheryl Dickerson is 

named senior director of West Coast 
writer/publisher relations for BMI in 
Los Angeles. She was VP of A&R. 



black music, at Epic. 

Lorne G. Hammond is named East 
Coast profe.'isional manager of peer- 
music in New York. He was an A&R 
assistant at Mei\'ur>-. 

RELATED FIELDS. Steve Levesque is 
promoted to senior \T of music at the 
Lee Solters Co. in Los Angeles. He 
was VP of music. 

Paul Farberman is appointed VP 
of business and legal affairs for Fox 
Music Inc. in Los Angeles. He was VP 
of music business affairs at Universal 
Pictures. 
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Dadawa's Exotic Sound Has Global Appeal 

Sire's Successful 'Sister Drum' Reaches U.S. 



■ BY DAVID SPRAGUE 

NEW YORK— As borne out by the suc- 
cess of such projects as the Benedictine 
Monks of Santo Domingo de Silos' 
"Chant," theiie exLsLi an a|)|»etite for spir- 
itually based, soul-stirring music. 
Although the music performed by 
Dadawa come from another culture — 
that of the Buddhist traditional music of 
Tibet — it strikes an altogether similar 
chord. 

The singer's first North American 
album, "Sister Drum," Is set for a Jan. .SO 
release on Sire/Klektra, and Sire presi- 
dent Se>Tm)ur Stein i.s ctmfidt'nl thiit the 
album's success in Eurojw and the Far 
East (wiwre it was released on Warner 
Music) will be repeated in the states. 
According to Warner Music U.K.. the 
release is the first million-sellir^ album 
in China by an indigenous artist. In 
Europe, Canada, and South Africa, the 
altHim Ls being released through Warner 
licensee Tusk. (Billboard, July 1 ). 

"The music Ls intriguing and pro\'oca- 
tive, as is Dadawa herself," says Stein, 
who first heard Dadawa on a trip to 
MI DEM Asia last >iear "She's an amaz- 
ing in(li\ithial. which I beliew is reflect- 
e<l in the music." 

Dadawa (whose given name is Zhu 
Zheqin) was raised in the city of 




Guangzhou. China, and began singing 
popular music in UJIK) at the age of 21. 
She experimente<i with diflerent genres 
soon after, and ultimately returned to the 
rich traditional music of Buddhism. The 
album mixes Tibetan liturgical chanting 
and ballads in Cantonese and Mandarin. 
'This kind of music has a uni\'ersal feel- 
ing," she says. "The spectrum is broad, 
and there no boundar>- It is the sound 
my heart want** to sing out" 

The sound is ti-uly unique — minimal, 
yet mottled with gently rolling over- 
tfjnes. Dadawa's trilling soprano (fn)m 
which she occasionally dives into an 
earthy lower register) is pitted against 
subtle ix'rcussKv flavorings aiTanged by 
her collaborator, noted composer He 
Xuntian. "It's definitely an unusual 



Dirt Merchants Clean Up 
On Epic, Keep Indie Roots 



BY STEVEN MIRKIN 



NEW YORK— For Maria Christopher, 
singer/guitarist for Boston's Dirt Mer- 
chants, there was no an.xious wringing 
of hands over the effect that moving 
her band from New York independent 
Zero Hour to Epic Records would have 
on itB credibility. 

"Independents are great." she says. 
praising Zero Hour's efforts for her 
band, "but limited." Signing with a 




DIRT MERCHANTS 



major gives the band the opportunity 
to "do what we love, do it more, and go 
bej-ond a local area." 

Desiree Raywood, manager of 
A& R'mai'keting for Epic, agrees, not- 
ing that the Jan. 23 rerelease of "Scar- 
ified," the band's Zero Hour debut, will 
allow Epic to lay a foundation, so when 
the band enters the studio later this 
.vear, it will be "confident there's a .solid 
base out there waiting to hear the 
album." 

But Ron Cerrito, Epic's VP of artist 
dev^elopment, thinks there is still com- 
mercial life in "Scarified." He belie\'es 
that the band's crunchy. guitar-based 
attack, reminiscent of the eai"ly Dream 
Syndicate, can find an audience. "All it 
lakes is one listen to the band, and it is 
obvious that they have enormous 
potential." Although Epic signed the 



hotly pursued Dirt Merchants earlier 
this year, the label decided to wait 
until January to release the album to 
avoid the fourth-quarter holiday 
crush. 

To reawaken interest in the band, 
the single. "Love Apnea." will be 
released concurrent with the album. 
Because the band's college radio base 
is album -oriented. Cerrito will con- 
centrate on commercial alternative 
stations, while making sure that col- 
lege radio is aware of the new single. 

Zero Hour has shipped about 7,500 
copies of "Scarified" since its April 
1995 release, according to label man- 
ager Dan Efram. The label's decision 
to make a deal with Ei>ic was baseil on 
pragmatism. "We only had the band 
for two albums. The band was going to 
go. Whether they were going to go 
now or go later, we might as well make 
the band happy." 

Efram says Zero Hour's logo will 
appear on the next two or three Dirt 
Merchants albums. He credits Epic's 
interest with raising Zero Hour's pro- 
file in the industrj', which he says led 
to the indie's recent distribution deal 
with RLsing Tide. 

Raywood praises Zero Hour's 

efforts for the band, and one of her 
priorities is to make sure the banil has 
a smooth transition from indie to 
major labial. Tmrard that end. Epic has 
been working closely with Zero Hour 
since August, when the deal was 
closed. 

"We created a kind of collabora- 
tion." Raywood says, giving as an 
example Epic's servicing of Zero 
Hour's video of the Dirt Merchants' 
"Purjjle Barrel" to local music shows. 

The band has had summer and fall 
(Continued on page fl.s/ 



record, not a hit-driven project." says 
Marcia EtHstein, .'fenior dii^ttjr of mar- 
keting at Elektra. "But there is ample 
opportunit>' for exposure at NAC. NPR, 
and college radio." 

Elektra will be senicing those outlets 
with a three-song teaser CD featuring 
the album's title track and "Sky Burial." 
both of which haw \'itle<)clij)s alrejuly pro- 
duced, in early Janiuu>: The laliel is look- 
ing to press — which has been very 
responsiw in Eurtqje — as augmentation. 
There is still a language barrier to over- 
come {Dadawa is now learning English), 
but Stein feels that due to the nature of 

(CtnitinHfd nil puffc ttfi) 




Glow Worms. Members of the Innocence Mission meet with A&M executives 

following the band's gig at Los Angeles' Wiltern Theater, where it opened for 
Natalie Merchant. The band is touring behind its current album, "Glow. " Shown, 
from left, are band members Karen Peris and Dave Peris; A&M's Brad Pollak; 
band member Mike Bitts; A&M's David Andede: and band member Steve Brown. 



Mercury Exec, Label Lineup Shape Up; 
VH1 Fashion Awards Trip On Runway 



M ERCURY'S WINGS: Danny Goldberg has not 
been idle since becoming president/CEO of Mercury 
Records six weeks ago. In addition to naming former 
William Morris agent AlHson Hamamura senior 
VP/GM West Coast last month, Goldberg has now 
appointed two new East Coast-based VPs of A&R: for- 
mer Atlantic Records exec and current "Central Park 
West" music supervisor Steve Greenberg and freelance 
journalist Jim Fouratt. 

As has been suspected, former Mercury head Ed 
Eckstine will reactivate the Wing imprint and run It 
through Mercury. A&R and some marketing functions 
will be handled by Wing, while 
most promotional, publicity, and 
sales functions will l>e handled by 
Mercury. In addition to new 
signees, the roster will likely 
include some acts already signed 
to Mercury. 



Fashion faux PAS: Over the 
last 18 month.s. VHl has tried 
mightily to overhaul its image 
(Billboard, Dec. 2). Many of its 
efforts, especially in the area of 
specialty programming, such as "VHl Honors," 
"Duets," or "Fairway To Heaven," have been winners. 
Unfortunately. "VHl's Fashion & Music Awards," 
which aired Dec. 3, will not go in the success column. 
The show had a great look, good performances by k.d. 
lang, Elton John, and Tina Turner, and a dead-on 
Cher impersonation by RuPaul; otherwise, it was a 
program that e.xcelled in way too much attitude and the 
way too little enthusiasm. Good idea. Bad execution. 

•f- opened the show with a pleasant little ditty called 
"Pussy Control," which I'm still trying to figure out 
how he got past Standards and Practices. In trying to 
be hip with such an opening .^alvo, VHl just looked 
crude and as if it were trying to imitate MTV (which 
probably wouldn't have let ^ perform that song). 

It wa.s hard not to squirm in discomfort for host 
Steven Weber, whose scripted jokes fell flat again and 
again. Part of the problem was the audience. Fashion 
plates are too snobby and hip to laugh out loud or even 
pretend that they feel anything but disdain for the prn- 
t-eedings, even when they are the ones being honored. 
Virtually every winner approached the microphone 
with a .suffocating air of ennui, said, "Thank you," and 
walked away. No wonder the show finished 20 minutes 
ahead of schedule. 

Perhaps most egregious, given how many people the 
fashion and music communities have lost to AIDS and 
given that the show aired in the wake of Dec. I's World 
AIDS Day, it seemed shameful that no tribute to those 
who have died was made. 

This and THAT: Peter Gabriel and Michael Stipe 

hosted a cocktail party Dec. 5 to provide an update on 
Witness, a program formed in 1992 by Gabriel, the 




by Meiinda Neivman 



Lawyers Committee for Human Rights, and Reebok 
Foundation, to provide video cameras and fax machines 
to human-rights activists. Despite progress made, 
there's still plenty of work to be done. Earlier this year, 
Egypt refused to allow the foundation to hold a joint 
workshop with an Egyptian human-rights organization 
on utilizing video technology. The conference was 
moved to Cyprus . . . Bassist Andy Lord has joined 550 
Music's For Squirrels. He replaces Bill White, who 
died in a van accident this summer. In related news, a 
silent auction with items donated from Pearl Jam. 
Aerosmith, Metallica, R.E.M., and others, will be held 

to pay for the band's outstanding 

medical bills following the acci- 
jFwC^ dent that also claimed the lives of 

singer Jack Vigliatura and man- 
ager Timothy Bender. Bidding 
will take place via the Internet. 

Hollywood Records will release 
the soundtrack to "The Crow: City 
Of Angels" in 199r). The soundtrack 
to the original "The Crow" film on 
Atlantic sold more than 2 million 
copies ... On Monday (II). Fret 
Less Music will release "Go On 
Girl." a compilation CI) featuring five female-fronted 
bands. Participating bands are Velvet Hammer. Aman- 
da's Waiting, Psalm 69, Gate 18, and Broken Sky . . . 
Here's one way to draw a crowd; Lowen & Navarro ha\e 
been giving away nwnd-trip tickets to !/)ndon at various 
U.S. shows this fall. The promotion is being held in con- 
junction with British Airway's, which has featured the i\uo 
in its in-flight music programming . . . Following the set- 
tlement of a long lawsuit. Jimi Hendrix's father, AI Hen- 
drix, has opened E.xperience Hendrix in Seattle to handle 
the business affairs of his son's estate . . . Aaron Neville 
and Jim Brickman will perform live as some of the 
world's top ice skaters twirl to their tunes during 
"Northwest Airlines' Christmas On Ice." set to air Dec. 
23 on CBS. 

On THE ROAD: Ozzy Osbourne. whose current 
album, "Ozzmosis," debuted on The Billboard 200 at a 
career-high No. 4. starts his U.S. tour on New Year's 
Kve at Denver's McNichols Arena . . . Tracy Chapman 
is on a theater tour through mid-December in support 
of her new Elektra album. "New Beginning" . . . Die 
Krupps and Sister Machine Gun arc playing clubs 
through Dee. 22. 



U 



PDATE: Two weeks ago, we wrote that Col. Bruce 
Hampton had formed a new band. Fiji Mariners, and 
was working on a new album for Capricorn. We're 
delighted to report that his former outift, the Aquar- 
ium Rescue Unit, is doing just fine and touring. Vocal- 
ist Paul Henson has replaced Hampton in the band . . . 
The correct lal>el for "Holiday Heroes" is Soul Purpose 
Records, which is distributed through MS Distribut- 
ing. 
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Film & TV Music/MIDEM Special Issue: January 16, 1996 



...We liaveasound 
business idea for you! 



IF YOU DO: SPOTTING 
SESSIONS, EDIT MUSIC, 
COMPOSE, CONTRACT, 
ORCHESTRATE, COPY 
OR RECORD, IF YOU DO: 
DUBBING OR PREP, 
SYNC LICENSING OR 
MUSIC MARKETING, 
IF YOU: PUBLISH, EDIT 
FILM OR RE-SCORE, 
IF YOU: SUPERVISE, OR 
CLEAR SOUNDTRACKS... 



On January l6, The Hollywood 
Reporter will publish its 17th 
Film & TV Miisic Special Issue. 
And if you contri tai^' in any 
way to the filrA musMprocess, 
this issue provides yoa with a 
unique marketing opportunity. 

It's a chance \p reach our 
readership ut lUO.OOO decision- 
making^professignals whose 
every c»tlQn r(jquires music: 
the prc)clut!€'fe'',' ^direct cjrs, music 
supervisors and heads of 
licensing who can hire you or 
your work for their next project. 

Bonus Distribution at MIDEM 
and the 1st State-of-the-Art 
Film IVIusic Conference, 
February 24, 1996 

Space Deadline: 
December 21, 1995 

Camera-Ready Deadline: 
Januarys, 1996 

Judi Pulver 
Film & TV Music Ad Manager 
(213) 525-2026 

Patti Fahn 
New York Account Executive 
(212) 536-6403 

Paul Johnson 
European Marketing Director 
(44-171)323-6686 



Limblifter 
On Its Own 
On Mercury 



BY JIM BESSMAN 



NEW YORK— When Mercury Re- 
cords signed Vancouver indie-label 
band Age Of Electric, the label got 
two groups for the price of one. And 
as it turns out, Limblifter, a group 
that's a viable offshoot of Age Of 
Electric, will have domestic product 
out well before its antecedent. 

"[Mercury senior VP of A&R] 
Peter Lubin signed Age Of Elec- 
tric," says Madelyn Scarpulla, Mer- 
cury director of product develop- 
ment, "and as an aside, 
[guitarist/vocalist] Ryan Dahle said 
that he and his brother Kurt were 
working on a project that they 
recorded in the middle of the night 
at a friend's studio. Peter liked it so 
he signed both bands, and Ryan and 
Kurt's [project] was finished so 
we're releasing it first." 




The self-titled Limblifter album, 
which streets Jan. 23, features the 
Dahle brothers and bassist Ian 
Somers. In Age Of Electric, broth- 
ers Todd and John Kerns team with 
the Dahles. 

"Limblifter's different in that Age 
Of Electric is a more mainstream 
pop band in Canada," says Scarpul- 
la. "They're currently in preproduc- 
tion for a full-length album, which 
it's safe to say, will be more main- 
stream. 'Limblifter' is chock full of 
really great songs that are poten- 
tially pop, but their approach is so 
unique, it was really hard choosing 
a single. We could have picked 
everything." 

Mercury did, in fact, chose 
"Screwed It Up" as the first single 
from "Limblifter." It goes to col- 
lege/modern rock stations on Jan. 15 
and album rock on Jan. 29. "It's also 
going on every single trade sample 
that exists," adds Scarpulla, "Sec- 
onds will service it in their Febru- 
ary issue to subscribers and comps. 
Alternative Press will issue a poly- 
bag CD pro to their subscribers in 
its February issue, and it will be a 
track on CMJ's monthly sampler 
that goes in their consumer publica- 
tion. We're also producing cassette 
samplers with two songs for our 
PCiD field reps to use." 

Additionally, a novel 7-inch promo 
single has gone out to college radio, 
the A-side of which — dubbed "Our 
Side" — was picked by the band and 
contains album tracks "Cordova" 
and "Cellophane"; the B-side — or 
"Their Side" — features the label's 
choice for a single. Scarpulla says 
that the disc may eventually be ser- 
fCotit ill tied on fxtge 69) 
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COLUMBIA SOUNDTRACK GETS ALL-STAR LINEUP 



Sister Helen Prejean (played by Su- 
san Sarandon) and Matthew Poncelel 
(played by Sean Penn), a convicted 
Idller facing the death penalty. 

Only four songs from the album end- 
ed up in the movie. Of those, Spring- 
steen's "Dead Man Walkin* " is most 
prominently featured. 

Columbia now has the task of pro- 
moting the album while maintaining a 
subtlety appropriate to the film's 
weighty subject matter. 

"We are going to have a ver>' tasteful 
marketing campaign that emphasizes 
the stature of the artists on the album." 
says Peter Fletcher, Columbia 
Records marketing VP, West Coast, 
"but it all comes down to t>ing in verj' 
carefully with Gramercy and their re- 
lease event" 

Fletcher says that the film's trailer, 
which debuted Dec. 2 in New York and 
Los Angeles and will be seen in the- 
aters nationwide from mid-December 
through January, should help to build 
awareness of the album by exposing a 
mass audience to the Springsteen 



track, which runs throughout. Spring- 
steen is playing the song during his 
current concert tour. 

The album arri\'es in stores 10 days 
before the film opens nationwide on 
Jan. 19. 

This may bode well at retail, due to 
post-Christmas traflic. says John Ar- 
tale, a buyer at National Record Mart. 

"Many of the jieople this iUbum is go- 
ing to appeal to already have all the 
Springsteen and Pearl Jam albums." 
says Artale. "So if they're walking 
around with gift certificates or gift mon- 
ey from the holida>'s, this is the kind of 
thing they can take a chance on." 

Still, Craig Martin, GM at Tower 
Records in Marina Del Rey, Calif., is 
skeptical. Martin sa>'s sales may be hurt 
by the unusual pairing of Vedder with 
Khan and by the fact that most of the 
music on the album is not in the film. 

"You may get an initial rush, but it 
just doesn't sound like it's going to be a 
really strong item," says Martin. 

Because of the diversity of artists on 
the album, Fletcher says Columbia 



plans on servicing all radio formats be- 
ginning Dec. 18. Although no single 
will be released, Springsteen's song 
will most likely be a standout at album 
rock and triple-A stations. 

"We anticipate that different for- 
mats will pull different music from the 
album," says Flet<"her. "Triple-A will 
certainly find a host of artists on this 
record, but we hope to get some 
[traeksl to album rock radio and alter- 
native, too." 

Triple-A KSCA Los Angeles PD 
Mike Morrison predicts that the album 
will be a hit with his station's listeners. 
"Any record that has that many core 
artists doing new music, especially 
when Eddie Vedder is involved, is go- 
ing to be of interest to us, and I would 
expect that we're going to feature it 
pretty prominently." 

Fletcher says that several screening 
tie-ins with Gramercy and local radio 
stations will also sen'e the project. 



SCHULHOF RESIGNS 

(Contitine^ front p(ujf 7) 

Schulhof was said to have opposed 
Idei's recently announced plan for 
Sony to enter the personal computer 
business. There may also have been 
dissension over Sony's latest audio 
configuration, the MiniDisc, which 
has not caught on with consumers. 
Idei, whom Sony says was involved 
in the launch of the CD, assumes the 
title of chairman of Sony Electron- 
ics. 

In addition, there were clashes at 
Sony Interactive over the marketing 
of a successful new product, the 
video game player Sony Play- 
Station. 

Some investment sources say 
stock-market considerations may 
also have been a source of strife be- 
tween Idei and Schulhof. Schulhof is 
said to have favored a sale by Sony 
of a stake in its entertainment divi- 
sion to the public as a way to raise 
capital. But Idei is reported to have 
opposed such a plan because it 
would lessen Tokyo's control over 
the businesses and subject them to 
the vagaries of Wall Street. 

With Schulhofs departure, the 
only titles in abeyance are president 
and CEO of Sony Corp. of America, 
the holding company that oversees 
all U.S. operations. Ohga remains 
chairman of this unit, and Idei has 
been appointed vice chairman. 

A statement attributed to Schul- 
hof says, "My years at Sony have 
provided me with exhilarating op- 
portunities in a truly w-onderful 
company. Now that the acquisition 
of our entertainment companies is 
complete and the strategic plan for 
the ongoing management of all of 
Sony's U.S. businesses is in place, I 
want to begin to explore a new en- 
trepreneurial role outside of the cor- 
poration, and I am eager to get on 
with it." 

Schulhofs leaving follows shake- 
ups this year at Warner Music, 
where Robert Morgado and then 
Michael Fuchs were ousted as chair- 
men, and at MCA Music, which re- 
cently forced out Al Teller as chair- 
man. 

i4ssi«fonce in preparing this story 
ivas provided by Steve McCIure in 
Tokyo. 



According to Robbins, a portion of 
the pn>fits from the "Dead Man Walk- 
ing" album will be donated to Hope 
House, the New Orleans-based oi^ni- 
zation where Sister Helen Prejean 
works, and the Mui*der Victims' Fami- 
lies for Reconciliation. 

NOT YOUR TYPICAL MOVIE MUSIC 

Robbins, who sent a rough cut of 
the film to potential contributors, 
says the project was initiated with 
few guidelines. 

"I basically said, 'Listen, I really 
like your work. Here's this movie, and 
if it inspires something, great,' " says 
Robbins, 

"I just wanted to float the balloon 
and see what would happen," he adds. 
"There are a lot of things between the 
lines in this movie. There is a subtext 
that isn't explained with dialog; there 
are emotions that are felt but left un- 
said, and for me, that's where songs 
live." 

Robbins was also directly involved 
with the album, writing liner notes 
and executive producing with his 
brother, Dave Robbins, who wrote 
the film's score. The two also helped 
compose "Face Of Love," which is 
performed by Vedder and Khan. 

Suzanne Vega, who contributed 
"Left Of Center" for the 1986 sound- 
track to "Pretty In Pink," says that 
writing "Woman On The Tier (I'll See 
You Through)" for Robbins* album 
came naturally. 

"I find that writing in character 



and writing in situations is something 
I like to do and something I do any- 
way in my own work, so it wasn't as 
far away from my usual thing as it 
might seem. 

"On one hand, you're given this 
ver>' strict structure to work within, 
but on the other, there was no one ap- 
proving or disproving of the song," 
says Vega. "They were looking for 
different points of \iew, so the album 
is like an independent, sister project 
to the film." 

Although most artists were not 
contacted about the project until Sep- 
tember, the turnaround was speedy. 
Vega, for instance, submitted her 
song to Robbins in early November. 

Steve Earle says that his song for 
the soundtrack. "Ellis Unit One," is 
"the best thing I've written in a long 
time." He found time to mix a gospel 
version of the track that does not ap- 
pear on the album and to play guitar 
on Cash's song. 

"I did a guitar and vocal and sent it 
to Tim," says Earle. "He loved the 
song, so I went ahead and did a more 
fleshed-out version that had some 
background gospel vocals by the 
Fairfield Four." 

For Robbins, who received this mu- 
sic while he was busy with post-pro- 
duction work on the film, Christmas 
came early this year: "I've been real- 
ly busy with the film editing, and get- 
ting packages from these amazing 
musicians with these stunning DATs 
in them was just amazing." 



ar 


nus 


9n 


"len 


it 




^^^H bus 


n e s si 


BOXSGORE 
TOPIOCflNCanGBOSStS 


ARTIST(S) 


Venue 


Oalei s) 


Grg» 

Tt;te!Pncei:s: 


Attendance 




■EUWEimK 

mm urns 
nucTtm 


WGM (,i3n3 Garden 


Dec 1 


Mua 


usn 


PACE Concerts 
m-hoiise 


O'ins 
Dais 


SiarPtaialheaIre 
Mernttnltt. M. 


hOi 22 
»2f> 




lym 

tour dims 


■n-house 




HampbM Cokuuni 
Hampton, Vt 


Hm 2b 


tmm 

IMMrtffi 


sellout 


Cellar Door 


WIM MCKNIGHT 

vumvm 

O'MffilO 


Fdi Trie aire 
Delroit 




S2HJS] 


*J32 

9.300, tM 
ihowt 


B/ass RingPrcJi 


PUSH 


Civic bniu 
Ptnsbufgh 


Nov 2i 


saun 

no 


it.m 

IVK 


Electric Factvy 
Co«cem 


icnmini 


Beacon thulre 


Ndv U i5 


S1M.3H 

US 


V6ia 

t«- 

sellouts 


OUsew'Siaiei 
Enttfpnses 


nraiin 

RIVEMMIES 


Wei Palm Beacft 
Auditonum 
W«t Palm B«xn. 
ria 


Ok 2-i 


«16.tlS 


11121 

n.m 

twiihoin 


Fal Hiny PioOs 
Finttima Prods 


mtmoKxi 
auiwxm 

UHCSKWMTT 


Cyninia Woo<n 
Milctiell Pavilion 
Tne naadland^ 

feias 


Nov 11 


tmin 


wn 


Avalon Atlractons 


iiii»«iwn«E> 


KiaGara Falli Cimc 
Centef 

K^taiaFalli. NY 


Nov !5 


iin.E)2 
u<u 


I.31Z 

sellout 


Pathwai lour^ 


manual 


Hiagtn Falls Civic 
Cenle* 

Niagara Falls HI 


Nov 18 


tui.m 

cue 


},tN 

E.0O0 


PMhMrlMn 


Copynghted and comptled by Amusement Business, a publication of Billboard Music Group. 
Boxscores shook) be submitted lo: Marie RattiH. Nashville. Phone: (616)-32l-d295. Fax: (6151- 
327-1575. For research information and pricing, call l^arie Rallift. (6151-321-4295. 



PETER NAX 




BILLBOARD OECEKMBER 16. 1995 



The Critics Hail The Sound 
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TRACK Event Of The Year! 



Q/ j^aiting to 



ORIGINAL SOUNDTRACK ALBUM 
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Ansta s crowning achievements " 
- - NEW voRK POST >nents. 



DAILY NEWS 



Babyface has captured what it can mean to be 
a woman m 1995. If the movie is half as good as 
the soundtrack makes you think it wiU be, 
don't wait for the video." 

Ibp^ating LOS ANGELES TIMES 



The Next Defining 
Soundtrack Album Of Our Time. 
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BIG EIGHT 

ESSENTIAL REFERENCE GUIDES 

1 . tntematKMial Buyer's Ckiide: The woMwide music & video business- 
to-business directory jam-packed witti record & video go's, music publishers, 
distributors & more. $109 

2. lnt«nurtional Talent & Touring Directory: The source tor U.S. & 
International laleni, booking agencies, facilities, services & products $95 

3. Record Retailing Directory: DetaikKj information on thousands of 
independent muse stores & chain operatKxis across the USA. $1 35 

4. IntomalkMial Tape/Disc Directory: All the info on professional servicee 
& supplies tor the audiO' video taperdisc industry. S50 

5. Nashville 615/Country Music SourcelMok: The most 
comprehensive resource of business-to-business fistings for the Nashville 
regi on & c ountry music genre- $50 

6. ^4^^ The Power Book Fall 1995 Ecfitkm & Spring 1996 
EdMon : The ultimate guide to radio and record promotion. LjsIs Radio 
Stations (Country, Rock. R&8. Top 40). Record Companies, Radio 
Syndicators and Top 100 Aititron Markets, 375 each. 
(Fall and Spring Si 19— order Spting Mdion rxiw & save mote man 40% — mails in March'96) 

7. Menwtional Latin Music Buyer's Guide: The essential tod lor 
finding business contacts in the latin music marketplace. $60 

8. <^T>lntemationai Recording Equipment •> Studto 
Directory: AJl the tacts on professional recording equipment, studios & 
equipa>ent usage. $Sff $40 

Mail in this ad with check or money order or call toflayl 
For fast service call: 1 -800-223-7524 or 1 •800-344-7119. 
In NY call (212) 536-5174. In NJ call (908) 383-4156. 
BilRKMrd Directories, P.O. Box 2016, Lakewood, NJ 08701 
Please add $5 per drectory for shipping (S12 tor inlemalional orders).Add applicat)le 
sates tax in NY, IMJ. CA. TN. MA. IL. PA & DC. OrtJere payabte in U.S. funds only. 

All saies are final. BDZZ3095 



Interscope 
Raises Debut 
From Lifter 

■ BY DAVID SPRAGUE 



A few years ago, pundits trawleil 
the Sunset Strip in search of Lns 
Angeles' great nick hopes. These 
days, the action has moved a few 
miles east to the city's Silverlake dis- 
trict, home to a scene that has 
spawned such artists as Beck, Pos- 
sum Dixon, and Lifter, a wiry |H>st- 
punk trio that will release its Inter- 
scope debut, "Melinda (Everything 
Was Beautiful And Nothing Hurt)." 
Jan. 23. 

"I don't know If it's a scene in the 
standard sense, but it is a really 
comfortable and really supportive 
place to be right now." says Mike 
Coulter. Lifter's singer/guitarist. 
"There's definitely more of a sense 




of community than I remember there 
being when I first moved here in the 
'80s." 

Interscope is looking to build on 
the fan base Lifter has established 
in Southern California, working the 
band in gradually increasing circles 
expanding from its home base. "The 
band is well known in L.A., and our 
goal is to keep them on the road in 
order to let people know how strong 
they are," says Steve Berman, Inter- 
sco^je's head of marketing and sales. 

"We're in no rush to shove them 
down people's throats, though," he 
adds. "We're committed for the long 
run, because this is the kind of band 
that will draw an audience to itself." 

The label will work the first 
emphasis truck — most likely "The 
Rich. Dark. Sultry Red Of Hate"— 
to college radio, which will be ser- 
viced with the entire album later this 
month, and later to commercial 
alternative outlets. 

"College radio is oiniously going 
to be very important," says Berman. 
"And our alternative marketing staff 
is starting to develop the project at 
retail — getting music and position- 
ing materials in the credible early 
accounts in each region, whether 
that's a small indie shop or a 
Musicland." 

Lifter recently completed shoot- 
ing videoclips for "The Rich, Dark. 
Sultry Red Of Hate" and the planned 
second single, "Headshot." co-direct- 
ed by Coulter and Jonathan Craven, 
the son of "Nightmare On Elm 
Street" director Wes Craven. 

"We like to keep our hands in 
everything from videos to T-shirt 
designs," says Coulter, who adds that 
the band may set up an Internet site 
in early 1996. "It's the practical way 
to do things, and it's also a lot more 
fun than just playing one hour a day." 

Coulter and drunimer John Rozas 
began collaborating about six years 
ago. but it wasn't until bassist Jeff 
(Con filmed on jKiqc OS) 



Continental Drift 



NSIGNED ARTISTS AND REGIONAL NEWS 




MH JONES & THE PREVIOUS 



IVI e L I ISI D A 



OUfMPIA, WASH.: Need a place for ymr hand to crash? A gig? A nice h(hv\ of soup, 
m^>-be? Billing its band-run label, the City Limits, as "ji gi-ass-ixKJts support iiet- 

ttwk for indeix.'iKlent musiciaiLs" Mr. 
Jones & the Prev i<His haw fostered 
a spirit of camaraderie and supixirt 
with local Ul\inpian lianiLs and othei's 
passing through. 'We ih some |freel 
booking and promotion for other 
ai-Usts tliat come through, or out of. 
Olympia," miyv^ giutarist'lead singer 
Andras Jones. "[ vtas a professional 
guest at friends' places fffl'a tewjcars. 
so this is kind of a way to pay that 
back." Ppj-hajiK Mn .Jones' good karma 
has returned in the form of 5,000 
co})ies sokl of the bantfs albums "Rrch 
Music" and "Mr. Jones And The I-^iscists: In .Seiurh Of The Himdredth Monkey" 
The biind is iwidjing two new i-econlings. one of which is a compilation featuring 
eight other iixlie groupci;. Although it is included in PaixlenxHiium magazine's "North- 
wiest's Top no Band.^." Mr. Jones a^^ed to call Las Angeles htsne. During a iwent 
visit to its old hiiunLs, the band ixrformeti at a fund-raiser fttv pulilic-sup|x)rte<l 
KPFK lios Angeles. .]ones. Jason Nason {lead guitar). Marshall Thompsiton (key- 
boiutls). Cohn Mahono' (dnims). and Brian Schej' (Iwss) lay (1(a\ti biting, some- 
times hiuiHUvib; l>Tics witli a heautifull.N' fleshed-out wmixl. Mi*. Jones & the Pre\'i- 
oai have oi»ened for Mao'"a Danish, .\lichelle Shocked, aixl Exene Cen^nka. 
Contact the band at 3eO-78(i-0783 or 2i;i^>-£)587. 

mva REECE 

ROCHESTER, N.Y: "One tiling we leai-ned eai-ly on was to ju^Jt shut our mouths and 
play." says Tom Gately, singeiVguitarist of the Rochester-liased |xnver pop trio 
Ner^'c Circus, After eight .wars of playing anxuwl the area, tlte formula has final- 
ly iKii<l off. (taming the group the title of best haixl in Rocl*ester in a recent readers' 
|X)11 of the ktfal City NewsjiaiJer. "I gue.'w a kit of kids see lluit we're \t;r\' [lassion- 
ate. As cheesy ;is it sound-;, \\x'"\e re:Ul\' tiieti to [Jut ewrything into it, aiul I think 
|K.H)|)Ie hiiw noticed th;tt" The ;dUmi "Ullh" spent much of the summer ak)ngside 
m^or-iabel acts in the top 10 of local 
recwd stones, charting as high as No. 7 
at a ktcal Media Play outlet. No. 4 at 
RecoH An'hi\e. and No. 2 at Kantastie 
Records. Meanwiiile. the hand has been 
|)acking local clubs, such as the Water 
Street Ma^ic Hall, where its record- 
relea'w part>' drew more th*ui 7^ peo- 
ple. The trio has also plajwl nejirly 150 
shows this year from Clevelaml to 
Albany, N.Y. Its mailing list has bal- 
looned to more than iJ.UOO names, anil a]t«!riiati\'e station WBER Rochcst*?r has 
helped fee<l the local frenz>'. In the past. Nene Circus has eametl slots at sevieral 
ivgional masic conferences, including New Masic Seminar. North B>' Noi-tlwast, 
and the Empire Music Conference, where producer Eddie Kramer was impressed 
eixiugli to agree to work with the band. The trio just finished a six-sot^ demo of 
new turies to tielp give lalieLn an kfea of what Ls na\t from Nerve Ciiras. Contact 
manager Bruce Pilato at 71(>-4j>4-27a6 or YiVCffJ/ ww"w.>'ellowtlog.c-om4)rolific/. 

BRUCE BUCKLEY 

MILWAUKEE: Had Scott Woddridge been bom in an earlier epoch, he might have 
been a wiiter of short stories aixi wi-se rather than songs, reserving his slightly 
bemused, flat-laixl accent for tl)e (xkl turn at the potUuni. iit^tead of the baixlstand. 
But Scott and his brother Brian came of age at the dawiiii^ of new wave, formed 

a pop-slanted band in their Indiana 
hometowTi, inovwl to Mihi'aukee after 
the signing of the Violent Femmes 
and Bodeans, released an LP for 
Butch Vig'g Boat label, and l)egan 
playing under the name the 
Wooldridge Brothers. On the pair's 
second CD for Milwaukee's Don't 
Records, "Star Of Desire," Scott's 
obserx-ations on ItA-e and contemiH>- 
rarj' life are .su[)jK)rti'tl b>' honxsijun 
fiddling, pow^r rock guitars, and solid 
sor^raft The Wooidiidges" pop roots are audible^ especially in their concem fw 
well-wTought melodies, but their masic has relaxed into an eas.v^ing heaitlaixl 
sound cotni tatible with triple- A radio. Wixi'^wept Pacific Enteiiainment signed the 
Wookhitlge BnAhers to a puNishiiig deal earlier this \rar. Tlx* W'ookbidges hjtw 
opened recently for Tori Amos and XRBQ. Contact Don't Records at 414-224-8021 . 
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Q, 



Dear ^sxu^ncy, 



Dear Pezevenk, 



This is also the 50*^ anniversary of 
our friendship. You are, and have 
always been, the coolest and the 
baddest. (smile) Bless you. 



Love, 
Ahmet 



Quincy \e not only 



3WGct, kind, wonderful, 



talented and Qwln^. . . 
he's also my godfather. 



Congratulations from emily 
and the entire estefon family. 



emilio gloria nayib emily 




QUINCY J®NES 

A HALF CENTURY OF MUSIC 



Dub Ellinglofl was a fin* piano player, bul his reel inslnimtnl, it wos oflan 
obsarvwi, was his orchestra. Quincy Jones hos distinguished himself as a trumpet 
player, arranger, songwriter, producer, orchestral conductor, major-label execu- 
tive, film composer, historian and independent entrepreneur, among many 
other things. Over the course of a 50-year career and o distinctly American 
odyisey, his Instrument' has become music Itself, and in all its dimen- 
sions— os an art, a cnifl, a business and as a catalyst for social change 
and spiritual renewal. 

Perhaps most remorlcably, within a culture that encourages Its artists 
to direct their talents into increasingly narrow channels of endeavor, 
Jones has succeeded by embracing pop music's universality. Defying 
the bounds of genres and technology, his music encompasses jazz, 
dassicol, R&S, rock 'n' roll and hip-hop. He's arranged hits for 
singers as diverse as Michael Jackson, Frank Sinatra and L«sley 
Gore, scored major motion pidures and TV themes, produced a 
movie (The Color Purple"] and a mogazine (Vibe), and over- 
sees 0 small communications empire. Cunenlly, he's producing 
next spring's Academy Awards show, and, with 26 Grammy 
awards to his credit (the most among living honorees), 
chances are good he'll be making an impact at NARAS' next 
bosh OS well. 

At 62, Jones shows no signs of slowing down, and at 
heart he remains very much a musician. 'Q's Jook Joint," 
his most recent album, vreoves together the myriad strains 
of his post and present with an ear-bending array of 
styles and top-shelf musical guests: Stevie Wonder and 
Roy ChoHes, Bono and Brandy, Queen Lotifah and Phil 
Collins, dozens in all. If s the kind of star-studded gala 
you migM expect from Quincy Jones, perhaps the most 
powerful musidon on the plonel. As his occompllshments 
of the past holf-centuiy make dear, if s a power that 
derives its strengths from a unk|ue combination of 
talent, ambition and love. 




THE BILLBOARD INTERVIEW 



At the half-century mark, Q talks about pop, jazz, "Jook" and the 
still-unfolding career he "wouldn't trade for anything." 

BY MARK ROWLAND 



The Uving room of Quincy Jones' house, high in the hills above Los Angeles, con- 
tains an eclectic sprawl that reflects the interests of its owner Framed pictures of 
friends and family sit on a baby grand piano in one corner. An array of African 
ari and folk instruments are strewn above and around the fireplace. A massive 
stone table is filled with gifts, awards, a stack of books and hand-scribbled notes near 
a phone that rarely stops ringing. Along another wall are unsorted boxes and bales 
of archival who-knows-what, patiently awaiting someone's attention. It's reas- 
suring to see that Quincy Jones lags a bit behind his own ambitions, just like 
everyone else. It's humbling, of course, to be reminded how many of those 
ambitions have already been realized. 

Wearing a brightly patterned shirt, Jones enters the room one recent 
afternoon and sits on a couch by a picture window with a wide- 
screen view of the city below. He's working on scores of projects 
and is flying to New York in the morning, but amongjones' tal- 
ents is an ability to focus completely on the moment; he never 
betrays any sense of feeling rushed or distracted. As the sun 
slowly tilts toward the west, he talks about his music and 
his life with the relaxed air of a man who has all the time 
in the world. 

Continued on pasf 24 
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QuiNCY Jones 




McKuraU talents: Jones wiih Dinah Washington, earfy '60$ 



INTERV/EW 



Billboard: In 1989, Billboard celebrated 40 years of your work. Now it's J 995, 
and we're celebrating 50 years. Just for the record, what did that anniversary rep- 
resent, and what does this one represent? 

Quincy Jones: The special six years ago coincided with the year that I made 
the decision to leave Seatde and to expand musically. It was during that time 
that I received a scholarship to the Berklee School Of Music in Boston, which 
was a big step closer to the action in New York. 

This year marks the anniversary of when it all really started for me. When 1 



performed my Urst solo — on the french horn — during my junio-high 
school Christmas pageanc in 1945, when I was 12. But if you guys 
have the ability to give me an extra five years, I'll be more than happy 
lo take them '" 

BB: You can pretty much pick and choose what vou want to do these 
dffv's. UItv make this record i"Q's }ook Joint"}? WTrv now? 

QJ: Well, this started out to be a gomg-away tribute to Mo Ostin. I 
was going to tr>' to do it fast because he was lea\1ng fast. It was going 
to be a thrcc-day affair. And you can'i write that many songs that 
quick, so I grabbed the things that were the closest to me like. 
"Walking In Spate" and "lut The Good Times Roll." which wa.s my 



For 50 years, Quincy has been a force in pop- 
ular music; like fine wine, he mellows with 
age, and I am delighted, he has been a part of 

my career. Quincy is the king of all music. 

— Michael Jackson 



first Grammy 
nomination, the 
one with Ra\' 
Charles. Ray is 

one of my oldest friends. He was 16. and I was 14 when we used to 
listen to Louis Jordan play thai song in the '40s. We used to dream 
together about doing things. We'd say. "Wouldn't it be cool if,,,?"And 
now we've done them, and we've done a lot of them together, from 
sjTnphonies to soundtracks and "We Are The World." As you get 
older, you get ver>' sentimental about relationships and personal 
things like that. 



BB: So the project itscij kmd of snowhaUcd. Hven "Irt The Good Times 
Roll" ended upfeatuiing Slevie Wonder. Uono and Ray Chcirifs. 

QJ: Yeah, it turned. On the last chorus of that simg, Ray says, "Hey 
everybody. Ray Charles is in town." I said, oh that's the clas.sic, you 
know — 1 don't want to bring him until then. So maybe we'll bring in 
some other people before that. This is "Good Times." ii"s New 
Orleans. "Laissez les bonnes temps roulet." I thought about Stcvic — 
put two pit bulls on each side, and Hono in the middle, and it worked 
out great. At the end. Kid ("apri comes off like one of those old night- 
club MCs. without scratching or samples, but with lots of flavor. It 
was strange; it was taking its own life, 

I believe wry strongly that the divini- 
ty and creativity is the most powerful 
force there is; if we tan just understand 
thai we're "terminal." we can create a 
long time. So from that point, having 
tho>L- lour artists on one tune, it 
changed the whole 
focus. I just said. 
"Whatever you've 
got in mind, we're 
going to go that 
way." And then it 
started: Jone Loc 

and Latifah and joshua Redman and Herbie Hancock and Nancy 
Wilson, Coolioand YoYo. Brandy and Heavy D... it just never stoppcd. 

BB: Did the concept of the "Jook Joint" evohe that way as wvU? 

QJ: Well the "Jook Joint" came right away. In the last 24 years. I've 
been digging heavily into our history. On "Back On The Block," we 
had Miles Davis and Oizzy and Sarah Vaughan and Ella Fitzgerald 

Coniinuc^ on page 26 



lop 50 Singles 



12 
13 
14 
15 
16 
17 

18 
19 
20 
21 
22 
23 
24 
25 



Billie Jean 

Michael Jackson Epic 1 983 

Rock With You 

Michael Jackson Epic 1980 
Beat It 

MichaelJackson Epic 1983 

Baby, Come To Me 

Patii Austin w/James Ingram 

Owes* 1983 

We Are The World 

USA For Africa Columbia 1985 
The Girl Is Mine 

Michael Jackson & Paul McCartney 
Epic 1983 

Man in The Mirror 

MichaelJackson Epic 1988 
It's My Party 

Lesley Gore Mercury 1 963 

Stomp! 

Brothers Johnson A&M 1980 

The Way You Make Me Feel 

Michael Jackson Epic 1 988 

Give Me The Night 

George Benson Worner Bros. 1 980 

Wanna Be Startin' Somethin' 
MichaelJackson Epic 1983 

Don't Stop Til You Get Enough 
Michael Jockson Epic 1979 

I'll Be Good To You 

Brothers Johnson A&M 1976 
Dirty Diana 

Michael Jackson Epic 1988 
Bad 

MichaelJackson Epic 1987 

I Just Can't Stop Loving You 
Michael Jackson & Siedah Garrett 
Epic 1 987 



She's A Fool 

Lesley Gore Mercury 

Strawberry Letter 23 
Brothers Johnson A&Ai 



1963 



1977 



Love Is In Control (Finger On The 
Trigger) Donna Summer Geffen 1982 



Human Nature 
Michael Jackson Epic 

She's Out Of My Life 
Michael Jackson Epic 

You Don't Own Me 
Lesley Gore Mercury 

Thriller 

Michael Jackson Epic 

OH The Wall 
Michael Jackson Epic 



1983 



1980 



1964 



1984 



1980 



Coffrtnued on pag» 76 
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DEAR Q; 

FROM JAZZ 
TO BEBOP 
TO R&B TO 
SOUL 
TO RAP... 





FROM 

PERFORMER TO 

ARRANGER 
TO COMPOSER TO 
CONDUCTOR TO 

SCORER TO 
MUSIC PRODUCER TO 
PUBLISHER TO ml 
FILM PRODUCER , 
TO MENTOR... / 



i»YOU MEAN 
EVERYTHING TO US. 



YOUR FAMILY AT 

\ ^ASCAP 

^ --^i CONGRATULATIONS 
ON 50 YEARS OF REALIZING 

YOUR DREAMS 
AND FULFILLING OURS. , , , 

Marilyn Bergman 
President & Chairman 
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QiJiNCY Jones 



INTERVIEW 

Caiiiinuai pom (xtgie 24 

together — and now they're all 
gone. And Art Blakcy, Billy 
Utkslinc. h's like all of our idols, 
they're heing picked off one hy 
one. tck said he'd never leave until 
he had a good band to work with, 
and now his whole band is up there. 

I've known some of the greatest pr< 
pie on this planet — and probably the uorsi 
— and when they go, they leave a lin' 
piece of themselves with you. You >iill 
laugh and smile when you thhik about the 
things that Miles used to say to you. It's very lasting. 

BB: So their pusstng ajfected the mukifig oj this returd? 

QJ: It hit me about what our rix>ts are all about. You know, music 
is a funny animal The young kids use it as kind of a disposable thing: 
last week is old school. But the whole world has decided to throw 
away their own culture and use this ;is the culture that reflects them — 
music b>' African Americans has become their voice, their Esperanto, 




Sill ah V, Q, Chaha K 




Making a p*»n( with Duke fcffingfnn. 1971 



so to speak. I've traveled around this world so many times, and it still 
shocks me. And Americans, white and black, seem to be the last (o 
know about it. That's what makes it so ironic. 

BB: Thai Amcritdns don't appreciate it as muth? 

QJ: I don't think that ihq- get it. You know. "If black people creat- 
ed it and it came out of lx)rdcllos. it can't be worth very much." It 
didn't get documented vcr^- well in the past, cause nobody thought it 
was worth very much — and it's the richest culture in the world. I 
guess getting older and having young kids, some in music iih>. you 
hope they don't say. " Ihis never happened. ' Thai would be my worst 
nightmare. All the incredible things that F.llington and Basic and 
IjDuis Armstrong did with the language of the brass sections, with 
trumpets and derbies and 
plungers and everything else to 
emulate vocal expression, it's .til 
miraculous stuff. ..espccialK 
under the conditions that thc\ 
were living under. It's a saga 

BB: So part oj your goal hi ic 
was to establish the idea oj musi- 
cal continuum, jrom the '40s lo 
today, and jrom jazz to rock to 
rap? 

Q|: Yeah, and it turned 
out Just like that. You go 
and lay out the '40's. 
■50s, •60s. '70s, '80s. 
"90s. and you'll see a 
song here that almost 
rcprescnis each period. 
And you see that the rap- 
pers of today have vcr>' 
strong roots, whether 
they know it or not. I was 
with the American delegation 
Mandela's inauguration, and 
they used a praise shouter to 
introduce him. That's just i In- 
same as a rapper. 

BB: Rap's vaiidity as an >jrf 



Love is strong 
And mighty is the Q 
The last of the stand-up dudes 
He's always down 
The painter of towns 
The master of sounds 
By leaps and bounds 
A businessman to some 
A brotherman to others 
Part father, part friend 
Part bad motherfucker 
He's always into somethin' 
He always has a plan 
If I was older he'd be my homeboy 
But everybody knows 
He's the goddamn man 
Love is strong 
Peace 

-Mele-Mel 



form remains under attack these days, espe- 
cially on the fwlitical jront. As a respected 
and eslahlislittf Jtgurc. wereyou consciously 
tiying to give rap a boost here? 

QJ: Yeah. 1 know a lot of people who 
have been changed by hearing rap in dif- 
ferent contexts I remember getting a 
beautiful note from Mike Ovitz. sa>ing 
that he wasn't even into rap before and 
now he's a big supponer and fan. 
Anytime they monkey with that I-irst 
\tni ndment, like "We're going to get a commit- 
tee ui ilecide which rap records that people can lis- 
[i II i.< " — give tne a break! I hope the rapjicrs final- 
ly will organize their own united Ironi for a hip-hop 
naiicm where they can regulate their thing from within, when they 
need to. 

BB: You've ahva\s been open io worlnng with all kinds oj popular music, 
from Count Basie to Lesley Goiv to ihe Brothas Johnson. Most iniisitians, 
including mosfjajc players a/ vour generation, hove tended to stay tn one 
place. 

QJ: 1 agree. They like to stay in the era that was kind to them. It's a 
comfort zone. I understand 
thai- But I never did under- 
stand the critics: the first 
thing that tht7 do if you get 
mto pop music is say you're 
selling out. That's garbage. 
Y<m've got to have some- 
thing to say or you can for- 
get selling out! Ilaughsl 1 
think that the basis of com- 
munication is basically 
heing sincere. We're in a 
strange industry'; our prixl- 
uct is consumed even 
before it's purchased. 
That's cold-blooded, man. 
People hear a record and if 
they don't like it, they don't 
buy ii. You could go out on 
the street comer — we've done this — and have boxes of CDs ready to 
give away free. "I he hrsi question you get is. "What is it?" I'm sa>ing. 
"It's free, man!" And a guy is saying to me. "1 don't care. What is it?*" 
BB: For all the diva se music on your albums, (heie's a core crew that 
seenii to iiaveiuii]i you from record toiecord. How cmciaJ are iholoieal- 
izingyour loncejHs? 

QJ: Rod Tempcnon, Greg Phillingancs. |err> Hc>-. Bruce Sweiden on 
the mixing side. ..we've been together lor almost 20 years. Jerry played 
a Cootie Williams solo on "Do Nothing l ill Vou Hear From Mc" that 
was the real thing. Without them, you can't be that adventurous. We 
can tr>' anything, and we do. we go for it. Paul Jackson, The Brothers 
Iohnson...it's deHnilely a family. There's a musical and a personal atti- 
tude. Phillingancs and jcn^'. they come out to 

I the studio even when they're not working. 
BB: Von once credited Dizzy Gillespie for 
titJviiing vou to pick musicians who can get 
along logeiher as well as play (ogether . 
QJ: Well. I must say that it's the music first. 
But we all have this junkie attitude: we don't 
care what gets in the way, we're not stopping. 
No matter how long it takes, how many limes 
we have to do it over again, nobtnly cares. 
That's a great feeling because everybody is 
going for the moon. We all have that in com- 
mon 

BB: You've many other projects these days — jilm 
ideas. I V shows. CD-ROMs — doyou do as much music 
(IS \(>ii ivant.'* 

Q|: No, I don't. There is always a price. But being 
nuU pendent, to be able to do the kind of shows 
you d like to do or the kind of movies you'd like to do 
ot till- lonverging technolog)' projects. CD-ROMs or 
whatever, that has a value too. We have 
outlets for all that stuff, and that means we 
have avoice — with television, magazines... 
I didn't know that much alH>ut magazines, 
I just knew that Vibe was a good idea 1 
think it's a better idea now because we 
really don't have any competition. There 
Continued on page 2H 
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Judy's Turn To Cry 
Lesley Gore Mercury 




1963 


27 


Smooth Criminal 
Michael Jackson Epic 




1989 


28 


Just Once 

Quincy Jones featuring Jomes Ingram 
ASM 1981 


29 


Angel 

Aretha Franklin Atfonfic 




1973 


30 


P.Y.T. (Pretty Young Thing) 
Michael Jackson Epic 




1983 


31 


Another Part Of Me 
Michael Jackson Epic 




1988 


32 


Yah Mo B There 

James Ingram w/Michael McDonald 
Qwest 1984 


33 


One Hundred Ways 

Quincy Jones featuring James Ingram 

A&M 1982 


34 


I'll Be Good To You 

Quincy Jones featuring Ray Charles & 

Chaka Khan Qwest 1 990 


35 


That's The Way Boys 
Lesley Gore Mercury 




Are 
1964 


36 


Maybe 1 Know 
Lesley Gore Mercury 




1964 


37 


Sunshine, Lollipops & Rainbows 
Lesley Gore Mercury 


1965 


38 


Stuff Like That 
Quincy Jones ASM 




1978 


39 


Look Of Love 
Lesley Gore Mercury 




1965 


40 


Ai No Corrida 
Quincy Jones ASM 




1981 


41 


The Woman In Me 
Donna Summer Geffen 




1983 


42 


Get The Funk Out Ma Face 
Brothers Johnson A&M 




1976 


43 


How Do You Keep The Music Playing 
James Ingram and Palti Austin Qwest 

1983 


44 


Do You Love What You Feel 
Rufus and Chaka Khan MCA 


1980 


45 


The Secret Garden 

Quincy Jones featuring El DeBarge, 

James Ingram, Barry White, and 

AI B. Sure! OwesI 1990 


46 


Master Of Eyes 

Aretha Franklin Atlantic 




1973 


47 


My Town, My Guy And Me 
Lesley Gore Mercury 




1965 


48 


State Of Independence 
Donna Summer Geffen 




1982 


49 


Ease On Down The Road 
Diana Ross & Michael Jackson 
MCA 


1978 


50 


1 Don't Wanna Be A Loser 
Lesley Gore Mercury 




1964 


The Top 50 Singles produced by Quincy Jones 
was compiled by Charf Beat columnist Fred 
Bronson, using a point system he developed for 
his book, "Billboard's Hottest Hot 100 Hits," 
recently published in a revised and enlarged 
second edition. 
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He*s cut the Chairman, the Queen of 
So\il and the King of Pop, and he won't 
stop 'til he gets enough. 



BY DAVID NATHAN 



While his mid-'BOs work as a producer on Michael 
Jackson's blockbuster albums "Off The Wall" and 
"Thnller" brought him an unprecedented level of 
global recognition, Quincy Jones had already 
enjoyed success and acclaim as an on-line producer 
on albums going as far back as 1961. According to an extensive 
discop"aphy published in the book "Listen L"p: The Lives Of Quincy 
Jones," the multi-faceted music man was first listed as sole producer 
on jazzman Joe Newman's Mercur>' album "At Count Basic's." even 
though he had actually panicipated in production chores on any 
number of artists, dating back to 1 957. 

A musical renaissance man in evxry sense of the word, Quincy Jones 
has the rare distinction of having been involved with anists in virtual- 




Gore's gold: Togtihci, ffif duo MUitd more than a doz^ hit singles. 

ly every genre of popular music. While his '50s sessions focused 
mainly on jazz artists — including Sarah Vaughan and Dizzy 
Gillespie — Jones' skills as a pop-music producer were much in evi- 
dence when he worked with Ixslcy Gore in the early '60s. 

L2 GORE-HLLED HITS 

Two years earlier, Quincy had become VP of A6rR for Mercury 
Records, signing the New Jersey vocalist to a contract after hearing her 
sing at a Manhattan hotel. With Gore, Jones enjoyed instant pop suc- 
cess: "It's My Part>'" jumped to the top of the Hot 100 in the spring 
of 1 963. additionally enjoying three weeks atop the R6rB charts. Over 
a two->'car period, the Jones/Gorc combination produced a siring of 
12 more hit singes, including "Judy's Turn To Cr)'" "You Don't Own 
Me" and "Maybe 1 Know." 

While Gore had been churning out successful pop records with him, 
Jones had also been applying his musical magic to albums by two of 
Mercury's key vocalists. Sarah Vaughan and Billy Ecksrine. in 1964 
and 1965. Other anists at the company — including blue-cycd soul 
singer Timi Yuro. st)'list Damita Jo and jazz trio The Three Sounds — 
also benefited from his presence as the highest-ranking black A&R 
executive at a major label, 

As he was continuing to dc\'clop as a recording artist in his own 
right (somcihitig that had begun with his early '50s albums for 
Prestige and RCA. continuing through his association with Mercury 

Contmued on pag^eZO 
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are a lot of hip-hop magazines out there, but we don't claim 

ours to be just a hip-hop magazine; it's about urban culture. 
Rolling Stone may have a couple of rap covers, Nench Cherry 
or somebody every year, but for the most part there's no 
place else to go, 

BB: U sounds like part of the appeal ojthis record is that the 
"Jook Joint' idea can he transformed to other venues, such as 
CD-ROM. 

QJ: That's what fascinated me about it. When it's real and 
it has a history, it stimulates a lot of ideas. Right now, I'm 
trying to do a feature film on the album — full drama, ten- 
sion, humor, love affair, everything. 

BB: How hard is it to juggle many projects at once? 

QJ: Most people 1 know who are doing their thing have all 
kinds of things going on all the time. Time or whatever it is 
establishes the priority and what has to be done. If you don't 
have that, you'd never get it done. If they just say. "Well, 
whenever you get fmished with it, whenever you feel it's 
O.K., you turn it in." you'd do nothing. You'd procrastinate 
for years. If they tell me that, they're in trouble. "Whatever 
you think is right..." 

BB: So you live for the deadline? 

QJ: Vc.ih Sonif ilimg^ have li) tK- pre- 
parcil connuTcnt with a lot of others 
because ihcy take longer to gear up, A 
nu>\ iL- Is .1 loii^ iiim-; u tih >i record, prc- 




Winnerofthe jean Herscholt 
Humanitarian award, 1995 



dreaming and visualizing, you've gpt 
to be very specific or it won't hap- 
pen. 

BB: So when you were young, music 
was the main way you begfin to visual- 
ize your success? 

QJ: The only way. But it was 
always visual, because I wanted to 
write for films too, since I was 1 1 
years old. 1 didn't think that it was 
going to happen, but I kept wishing 
for it. 

BB: You scored dozens of movies in 
the '60s and earfy '70s. an ama^n^ 
prolific period. But at a certain point, 
you pretty much gave up that part of 
your career. Why? 

QJ: It was the optical sound; 1 
couldn't stand it. They called it the 
"Academy roll-off": everything 
below 100 cycles would disappear. 
"In Cold Blood" was all celli and 
basses. I told Richard Brooks, the 
director. "Richard this is a very low 
score. 1 don't mean quality — it's got 
lots of celli and basses for that men- 
acing sound in there. If the Academy 
roll-off hits this film, we're dead." So 
he went to 65 theaters, first-run the- 
aters, with an engineer from RC-A 
and readjusted the frequency-range 
levels of all the theaters. That's the 
kind of guy Richard Brooks was. I 



In 1958, Q put together an all-star orchestra and recorded thi-ee oompo 
sltlons of mine for the Voice Of America. He then sent the tape to 
Berklee College Of Music in Boston. I came to the U.S. as the first recipi- 
ent of the Quincy Jones Scholarship. That was the beginning of my 
music career. We were born a day and a year apart. We are be-boppers. 
He's a shining example for all— I love the man. 

— Arir Mardln 



i 



production time is much shorter. But our 
whole life is about the blank page: "What are 
wc going to do, because right now we have 
nothing!" Ideas arc the sustenance of creative 
life. What's always amazed me is how one 
person will take the first idea that comes or 
the second surge of inspiration and say, 
"Fine," Another person will say. "That's not 
it yet." They get to the 27th layer before they 
say. "That's it." How do you know that? 
BB: Which are you? 

QJ: I'm the 27th through the "fOth 
[laughsl. I don't know how. but somehow 
you know. You just say. "That's it!" But 
that's a very important decision in creativity, 

BB: In the '60s and '70s, you v>-ere feiiowii for 
staving up for four or jive nights in a row worfe- 
rng on a record or fdm score. 

QJ: And wc still do that. Rod Tempcrion is 
just as bad as I am. Wc would probably be in 
worse shape if people found out that we 
would do the same thing if they paid us or 
not. 

BB: Vt-dh.you probably wouldn't want that to 
get around too much. 

QJ: No. but when you like something that 
much, that's the way it is. It's about passion. 
I think e\'er>ihing is really based on sexual 
energ)', and it depends on where it goes and 
where you put it. 

1 know that since I was very young I've 
alwaj-s tried to take the negative elements or 
whatever and convert them into a positive 
outlet, alwaj-s. It's escapism or whatever you want to say, but what a 
great place to put it! 'Cause it's a big ball of energy. You'w got to put 
it someplace. 

BB: Hove you ahvays been conscious of your ability to do that? 

QJ: No. it feels natural. I guess the trick is to dream real big. But if 
you do that, you have to get ofi of your ass and execute real big! That's 
the killer. I think our higher power likes our dreams to be very spe- 
cific. Don't just say, "Oh God, 1 wish I was happy." Give me a break, 
man! 

It doesn't have to be like a machine, but I think when you start 




^1 

Jones produced Sinatra's 'LA. Is My Lady' in 1984. 



really fell into that picture bctausc it 
was nonficiion. At that time. ITniman] 
Capote and Columbia Pictures wanted 
^_ Leonard Bernstein to do the 
score. I agreed with them. I 
said. "Ijeonard Bernstein is one 
of my favorite musicians." 
Richard Brooks said, "Quincy 
Jones is doing the score." It 
wasn't a black picture either, 
you know? He had a lot of faith 
in me. and so 1 had a lot of loy- 
alty to him. He was a real 
stand-up guy. 

BB: Along with Henry Man- 
cini.you fntrodutcdcj strongjazz 
sensibility into scoring holly- 
wood pictures... 

QJ: A lot of people did — ^Alex 
North, Andre Previn, Johnny 
Mandel — but Henr>' was my 
mentor. When I got into films, 
he helped me on some musical 
fronts and on some sociologi- 
cal fronts too. He was always 
trying to push the components 
and elements of what 
Americana was about, orches- 
trated to use in a dramatic con- 
text. I used to love that chal- 
lenge because >'ou couldn't get 
it any place else. 

BB: You reaUy broke the color 
line wfithin the fdm-scoring com- 
munity as well. That it didn't 
happen until the mid''60s seems 
hind of startling in retrospect — 
that a field like film scoring could still be so racially exclus'rve. 

QJ: Oh man, are you kidding? I was out to Universal, and they 
didn't even have black people in the kitchen. It took me 10 years to 
figure out that "shvartze" didn't mean arranger or composer: "Be 
cool, here comes the shvartze.'" 

BB: In the '60s, whenyou wotited with Irving Green at Mercury Records, 
you were also the hi^est-ranbing black executive at a major label in the 
music business. Did that feel like an added weight for you at the time? 
QJ: No, I'm not into all that shit. It only means "only" and all the 

Coi\tinued on pay 40 
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THE PRODVCER 

CotUwufii ftnw fXJX*' 

and his switch lo A&rM Records in 1969). Jones kept his interest in 
scoring for films and prtxiucing movie soundtracks surged during the 
mid- to late '60s. .As a rcsuh. he did Hiilc outside producing, ahhough 
his name could be found as an arranger on tracks for former Beatle 
Ringo Starr's 1970 album. "Sentimental Journey." 



THE QUEEN AND Q 

In 1972. Jones worked with 
"Queen of Soul" Aretha 
Franklin on her twelfth album 
for Atlantic Records. The pair- 
ing with Jones marked a 
departure for Franklin, who 
had worked exchisively with 
|crry Wexler. Tom Dowd and 
.■\rif Mardin since signing with 
the label in 1967. Several ses- 
sions ttwk place, but only one 
full album and one single 
("Master Of Eyes") were com- 
pleted. 

The album, "Hey Now Hey 
ahe Other Side Of The Sk\ ), ' 
included one tnajor hii 
("AngcD and contained 
Franklin's unforgettable ren- 
dition of "Somewhere" (from 
"West Side Sior>-"). which 
Jones has cited among his all- 
time favorite productions. 

Four years later, following 
the success of his own 
Grammy-nominated albums 
"Body Heat." "Mellow Madness" and "I Heard 
Thai!," Jones began a decade thai saw his direct 
involvement as an on-line producer with a 
number of new, developing and established 
acts. Brothers George and Louis Johnson had 
been placing (respectively, guitar and bass) in 
Jones' rhythm section during a V.S. lour in 
1974 and had been heard on the 1975 "Mellow- 
Madness" LP. 

Through Jones, the Brothers Johnson were 
signed to A6a"M Records in 1976 and began a 
four-year run of platinum albums and hit sin- 
gles. W'iih Jones handling production, the 
funky twosome kicked off with ihc album 
"laH>k Out Fur #1" ui 1976. which coniained 
the hits "Get The Funk Qui Ma Face" and "ril 
Be Good To You." following up a year later with 
the "Right On Time" LP (with ihc hit 
"SirawberT)' Lener 23"). 1978"s "Blam!!" and 
1980s "Ughi Up The Nighi" albums. 




1983 was a gpod year for Jackson and Jones. 



Jones proiiuccd an "Aii^cl" jot Aiaiui 



encing during his developing years; with his wealth of musical expe- 
rience. Jones would be the perfect match in bringing out Jackson's 
distinctive artistr)-. 

Epic released Jackson's "Off The Wall" LP in September 1979, and 
with "Don't Slop 'Til You Gel Fnough" already an across-ihe-board 
smash single, ihe Joncs/jackson partnership kicked into high gear. 
Other hits — "Rock With You," "She's Oui Of My Life" and the tific 
cui — propelled the album lo mulii-platinum status, racking up over 
6 million sales. 

As impactful as that album had been, nothing prepared the music 
industr)' or the record -bu>'ing public for 
its follow-up Two years later, after Jones 
had formed his own Qwest Records 
label — and produced Rufus & Chaka 
Khan (the 1979 LP "Mastetjam"), George 
Benson ("Give Me The Nighi"), Patti 
Austin ("Evcr>* Home Should Have One"). 
Lena Home ("The lady And Her Music") 
and Ernie Watts ("Chariots Of Fire") — ^he 
was back in the studio with Jackson to 
record 1982's groundbreaking "Thriller." 



SUMMER AND SINATRA 

To date the bcst-scllmg album in histo- 
ry, with global sales of over 45 million. 
"Thriller" netted Quincy three Grammy 
Awards, bringing his total (up to that 
point) to 1 4, as well as dePinitiwIy altering 
his international profile as a producer. 

One more recording with Jackson in 
1982, "E.T. The Extraterrestrial." pro- 
duced another addition to his Grammy 
collection. 

Jones' '80s hit streak continued with 
albums by Donna Summer. James Ingram, 
Patti Austin, Frank Sinatra 
(1984's"L.A. Is MyUdy"). 
and as producer of the 
momentous "W'c Are The 
World" session (1985) with 
40 major artists participat- 
ing. He worked with 
Michael Jackson again in 
1987 on the 6-miUion- sell- 
ing "Bad" album, and since 
the beginning of the "905. 
Jones has lent his superb 
production skills to albums 
by the late, legendary' pio- 
neer Miles Davis and new 
hitmaker fcvin Campbell. 

(The "Bad" single "Dirty 
Diana" gave Jones the 
longest run of No. 1 records 
of any producer. Ii had been 
25 years and one month 




FROM "WIZ" TO "WALL" 

In 1976. ]i>nes also reunited uiil 
1 eslcy Gore lor the album, "I ovt 
Ml- By N.imc " Iwd years later. In 
fiuind hunselt on the sei ot the hi 
"The Wiz" with Diana Ross am 



During my tour last year, I listened long and hard to "Listen Up," and 
I had not realized how far back Quincy's music had gone. I was famil- 
iar with some early work, but not all of 1t. I wrote to him, telling 
him this and praising him as a great artiste. He replied and sent me a 
magical box of a11 his work! We met backstage again in L.A. after a 

charity show, where I had sung "The Way You Look Tonight," and he 

flipped. He invited me to sing on his new album, the "Jook Joint" pro- 
ject. I couldn't believe it! After finishing the track, he'd call me 
up at all hours while he was overdubbing on it, and be so enthusias- 
tic...! was so flattered. He is a legend, a hero, a man I have the 
ultimate respect for. Please God we work together again! 

-Phil Collins 



. My Party" 



Michael Jackson working on the score for the movie. Quincy's first 
experience in the studio with Jackson would end up being a precur- 
sor to a career-altering union for both of them: Jackson, signed along 
with his brothers to Epic Records since 1976. had recorded four solo 
albums during the previous six years with Motown. By 1979. he was 
ready to share the fruits of the creative growth he had been cxpcri- 



since Lesley Gore's "IT? 
topped the chans > 

His own >icll.ir rec<irding career has 
continued to soar with the albums 
■Back On Ihe Block" (I9H9) and "Q's 
luke Joint" (1995). both ol which h^ 
involved studio work with an incredi- 
ble diversity of anisis, ranging from 
Ella Fit^raid. Ice T.. Big Daddy Kane and Dizzy Gillespie on the for- 
mer, to Phil Collins, Ray Charles. Stevic Wonder. Chaka Khan, Bono, 
Gloria tstefan and Take 6 on (he latter. His ability- to work in so many 
different musical territories has given Quincy Jones his one-of-a-kind 
status, a man adept at eliciting superlative performances from many 
of the world's most talented recording artists. H 
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Few times in history have one letter and 
one man represented so much 
to so many people. 

you are a beacon, a cultural treasure 
and a glorious testament to the 
power of the human spirit. 





Your imprint on mankind is 
indelible, and we wish you 

fifty more awe-inspiring years. 

With Love, 

Vanessa Williams & Ramon Hervey II 
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From his tutelage under Clark Terry and Lionel Hampton to his 
ascent as a master conductor-arranger, Jones has kept con- 
nected to the real thing. 

BY CHRIS MORRIS 



Quincy Jones' half ccniury of musical acxoraplishmcnl has 
encompassed triumphs in a multitude of genres — pop. 
R&rB, soundtracks and some fusions that are uniquely his 
own. But jazz abides as the alpha and omega of Jones' for- 
midahic achievements. 
One need look no further than )oncs' current Qwest album "Q's 
look Joint" for proof: There, one finds such jazz heax-ywcights as 
Herbie Hancock and the young tenor-sax lion Joshua Redman among 
a glittering assemblage of rock and pop talents. 
As )ones noted about j;i2z in a 1 Q8Q Billboard interview with the late 



Leonard Feather, "The connection's 
alwaj-s there. ..It's always leaking through 
your music." 

When Jones first picked up a trumpet 
in his teens, he had a noteworthy tutor: 
Clark Terry, a linchpin of the Count 
Basic and Duke Ellington bands of the 
'40s and '50s. A youthful prodig)', Jones 
joined Lionel Hampton's band in 1951 
and toured for two years in the company 
of two of the finest brass players on the 
globe: Art Farmer and the legendary 
Clifford Brown. 

His stint with Hampton led to work as 
a freelance arranger. To say his resultant 
resume was fat is somewhat understating 
the case: I^rough the '50s. Jones wTOtc 
charts for his teacher Terry, his band- 
mates Brown and Farmer, Oscar 
Pettiford, Ray Anthony, Tommy Dorscy, 
lames Moody, George Wallingion, 
Count Basic. Cannonball Adderlcy, 
Jimmy Cleveland. Dinah Washington. 
Paul Quinlchctie and Gene Knipa. 
Jones' time with the vibraphonist also 
resulted in his fiist session as a leader: In 195-3. in Stockholm, he led 
an octet that included Farmer trombonists Cleveland and Ake 
Persson. The session, which saw the group recording a pair of Jones 
originals, was originally released on Swedish Metronome and ulti- 
mately Lssued in the U.S. on EmArcy as "Jazz Abroad Featuring Ri>y 
Hajncs And Quincy Jones." 

SWINGIN' FOR STATt 

By 1956, Jones was scr\ing as trumpeter and band director for the 
State Department-sponsored big band that Dizz>' Gillespie brought to 



the Middle Fuist and South America. Shortly thereafter, he began a 
brief but fruitful relationship as a bandleader for ABC-Paramount 

Records. 

Some of the tastiest recordings from this period are contained on an 
Impulse! reissue, "This Is How 1 Feel About Jazz." which takes its title 
from one of Jones' 1957 ABC-Paramount albums. 
(Selections from another album. "Go 
West, Man" — which, as the 
suggests, spotlighted [naj(i 
names on the West ("oasi 
jazz scene — are also 
included on the CD ) 
These effusive sessions 
feature top-notch 
Jones arrangements 
and the cream of 
the jazz world at 
that lime — Far- 
mer, Cleveland, 
Phil WotxLs, Lucky 
Thompson. Hank 
Jones. Paul Cham- 
bers. Zoot Sims, 
Herbie Mann. Milt 
Jackson. Charles Min- 
gus, Billy Taylor. Benny 
Carter. Art Pepper. Herb 
Geller, Charlie Mariano. 
Shelly Mann, Buddy Ct>llcitc. Carl 
Perkins, Lou Levy, and Reil Mitchell 
Here. Jones proved his mastery of both big- 
band swing and cooking small-group work. 




With Di2^' GiiJcspie 



FROM FRANCE TO MERCURY 

In '57, Jones settled in Europe as a producer and bandleader for 
France's Barclay Records. By the following year, he was back in the 
States, where he linked with Mercury Records, for which he assem* 
bled an orchestra. 

Hls work for that label may be heard on a timely anthology. "Pure 
Delight" (its tide drawn from Jones' highly appropriate middle name. 
Delight), issued earlier this year by the New York archival label Razor 
&r Tie Records. The sides — drawn from such memorable Jones opus- 
es as "The Birth Of A Band," "The Great Wide World Of Quincy 

Continued on paf^e 34 
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IT'S JAZZ, MAN 
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Jones." "l Dig Dancers." "Big Band Bossa," "Around The World" and 
his early soundtrack for "The Pawnbroker" — offer insight into the way 
in which the leader skillfully married big-band brawn and small-group 
intimacy withm the confines of a large orchestra. 

As before, the players are lo die for: Beyond such familiars as Teny, 
Cleveland, Woods and Farmer. Jones utilized such 
luminaries as Budd Johnson, Lee Morgan, Kenny 
Burrell. Milt Hinion. Curtis Fuller. Melba Liston, Julius 
Waikins, Jerome Richardson. Jim Hall, Frank Wess. 
Lalo Schifrin, Ernie Roj-al, Snook>' Young, Roland Kirk. 
Kai Winding. JJ. Johnson and An Blakey. 

,Se\'cral of the pla)'er5 listed above were in the orches- 
tra Jones toured with in Kurope and the U S, during 
I960, after he ser\'ed as musical director for the 
European tour of the Harold Arlen blues opera "Free 
And Easy." In 1961 — the same year he became A&R 
chief at Mercury in New York — ^^Joncs also cut another 
splendid, lush jazz album for Impulse!, "The 
Quintessence." which feanired such stars as Terry, Joe 
Newman, Freddie Hubbard, Thad Jones and Oliver 
Nelson. 



WALKING IN SPACE 

In 1969. Jones began his association with A&M 
Records, and he kicked things off with a bang, as 
"Walking In Space," the title track from his label debut, 
won a Grammy award for best instrumental jazz perfor- 
mance, large group or soloist with large group. As ever, 
Jones used only the finest sidemen for this ground- 
breaking work: the album featured Freddie Hubbard, 



Jimmy Cleveland, J J. Johnson. Kai Winding, Roland Kirk, Hubert 
Laws. Jerome Richardson. Bob James. Ray Brown, Chuck Raincy and 
Bernard Purdic, among many others, 

The set also pointed the way for Jones" future chartbusting fusions, 
which melded a jazz sensibility with an R&B-onented groove. The 
style would prevail on such A&M follow-ups as "Gula Matari," 
"Smackwater Jack" and Jones' biggest A&M-cra hit, 1974's "Body 
Heat," 




At the Montreux festival with Miles Davis. 1 991 



In the intervening years. Jones' many parallel 
careers — pop-wise music-maker, soundtrack composer 
extraordinaire, hit-forging producer — have tended to 
eclipse his place in jazz in the public eye. However, in 
1991 , he reiterated his position among the music's lead- 
ing lights with a historic performance: He conducted the 
Gil Evans Orchestra and the George Gruntz Concert Jazz 
Band, fronted by none other than Miles Davis, at the 
25th Monireuxjazz Festival, in a powerful homage to 
the famed Evans-DaWs collaborations of 1957-60 — 
"Miles Ahead," "Sketches Of Spain" and *'Porg>' And 
Bess." 

This emotion-filled concert (released as an album pro- 
duced by Jones on Warner Bros, in 1993) brought 
together the autumnal master)' of Davis, the fierce 
vibrancy of the young jazz Turks Wallace Roncy and 
Kenny Garrett, and. perhaps most memorably, the pre- 
siding skill of Quincy Jones, jazzman. H 
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Dear Qulncy, 



Because of your 
music flie world is a 
better place. 



^^Ve celebrate your 
anniversary! 




QuiNCY Jones 



Quincy Jones, Record- 

Making Executive 



BY DAVIN SEAT 



/f there is a single tenii to describe the astonishing career of 
Quincy Jones, it might well be "haberdasher's deUght." No 
one in the world of modern music has, in short, worn a 
more diverse variety of hats, from anlst to arranger to com- 
poser to producer to talent scout.. .the head gear just keeps 
on coming. 

But, in the dazzling spectrum of accomphshmcnts that comprise the 
portfolio of this authentic renaissance man, the mic of record execu- 
tive is often overlooked. No Grammies are given for creating and guid- 
ing a successful label; no magazine covers or testimonial dinners pay 
homage to a genius for business every bit the match of his musical 
genius, 



Yet, from almost the beginning of his ncariy half century in music 
Quinc>' Jones has been as creative behind a desk as behind a mixing 
board or conductor's podium. The proof is in the remarkable 1 5-year 
run of Qwest Records, a label that bears the distinctive imprint of iLs 
founder. A select but eclectic roster; attention to detail from A&R to 
career development to marketing; a penchant for discovering and 
breaking young anists, , all have been hallmarks of Qwest Records, a 
thriving enterprise that has redefined the concept of "boutique label" 
once and for always, 

Bui the Qwest Records success story is only part of Quincy Jones' 
lifelong connection to the business side of music. 

It's a connection thai stretches back over 30 years, when a brash 



young musician took what proved to be a historic first step for both 
hLs career and for the music industry as a whole. 

It was 1961. and Quincy Jones, at 28>'ears old, had already racked 
up an impressive track record as arranger, conductor, composer and 
trumpet player for every'one from Uoncl Hampton, Dizzy Gillespie 
and Dinah Washington to Andy WiUiams, the Crew Cuts and Willie 
Mays. 

"He staned out as a musician, then an arranger and producer. But I 
saw things in Quincy that I thought were very business-onented." So 
says Irving Green, who founded Mercury- Records in 1945 and saw it 
grow into one of the first successful independent American record 
companies, with a roster that leaned heavily on the very jazz artists 
who were utilizing Jones' talents. 

I here was not. at that point, much evidence of the young artist's 
entrepreneurial flair He had just come off a disastrous European tour 
with a revival of the Mercer/Allen musical "Free And Easy." which had 
left him deeply in debt, after he sold off most of hLs publishing just to 
get the band back home. 

But Green was undeterred. "We had quite a female stable at the 
time." he continues, "Sarah Vaughan, Ernestine Anderson, Dinah 





In the studio with Sarah Vaughan 

Washington. Georgia Gibbs. We had a lot of hits, and a great deal of 
that Quincy was responsible for. as well as for a great deal of the con- 
tinuity of the company. I had confidence in him to the extent that I 
would let him do many, many things that an artist and producer 
would not do ordinarily. Quincy was very involved in our staff meet- 
ings and the advance planning. From the day I met Quinc>-, I knew 

Continued on page i8 



"It i) from the blues that all that maij be called flmerican music derives its most distinctive characteristic." - James lileldon Johnson 

BUNDING {VERYTHING FROM THE BLUES TO "Q'S" MUSE, TUANKS FOR LETTING US PUT 

(K, BACK ON THE BOX. 

CONGRATULATIONS ON 50 YEARS! 
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WHAT DOES IT TAKE TO BREAK 



THROUGH AND MAKE HITS? 







o 



lopyrighted materia. 



IVarner Bros. Records has had a 15-year 
relationship with Qwest, one of the most 
enduring of all our custom-label part- 
nerships. But our relationship with 
Quincy reaches back much farther and 
goes much deeper. Varner Bros, is a com- 
pany with a with a reputation that rests 
on our relationship with our artists, 
and there are few artists with whom 
we've had a richer and more rewarding 
relationship than Quincy. Yet, finally, 
the special connection between the 
Horner Bros, family and Quincy Jones can 
best be described with a single word: 
friendship. Hare than his business 
skills, beyond even his musical genius, 

I it's Quincy, the human being, that has 
made such a profound impact on all of us. 
It's a great honor, and a genuine 
pleasure, to know him as our friend, 
-toss Thyret 




6)uiNCY Jones 



EXECUTIVE 

Ctmniiiit J fnm fwff' 36 

ihat you could put anything in his hands." 

Green's confidence was not misplaced. )oining the Mercurj' Records 
slafTas an A61R man that year. Jones rose to the position of vice pres- 
ident hy 1*J64- "Quincy was the first hiack VT ol a major label," saj's 
Irwin Stcmherg. Mercury executive VT at the time. "There was a real 
sease m the company that he had done something imp«.>rtant by mak- 
ing the jump from artibt to executive." 



According to -Steinberg, there was nex'er any question of Quinc>''s 
abilities. "He had a great personalit)'. got on well with artists and was 
extremely well-organized." he recalls. "He had to have real skill to be 
able to handle all the different facets of his career at the time, 
Becoming a record executive was a natural step, bui an auspicioiui one 
nonetheless, for all of us." 

MUSIC AND MILEAGE 

[ones worked hard in his new position, logging over 25,00 miles in 
I alone, as he traveled the world for Mercurv'. But there wits a part 




of this naturally free spirit thai rebelled a^insi ihe constraints of a 
"real job," 

"I was behind a desk ever)' day." Quincy recounts. "Awful! I had to 
be in there at 9 o'clock, and you had to wear these Italian suits. You 
had to fill out cxpetisc reports and all that kind of stuff. That really 
made my skin crawl." 

In 1965, fones would leave Mercury Records, relocating to Los 
Angeles to pursue a career in film scoring. It would be 1 5 years before 
he once again assumed the mantle of record execuiivx*, a decadc-and- 
a-half during which he established himself as one of the preeminent 
music men of his era. 

It was that reputation, and a long-standing friendship, that prompt- 
ed Warner Bros. Records board chairman Mo Ostin 10 offer Jones a 
label deal in 1980 The result was Qwest Records and the Qwest 

Music Group, and almost 
at once the fledgling com- 
pany began throwing off 
sparks. Hit releases by 
Paiti Austin, Pmie Watts 
and lames Ingram mat^ced 
out Qwcsi's pop. jazz and 
R&B territory in its early 
years, iollowed by a broad 
slate of artists and albums 
running the gamut from 
Frank Sinatra to British 
techno band New Order 
to the Qwest soundtrack 
release of the Quincy 
Jones and Mo Ostin Jones-produced "The 

C'olor Purple" to Quincy's 

own superstar discovet}', Te\in Campbell 

Along ihe way, Joiicn built a rntk-solid execuiivi- staff to match 
Qwest 's sterling artist roster. "Qumc)- takes a hands-off approach to 
the day-to-day running of the company," remarks Jim Swindel, who 
jinned Qwest as company president in 1 992. "But it's very much his 
creative vision that is at the core of the label " That vision, says 
bwindel. who came 10 Qwest from Virgin Records, extends to virtual- 
ly ever> A61R decision made at the company. ""We'd be eraz)'," he 
asserts, "not to avail ourselves of Quincy's ears. When I came to 
Qwest, my mandate was to maintain and improve the company's 
image as well as to expand its musical base. None of that would be 
possible without Quincy's continuous supp*>rt and direction." 

PROMOTING THE "JOII^JT' 

"Quinc\ Ids us run the ship, but it's his ?.pint and creati\ity that 
chart the course." sa>s Rich Blm>m. Qwest's VP ol promotion and 
another three-year veteran of the company. "Of course, he's always 
ready to lend a hand. On his new album "fcHtk loint.' for instance, he 
made himscll available to do extensive promotional touring, some- 
thing he liasn i done in over 20 years. .And, of course, he's always 
there to listen to a tape and. if necessary, exerci-sc his veto." 

Aside Ironi Swindel and Bloom, Qwest boasts one of the most 
knowledgeable and experienced staffs of any small label. Among the 
key players: VP of A^tR Mike Stratford: newly recruited VP t)f promo- 
tion D<in I:astm; A&R directors Hugo Bumham and lason Bernard; 
directi>r of A6jR administration lolie Lenne; artist -relations director 
!o- Aim lominaga. marketing director Barbara Momlerie and director 
t»f publicity Ron Caner. 

As a record executive. Quincy Jones has earned a Manding equal to 
that of any other facet of his career, .Xnd ii'> a facility lhai's c|uickly 
becoming a tradition, with the recent formation of Qwesi offshtKit 
Jungle Record>, headed up by Quincy's son. QDIIl. I 
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"Tkis, our 20tn century, 
would kave teen musically 
lialf complete were it 
not for YOU (Q) ! 
I'll love you forever ana 
still tkat isn't even 
time enou^n! 

Congratulations . 

Ste viand Morris 

A/K/A 

Ste vie Wonder 







^iJiMCY Jones 



ing plants in Greece , In u way, he and Sieve Ross ai Time Warner 
were ihe same land of person. Thc>' both had a lot of vision. The first 
acquLsition o( Chappell Music was by Irving Green, I think for $42 
million in the early '60s, He wus telling the lexccutives! about it and 
he said, "It's ju.st a bunch of diLst>' file cabinets, don't worr>' about it." 
Dusty file cabinets full of Cole Porter. Gershwin, all these monster 
songs. 1 think Hill & Range bought it for S 100 million 10 years blcr, 
and then Steve Ross bought ii for $225 million, 



INTERVIEW 

Cuiitmufd from fxtj^28 

connotations connected to that. Maybe someplace down the line it 
does matter, to your kids or something, but at the time it just means 
wc have a very fucked-up social system, and it's too bad that it's like 
that, You"rc Just doing what you're supix>sed to be doing. 

And thank God for whoever was responsible for that, for changing 
what this system is about. But being in it, 1 never ga\'e much credibil- 
ity to that. 



BB: You produced hundreds of records at 
Mt'rtMrv, jrom Lesley Gore to Oiiiab 
Washington. But you aho Uatncd what ('i* 
corporate side was all ahoiii. which otust 
have helped demystify 
the business. 

QJ: That's what 
Irving did. He took 
me under his w^mg 
and look me to press- 




Terry Lewis £ind I regard Qulnoy as the roadmap as to what to do as a 
producer, as a musician, as a businessman, as a good human being. 
If we follow his example, we figure we're on the road to success. He's 
been very supportive to us in our endeavors. We wish him 50 
more years of the best. 

— Jimmy Jam 



I have so much lo 
be grateful t<i lr\ing 
for. just for showing 
me what it's all about. Stc\'e too There were lots of things he talked 
to me about, just in the middle of the day, calling me from New- York, 
and over a 1 2-year period. I never had any intention of bcmg a CEO 
at that time. But if this man was taking the time to lell me, I owed it 
to myself and to him to write it down. And I did. I wrote everything 



We've come a long way together. 
Congratulations on a half Centunr 
of contributions to 
the entertainment world. 

Best wishes 
on continued success! 




Charlie Horky 

CLS TRJUMSPORTATiaiM, IIMC. 

[1-2BB-2577 




With the late Sim- Ross, Warner Commwucations hoard chairman 



down that he talked to me about. Now he's gone, and I'm in this posi- 
tion of being a CMO. with all this responsibility', and all the little 
things he taught me are so valuable. Somehow, he knew that I was 
going to end up getting into it. 

So I will alwa)-s be graiclul to Steven and Irving for that. Thc^- were 
so generous with that information, and that's a vcr>' big leap — for a 
businessman to icll a creator what it's all about. Most of them will just 
watch you until you leam and say, "Now you're smart." They don't 
help you 

BB: hi the documematy film "Wimt's Up? The Nine lives oj Quincy 
Jones, " Miles Dmls gives you a sidewayi compHmeitl irv saving you have 
two personalities that alUmyou lo live in hnh the corptyratc and arn.stie 
worlds. And that be only had the one. 

QJ: Yeah, but Miles played a corporation like a Stradi\'anus. Don't 
kid yourself; he knew exactly w hat was going on. Believe me. "Bewaa- 
the victitn [laughs] 

BB: Till- simirne/ hefore Sides died, you were able to coax him into per- 
fonnwg at SUmlreiLX. playing the music of Gil Evans — in other words, into 
doing the one thing that be swore he would never do, which wcls to revisit 
bis past. How did that happen? 

QJ: Wt re\nsiied big time. 1 remembered when Gil I;vans was alive, 
he used to talk about playing the Apollo with his orchestration, and 
that the brass was so dissonant that the overtones wduld wipe the 

Cmifiiin4'</ on fxisjc -iS 
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I Love You Quincy, 
You're Hie Greatest. 



Loue, 
Michael Jackson 
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At the moment, he's o multiple-media man, 
directing a variety of enterprises at the busy 
intersection of art and commerce. 



BY J.R. REYNOLDS 

Augmenting his expansive creative vision with prattical 
business savvy, consummaic producer and enieriainer 
Qumcy Jones has become one of the most powerful men 
in the enlenainmeni mdusiry. 
Within the last decade, the entrepreneur has been steadily building 
an cntcriainmeni empire that spans the realms of music, broadcast- 
ing, publishing, interactive, film and television. 

Says Jones. "I want to control my own dcsimy and do projects that 
I like the way that 1 like, and the best way to do that is to have my 
companies." 



The crown jewel in his expanding dominion is Qwcsi 
Records, which he began in 1980. Qwesi is a 50, 50 
joint venmre with Warner Bros Records that features 
an eclectic assonment of recording talents, including 
the gospel act the Winans. young R&B vocalists Te\"in 
(Campbell and newcomer Tamia, sptiken-word artist 0- 
Knowledge. jazzman Milt Jackson and veteran enter- 
tamer Ray Charles. 

"1 enjoy working with a variety of musical styles 
because (hat's the way I was raised, and it's reflected in 
the roster of Qwest," says Jones, whose current album 
"Q'sJook Joint" features nearly 50 guest artists from a 
variety of musical genres — ranging from jazz to rap, 

Qwest projects slated for first-quarter release in 1996 
include a studio album by the late jazz vocalist Carmen 
McCrac, followed by a live set; the debut of 
Detroit-based R&cB quintet Rekonyze in February; and 
Campbell's third album in March. 

Laic spring and summer releases include projects by 
Tamia. R&B vocalist Keith Washington, jazz singer 
Ernestine Anderson, fusion-jazz act Hiroshima, Jackson 
and new hip-hop/R&B female duo Jia. 

QDE 

Perhaps Jones" most ambitious business achievement is Quincy 
Jones* David Salzman Entenainment, a co-venture he began in 1993 
with partner Salzman — who equally shares 50% interest with Jones — 
and Time Warner, which controls 50%. Jones is co-CIiO and chair- 
man of QDh 

In September 1993. QDF. entered the publishing business and 
launched Vibc, a young-urban con.sumer entertainment publication. 
According lo Vibc editor-in-chief Alan Light, the monthly magazine is 
growing by leaps and bounds, 

"At the beginning of 1995, our circulation was 250.000, but by 




January of "96 that number will be up to 400,000." sa>'S Light. 

QDE also has a co-venture deal vvith Time Life Inc.'s Custom 
Publishing Division and has issued "African Americans: Voices Of 
Triumph " — a three-volume hardcover set highlighting the scientific, 
cultural and social achievements of African Amencans, 

FILM. TV AND BROADCASTING 

On the television front, joncs is creator and executive producer of 
the popular situation comedy "Fresh Prince Of Bel-Air." which is in 
its sixth sea.son. Jones is also executive producer of the sitcom "In The 
House," which Ls in its first full season and stars rapper L.L. Cool J. 

lones is resi>onsible for "Mad TV. " the new comedy-sketch series on 
Fox TV QDF VT* of television f^cbra Langford notes that the firm's TV 
wing has "numerous projects in the works" for 1996 

In (.October, it was announced that Jones and Salzman will produce 
the 68ih annual .Academy .Awards show, which will air on CBS in 
March. 1 996 at the Dorothy Chandler Pavilion in Los Angeles. 

In 1992, the team produced "An American Reunion" concert at the 




Tamia 

Lincoln Memorial in Washington. D C. — which was an all-star con- 
cen and celebration that kicked nil the Clinton presidential inaugur- 
al celebration and was telecast on HBO, 

QDE has several films currently in active development, including 
"Don Quixote"; "The Pulse," a film about an urban superhero; 
"Hoover," a biopic on the cx-FBl chieL a remake of "A Star Is Bom" 
and two lake-oif features from Mad magazine characters. Alfred H. 
Neuman and Spy Vs. Spy, 

In addition, QDE has a "first look" agreement with Warner Bros. 
Pictures, 

Jones entered the domain of television broadcasting in 1994 when 
he teamed with t ribune Broadcasting, radio-station owner Willie 
Davis and several other panners, to form Qwesi Broadcasting. The 
company's first acquisitions were the $167 million purchase of 
WATL-1\' Atlanta and WNOL-TV New Orleans 

"It's a tremendous move for me. and as a company we're kwking lo 
acquire more stations." says Jones, who serves as the company's 
chairman/ CEO. 

lIMTtRACTIVE TECHNOLOGY 

In 1995, QDK formed QD7. a joint venture with multi-media pub- 
lisher 7ih I-evel. Inc., to develop and publish interactive media titles. 
The hrst release will be "Q"s |iK)k ]oini." a CD-ROM project reviewing 
the hisior>- of African American music. 

Sa>'s lones. "Not only is this project a musE-have for music cnihu.si- 
asts. it's an ideal educational project for kids — many of whom are 
denied music as a basic subject at piHvrly- funded public schixils " 

The CD-ROM package is slated for release in 1996. 

QD7 IS currently working on several more titles. "There's something 
about graphic design and music that makes the rvvo work well togeth- 
er,*" Jones says, "I expect this area of entenainment to be one that con- 
tinues ro grow in the coming years," H 
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With bUons and biions 
of hugs! 

Love, 
Carl 
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The composer's signature appears on more than 50 original 
scores for films, series and specials. 



BYDAVIN SEAY 



H isiory has reserved twin pedestals for Quinty Jones, 
both as a musician and as a pioneering force for social 
change. The two more often than not support each 
other: Jones" ar(LstT>- has consistently expanded bound- 
aries of equably and opponunit)'. whether it's in bnng- 
ing together artists of almost ency clopedic diversity or in boldly stak- 
ing out creative territory previously reserved for a privileged ehte. 

And nowhere is this penchant for pushmg the envelope more evi- 
dent than in his remarkable, and groundbreaking, career in film and 
television, As with so much else in the life and music of Quincy Jones, 



he was (here first, with the best, making a place for himself and the 
others who would follow. 

It's an accomplishment not simply chronicled in numbers, although 
Jones' tally is indeed impressive: original scores for some 50-plus 
major motion pictures, television series and specials; producer and 
executive producer for prestigious projects on both the big and small 
screen; seven Oscar nominations and recipient of the Jean Hershoii 
Humanitanan Award, one of the motion-picture industry's most pres- 
tigious honors for a lifetime of achievement — both as an artist and 
humanitarian. 
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But the true extent of Quincy Jones' contribution to film and TV 
must be measured by both the obstacles he overcame and the inno- 
vation he brought to the art of sound and image. 

It's a contribution that began in the early '60s, at the height of Jones' 
tenure as a Mercur)' Records A&R executive and his siring of chart- 
toppers with l-csley Gore. Intrigued since childhood by the magic, and 
music, of Holtywotxi. he began to seriously consider trying his hand 
ai film scoring. 

The move, even for an arranger and composer of his caliber, \**as not 
an obvious one A growing reputation in Jazz, pop and R&B circles 
notwithstanding, Jones was the quintessential unknown quantity in 
Holl^-wood. "The movie business was a little cliche'," remarked the 
late Henr)' Mancini. one of Jones' earliest Tinseltown supporters. 

When asked by a Hollywood pnxlucer if the upstan black compos- 
er could handle the rigors of a film score, Mancini's response was "an 
unqualified 'Yes' , I knew Quincy to be a man of uncommon abilit)'." 

But it would take more than simply Mancini's say-so to convince the 
movie moguls Unable to land a job scoring for the major studios. 
Quincy took on an independent production tnarking the film debut 
of a young stage and television director named Sidney I.umei. the hus- 
band of his good friend Una Home. 

The film was "The Pawnbroker," one of the seminal cinema experi- 
ences of the decade, with a riveting score that matched Lumet's raw 
and gritty visual style, The seeming incongruity of a bliick man's 
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Jones scored Sidney Lumet's "The Pawnbroker" (196.5). 

music serving to tell the stor^- of an anguished concentration-camp 
survivor only underscored Jones' instinctive grasp of the medium. 
"One of the fascinating things about Quincy." remarks Lumei. "is that 
he understands ever>ihing immediately. He's completely curious." 

"MIRAGE" AND MANCINI 

The success of "The Pawnbroker" encouraged Quincy to pursue 
film scoring full time. In 1965. he left New York and Mcrcur>' Records 
for Holl)-wood. "I guess part of ii is the adventure and the excitement, 
the danger of jumping into areas you don't really know," says Jones. 
It was a risk that paid off almost immediately when, on the strength 
of "The Pawnbroker," he was hired for "Mirage," a suspense thriller 
starring Gregor>' Peck, 

"When I got there, they didn't know 1 was black." recounts Jones. 
"There were a lot of startled people standing around." It was only 
through Mancini's timely intervention that he held on to the job. 

A string of studio productions followed throughout 1966 and '67, 
culminating in a pair of prestigious offerings that consolidated his rep- 
utation as a film scorer of rare range and depth. Binh "In The Heat Of 
The Night." with its sultr)' Southeni setting, and "In Cold Blotid." a 
film of shattering suspense, were perfectly served by Jones' original 
soundtracks. 

"People asked me. "How's it working with a black man?" remembers 
"In Cold Blood" director Richard Bnwks. "I never think about that 
crap. Can you tell me what color a man is by just kioking in his eyes? 
I doubt it " 

l5oubts continued to dissipate over the next five years, as Quincy 
lent his talents to an astonishing array of soundtracks, ranging from 
the hit Western "MacKenna's Gold" lo the daring sex comedy "Bob & 
C^arol & Ted & Alice"; from Goldie Hawn's breakthrough vehicle, 
"Cactus Mower" lo the Steve McQueen-Ali McGruw blockbuster 
"The Getaway. " 

Kach. in its own way. reflected Quincy Jones" finely tuned ear for 
popular tastes, but never at the cost of the finished product "I feel I 
brought the -sensibility of nuKlem R&B infiuences to sconng," he 
explains, "incorporating it in with the dramatic scoring . It's a kind of 

Contimu'd on jxij^e 48 
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IMPULSE! ALBUMS 

1961 Quintessence 

1974 This Is How I Feel About Jazz 

1974 Mode (reissue) 

1978 Go West. Man 

QWEST ALBUMS 

1989 Back On The Block 
1995 Q's look loint 



The Dude As Artist: 


I 


DJSCOGmm 





MERCURY ALBUMS 

1959 The Birth Of The Band 

1960 The Great Wide Woild Ol Quincy Jones 

1961 Newport 
1961 1 Dig Dancers 
1963 Brand New Bag 
1963 Hip Hits 

1963 Big Band Bossa Nova 

1964 Quincy Jones Explores The Music Of Henry Mancini 

1964 Golden Boy 

1965 Quincy Plays For Pussycats 

A&M ALBUMS 

1969 Walking In Space 

1970 Gula Matari 

1971 Smackwaler Jack 

1973 You've Got It Bad. Gill 

1974 Body Heat 

1975 Mellow Madness 

1976 I Heard That 
1978 Roots 




This is how t f*el about Jazz 




1978 Sounds...And Stuif Like That 
1981 The Dude 



REPRISE ALBUMS 

1993 Miles Davis & Quincy Jones Live At Montreux 

FILM SCORES AND SOUNDTRACK RECORDINGS 

1963 The Boy In The Tree 

1964 Golden Boy (Mercury) 

1965 The Pawnbroker (Mercury) 

1965 Mirage (Mercury) 

1966 Walk, Don't Run (Mainstream) 

1966 The Slender Thread (Mercury) 

1967 The Deadly Affair (Verve) 
1967 Enter Laughing (Liberty) 

1967 In The Heat Of The Night (United Artists) 

1967 In Cold Blood (Colgems) 

1968 Banning 

1968 For Love Of Ivy (ABC) 

1968 TheSpUl 

1968 Jigsaw 

1968 A Dandy In Aspic 

1968 The Hell With Heroes 

1969 MacKenna's Gold (RCA) 
1969 The ItaUan Job (Paramount) 
1969 The Lost Man (Uni) 

1969 Bob & Carol & Ted & Alice (BeU) 

1969 John And Mary (AiM) 

1970 The Out Of Tovraers (United Artists) 
1970 Cactus Flower (Bell) 

1970 The Last Of The Hot Shots 

1970 Sheila AKA Honky 

1970 They Call Me Mr. Tibbs (United Artists) 

1971 The Anderson Tapes 
1971 DoUars (Reprise) 

1971 Man And Boy (J.J. Johnson) (Sussex) 

1972 The New Centurions 
1972 The Hot Rock (Prophesy) 

1972 Come Back Charleston Blue (Dormy Hathaway) 

(Atco) 

1972 The Getaway (AiM single) 

1978 TheWi2(MCA) 

1985 The Color Purple (Qwest) 

1990 Listen Up: The Lives Of Quincy Jones (Qwest) 



TELEVISION PROGRAM CREDITS 

1969 "Ironside," scored the pilot and eight episodes 

1969 "Split Second To An Epitaph," wrote theme (TV movie) 

1970 "The Bill Cosby Show," scored 56 episodes 
1972 "Bill Cosby Variety Series," wrote theme 
1972 "NBC Mystery Series," wrote theme 

1972 "Killer By Night," wrote theme (TVM) 

1973 "Sanford And Son." wrote theme 
1978 "Roots," scored mini-series 

1990 "The Jesse Jackson Series," executive producer 

1991 "Fresh Prince Of Bel Air," executive producer 

1992 "An American Reunion," executive producer 
(Presidential Inauguration/HBO) 

1993 "The Return Oi Ironside," wrote theme (TVM) 

1994 "Nashville Salutes The Ryman," executive 
producer {CBS TV special) 

1995 "Kennedy Center Presents: The Concert CM The 
Americas," executive producer (PBS special) 

1995 "In The House," executive producer 
1995 "Mad TV," executive producer 



I>ear Q, 

lfeii*Ye touclied millions 
of people for fifty years 
with great music and 
humanity 

I cherish our friendship. 

LoYe, 
Arif 
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IQuincy: 
In a town where the uord "friend" is 
often used too lightly, you have 
been much more than that to me. For 
the past 18 years. In and out of 
season, you've been responsible for 
many of my life's most wonderful 
moments. So, to the one who only 
allows me to eat out of his plate, 
I, the one who only allows you to 
call me "House," love you madly! 

-Greg Phillinganes 



OuiNCY Jones 
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a hybrid an." 

If was an an that rran*.la[ed equally well ro iele\ision. beginning in 
1967 with the original score lo the long-running scrio "Ironside" and 
followed by such high-prohic assignmcnis as Bill Cosby 's original 
1970 comedy show and the funk>- theme to "Sanford And Son." 

GRAMMY FOR AN EPIC SCORE 

By the early "70^, the con^tani demands brought about by Jones" 
success wca' beginning lo take a toll Iticreasingly involved in record 
production. Qiiinc)' turned bis back on iilm and television music in 
1974. W'hcn he returned, it was, chanieterisiically, with a bang. In 
1977, Quincy landed a Grammy for his epic score to the landmark 
mini-scries "Roots" and a year later helmed ihc music for the film ver- 
sion of the long-nmning Broadway hit "The Wiz." 

Tor Ji»nes, the step from film scorer to film producer was both nat- 
ural and long owrduc. In 1 985. he took time oin from fonning Qwest 
Records and producing historv-making hits for Michael Jackson to 
serve as producer on ihc hit movie " Ihc Color Purple." directed by 
Sle\'cn Spielberg. 

"You could say I Itwk a film-making degree from USS." remarked 
Quincy wr>'ly. " I he University of Stc\en Spielberg. In doing a sound- 
track, you arc only involved after the mcwie is completed. But this was 
the first time I had hands-on expenence over a full 1 1 months, from 
Stan to finish, It was real hard work, and I loved ever>' minute of it," 

His expenence with "The Cv\ot Purple" changed Quincy "s entire 
approach to the business of writing film scorcs. 

"I no longer intend to be a soundtrack writer for hia*." he asserts. "1 
will write music for films I produce, but directing is ai the top of my 
list of priorities." That list, however, still managed to make room for 
.several prestigious television projects, mcluding scmng as executive 
producer on the hit series "Fresh Prince Of Bel Air" and "In The 
House" as well as such high-profile event programs as President 




Jtmcs sam-d "Tiw Co/or Pw^jle" (1985). 



Clinton's 1992 inauguration concert and the Kennedy C!enter's "The 
Concert Tor The Americas." 

In 1990, the man himself made it to the big screen with the cele- 
bratory bio-pic "Listen Up: The Lives Of Quincy Jones." Throughout 
an exiraordinarj' career in film and television, Quincy Jones has 
proven time and again that the sweetest rewards come from overcom- 
ing the greatest challenges H 



INTERVIEW 

( onitnued ftom /xtgc 40 

woodwinds away, At Montreux, we had a double orchestra — we 
ended up with four oboes, two bassoons, eight french horns, 10 sax- 
ophones. 10 trumpets. So I asked cverj'body to play very soft with no 
vibrato, because with that much weight on it, you could just be very 
delicate, like a big velvet carpel with a pearl on top — which was 
Miles. He loved it too; he just ate it up. He was smiling and waving his 
towel and you know he never smiles. He was Libcracc-ing it up all 
over the place. It was so unlike him. He said. "Wc ought to take this 
motherfucker all over the world!" I said, "I'm ready. Miles." He was 
just so courageous. 

BB: It's been saUi oj Mi/r< that hia piay'ing style didn't realh change that 
much; instead he kept cJianging. 

QJ: Changing the canvas. That's what it's about. You bring your 
.same aesthetic to everyihing, but you change the canvas, 

BB: What is the consiitenl thread or aesthetic thrtmghout yiyur own 
career? 

1 hope it would be taste. Taste, judgmeni — it's what you strive 
for. You use gixxl taste and sometimes you don't want it to be tasty, 
just raw! But that's a kind of taste coo. 

BB: Jsfi'i that the esseikc of being an atranger? 

QJ: Exactly, Just knowing how to make it as beautiful or as nasty as 




Mr. B with Q: Utkstinc and jona 



you want to. To have the ability to portray cither emotion. 

BB: You've arranged music jor almost every great jazz linger of the last 
40yeai$ — Franfe Sinatra, Dinah Washington, Peggy Lee, Sarah Vaughan. 
How did you shape the music to suit such individutil talents ? 

QJ: Well. I've done three or four things in my life with artists where 
I really knew that it wouldn't work, where 1 got talked into it or pres- 
sured. 1 won't bring up any names, but what that confirmed to me was 
that you have to love and adore the sound the anist makes and adore 
the person too — because that's the same sound really, the pain or 
ecccnlricit)' or neurosis or whatever it is, that's where it comes from. 
Once that happens, you can treat that artist almost like you're an X- 
ray machine — lo go into them emotionally and musicall)', which is all 
tied together anyway — 1 know this sounds abstract — and to feel what 
is their range and where is their bean, their emotional center. Then 
you know v^iat gives them goosebumps; the kind of chord sequences 
and sonorities and colors or whatever it is that docs it. I love to give 
the singers I write for goosebumps all the time. 

BB: Do^ou need to know them well on a personal level? 

QJ: The personal level comes out of the music anyway, but if you 

Continued on page 50 



Dearest Quincy: 

Congratulations on Fifty years of Perfection. 
Ule loue you madly... 

Clara, Clarence & 'llie Meadoiu Muffins" 
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rangf/ 

QJ: Well. L'vt:r)'bi>dy has their own way of caasing a growih and a 
change. You should, because if you don't, you get stuck. You have to 
change. And it's hard for a singer who has heen vcr>' vcr^' successful 
lo change. Ii takes a lot of courage when you're so big based upi>n that 
sound and that style. But a lot of them do, especially if thc>' arc men- 
tally flexible enough to adapt. 

BB: /n a way. ~\Vc Arc The World" dffim'd thf essemc of your career. 



INTERVIEW 

Couivmai from ixi^y -iS 

are cli>ser than that, it gives you another advantage, because you get a 
chance to know what's underneath the [X'rsonality, You can comfort 
that and soothe it and provoke it. You can make the arrangements a 
musical metaphor lor what their personality is about. 

BB: \V1iy did that generation pnidiu e w many gt rat. lowering vocalists ? 

QJ: Ver>' simple: In the generation they came out of, instrumental- 
ists were the stars. The LX»iM"ys. the Bastes and the L>ukes, they were 
the Stones and the Beatles and the Guns 'N Roses, Make no mistake 
about it. They were the kings and they knew it. When Tommy and his 
saxophone players and trumpet players got tired of pla>ing, they'd 
modulate, and I'rank or Jo Stafford and the I'ied Pipers would get up 
from the chairs they'd been sitting in all night long trying to look 
happy, bouncing along with the band, they'd get up and do their 
thing — they were the reUef for the musicians. Then they'd sit back 
down, and the band would take it on out. 

So thc>^ weren't subjected to a situation where they would make one 
hit record and have to get a wardrobe, come get somebody to do their 
whole act and their lights, the sound, lf> btxlyguards and transp*>na- 
iton and all that stufT. They didn't have that pressure. They'd travel on 
the band bus just like the musicians. They could watch how Tommy 
Dorsey breathed. They could hear how this saxophone player would 
get this kind of elTect on this ballad. Ihey sat there every night and 
obsei\ed great, great musicians, and their ears would become filled 
with all of these incredible phrasings. It taught them how to have a 
personality that could last 50 and tiO years. Krank Ls 80, tckstine was 
75, Sarah Vaughan was C>5, IVgg> Lee is still singing., but that's the 
common deiiominaior: every one ol them was a big-band singer, 

BB: You arranf-cd jor Count Basic and frank Sinatra together — 
argiidhh' the greatest big Inind and the gi catcst popular singer of them all. 

QJ: Yeah, and when we worked in Vegas, there w;is none of that Rat 
Pack shit No. he came to work sober, he had 1 4 songs and that folio 
every night. They used to say. "W'hat are you guj-s doing to I'rank? I've 



never seen him like this before." 
That was because he had such a 
respect for his roots — his tradi- 
tion — which is a big band, 

rhat's when he really comes 
to Mecca, man; that's his sacred 
temple, (hat's where all the kid- 
ding stops. He would have a lot 
of fun on the bandstand. But 
that sucker was ready to sing 
ever>' night and he did. he tore it 
up. And I was ready to try to 
saving that band and swing him 
off the stand. It was a great 
experience I leel very blessed to 
have come at the end of the 
swing era and bebop and to 
have gone through all these 
things. I wouldn't trade it for 
an^ihing. 

BB: Vi>u"vc worked with the 
tream of today's pop singers as 
well — Michael Jackson. Whitney 
Houston. Are they trapped hy the 
iommercial demands of their sue- 
cos? D<ies that make it more diffi- 
cult Jor them to expand theii 



Jones with his father. Qitma Delight f ones, and Iiis son. Qurtitv Delight fone:, lU 




His music transcends time. His influence will last for- 
ever. His professional and creative contribution to the 
industry of music is unsurpassed. How do you speU 

legend ? Qulncy Jones. 

— Kenny "Babyface" Edmonds 




(Congratulations..) from NewOrder 



not simply because you were the 
only person who could have 
brought all those artists logciber. 
but beiau\e it seems to emblemize 
the theme oj a musical "family' 
that nois through your work. 
M'M.lutely. I believe in that a lot. I think 
that the collective creation is still stronger than 
annhing there is. The symphony orchestra is the same thing. It's a lot 
of power. I've always been like that. I remember when I was in a 
school band once, we had 500 of us, they put all the high-school 
bands together, I'm always trying to get that going: "Let's put it 
together, man." 

BB: You talked earlier of how you and Ray Chaiies realized so many oJ 
yoNf voting dreams? Are there still dreams Jor you to realize? 

QJ: Oh. are you kidding? If 1 had 200 more years. I could never gel 
it all done. Musically, there wiW always be something challenging. I 
want to do street ballets, street opera, just all kinds of things. An equal 




ji'iiti": recording witfi Rod Temperton. I 



kind of quest, though, is to dig into the tools we haw available to fig- 
ure out ways to get our youth out of the void that they are in. The)''re 
trapped in some kind of a thing that shakes me up a lot. .And until I 
die. I will be involved in tr>ing to find wa>-s to make cducanon and 
knowledge stronger with these kids, whether it's through cable or 
intcracrive...to have a better shot at a better life, To have the liLxury to 
even dream of living past 25. because a lot of them don't hehcve they 
will, llicy act out a life that denotes that they don't believe there's 
going to be any more after 25. When you're ft2. it scares you to see 
young people think like that. Maybe we could build a few little plat- 
forms of hope. 

BB: IJyou could add cinv^hing voii wished toyourown creative arsenal, 
\ihai would voii chwse? 
QJ: What do 1 wish I had more ol? 
BB: Yeah. 

QJ: lime. I wish we had a 40-hour day. .And that my tombstone 
could say "1933 to 2033 " 1 don't know how active I d be at 95 
but-.oh God. man. There's so much to do. isn't there? H 
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You are beyond words... 



Cod Bless. 
With love always, 



Herb and jerry 



Quincy, 



l^ou^ ^amilu at 

QDE • NBC STUDIO • NBC 
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ARTIST TITLE 

L*BEL & NUMBER'DtSTRieUTING LAfiEl iSOGGESTf D LIST PRICt Oft tQUIVALEhl fijd CASStnttDI 


1 


2 


9 


* * * No. 1 * * * 

SEVEN MARY THREE M*wt^TH,aTLAtiiiC'jie33.AG ao 98.15 96i 


AMtRICAN Sli^NDARD 


2 


4 


22 


BRYAN WHITE A5TLUM61642 (9 98>15-98) 


BRYAN WHITE 


(A) 


10 


16 


TERRI CLARK MERCI^RY NASXVIUE 626991 (lO 96 [Q'15 96) 


TERRI CURK 


4 


9 


6 


MANDY PATINKIN nonesuch 7939^*0110 9*16 98) 


OSCAR 8. STEVE 


S 


5 


3 


TERRY ELLIS EASIWLSI 6lB57.t£G(10 9&16,9B) 


SOUTHERN GAL 


c 


1 


16 


GARBAGE alito sounds 80oo4* geffen mo ga. i6 9B! 


GARBAGE 


7 


1 


15 


POINT OF GRACE word 67049tPIC 19 98 EQ 1 5 98) 


THE WHOLE TRUTH 


8 


6 


2 


DANGEROUS CREW OArtcEROus music j|!)7aijivE (I09ai5 98i 


DON'T TRY THIS AT HOME 


9 


8 


8 


MYSTIKAL BIG t)0V<tl5«l/JIVEll0 9ai5.9BI 


MIND OF MYSTIKAL 


QO) 


16 


7 


THE CORPS 14MAVA 92612 «lilo,9ai5 961 FORGIVEN. NOT FORGOTTEN 


11 


3 


13 


JARS OF CLAY CSSENTIALSIHrtRTONt llSSa'JIVE (lO 9»15 981 


JARS OF CLAY 


12 


19 


2 


GROUP HOME PAYPAYifFRR 12*079*»SLAtlO(10,9ft'16 981 


LIVIN' PROOF 


13 


13 


8 


DEBORAH COX arista istbi aD9e,i5 9b! 


DEBORAH COX 


(11) 


30 


10 


JEWEL ATI ANTIC «77C«> A<5 (7 9a 1 1 98) 


PIECES OF YOU 


15 


12 


16 


EDWIN MCCAIN L*VA9^'j97.AGll0 9aTS981 


HONOR AMONG THIEVES 


16 


14 


6 


FROST RLITHLESS ;504* RElATIvnY (10.9816 9Sl 


SMILE NOW. DIE UTER 


17 


24 


21 


JEFF CARSON itcgcurb 77744,0188 do 9«. is 98t 


JEFF CARSON 


18 


23 


10 


JIM BRICKMAN WINDHAMHIIL lllEHll9 9ti.lS98) 


BY HEART 


OD 


31 


4 


3T )^JJ.SSO MUSIC S74D(itPlCll0 98 £015,98) 


BROTHERHOOD 


20 


29 


9 


EVERCLEAR capito* io929' (9 <^.']-^ m 


SPARKLE AND FADE 
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O Albums )N>lh the greatesl sales gams c 1995. Billboard/BPt Communreations and SoondScan, Inc. 


21 


18 


10 


HEATHER NOVA RlG CAT.W)RK 671 l,1.C0LUIMBiAit0 98 EC^t5 98 


OYSTER 


(22) 


32 


2 


BRYAN DUNCAN )4rRRH 4048 (9 98.12 98) 


CHRISTMAS IS JESUS 


C2i) 


35 


4 


KENNY WAYNE SHEPHERD GIANT 24<i2l,WAfiNtR BROS (10 9*15 98) LEDBETTER HEIGHTS 


24 


11 


15 


RAY BOLTZ Wt)RD416Dl,'EPIC(9 9eEai5 98l 


THE CONCERT OF A LIFETIME 


2S 


25 


6 


THE RENTALS r^AVERicH 4eo93.WARNER Bros [I0 9a/15 98) 


RETURN OF THE RENTALS 


2S 


1? 


110 


ADAM SANDLER • WARNER BROS 45193 19 91116 961 THEY'RE ALL GONNA LAUGH AT YOU 


27 


27 


9 


PURE SOUL SIEP SUMNtERSCOPE 9263a'AG (10-98/16,98) 


PURE SOUL 


28 


28 


12 


EDWYN COLLINS bar none 05a (9 gn u 961 


GORGEOUS GEORGE 


(29) 




1 


LOREENA MCKENNITT WARNER BROS 460% (6 9a) 


A WINTER GARDEN 


30 


20 


3 


MIC GERONIMO blunt 49I0*jTVT 11098^16 981 


THE NATURAL 


31 


22 


5 


NEWSBOYS STARSOflG 2000^'CHO«D*Nr (9 9ft l3 9«1 


GOING PUBLIC 


32 


37 


5 


CECILIA BARTOLI londcw 4483co iic ok it 981 


A PORTRAIT 


(33) 




26 


RHETT AKINS ofixa 1 109a mcj) 110 98 15 981 


A THOUSAND MEMORIES 


34 


15 


6 


KATHY TROCCOLt reunion 83957 19 9B'|5,9si 


SOUNDS OF HEAVEN 


(35) 




1 


NO DOUBT i-lTCcU-OPE 9258a'AC (10 9*15 98) 


TRAGIC KINGDOM 


38 


38 


19 


THE IMMORTALS vlrnon yard 39629iviR(iiN 19 oa ts 981 


MORTAL KOMBAT 


(37) 




2 


VANESSA-MAE angei 55c^9 110 oa 15 98) 


THE VIOLIN PLAYER 


(38) 




8 


CRIPS OANGEROUSPUMP 6739iWARL0CA 1 10 ga lS 98) 


NATIONWIDE RIP RIDAZ 


39 


39 


8 


BONEY JAMES warner BROS 45913 (10 9* 15 98) 


SEDUCTION 


40 


21 


15 


RON KENOLY iNrtcHiiy 0^392 iii oai? 98) 


SING OUT WITH ONE VOICE 
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lIGH HOPES: One ol' 
Nashville's most in-demanci 
demn singers will finally have 
her (lelmt allium rt'li-asoci. 
Stephanie Bentley. who is 
currently enjoying the suc- 
cess of her first single, the 
duet with Ty Herndon 
"Heart Half Empty." will 
make her Epic Nashville de- 
but with "Hopechest," due 
Jan. it. 

The Georgia native has 




No Doubt. Acappella s 
10th album. "Beyond A 
Doubt," ranked No. 17 in 
the East North Central 
Regtonai Roundup for the 
week ending Saturday (9). 
The set is on Acappella's 
label, the Acappella 
Company, distributed by 
Word/Epic, The Ten- 
nessee-based group is on 
the road until Tuesday (12) 
and will start a national 
headlining tour in January. 



sung on demos for Trisha 
Yearwood and Kathy Mat- 
tea and sang back-up vocals 
on Tarn Tillis* hit "Shake The 
Sugar Tree." 

However, the road to her 
own recording c(tn tract 
wasn't exactly smooth. The 



singer, who started out in a 
duo with her .sister Camillc. 
had development deals with 
RCA and Liberty Records 
years ago that diitn't jian out. 

Doug Johnson, senior VP 
of P^pic Nashville, who was in- 
volved as a producer/engineer 
with Bcntlcy at the time she 
was recording for RCA. says 
the singer has grown a lot 
since those tlays. 

"I sat down with her and 
said thai if she was really seri- 
ous, she should come to Na.sh- 
ville." says John- 
son. "She did. and 
over the next AV; 
years she became 
the No. 1 demo 
singer in town, 
which was great 
when it came down 
to d(»ing an album, 
because she was al- 
ready everyone's 
sweetheart." 

Johnson says 
that Hentley's di- 
rection ha.*; evolved 
over the years, giv- 
ing her a more dis- 
tinctive style of her 
own. 

"At that time, 
she was a singer." 
he say.s, "Now, she's an artist. 
There's more soul now." 

Along with releasing 
"Heart Half Kmply," which is 
No. .Sfi on the Hot Country 
Singles & Tracks chart this 
week, the label introduced 
Bentley to country radio pro- 
gi-ammers via intimate ac<nis- 
tic performances in Orlando, 
Fla.. and San Diego in No- 
vember. Herndon was the 
surprise guest at both en- 
gagements. 

"By doing it acoustically." 
says Johnson, "we're saying 




Dream Girl. Country newcomer 
Bobbie Cryner's MCA/Decca 
debut. "Girl Of Your Dreams." 
produced by Tony Brown and 
Barry Beckett, hits stores Jan. 2. 
Cryner's first single, "I Just Can't 
Stand To Be Unhappy." peaked 
at No. 63 on Hot Country Singles 
& Tracks in October. Her second 
single. "You'd Think He'd Know 
Me Better." will be sen/iced in 
January. 



REGIONAL HEATSEEKERS #1'SI 




THE REGIONAL ROUNDUP 



Rotating top-10 lists ot best-selling titles by new & developing artists. 


PACIFIC 

1. Keili'l Re*cli«l. Lt^i Hih'a 

2. Ffim. Smilp Nfiw I>« 

3. No OauM, Tragic Kingikirn 

4. DAnfMoui Cko. Di>n't Try Tliii Al HmTie 

5. Iwry EHls. Souiriern 

7. 3T. Hfolhcriinort 

8. ThB Com. FcirgivEn. Nu< TorgiMleii 

9. Sryan Whtic, B<yan wriite 

10. lot r«m«iano». CsmiiKi Del Amor 


SOUTH CENTRAL 
1. Myllilul. Mj'ii] Dt MvUiMi 

3. Pt4( AttudlHo. Comi> Te Eitrsno 

4. Scvtn Mary ThrVB. Amencar) Staiidafd 

5. twi CiMk. ^tl^' Cldfk 

6 T»try DItt, S<iultiefn Gdl 

7, Tru. Iiu« 

S. Min. Solo Para T. 

9. Oanitmut Crew. Oon'E Try T'ni At Hmnc 
10 Fami. Lagrirnas De Alegnd 



to radio that we don't need 
lights and sound and smoke 
and mirrors: she's great with 
just her voice and a guitar." 
Bentley will als4) perforin 



acoustically f(»r retailers after 
the holidays. The next single. 
"Who's That Girl." will be ser- 
viced to country radio in 
February. 



riACING CAMPAIGN: 
Metal Blade Records has em- 
barked on one of its biggest 
marketing campaigns ever to 
promote the U.S. debuts of 
three new acts: "I'nsafe" from 
Belgium's Channel Zero. 
"Surface Of Pain" from Swe- 
den's Masquerade, and the 
self-titled album from another 
.Swt>dish act. Mental Hippie 
Blond. All three titles were re- 
leased in October. 

"The campaign takes three 
bands relatively new to the 
Amei"ican mar- 
ketplace, puts a 
name behind it. 
and gives it focus 
and attention," 
says Michael 
Faley. president 
of Metal Blade, 
which is cur- 
rently finding 
success with the 
Goo Goo Dolls' 
Metal Blade/ 
Warner Bros, al- 
bum "A Boy Na- 
med Goo." 

"This ui a long- 
term campaign 
to establish new 
and developing 
metal aitist^." he 
continues. "At a time when 

niotal is not the focal point of 
the mainstream, we're still 
finding ways to develop and in- 
inxluce new bands." 

The campaign. "The Rage 
Of A New Age Of Metal." en- 
tails everything from a sam- 
pler ("D called "17 Command- 
ments," seniced to radio and 
retail e.xecutives, to placing 
music .soundbites iA' the three 
bands on 800 numbers that 
run in Metal Kdge, Rwk City 
News, and Lollipop maga- 
zines. The label also has one 



page on its Internet World 
Wide Web site dedicated to 
the campaign: the page is 
linked to the Rip magazine 
site. Faley says that the label 
is getting 2,400 hiU a day on 
the site. 

The second phase of the 
campaign begins in January 
with a retail push at :J00 mom- 
anfl-pop r<tck and mi^tal store.'^ 
that will entail special pricing 
and positioning, in-store sign- 




Addictive. Talented 
Aussie Ben Lee follows up 
his critically acclaimed solo 
debut, "Grandpaw 
Would," with a new album 
from his band. Noise 
Addict. "Meet The Real 
You, ' produced by Brad 
Wood, is due Jan. 2 on 
Grand Royal and foatures 
Lee. 1 7. singing catchy 
pop/rock ditties about teen 
life. A U.S. tour runs Jan. 5- 
20. "le" goes to modern 
rock radio in January. 



age. and sampler cassette 
giveaways. 

Masquerade is tentatively 
scheduled to tour the L'.S. in 
February, and Channel Zero 
will possibly come over for 
some dates as well. 
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Chrysalis Set Frees Speech To Be Solo Act 



■ BY J.R. REYNOLDS 

LOS ANCELKS— Chrysalis/EMI 
faces a twKpninped challenKc as it piv- 
[Mres for the international release Jan. 
28 of "Speech" by Arrested Dewlop- 
ment front man Todd "Speech" 
Thomas. Oik- task is to estaWish S]>eech 
;i» a -tolo act: thi' other is to re-acquire 
fans of the artist following Arrested 
Development's meteoric rise and fail. 

Arrested Development exploded 
onto the music scene in 1902 with its 
debut .<el. "3 Years 5 Months <t 2 Days 
In The Life Of . . ." Tlu- ^ri>u\t< ruotsy 
hip- hop music gaiiuni iinnu'iliatt- atten- 
tion from consumers. The set sold 2.() 
niilhon units, according to SoundSean, 
and peaked at No. 3 on the Top R&B 
Albums chart and at No. 7 on The Bill- 
Ixwrd 2(M). 

The album produced three lop-10 
singles, "Tennessee," "People E\^ry- 
dav." and "Mr. Wendal." which were 



Nos. 1. 2, and 0 on the Hot H^B Sin- 
gles chart. It also earned the gi"oup a 
Grammy nod in the category of best 
new artist. 

In Um, the 
group's MTV con- 
cert follow-up set, 
"Unpluggetl." sokl 
229.000 units, 
aecortling to 
SoundSean, and 
rose to No. 38 on 
the Top R&B 
Albums chart. 
SPEECH Says Speech. 

who was the act's 
primary songwriter, "A lot of people 
appreciateii the lyrics I created and 
would tell me what they liked about my 
work, so I began writing for them and 
not for me." 

As a result, Arre.'^tf'd Dewlopmenl 
stumble<l on "Zingalamaduni." its third 
set. Although the album managed to 



lit 



Capitol's Earth Gyriz Land 
With 'Fully Equipped' Debut 



LOS ANGELES— Capitol Records 
executi\x's are c-onfident that they can 
break female quintet Earth Gyrlz, 
despite the gaggle of competing R&B 
girl groups, by tapping the act's multi- 
ple talent*!. The group's debut. "Fully 
Equipped," will be released domesti- 
cally Feb. 22. 

The label is taking a multidevelop- 
mental approach for Earth Gyrlz. In 
afklition to shai*ed center-mike duties 
and collectiw songwnting — the group 




EARTH GYRLZ 



wrote mo.it of the album's tunes — each 
member will have the op(K)rtunity to 
display her individual talents. 

Tanesha Gary, who majored in the- 
ater in college, played a lead i*ole in a 
Long Island, N.Y., adaptation of the 
musical "Dream Girls"; Angela Brmvn 
studied jazz \wal theory in college and 
is fluent in six languages, including 
.American Sign Language; and Robin 
Saville trained as a l>allet dancer. Bar- 
bara Laurie, who plays acoustic guitar, 
and Heather Gunter — whose father 
.^ng with Bob Marley early in the reg- 
gae artist's career while living in 
Trenchtown. Jamaica — itiund out the 
five-member vocal ensemble. 

Despite the act's broad-ranging tal- 
ents, the label Is in no hurry to 'Ijull out 
all the atoi>s." Capitol urban marketing 
manager Daryl Lockhart says, "We 
want to make sure lEaith G\t1z] are an 
album group and n4)t a singles-driven 
act. To achieve that, we're focusing on 
them as a single unit that has inter- 
changeable pai'ts, rather than as a quar- 
tet -plus- the-leacl- vocalist kind of act." 

Gunter sings the lead vocals on 
"Lo\ie Of Mine," the first single. How- 
e\'er, as the album dewlojis, tracks that 



feature lead parts by other grouj) 
membei"s will be selected as singles. 

Bi-ooklyn. N.Y.-basetl Kevin Ryan, 
who co-manages Earth Gyrlz with 
Abe Rosenfeld and consultant Kirk 
Burrows, pr<Kluce<l "Fully EquipiK*d," 
which was principally recorded in 
Ryan's home studio. 

"As a manager/producer, Kevin 
wears a lot of hats, but we're very 
comfortable with him; he keeps us 
straight," says Laurie. 

"Fully E(iuipiK>d" has a contempo- 
rary R&B sound that features synco- 
pjitetl hip-hop lH.'als on the midtemim 
tracks. The ballads are pimctuated 
with soft. jazz>' qualities. 

Gunter saw, "Overall, we have tight 
five-iwrt harmonies, but somctinu's 
we play with it and do three part.-* or 
sing in unison. The fact that there are 
five of us and that we all can sing lead 
gives us a uni(|ue range that trios and 
quartets don't haw." 

The clii> for "Love Of Mine" was 
seniccd to BFTand kw-al and ivgion- 
al R&B-orientcd video shows Oct. 2. 
The beguiling (juick cuts of the sensu- 
ous but friendly choreography are 
designed to highlight the personalities 
of the gi-oup members and to intiwluce 
them to the trade and consumers. 

Twelve-inch promotional copies of 
the single were issued to clubs and 
record pools one month liefoitt the No\'. 
13 release to urban AC, R&B/main- 
stream, and R&R'adult i-adio. Accoi-d- 
ing to Broadcast Data Systems, "Une 
Of Mine" receiwd 172 spins at 24 sta- 
tions during the week ending Nov. 30. 

Capitol plans to senice the clip for 
"You're So Sexy," the second single, 
after the holiday season to sust^iin any 
hngering enthusiasm generated by the 
first single. The label will drop "You'i-e 
So Sexy" at radio "when the market 
dictates," saj-s Lockhart. 

" 'Come Into My Heart,' which fea- 
tures Barbara's instrumental talents, 
is another track that might be 
releasecl as a single," he says. "But 
(Cnnihiin'd on fuu/t' l'>T} 



hit No. 20 on the Top R&B Albums 
chart, it sold a disappointing 150,000 
copies, accoi-ding to SoundSean. 

Despite the short-lived love affair 
that consumers had with Arre.sted 
Development, Speech remains confi- 
dent. " 'Speech' is not a continuation of 
An-ested Development's music, but a 
first-time thing for me." he says. 
"There's not eight other folks con- 
tributing on the i>roject; it's just me. 
People will hea!' more expression about 
my insecurities in love and relation- 
ships, and that's what makes this 
sUbum more i)ersona]." 

EMI Records president Davitt 
Sigerson says that "Speech" will 
regain listeners that were lost on 
Arrested Development's second and 
third albums, because it has similari- 
ties to "3 Years 5 Months & 2 Day.s In 
The Life Of..." 

Says Sigerson. 'This is a wonderfully 
intelligent recorri, and he's made his pol- 
itics on the album i)ei*sonal for him, like 



the fii-st Arreste<i Development album. 

"The album is about answering 
truths about life, and our job at the 
laliel is to take the trip with him and 
make the best of any music he makes 
from a business pers|>ective." 

Speech's songs are licensed through 
his S|)eech Music Inc. 

The first single from "Speech" is 
"Like Manin Said (What's GoingOn)," 
a creatiw interpretation of the Manin 
Gaye classic "What'.s (Joing On." The 
track is also featured on the Ga>X' trilv- 
ute set "Inner City Blues" (m Motmvn. 

"Like Marvin Said (What's Going 
(^n)" was .serviced to R&B stations 
Oct. 23, followed by triple-A and mod- 
ern rock stations Nov. 13. The cassette 
hit retail Nov. 21, and the CD arrived 
Dec. 5. the same date that the clip was 
serviced to the Box. BET. and local 
video programs. 

EMI marketing senior director 
Linda Adams says, "Our plan is to 

<('tllltilllU (f Dtl l»Uff ()7) 




stellar Pair. Warner Bros.' Curtis 
Mayfield. right, and Arista's Whitney 
Houston hang out backstage during 
the "Soul Tram 25th Anniversary Hall 
Of Fame Special," which was televised 
Nov. 22 on CBS. Houston covered 
Mayfleld's "If You Look Into Your 
Heart" on the recent Warner Bros, trib- 
ute album to the veteran artist, "All 
Men Are Brothers," 



Sonic Therapy Is Best Cure For Music Woes; 
Tlie Lowdown On R&B Cliristmas Albums 



UOULDN'T HAVE SAID IT BETTER: Speech's .^elf- 
titled .'iolo album debut (see story, this page) featujx's the 
insightful track "Impi'egnate<l Tidbits ..." It Li a tune that 
cle\'erl\' driws home one of the major pi*oblems afTlicling 
Rv^B music Unlay: dis(X)sable artiste. 

On the track, he saj-s, "Blacks lack a loyalty to talent/We 
take our shit foi' gi-anted, and yet we can't stand it'^'hen the 
white company gets |>aid off our kooI-aid/Then they go out 
an* bu>' an' own the whole kool-aid logo/While we'iv busy 
drinkin" their flavor of the month." 

Consumers are so programmeil to accept cotton-candy 
music that when .songs bearing wvll-constinictcil arrange- 
ments, *li.sciplined v(K'als. and meaningful lyrics ai-e heard, 
listenei's inevitably exhibit convulsive physical reacti4)ns. 
such as flailing arms that hit 
the radio fret|uency knob. 

Increasing doses of nutri- 
tious sonic therapy through 
black radio frequencies is the 
Ix'st prescription for helping 
fft-ercome the public's nauseat- 
ing obsession with wack mu.sic 
and its throw-away mentality 
regarding arti.«ts — an alTliction 
that's also common among 
record executiTOs. 



oiKi the 



AMAS ALBUM RUNDOWN: 

Allen & Allen, "Christmas Like Never Before," 
CGI/P(JD: Jazzy, laid-l)ack. nontraditional holiday music 
. . . Kirk Franklin & the Family, "Christmas." Gospo 
Centric: Without a doubt, the j-ear's best Christmas album. 
A must-have and an e.\cellent stocking-stufTer . . . Various 
arti.its, "Bullseye Blues Christmas." Bullseye 
Blues/Rounder; Soul-rich holiday stuff for that achin' 
heart. Guitar play on selected tracks boggle the ear . . . 
AII-4-One, "An All-4-One Christmas," Blitzz Atlantic: 
Harmonic quartet c(AX*rs mostly tradition^^l yuletkle tunes 
with four-part bliss . . . Various arti.sts, "Christmas Of 
Hope." Columbia: Eclectic gnmp of arti.sts with interest- 
ing inteipretJitions of standards: the brassy blare of Wyn- 
ton Marsnlis, the giitty rasp f»f Bruce Springsteen, and 
soul sister Aretha Franklin's gosiiel choi>s. 

Freddy Cole, "I Want A Smile For Christmas," Fanta- 
sy: Smooth cool Xmas jazz tunes fi-om an aitist possess- 
ing that Nat "King" Cole-ty]>e vilx*. Perfect for a rela.\ing 
.sociiU interface . . . Various artists. "J;tzz To The World," 
Blue Note: PerhaiKs the most well-thought-out Christmas 
jazz set. Features excellent arrangements that are 



matched by sui>erior pmiuction, toasty \-ocals, and heart- 
felt instrumentals . . . The Four Tops. "Christmas Here 
With You," Motown: Festiw delight from veteran Motor- 
tmvn (guartet that Issues big production numlKTs. Features 
jKAverfully inspiring vocals of Aretha Franklin on select- 
ed tracks . . . Luther Vlandross. "Christmas 1995," Epic: 
Fans will be .satisfied by collection of tunes on this set. 

A COUPLE OF ISSUES hack (Billboatxl. Dec. 2), we 
reported on Father MC's new album, "This Is For The 
Plajx»rs," which was relea.sed on indie Moja Entei'tainment. 
But the rapper also has "Sexual Healing," an album in 
stores on Spoilctl Brat Recordings, through M.S. Distribu- 
tors. According to Spoiled Brat CEO Byron Chase, the 
artist is still signet! to hLs label. 
It is uncertain whether legal 
eagles will .soar into this inter- 
esting, confu-iing .scenario. 

.Spoiled Brat plans to release 
"Am I WTiat You Want," the sec- 
ond single from "Sexual Heal- 
ing," in mirl-Februar>'. 

Artists with uiwoming pro- 
jects on Spoiled Brat include 
hip-hop duo Noriega & 
Capone. whose first single, 
"Half A Mil." will be released 
Jan. 9; Jewel T.. whose single 
"Drifting" is currently in stores and who will have an 
album out Feb. G on the Danger Zone imprint; and R&B 
act Pretty Poison, whose still-untitled album will also 
dro]) in February. 




bif J. R. Reynolds 



M. 



lUSIC B(^X: Did anylwidy else catch that captivating 
syncopated ballad jam played during the club scene in 
"Money Train," the cuiTent Wesley Snipes film? "All That 
Matters To Me" is ]K;rformetl by Samuellc and protluced 
by Denzil Foster and Thomas McEIroy. The song is 
scheduled to be relea.ied as a single Jan. 19 on Lombard 
Street Records, which is distributed through Bell- 
mark/Life. Samuelle's debut set, still unnamed, is sched- 
uled for i"e!ease during the second quarter of 1996. 

"Back To Reality ..." is the debut of singer/song- 
wiiter/pixxlucer Jeunc (pronoxmced "Joan"), an artist whose 
oft-eleetronicall.\' enhanced vocals are reminiscent of those 
of <f- and soulsler Curtis Mayfield. Musically, the artist 
weaves a calming G-funk/soul music style that culls fi-oin 
familiar elemenbJ of jKist and present. With further deu'l- 
opment, this artist could Ite onto (something . . . 
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ARTIST TITLE 

UBEL & NUMBER'DISIHIBUTISG UBEl (SUGGESTEO IIST PRICE OR EQUIVALENT FOB CftSSETILCOJ 


PEAK 
POSITION 










* * ★ No. 1 * * « 






CD 


2 


2 


3 


SOUNDTRACK i^iiis ia7% ilo 9&ie 38! 1 al r-j. i 


WAITING TO EXHALE 


1 


2 


I 


1 


3 


R. KELLY jv! j;i J- i;D 9ai698i 


R- KELLY 


1 


(T) 


5 


E 


9 


MARIAH CAREY Columbia 6G70Q(iD.98EQ'i&9e] 


DAYDREAK4 


1 


4 


3 


3 


6 


THA DOGG POUND death ROWTNTERSOipE 50546",'PRIORITY no 9a 16 98! B DOGG FOOD 


1 


5 


4 




2 


LL COOL J DtF JAM.BAl 5238A5MSUNO (10.9ftT6.98t 


MR. SMITH 


4 


6 


7 


7 


4 


QUINCY JONES QWEST 45875.WARNER BROS [10 9a'l6 99] 


O S JOCK JOINT 


E 


7 


E 


4 


5 


GENIUMjZA GEFFEN 24813* (10 9fi'15 98) 


LIQUID SWORDS 


2 


i 


8 


5 


4 


THE CLICK SKK WRriT 41 562< jive ( 10 9a 15 98] 


GAME RELATED 


3 


9 


9 


8 


5 


EIGHTBALL ft MJG suave :S21'RELATIVirY do 9at6 98] 


ON TOP OF THE WORLD 


2 


10 


10 


11 


14 


FAITH EVANS* BAD BOV j.-im* i] i .■. ^- 


FAITH 


2 


OD 




68 




★ * ★ Greatest Gainer* * * 

LUTHER VANDROSS Lv' ' EPIC flO M LQ It 0]J THIS IS CHRISTMAS 


11 


W) 


IE 


23 


20 


MONICA • ROWDY 370C6",ARISTA 110 9aT5,9e) 


MISS THANG 


9 


13 


13 


12 


4 


GOODIE MOB LAFACE2&01S ARISTA (10 % IS 961 


SOUL FOOD 


9 


14 


14 


IE 


20 


XSCAPEA SO so OEF 67022- .COLUMBIA (10 96 EQ'i5,9e) 


OFF THE HOOK 


3 


15 


11 


13 




GERALD LEVERT t, EDDIE LEVERT, SR. 

EASTWEST 61859'EEG (10 98.T 5 96] 


FATHER AND SON 


2 


16 


IS 


20 


22 


D'ANGELO • EMI32629:i0 9&'LS9e) 


BROWN SUGAR 


5 


17 


12 


9 


10 


SOUNDTRACK • underworld 3243&CAnTOL (109816 9SI 


DEAD PRESIDENTS 


1 


IS 


17 


22 


20 


BONETHUGSN-HARMONYARuiMifSS i 


E 1999 ETERNAL 


1 


QE) 


NEW^ 


1 


* * *HoT Shot Debut* 

EAZY-E 1. ii-'..E;s utMHtrnTKm 


★ * 

ETEBMAL t 


19 


20 


20 


15 




PHYLLIS HYMAN =iR llCiOZOOi: SSI 


1 REFUSE TO BELONELT 


12 


(21) 


26 


21 


4 


BOYZ II MEN MOTOWN S30S84- L10.98'L6-9B) 


THE REMIX COLLECTION 


19 


(22) 


28 


33 


55 


TLC A' UrWE 26O09«RISn (10 WI6.98I 


CRAZYSeXYCOOL 


2 


23 


25 


29 


12 


SOLO PERSPECTIVE 549017]A&M (9 9ai5 9«l 


SOLO 


11 


24 


19 


24 


4 


TOP AUTHORITY Irak 7266asoiAB no 9a'16.9B) 


RATED G 


16 


25 


21 


19 


5 


™FfSJ!f66»lV : . iMBM10 9Biai6 98] CYPRESS HILL Ml ITEMI>t£ OF BOOMl 


3 


2t 


18 


10 


3 


SILK ELEKTRA &1S49TEG 110 9B]I6.96) 


SILK 


10 


27 


24 


18 


4 


COOLIO TOMMY BOir 1141-(n. 981698] 


GANGSTA'S PARADISE 


15 


» 


27 


28 


20 


* 1 1 >t[69a| THE SHOW. THE AFTER PARTY. THE HOTEL 


1 


CD 


33 


25 


4 


VARIOUS ARTISTS FUNKMASTER FLEX: 60 MINUTES OF FUNK 


24 


M 


23 




2 


DANGEROUS CREW DANGEROUS 4l57a(JIVE dOgails W] BB 


DONT TRY THIS AT HOME 


23 


31 


30 


32 


39 


MYSTIKAL BIG BOY 41681<'JIVE (:0.9&T5 9e]B 


MIND OF MYSTIKAL 


14 


32 


22 


14 


5 


ERICK SERMON def jam,iial s292S£*,'1sland no 9a 16.9B] 


DOUBLE OR NOTHING 


g 


33 


29 


31 


8 


i^^ '^^f^^l 1^ DESIGN OF A DECADE i9B6/l9^ 


4 


(M) 


37 




2 


GROUP HOME PAYCAT.'FFRR 124079MSLAND ■ 


LIVIN' PROOf 


34 


35 


35 


26 


4 


WILL DOWNING MFRCURY 528755110 98 Ems 981 


MOODS 


23 


36 


32 


27 


3 


TERRY ELLIS EASmEST 61857EEG (10.9&16 98) B 


SOUTHERN GAL 


27 


37 


43 


36 


4 


VARIOUS ARTISTS MERGELA 72667,'SOLAR I10 9&'16 9B) 


ONE MILLION STRONG 


36 


3< 


41 


30 


6 


ONYX JM-',RAL 529265MSLAND 110 96 T 6 981 


ALL WE GOT IZ US 


2 


39 


47 


40 


5 


VARIOUS ARTISTS no limit S3993- WIORIIT (12 9a'18 98) 


DOWN SOUTH HUSTLERS 


13 


40 


38 


34 


6 


FAT JOE VIOLATOR 1239* R£LAIIVITV(10 9aT6 98l 


JEALOUS ONE'S ENVY 


7 


41 


40 


33 


17 


BRIAN MCKNIGHT • MERCURir 528280 (10 98 E(i'LS98) 


1 REMEMBER YOU 


4 


42 


42 


43 


19 


SOUNDTRACK A mca soundiracks Ll228>,'MCA(L0.9ai7 9e) 


DANGEROUS MINDS 


2 


43 


34 


17 


3 


THE PHARCYDE delicious vinyl 35I02']CAPITOL (9 98)15 98) 


LABCABINCALIfORNIA 


17 


44 


48 


45 


15 


JUNIOR M.A.F.I.A. U>IDEA&BtGBEAT92614*)AG(]0 3&'IS98) 


CONSPIRACY 


2 


® 


S8 


76 


24 


^ , HISTORY: PAST PRESENT AND FUTURE BOOK 1 


1 


4( 


36 




2 


VARIOUS ARTISTS sick WIO IT 45COS.JIVE (t0 9ai5 98) 


THE HOG IN ME 


3E 


47 


45 


41 


V 


SOUNDTRACK A DCF JAM.RAI 52902ri'lSLAND (10 98.16 981 


THE SHOW 


1 



45 


39 


35 


3 


5TH WARD BOYZ fiAP-V^-LOT 4075&VIR{jtN I9.9fi'35.98l RATED G 


35 


49 


46 


44 


18 


RAEKWON GUEST STWIRIMG 10K1 STARKS (GHOST FACE KILLER) 9 f^^y ^ i^g^^jij 


2 


(50) 


52 


46 


4 


C-BO AWOL 7199(9 95,'14 98:' BEST OF C-BO 


35 


51 


44 


37 


8 


KRS-ONE JIVE *]570* (10 9a]5 981 KRS-ONE 


2 


(52) 


53 


53 


22 


LUNIZ # NOO TRVBE 40Ei?3 [9.gaia.98l OPERATION STACKOLA 


1 


53 


50 


47 


II 


KOOL G RAP COLD CHILLIN/EPK strep 57e08'|iEP»C (10.96 Eiai5 96) 4.5.6 


1 


54 


54 


42 


5 


INTRO ATLANTIC B2662j'AG (10 9a iS 981 NEW lift 


16 


55 


49 


39 


6 


GROOVE THEORY EPIC 57425- lun' , - GRiXWE theorv 


14 




(M) 


72 


~ 


' 


★ * ★ Pacesetter * * « 

VARIOUS ARTISTS TOMMtBOV 1 139 (U 96^15991 MTV PAR TV TO GO VOLUME 8 


56 


57 


55 


66 


18 


AL GREEN the RIG*IT stuff 30eOCVCAPItO(. (10,98/16 9SI GREATEST HITS 


34 


SI 


E2 


50 


8 


AZ EMI 32631* M0 98/15 96» DOE OA DIE 


1 


59 


57 


56 


62 


BRANDY A' ATLAKTIC &26]0>'AG (9.9e^lS.98l BRANDY 


6 


eo 


E4 


54 


20 


AFTER 7 • VIRGIN 40547 t!D 9ft'16 9e> REFLECTIONS 


7 


ttl 


El 


59 


4 


AL GREEN t/CA 11350 1 10 9a'16 98l YOLJR HEART'S IN GOOD HANDS 


59 


02 


5E 


49 


7 


SHAl GASOLINE ALLEY 1117&WCA (10 9a'15 98) BLACKFACE 


IS 


63 


59 


51 


7 


S.O.S. BAND TABU S30594<VOTOWN(7.9a'lli%> THE BEST OF S.O.S. BAND 


27 


64 


51 


48 


3 


MIC GERONIMO blunt 4910*,TVT (lO 96i'l6 98) H THE NATURAL 


48 


65 


SO 


55 


25 


WILLIAM BECTON & FRIENDS web9I45>'INTERSCX)N0(9.9&i13.9BiH BROKEN 


25 




74 


83 


66 


Ow i^lim^rtA ^Tll|l.^^^v^u,,J^J 11 V.Tfv JO WS/ ii 


1 


® 


70 


61 


52 


KiRK FRAMKI IN AND THF FAUII V A 

GOSPO ^21 r^v"9S 3 981 flH FRANKLIN AND THE FAMILY 


6 


(68) 


E8 


81 


34 


SOUNDTRACK A PRIORITY 539&9' 110.98/15 981 FRIDAY 


1 


(69) 


73 


75 


21 


^AGGY • VIRGIN 401 58* (10 98^15 961 BOOMBASTIC 


11 


1 70 


56 


60 


53 


MARY J. BLIGEA- UPTOWN iUKvwanog&is gei my life 


1 


(^ 


77 


69 


19 


TRU so LIMII t39a3-,'PRIORIIY(10.9a'l!i,96)H TRUE 


25 


72 


63 


52 


4 


JAMAL ROWDY 37C08.'ARISTA I10 9El'15,9fll ■ LAST CHANCE. NO BREAKS 


37 


(73) 


76 


72 


5 


VARIOUS ARTISTS tommy BOY 1138(11 ga/lb 981 MTV PARTY TO GO VOLUME 7 


55 


m 


65 


57 


8 


DEBORAH COX ARISTA 1B7B1 ll0.9ai5 98lH DEBORAH COX 


25 


75 


67 


63 


38 


2PAC A inTERSCOPE 92399*i'AG (10 98i'I6 96) ME AGAINST THE WORLD 


) 




86 


93 


159 


KENNY G A" arista I8&46 (10.9&'15.98l BREATHLESS 


2 


77 


69 


64 


g 


FROST RUTHLESS 1504*'RCLATIVITY (10 98/16 98) IB SMILE NOW DIE LATER 


36 


11 

i8 


78 




64 


THE NOTORIOUS B.I.G. A' bad kiy 73ox*,'Arista i:9 ib asi READY to DIE 


3 


79 


71 


62 




PURE SOUL STEP SUfil.NTERSCOPt 92fc38i'AG (10 9&'t6 9S) Bl PURE SOUL 


33 


80 


83 


67 


3 


NAJEE 

•^•"u4 1 :j '4H ^ ^'^^^ '''^^^ ^'B'JTE TO STEVIE WONDER 


67 


81 


75 


65 


10 


•f • NPG 45999i*WARNER BflOS (10 98^16 98) THE GOLD EXPERIENCE 


2 


(82) 


93 


87 


i; 


VARIOUS ARTISTS # lOMMVBlW 1137 (I09e.l& 98) JOCK JAMS VOt 1 


33 


83 


80 


- 


2 


POISON CLAN V-ARlOCK 2763 (10 9a*15 981 STRAIT ZOOISM 


80 


(S4) 


94 


78 


56 


SADEA- £P»C66686*(10.96£ai69fl) THE BEST OF SAD E 


7 


85 


87 


85 


20 


BUJU BANTON loose cannon 524119*/1SIAND {10.9&15 98) ■ -TIL SHILOH 


27 


86 


81 


79 


3 


FOURPLAY WARNER BROS 45922 (10.98.16 98} ELIXIR 


79 


87 


79 


70 


13 


REGINA BELLE (XlLUMBIA&68I3ll0 98Ea!'16-9ei REACHIN' BACK 


18 


88 


92 


71 


9 


WC & THE MAAD CIRCLE PAYDAiCiIONOON 828650*,'1SLAND (10.98.15 981 CURB SERVIN' 


IS 


89 


91 


86 


4 


?T U 1 iri^i^A u( cL^a iviiTPir rtn OB Ci^i 1 c. Qa\ IH RDTITMF'DMnnn 

O 1 MJ^/D^aJ Vujfl, ^'^yji't.*^ 1. LU.^B CU' L D DltV 1 nLnnuULi 


66 




96 


91 


10 


THE TEMPTATIONS '.'ctu.v. S305&6 110.9&'16.98| PM LOVERS ONLY 


43 


91 


84 


73 


4 


CAPLETON AIKIC-AN SIARTiAl S29264MSLAND (10.9fl/15.98tH PROPHECY 


6& 




88 


82 


28 


JON B. YAB ¥UM.'5S0 MUStC 66436i'EPlC (10.98 KK'''4Mi^| BONAFIDE 


24 


93 


85 


84 


25 


MACK 10 • PRIORITV 53938 (9 90^14 9SI ■ MACK 10 


2 


94 


95 


97 


12 


MX. HAMMER Jiea'-mRNER BROS (10 9&I6,981 V INSIDE OUT 


23 


® 


99 


89 


76 


?.?rIl'5J"^^^'^ "*f*"*°''^*' « CREEPIN ON AH COME UP (EP) 


2 


96 


97 


88 


9 


CRIPS DANGEROI;S.PUMP 6739 WARLOCK no »15 981 ■ NATIONWIDE RIP RIDW 


44 


(97) 


RE-ENTRT 


54 


METHOD MANA DCFJAUIIAL 523839*itSUWO(10.9a'169BI TICAL 


1 


96 


98 1 80 


11 


SOUNDTRACK uptown 1I342<MCAI109&17.W) NEWVORK UNDERCOVER 


12 


(D 


RE-ENTRT 


97 


IJJd'T*^- f^f^^i ' an Unm THE WU-TANG (36 CHAMBERS) 


8 


100 


100 1 94 


22 


SOUTH CIRCLE suave 1518-.WLATIVITY 19 9fi'I6 98) ANOTHA DAY ANOTHA BALLA 


8 



^3 Albums with ttie greatest sales gains Itiis weeli, 0Reconlmg Industry Assn. Of America (RIAA) ceflification lor shipment of 500,00 album units (250.000 lor EPs). ARIAA certification lor sliipmeni of 1 million units I5O0.OO0 lor EPs), with multiplatinum titles irxlicated by a r>umeral fol- 
lowing lite symbol. 'Astensk indicates LP is available. Most tape pnces, and CD prkes far W£A and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD pr>ces, are equivalent prtces. wtiich are projected from wttolesale prices. Greatest Gainer shows chart's largest unit 
increase. Pacesette* indicates biggest pefcenlage growth, Heatseeker Impact stwvs artists removed from Heatseekers tfiis week, ■ indicates past or present Heatseeliet title c 1995, Billboard/BPI Communications, and SoundScan, Inc 

Kick Ass Has 'Real McCoy,' Ruffa, And Guru's 'III Kids' 



Two KUDE BWAOYS AND SOME 
ILL KIDS: Kick Ass Records— the 
logo of which (iispla>'s an tiniaced, old 
school -style red sneaker motioning 
toward a hraying gray donkey — has 
one of the best, most seamless clashes 
between reggae and hip-hop in 
Rankin' Don's "Real McCoy (Ah! Ah! 
AhD." 

Although the song has been out for a 
while, it deserws moi-e attention than 
it has so far received. The track's mix 
features tumbling, rumbling basement 
beats, a de^p. dubwise gi*oove. insinu- 



ating, bubbling horns, and sharj) sound 
swords that stuttei- and stab. 

All these elements support Don's 
thi'eatening rude-bi-raoy chat that runs 
alongside a crowd's enthusiastic chants 
that egg things on. 

Als4) of note on the raggamuffin tip 
is Ruffa. a Trinidad natiw whose wice 
.■iounds as ru^ed. heavy, and black as 
the onyx-colored sandpaper 0-card 
that his pminotional single. "Can't Stop 
The Kuffa" (MCA), came in. 

The track drops killer, hardcore 
lyrics like, "Trade in all me mercy for 




bif Ha velock Nehon 

.some new gun gear," owr spooky, cin- 
ematic B-boy sonics that skip and 
bounce around like some notorious 
gangster — cool and totally wicked. 



Guru, the Gang Starr rapper who 
masterminded "Jazzmatazz Volume 1" 
and the follow-up. has a side pmject for 
y'all. "Guru Presents 111 Kid Records" 
(Payday/FFRR) is a 12-track .>4ampler 
showcasing anxious hip-hop fledglir^s 
and iKissioruite veU. 

Among them are Bahamadia. who, 
during "Wordplay" losses her blunted, 
metaphorie now o\-er sticky sonics that 
invite listeners to "park thai ass like 
Jurassic" as she "flips scripts like 
acrolmtics." 

Big Shug, a player for life, urges. 



"Don't knock the way I get paid 
because if I worked at McDonald's I 
will get playe<l." 

Other guests include Baybe, a swwt- 
voiced singer who drops encouraging 
words to grow on: "The answer lies 
inside of jtiurself/Haw pride and real- 
ize .. . don't fall victim to their lies," and 
Group Home, which goes all out over 
a pockmarked track when it declares, 
"Yo. I'm ivady to flip when there's com- 
bat/Beef, I'm not havin' that!" 

Guru, who produced most of the 
(Continued on next ixige) 
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3s 



23 



24 

® 
26 



28 



CD 



® 



43 



44 



® 
4t 
47 
41 



Ml 



NEW^ 



NEW^ 



35 25 



NEW^ 



42 35 



48 



45 



COMPHED FROM A NATIONAL SAMPLE OF RHAIL STORE SALES REPORTS 
COUECTED. COMPILED. AND PROflDED BV SoundScan* 

TITLE lllllll ARTIST 

LABEL & NUMBERDISTRIBUTING lABLL ■ ■ ■ ■ 



* ★ ★ No. 1 * * * 



> LL COOL J 



* -k * Greatest Gainer ★ * * 

TONITE'S THA NIGHT ♦ KRIS KROSS 



CELL THERAPY 

" • Lj^FACE2-4: 



♦ GOODIE MOB 



WeST«'SPIUUOIS{(FIKIM 'OANGEIIOUSIIimnA' 4 000110 FEATUFmGLV. 



DANGER 



♦ 3LAH2AY BLAHZAT 



TOO HOT 

' rOM M^ HOY ' 

FAST llFE 



jTRlFF :=oslepic 



* KOOL G RAP 



WINGS OF THE MORNING 

^. : 'Al-' -j'lj ISLAND 



♦ BONE THUGS-N HARMONV 



THE RIOOLER (FROM "BATMAN FOREVER") * METHOD MAN 

' "I AMI 87100 



* JUNIOR M.A.F.I.A. FEATURING AALIYAH 



Y'ALL AINT READY YET 



♦ GENIUS/G2A FEAT INSPEKTAH DECK 



♦ THE PHARCYDE 



ICE CREAM INCARCERATED SCARFACES 



♦ CHEF RAEKWON 



I GOT 5 ON IT A 

L I ■ N0OTRr8E364?4 



♦ LUNIZ FEATURING TEDDY 



SUGAR HILL 4 



LIQUID SWORDS 



BEWARE OF MY CREW 



RETURN OF DA LIVIN' DEAD 



ONE MORE CHANCE.'STAY WITH ME A ♦THE NOTORIOUS B.I.G. 



FADES EM ALL 

■ ROWDV ■ i J" 

BOMOIGI 



BOOMBASTIC IN THE SUMMERTIME A 



JEEPS. LEX COUPS, BIMAZ & BENZ 



1ST OF THA MONTH i 



THROW YOUR SET IN THE AIR 



GIRLZ WIT ALL DA BOOTY 



PLAYER'S ANTHEM • 



♦ JUNIOR M.A.FI.A. 



EAST SIDE RENDEZVOUS 



AINT NOTHIN' BUT A SHE THING 



16 



♦ GENIUS/G2A 



♦ LB.C CREW f EAI IRAV D AND SOUTH SENTRtLL 

. -^N^H BROS 



199C SICK (KILL EM' ALL) ♦ SPICE 1 FEATURING MC EIHT 



♦ L A D. FEATURING DARVYTRAYLOR 



♦ THE FAB 5 (FEAT HELTAH SKELTAH/O.G.C.) 



♦ ERICK SERMON 



HOW HIGH (FROM "THE SHOWI • ♦ REDMAN/METHOD MAN 



♦ BONE THUGS-N-HARMONY 



♦ CYPRESS HILL 



SUMMERTIME IN THE LBC (FROM "THE SHOW") ♦ THE DOVE SHACK 



HUSTLIN' BROKEN LANGUAGE ♦ SMOOTHE DA HUSTLER 



♦ SALT-N-PEPA 



♦ M C, HAMMER 



WHATZ UP, WHATZ UP ♦ PLAYA PONCHO FEATURING L A. SNO 



♦ WC & THE MAAD CIRCLE 



TIP 4 THE STRIP 



♦ SPLACK PACK 



WHAT'S UP STAR? (FROM "THE SHOW") 



♦ GROUP HOME 



THUMPTHATFUNK 



WE FUNK (THE G FUNK) 



♦ THE DOVE SHACK 



WASSUP, WASSUPI 

ICI H; ui i^LMLDllAJED : 



♦ A-TOWN PLAYERS 



ORecDfds with Ihe gtMLesI sales gams this *«ek. ♦Videociip ava.iabilKv. #RecOfdinB induslry Association 
at Amefica (RIAA) certification lor sales ot 500,000 units ARIAA certification tor sales of 1 million unrts. Catalog 
no. IS for cassette single 'Astensli indicates catalog numbei is for cassette majii-sjngte: cassette sjngte unavailable. 
fC) Cassette smgle avaiiatiility. 10) CO single availability. IM) Cassette maxi-single availability. IT) Vinyl maxi-single 
availability (V) Vmyl single availability. (X) CD ma;ii-siiigle availability c 1995. BIIIt»artv6PI Communications, 
and SoundScan. Inc. 
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THE RAP COLUMN 

fCfmtfiitied fmm pivceditig page) 

set's concrete ciit'^, ix)rtra}'s Biikl Hoiul 
Slick, tht? Ill Kid who embalies the des- 
peration and expectations of ghetto 
youth everywhere. He also guest- 
rhymes on "Life" with M.O.P and 
Sticken Moove and "Momentum" with 
BigShuK- 

A YEAR AGO, rapper Randy Walk- 
er was hanging with Tupac Shakur 
when the recently signed Death Row 
artist was shot outside of a Manhattan 
recoixling studio. At 12:30 a.m. Nw.HO. 
Walker was gunned down and killed. 
"The shootings were one year and 
about five minutes apart." say.s LI. 
Vilo Spano uf the NYPD's Kloth 
Precinct. 

Accoitlingto reixirts Walker's gi'imp. 
Live Squad, had just signed a deal to 
hjive it-i laliol distril>ute<l through liell- 
mark Records. Walker had produced 
songs for21 Vs last two albums, "Strict- 
ly -I My N.I.(;.G.A.Z." and "Me Against 
The World." 

Police have no suspects in and no 
motives for the killing. 

The trio :J steps From Nowhere 
makes real hip-hop with a jazzy feel 
and cross-sectional ap|>eal. 

On 'IM) Below Funk" (So-Lo Jam), the 
group uses liquid melodies, solid lK.'at.s, 
and lyrics that blow like go-go gas to 
ingratiate theniselws to listeners' eai-s. 
It mastly woi-ks . . . "Nei'vous Hip Hop" 
is a compilation that was "mixed, 
arranged, and flauHXHl" by DJ Kenny 
Dope. A continuous pi-ogramof hip-ho|) 
hitri. and .several confirmed classics — 
such as Mad Lion's "Take It Easy," 
Funkmaster Flex's "Six Million Ways 
To Die," Smif-N-Wessun's "Bucktown." 
Black Moon's "I (Jot Ya Opin," "Buck 
'Em Oovvii." and "How Many Emcees 
J Must (.Jet Dissedf — make this set a 
lovely and most delightful stocking 
staffer for any connoisseurs of East 
Coiist hii>hop on wur Christmas list- . . 
\\"itli an angrj; sci-ew-the-worid attitude, 
the rap|3er known as Bam recounts a 
life filkni with ghetto jain and jmpulat- 
ed by killei-s, thugs, and dysfunctional 
family meinliers. On "A Rough Z'Aggin 
Bible (Pray At Will)" (X-Bam>. he 
reflects aral gives the finger to the law, 
denounces I'eligion, and dismisses "all 
mont»y-hungr>' 'hcxw" like i>esky insects. 
Bam prays at the alter of St. Ides and 
finds saKntion in "Glockland." Bam is an 
edg>' street aitist; a hard mofo who just 
refuses to lighten up. 




Maturing Force. MCA recording trio 
Immature stands with MCA black 
music collective executives after com- 
pleting the video for "We Got It," the 
first single from its similarly titled sec- 
ond album for the label. Piclured, from 
left, are director of video production 
Rob Johnson, Immature's Batman, 
marketing and public relations VP 
Ashley Fox. A&R VP Hank Shocklee, 
and Immature's LDB and Romeo. 
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DoN'T HOLD YOUR BREATH: Hanging on for its fourth week at No. 1 
on the Hot R&B Singles chart is Arista's Whitney Houston with "Exhale 
(Shoop Shoop)." Closing in on the lead is "One Sweet Day" by Mariah Carey 
and Boyz II Men (Columbia). "One Sweet Day" is growing in ain)lay and 
could very well move into the No. 1 slot next week. Monica's double-sided 
single, "Before Yon Walk Out Of My LifeTLike This And Like That." inch- 
es closer to the to)) of the chart. Howewr. there is a pretty big gap Iwtween 
Monica's .songs and the No. 2 record. Although "Before You Walk Out Of My 
Life" is gaining in airplay points, "Like This And Like That" is starting to 
decline in ain>lay. This is hurting the single as a whole and could [jossibly 
keep it fi"oni reaching No. 1. 

Status QL:0: Most of the records in the top 15 seem to have stalled this 
week. Even the ones that gained in total points didn't get much movement 
on the chart. "Soon As I (let Home" by Faith Evans (Bad Boy/Arista), 
desjiite having the largest increase in total points, stalls at No. 7. while 
Terri Ellis' "Where Ever You Are" (F^istWest) and "Love V 4 Life" by 
.lr>deci (IFptown/MCA) each manage a one-position jump (12-11 and 13- 
12, respectively). Part of the problem is that these records and all the sin- 
gles on the chart are fighting for space un playlists against very popular 
album cuts. It will probably get worse l)efoi-e it gets better, as the conijK!- 
tition is bound to get stiffer now that radio has begun to program Christ- 
mas music. 

Album {?IJTS: some of the album cuts that are fillingup the playlists at 
many stations include ".Not Gon' Cry" by Mar>' J- Blige, fi-om the "Waiting 
To Exhale" soundtrack; "This Time Arouml" by Michael Jackson (Epic); 
and "Down Uxw (Nobody Has To Know)" by R. Kelly (Jive). As an example 
of how |x»puiar these track.s are at radio, "Not Gon' Cry" is top 10 at 10 sta- 
tions, including WKYS Washington. D.C. WVEE Atlanta, and WQMG 
Greenslwro. N.C. Meanwhile. "This Time Around" is top 10 at WQUE New 
Orleans. KJMM Tulsa. Okla., and KDKS ShreveiK)rt. La. "Down Low" is 
No. 1 at WTl rc, Birmingham. Ala., and KVSP Oklahoma City and is top 10 
at six other stations. 

J UMP JUMP: Kris Kross makes a nice move with "Tonile's Tha Night," 
which jmnps 17-14. In a very slow week at retail and i*adio, the act is doing 
well at the booth. At ra(lio,*"Tonite" is top 10 at WHTA AtlanU, WEJM 
Chicago. KMJJ Shreveport, WOWI Norfolk. Va.. and KJMM Tulsa. Okla. 
This weeks' Hot Shot Debut goes to "No One Else" by Total (Bad 
Boy/ArLsta), which entei-s the chart at No. 17. In its first week on the chart, 
it is already top 10 at five stations, including WQMG, \S'\N^WZ Charleston. 
S.C., and WCDX Richmond. Va. This single also comes on strong on the Hot 
R&B Singles Sales chart, entering at No. 8. 

G REATEST GAINERS: "We Got It" by Immature ( Featuring Smooth) 

(MCA) wins the Greatest Gainer/Sales award this week. It moves 2J)-22 on 
the Hot R&B Singles Sales chart. The track is heating up at radio. It is top 
10 at nine stations, including WQUE. WKYS. and WCDX. Taking the hon- 
ors for Greatest Gainer/A inilav is Boyz U Men's "I Remember" (Motown). 
The Boyz are top 15 at WQUE. KMJ.I. WEDR Miami, and WOWL 
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RIDIN' LOW 

I A C FFAT DARVY TRAVtOH <H0LLYVllO0OI 


2 


8 




BLAH 

WW 'j fflAl ItlMHWaiAWdJJCKOOIWl 


3 


i 


5 


CASH MONEY 

SWItTRV (MOTOWN! 


4 


13 


4 


WITHOUT LOVE 

VERONICA iMEftCURyi 


S 


5 


14 


LET IT 00 

auB NOUVEAU (RiP lT) 


C 


23 


6 


GIRLZ WIT ALL DA BOOTY 

«C NAS D IPANDISCI 


7 


7 


5 


LIVIN' PROOf 

GROUP HOME IPAVDAV/LON0OH1SLAND1 


1 




1 


GOLD 

* iNPGWARiiER BROS I 


9 




1 


IT'S MY UFE 

ANGIF B IBl.'St ITi 


10 


15 


4 


HUSTLIN' 

SMOOTHE DA HUSTLER iPROflLE) 


11 


17 


6 


MONEY (THE ROOT OF AIL EVIU 

GAIMBOIZ ISIREET llFtSCOTTI BROS 1 


12 


12 


2 


GONE 

OIANA ROSS IMOIOWNI 


13 


E 


10 


SOME ENCHANTED EVENING 

THE TEMPTATIONS IMOTOWNl 
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ARTIST (UBEUOISTRIBUTING LABCLI 


14 


16 


4 


GOLOENEYE 

Tt*IA TOHNER IVlRGIN! 


IS 


24 


8 


TEMPERATURE'S RISING 

UOBBl>EEP (LOOO'RCA 


IE 


11 


4 


HEAVEN 

THE WHISPERS (CAPITOtl 


IJ 




2 


HP 4 THE STRIP 

SPLACK RACK (PANERSCl 


U 




11 


BANKHEAD BOUNCE 

DIAMOND FEAT D ROC tFASIWEST.'FEG) 


19 




1 


THE CLOSER t GET TO YOU 

rOURPLAY IWARNER BROS 1 


20 


19 


4 


UFE GOES ON 

OTRCIIOUE'ALI NFTi 


21 


2b 


2 


THUMP THAT FUNK 

D J TRANS lAniTUDE) 


22 


18 


2 


WE FUNK [THE G FUNK) 

THE DOVE SHACK (G FDNKflAUSLANDl 


23 


21 


17 


WASSUP. WASSUP! 

A TOWN PLAYERS IPREMEDlTATED'WBl 


24 




1 


SOMETIMES 1 MISS YOU SO MUCH 

PM DAWH lOEF SIREETTSlANDl 


a 


9 


5 


WREKONIZE 

&M1F-N-WES&UN IWRECI^NERVOOS? 



Bubbling Under lists the top 25 singles under No. 100 
wtiicf fi3ve not yet charted 
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PEAK 
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1 


1 


1 
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* * * No. 1 * * * 

EXHALE (SHOOP SHOOP) (FROM -WAmNC TO EXHALE"! tnmmkl ♦ WHIINEV HOUSTON 

B^R^fAlT .PJFr'-i"i F (O IDuM) (!> tV! iX) ASlSIA I PfiaS 


I 


(D 


2 


2 


3 


ONE SWEET DAY ♦ MARIAH CAREY & BOYZ II MEN 


2 






,■,;,;.■,;-.-!-,-;,„-..,. -.^r . V ,.,><,.■;. i( „- ' ,i t COlUMEtt TSC'l 




CD 


4 


5 


9 


BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT • MONICA 


3 


4 


5 


3 


6 


HEY LOVER * LL COOL J 

RED MOT LO^ER TONE (R TE'.'PE^IOr. cr.jL Jl ic :[ ■ ['[' ..A' ;iJL - ■ Mn4 i :,Li\ri 


3 


i 


3 


4 


5 


YOU REMIND ME OF SOMETHING * R. KELLY 

w : V ic: jwE J. -ix 


1 


6 


6 


6 


10 


WHO CAN 1 RUN TO • * XSCAPE 

J.DUPRI ' ■ ■ib,A.iI,N,.R . Id IP'' SOSOKF 7b:-:-; "LJMB A 


I 


CD 


7 


— 


2 


SOON AS 1 GET HOME * FAITH EVANS 

CTi- •■■ i :.'ir,SCIMOMP^^N,SC0Mr;>i (CHDI[M)m ■ BADBOY * ^::4:'AR-"A 


7 


(D 


8 


8 


5 


DIGGIN' ON YOU • TLC 

BABrPACE IBASYFACE) lO^DIIMUr' IJ' IMm 7 1|!^ AH.;!* 


8 




9 


7 


21 


TELL ME • ♦ GROOVE THEORY 

■ ,■. i'.'j\ A lAHF'iiL'* ^ !iPO,VN il: :Di III i'' t-"_ /::'bl 


3 


10 


10 


10 


0 CRUISIN' ♦ D'ANGELO 

' j r.'.Nr,riri ■! • T'l''. r. |- .I'l EMI b846B 


10 


OD 


12 


13 


7 


WHERE EVER YOU ARE ♦ TERRY ELLIS 

p:r./ 1 tip r r/rt .Rrr OEN/H FOSTER.T MCELROY! (CXDI i») EASIWL-- ei-bl tl(i 


11 




13 


16 


7 


LOVE U 4 LIFE « JODECI 

I ;:.vim: i[ Eviii.if ;hi,l6wnselfi (C)i,Ci :r: uptown -:- .:-:t,'.-a 


12 


13 


11 


9 


12 


FANTASY A ♦ MARIAH CAREY 

UCAPET " ■■ -■i'E'fiiV.'IAE'MOJI-'DiA.LAKifwSSTAfAIY; lO::iVriVl' ..'.'li .-.l- 


I 


(S) 


17 




2 


TONITE'S THA NIGHT ♦ KRIS KROSS 


14 


IS 


IS 


12 


7 


HOOKED ON YOU « SILK 

::ii . - ■ ■ ■ i.'^PTmKJCAF&KkARLr*' 'P P' T • • ■> T^; t : ::,:i EEC. 


12 


16 


14 


14 


12 


ALREADY MISSING YOU ♦ GERALD LEVERT & EDDIE LEVERT. SR. 

GlEVEPT . -, GLEvEPT ' NICHOLASI ICl lO; EASTYVEST 6A374.EEG 


7 


QD 


NEW^ 


1 


* * * Hot Shot Debut ★ ★ ■* 

NO ONE ELSE 4 TOTAL 

J OtTYIER.S COA(K a R0BIV5l>*i! iCi (DHVI :ti BAD BOY 7 30Ai.ARtSIA 


17 


11 


16 


II 


16 


SENTIMENTAL ♦ DEBORAH COX 


4 


QD 


19 


21 


9 


YOU PUT A MOVE ON MY HEART ♦ QUINCY JONES INTRODUCING TAMIA 

p. ii\.:. JONESiP TEi.'-'i"!:-. P r. QWEST r.'.--'.-P BROS 


19 


20 


18 


18 


10 


CELL THERAPY ♦ GOODIE MOB 


17 


21 


20 


20 


10 


1 MISS YOU ICOME BACK HOMEI (FROM "NEW YORK UNDERCOVER") « MONIFAH 

HEAVY PJ. IftppK^iPf.' [CI :MHT| ;a> . -'I. ■ ' , Vi .'. 


20 


CD 


22 


22 


11 


ANYTHING * 3T 

II JAI b . I'J T lAL^E.LlN T lACKPPN' iP iPl .P VJ. t?0: ^.^.Pci M JPP' 


22 


23 


23 


15 


15 


BROKENHEARTED • * BRANDY 

K CPC JCH ► .-DNES >. CRCii ">■'',- (CUT) (Al ATLANTIC 87150 


2 


(E) 


31 




2 


★ ★ ★ Greatest Gainer/Sales * * ★ 

WE GOT IT ♦ IMMATUfiE (FEATURING SMOOTH) 

r sr:^K!S *. maihfi^ :c sufKts.s maihih.j rji»n(t: ;a',ir'iiTH,'CA 'jSUh 


24 


(D 


25 


29 


; 


FUNNY HOW TIME FLIES ♦ INTRO 

[ h^i . ' -1 i ICuTi ATLANTIC 87093 


25 


CD 


26 


26 


11 


DANGER ♦ BLAHZAY BLAHZAY 

Pfi i i' 1 ;i[3,f F cuiTifii r r i.M'i- ; ' -^'V'Ri in- 


26 


(n) 


27 


27 


6 


1 WANT YOU BACK ♦ PURE SOUL 

I.RILEV ■ RIL£r 1 i!._-H-.'. ANt'RiOM (CKOtlMimiWSTEPSUN -Libll-.lM:H,LL:-L 


27 


21 


21 


17 


20 


HEAVEN ♦ SOLO 


7 


29 


24 


19 


15 


COME WITH ME ♦ SHAI 

SHA1 (SMAi) <.0 IDI m) (XI OASOLINE ALLEV SSOei.'MCA 


15 


QO) 


30 


36 


3 


★ * ★ Greatest Gainer/Airplay * * * 

1 ntMtMBtn DLJYil It Men 

TIWiE'i't^ 'tP'CPPi; .-. WC-RIS S STO-ChMAN.P AELLY.b ROBINSONJ ft; iDj .Ti MOTCWN 640*60 


30 


31 


28 


23 


18 


GANGSTA S PARADISE (FROM "DANGEROUS MINDS") A ♦ COOLIO FEATURING L.V. 

D.RAiHEE: •■. 1. PoHi P. r.Pi i: , P MCA SOUNDPRAChS ■ ^ i.i'.iPA 


2 


(D 


32 




2 


TOO HOT ♦ COOLIO 

BLKDBBS : .f- .R 5 p.LiHS^ P. PRPuV'l' (CliOlil TOHUYBOY7718 


32 


CD 


33 


33 


6 


DAMN THING CALLED LOVE ♦AFTER? 


33 


34 


29 


24 


14 


RUNAWAY • ♦ JANET JACKSON 

.LP- 1 .: .... P II .ACKSCN.i HARRIS Ili.l.LEWSI iCi 10 ' IVI n: .'v 1 , • A4M S81 19.* 


6 


(D 


39 


49 


6 


HURRICANE * THE CLICK 

STUDtOlONiM .'.HiIEMPPEESTEVEr^.BJOHES.D STEVENS T5TEVtNSl (CI T. m SICK WID IT ;.]i: Ji;E 


35 


3« 


36 


28 


24 


•TIL YOU DO ME RIGHT ♦ AFTER 7 

p.ip.if.'..' : .'...■.Pi.'.VCE EP'.'CP.PP.K FClMONDEi iP' iPm;' .,IR|-.|fj ^^X^X 


5 


37 


34 


30 


16 


YOU ARE NOT ALONE A • MICHAEL JACKSON 

P KtlL- V .-L-.:.L'I p-,-:l_>. 1... • r, . EPIC 78002 


1 


CD 


38 


44 


5 


STILL IN LOVE ♦ BRIAN MCKNIGHT 

6 MCKNIGHT .,e LP:r.ii>r p RiP*.E^ 1 UEflCURY 8558% 


38 


39 


37 


34 


20 


ON THE DOWN LOW ♦ BRIAN MCKNIGHT 


12 
40 


CD 


40 


40 


3 


WHERE IS THE LOVE (FROM "DEAD PRESIDENTS*) * JESSE S. TRINA 

■.'J- ■ ■■ -.PL, .-. .^'.'!- (OUNIi-.: 1 ■ . .'.1 1 L 


41 


35 


25 


16 


PRETTY GIRL • JON B 

BABYFACE BABYFACEI IC) (Dl IT! IVI YA8 YUM : :p . i : 'P MUSIC 


21 


C© 


42 


58 


3 


FAST LIFE ♦ KOOL G RAP 


42 


CD 


50 


50 


3 


1 NEED YOU TONIGHT ♦ JUNIOR M.A,F.I.A_ FEATURING AALIYAH 


43 






CD 


58 




2 


EAST 1999 * BONE THUGS-N-HARMONY 

OJ.U-NEtKifiPNE p. .JMiKlONYCl .PnPl ': RUTHLESS t. ■■. Rf I AI r,P y 


44 


49 


41 


31 


25 


YOU USED TO LOVE ME* * FAITH EVANS 

C THCM^-:.:\ E CCMBS IE EvAIIS S COMBSI (O (Dl (Ml (Tl (VI BAEl BOY ' ?: . ' APIPIA 


4 


4C 


44 


35 


10 


RUNNIN' ♦ THE PHARCYDE 

PEI P p-p.VPPrT HAR3S.3N,f WILCOX J YANCYl iCI IT i Al DE I ILP . . '. r, ■ -Lb.- . Al.p.Pl 


35 


47 


47 


39 


29 


WE MUST BE IN LOVE « PURE SOUL 

■ C.'P.Ar. TWUSHAW K iLPPA\ .p'lP' " I STEP SUN 981.- ^ iN'EftEPOPE 


11 


CS) 


48 
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SURRENDER * KUT KLOSE 

• ^.VE.LI f !,'[ ".lir.E l^ PiVP.LI P L'PP.lirJE T PI Pir.'.ri A p.v:',f iP. iXl f f pp. EP'RA f J'.-i" IPC. 
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49 
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SORRY. 1 

.V :]P'A'MNP. R RIPICIPI I'.V CiPA'MM: H RIDP.PUl A CHR.bllA'L 


♦ WILL DOWNING 


49 


50 


45 


32 


13 


IHATEU 

nf 


■?■ 

p. pin <-NPG l:bll V.AftPEFJ B^PP 


3 


(D 


NEI 


*► 


1 


COIN' UP YONDER 

C.T - ■ PAMMER ... .lA'.'.Mr,. P'l: H.M.'P'IP, 


♦ M.C. HAMMER 
(P IP GIANT 1 p. 6RCS, 


51 




43 


37 


13 


FEEL THE FUNK (FROM "DANGEROUS MINDS") 

.. 1 1 ' 1 r. .. i PhMRCiL'CiH:. 


♦ IMMATURE 

ic; (DiiM;. MCASouNciRAP. : .:':::. v a 


15 


53 


53 


42 


10 


LOOK WHAT YOU'VE DONE 

T PE-: - ■ 1 ■ " 1 ■ ■ 1 : -ABELLE' 


♦ ASANTE 

lOTiCOLUMBlA :.'>.b 


42 


® 


55 


55 
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THROW YOUR HANDS UP GANGSTA'S PARADISE ^ • L.V. 


54 


QD 


67 


68 
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YOU WANT THIS PARTY STARTED 


♦ SOMETHIN' FOR THE PEOPLE 

.■,-|PW,:WAb : .Ft- : ITFij 


55 


56 


52 


47 


13 


rALL AINT READY YET 

LEDWARDS " ■■ - ...vVAApi 


* MYSTIKAL 

iCf'T BIG BOY .;::_■! j.e 


41 


57 


54 


54 


8 


WINGS OF THE MORNING ♦ CAPLETON 

" _EiViS .'(EsAiSKLl.OREODING) (OIPI .W- .T. .1'P.: a\ SIAKRA: i -.'IPaiSlA!.:. 


54 


CD 


66 
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ITS ALL ABOUT YOU 

-iHb : i.jAVE£.„C0JIANIEW.H£NKR*ON' 


• AOINA HOWARD 

■-: IP l1■HE(XAE^:^tAEPAEETEA;47EEP 


58 


GD 


64 


72 
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TAKE A LOOK ♦ J'SON 

H'P" ' .i/R P RARNES !C0ir^£RTRO8iNSDM iCi (0! HPllYWfXJC 6L»3 


59 


60 


62 


52 
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OL' SKOOL 

. M. - . ■ -- ■. ■ ... - SLE'--. ■ 


♦ ISAAC 2 ISAAC 


52 


61 


51 


51 
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PLAYA HATA 


♦ LUNIZ FEATURING TEDDY 


51 


62 


56 


45 
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ITS IN GOD'S HANDS NOW 

CHARRIP ■ 


♦ ANOINTED 

(Cl (MI WORD ,bP-API=-p 


40 


® 


71 
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NOBODY KNOWS 

TRICH 


♦ THE TONY RICH PROJECT 


63 


64 


57 


57 


10 


ICE CREAM/INCARCERATED SCARFACES 

p;a - . . 


♦ CHEF RAEKWON 


37 


65 


60 


60 
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1 CANT STAND THE PAIN 


♦ JASON WEAVER 


60 


66 


61 


62 


17 


HOW HIGH (FROM "THE SHOW") • 

E.SERi.ppj "ir. L .Mrt 


♦ REDMAN'METHOD MAN 

(Cl aitAlOEF .AI.'FFA, -., .P. - IM A'iP 


10 


67 


70 


63 
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SEX IN THE RAIN 


♦ MOKENSTEF 

'Cj iCi :Wi .PIJTBURST RA. P' " : ".A hiA-.P 


63 


CD 


69 


69 


4 


1 REFUSE TO BE LONELY PHYLLIS HYMAN 

'.1 - ' fRlEE.'.'A^A RICH.N yARTiNELLPPHYWAN IC . P PIR : AC :.h C : C' 


68 


(D 


NEW^ 


1 


swuE OF MT cum inoi -t TIM IN BtniEEii mvt WD Htm 


♦ L8,:, est* FUT IHAY D S SOiJTX SOffKU 


69 


70 


68 


61 


9 


BOMOIGI 


* ERICK SERMON 


39 


QD 


74 


82 


5 


I'M YOUR MAN 

TC.pPI-:rj.. .TCLAIR P V.'AIPP.N L-CAPIMUP 


ALL-40NE 

' L . BUTZZ EP IPA-LAM : 


71 


72 


65 


65 


17 


1ST OF THA MONTH • 


♦ BONE THUGS N-HARMONY 

r ■ P i'biE_: b_-.^. AE_ATI. F'. 


12 


73 


63 


59 


6 


THE RIDDLER (FROM "BATMAN FOREVER") 

PRINCE RAKEEW '.'in - PUPP P -l! 1 • 


♦ METHOD MAN 

iC iCi :Tj ATLANTIC 87100 


41 


CS) 


93 




2 


YOUR HEARrS IN GOOD HANDS 

NMi'.A::iFMPY;ARP:E'i 


• AL GREEN 

ICIMCAPPEA.P 


74 


CID 


78 




2 


HOW WE ROLL 

'.'A^ ; CPC.PP M .'ALE'.P.r.f L H iL " VE'.PV E .(ANEE 


♦ THE BARRIO BOVZZ 


75 


76 


73 


73 


13 


WEST UP! 


♦ WC& THE MAAD CIRCLE 


50 


QD 


NEW^ 


1 


COLD WORLD ♦ GENIUVGZA FEAT. INSPEKTAH DECK 

R2A p p PP.. p .:.P.C. J pj'iilb.i ...j:,Li..,t PLbApp; P CEFFE', IP;.5I 


77 


71 


72 


81 


3 


WHAT'S UP STAR? (FROM 'TOE SHOWn 


♦ SUGA 

.:".tAV. (OiDi'PiLJj ■-- - -.b-. 


72 


QD 


95 


90 


3 


GOT IT GOIN' ON 


THE GAP BAND 

■bPlNGi IP; RAPir.P HLIL b'PP 


79 


80 


SO 


79 


17 


JEEPS. LEX COUPS. BIMAZ 8, BENZ 

EASY MOeEE I pa.,e: TIM [ AV 


♦ LOST BOYZ 

: p. .(A iPiuPTOWN p- "p: p'^A 


63 


dD 


91 




2 


CUTIE 


♦ RAW STILO 


81 


(D 


83 




2 


WE GOT IT GOIN- ON (FROM "WHITE MAN'S BURDEN") « CHANGING FACES 

upiip ■ -i-i - - L ipi - SPOILEDPP'PENTA.: :pp::<:A-LAr,r.: 


82 


CD 




1 


TOP OF THE STAIRS (FROM "MONEY TRAIN") 

w^p-.p . . ■ 


♦ SKEE-LO 

P .1 1X1 PUNb-F St .'b_b b._b.]-| liHiji- 


83 


84 


77 


74 


13 


TEMPTATIONS 


♦ 2PAC 

P 1 ISFEFSFXPESIM 


35 


85 


76 


64 


13 


FADES EM Aa 

b NP^-.,[ b. KiV IPtP 1 1 PH.ILIP, P *IUbLE IcSIlNSONl 


* JAMAL 


59 


CD 


NEW^ 


I 


LOVE Of MINE 


♦ EARTH GYRLZ 

P &BA41 


86 


87 


79 


70 


9 


AIN'T NUTHIN' BUT A SHE THING 

C JAMES ;c JAWESI 


♦ SALT N-PEPA 

ICi(0)iTKViLOf.P.jP - 


32 


88 


82 


78 


16 


VIBIN' • BOVZ II MEN 

IIM... . tC MEN P '.'1. Pb ...rt '.-..-I. : : :P.,L",UAMlUteOSl IC.'pV • MOTEiiV> SEOtC* 


27 


CD 


89 




2 


HEART 1, SOUL 

J CIBBS : "P- p- .-. PAP- " V.P.A'.P 


♦ THE WINANS 

(Cl IC PJYVPE- l"bp-.VbPr.FR pFb'F 


89 


90 


84 


80 


9 


(YOU MAKE ME Fta UKE) t NATURAL WOMAN (FtlOM "NEW VOIW UHDER(WEII'') * MARY J. BUGE 


39 


91 


85 


34 


7 


LAST OAYZ 

f STABfi - ... , , ■ P- . T P-....P E KLJ.jb 


♦ ONYX 

IP, ill ,. .M. bb_ 577i:AlbLA'lCi 


61 


92 


88 


86 


10 


THROW YOUR SET IN THE AIR 


♦ CYPRESS HILL 

CHMFiTKAi RiJF^F- ;i.i-;i ,t. .i JMB'A 


60 


dD 


NEW^ 


1 


USE ME 

S LINCSEY 1 'A. IHEP^ 


AARON NEVILLE 

p .. ASM 5811 73 


93 


94 


86 


67 


8 


LIQUID SWORDS 

RTA . 


♦ GENIUS/GZA 

(C T GtFFEN 19390 


33 


95 


87 


87 


8 


EAST SIDE RENDEZVOUS 

\l -.1 t IR0=T ,-AfiruA,Sr07.TPf 


♦ FROST 

IC; lliROTHLESS Ib^ARFPAFlv r. 


74 


96 


92 


71 


IS 


CURIOSITY (FROM "DANGEROUS MINDS") 


♦ AARON HALL 

iCl IT) lAJ MCA SOUNDIRAf bP bbl Pb F.r:A 


36 


97 


lOO 


96 


5 


RETURN OF DA LIVIN' DEAD 

THE 1 p. ■ ■ -1 


♦ THED.O.C. 


92 


98 


94 


98 


4 


1990'SICK (KILL EM ALL) 


♦ SPICE I FEATURING MC EIHT 

L ■ , ,.E j:-e: 


91 


99 


81 


75 


1 


I'LL ALWAYS BE AROUND ♦C+C MUSIC FACTORY FEATURIW ASK, M.E. AND VIC BUCK 

RCLIV.LLEE - -- M" b iRijT-EP.A AHf r.,P HiC ^ . -C iV I. I MCA 55145 


75 


100 


75 


89 


14 


CAN 1 TOUCH YOU. ..THERE? 


♦ MICHAEL BOLTON 

P Pi V, CPL.iP^plA 77---.1 


62 



C) Recorcts with tt>e greslesi airplay and sales gains this week. ^Vi()eoclip availability. •Recording Industry Assn. 01 America (RlAA) certification (or sales ol 500, DOD units. A RIAA certification for sales of 1 million umis, witti adflitmnal million intJicalod by a numeral foilowir>g 

the symCMl. Catalog number is for cassette single. 'Asterisk i^dK^ates catalog number is for cassette maxi'Single^ regular cassette single unavailable. (Cl Cassette suigie avalabiiify. (D) CD sn'^gie avaiiabiltty IM) Cassette maii-smfjle dva>labt<ity. ^T) Vmyi m^xi-smgle availability. 

tVI Vinyl single availability [X) CD mam-smgle availabilily. t 1995. Billboard'BPI Communications- 
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Hot R&B Airplay 

Ccrnpledfn>Tian3tK>nalsamplealairpl3ysupp'iedby6''>idc=:'rt Data Systems' Radio Track service BSR&Bstatcns 
are etectranically monrtofed 24 hours a (Jay, 7 days a week. Sofifsranl«!d by gross Impftesioos, computed by crc&v 
referencing oact times d airplay with Artxtron listener data. This data is used m 1t>e hlo( R&B Singles chart. 
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i 


i 

a 
a 


TITLE 

ARTIST LABELC StRieUII\G LABELI 




S 

X 


LAST WEEK | 


z 

o 
S 


TITLE 

AHnST (LABEUmSTHlBUTING LABEU 








* * NO. 1 * * 




31 


37 


3 


LET'S PLAY HOUSE 

THA OOTiG KXIND IDCATH RlIW INTERSCnPC.. 






1 


EXHALE (SHOOP SHOOP) 

WHrTNtf MOU^TO^ lARISTAi 3 wJto. ; 




CD 


57 


2 


1 REMEMBER 

boy; II MEN IfAOTOWNj 


3) 


2 


19 


WHO CAN 1 RUN TO 

XSCAPE ISO SO DEr tCLUMBIAI 




40 


31 


29 


YOU USED TO LOVE ME 

FAITH EVANS (BAD BOY.'ARISTA) 


3) 


4 


9 


ONE SWEET DAT 

MARIAH CAftEV L BGfZ II MEN iCOlUMBiAl 




CH) 


50 


2 


LET IT FLOW 

TONI BRAXTON fARISTA) 


X) 


8 


16 


BEFORE TOU WALK OUT OF MT UFE 

MONICA iRmvDY AntSTAi 




(3) 


- 


1 


SITTIN' UP IN MY ROOM 

BRANDY (ARISTA) 


3) 


6 


II 


SOON AS ! GET HOME 




43 


34 


24 


YOU ARE NOT ALONE 

MICHAEL JACKSON 


6 


3 


9 


YOU REMIND ME OF SOMETHING 

fi KEliyiJlVEi 




cs 


71 


2 


WHERE DO U WANT ME TO PUT IT 

SOLO r r- " " " T , ;- 


7 


S 


21 


TEU.ME 

GRCWVE THEORY ffl.: 






47 


8 


DAMN THING CALLED LOVE 

ARER J rviRGIN) 


1 


7 


B 


HEY LOVER 

LLCOOLJil^tf lAMSALtSLAND) 




4t 


33 


; 


DANGER 

BLAHZAY BLAH2AY FAOtPjMERCURY) 


3) 


10 


11 


DIGGIN' ON VOU 

TLC .~tA I t-T:.1A; 




47 


43 


28 


WE MUST BE IN LOVE 

PURE SOUL '^lEP >l,N,INTFRSCOPf 1 


11 


9 


15 


CRUISIN' ^ 

D'ANGELO <EMI) 




(S) 


52 


4 


STia IN LOVE 

BRIAN MCKNIGHT [UERCURYl 


11 


11 


15 


FANTASY 

VARUM CARET : 1 1 iMUi^ 




49 


36 


16 


PRETTY GIRL 

JON B lYAB YUWSSO MUSIC) 


3D 


14 


11 


WHERE EVER YOU ARE 

TERRY ELLIS ^-:'-\Lr EfG: 




H) 


64 


2 


HEAVEN'S GIRL 

OUINCY.ONES rj.''E7T-A'JiR\ER El'f:-. 


13 


12 


14 


ALREADY MISSING YOU 

GlfWj: ir-lRT 1 EDCC lE^tKl SR ;tflST.Vt^r, 




H) 


67 


2 


BABY, BABY. BABY. BABY, BABY... 

R KELLY (.IVEl 


14 


13 


9 


HOOKED ON YOU 

SILK (ELEKTRA'EEGI 




S) 


53 


3 


HURRICANE 

THE CLCK (SICK VYID' ITJI'.'El 


3S 


15 


7 


LOVE U 4 UFE 

JODECI ;UPTOWf;,T'CAl 




ID 


55 


2 


DON'T GIVE UP 

ISCJVJD INSPIRATIOfJAL AU STARS ISLAND) 


It 


16 


20 


SENTIMENTAL 

CEBORAH COX (ARfSTAI 




S4 


54 


9 


WHERE IS THE LOVE 

JESSE A TRINA (CAPIIOtl 


17 


17 


19 


BROKENHEARTED 

BRANDY (ATIANUCI 




S5 


44 


16 


1 HATEU 

f (NPGVJARNER BROS 1 


3D 


21 


6 


TONITE'STHANKiHT 

KRIS KROSS IRUFTMOUSCCOIUMBIAI 




IB 


59 


3 


GOIN' UP YONDER 

),' 1 Mii.'f.T- iG ANT'rt'APNER fiPDS ,i 


3D 


19 


10 


YOU PUT A MOVE ON MY HEART 

. -ONES INTRCC'UCING TAMIA , '. ■ - 




57 


51 


11 


1 NEED YOU TONIGHT 

JLMIOR MAFIA lU'lLEAieGBEATATLJ^Pttlti 


» 


18 


13 


1 MISS YOU ICOME BACK HOME] 

M0*4lfAH :i ■ A 




S« 


46 


7 


RESPECT 

THA ElOGG fKHiW lOEAIH ROWIMTCRSCOPO 


3D 


45 


2 


HOTGON'CRY 

MARY J BLIGE lARISTA) 




S9 


49 


17 


GANGSTA'S PARADISE 

COOOOFEAT . ; (MCASOUNOTRACKSWCA) 


32) 


28 


3 


DOWN LOW (NOBODY HAS TO KNOWl 

ft KELLY ;iivE 






62 


5 


wiu odwNirvC (MERCURY) 


3D 


24 


7 


1 WANT YOU BACK 

PURE SCJL ISTEP LuM l-.TLR^ : UPt 




SI 


58 


1 


LOOK WHAT YOU'VE DONE 

ASAME (COLUMBIA) 


M 


20 


20 


HEAVEN 

SOLO ■ : - =£71 v£i 




S) 


66 


3 


GET MONEY 

JUMOfl MA TIA i 1JKC*ASBG SAI ATLANtu; 


2S 


23 


6 


NO ONE ELSE 

TOTAL (BAD BOY ARISTAI 




63 


63 


14 


LOVE DONT UVE HERE ANYMORE 

FAITH E'.'AN5 (BAD BOY(ARISTA) 


» 


22 


13 


LIKE THIS AND LIKE THAT 

MONICA IROWDY'ARISTAI 




64 


61 


5 


RUNNIN' 

THE PHARCYDE IDELKJIOUS VINYljCAPITOL) 


3D 


39 


5 


WE GOT IT 

IMMATURE IMCAI 




S5) 




3 


THROW YOUR HANDS UP 

L V lIDAtMY BOY) 


n 


30 


8 


FUNNY HOW TIME FLIES 




w 




1 


EVERY YEAR. EVERY CHRISTMAS 

LUTHER '.'ANDHfJ^:^ IV FPU': 


29 


25 


27 


TIL YOU DO ME RIGHT 

AFTER ' . ^ 






— 


2 


YOU WANT THIS PARTY STARTED 

SQMETIIIPV rCfl THE PEOPl£ Li LI'L . 


30 


26 


24 


ON THE DOWN LOW 

BftlAN MCKNIGHT 




M 


56 


13 


EVERYDAY IT RAINS 

MAP¥ J e.JCL ( 1 JAMHfli.lslANL 


3D 


42 


3 


THIS TIME AROUND 

MICHAEL JACKSON : 




« 


68 


6 


OL SKOOL 

ISAAC 2 ISAAC fL^i 1 P' 


3£ 


40 


8 


DO YOU WANT TO 

XSCAPE i SO ■ i i ' 'l:iMBW] 




35) 




1 


TVYENTY FOREPUY 

JANET JACKSON lAAMl 


33 


32 


8 


CELL THERAPY 

GOODIE MOe ILAFACE.'ARiSTA) 




71 


73 


2 


TAKE A LOOK 

J SON (HOLLYWOOD) 


U 


33 


10 


ANYTHING 

3T M ; [-IC 




ID 




2 


EAST 1999 

K '.I -■(>, .■. .W*,t.f J. I'.iTHiiJiHiAlMIYi 


» 


27 


13 


COME WITH ME 

SHAl ill'.t ALLEYiWCA) 




n 


65 


20 


FEEL THE FUNK 

IMMATURE (MCA SOUNDTRACKS/MCA) 


3t 


35 


4 


TOO HOT 

CQOLIO ITOUMY BOTI 




35 




3 


SUMMER MADNESS 

JERALD DAEMYON (GRP) 


37 


29 


17 


RUNAWAY 

JANn jACKSON IA4MI 




75 


SO 


3 


FAST UFE 

KDOL G RAP fOXD CHUJN.EPIC STBtET.EPO 



C ) Reconte wilfi the grealesl amlai^ earns, t 1995 &llboaril'BP1 Communicalions. 

HOT R&B RECURRENT AIRPLAY 





2 


5 


SOMEONE TO LOVE 

an B FEAT BABYFACE (YAB y\j»aVj0 MLSICi 




3 


2 


WATERFALLS 

TLC (LAFACE. ARISIA: 






1 


ONE MORE CHANCE/STAY WITH ME 

THE NO'ORIOl.. R l G IBAD BOYjARISTAI 






1 


BE ENCOURAGED 

WILLIAM SECTION A FFhENDS (INTERSOUNO) 




1 


9 


BEST FRIEND 

BRANCY lATLANTICI 




5 


3 


HE'S MINE 

MOKEN jllF (.)l.THMR.r'RAl.')SLANOl 




9 


7 


DONT TAKE IT PERSONAL 

MONICA iROWD) ARISTA, 




4 


8 


CAN'T YOU SEE 

TOTAL FTAI TTC NOTORICUS BIG iJCMMY BCKl 




6 


2 


BROWN SUGAR 

0 ANGELO (EMi: 




8 


3 


BOOMBASTIC 

SHAGGY .VIRGIN) 




15 


2S 


IF YOU LOVE ME 

BflOWNSTO'JE Mjj EPtC. 




11 


14 


THIS IS HOW WE DO IT 

lAONTEH JORDAN IPMPRALISLANDI 




13 


2 


1 GOT S ON IT 

LU).i; (NOO TRYBEI 



14 


1 


2 


sugar hiu 

a; (E)/ij 


15 


12 


9 


CRAZY L(}VE 

BRIAN MCKNCHT IMERCURY) 


16 


16 


7 


FREEK'N YOU 

JODECI (UPIOWNMCA) 


17 


19 


28 


CREEP 

TLC rLAFACE ARISTA! 


11 


14 


6 


FEELS SO GOOD 

KSCAPF ISO SO OEF'COLUMBIAl 


19 


10 


15 


GRAPEVYNE 

BROWNSTONE (MJJJEPICl 


20 


17 


8 


WATER RUNS DRY 

eOY7 11 MFN lAtOTOWN) 


21 


21 


23 


CANDY RAIN 

SOUL FOR REAL (UPTOWTiWCA) 


22 


23 


13 


1 UKE 

KUT KLOfSE IKEIA'EIXKTFUVEEGI 


23 




15 


ASK OF YOU 

RAPHAn SAADC lEPlC SOLMJTRAA^EO MUSIO 


24 


25 


13 


EVERY LITTLE THING 1 DO 


a 




3 


LOVE AMBITION (CALL ON ME] 

JASON WEAVER (MOTOWNl 



RecurreMs an litles wi'ici lav*- scpeared or llw Hoi H4.B An- 
gles chart fw 20 i»«e*i am r.»^ dropced oelo'* IT* top 50 



TITU (Publishw - LicetisiiiB Or£.) Sheet Mumc DisI. 

72 1ST or THA MONTH (Ruthless Attack. ASCAP/Uo 
ThuB. ASCAP/tioltarz N Sense BMl^Keenu. BMI) 

B7 JUNT NUTHIN- BUT A SHE THING [Bed 01 Na^. ASCAP) 

16 ALREADY HISSING TOU (Drvtded BMI/Zomba. 
BMl'Tlamal, BMI/tVarner T3meitai>e. BMI) WBM 

22 ANTTHIHG (lo The Tec, BMI) 

3 BEFORE rOU WALK OUT Of MV LIFE/LIKE THIS AND 
UM THAT (EMI Apnl, ASCAP/D A R P. ASCAPyViB, 
ASCAP/Nutlwuw, ASCAP/Alnw. ASCAP/SalaniJra. 
ASCAP/tMl Candida, BMl,'EMI Blacfcwood. BMI) HL 

69 BEWARE OF MY CREW (FROM A THIN LINE 
BETWEEN LOVE AND HATE) ([>3m Style. BMI) 

70 BOMOIGt (Stunu City. ASCAPvNslioital LaajiM. 
ASCAP/2o<nba, ASCAP) WBH 

23 BROKENHEARTED IHuman Rhyttim. BUVChiysalis, 
ASCAP/ftung Legend. ASCAP/Pecot ASCAP) WBM 

20 CEU THERAPY (Organued Hmie. BMI/Strtf Shirt. 
BMIAioodie Mot), BMI) 

77 COLD WORLD ICateets-BMC. BMIjltamecca. 

BMI/GZA. A$CAP/>at>ete. ASCAP/Blach Bull. ASCAP) 

29 COME WITH ME (Mu^ic Cotp (M Amero BM1/Can>eo 
Appearance By Ramses, ASCAP/Vandy, ASCAP/MCA, 
ASCAP/GSpot. BHlTppalK, ASCAP) HL 

10 CRUISIH' (B«i1iJini ASCAPl 

81 CUTtE CTIw Duce h WM. ASCAP/Contwtaboa BWfirown 

Skn. BMHiVainef-Tanieflane BMl''A(iratat)on. 

ASCAP,1>i3nii. ASCAP/We ASCW/topt. ASCAP) 

33 DAMN THING CALLED LOVE (Sony Songs. BMIAab 
Yum.BMWitirefect. BMI| 

26 DANCER iCapyiight Conliol) 

e DIGGIN' ON rOU lEcaf. BML'Styiy Songs. BMI) HL 
44 EAST 1999 (Rultiless Attacii, ASCAP/Ma Thug. ASCAP/ 
Dollari N Sense. BMl^Ke«iu. BMI/Donhhns. BMI) 

1 EXHALE (SHOOP SHOOP) (FROM WAITING TO fXHUH 
(Ecaf, BM'.'Sdrr* Songs BWVT^i. Film, BMIl WBM,HL 

95 FADES EM AU lEMI Aonl. ASCAP/Eg Pappa, 

ASCAPj'iusttn Combs, ASCAP/B#e .Mo Easy ASCAP) 

13 FANTASY (Rye. BMI/Sony Songs. BMVMetered. 

ASCAP/PoJy&am Irt I, ASCAP/Slwe lam. ASCAPyNess. 
Nrtty & CapOfiE ASCAP^WB, ASCAP) HiyWBM 

42 FAST UFE (lllv^lle ASCAP/Slill Diggin', ASCAP/Below 
IheSurl3ce.ASCAP,'7oiiiba ASCAPl 

62 FEEL THE FUNK (FROM DANGEROUS MINDS) 
IZomba fJMI.'Hool»rL3n. BMIl WBM 

2S FUNNY HOW TIME FLIES (Frabenstiaw, ASCAP/Storw 

Jam ASCAP) WBM 
31 GAHGSTA S PARADISE (FROM DANGEROUS MINDS) 

(T- Boy ASCAP/llUO »se«. ASCflP/Boo Daddy. ASCAP/Uiy 

Svtim. BfA^t^ Of FWyO-dni. BMl'MadcasHe. 

BMl'lQbEtE ASCAPi'Black Bui. ASCAP) HbWBM 
51 GOIN' UP YONDER (Bud JD^n. BMLtMl Cnnstian. BMI) 
79 GOT IT GOIN' ON (C Dub, BMlRaiaca BMI) 

89 HEART & SOUL \m Bladmoid. BMl'lDbte. BMK£«nba. 
BMl.'U*vin L Wn»is, flSCAP/Fof Our CWdrer. ASCAP) 

28 HEAVEN i[M^ April. ASCAP/FMe lyme, ASCAP/New 
PerspKhiic ASCAP) 

4 HEY LOVER (RodSDngs ASCAP/Alnw. ASCAP) WBM 
15 HOOKED ON VOU <EMI Casadida, BMfVburg Legend. 

ASCAP/EMIBIa(.kwood BMl^rysalis ASCAP/Atmo, 

ASCAP/Salandra, ASCAP) WBM/Hl 
M HOW HIGH (FROM THE SHOW) (Funky Noble. 

ASCAP,.?omha. ASCAP'Enck Sermon. ASCAP/ Careers - 

8MG BWlWu-Iane. BMIl HU'WBM 
75 HOW WE ROLL (Hanes Hill & Valuntine, ASCAP) 
35 HURRICANE (Zomba. BMI.aooe Only. BMI/E-10. 

BMl/B Le£it. BMlj-C-Shot BMl/Siiga T BMI) WBM 
65 I CAN'T STAND THE PAIN (Human RtiyttMn, BMI) 
M ICE CREAM/tNCARCERATEO SCARFACES [Cateen- 

BMG aMVHijrrii'tfa tJMl.'IVu Idni;. BMI) HL 
50 I HATE U ICnniroLiErsy, ASCAP^VB ASCAP) 'ffBM 

21 t HISS YOU ICOME BACH HOME) (FROM NEW YORK 
UNDERCOVER) (EMI April, ASCAP/'E-Z-Du^-ll. 
ASCAP.'WB, ASCAP.'E'rtille, ASCAP) HlvWBM 

71 I'M YOUR MAN (Br^.BMlM««iee,BNl'ScnySoi«s.BMO 

43 I KEO YOU TOWKT lljnfcdn, AStM',Qart s Tn* Fur*. 
BU.'C^^-SIJI^ ASCAP.Tcnba. BML&tiy fr^ ASCAP) 

68 I REFUSE TO BE LONELY IMCA, ASCAP/AII My ChildrBn. 
ASCAP/Commyid Peffonr»nc«. ASCAPAIusc Com Of 
Aranca. BMI/Netwu, BMliMusc By C«M«t4. ASCAP) 

30 IRBiniBER(S^n[tonnil.BMI/AynawBMl/SamiPakick. 
m/iKHp. For FMe. BHI/Butter fim, BMI) HI 

58 irS ALL ABOUT VOU (Irvvie.BML'Viigin.ASCAP/EMI. 

ASCAP/X:tiik!an Swing. ASCAP/-Niiie Yards, BMI/Kn 

SIcrw U BMW, BMl/Dirly Diapers. BMI) 
fi2 irS IN GOO'S HANDS NOW (Sony Ime. BMiyWe Care. 

ASCAP/Sony, ASCAP.'Built On Roch. ASCAP.'CopynjM 

Managemunt, ASCAP) 

27 I WANT YOU BACK fOonril. ASCAP/Zomba. 
ASCAP/BlaifE. BMI.'Se.y Girl, BMI) 

90 JEEPS. LEX COUPS, BIMA2 1 BENZ lEMI Apnl. 
ASCAP.'Bt.f Mo Easy. ASCApilost Bcrfi. ASCAP/Vsnessa. 
ASCAP/My }m Sons. ASCAP^'CWo Otis. ASCAP) HL 

91 LAST QAYZ (AmistK laity. ASCAP^Tcrdia. ASCAP/ 
Zomca. BMl/l 1 1 Posse. ASCAP/1II »a Billy v BMI) WBM 

53 LOOK WHAT YOU'VE DONE ITrauma Unrt. 

ASCAP/BMG, ASCAP.The lady Roars. BMIl 
W LOVE OF MINE (K Ur BMl) 
12 LOVE 04 UFE (ENIfliKilASCAP/DeSwv* Mod, ASCAP) Ht- 

63 NOBODY KNOWS UxSlBls.BMlSMIShrt.BMV Xm. BUD 

17 NO ONE ELSE (12 & UikIm, BMI/iusIm, ASCAP/EMI 
Awil.ASCAP.twIle. ASCAP) 

GO OL' SKOOL (CM Apr^.ASCW'BMna.ASCAPjIJfacwairtj. 
BMlr'Sorgs Of FWyGram, BMLHun Devrr ASCAP/ftotaons, 
flSCflP^Wusli Oow, ASCAP.-Od Jam , ASCAPl 

2 ONE SWEET DAY (Sony Sengs BMl<-Rre BMtSoirr Tunes 
ASCAP/Viailywond, ASCAPj-Blach Parrther, BMU 
VaixlorpocJ, BML'Ainav., HML'S'iavwi Palnch. BMI) HL 

39 ON THE DOWN LOW [Cancuded Luiicti. ASCAP/Poly- 

Gram ln( I. ASCAP) HL 
61 PLAVA HATA IStachola BMlTnple Gold, BMl'Longituite. 

BMl'Sony lones. ASCAP^-Sfci & CMI ASCAP) 
41 PRErn GIRL (Sony Iree. BM|/tca(, BMI) WBM.HL 

73 THE RtDDLER (FROM BATMAN FOREVER) (Ranwcca, 
BMi'W.1 Tang. BMLOreer. SMG BW.;MHer, ASCfiP'; HL 

34 RUNAWAY I8lackK-,e BM^'EMI April ASCAPyFtyle 
Tyme. ASCAPl WBM 

46 RUNNIN' (Beeljunhye.BMI/EMI Blackwood, 
BMI/Echcy. ASCAP) HL 

18 SENTIMENTAL (EMI Apnl. ASCAP/D.A R P. ASCAP/WB, 
ASCAP/Nulhouse. ASCAP,''EMl Blackwood. BMI/Debo- 
rah Cox. BMI] WBMM 

67 SEX IN THE RAIN (Mofcensiel. ASCAP/Ma PM ASCAP) 
7 SOON AS I GET HOME (Chyna Baby. BMI/ian>ce 

Combs. BMI/EMI Blackwood, BMI/Ninth Street Tunnel. 

BMUIustin Combs. ASCAP) HL 
49 SORRY I (W.ll OOMTi ASCAPa>ncle Buddies 

ASCAP/Potifiram lot I, ASCAP/THectivdy. SESAC) 

35 ST1U IN LOVE (PolyGram Inl I ASCAP.'Canceiea Lunch. 
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31 


38 


13 


Y'ALLAIN T READY YET 
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ONE SWEET DAY 

MtAft-vterjciuET.mj'.w: 1 **»'■> I 




39 


27 


13 


FEEL THE FUNK 

IMWAT(JRE " i SOUNDTRACKtMCA-i 
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EXHALE (SHOOP SHOOP) 

WHITNEY HOUSTON (ARISTA) 
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COLD WORLD 

,;( ', 1,'. iL'^ IC.FFFFN-' 
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HEY LOVER 

LL COOL J IDEE JAM'RALlSLANDy 




41 


35 


ID 


RUNNIN' 

■ I ■ ■ 'VINYLCAPITOLJ 
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YOU REMIND ME OF SOMETHING 

R KELLV i jrVE 




42 


39 


10 


KICREJiM1NCAf«:£RATEDSCARfi«:ES 
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BEFORE YOU WALK OUT OF MV UFE 

MOMtA,H'JV,LiVA"l^lA| 
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40 
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1 GOT S ON IT 

LUNI2 ,:N00 TRVBE) 


■J) 
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SOON AS 1 GET HOME 

FAITH EVANS IHAD flOT ARISTA) 




44 


36 


14 


RUNAWAY 

JANET JACKSON (AAM) 


3) 
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TONETE-S THA NIGHT 

KRIS KROSS IRUEFHOUSCCOLUUeiA) 
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PLAYA HATA 

LUNIZ FEATURING TEDOY INOO TRYBEI 


X 
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NO ONE ELSE 

TOTAL IBAD flOY'ARISTAI 
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41 


16 


PRETTY GIRL 

JON B , '■' M 1. ;i 
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10 


CELL THERAPY 

GOODIE MOB ILAFACEJARISTA) 




47 


45 
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LASTDAYZ 

ONYX 'JMJ.RALISLANDJ 


10 
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LOVE U 4 UFE 

JODECI : ipro'j.'. M-rA 




41 


46 


24 


SUGAR HILL 


u 


10 


10 


WHO CAN 1 RUN TO 

XSCAPE 130 yj DEI fJOLUMBIA) 




48 


44 
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SURRENDER 

KUT KLOSE ■ f ^ E.L' "i- lES 


12 


11 
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DIGGIN ON YOU 

TLi , : ..^ -. 




SO 


47 
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UaulD SWORDS 

GEMUSGZA (GEFFENi 


13 


12 


12 


FANTASY 

WARIAM CAREY (COLUMBIA} 




SI 


42 
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STILL IN LOVE 

BRIAN MCKNIGHT ■ ■( !■ i - ■ 
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WHERE EVER YOU ARE 

TERRY ELLIS (EASTWESTEEGI 




ID 
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BEWARE OF MT CREW 

L.flC CREWiiii- '.'-', .■.^■ ■.|,. .1. 
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14 
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SANGSTAS PARADISE 

OOOLIOFtATL, ' : . ■ ;( •.(^yrati.smmi 
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55 
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RETURN OF DA LIVIN' DEAD 

THEDOC ;:,iJT 


11 


13 
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SENTIMENTAL 

DCBOHAHCOX ARI^.TA 




S) 


54 
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FUNNY HOW TIME FUES 


17 


15 


19 


TEaME 

GROO'YE THEORY (EPIC! 
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52 
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1990 SICK (KlU 'EM ALU 

-1 .f : . • 1 


35) 


21 


11 


DANGER 

BLAHZAY r:. AH.'l. IFADEaWERCDRY) 
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61 
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RIDIN' LOW 

LAD FEAJLRNG ■ • - .l H iH"! I ,-.VOOD 


IS 


18 


9 


CRUISIN' 

D ANGELO , EM- 
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59 


2S 




ONE MORE CHANCE/STAY WITH ME 

THE NQFORIOUS B 1 G iBAD BOY'ARISTA) 


2« 


17 


15 


COME WITH ME 

SHAl .A- J ■.( All L, V(Ai 




H> 
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BLAH 

IV£ F*e 5 IFEAT l€OAM»ElIWIIDUO( DOAM 


S) 


24 


10 


ANYTHING 

3TiL'i-''.=-.i.(iJs:cl 




99 


49 


14 


FACES EM ALL 

JAVAL ■ ■ i"r-lA 


3Z) 


29 
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WE GOT IT 

IMMATURE (FEATURING SMOOTH) iMCAl 




CO 


62 
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IT'S IN GOD'S HANDS NOW 

ANOINTED .'. ■ 1 ■ 


23 


20 


20 


HEAVEN 

SOLO IPERSPECTIVE) 




<1 


53 
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ITS AU ABOUT YOU 

ACirLA HOWWO (MECCA L". LA: T,',L::.' TEL. 


24 


22 
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1 MISS YOU (COME BACK HOME) 

MONIFAH lUPTOWHTAGAI 




62 


50 


9 


BOMDIGI 

ERKX SERMON [DEF JAM'RA1.1S1ANDJ 


2S 


23 


12 


ALREADY MISSING YOU 

GERAID 1 r.TT?r i • . .1 L" (EASTWEST) 




63 


67 


32 


BOOMBASTICIN THE SUMMERTIME 

SHAGGY , . -, 


2t 


19 
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1 REMEMBER 

BOYZIIWEN itAOrOWNl 




64 


72 
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THROW YOUR HANDS UP 


27 


28 
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HOOKED ON YOU 

SILK lELEKTRAitEG) 




6S 


53 


18 


JEEPS. LEX COUPS, BIMAZ t BENZ 

lOST l:,,; ■ijrrij...'. '.ti:; 


3i) 


37 
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TOO HOT 

COOLKJ aOMMY BOY, 




® 
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WHERE IS THE LOVE 

JESSE i IRINA (UNDERWOfiEB'CAPlTOU 


29 


25 
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Y04J PUT A MOVE ON MY HEART 

Q, JONES INTROOLONG TAMIA ((J^EST-rtBI 




67 


56 


)7 


HOW HIGH 

fi£tf.WNW(«JA»N , |:-MiR>TRAJ_MAN:;., 


3B 


32 


3 


FAST LIFE 

KOOLG RAP ICOLEi LHILLIV'IYC STREET IfX • 




61 


64 


IE 


1ST OF THA MONTH 

BONE THUGS-N-KARMDC(Y R JTl.LESS 


31 


31 
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WINGS OF THE MORNING 

CAPEfTON (AFRICAN STAR.RAL1SLAND) 




69 


63 


10 


THROW YOUR SET IN THE AIR 

CYPRESS HILL iRUFFHOUStCOLUMBIAJ 


3S 


34 
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HURRICANE 

THE CLICK :.li>, WID' iT . vF 




35) 
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GIRLZ WIT ALL DA BOOTY 


33 


2« 


IS 


BROKENHEARTED 

BRANDY (ATLANirci 




W 




4 


SEX^IN THE RAIN ^ ^ 


35 


43 


2 


EAST 1999 

BONE THUGS N MARMONY IRUTHLESS) 




72 


ES 


22 


PLAYER'S ANTHEM 

Jur40R MJLFIA (UMXASHG GEAFJATIANna 


36 


30 


E 


THE RIDDLER 

METHOD MAN imIi ,Lr.i.: 




73 


70 


27 


WE MUST BE IN LOVE 

PUF(E SOUL (STEP SEJN'INTERECQPE 


3S 


33 


16 


YOU ARE NOT ALONE 

MICHAEL jACrSO'J lEPIC 




03) 


— 


28 


BROWN SUGAR 

DANGELO F'.' 


3D 


5! 


3 


1 NEED YOU TONIGHT 

JUMC«MAFIA (r T 1^ ,V,L',V., INLF.VS 




75 


57 
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DAMN THING CALLED LOVE 

AFTER 7 .1=^ ,,'. 



( ) Recnrds with the greatest sales gains. £ 1995 BtllboardTPI Communications and SourtdScan. Inc. 



ASCAP.'Sor^ Of POhrGram, BMimrandon Barnes. BMI) 
48 SURRENDER (Keitli Swoat. ASCAP/E/A. ASCAP/WB. 

ASCApytJeep Sound, ASCAPz-Short OoUs. BMIl 
S9 TAKE A LOOK (Slam U Well BMI,<')ump<ng Bean, 

BMI/Evolle. ASCAP,Wariwr Oiappirtl. ASCAP/IweIrt 

And Under. ASCAP/lelly lams, ASCAP) 
9 TELL ME (Alino. ASCAP/tlioove ?8 ASCAP/)i2op. 

BMl-Sony Trw. BMIAJream Tsam. BMI) WBM.'HL 
U TEMPTATIONS (losfiua's Dream. BM(/1nterscDpe 

Pean, BMIMafner Tamerlane, BUI/'S^ia, BMI/Soncs Of 

Lastrada. BMlTunhy Knoble, BMI /Br idee pert. BMI/B«tt 

Mo Easy, ASCAP] WBM.'HL 
M THROW TOUR HANDS UP/GAHGSTA'S PARADISE (T- 

exl. BMLlaree Variety, BMl'G's Only, BMI/AI iamati 9, 

BMVMsurice Itiwnpson. ASCAP/Teel n Bli»e, 

ASCAP/Story loiter, ASCAP/Jobele, ASCAP) WBM 
36 71LY0U DO ME RIGHT (Sony Tree. BMI/Ecal, 

eUl'Kniel. BUI) 
14 TONITE'S THA NIGHT (So So Det. ASCAP/EMI Apnl 

ASCAP/GloCe An, BMl/Montefk, BMI/Play One, 

BM(/nig(rtsong. BMI) HL 

32 TOO HOT n-Boy. ASCAp-Bcn Daddy. ASCAP/Wmo Funfc. 
BMlSecond Decade. BtA'Vfamer-Iainorlane, BMI) WSM 

83 TOP OF THE STAIRS rOfanp Bear. BMl'A^ptTyttoni. BMI) 

33 USE ME (Inteniy. BMI) 

88 VIBIN' CVandefDCCl, BML'Aynaw, BMl'Sha^wi PatrK.k, 
BML-Insien. SMVBg« £ Tee. BMUIiuttei Im. BMI) HL 

82 WE GOT IT GOIN' ON (FROM WHTTE MAN'S BUR- 
DEN) {Warner -Tamerlane, BMIAi s, BMI,''Nomad- 
Noman, BMI/WB ASCAPCummin At Ya ASCAP) 



24 WE GOT IT (Zomba. BMI/Woofcman, BMIj-Stian ' The 

Mystio" Mather ASCAPTe Mac, ASCAP) WBM 
47 WEMUSTBEINLOVE(PtayedLikeAStepSun, 

ASCAP/Btaa Art Of War ASCAPl 
76 WEST UP! (Base Pipe, ASCAP/Woopteewoo 

ASCAP/WB. ASCAP/Gan£sta Boogie. ASCAP/Real An 

Ruti, ASCAP/Mycenae ASCAP) WBM 
78 WHAT'S UP STAR? (FROM THE SHOW) (Henchmefi. 

BMli'lll H>l! Billy '/, BMI.'Mistory Systems, BMI.i'Bs- 

Dahe, BMIi'Seven, BML'Super Songs, BM(| 
11 WHERE EVER YOU ARE iTn^o Tutt Enuft. BMl'EMI 

BlacKwood.BMDHL 
40 WHERE IS THE LOVE (FROM DEAD PRESIDENTS) 

lAntiSia. ASCAP) 
6 WHOCANIRUNTO(Warnef-TamerlaneiBUt)WBM 
57 WINGS OF THE MORNING (lrvin£. BMI) WBM 
» T'ALL AIN'T READY YET (Zoml>a.ASCAP/iOiin 

ChecKin' ASCAP) iVBM 
37 YOU ARE NOT ALONE (Zomba. BM|/R Kelly, BMI) WBM 
M rrOU MAKE ME FEEL UKE) A NATURAL WOMAN (FROM 

NEW YORK UHDERCOVW) iSoeenGenB EM, BM) HI 
19 TOUPUTAMOVEONMTHCART(RodSDn£S 

ASCAP, AliTO ASCAPl WBM 
5 YOU REMIND ME OF SOMETHING Uomba. 

BMI.i'R Hjjilv BMI'VtBW 
74 YOUR HEART'S IN GOOD HANDS (Realsongs, ASCAP) 
45 VOU USED TO LOVE ME lOryna Baby BMI Janes Combs 

BMVIMI Blackwood BMLT^nDi Strea TunnH BMil HL 
55 YOU WANT THIS PARTY STARTED Uurfcie Furtt. BMlQtu 

Jt*, 3Ml1i^ Nine ^s, SMl'Maunxxn SfcnngDi. ASCAP 
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For Simenon, Bomb The Bass Is Just The Start 



OlMENON STRIKES: In his role as 
co-producer of Depeche Mode's next 
album, (lance-music journeyman Tim 
Simenon is eiyoying the opportunity 
lo work with an act that was among his 
teenage musical influences. 

"It's a lot more relaxing an exixjri- 
ence than I imagined it would be," he 



Eve Can Have It. More 
ProteinyRadikal diva Eve Gallagher 
vamped it up during a recent show at 
New York's Limelight. She was the 
opening act for longtime mentor Boy 
George's just-completed U,S, concert 
tour Backed by a five-piece band, 
Gallagher performed selections from 
her debut album. "Woman Can Have 
II." including the forthcoming single 
"You Can Have It All," Remixed by 
Ramp and Cleveland City, the track 
will be commercially available at the 
beginning of January. {Photo: Chuck 
Pulin) 

Raj's with a laugh. "It's a very soothing 
time, actually. It's nice lo get that close 
to someone you admire, and it winds 
up being a pleasant experience." 

Although the project is still in what 
Simenon describes as an early "song- 
building" phase, he envisions the fmal 
product aw decidedly rawer and spars- 
er in sound. "There'll definitely be that 
classic Depeche Mode electronic sound 
utilizetl," he says, indicating that there 
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CLUB PLAY 



1. FREEDOM (MAKE IT FUNKY) BLACK 

MAGIC 5tRlC'l' RHVTHM 

2. UNLEARN PSYKOSONIK THAI' 

3. THE JOy YOU BRING SWING 52 a'^iNG 

4. CATERPILLAR KEOKI MOWSitiNt music 

5. TIME TO GET DOWN ANGEL MORAES 



MAXI-SINGLES SALES 

1. BOOM BANGIN' B FAM iRC 

2. DREAM COME TRUE ANGELA LEWIS 

3. AIN7 IT WHATCHA WAMT E.G. FULLALOVE 
£ROMt ir. 

4. TIP 4 THE STRIP SPUCK PACK f*ndisc 

5. WE'VE GOT IT GOIN' ON BACKSTREET 
BOYS >\vt 



Breaktxils; Titles with future chart potential, 
based on club play or sates reported this week. 



will be a couple of songs in which the 
band "seriously rocks out," 

The visibility accompanying such a 
high-profile project should be a nice 
boost in the promotion of "Clear" by 
Simenon's own act, Bomb The Bass. 
Rightly lauded in Simenon's native 
I.IK. and Europe for nearly a year, 
the c'uUt'ctiun is due out on Island-dis- 
tributed Quango Records in early '96 
and will feature fresh versions and 
remixes of such import club favorites 
as "Bug Powder Dust" and "Brain 
Dead." 

"The last two Bomb The Bass 
albums never came out in the States, 
so I didn't ewn think about it with this 
album," he says. "I realize that it's a 
marketing nightmare, because this is 
not a band thing. Bomb The Bass has 
a lot of different singers and cannot go 
the traditional route of touring." 

As the folks at Quango formulate 
their marketing plan for "Clear," 
Simenon is hard at work setting up his 
new Virgin-distributed imprint. Audio 
Ink Recordings. Simenon says that he 
is eyeing Justin Warfield as the label's 
first official signing. 

"It's going to be a busy year, that's 
for sure," he says. "But I truly have 
the best of both worlds. I get to voice 
my own opinions and ideas in my 
music, and then I get to e.\plore and 
develop the work of others. I couldn't 
ask for much more, now could I?" 

Soaking in rhythm: some- 

time Sister Sledge front woman 
Kathy Sledge proves once again that 
she is still edging toward her best 
vocal work with "Another Day," her 
second .(;ingle for Roger Sanchez's 
bubbling Narcotic U.K. label. In the 
capable hands of D-Influence. 
Sledge blows phat'n'funky notes, 
underlining the thoughtful lyrics with 
the kind of empathetic, worldly rasp 
that only a diva with history can 
deliver. 

Within a stellar double-pack of 
remixes, Sanchez gooses "Another 
Day" to a spry, easily programmable 
house i>ace, while Hani's tripped-out 
trance version shows that he fully 
deserves all the industry props he has 
received in recent times. An across- 
the-board winner that, we hope, will 
bring U.S. label execs to the table — 
with recording contracts in hand, of 
course. 

Elsewhere in the U.K.. we are 
pleased to note that production 
team/recording act Tin Tin Out (aka 
Lyndsey Edwards and Darren 
Stokes) have signed with Andy 
Thompson's Virgin subsidiary VC 
Recordings. The act has earned high 
marks for its own hits, "The Feeling" 
and "Always Something There To 
Remind Me," as well as its remixes of 
"Freedom" by Michelle Gayle and 
"Passion" by Jon Pleased Wimmln. 
among others. An album should be 
ready by the spring. No word yet on 
whether Virgin will pick up the ])ro- 
ject for the States. 

Fans of the Brand New Heavies, 
the flagship act on Delicious Vinyl's 
roster, are advised to sprint to the 
nearest store for a copy of "Excur- 
sions: Remi.xes And Rare Grooves," an 
album that iwisits sewral high points 




by Larry Flick 

of the act's four-year history and also 
unearths some rare, lesser-known 
material. Of the set's remixes, pro- 
ducer/artist the Angel best slips into 
the band's vibe, sharpening "Dream 
On Dreamer" and "Brother Sister" 
with thigh-slappin' funk perspective 
that enhances and exjjands each cut's 
scope. Elsewhere on the set, "Country 
Funkin' " and "Keep It Coming" slam 
lovely, while a cover of Maria Mul- 
daur's "Midnight At The Oasis" begs 
for top 40 radio release. "Excursions; 
Remixes And Rare GrooN-es" is a fine 
pacifier until the next BNH record- 
ing — ^just as long as we don't ha\'e to 
wait too long. 

With Delicious Vinyl comfortably 
entrenched in its new distribution deal 
with Capitol Records, the label is also 
kickin' Iwoty in the hii>-hop field with 
"Labcabincalifornia," the latest full- 
length effort by the Pharcydc. "Run- 
ning" is already a de.sen-ed smash sin- 
gle, with the equally infectious 
"Somethin' That Means Somethin'," 
"Drop." and "Moment In Time" all 
waiting for a chance at bat. Of course, 
club DJs with a taste for urban 
grooves should dive into these jama 
ASAR 

N UGGETS: Book Of Lo%'e master- 
mind Ted Otlaviano has just com- 
pleted "Ring Play," the full-length 
debut of his increasingly active side 
act, Doubleplusgood, for Sire/Elek- 
tra. Tentatively stated for late-Febru- 
ary release, the album will be pre- 
viewed later this month bv "The 



Winding Song," which has been 
remixed lo suit club and crossover 
radio by 95 North. Armand Van 
Helden, and Ottaviano with DJ Little 
Rock. 

Fueled by the cracklin' chemistry of 
Ottaviano and vocalist/co-wTiter Basil 
Lucas. "Ring Play" is a veritable stew 
of world beat and dance flavors, sweet- 
ened with irresistible pop hooks and 
tightly constructed melodies. This will 
be the record to reach for when filling 
a music hunger normally fed by Deep 
Forest and Enigma. 

Long-absent hi-NRG doyenne 
Hazell Dean returns with a best-of 



collection on Miami's Hot Productions 
label, which combines classics like 
"Searching" and "Whatever I Do" 
with little-heard, but oh-so-bouncy dit- 
ties produced by the venerable Ian 
Levine. Dean has also signed with the 
U.K.'s Carlton Records to record an 
album of Abba covers. If it were any 
other act in question, we would be gig- 
gling over the potential outcome of 
such a project. But we truly believe 
that Dean was born to sing "The Win- 
ner Takes It All," which is said to be 
among the set's included cuts. Do we 
dare hope for renditions of "Chiquiti- 
ta" or "Vouslez-Vous"? 




Twirlin' With Glo. Epic artist Gloria Estefan recently celebrated the club suc- 
cess of "Abriendo Puertas," the title cut from her current album, at a bash at her 
home in Miami. That single will be followed next month by "Ires Deseos," which 
is being post-produced with mainstream house flavors by Ralphi Rosark). A 
Pablo Flores remix of the track is already circulating and is getting active play 
from Latin music DJs. Pictured, from left, are Frank Ceraolo. director of market- 
ing and A&R at Epic, and Estefan. 



MOONSHINE RECORDS BREWS INNOVATIVE DANCE MIX 



(('outiin(cd fwin }xigc IJ) 

Lounge. Several of the acts have 
albums due in the first half of 1996. 

"Functioning as we have has proved 
to be the absolute best way to dewlop," 
Levy says. "In order for a label to 
grow, you need to sell albums. At the 
point in time when we started, there 
were few album artists in dance music. 
As a start-up label, we did not haw the 
resources to break an artist. The best 
w"ay to present the music w-as to do it 
via compilations." 

Once a Los Angeles club DJ and 
rave promoter. Stephen Levy formed 
Moonshine in 1992 with ex-partner 
Ricardo Vinas; that arrangement last- 
ed until 1993. Virws retained the Moon- 
shine catalog up to the time of the split 
while Levy held ownership of the 
Moonshine name and started a new 
company with his brother Jon. It was 
then that Moonshine began lo move 
away from its early predominantly 
techno/rave sound into other areas of 
<lance music. The label also accelerat- 
ed its pace to releasing two compila- 
tions a month. 

"It became more interesting to 
explore the other genres that were 



emerging from the street" Levy says. 
In unearthing these sounds, the broth- 
ers began inking distribution deals 
with small, mostly vinyl-only indies in 
England and the U.S. Currently, 
Moonshine distributes the wares of 
seven labels: the U.K.'s Rising High, 
Prolekult, Suburban Base, and DMC; 
San Francisco's Hardkiss Records; 
and Los Angeles-based City Of Ange- 
les and Domestic. In most cases. 
Moonshine issues CD collections of 
previouslv available singles on each 
label. 

"Our philosophy in distributing 
these labels is that there is so much 
good music out there that deserves a 
chance to be heard," Levy says. 
"Because we have such good distribu- 
tion with Navarre, we're now in a posi- 
tion lo expose some of that music to a 
far larger audience than it might find 
under other circumstances." 

Moonshine has a staff of li) in West 
Hollj-wood and recently o|)ened a four- 
person branch in London. All of the 
label's promotional and marketing 
efforts are handled in-house. 

"We are .'^lowly chiseling our way 



into radio, but we're not hammering 
people with our records," Levy says. 
"We're just bringing [programmers] 
.«iluff and asking them lo give it a lis- 
ten. We're fortunate in thai we can live 
without commercial radio — though it 
would be nice to gel some." 

Moonshine's methods of reaching 
the public include an Internet World 
Wide Web site that has been in opera- 
tion for 18 months, averaging 7,000 vis- 
its a day. The site features a page for 
each release, with album art track list- 
ings, and sound and video biles. All 
Moonshine releases can be purchased 
by downloading a mail-order form. 
Levy sa>'s that plans are afoot for the 
label to begin offering online credit- 
caiti sales in February. 

"The key to running a label like 
Moonshine is to be resourceful and lo 
never wait for anyone lo do something 
for you," ho says. "You have lo be con- 
stantly thinking and experimenting. 
In time, success will come to you. In 
the end, we're not here lo chase the 
hits. We're just putting out good 
music. Hits come when Ihe time is 
right" 
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CLUB PLAY 
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AGO 


z 

«s 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCF CLUBPIAVLISTS 

TITLE 

UBEL i NUMBER,'DISrRIBUTINC LABEL 


artist 










* * * No. 1 * * * 






2 


4 


9 


REACH .Iflir.TLyRMCIHM i:'3SC -i^- r 


UL MO YIN VANG 




£ 


II 


g 


BE MY LOVER fKA h4U4s 


♦ LA BOUCHE 


3 


3 


6 


8 


ABRIENDO PUERTAS (OPENING DOORS) EPK 77977 


♦ GLORIA ESTEFAN 


4 


1 


2 


11 


BELIEVE IN ME GEFLEt, . 


RAW STYLUS 


(5) 


10 


14 


7 


A MOVER LA COIIT* (MOVE VOUR ASS) LOGIC MOH 


CHAZ2 


(6) 


12 


17 


6 


TO DESERVE YOU ATLANTIC 856il 


♦ BtnE MIDLER 


(V 


11 


15 


7 


FINDAW*YjElL<eEAII2M4 


♦ SOUL SOLUTION 


t 


8 


8 


9 


HELLO RCA 


STATE OF GRACE 


9 


9 


10 


8 


I'VE BEEN WAITING HH I " 


MAVDIE MYLES 


10 


« 


3 


11 


AUTOMATIC LOVER (CALL FOR LOVE) ARISTA I 2877 


♦ REAL MCCOY 


?n) 


13 


21 


5 


IF 1 WERE YOU v,..HNlR BROS 0624 


♦ K.D. UNG 


(12) 


17 


23 


4 


BEAUTIFUL LIFE arisia 1.?918 


♦ ACE OF BASE 


(If) 


14 


19 


5 


WALKIN' VIRGIN IMPOST FRANKIE KNUCKLES FEATURING ADEVA 


14 


5 


1 


12 


TAKE ME HIGHER MOTOWN 860433 


« DIANA ROSS 


15 


1 


5 


10 


I'LL ALWAYS BE AROUND UCA U146 « C>C MUSIC FACTORY FEAT. A S K. M.E. 4. VIC BLACK 


(16) 


21 


25 


5 


LOOK WHO'S TALKING LOGIC 


• OR. ALBAN 


17 


16 


16 


8 


SHINE LOGIC 59026 


♦ ERIRE 


US) 


25 


39 


3 


1 FOUND IT WUI 2030 


DAPHNE 


19 


22 


22 


7 


A MOVER LA COLITA GROOVE NATION 7804»SCOTn BROS ARTIE THE I MAN PARTY 


20 


18 




U 


SO IN LOVE MCONSHINE MUSIC 88422 


ELLI MAC 


21 


15 


9 


10 


RUNAWAY MK5a;2?5 


♦ 3ANET JACKSON 


22 


23 


28 


E 


WE ARE FAMILY ftLFRISE d3SS3.1VARNER BROS 


♦ BABES IN TOYLAND 


23 


19 


13 


11 


SAY A PRAYER »B!SI* 1 ?m: 


lAYlOR DAYNE 


(24; 


26 


34 


4 


SAME THING IN REVERSE .inciN 38527 


BOY GFORGE 




24 


26 


6 


TOCCATA k FUGUE IN D MINOR ANGtL HM5<1 


♦ VANESSA-MAE 










* ♦ * Power Pick * * ★ 






41 




2 


GOT MYSELF TOGETHER III -inr 5:P11 I f:,:! HI aI -'^ ;.' .i;i-'.Tl 


THE BDCHEIHEADS 


IS) 


36 


43 


3 


ADDICTED HOLD' .'CCa 


PLUTONIC 


21 


28 


35 


4 


EVERYBODY MUST PARTY VIBE 028 


* GEORGIE PORGIE 




39 


47 


3 


COME ON HOME EPK 77941 


CYNDI LAUPER 




40 




2 


1 SPECIALIZE IN LOVE arista > 2920 


EXPOSE 


31 


}4 


37 


4 


LIFE IS SWEET AsrRAI WERKS 6162 ♦THE CHEMICAL BROTHERS 


32 


29 


27 


7 


DONT STOP NITir.nnnvi ..r.KING STREET 


LEVEL 9 


33 


30 


30 


S 


FAIRGROUND 1 i >VI i '1 > I Hi 


* SIMPLY RED 


34 


_31 


32 


5 


MUSIC TAKES ME HIGHER SUB URBAN 20 


LIFT 




42 


44 


3 


PHILADELPHIA NIIEGROOVES 32.WNG STREET 


BROOKLYN FRIENDS 










★ * * Hot Shot Debut* * ★ 






NEW^- 


1 


DAYBYDAY .J Ji; . : ; 


O.AJAE 


37 


32 


33 


5 


WHEN THE MONEY'S GONE ATLANTIC 85550 


♦ BRUCE ROBERTS 


31 


33 


36 


5 


SENTIMENTAL ARISTA 1 2892 


♦ DEBORAH COX 


m 


NEW^ 


1 


WHEN COLUMBIA IMPORT 


SUN5CREEU 


(40) 48 






SHOOT ME WITH YOUR LOVE SIRE 660eSEEC 


« D REAM 


41 


20 


12 




STAY TOGETHER - iikCTi y rhVTHM OJ't 


♦ BARBARA TUCKER 


42 


43 


48 


3 


NASTY GIRL ^inKrlowN 42327i'JIVE 


NUTTIN' NYCE 


43 


27 


18 


13 


FANTASY ::,'!iii«H.» .'B0« 


♦ MARIAH CAREY 




49 




2 


FINGERS t THUMBS (COLD SUMMER'S DAY) MUTttLEKTRA 6e«i3,tEG 


* ERASURE 


i 


NEW^ 


1 


PEOPLE DEEPER 0002 DEEPER FEATURING KAREN POLLARD 


® 


NEW^ 


1 


GOLDENEYE VIRGIN 38524 


♦ TINA TURNER 


47 


46 


46 


3 


I'M ALIVE EMI 58485 


♦ CUT 'N' MOVE 


(48) 


NEW^ 


1 


THE LOVER THAT YOU ARE jaLTBEAN 2508 PULSE FEATURING ANTOINETTE ROBERSON 


49 


45 


38 


5 


GAME FORM LOGIC 59024 


♦ JOEY BELTRAM 


(50) 


NEW^ 


1 


MY LIFE jELLIBEAN 2505 95 NORTH FEATURING SABRYNAAH POPE 



THIS 
WEEK 


§1 


2WKS 
AGO 


z 

O (_ 

So 


MAXI-SINGLES SALES 

COWPILED FROM A r^TlONAL SUB-SAfclPLt OF P05 iPOINI Of SALE! EQUir-PED KPr DMCC RETAIl 
STORES WHICH RffOftT NUMBER Of lIMISSOlO 10 SfHINClSCAN IW SOUndSCSn* 

TITLE ■■mil ARTIST 

LABEL t. NuMBERDISTRIBUTir.C LABEL 




NEW^ 


1 


* ★ *No. 1/HoT Shot Debut * * 

N0ONEELSE:MMriBAI>B0Y79L\:-i,AHlsIA ■ ■. ! ♦TOTAL 


2 


I 


1 


3 


ONE SWEET DAY (Ml ITl («1 COLUMBIA 7S075 ♦ MARIAH CAREY S, BOVZ 11 MEN 


3 


2 


5 


11 


TEU ME ITI H) EPIC 78068 ♦ GROOVE THEORY 


CD 


42 




2 


* * * Greatest Gainer * * * 

SOON AS 1 GET HOME il.' ili :*lBAOR. Y ■ ; ♦ FAITH EVANS 




NE 




1 


1 NEED YOU TONIGHT/ GET MONEY il) LINC4AS B<, ElAI 9i<iH AG ♦ JUNIOR MAFIA FEATURING AALIYAH 


6 


3 


2 


12 


FANTASY IMI (TUX) COLUMBIA 78044 ♦ MARIAH CAREY 


7 


4 


4 


4 


BEAUTIFUL LIFE (Ml ITl «1 ARISTA 1 2918 ♦ ACE OF BASE 


7 fl^ 


15 


11 


14 


MISSING 1 1 1 (XI ATLANTIC 8K20AG ♦ EVERYTHING BUT THE GIRL 


a 
9 


6 


6 


12 


SET U FREE 111 (XI STRICTLV RHYTHM 12382 PLANET SOUL 


(10) 


11 


7 


6 


BE MY LOVER ITI (XI RCA 64445 ♦ LA BOUCHE 


(Tij 


10 


13 


11 


DANGER M ADI H ; ;'!:076,'UERCtJRY ♦ BLAHZAY BLAHZAY 


12 


5 


3 


4 


EXHALE (SHOOP SHOOP) IMKTl IB ARISTA 1-2916 ♦WHITNEY HOUSTON 


13 


9 




2 


TONITE'S THA NIGHT lUI ITIRUFFHOUSE 7e093'C0<.UMBlA ♦ KRIS KROSS 


14 


12 


9 


5 


WREKONIZE/SOUND BWOY BUREIU IMI ITI IXI WRECK 20161MRVOUS ♦ SMIF N WESSUN 


IS 


7 


8 


6 


HEY LOVER (Ml IT 1 OEF JAM'TLAL S774951SLAH0 ♦ LL COOL J 


vii) 


NEW^ 


1 


COLD WORLD (Tl GEFFEN 22107 ♦ GENIUS/G2A FEAT. INSPEKTAH DECK 


17 


13 


16 


9 


CEU THERAPY (Mn 1 1 mf ACE 2 4: u arista ♦ GOODIE MOB 


71^ 
{Kj 


16 


26 


11 


EVERYBODY BE SOMEBODY I < ' I.UiV OJ04,STHICTL> RHTTHM ♦ RUFFNECK FEATURING YAVAHN 


19 


14 


15 


8 


RUNNIN ilM«' lifl : li:.is vrci L:U^ 1 ;:A^I101 ♦THE PHARCYDE 


(20) 


29 


28 


S 


LIVIN' PROOF 1 i>.Ml A» 11 '.:n>\ 12W771SLANC ♦ GROUP HOME 


21 


19 


12 


10 


SENTIMENTAL u iIi i: ARISTA 1 2692 ♦ DEBORAH COX 


22 


22 




2 


TOO HOTd; lOMMTBOV 718 ♦COOLIO 


23 


17 


17 


9 


WINGS OF THE MORNING (Ml (Tl African STAHIUL 577I99ASLAND ♦ CAPLETON 


24 


20 


27 


7 


A MOVER LA COLITA (MOVE YOUR ASS) ITI (XI LOGIC 59029 CHAZZ 




NEW^ 


1 


BEWARE OF MT CREW (Ti lACWC 1362»WARHER BROS. ♦ LB.C CREW FEAT. TRAY D S SOUTH SENTREU 


26 


8 1 14 


5 


0KiGIN'aNY0UlMIITIIX)UFACE24120>AIIISTA ♦TIC 




NEW^ 


1 


CARNIVAL (ncuniNG 364 2 IN A ROOM 


28 


23 


18 


3 


FAST LIFE ;mi dl COLO CHIUIN'.fpIC STREET 780aO(EP1C ♦ KOOi G RAP 


90 


25 


25 


4 


IF 1 WERE YOU (Tl m WARNER BROS 43624 ♦ K.D. LANG 


30 


26 


29 


9 


AUTOMATIC LOVER (CALL FOR LOVE) lUl ITI ARISIA 1-2877 ♦ REAL MCCOY 


w 


37 


19 


5 


TO DESERVE YOU 'Ii ;i(. ATLANTIC 86531IAG ♦ BEHE MIDLER 


32 


21 


10 


10 


IGOTDATFEELIN'(MMT)aR5214 D.J. KOOL 


{33) 


NEW^ 


I 


FINGERS t THUMBS (COLO SUMMER'S DAY) (Tl 1X1 MinEjCLEKTIU 66053(CEG ♦ERASURE 


34 


32 


23 


12 


RUNAWAY (Ml (Tl |«) AiM 581225 ♦ JANET JACKSON 


35 


24 


31 


4 


BLAH (II DUCK DOWN 532?iPRio«ITY ♦ THE FAB 5 (FEAT. HELTAH SKELTAH/O.G.C.I 


36 


36 




2 


1 SPECIALIZE IN LOVE I! ixi ARISTA 1 2920 EXPOSE 


(Jl) 


41 


22 


8 


1 MISS YOU (COME BACK HOME) iMl IT) in UPTOWN S5132MCA ♦ MONIFAH 


38 


18 


42 


3 


FREEDOM (MAKE IT FUNKY) ' MB I II Y RHYTHM 12403 BLACK MAGIC 


C39) 


RE-Emn 


2 


1 WANT YOU BACK Ti ;, ;IEP 95ro3jlNTERSCOPE ♦ PURE SOUL 


(40) 


45 


20 


3 


PASSION OF THE NIGHT 1 1 LOGIC 59031 ♦ CLUBZONE 


(1) 


46 




2 


SHUT UP (AND SLEEP WITH ME) (Tl ixl LOGIC 59033 ♦ SIN WITH SEBASTIAN 


(42) 
® 


WEW» 
NEW^ 


1 


BELIEVEINME m ulUln jJloa RAW STYLUS 


1 


EVERY SHADE OF BLUE 11 i«i CURB 77092 ♦ BANANARAMA 


44 


28 




2 


CHILDREN OF THE WORLD ITI LIGHTTEAR 54166 SOUNDS OF BLACKNESS 


45 


33 


37 


12 


MAGIC CARPET RIDE (Tl «l SM IE 90U'PROnLE ♦ THE MK3HTY DUB KATS 


46 


31 


24 


5 


CURIOSITY IT/ 1X1 MCA SOUNDTRACKS 5St43'MCA ♦ AARON HALL 


47 


40 


41 


26 


THE BOMB! (THESE SOUNDS FAIL..I (Ml III «> HENRY STREETiBIG BEAT 95747,A0 ♦ THE BUCKETHEADS 


(48) 


RE-EKin 


8 


A MOVER U COLITA (Tl GROOVE NATION 7804STO)TII BROS ARTIE THE 1 MAN PARTY 


49 


49 


32 


10 


BOMOIGI iMl (T) OFF LAM.m 5771973SULND ♦ ERICK SERMON 


50 ' 39 


21 


9 


I'LL ALWAYS BE AROUND ;Mi (Tl IX) MCA 55116 ♦ C»C MUSIC FAnORY FEAT, A S K. M E S VIC BUICK 



CD Titles Willi Ihe greatest sales w cluD play increases this week, ♦Videoziip availabilifi' CataiOR mimljer is 'nr vtnyl ma»i-S!nRie, or cas-sette man single it wnyl is unava'UWe On 5.ilps rt-^.n ;M1 Tflsseltp msKi-sinRle availability. fTl Vinyl maw-single avaiiab'hty. (X) CD 
maxi-singie availatxiity 'Ci I99&, Bil'boarili'BPI Communitidlion^. 



"^^^^^ Experience The Powe 

Brought to you by Billbodrd and Monitor, the most comprehensive 
^O*" guide to radio and record promotion -- THE POWER BOOK ■ The New Fall Edition! 




JAMPACKroWITHUSTINMl; 



• Rodk) SMiont - Countiyi Rotk, R&B, Tbp 40« Rtconl Compony Ptonwilon Pwonnel • Ro*) Syrxfeotor; • 'fcp 100 AAllron Moriith 
The most impottiint tool for nwsc. rocHo and promotion exc 



Order your copy now for just $75 (plus $5 shipping and handling, $12 for international orders). 
2 DIRECTOR Y PACKAGE : The Power Book Fall 1995 Edition AND the Powter Book Spring 1996 Edition lor $119 - 
Order NOW & SAVE more Itian 40% on tt>e Spring edition! (Spring Directory will automatically mail in March 19961. 
Please odd appropriate soles lax in NY. NJ, PA. CA, TN, MA, IL & DC Orders payable in U S funds only All sales are final 
To order, or for more information call (800| 344-7119 or (800) 223-7524 In NY coll 1212) 536-5174. In NJ call (908) 363-4156. 
Or man this od with your paymeni lo: Bilttwoid DiracloiiMt P.O. Box 20M, Lokewood. Hi 08701. 
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A&R Exec Martha Sharp To Retire 

Warner I Reprise VP Began As Songwriter 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— The music commurat>' 
here loses a creatiw, respected person- 
ality this month when Warner/Rei)ri.se 
senior VP of A&R Miirtha Shaip retires. 
Sharp has worked for the label for more 
than 16 years, first as director of A&R 
for Elektra Records' Naflh\ille office. In 
the same >'ear that the Warner and Elek- 
tra offices merged, 1983, she bccanrK; the 
first female VP here. 

"I had been thinkir^ about it for a lon^ 
time," Sharjj saj-s of Iter decision to retire 
to Richmond, Va. "Tbw"drd the end of my 
last three-year contract, I ran into F^th 
Hill. I got excited about her and another 
kid I was wx)rking with at the time, (ireg 
Holland. So I decided to sta^ and I'm glad 
I did. Woridng with Paith has been won- 
derful, but the business has changed. 
Nash\ille hai changed, and Fm not happy 
with all the changes. I think it's time for 
new blood to come in and to have an 
©i^rtunity to do it" 

She began her career as a songwriter 
and has three million-selling hits to her 



credit — "Born A Woman" and "Single 
Girl" by Sandy Posey and "Come Back 
When You (h-ovv L'p" by Bobb>' Vee. Her 
songs hav« also been recorded by Wa.v- 
lon Jennings. Tom Jones, Brook Benton, 
and others. 

A natKie of Char- 
lotte, N.C.. Sharp 
grew up in Virginia 
and moved to 
Nashville in the 
early '60s. "I went 
to work for a man 
who rented out 
SHARP some downstairs 

offices to people in 
the music business. They would come up 
to |wy theii- rent, and I got to know them. 
They in\ited me to a i-ecording session, 
and I thought I'd diet! and gone to heav- 
en," she recalls. "I went out and bought 
a chord book and a $43 guitar and taught 
mj-self. I had vnnttcn ixx;ti-.y all my life, 
so I decidetl I wanted to be a song\\Titer. 
I quit my job and was going to do it" 

Though Sharp became a successful 
Music Row tunesmilh. she eventually 




WYNY's Country Holiday Expo 
Packs Fans Into The Aisles 



I BY JIM BESSMAN 



NEW YORK— Everyone but the fire 
marshals seemed haf^' during the 10S.5 
WYNY Country Holidaj' Expo. heW Nov. 
17-19 at the Raritan EbqxMition Center 
in Edison, N J. 

The fu^t-tinie ev^nt dre\^' just under 
23,000 in total attendance (at $6 a ticket) 
in the 6,000-capacity hall, according to 
WYNY-FM PD Chns Kampn>eier. The 
New York country statiwi Ls based in Edi- 
son and broadcast live from the event. 
While crowds were kept at legal limits, 
the excitement genei*atefl by such par- 
ticipating stars as Shania Twain and John 
Berr>' made for an>-thing hit dear aisles. 

In fact the aisles were actually named 
after the artists in what Kampmeier saj-s 
was a nod to Nashville's annual Fan Fair. 
The Elxpo was dubbed "Fan Fair North," 
and there were definite similarities, 
starting with apjx^afances and [wrfor- 




Beam Him Up. Brad Alford of Lexing- 
ton. Ky., won the grand prize in the 
1995 Jim Beam Country Music Talent 
Search Competition. Congratulating 
Alford. center, are Tern Clark, left, and 
James House. 



mances by numerous m^jor-labe! coun- 
trj' artists. Besides Twain and Berry, 
Marcus Hummon. Rhonda Vinc-cnt. Billy 
Montanii, Baker & M.wrs. Bryan White. 
Victoria Shaw, Kenny Chesney, Helen 
Darling, Brett James, Bobbie Cryner, 
Doug Supernaw, Jeff Carson, the Mof- 
fatLs, and local talent were present 

Additionally, the exhitat hall was filled 
wall-to-wall with more than 200 countr>' 
lifestyle-related \'endor booths, includ- 
ing a section for the countn,' music aswn 
ciations fi-om New York, Long Island, 
and New- Jersey. A Sam Goody Country 
Store booth, positioned across fi*om the 
autc^-aph stage, was usually mobbeti. 

"They completely sold out of Marcus 
Hummon pi-oduct." says Kampmeier. 
"He doesn't ewn haw a single, arxi his 
only airplay is here on this station." 

Outside the main floor area were t^TO 
seminal" rooms cm'ering such topics as 
"How To Break Into The Music Indus- 
tiy," with Victoria Shaw; "How To Bre^ik 
Into Broadcasting." with WYNY DJ 
Shelli Sonstein; "Through The Years: 
liadiu's Greatest Moment**," witli such 
New York radio legends as WYNY's 
Dan Daniel and WXRK's Pete Forna- 
tale; and "Ask The Suits — Everjlhing 
You Always Wanted To Know About 
WTNY. Rut Nevvr Hjid Tlie Chance To 
Ask!,'" with Kampmeier and former sta- 
tion president'GM Ste\e Candullo. 

A songwritei's seminar, sa^'s Kamji- 
meier, was a sjiecial wa>' for the station to 
supi)ort k)cal tunesniiths. 

"E\ery community has people writ- 
ing songs who aren't often inclutled in 
the acti\-ities of the big commercial cf nin- 
tiy station in town," says Kamjimeiei'. 
"We're no better in that regaj-d, so the 
seminar allowed us to make arailahle to 
the literall}* thousands of songwriters in 
the area the talent and experience of fel- 
low writei*s like Billy Montana. Yictoiia 
Shaw, and Baker & Mj-ei-s." The song- 
writing i>anel. he lulds, was so |x>[)ular it 
iCotitinned on jxigc Olj 



opted to i)ursue other directk>ns. "I made 
my li\ing as a winter for a lot of years and 
had some success with that and ei\io>'ed 
it thoroughly." she says. "But I felt the 
frusti-ations that all wTitei-s do — lack of 
control o\'er the pitxluct and just gener- 
al writer fnisti-ations. So I went hack to 
school, majored in psycholc^; finished 
my degree, and got a master's in coun- 
seling. I starte<l filling in for [Jimmy] 
Bowen's racationing emploj-ees at Elek- 
tra, and I just ne\er got away." 

She cmlits Bowen for encrxiraging hei' 
role in A&R "1 only i)lanned Ui do it for 
a brief while," she taays, "but Jimmy has 
(Continued on jxifjc 61) 




A Rider Christmas. The Riders In The Sky welcome TNN special programming 
manager Sarah Trahern to their Dec. 13 Christmas special. Shown, from left, are 
Woody Paul, Ranger Doug. Trahern. and Too Slim. 



Imaging Update: Foot-ln-Mouth 
Disease; Diplomacy A La BR5-49 




by diet Flippo 



Hay is for HORSES: Nashville maj-or Phil Bredesen 

has done many smart things for Nashville but comment- 
ing about country music is not one of them. He set off a 
minor firestorm after he was quoted in Sports Illustrat- 
ed and The Wall Street Journal as equating the city of 
Nashville with the image of country music, which in 
turn — he says — is synonymous with "Hee Haw." gingham 
dresses, hayseeds, and hay bales. That reminds us of the 
first time we met the mayor. He got up off the hay bale in 
his office and hitched up his Can't-Bust-Em overalls 
before offering us a chaw of Red Man. We couldn't help 

but notice that he was 

sockless and wearing only 
one shoe. "What hap- 
pened, your honor?" we 
asked. "Did you lose a 
shoe?" "No," he replied. 
"Ifoniid one." 

Hay, SENOR: Mean- 
while, Nashville's city 
government dispatched 
the hand BR5-49 to Can- 
cun. Mexico, to perform 
for a convention of tra\'el 
agents. BRi)-4£) was sent, 

you see. to project Nashville's image before these many 
travel agents and convince them to recommend our fair 
city as a vacation sixit. BR5-49, of course, was named after 
Junior Samples* used-car lot's phone number on "Hee 
Haw," Go figure. 

New RECORD LABEL DEPT: MCA Music Enter- 
tainment (Jraup chairman/(^EO Doug Morris introduced 
the new MCA umbrella label Rising Tide/Nashville at a 
packe<l luncheon at (!afe \Zi Dec. 5. Morris was accom- 
panied by MMEG vice chairman Mel Lcwinter, MMEG 
president Zach Horowitz, and MCA /Nashville chairman 
Bruce Hinton. Morris introduced new Rising Tide/ 
Nashville president Ken Levitan. who announced his first 
hiring: He tiiimed imlei>endenl prfKlucer Emory Gordy Jr. 
as head of A&R. tlordy has heavy credentials and pro- 
duced the UKtS Country Music As.sn. album of the year 
("Wbcn Angels Fly" Viy Patty IjovoIc-s-h), His apiM)intmont 
was applauded by those in attendance, among whom were 
laliel heads Joe Galante (RCA Label Group), Rick Black- 
burn. {Atlantic/Nashvilk'), .Mike Curb (Curb), and Jim 
Ed Norman (Warner/Reprise Nashville). The latter said 
that Warner/Reprise will split into two sejiarate laMs Jan. 
1. Stay tuned for details . . . Alex Han*ey is beginning Lau- 
reate Records as a forum for songwritei's who sing. 

On THE ROW: The site of the much mourned Maude's 
Courtyard restaurant on Broadway — where Harlan 
Howard got so much inspiration for many of his songs — 
i?; Ix'ing j-evived by Naomi Judd and her husband, Larrj- 
Strickland, who open their re.-itatirant Trilogy there 



Thursday (14). We won't get the insider's tour before 
press time, but word is that it's a pretty fancy joint. As 
the name says, the eatery consists of three distinct areas: 
"Wynonna's Formal" (marble fireplace and four pre- 
Raphaelite paintings), "Naomi's Parlor" (velvet couches 
and chairs), and "Ashley's Corner" (movie posters and 
L.A. stuff). There is also a dining courtyard with a stage 
for live entertainment. Stay tuned for details . . . Mean- 
while, Cledus T. Judd has issued yet another tasteless — 
and funny — Christmas parody song: "Grandpa Got Run 
0\'er By A John Deere." You can imagine the cheap per- 
versions pasted onto the 
original tasteful "Grand- 
ma Got Run Over By A 
Reindeer." And some peo- 
ple think country music 
appeals to hayseeds. 

Maverick Nick Kane 
weds fiancee Kim Parker 
on Saturday (9) at the Lit- 
tle White Chapel in Las 
Vegas in a drive-in wed- 
ding, with an Elvis imper- 
sonator in attendance. 
Mavs manager Frank 
Callari predicts that Raul 
Malo will seize the occasion to finally go Elvis . . . The 
Mavei'icks, meantime, will be the January showcase artist 
on CMT and will be featured on "CMT Showcases" Jan. 
5. 12, 19 . and 2(i. 

Tracy Lawrence has just surpasseil the 5 million sales 
figure for his four albums. He got congratulatory mes- 
sages at his Christmas party from President Clinton* 
Gov. Don Sundquist, Sens. Fred Thompson and Bill 
Frist, George Strait, and Troy Aikman. Mayor Phil 
Bredesen did not congratulate Law'rence . . . Buddy Lee 
Attractions Inc. has acquired World Cla.Hs Talent as part 
of celebrating iU ;^h anniv^^rsary . . . The Nashville Coun- 
try Club restaurant has acquired the Village at Brecken- 
ridge Resort in Colorado and plans a country-themed 
restaurant there . . . Ronnie Milsap was inducted Dec. 8 
into the North Carolina Music and Entertainment Hall of 
Fame in a ceremony at his Myrtle Beach. S.C., Ronnie Mil- 
.lap Theatre. He joins previous inductees James Taylor, 
Charlie Daniels, Andy Griffith, and Randy Travis . . . 
Billy Bob's Texas in Fort Worth, Texas, gets a historical 
marker Jan. 9. The building it occupies was built in 1936 
as the Cattle Exhibit Building for the Centennial South- 
western Exjwsition and Fat Stock Show. 

Dwight Yoakam performs a benefit Dec. 19 at the 
Vi]>er Room in Los Angeles to benefit the Los Angeles 
Mission and the Los Angeles Firemen's Relief Organiza- 
tion's Widows, Orphans and Disabled Firemen's Fund. 
Yoakam has been involved with the Mission's effort for the 
homeless for years, and the firemen's fund came to his 
attention when his ranch was burned in the 1993 Malibu 
Canvon fires. 
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giDogd HOT COUNTRY S 



COMPILED FROM A NATIONAL SAMPLE OF AIRPUV SUPPLIED BV 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. ISD COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
WEEK. SONCS RANKED BY NUMBER OF DETECTIONS. 
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LAST 
WEEK 
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O V- 
5 o 


TITLE 

pp:.[ji ii:;:^ .'sri\r,.vprr(? .Act 


ARTIST 

f. \JMBl H l:iSIt(ltiUn\u J^ULL 
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* * * No. 1 * ♦ * 






1 




3 


9 


TALL. TALL TREES 2 ti*ek\ m No. i 

*• fMaaiL .t, :irjts « msllerj 


♦ ALAN JACKSON 

ARISTA ]-aB79 


1 


CD 


3 


? 


16 


THAT'S AS CLOSE AS I'LL GET TO LOVING YOU 


♦ AARON TIPPIN 

iC; :Vi fLA b4i9.' 


2 


3 


2 


1 


13 


CHECK YES OR NO 


♦ GEORGE STRAIT 


1 




6 


6 


12 


IN PICTURES 

■ ■ . . . ■ . ■ ■. i R f BCVD; 


ALABAMA 

i: :Vi l.'l'AtiJJlM 


4 


CD 


8 


9 


10 


LIFE GETS AWAY 

■ . tu:K.M 'itct'OLA.s.i scHuniK 


r'l IMT Ol A^l/ 


5 


6 


i 


2 


14 


WHU NttUb TUU DAdT 

'1 . .-. 't-'.R BOUDREAUX.K.WIUIAMSi 


A l"l aV \KIAI UCD 

w LLAT WALfttn 

■ C'Ui r,i/..\t :,vM 


2 


(D 


9 


10 


II 


Uttr UUWN 

.■.■.'.iDRirGr.l IMTRABO) 


A DAM Til 1 IQ 

iC; IViAftiSIA 1 287B 


7 


a) 


10 


II 


18 


Tmtlll A TAI tflM' 

■ .'. ', b Lfti*3UNI*,C WAIERii 


1 nWF'sTAR 

LV^IvC O 1 Mr^ 

C ivl BNA64.ie& 


8 


CD 


12 


16 


11 


THE CAR 

■■ ■ ■■i'jjL-.lj HtTL£i 


♦ JEFF CARSON 


9 


(M> 


13 


13 


10 


CAN T BE REALLY GONE 


♦ TIM MCGRAW 

ij r; '.'1 c.isp 76971 


10 


OD 


11 


14 


n 


REBECCA LYNN 


♦ BRVAN WHITE 


11 


12 


7 


5 


16 


LIFE GOES ON 

'■■ ' 1 1 ■ILr lEXA^fC'GSAV.T UCHur.H K iul.h,! 


♦ LITTLE TEXAS 


5 


13 


4 


4 


16 


BACK IN YOUR ARMS AGAIN 

: ■■. -' -.rn ^ ritf-vis,. 


LORRIE MORGAN 


4 


Ki!) 


14 


15 


16 


GO REST HIGH ON THAT MOUNTAIN 


♦ VlNCE GILL 


14 










* ★ * AlRPOWER * ★ ★ 




(15) 


i; 


30 




IT MATTERS TO ME 


♦ FAITH HILL 

X'lVl WARNER BROS 17718 


15 






17 


15 


LOVE LESSONS 


♦ TRACY BYRO 

;ci'V:iMLA'j'.,:u-' 


15 










* ★ * AlRPOWER * ★ 


* 






16 


21 


13 


BORN IN THE DARK 

J iJWJL o,-::iosf ;c.Hl^£SL^.1. 


DOUG STONE 

r.''OXi/MSlA7ea39 


16 










* ★ * AlRPOWER * * ★ 




(It) 


26 


38 


5 


COWBOY LOVE JOHN MICHAEL MONTGOMERY 

S.HfNDPICKS fB.OOUGlAS imWi ATLANTtC ALBUM CUT 


18 










* ★ * AlRPOWER * * 


* 




(18) 


20 


25 


15 


WHEN A WOMAN LOVES A MAN 


♦ Ltt ROY PARNELL 




(D 


21 


27 


8 


WHEN BOY MEETS GIRL 

■ . 't ■ .'_ '.V^ItH-, 


♦ TERRi CLARK 


20 


CH) 


30 


40 


5 


{IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! 


♦ ■ '■.'■■ll-'- Tv'.'ilN 


21 


® 


22 


22 


IS 


HERE COMES THE RAIN 


♦ !• 1 '.lr-..,i -I..KS 


22 




25 


26 


10 


NOTHING 

i ■. . ■' v.- . (c: iDt 


• DWIGHT YOAKAM 

V: REPRISE ! 77?4.V<ARhER BROS 


23 


(E) 


27 


33 


6 


RING ON HER FINGER, TIME ON HER HANDS 

I {{f^L'.VN.».MLEMIfiE 1[1 GOODMAN,? ROSE.M KENNEDV) 


REBA MCENTIRE 

vi Mr* '■•".e: 


24 


25 


13 


20 


13 


TROUBLE 


♦ MARK CHESNUTT 

CI .■; DtcrA ~;;q7 


18 


26 


23 


24 


4 


THE FEVER 


GARIH BROOKS 

IV: CAPIIOL tiASH^iLlE ia'34a 


23 


QD 


28 


31 


18 


IT S NOT THE END OF THE WORLD 


« EMILIO 

Id r.APIIOL \*5Mvill! ^Si.l7 


27 


28 


24 


18 


19 


DUST ON THE BOTTLE 


♦ DAVID LEE MURPHY 

.VI MCA '^ iii 


1 


QD 


33 


45 


6 


LIKE THERE AIN T NO YESTERDAY 


BLACKHAWK 

Ci 1^; ARISTA 1 7S97 


29 


(D 


31 


34 


9 


IF 1 HAD ANY PRIDE LEFT AT ALL 

[ ' .M '. ■ : ■ M ■ f.MS,t iEISEP! 


♦ JOHN BERRY 

':CnV; CAniOl ^ASHtrfllLi ^8A65 


30 


d) 


45 


58 


3 


BIGGER THAN THE BEATLES 


♦ JOE DIFFIE 

ICI :Vi£PIC 73702 


31 


<D 


36 


42 


10 


NOT ENOUGH HOURS IN THE NIGHT 


♦ DOUG SUPERNAW 

lCHV)CilAliI 1/.'(A 


32 


33 


29 


29 


19 


1 LIKE IT, 1 LOVE IT 

■..■■->: ■: . -■JL£ftSON.M,HALLl 


♦ TIM MCGRAW 

(OWlfXlCURB 769*1 


1 


34 


19 


8 


13 


WHISKEY UNDER THE BRIDGE 

I- : EiftCOhS.R.OUNN) 


BROOKS & DUNN 

IV; ARISTA 1 7770 


5 


CD 


42 


49 


5 


NOT THAT DIFFERENT 


♦ COLLIN RAYE 

ICI 'VI EPIC 7sia^ 


35 


® 


41 


41 


10 


HEART HALF EMPTY ♦ TY HERNDON FEATURING STEPHANIE 8ENTLEY 

r ■. 1 . [;i i--- r- rHilO', iC; iVi -PiC ?aC?j 


36 


(D 


43 


44 


8 


WHAT 1 MEANT TO SAY 

r: [".i.viK ■[: l;/ik,.i ni.-:=r. r v.ismt: 


♦ WADE HAYES 


37 
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z 
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LABEL & NUMB£R'OisrRIBUTi\G LABEL 


z 

li 
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35 


15 


SHE'S EVERY VKOMAN 


GARTH BROOKS 

IVI CAP-iTOi 'lASHVILLC 1.^017 




39 








RUB'A'DUBBIN' 


♦ KEN MELLONS 

CI '.1 EPIC 7HUCib 


39 


JA 


34 


12 


18 


SOMETIMES SHE FORGETS 


♦ TRAVIS TRin 

^^APKiP HPCi.^ I 7797 


^ 


(MJ 


51 


56 


4 


OUT WITH A BANG 

■■ 1 .'I- K Ihldh.t 


DAVID LEE MURPHY 

VI MCA 'I'jl'jJ 


41 


42 


46 


37 


17 


NO MAN'S LAND ♦ JOHN MICHAEL MONTGOMERY 

■ -HERRiLL.S.SiSKINi 'C'. i v 1 ATlATIC^^IG^ 


3 


O) 


55 


60 


4 


•ROUND HERE 

■■ .-.AIL< MAT/IL.tR.SEI/EBlCKGHUBBARDl 


♦ SAWYER BROWN 

;C. Ic. 1VI CURB !h'j:-j 


43 


44 


37 


19 


14 


1 WILL ALWAYS LOVE VOU 

- ■. .1' H':fiTi'i 7' PARTONi 


DOLLY PARTON & VlNCE GILL 

VI COLUMBIA 7a097 


15 


d) 


53 


55 


6 


GRANDPA TOLD ME SO 

i-:'>F.r " ^ ..PR NCf.p .1 n h;:ksi 


KENNY CHESNEY 

■:cmvi.bna6a:*52 


45 


® 


52 


51 


9 


SHE SAID YES 


« RHETT AKINS 

V. LECOA i^tiibb 


46 




58 


;3 


3 


WILD ANGELS 

' 1 - n V [ irAY IM fi£RGGHARR'S(3f..HsliroO\l 


♦ MARTINA MCBRIDE 

ICI VI RljLcA437 


47 




54 


52 


g 


SMOKE IN HER EYES 


♦ TY ENGLAND 

C; u'l RCAC4J0P 


48 


49 


49 


39 


19 


IF 1 WAS A DRINKIN' MAN 


♦ NEAL MCCOY 

C. 'Vl A7LANr-r 8717-0 


16 


CD 


NEl 




1 


* * ♦ Hot Shot Debut * * ★ 

REDNECK 12 DAYS OF CHRISTMAS JEFF FOXWORTHY 

? ^.7 17.1 r ',PAil 1 iC.i'v-PTH. , -7 '^i 7 ,Pf. 17 .\ ,!i\ WARNER BROS ALBUM CUT 


50 


(51) 


56 


57 


7 


ALWAYS HAVE, ALWAYS WILL 


SHENANDOAH 

Vl 7AP.II7L NAiPVILLE 1B973 


51 


52 


50 


48 


20 


1 WANNA GO TOO FAR 

. r .J'lL'li- L MA-,II'I-..K .K P.uHtlini 


• TRISHA YEARWOOD 

V.I MCA 7SC7H 


9 


(53) 


74 




2 


PARADISE 

' 1 ii M.C'i. : ■. v; CUP VllPRAH 


JOHN ANDERSON 

OWlBNAeAAe^ 


53 


CM) 


66 


69 


3 


SOME THINGS ARE MEANT TO BE 


♦ LINDA DAVIS 

IC: IVI ARISTA 1269b 


54 


55 


57 


50 


20 


LET'S GO TO VEGAS 


♦ FAITH HILL 

ICI VI y-iiPSEP ppu- i^iai 


5 




59 


59 


5 


VEIL OF TEARS 

..l.itM 1. iiCi. ■.■ ■, .i 1 . . -^f MUG It KEICHUI/! 


HAL KETCHUM 

I MI... 71, PM -1901 






62 


62 


4 


WHAT IF JESUS COMES BACK LIKE THAT 

I P l7«7M.DJt*INSnNi 


COLLIN RAYE 

EPIC ALBUM rut 




\WJ 


63 




2 


TOO MUCH FUN 

1 c WRiGHr.T.iWNIGHll 


♦ DARYLE SINGLETARY 

SIANT ALBUM CUT 


58 


59 


60 


61 


11 


THOSE WORDS WE SAID 


♦ KIM RICHEY 

tC) IVI MERCIIRV NASttviLLE ."S^SMi 


59 




68 


63 


4 


SOLID GROUND 


RICKY SKAGGS 

P'LANl^ ALBUM CUt 


60 


dD 


NEW^ 


1 


LEROY THE REDNECK REINDEER 


JOE DIFFIE 

V.Lc-'C. 78701 


61 


(JD 


67 




2 


WHAT DO 1 KNOW 


RICOCHET 

ICI V CC..uyPIA 7HIJBS 


62 


63 


61 


54 


19 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) 


♦ SHANIA TWAIN 

Ci .CI IV9 MEfiCljHT NASKvlLlE eD37D6 


14 


(M) 


NEW^ 


1 


SANTA CUUS IS COMIN' UN « BOOCIE WOOGIE CHOO CHOC TRAINI THE TRACTORS 

, PIPIrY |/( P|..1Mi...N:i iS PiPltV tV RICHt.UiNDl 1 /I ARI5IA I 2973 


64 




73 


74 


4 


SHE CAN'T SAVE HIM 

"1 1 ■ I f ^.AN.l. MCNGBER) 


♦ LISA BROKOP 

fCtCAPni7l MASIlVIllE 5S^0? 


65 




NEW^- 


1 


WALKIN' AWAY 

. !■ . i ■. :iAM,j'.:i Pin lA AOBOrP C WIStMANi 


* DIAMOND RIO 

C IVI ARISTA 1.79;-..I 




67 


65 1 


2 


THE BEACHES OF CHEYENNE 


GARTH BROOKS 

CAPITC'i NALHV.LLE ALBUM CUT 


65 




NEW^ 


1 


IF YOU LOVED ME 


TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


68 


KM) 


NEW^ 


1 


READY, WILLING AND ABLE 


LARI WHITE 

tC'iVlRCA^USS 


69 




72 [75 


3 


ON A BUS TO ST. CLOUD 


♦ TRISHA YEARWOOD 

,v;imi:a 55141 


70 


QD 


NEW^ 


1 


PURE BRED REDNECK 


COOTER BROWN 

II IVlRfPPISt 17711^^ARtlERBROS 


71 


QD 


NEW^ 


1 


SHE'S GOT A MIND OF HER OWN 


JAMES BONAMY 

.CiiVI£p|C 7822G 


72 


QD 


NEW^ 


1 


SANTA I'M RIGHT HERE 


♦ TOBY KFITH 

IViP^IiLtCDR MASt^tLLE 77 7416 


73 


(n) 


REEHTRY 


19 


HEAVEN BOUND (I'M READY) 


• SHENANDOAH 

C. IVI Cjy=1TOI NASHVILLE 58442 


24 


QD 


NEW^ 


1 


TIL SANTA'S GONE (MILK AND COOKIES) 

iTRCOC. C Rl ACK ..C PIACK H MCMdlAS ,7 RllSStl I 


CLINT BLACK 

RCA ALBLIM CUT 


75 
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BiMDood Top Countpy Singles Sales 



COMPIIEO FROM ( WtnOIUL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BV SpundS. 



FOR WEEK ENDING DEC. 16, 1995 
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* * * No. 1 * ♦ * 

1 LIKE IT, 1 LOVE IT CURB 7G%1 ISmHUMNft. l 






14 


14 


16 


5 


REBECCA LYNN AsnuM 64360 






BRYAN WHITE 




1 






1 


17 


TIM MCGRAW 






15 


13 


14 


4 


WHAT 1 MEANT TO SAV coLUUBiA ;aoe7 






WADE HAYES 




? 




2 


2 


10 


I'M OUTTA HEREI/THE WOMAN IN ME mercurv wshville 852206 


SHANIA TWAIN 




(16) 


16 


17 


4 


THE CAR .' 1, CCRB 7t970 






JEFF CARSON 




3 




4 


13 


3 


IT MATTERS TO ME WARNER BROS 1771B 


FAITH HILL 




(17) 


NEl 


«► 


1 


NOT THAT DIFFERENT EPIC 78189 






COLLIN RAYE 




4 




3 


3 


13 


THATS AS CLOSE AS I'LL GET TO LOVING YOU RCAM392 


AARON TIPPIN 




(18) 


18 


19 


25 


ANGELS AMONG US i'cA 62643 






ALABAMA 




S 




5 


20 


3 


CAN'T BE REALLY GONE CURS 76971 


TIM MCGRAW 






19 


17 


15 


24 


SOMEONE ELSE'S STAR asvlum 6A43S 






BRYAN WHITE 




6, 




6 


6 


12 


LOVE LESSONS •.ICS I J1C2 


TRACY BYRD 






20) 


19 


21 


6 


BACK IN YOUR ARMS AGAIN bna 64353 






LORRIE MORGAN 


7 


8 


4 


11 


WHO NEEDS YOU BABY GWIT 17771 


CLAY WALKER 






21) 


24 


25 


3 


NOTHING lItcRI=.L : 7774 V/AR\ER BROS 






DWIGHT YOAKAM 


S 


9 


7 


13 


NO MAN'S LAND ATONIC 87105 JOHN MICHAEL MONTGOMERY 






22) 


23 


24 


20 


PARTY ALL NIGHT /.^ftr.ERBROS 17806 


JEFF FOXWORTHY WITH LinLE TEXAS 




7 


8 


9 


IN PICTURES RCAfAAI!! 


AUBAMA 




23 


20 


23 


17 


LET'S GO TO VEGAS .VARNER BROS 17181 






FAITH HILL 


(10) 


15 


12 


7 


TEQUILA TALKIN- B-..i 64386 


LONESTAR 




24 


22 


22 


13 


IT'S NOT THE END OF THE WORLD CAPITOi NASHVllLE 58*32 




EMILIO 


11 


10 


5 


18 


I'M NOT STRONG ENOUGH TO SAY NO ARISTA 1 2857 


BLACKHAWK 




(25) 


RE-EmilV 




1 LET HER LIE b .u.i i 




DARYLE SINGLETARY 


12 


11 


9 


25 


YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 


PERFECT STRANGER 


CD Records with the greatest sales gains this wee*. •Recoitjmg Industry Assn. of America certification for sales of 500,000 units. ARIAA 


13 


12 


10 


25 


WHEN YOU SAY NOTHING AT ALL B1.A 64329 ALISON KRAUSS & UNION STATION 


certification far sates of 1 million units, with multimillion titles indicated by a numeral following the symt»l 
Communications and SoundScan. Inc 


c 199b. Bittboard/BP 
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A&R EXEC MARTHA SHARP TO RETIRE 



GOUNTnr 

★★★★★★★★★★ 





by Wade Jessen 

Elves on mm-. Holiday titles are sprinkled throughout Billboards Hot 
Countrj' Singles & Tracks and arc plentiful on the inuntry sales lists. The Trac- 
tors (Arista) earn (ireatest (Jainer honoi-s on Top C'ountiy Albums with "Have 
Yourself A Tractoi-s Christmas" (U»-I2), which increases by more than 7,5(M) 
units. Although that .set Ls new at retail, a radio sampler 3er\'ed to whet con- 
.sumer appetites during the 1994 holiday season. The mo.st active ain>lay track, 
"Santa Claus Is 0)min' (In A R4Xigie Woogie Choo Choo Train)," debuti> at No. 
tU on Hot Country Singles & Tracks, with new aii^plav detected at KGMY 
Springfield, Mo., KDRK Spokane, Wash., WCMS Norfolk, Va., and KFDI Wchi- 
ta, Kan. 

Meanwhile, Jo« Diffie's "Mr. Christmas" (Epic) jumps 40-32 on Top Countr>- 
Albums, increa.sing by more than 40^ , and 1? of the 25 titles on Tojj Countr>' Cat- 
alog Albums are .seasonal sets. The lai-gest percentage incivase on the catalog 
chart Ix'longs to Ricky Van Shelton's "Sings Christinas" (Columbia), which 
jumjK^d more than (w*?K while the unit leader among the older titles is Vince 
Cill's MCjVset "Let There Be Peace On Earth." The Gill title remains at No. 1, 
with an increa.sc of more than 6,.500 uniU. 



H 



lOLD YOUR HORSES: Garth Brooks holds the top si)ot on Top Countr>' 
Albums with "Fresh Horse.-;" {C'apitol Nashville), despite a 2:V}< dip in sales. 
That title debuted with sales of more than 4.'j<).(-HX) units and T ^nishes with moix' 
than ;iS(),000 this week. Brooks outsold the No. 2 title on the country list by a 
comfortable 3-1 margin and maintiiins his n^ip at No. 2 on The Billlmrd 200. 
Reba McKntire wins (Ireatest (lainer honoi*s on the album chart; she is at No. 
5 with "Starting (K'er" (MCA), her collection of cover tunes. That set mmxKi 
20,000 units more than it did last v,vek and includes the single "Ring On Her 
Finger, Time On Her Hands," which bullets at No. 24 on the airplay chart. 

Even dozen: Alan Jackson's 12th No. 1 single. "Tall. Tall Trees" (Arista), 
conti-ols that slot again this week. Sex^en of Jackson's No. 1 hits ha\i' |X)Sted moi'C 
than one wx'ek at No. 1 on the Hot Country Singles & Tracks chart, including his 
biggest hit, "Chattahoochee," which owned that spot for one month in 1998. 



HAT MATTERS MOST: Faith Hill leads our Ainmwer (lack with "It Mat- 
ters To Me" (Warner Bros.), which jumps 17-15 on Hot Country Singles & 
Tracks. That song increased by more than 450 spins at radio, fueling a sales 
spurt of nwre than 1 ,500 units for the single, which mo\'es 4-^^ on the Top Coun- 
try Singles Sales chart. This pushes the aJbutn of the same title into the top 10 
on Top Countr>' Albimis (11-10), with an inci-ease of moi-e than :5,50() unibi. Other 
AiqxAwr rtHrords: "Born In The Dark" by Doug Stone (Columbia), lfi-17; "Cow- 
boy Love" by John Michael Monlgomerj (Atlantic), 2()-18: and "When A 
Woman Lov^s A Man" by Lee Roy Pamell (Career). 20-19. The Stone title is 
pushed iKick after Iteitig jumjied by Hill's ."ong, but it maintains a bullet, with an 
increa.se of more than 150 spins. 

Trivial PUItSUIT: Thi-ee debut titles on Billboaixl's Hot Country Singles 
& Ti*ack.s haw. "redneck" in the title: "Redneck 12 Oa.vs Of Christmas" by Jeff 
Foxworthy (Warner Bros.), the Hot Shot Debut at No.'oO: "U^roy Tlu- Rrtinf^k 
Reindeer" by Joe Diffie (Epic), at No. til; and "Pure Bred Kedneck" by Cool- 
er Brown (Warner Bros.), at No. 71. The first country hit to featuif "rwineck" 
in the title was Oyny star Johnny Russell's lit7;i blutM-nllar unthem "Rednecks. 
WTiite Socks & Blue Ribbon Beer." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TnLE (Publislier LKflminn Ore.) SIteel MuiK Dist 

» ALL I NEED TO KNOW (love Tti.s Town ASCAP^avxl 

Ajion. ASCAP.'Muoari. SMI) WBM 
S7 UWXrS HAVE. ALWAYS WILL {Sony Tree BMHenlee. 

BMI/^lonyCrn^^Keys ASCAP.'WB ASCAPl HL-WBM 
72 ANYTHING FOR LOVE (Sony Tree. BMlTayli^r Rose 

BMIlHl 

4 BACK IN YOUR ARMS AGAIN (AJnici ASCAP/CarlicKy 

ASCAP/Paul Ana Jofldtdan. SMI) WBM 
38 BETTER THINGS TO 00 (Great Cumbetiand BUI/Dia 
mndd Struck. BMI/Tom Shapiro. BMI/'Sony Tree 
mmxVt Curb. BMI)WBM/HL 

63 BIG OL' TRUCK <Son£<. 01 Po^fGram. BMllolutco. mi HL 
25 BORN IN THE DARK (House 01 Dust BMI/Flrst Wnle 

BMII 

IB CAN'T BE REALLY GONE (MCA. ASCAP.^aiy Bun. 

ASCAPJ HL 

21 THE CAR (Diamond Slorm. 8MUEMI Towei Street. 
BMt/EMI BlacliMDod.BMt) HL 
1 CHECK YES OR NO Oohri Juan BMI,rVictor<a Kay. 
ASCAf) HL 

49 COWBOY LOVE (CMI lower Street BMl'EMi Black 
Mood BMn 

14 DEEP DOWN (Rick Hall. ASCAP.Watertawn. 
ASCAP/Alal)3fna Band, ASCAP/Wjldcotinlry, 
ASMPrMn.^ BIysi ASCAPl HBM 

64 DOG ON A TOOLBOX IWitlaco BMI/Ttousenotev BMI) 
SB DON'T STOP ISony Troe. BMI/Grcat Cumber I ar>il. 

B Ml/Diamond Struck BMI/Mike Curb. SMI) WBM/HL 



U DUST ON THE BOHLE m D ASCAPl 

27 THE FEVER iSw.ii: St)ri£, ASLlAp.'EMI April. 

ASWP Voiie AnJ Dally ASCAP "OliJ BojIs, ASCAP) 
19 GO REST HIGH ON THAT MOUNTAIN 'BmM BtMl HBM 
M GRANDPA TOLD ME SO iMi'ii^n BMI/Tom Collins 

BMi) /(BM 

44 HEART HALF EMPTY (Gary Burr. ASCAP.WA. 

ASCAP.'TMI AM, ASCAP.'Desmotiiie. ASCAPl HI 
71 HEAVEN BOUND (I'M READY) (EMI Blackwoad 

BMI.'Ri^i!- , BMI li[ Msnor, BMI) HL 
29 HERE COMES THE RAIN i^nrry Tree BbU'Raul Mala 

BUl'SC'ii' ' LI' < i.i.sr.t r ^'.P,ni.'SevenAn£eli. BMDHL 
39 IF I HAD ANY PRIDE LEFT AT ALL (WB. ASCAP.East 

64th Street ASCAP.'Wdiiwr-Iamerlane. BMI/Yasa 

BMl'Maior Bob. ASCAP) mu 
IS IF I WAS A DRINKIH' MAN (EMI loner Street 

BMI.''MCA Canada. SOCAN/SoJd For A Song. 

SOCAN.:BioIfief Ban ASCAPl HL 
37 IF THE WORLD HAD A FRONT PORCH (ILE 

ASCAP.'Lac Granrt ASCAP/Muy Bnp.ra BMI/Sony tree 

eMI,'l»!ril«r BMII WBM.Ml 
53 {IF YOU'RE NOT IN IT FOR LOVE) I'M OUHA HERE 

ILbo" Eclio, BMI.7oml>a ASCAP) 'ft-EM 
65 t JUST CAN'T STAND TO BE UNHAPPY ICamrs BMC 

BMI/Xugh Pre^twood BMDHL 
9 I LET HER LIE (Big Grant BMI/Dr Vet. BM(/little 

Dakota. BMI) WBM 
2S I LIKE IT. I LOVE IT (Emdat. ASCAP/Toaii WH£e 



(Coiitit/Uf'd f)x}tn /MU/f .'>!)) 

a wonderful ca|Bii-ity to engage |)eopIe. 
make them part of it, make them fee] 
imjMirtant, and feel revved up about it. 
Ami he did thiit for me. For the first time 
in my life, I had a job and woi-ked for a 
company that i*eally engaged my atten- 
tion, arxl I found fun." 

Shan^ worked for Rowen at Elektra 
for 4'/^ years. When he left for M('A in 
1983, he wanted her to go to that label, 
loo. but foriTier Warner Brtis. chief Mo 
Ostin offeiTefl lier a \T to stay. She 
diti and lxH.-ame the fli-st female VP at a 
Nash\'ille lalx^l. In Uie warv that follow^, 
she has been responsible for some of 
Warner Bros.* most successful acts. She 
signed Randy Tra\is and Faith Hill and 
worked with such acts as Cr.vstal Gaylc. 
k.d. lang, and Highway 101. 

''RaiKly and Faith ai*e my two big sign- 
ings, and I'm proud of both of them." 
Shall) sav's. "Raraly is a wonderful human 
being iuid a gentJemim. aixl he has a great 
ear for songs, which makes the job much 
easier. Faith, of com-se, is a \'ei->- (tear and 
sweet iX!i*son, and Tin going Ut miss her" 

"I lave songs. I lov'e songwritei-s . . . 
The most etciting thing to me Ls when ym 
listen to tapes and think. 'Oli. this is just 
terrible slulT,' then all of a su(Ulen, you 
hear that one that you ]ove. You get so 
excited you just can't wait to giw it to the 
ai'tist aiKl tlien hear it when it's a hit. 

"One of the crucial things about doing 
A&R is to kiKM' the difference belw^n a 
good i^mg, a great .song, and a hit song," 
."ihe .says. "And Vve alwaj-s felt there's a 
jJace for a great song that Isn't a hit and a 
hit song that isn't great. I think any great 
song has the oi^xirtunity to be a hit .'«>ng, 
but not necessarily. We cut a song for 
Randy Tiwis call«l 'He Walked On Water' 
I thfHight that \iu^ a great ivwig flxit not a 
hit]. But the more it was out there, the 
nioiv wv Ihougfit we slutuld jmt it out as a 
single, and it turned out to lx» a hit song. 

"Then there art^ hit songs. Uyou want 
to sit here and tell me 'Achy Breaky 
Heait' is a gival sung, I'n) i)i\)lial >ly going 
Ui ai-gue with ym. There Li a i Jaee for fiin 
songs that you wouldn't put in the gi-eat 
catt?gory, and I Uiiiik it's real impoi-tant 
to know the difference." 

Shan) omphasi2t!s the im|torLance of 
putting quality songs on albums. "When 
I stiU'tetl with RaiMiy, what I was heal- 
ing was that [jeiiple didn't want U) buy 
albums lux'aust^ there were three hit sin- 
gles and seven, maybe nine, pieces of 
filler. So why liuy it? They'd jast go liuy 
the singles, which were cheajwr," she 
says. "So what we did with 'Stoms Of 
Life' was to cut a great album, and I 



ASCAP/Rick Hall, ASCAP) WBM 
5G I'M A STRANGER HERE MYSELF (Cross Timbers 
BMlBngW Like The Sun, BMl'Fore<unner, BMI,fPalm 
liJaiid ayii 

28 I'M NOT STRONG ENOUGH TO SAT HO ilamb^. 
ASfAP) VjBM 

10 IN PICTURES lUMU ASCAP.Careers BMG 6MI) 
WBM.HL 

411 IT MAHERS TO ME (Starslruch Writers Group. 
ASCAP, Mark D. ASCAP. New Haw«n. BUI/Music Hill 
BMII WBM 

34 irS NOT THE END OF THE WORLD (Sony Tre« BMLTcr 
ili'c BMi 0 lei BMi Wiy Cruil Hev!.. ASCAPl HL 

35 I WANNA GO TOO FAR iCaieeis BUG. BMI'Doa 
Layng BMllrving BM|.Coller Bay BMI) WBM'Hl 

15 I WILL ALWAYS LOVE YOU (Velvet Apple. BMI) WBM 
51 LErS 60 TO VEGAS lAII Over Town BMI^y Tree. 
BUI} WBM;-HL 

12 LIFE GETS AWAY iBi.icheiKd, BMI.''lrving. BMI/EMI 

BtJichwDOd. BMI/Bethli!hem BMI) WBM'Hl 
6 LIFE GOES ON (Howim Hits ASCAP.'Square West. 

ASCAP./Kicliine Bird BML'thnmahawk BMI/Careerii - 

BMG. BMI-'Brt-akfi M^ker BMlJ WBM'HL 
48 LIKE THERE AIN'T NO YESTERDAY {Rick Hall. 

ASCAP;W3lertartii. ASCAPTanw BMI] WBM 
67 LISTENIN' TO THE RADIO (MafMriich Aneel BMltMl 

BidL-kiyiwd BMi; HL 
17 LOVE LESSOHS (Saddle Tan BMI/Acuff Rose. 

BMl'Hewilt. ASCAPl WBM 
22 NO MAN'S UND (All Over lawn. BMI/Sony Tree. 

BMI. riew WoJr BMl love )tui Town. ASCAP/Dav>d 

Aaron, ASCAPJ WBM'-HL 
4% NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 

Ke^s ASCAP*.m Williams, ASCAP/O-Tei. BMI,Tlit 



think it changed the w^ay business wjis 
done. I think peojjle started having to do 
better albums IxHrause of that." 

Aiiotiier niajoi- change Sharj) has seen 
Is tl>e mai'keting of countrj' miLsic. "You 
used to thi"owf a record out there, and 
radio would tell you if >'ou had a hit or 
not," she .-^ays. "Now, j'ou'\ie got to do a 
video, media school, imaging. You'w got 
to send them on radk) tours. It's a lot of 
money before you can actually put a 
record out anil see what you've got." 

When it comes to recognizing an 
artist's potential, Sharj) saj's there is an 
umlefinable "star (luality" that she looks 
for {she cites the time that she saw Hill 
sing liackup for Gar>' Burr), but .she sajw, 
"The first thing to me that is really cru- 
cial and important in country music is. 
Are people going to like this human 
being?' Because country fans have this 
perstml relationship with the artists, and 



if they don't like >y)u. they can turn off in 
a minute. It doesn't matter how great yaa 
sing or what great songs you ha\^. If they 
don't like jou, they'i^e not going to buy 
ymr T-shirts or albums." 

ShariJ is mo\ing to Richmond to write 
songs, books, an<l stories and will contin- 
ue working with Crawford West on its 
deliut Warner/Reprise album. 

Warner/Reprise president Jim Ed 
Norman sajrs Sharp will remain inwKwl 
in the label as an A&R consultant. 
"[She's] one of the best At^R execs this 
ljusirK!s.s hiis e\vr .seen," he sa\'s. "She has 
a tremerxkjus sense of song. She has an 
unparalleled deiith of visum with resjiect 
tf) an artist's 'star jjotential," and she has 
not only an abiding resi)ect foi- the cre- 
ative process, but also a limitle.'vs vwll of 
kindness from which she draws when 
working with creative people. She is a 
treasure, and I will miss her deaily." 



WYNY'S COUNTRY HOLIDAY EXPO PACKS FANS 



(Continued from page 5'J) 

filled the 200-seat room several times 
during its multiple scheduling. 

Of course, the main thi-ust of the Expct 
was a "mini-spot-revenue-generating 
vehicle for the station," .saj's Kampmeier, 
and sources s^' it giTJssed $3:JO,000, more 
than enough U) cijwr exiK?nses and pit>- 
vide a donation to St. .Tude (Children's 
Research Hospital. But the event was 
also seen as a "great vehicle for expand- 
ing the country' audience in the New York 
areii," Kampmeier a(kLs. 

"A lot of faiiiilies bmught familj' mem- 
bers who don't listen to the station, or kids 
brought school [lals who also aren't coun- 
\ry Usteners," says Kani|HTieier "Then w^ 
got a lot of extra nwdia coverage, l;)ecau.se 
it's a major civic event foi* the community. 
So it was a great chance for those nev\' 
country' listeners or lai-t-time listeners to 
get a closeup look at the artists arxl listen 
to the station liv^e during the evt^nt AikI 
some of our listeners have been with 
Tiiple-D ['I>andy ' Dan Daniel, an origimil 
*(Jood Guy' at rock station WMC'A long 
before coming to WYNYJ for >\»ars 
aiKl got to stand areund the bi-oadcast 
booth and watch him. So they coukl touch 
the music in a way they don't get to do 
normally and at other fonnats, never." 

But while Fan Fair was the obvious 
model, the WYNY Country Holiday 
Ex|)o vius also ()atlerned after New Yorit 
R&B .station KISS-FM's highly succes-s- 
ful Black Ex})o. which startetl eight jvai-s 
ago, when CmMlullo was running that sta- 



tion. During his tenure at WYNY, Can- 
dullo drafted fellow former KISS exec 
Mark Neiman, novv W\'N Y's sales man- 
ager, to create a .similar event. 

"It serves two audiences," says 
Neiman, "our listeners and our clients/ 
a(ht!itLsers. From the pi-ogi^ammingskle, 
we offer llitenei*s something they could 
nev^r get eLscwheiv. FnHn the sales side, 
we get 200 comi)anies. small businesses, 
are! entrepreneurs. Then we marry the 
twT) during the holiday season." 

WYNY took the concept to major 
sponsors and was able to enlist HIP 
Health Plaji of New Jersey as a title co- 
sponsor. Once Sam Goody came aboanl 
all the major Nashville Ial)els coojierated 
with the station, Neiman saj's. 

Evc'olhing worked out .so w^ell that the 
building is brtoked for a follow-up event 
in lyiKj, "Fan Fair's gone north aiKl land- 
ed in Jersey at WYNY," says Kamp- 
meier, who hoi)cs that more acts on the 
or<ler of Alan Jackson arwl Marj^ Chapin 
Cai-penter can be lured for next year. 
"The market's ready for it," he atkls. "It 
could happen." 



More Changes In 
Store For WYNY? 
. . . see page 105 



street. BMl) HL 
32 NOTHING [Coal Dust West, BMmamer-Tanwrlarra. 
BML/Sor>es Of PolyGram BHI/Seven Angels. BMI) 
HLVKBM 

SO NOT THAT DIFFERENT (WBM SESA&K I Good 

iESACSprwfE-f BMI) WBM 
43 ONE BOY ONE GIRl (EMI BUchwiHXl BMlMarh Alan 

Sptnigrit. BMI) ML 
tS ON MY OWN Hidden Valley. ASCAP/C^rDle Bayer 

S^eer. BMII WBM 
70 OUT WITH A BANG (N2 D ASCAP/Br>an s Dream 

23 REBECCA LYNN [MCA. AbLAP. Acull-Kase. BMI; 
WBM'HL 

42 RING ON HER FINGER, nUE OH HER KANO$ ISany 
Tree, BMI,<'E£ypt Hollow. BMCMy Ctxiy BMI/Capyrigtil 
Manaientwil. ASCAP) 

73 'ROUND HERE (Iravedn laa ASCAP/Mrd & Chuck s 
Bry/, ASCAPClub Zoo BMI) 

45 RUB-A-DUBBIN' [Goodman Walker, BMl'Secharoo 

BMI/Shcof SL-aigfil. ASCAP) WBM 
20 SAFE IN THE ARMS Of LOVE '[Irvins BMLTortunate 

Maon m\.\» Rue Ua BMl.7»nesville, BMI) WBM 
6C SHE CAN'T SAVE HIM liitar^lruLk Writers Croup, 

ASCAP.'AMR ASCAP.'Sieria Hoto, ASCAP) 
H SHE SAID YES (BMG ASCAP.^ny Tree, BMI} HI 
30 SHE'S EVERY WOMAH (BMC, ASCAP/Major Bob. 

ASCAP) WBM'HL 
55 SMOKE IN HER EYES (Careers BMG. BML/Hugh 

PrestWDod BMI? HL 
62 SOLID GROUND <M.rWdee ASCAPl 
T SOMETIMES SHE FORGETS (WB ASCAP) M^M 

74 STEADY AS SHE GOES ILinie Bi£ lown BMI' American 
M»de. BMI.''Sanv Tree. BMl^'AH Oxer Icwn, BMI/Tlm 



Woll, BMI'M S L . ASCAPi 
3 TALL. TALL TREES (Ino, BMI/Tort Rrxii. BMI) WBMfflL 
13 TEQUILA TAUtN' (Hidrlen Planet. BMI/Ensign, 

BMl/Great Cun)t«rl3fi[), BMI) WBM.''HL 
a THArS AS CLOSE AS I'LL GET TO LOVING YOU 

(McJames BMLl R S . BMl'Bu^. BMI.'1r-.ine, BMI, Alirw, 

ASCAP.'TiIki P/erin, ASCAP/^iren. SABAMI WBM 
52 (THIS THING CALLED) WANHN AND HAVtN' \^ AU 

(W8. ASCAP.'^amosoniari ASCAP.'Avakin Wsj, ASCAPJ 

WBM 

61 THOSE WORDS WE SAID {MigtiTy Nice, BML-Wait No 

Uoi« llMl 'Ului'Wntei HMl.TnlvC^iitrTUnl I. ASCAP) HL 
24 TROUBLE iBro N S<S. BMLIt^itti Sykes. BMII 
60 VEIL OF TEARS (WB ASCAP, ■SudOenly, ASCAP.'Pen 

rig.AitAP,WB BMt'foreshadow, BMII WBM 
75 WHAT IF lESUS COMES BACK LIKE THAT (August 

Wind BMI.langiliide, BMI/Hendefstiat, BMI/SytJney 

Ef.n BMI) 

47 WHAT I MEANT TO SAT ISorry Tre«. BMI/Oon Cook. 

BMI/Katy s Ifamlxiw, BMtSony Cross K«y». 

ASCAP.'Mill Villd£0, ASCAP) HL 
31 WHEN A WOMAN LOVES A MAN (Ma|or Bob. 

ASCAP.'Sony Tree BMt^rue Soiiiri, BMII WBM.'ML 
36 WHEN BOT MEETS GIRL 4Greal Cumtolarx], 

BMI.'Diamnnd Strutk. BMI.Soriy Tree. BMI) WBM/HL 
68 WHEN HE WAS MY AGE lAcutf Rase BMLUci Mor- 

gafl HMt [ r- i.,-iN.-i A.sr.AP) WBM 

5 WHISKEY UNDER THE BRIDGE ISoriy lr(«, BML'Don 

Coo*. bMi bLi'j I ■ ijiriL tiMl'^howbilly, BMI) HL 
2 WHO NEEDS YOU BABY Loti lamos, BML'bnda Cobb. 

BMI/That s A Smasfi. BML'Sony Cross Keys. ASCAPJ 

HI 

41 THE WOMAN IN ME (NEEDS THE MAN IN YOU) 

(Loon Ectio, BMI/Zomba. ASCAPl WBM 
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GARTH BROOKS cinrrjL NASmuLt 32(J«0 ao -jaii.aai 2 « 


mi^ilNo. 1 FRESH HORSES 
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ALAN JACKSON arista 1b»1 a09S'16 9«l THE GREATEST HITS COLLECTION 
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CD 
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SHANIA TWAIN A' mercury nashvule S??e86 no 9B Ea'l6 9 
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STARTING OVER 
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STRAIT OUT OF THE BOX 
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VINCE GILLA MCA 11047(10.96^15 981 


WHEN LOVE FINOS YOU 


2 


14 


12 


9 


12 


™ wi^JS'ILS „09a,i6-9«i SR^TE^' ""^ ■ 


3 


U 


14 


8 


5 


DWIGHT YOAKAM R£PRt$E 46051.'WAfiNER BROS. (10 9a'l6.98) 


GONE 
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OUT WITH A BANG 
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MARTINA MCBRIDE RCA 66509 19 9a'15 98) 
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TRACY BYRD • MCA 11242 il0 9M5gfll 
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JOEOIFFIE EP)C67046(5ONy(lO9aE(l]5 9ei 


MR. CHRISTMAS 
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OOLLY PARTON Columbia 67140TONY (9 96 Ea]6.9«i 


SOMETHING SPECIAL 
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5: 


C37; 


35 


36 


114 


REBA MCENTIREA' MCA 109061 10 9&16. 96} 


GREATEST HITS VOLUME TWO 


1 


QD 


37 


38 


84 


REBA MCENTIREA' MCA 10994 ll09a'l6.9B) 


READ MY MIND 


2 


39 


38 


35 


62 


BROOKS & DUNNA' ARIST/L 18766(10.96/15 981 


WAITIN- ON SUNDOWN 




40 


41 


37 


78 


TRACY BYRD A mca 10991 (109S.'16.9ei 


NO ORDINARY MAN 


3 


3D 


44 


42 


168 


GEORGE STRAIT A' MCA L0661 1109&16.9S) 


PURE COUNTRY [SOUNDTRACK) 


1 


(42) 


43 


44 


62 


ALABAMAA RCA664ia(10.9aT59S1 


GREATEST HITS VOL, III 


8 


43 


39 


25 


4 


PAM TILLIS (LRISTA 18799(10 96/15 981 


ALL OF THIS LOVE 


25 


44 


42 


40 


48 


WADE HAYES • COLUMei/l 664I2^r (9 96 ECil5.98) ■ 


OLD ENOUGH TO KNOW BETTER 


19 


4S 


49 


53 


23 


JEFF CARSON MCG CURB 77744,OURB (9 9»16 981 91 


JEFF CARSON 


22 


49 


50 


51 


97 


JOHN MICHAEL MONTGOMERY A' ATLANTIC a2559)AO(IO 96,15 961 KICKIN' IT UP 


1 


47 


46 


47 


96 


BLACKHAWK A (crista ib70B (9.98(15.961 


BLACKHAWK 


15 


CS) 


53 


54 


75 


ALAN JACKSON A* arista 18759110 98(15 98) 


WHO 1 AM 


1 


49 


48 


39 


9 


MARK CHESNUTT DCCCA 11261.MKL (1096(15 9ei 


WINGS 


24 


90 


52 


45 


12 


SAMMY KERSHAW M(RCUHYNASMVIUE5?8536ll0 98Eli'16 981 THE HITSA:HAPTER 1 


19 


CsT) 


56 


57 


68 


THE TRACTORS A' arista 18728 (9.98(15 961 ■ 


THE TRACTORS 


2 


52 


45 


41 


10 


EMILIO CAPITOL NASlfvlLLE 32392 (9.9^13.961 


LIFE IS GOOD 


13 


S3 


51 


46 


11 


TRACY LAWRENCE ATLANTIC B?a47(AG (10.96,15 9HI 


TRACY LAWRENCE LIVE 


24 


M 


47 


49 


12 


^*.?r™ ?44*"St (9 98(13 961 "^""^ "^"""^ * ^°"'"'<'' ^""^ '° 


41 


H 


54 


50 


96 


THE MAVERICKS A MCA 10961 (9 96(15 981 ■ 


WHAT A CRYING SHAME 


6 


S6 


57 


62 


56 


GEORGE STRAIT A mca 1 1(»2 (1096/15.96) 


LEAD ON 


1 


57 


55 


48 


72 


WILLIE NELSON a)LUMBIA 6dl84/S0NV<5 96 EQ^.96) 


SUPER HITS 


34 


dD 


68 


67 


46 


JEFF FOXWORTHY lALKHING HYEHft 2043 (4 98/8 961 


THE REDNECK TEST VOLUME 43 


19 


59 


64 


61 


14 


H^ST,^", ^,^9J*ff no, ™IS THING CALLED WANIIN AND HAVIN' IT ALL 


10 




71 


65 


38 


JEFF FOXWORTHY LAUGHING hyena 2079 14 98fl 981 


THE ORIGINAL VOLUME 79 


27 


(1 


59 


56 


16 


TY ENGLAND RCA 66522 (9 9a']5 9SJ 


TY ENGLAND 


13 


(2 


61 


64 


225 


BROOKS & DUNN A' arista 1865S (9.9e/is.98i 


BRAND NEW MAN 


3 


(3 


67 




98 


FAITH HILL A WARNERSROS 4538919 98/1 5.96) ■ 


TAKE ME AS 1 AM 


7 


64 


60 


59 


31 


TY HERNDON EPIC 66397,'SONir (7.98 imim ■ 


WHAT MATTERED MOST 


t 


65 


66 


60 


42 


TRISHA YEARWOOD • MCA 11201 (i0 9e/iS 98» 


THINKIN- ABOUT YOU 


3 


69 


63 


52 


45 


NEAL MCCOY • Atlantic 82727/Aait09&'is.9ei 


YOU GOTTA LOVE THAT 


10 


(SD 


K-ENTIir 


35 


JEFF FOXWORTHY UUGmw hyena XJ80 (4 96^ 981 


SOLD OUT VOLUME 80 


35 


69 


62 


63 


63 


TRACY LAWRENCEA ATLAr4liC8?656/AG(l0.9e/159S) 


1 SEE IT NOW 


3 


69 


58 


58 


67 


PATTY LOVELESS • epic &418&'S0NV (9 96 E(VI5 96) 


WHEN FALLEN ANGELS FLY 


8 




74 




58 


CLINT BLACK • RCA 66419 (lO QEL'ie 98) 


ONE EMOTION 


< 


uv 


DE-EIITiir 


64 


JOE DIFFIEA EPtC64357;SOr4Y(109aEQ/15-9ei 


THIRD ROCK FROM THE SUN 


6 


72 


65 


55 


24 


^^nn*!^^^ STRANGER y^jj ^^f^y^ ,q REMAIN SILENT 

CURfi ■ ■■ C0 


7 


73 


73 


73 


179 


MARY CHAPIN CARPENTER A' COLUMBIA 48eaiiS0NT 


10 96Ea'15.98l COME ON COME ON 


6 


UA) 


RE-ENTRT 


136 


BROOKS & DUNN A' akisia lu/ibuosivi^ssj 


HARD WORKIN' MAN 


2 


75 


75 


75 


44 


SAVIT^ER BROWN • CURB 776S9 <10 9a>15 98» 


GREATEST HITS 1990-1995 


5 



Albums with the greatnl sales gaim Ihis wwk. •Recon)ir% industry Assn. & America (RIAAI certlticd(iof) lor sdles o1 500.000 units. A 
Most tape pftes, and CD prices for WEA and BMG labels, ate suggested lists. Tape prices marked EQ, arid all other CD prices, are equivalent 
Heatseeher Impact shows albums removed (torn Heatseehers this weed BB indicates past or present Healseelier tiHe. < 1995. BillboartVBPI 



RIAA certification tor sales at 1 miflion units, with multi mil lion sellers mdicatM] trf a numeral tollowing the symbol. 'Asterisk indicates LP is available, 
prices, whtch ate p«Ofected Irom wholesale pnces. Greatest Gaine* shows chart's largest unit increase. Pacesetter indicates tJigfiest percentage growth, 
Conimunicalions. and Sou»dScan. Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY S°|^Sfj^£|l' 
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WEEK 


■ ■! 


ARTIST TITLE 

LABEL & NUMBEa'DI5TR(BL)T)NG LABEL iSUOGESTEO LIST PRICE OR EQUIVALENT TOR CASSETTLCOt 


z 

0^ 
„ a: 

|5 

S u 




THIS 
WEEK 


2s 




WKS ON 
CHART 


1 


1 


VINCE GILLA MCA 10£77 no 98.1^ 98) 11 ww^ls at No I 


LET THERE BE PEACE ON EARTH 


17 




14 


18 


RICKY VAN SHELTON • CM-iJMeiA 46269 SONy it 989 981 SINGS CHRISTMAS 


26 


2 


2 


GARTH BROOKS A' capitw nashvule 98?^; i9 9fti'>%i 


BEYOND THE SEASON 


31 




15 


17 


THE JUDOS AND ALABAMA RCJl 6643314 989 981 CHRISTMAS with THE JUDOS AND ALABAMA 


2 


3 


4 


ALAN JACKSON • AR'STA :B736 ilO 98<I5.%1 


HONKY TONK CHRISTMAS 


14 




IS 


16 


GARTH BROOKSA CArilOLNASHVlLLEDSBbbigoanWI NOFENCES 


4 


4 


3 


REBA MCENTIRE • mca4?D31 12 9a>'6 9fii 


MERRY CHRISTMAS TO YOU 


29 




17 


20 


THE JUDDS 4 ,.um 6422 RCA i7 Ml 1 981 CHRISTMAS TIME WITH THE JUDOS 


31 


5 


5 


DOLLY PARTON • Columbia *679fe'SONY i5 96 Ea9 9Si 


HOME FOR CHRISTMAS 


29 




18 


IJ 


MARTINA MCBRIDE A RCA 66288 :9 98' 15 981 THE WAY THAT 1 AM 


3 


6 


6 


ALABAMAA m:A '014 17 9&11 99) 


ALABAMA CHRISTMAS 


31 




19 


25 


LORRIE MORGAN BNA 667B2 19 9815 98] MERRV CHRISTMAS FROM LONDON 


8 


7 


II 


GEORGE STRAIT • MCA ?.800 12 956 98i 


MERRY CHRISTMAS STRAIT TO YOU 


33 




20 




KATHY MATTEA MERCURr NASHVILLE 618069 <9 98 £413 981 GOOD NEWS 


3 


i 


10 


REBA MCENTIRE A ' MCA 4979- {7 9&12 SB) 


GREATEST HITS 


237 




21 


15 


HANK WILLIAMS, JR. • CURB 77638 !6 98? 98) GREATEST HITS. VOL. 1 


53 


9 


9 


TRISHA YEARWOOD mca no9i no9ai5 98i 


THE SWEETEST GIFT 


4 




22 




JOHN MICHAEL MONTGOMERY A' AIIANTIC B242aAG (9 99.15 %l LIFE'S A DANCE 


1 


10 


8 


VAR lOUS ARTISTS ONE wAr 1 eo83 1 J 9a 5 9Si 


CHRISTMAS C0Ur4TRY STYLE 


4 




23 




KENNY ROGERS A iol nascville 46558 (7 98 1 1 98) CHRISTMAS 


12 


11 


7 


PATSY CLINE A mca 1 J 9a 12 Mi 


GREATEST HITS 


239 




24 


19 


SHANIA TWAIN t.'ErcuR) kAsHville 614422 19 98 Ea:5 981 SHANIA TWAIN 


20 


12 


12 


ANNE MURRAY A' CAPITIX NASHVILLE 463:9 (7 98,11 981 


CHRISTMAS WISHES 


29 




2S 


21 


BILLY RAY CYRUS A' mercury NASKVILLE 510635 (10 98 £016 96) SOME GAVE ALL 


30 


13 


14 


KENNY ROGERS & DOLLY PARTON A RCA &307 i7 9a il 9B» 


ONCE UPON A CHRISTMAS 


31 


Catalog albums are older litles which are regr^lenng signihcani sales i; ] 995, Billboard.'BPI CommunKalions and SoundScan. Ire 
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Hot Latin Tracks 



FOB WEEK ENDING DECEMBER 16, 1995 
ISM 



THIS 


LAST 


<nS 


z 

la 


COMPILED f ROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS- RADIO TRACK SERVICE- 96 LATIN MUSIC STATIONS ARE 
ELECTRONrCAlLY MONITORED ?4 HOURS A DAY. 7 DAYS A WEEK 

ARTIST TITLE 

lAfiELDISmiBUTING LABEL PRODUCER (SONGWRITER) 










* * ★ No. 1 * * ★ 


1 


1 


1 


10 


ENRIQUE IGLESIAS 


♦ SI TU TE VAS 

R PE«fi-!i'j'i,n i^-.L-:iA5--i.".A,ai.fs 


2 


2 


2 


n 


CRISTIAN V. 'I.,l •! "1 .. 






','.■1 ! • 1 ir.':vr...\ lAvii. ■■ 1 ■ 


3 


3 


5 


9 


PETE ASTUDILLO 

EMILAIK ABOUINTAMUA 


♦ COMO IL LXIRANO 

IIIIABUUIIUAMUA 1: - " M 1 1 


4 


4 


6 


4 


BRONCO 


TOOOPORTI 


CD 


11 




2 


GLORIA ESTEFAN 

Fnr ■ ■, 


♦ MAS ALLA 

E [STEFAN 1ft ,K y-r.v.,,, . k j - 


( 


5 


4 


13 


LUIS MIGUEL 


♦SI NOS DEJAN 


7 


7 


10 


7 


LOS REHENES 


ME PIDESTU LIBERTAD 


CD 


10 


8 


18 


LOS TIGRES DEL NORTE 


GOLPES EN EL CORAZON 


9 


8 


12 


4 


LOS TEMERARIOS 


LA MUJER DE LOS DOS 




15 


11 


14 


MAZZ 


♦ ESTUPIDO ROMANTICO 


11 


12 


20 


7 


JOSE JOSE 


LLORA CORAZON 


12 


14 


14 


9 


DAVID LEE GARZA V LOS MUSICALES ♦ TONTA 


13 


E 


3 


14 


GLORIA ESTEFAN 


♦ ABRIENDO PUERTAS 

E,EbTLFANJK..KSAr.; ■ jI - , '.[ ^Hi 


14 


13 


16 


5 


SELENA 


♦ DREAMING OF YOU 
















* * ★AlRPOWER* * ★ 


QD 


22 




2 


RICKY MARTIN 

SONl p. i'! 


* MARIA 

1:1' !■ r ;yjP-| -w I .iMiJEZ LSCOLARt 


QD 


NEW^ 


1 


LUIS MIGUEL 


' ',■ ' ' TUS 3RA7nS 


QD 


25 


26 


6 


ROCIODURCAL 


COMO HAN PASADO LOS ANOS 


QD 


31 




2 


M. A. SOUS Y LOS BUKIS 


HIMNOALAHUMILDAD 




34 




2 


LOS TIGRES DEL NORTE 


NO PUEDO MAS 

TN (I.: r FELLO.' 


(20) 


26 




3 


MICHAEL SALGADO 

,1 ,[ . 


SI QUISIERAS 

: i tOPli'iF mini:! / ;tvt .-.n.:!,;. , 


21 


17 


15 


10 


GIRO 


♦ SI TU 5UPIERAS 






22 


16 


13 


6 


JOSE MANUEL FIGUEROA 

!!.',■■,•■■•■ 


EXPULSADO DEL PARAISO 


23 


24 


23 


5 


MARC ANTHONY 


♦ NADIE COMO ELLA 


24 


20 


18 


4 


SPARX QUIEROVOLVER EL TIEMPO A TRAS 


25 


9 


7 


11 


SELENA ♦ TECHNO CUMBIA 

IMI L"l r. AH '^UlNIAMlIn HI A fi OIJINI/.-JI, 1 :ll T .•.'-H T 1 In 


2e 


23 


29 


23 


SELENA 


♦ TU SOLO TU 

J HEHNA-jri; It valF-if: .fa: 


27 


28 


24 


3 


SELENA 


EL TORO RELAJO 

jHL''\A'IlE^'(F Ubl'MI IF; 


(ID 


NEW^ 


1 


YOLANDITA MONGE * TU. TU TU TU 

.vri t Ari',.\ G i;aRI>JE2 IG B»GA2ZI p,HC'.l,m.[ J : -i a ^-.i pi'.a' II: 


29 


18 


17 


14 


THALIA 

f'.ll lAT,'. 


♦ PIEL MORENA 

ttSTEFAF . .;■.l^-.|n 


(D 


29 


28 


4 


JAV PEREZ 


HOY SOY FELIZ 


(ID 


38 




2 


PANDORA 


♦ QUE SABES DE AMOR 

P ^1, .iTF A 1 [ - ( ..: 


32 


21 


9 


8 


M. A. SOUS Y LOS BUKIS 


fQUIVOCADO 

M AsOLIS IM A iOl!;] 


(D 


K-Einiir 


2 


BOBBY PUUDO 


♦ NOSEPORQUE 

F f|l7WJF^l BPAMn'il 


34 


35 


33 


4 


RAM HERRERA 


• AHORA OILE 

« HFHUFPA R MARIINti :.- uF..VAMi 


QD 


RE-ENTRY 


2 


ANA BARBARA 


NO SE QUE VOY A HACER 


38 


27 


25 


12 


LOS PALOMINOS 


♦ LA LLAMA 


37 


33 


32 


5 


ZAFRA NEGRA 

_.ir. L'.'UII.N 


SUFRIENDO POR ELLA 


3« 


32 


31 


3 


LOS MjER 


TIMIDA 






(D 


NEW^ 


1 


UBERACION 


ENAMORADO DE UN FANTASMA 


(S) 


NEW^ 


1 


JOSE LUIS AYALA 


COMO TE EXTRANO 






POP 




1 TROPICAL/SALSA 


1 REGIONAL MEXICAN 



20 STATIONS 



1 CRISTIAN "-'ELOP- roNOViSA 
VUELVEME A QUERER 

2 ENRIQUE IGLESIAS fomq 
VISA SI TU TE VAS 

3 GLORIA ESTEFAN FPir. Vjnt 
MAS ALLA 

4 ROCIO OURCAL AmoiAtMa 
COMO HAN PASADO LOS. 

5 RICKY MARTIN SONY 
MARIA 

6 YOIANDITA MONGE WIA 

UiiiNa TU. TU, TU, TU 

7 JOSE JOSE APmhHW, 
LLORA CORAZON 

8 BRAULIO ^HNV 

SI ME QUIERES MATAR 

9 PANDORA O/l UTIN 
QUE SABES DE AMOR 

10 PORTO UTINO POivGRAM 
aco-vEN CUANDO EL AMOR,. 

11 SELENA CM> LATIN 
DREAMING OF YOU 

12 JULIO IGLESIAS Wny 
BAILA MORENA 

13 JON SECADA ft SHANICE 
MOLLyWCXXJ EWI L*IIN Si NO 

14 LUIS MIGUEL wealaiina 
SI NOS DEJAN 

15 CARLOS VIVES piXygrau 
L>tiw PA MAVTE 



21 STATIONS 



1 GIRO SOI.'SONY 
SI TU SUPIERAS 

2 MARC ANTHONY SOHO mn 
Mj.'SONY NADIE COMO ELLA 

3 ZAFRA NEGRA js,nemi latin 
SUFRIENDO POR ELLA 

4 GLORIA ESTEFAN cic^.osv 
ABRIENDO PUERTAS 

5 HUMBERTO RAMIREZ ^r r,. 
UN TiPn CON SUFRTF 

6 OLGA TANON wea lAliNA 
EXITOS V MAS 

7 JERRY RIVERA 50Sy 
SUAVE 

8 TITO GOMEZ m p 
DEJALA 2 NO PARTE 

9 EL TOPO a PASO 
HONRA Y CULTURA 

10 CRISTIAN p^tLODY fONOViSA 
vUELVEMt A QUERER 

11 LOS SABROSOS DEL 
MERENGUEMP LA FIESTA . 

12 LUIS MIGUEL wtA lAtiNA 
St NOS DEJAN 

13 JAILENE twt LAil^ 

TE DEVULLVOIUAPELUOO 

14 GILBERTO SANTA ROSA 
SDN- DIME PORQUE 

15 YOLANDITA MONGE .vea 
^ri-i* lU. ru. TU, TU 



58 STATIONS 



1 PETE ASTUDIUO EMi latin 
COMO TE CXTRANO 

2 BRONCO FONCKiu 
7000 PORTl 

3 ENRIQUE IGL£SIAS roNO 
VtiA SI TU TE VAS 

tLOS REHENES FONOi/iSA 
WF PtDES TU LIBERTAD 

5 LOS TtGRES DEL NORTE 
FOfv:v;r'.A GOLPES EN EL 

6 LOS TEMERARIOS AFG 
^-iGMA LA MUJER DELOS-, 

7 MAZZtM LAiiN 
ESTUPlDO ROMANTICO 

3 DAVID LEE GARZA Y LOS 
MUSICALES L^-r. TONTA 

) LOS TIGRES DEL NORTE 
(QfiO'/iyv NO PUEDO MAS 

3 MICHAEL SALGADO JOE' 
SI QUISIERAS 

1 M, A. SOLISY LOS BUKIS 
FONOtflSA HIMNO A LA . 

2 JOSE MANUEL RGUEROA 
FONOViyi EXPULSADO... 

3 SPARX FONOVISA 
QUIEROVOLVER EL., 

1 SELENA EMI LATirt 

EL TORO RELAJO 
5 SELENA eui LATIN 

lU SQLO TU 
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DislhbulwJ in Spam by 
B.AJ WSCOSS A 

Dtsiributed m Ecuador, 
Bolivia. Chile, Colombia 
and VenezuBla by 
SONY MUSK 

Disinbuied in Peru by 

DISCOS 

INDEPEN0IENTE5, S.A. 

DtBlribuled in Central 
America by 
FONOViSA 
CENTRO AMERtCA 
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Artists & Music 



Chico O'Farrill Fills Lincoln Center With 'Pure Emotion' 



ChICO'S emotional RESCUE: 
On Nov. 30 at Lincoln Center's Alice 
Tully Hal! in New York, a small and 
frail elderly man from Cuba took the 
stage to softly introduce the 
evening's program. For the next 2}/-! 
hours, this unassuming conductor. 



Chico O'Farrill, unleashed an explo- 
sive set of bi^-band Afro-Cuban jazz 
that spotlighted his singular talent as 
a composer and arranger. 

Trumpeter extraordinaire and 
Lincoln Center artistic director 
Wynton Marsalis even dropped a 



Notas 




bn John Lannert 



couple of improvisations during the 
concert, which centered on O'Far- 
rill's su(>erb release "Pure Emotion" 
(Milestone/ Fantasy). 

But the most prominent display 
was O'Farrill's exquisite gift for 
melding brass, reeds, and Afro- 
Cuban percussion into rapturous 
instrumental narratives constructed 
on engaging harmonies, unpre- 
dictable tempo shifts, and economic 
solos from members of O'Farrill's 
crack 20-piece orchestra. 

Trumpeter Michael Philip Moss- 
man and beloved flutist/saxophonist 
Mario Rivera were especially adept 



LATIN TRACKS A-Z 

miE (PuWisher - UceiiMng Of j) Shed Muse OisL 

13 ABRIENOO PUERTAS (FIPT7 BMI) 

34 AHORA DILI (Sony Discas, ASCAP) 

16 AMANECiEHTUSSMZOStBMGSoncs.ASCAi') 

17 COWO HAN PASAOO LOS AHOS (Um. ASCAP/Rifa. 

ASCAM 

3 COMO TE EnRANO (A Q til Music. BMi^t Blacli- 
wood BMlT<G3ce Rock. BMI) 

40 conn TE ECTRAHO (Anwnca MuMCal. SESAC) 

14 DREAMING OF VOU{eMIVivn.BMIA:}ieics Tunes 
ASCAP/Sfww. BMI) 

Z7 EL TORO RELAK) (Peer Inl'l . BMi) 

3$ EHAMORADO OE UN FANTASMA lUmm^a. ASCAfn 

32 EQUIVOCAOO (Mas Ljtm. SESAC) 

10 ESTUPIDO ROMANHCO <PBace Rock. BMI/Lora Igua- 
na BMI) 

22 EXPULSADO DEL PARAISO CVanbof. ASCAP) 

8 GOLPES EN EL COfiAZON (Tietes M Itorte E M . 
BMI) 

10 HIMMDAUHUMILDAOtMuUhn SCSAC) 
3fl HOT SOr FEU2 (CopyrvM Conliol) 

3« U LLAMA (M»nben, ASCAP) 

9 LA MU)ER OE LOS DOS (Edrtna Anget Musical. 

5LSAC! 

11 UOIIA CORAZON (Rata. ASCAPAim. ASCAP) 

15 MARIA (Draco Cornelius. BMI/Sonir Labti. BMl/Muruk 
Nuevo- SESAC/lns«nia. ASCAP/Tanwus. ASCAP) 

i MAS ALIA (FIPP BMI) 

r ME P10ES nj UBERTAD (Edunonsa ASCAP) 

23 NADIE COMO ELU (tMOA ASCAP) 

19 NO PUEDO PUS (iditi bileit^miMiI. BMII 

33 NO SE POR OUE Uamba GnUeo Sands. ASCAPl 

35 NO SE QUE VOY A HACER (Pastor Musical. SESAC) 
23 PIELMO(tENA(FIPf:BMI) 

31 OUE SAfiES DE AMOfl (EMI Apiil. ASCAP) 
14 QUIERO VOLVER EL TIEMPO A TRAS (StriAint BMl) 
E SI NOS DEUN (BMG Sorp. ASCAP) 

20 SI QUISIERAS (Coprrtghl Control) 

21 SI TU SUPIERA5 1CM0A. ASCAP) 

1 SI TU TE VAS IFonimsa. SESACAIiwnus«a. ASCAP] 

37 SUFRIENDO POR ELLA UuiHi & Nelson. ASCAP) 

n TEI^HNO CUHBIA (A Q III Music. 8MVEW Btachwood. 
BML'Peace Rock. BMI) 

38 TIMIOA(h)trram Latino. ASCAPl 

4 TOOO POR n (Vander. ASCAP) 

12 TONTA (San Antonio Music. BMI) 
2S TU SOLO nj (Peer Inl I . BMII 

28 TU. TU, m TU (CopmeM Control) 

2 VUELVEMEAOUEREIKFonovisa.SESAC) 



at performing expressive rides that 
sailed sublimely over embraceably 
taut melody lines. 

Though bereft of memorable, 
.^how-stopping highlights, O'Farrill's 
cuncert was replete with innate 
kinetics that stimulated the spirit as 
they soothed the soul. 

BlENVENIDOS, TERESA: Teresa 
Aguilera has lieen named Billboard's 
corre.ipondent in Mexico City. Aguil- 
era hosts "El Vigilante." a weekly 
music news program on Mexico City 
FM radio station Orbita. She can be 
contacted by phone at 52n-391-4072 
or by fax at 525-202-2620. 

Million-selling mamonas: 

Manoel Camero. president of Asso- 
cia^'ao Brasileira De Productores De 
Discos, has confirmed that the self- 
titled label bow^ by EMI Brazil's 
irreverent pop/rock quintet Mamo- 
nas Assasinas* or the Killer Giant 
Tits, is the first debut album by a 
Brazilian act to sell more than 1 mil- 
lion units. 

Stateside briefs: u.s. cd 

manufacturer Disc Manufacturing 
Inc. has formed a 50-50 joint venture 
with Brazil's Amazon Records to 
build a CD replicating plant in Man- 
aus, Brazil . . . Balboa has just 
released the first four volumes of 
"Ranchertsimo," which contains the 
greatest hits of ranchero titan Anto- 
nio Aguilar. Also shipped by Balboa 
is a mariachi album by Aguilar titled 
"Un Hombre Derecho." The album 
was produced by Aguilar's son Pepe 
... El Dorado/I.R.S. has put out the 
stateside release of "Avalancha" by 
EMI Spain's progressive rockers 
Heroes Del Silencio. "Avalancha" 
reached the top of Spain's sales chart 
in October . . . TropiJazz/Sony's leg- 
end Tito Puente and Soho Latino/ 
Sony diva India are slated to cut a 
Latin jazz album together in 1996. 

MTV Latino has sold "Top 20 
MTV to Aruba's Tele Aruba Chan- 
nel 13, Honduras network Vica Tele- 
vision, and the ('anary Islands' ('han- 
ncl 7. Also sold to Channel 7 were 
MTV shows "Conexion," "MTV 
Cldsico." "U.S. Top Ten." and "XPO" 
. . . Charlie Tijerina, former VP of 
Volatage/Sony Records, has formed 
a Houston-based imprint called 
Bravo Records Inc . . . Robert 
Rehar, president of Miami-based 
Hero Productions, has launched HTV. 
a 2-1-hour, Spanish-language music 
network that does not use V.Is. 

M EXICO NOTAS: Warner Music 
Mexico's Luis Miguel finishes up an 
1 1-day sold-out stint at Mexico City's 
Auditorio Nacional on Saturday (!(!). 
OCESA. which has been handling the 
superstar's tour, is promoting the 
show . . . Jos^ Luis Villareal has 
been named artistic director at 
Warner Music Mexico. He formerly 
was marketing director at BM(J Mex- 
ico .. . Melody chanteuse l..aura Flo- 
res wraps up hosting duties of "La 
Rueda De La Fortuna," the Mexican 
version of "Wheel Of Fortune." at the 
end of December She is scheduled to 
resume promotional activities in sup- 
port of her latest album, "Nunca 
Hagas Llorar A Una Mujer." "Hoy 



Con Daniela," the talk show of Flo- 
res' labelmate Daniela Romo, 
debuted to mixed reviews . . . MCA is 
expected to establish a Mexican label 
in January. The label's distribution 
deal with BMG will terminate at the 
end of December. 

Argentina notas: chariy 

Garcfa's "Unplugged" has gone plat- 
inum (60,000 units sold) in Argenti- 
na. The acou.ttic album was jointly 
produced and distributed by MTV 
Latino and Sony . . . Emmanuel 
Hor^'illeur and Dante Spinetta, 19- 
year-old members of rap/rock outfit 
Illya Kuryaki & the Valderramas. 
have put out their third album, 
"Chaco," an independent recording 
by Gigolo Productions that is licensed 
to PolyGram . . . Mar Del Plata rock- 
'n'roll group Los Super Ratones 
have released their fourth album, 
"Reciclable." The album contains a 
version of Elvis Presley's "Don't Be 
Cruel." The band has confirmed con- 
cert dates with Presley's original 
drummer, DJ. Fontana, in January 
. . . Argentina's foremost folklore 
percu.ssionist. Domingo Cura. has 
released a solo album, "La Percusion 
En El Folklore Argentino" (Melo- 
pea). Acclaimed folklore composers 
Ariel Ramfrez and Kelo Palacios 
contributed songs to the album. 

Elton, soda play chile: 

Elton John's Chilean debut Nov. 22 
at the 70,000-seat Estadio Nacional de 
Santiago proved to be a rocky affair, 
as only 40.000 concertgoers showed 
up to a show plagued by serious sound 
problems and a less-than-sparkling 
performance from John. The concert 
raised the question of whether large- 
scale shows by veteran rock acts are 
still viable in Chile. 

Soda Stereo fared much better 
during its Nov. 24-25 sets at the 6.000- 
seat Teatro Monumental de Santiago. 
In fact, the BMG Argentina rock 
stars turned in one of the finest sets 
of the year, as they ran through their 
catalog and played material from 
their latest album, "Sueno Stereo." 

Soda Stereo encountered sound 
and computer snafus, but the band 
delighted its sell-out crowds with 
maturing, stylish concerts . . . The 
Beatles' "Anthology 1" went gold on 
its first day of release by selling more 
than 15,00b units. EMI Chile shipped 
40.000 units. In a country where cas- 
settes outsell CDs nearly 4 to 1. the 
CD \^rsion of the album, which costs 
$40, is ouU^elling cassettes, which cost 
$20. by 2 to 1. 

Chart notes: As Enrique Igle- 

sias* "Si Tii TV Vas" (Fonmisa) remains 
comfortably atop the Hot I..atin Tracks 
chart for the third consecutive week, 
EMI Latin's slain sujieretar Selena has 
achieved another chart milestone for 
the third straight week: placing four 
singles simultaneously on Hot Latin 
Tracks. Each of the .longs is containetl 
on her chart-topping album "Dreaming 
Of You." released on EMI/EMI Latin. 

AKsijitniiri' ill pn'fHirhig thm column 
(Cf/.s pmriiinl hi/ Man-clit Fi rHOiidcz 
Bitar hi Buenos Aires, I\iblo Mdrquez 
in Saidiago, Chile, and TereaaAguU- 
era in Mexico City. 
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BOB SEGER TOUR KICKS OFF IN JANUARY 



{CoxihiHfd from ixtge 11} 

was March 8. 1987, in his hometown of 
Detroit 

SoKtr started rehearsals in October 
to see if his concert voice was still 
there. "1 want to make sure I don't dis- 
appoint the fans. I want to make sure 
I've got full iK>wer. I'm not gonna haw 
the full powder I had eight years ago, 
but (nil have at least something rea- 
sonable," he saj-s. 

With each practice, he says, his wice 
is getting stronger. "It always took me 
alwut three weeks to get my high notes 
hack and to relearn how to sing very 
loudly m'er a band," Soger says. "There 
are just certain things you fall out of 
practice doing. When j-ou're in the stu- 
dio, you just don't have to sing that 
hard." 

Seger, who is booked by ICM. also 
receiN'ed some incentive from his wife 
to hit the road. "My wife has never 
been on a tour, and she really wants to 
do it," he says with a laugh. 

Touring with Seger will be several 
longtime members of the Silwr Bullet 
Band, including keyboardist Craig 
Frost, bassist Chris Cami)l>ell, saxo- 
phonist Alto Kced, and guitarist Mark 
Chatfield. Playing with Seger for the 



first time will be drummer Kenny 
Aronoff, guitarist/ keyboardist Tim 
Chasion, and guitarist Tim Mitchell. 
On background vocals will he Little 
Feat lead singer Shawn Murphy and 
I^ura Cramer. 

Other confirmed dates on the tour 
are Municipal Auditorium, Nashville, 
Jan. 25; Pyramid, Memphis, Jan. 27; 
Omni, Atlanta, .Ian. :iO; Charlotte 
(N.C.) Coliseum, Feb. 3; Sun Dome. 
Tampa, Fla., Feb. 5; Spectrum, 
Philadelphia, Feb. l.'l; U.S. Air Arena, 
Landovcr, Md., Feb. 15; Hartford 
(Conn.) Civic Center, Feb. 19; Madison 
Square Garden, New York, Feb. 21; 
Fleet Center, Boston, Feb. 29; Buffalo 
(N.Y.) Memorial Auditorium, March 4; 
Gund Center, Cleveland, March (J; 
Market Square Arena, Indianapolis. 
March 10; I^lace, Auburn Hills. Mich.. 
March 14; United Center. Chicago. 
March Iti; Kemper Arena, Kansas 
City, Mo., March 21; Reunion Arena, 
Dallas, March 23; Rose (Jarden, Port- 
land. Ore.. April 3: Oakland (Calif.) 
CoUseum, April 10; San Diego SporU 
Arena, April 16; Los Angeles Forum. 
April 22; and Target Center, Min- 
neaiK)lis, April 29. 



SPEECH 

(CoittiuHvd frotn page 54) 

build a story with the album version 
of the single, then we'll later release 
a remix version produced by Orga- 
nized Noize to help broaden our 
base." 

EMI didn't service college sta- 
tions with "Like Marvin Said 
(Wliat's Going On)," because Motown 
serviced "Inner City Blues" to col- 
lege stations when it was released in 
October. However. EMI plans to ser- 
vice colleges with "Speech" concur- 
rently with the album's retail 
release. 

The label is directing heavy atten- 
tion toward independent retailers 
during the two-month gap between 
the release of the single and that of 
the album. Twelve-inch ver.^ions of 
the single were shipped Dec. 5 to tap 
into underground consumers, clubs, 
and DJs. 

"The move should help our efforts 
in the rap arena and send the mes- 
sage that, while Speech is seeking a 
broader listening audience, the hip- 
hop community remains very impor- 
tant to him." says Adams. 

Speech, who is managed by Los 
Angeles-based Ramon Hervey, hired 
the independent marketing and pro- 
motion outfit Vagabond to supple- 
ment EMI's efforts. 

While EMI wants to remind con- 
sumers of the connection between 
Speech and Arrested Develojmient, 
focus will remain on developing him 
as a solo artist. "We want to image 
him as a musician and songwriter 
that's coming from today and not 
from what he's done in the past." 
says Adams. 

Marketing methods designed t<j 



EARTH GYRLZ 

{('onthnu'd fnnii pugr -t-jj 

because it's a slower ballad, it would 
come later down the line." 

In an effort to become "etched into 
the memories" of store owners and 
radio and video programmers, Earth 
Gyrlz embarked on a nationwide pro- 
motional tour in October, beginning on 
the East Coast. 

I.iOckhart says. "They're apjiearing 
at events that highlight the group's tal- 
ent — such as Iprofessional sporting 
events] where they sing the national 
anthem. We've lieen working ou!' way 
tiiward the West Coast region by region 
until we finally get to Los Angeles, 
where we'll stick around for a while." 

During the-se vbsils. Earth Gyrlz haw 
been inwK'ed with charity causes, such 
as the Washington. D.C. -based 331 
Foundation, a nonprofit organization 
dedicated to assisting children whose 
parents haw been slain. "We want to be 
known ;is a hamls-on group," says Sav- 
ille. "anfl not just do i>erformances for 
charity causes. We want to gi\-c back to 
the [wople as much as wv can." 

Although Earth Gyrlz have yet to 
sign with a booking agency, they will 
begin a concert tour in the second 
quarter of 199(5. "By then, we'll be two 
singles deep and in a position whei r 
consumers should be interested in sei - 
ing the group live." says Lcx-khart. 

At press time, there were no firm 
plans fur inlernaticmal marketing. 
"Unless things begin heating up for 
over there and warrant our attention," 
sa>'s Lockhart, "we'll be concentrating 
on breaking the act [in the U.S.] ini- 
tially" J.R. RKYNOI.DS 



establish Speech's identity include 
the tagline "Arrested Development's 
Fi-ont Man Kicks It Solo." which will 
be featured in print advertisements; 
a Speech World Wide Web page on 
EMI's Internet site; promotions with 
nonrecord-store retailers; and tele- 
vision appearances on "Soul Train" 
and BET'S "Video Soul." 

Speech will conduct a promotional 
tour in Europe in January that will 
include television appearances and 
press interviews. 



William Morris books the artist's 
concert dates. 

The lal>el is planning several Black 
Music Month tie-ins during Febru- 
ary, including a speaking/concert 
tour of 10-15 colleges. Radio, retail, 
video, and print publication visits 
will be sandwiched in during the 
tour 

Although the second single has yet 
to be nameil. the lalvl is planning for 
its release in late February or early 
March. 
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Higher 0®tave ^ 






HitilKT (X'tavc Mu\ic is proud ni announce iIk' sii;niny i)t 
iiLiiiarist Chris Camozzl. His ilchut solu release is due 
mil April 30 1996. Chris is best ktwwn for his work as 
Michael Bolton's lead guitansi. Me has ap|x.'ared and/or 
recorded wiih Muriah Carey. Whimcy Hniision. Barbni 
Slceisand and many others. 

We'll have more surprises soon! Happy Hulidjys... 



New Releases 



^ uluru "all i.s line" (7083) 
With their dchui album. "M is one." the brilliani duo. 
Yuhu-a. ofl'crs a t'n:sh approach to music thai actively 
reaches Inmi innernuKi feelings to ecstatic dance grooves. 
SaKophones. Ilules. guitars and keyboards combine with 
didgcridoo. chanting, environmental sounds and Urban Jazz 
rhythms to create a place where "all is one." 

- Street Dale: January 23, 19% 



Retail 
Promotions 



Shahin & Sfp ehr 

.y 

17fl7*l 

• Olson''' Holida) Prnmolioii 

Jon Andgfson 
"Angels Embrace" 
I7080] 

• Ciriuii Ciiv-Natiimal New 
Pinmojion 

• Humcrs-Christinas Promotion 
■ New Ajic Journal (JanTFcb.l 

• Bixl). Mind & .SpirinJan7Keb.( 



I Music 



" lem Magjca: Planet of l.ii;hl" 

• New Age Journal (ian /Feb. i 
•Bixl). Mind &. Spirit (bn7Feb,l 

"Higher Octave Collection 2" 

170781 

• Music For A Son" 
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Review 



Neal ScImhi • "Beyond The Thunder" (7073) 
hcnner Journey and Bad Hniilish jiuitarist Schon teams up 
with longlinie keyboard piirlncr Jonathan Cain for one ol 
the most agreeable and dynamic rock instrumental 
albums. Cain lays di»wn some cool alnK)s|>heres and 
SchiMi accompanies the llery aggression of his electric 
guitar with the gentle lilt of acoustic strings. LongtinK 
tims might he milifed at the mellow approach, but Schon 
adds badly needed invention and punch to the current crop 
ot |-K)p insirumetilal music, 

-Music ConneciitMi. Nicole DcYnuni: 
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by Jim Macule 

Talk talk: The JazzTimes Convention blew inU) New- 
York, corralled many of those interested in our music, and 
prompted them to comierse, confab, and consider. Numero 
uno on the recurring topic Hst was the burgeoning (X)wer 
of the Internet, the World Wide Web, and all things cyber. 
Interest was manifold, be it in forwarding global dis- 
course, bolstering adwrtisement space, or littering the 
phone lines with rhetoric. (Everyone should know that this 
column's E-mail address is hapboyM(« aol.com; don't be 
shy with commentary and info.) 

Those who converse online had a scoop that the Jazz 
Timers and conventional press releases couldn't have 
known about. During a cyberchat with Herbie Hancock 
at the Blue Note club, the pianist explained the particu- 
lars of his upcoming record. No, it's not "Dis U Da Drum 
II," but a straight-ahead jazz disc made with pals Dave 
Holland, Jack DeJohnette, John Scofield, Michael 
Brecker, and Don Alias. 

There's a twist, of course. "We restructured the pop 
tunes in such a way that made them sound like they were 
originally written as jazz tunes." Hancock said. Stevie 
Wonder, Don Henley, Sade, Paul McCartney, Babyface, 
and Paul Simon tunes have all been addressed. Other 
treati!? His piano influences include George Shearing, 
Oscar Peterson, and Dave Brubeck. 

By the way. bassist Holland and drummer Gene Lake 
drove the pianist to some aggressive improvising during 
the weeklong club stint. Holland himself has one of his 
most gorgeous records ever pending. "Ones All" is a solo 
recital that manages to display the bassist's virtuosity 
without falling into a mere di.^play of chops. Ewrything 
he does is musical. It's due Jan. 30 on the Intuition label. 

The gigs around town during the JazzTimes she- 



bang were also forums to announce recent signings. Sub- 
lime hard bopper Tom Harrell now calls RCA home, and 
a Knitting Factory gig had many talking about how lithe 
yet urgent the trumpeter currently sounds. A disc is 
scheduled for mid-'96. 

At an Impulsel-hosted all-star jam session at the Vil- 
lage Vanguard, it was announced that Stanley Turren- 
tine had found a new place to hang his hat. Good thing for 
the label. The elder statesman had more meat in his solos 
than anyone else on the Vanguard stage, a list that 
stretched from McCoy Tyner to Pat Metheny to Wallace 
Roney to DeJohnette. A Turrentine record for the newly 
revamped label is due next summer, along with one from 
Impulsel's other new roster member, Horace Silver, ten- 
tatively titled "Hard Bop Grand Pop." 



K 



EEP YOUR DATE BOOK OPEN: Cassandra Wilson's 

follow-up to the sas.sy and sublime "Blue Light Til Dawn" 
arriws March 5. Titled "New Moon Daughter," it contin- 
ues the singer's i-elationship with producer Craig Street 
and extends the bread view of jazz that made "Blue Light" 
'Wilson's breakthrough disc. This time out the singer cov- 
ers Neil Young, Billie Holiday, and Hank Williams; 
beware of "Last Train To Clarksville" as well. 

"New Moon Daughter" is a Blue Note release, and the 
label has another reason to be excited about the future, 
having recently signed living legend Max Roach. The 
drummer's first disc is scheduled for mid '9C. 

It'S ALWAYS GREAT to see labels jump into the jazz 
I'ealm, and reissuemeisters Razor & Tie's first stab at the 
music is high quality. "Pure Delight: The E.ssence Of Quin- 
cy Jones And His Orchestra (1953-1964)" helps explain 
who Q was for a crucial decade of his musical life. So do 
the liner notes bv Will Friedwald. 



INTERSCOPE RAISES DEBUT FROM LIFTER 

(Continued from page IS) 



Scbelia joined in early 1992 that 
Lifter was born. Three indie-label 
singles released in the interim — 
beginning with the smoky "402," 
reprised on "Melinda" — helped 
establish the band's reputation for 
explosive, hyper-emotional guitar 
rock. That's furthered by the pierc- 
ing lyrics, the genesis of which Coul- 
ter can readily pinpoint. 

"The songs are all very cathartic 
because they were all written when 
I was getting over the heartbreak 
over the love of my life," says Coul- 
ter. "I wrote most of them to deal 
with that, so I have wondered, 
'What am I gonna write about 



DIRT MERCHANTS 

(Continued frovt page 13) 

tour slots opening for Letters To Cleo 
and Fig Dish. "We were basically say- 
ing that this was a Northeast regional 
band," Raywotxl says. "We wanted to 
concentrate on that rather than mak- 
ing a full assault, which would have 
been a waste." The band will initially 
trawl along the East Coast, ewntually 
extending to Chicago and the West 
Coast 

"We're continuing Zero Hour's 
efforts," Raj'wood says, adding that on 
the retail '*the record has never 
really gone away." 

Cerrito and RaywoixJ Iwth feel the 



now?' I think that I can come up 
with enough negative thoughts 
about something to continue, 
though." 

On most of the dozen tracks on 
"Melinda," that negativity takes 
the form of a hopeless rage that's 
shored up by Coulter's Neil Young- 
style playing and the stark pro- 
duction by Sean Slade and Paul 
Kolderie. 

It's hardly one-dimensional, 
though: Songs like "Beach" and the 
yearning "Big & Tall" provide a 
psychic purgative that grows 
stronger with each listen. 

"I'd say this is an extremely 



Dirt Merchants audience should be 
develoix-d slowly. "You work from the 
ground up," Raywood sa>-s. "You tour 
through markets on a consLstent basis, 
and people begin to recognize the 
name. It sounds so cliche, but it's the 
greatest w^ay to build a foundation." 

Raywood is not worried about a 
backlash from the indie community as 
a result of the band's signing with a 
miyor "It's unfortunate that .'^ome peo- 
ple ha\'e limited their scope by assum- 
ing that any indie record that goes to 
a m^or is ruined. That seems a little 
narrow." 



interesting and extremely deep 
record," says Berman. "That gives 
us a lot of flexibility and it gives 
me confidence that we'll be work- 
ing it as strongly — if not more 
strongly — a year from now as we 

arc now." 



DADAWA 

(Quit iniii'd from jmge l.i) 

the project, it's not an c^tacle. 

"It's the furthest thing from a pop 
record," says Stein. "If it were a pop 
record, it would probably have no signif- 
icance outside the Pacific Rim area I do 
see it as having mass appeal. howe\«n I 
think the people w^o have bought Enya 
records. Sacred Spirit, things of that 
nature, will certainly be interested in 
Dadawa." 

I n order to reach thai audience, Elek- 
tra will be concenti-ating on the use of 
nontraditional chitnnels. In cotyunction 
with New Age Journal, the label will fk> 
a targeted mailing of CDs, bios, and, dis- 
play materials to more than 2,000 new 
age retailer?!. Also, Elektra will look for 
in-store play at new age baiine.'y^es. such 
as herbalists and bouticjues, settings that 
should pro\^j ideal for e.\periencing the 
soothing "SLster Drum." 

"Vve never belie\'e<i music had bor- 
ders, and I feel this music bears that 
out," siy^-s Stein. "The message, the spir- 
ituality', is clear to any-one who hears it, 
and it is so positK'e that I'm confident 
that people will respond." 
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lUP jazz AIDUmS.. 


THIS WEEK 


§ 


1 WEEKS ON 
1 CHART 


COMPILED fROW A NATIOMAl SAMPLE OF RETAIL STORES AND RACK 

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED fiV SOUndSCQH* 

ARTIST lllllll TITLE 

LABEL & NUMBER/OISTRtBUTING LABEL " 


LU 


1 


6 


* * * No. 1 ★ * * 

TONY BENNETT Columbia 6734^ 6 ^jv.* st No, i 

HERE S TO THE LADIES 


1 


2 


75 


TONY BENNETT* C0iuMBiA66?li 


MTV UNPLUGGED 


3 


3 


33 


WYNTON MARSALIS It ELLIS MARSALIS COLUMBIA 66630 

JOE COOL'S SLUES 


4 


4 


36 


DAVID SANBOAN elektra 61 7S9«EG 


PEARLS 


CD 


6 


3 


OSCAR PETERSON telarcb]];: 


CHRISTMAS 


B 


5 


8 


KEITH JARRETT ECU2IS;7 

at the blue NOTE: SATURDAY JUNE 4TH 1994 1ST SET 


7 


8 


27 


SOUNDTRACK MALPASO 4M49WARNER BROS, 

THE BRIDGES OF UACISON COONTV 


1 


10 


4 


SOUNDTRACK pangaea 36071^,r.s 


LEAVING LAS VEGAS 


9 


7 


13 


GERALD ALBRIGHT Atlantic JA22 S2829AG 


GIVING MYSELF TO YOU 


QD 


NEW^ 


VARIOUS ARTISTS C01UMBLA67414 


SWING INTO CHRISTMAS 


11 


9 


30 


ETTA JAMES private 821?a 


TIME AnER TIME 


12 


13 


3 


miles davis legacy 67377^:0lumbia 

hhshughts from the plugged nickel 


13 


15 


129 


HARRYCONNICK, JR.A cotuMSiA U172 


25 


14 


12 


35 


RACHELLE FERRELL BLUE NOTE 2782acAPIT0l OB 

first INSTRUMENT 


15 


11 


113 


SOUNDTRACK Hollywood 61357 


SWING KIDS 


ifi 


17 


9 


MELTORME CONCORD 4667 


VELVET S. BRASS 


17 


IS 


106 


TONY BENNETT COLUMBIA 57424 


SlEPf'iN' OUT 


11 


14 


103 


ELLA FITZGERALD verve 519084 

THE BEST OF THE SONGBOOKS 


19 


22 


8 


DAVE BRUBECK WITH SPECIAL GUESTS telarc 83349 

YOUNG LIONS & OLD TIGERS 


CD 


RE.ENTRr 


CHARLIE HADEN/HANK JONES VERVE 527249 


STEAL AWAY 


a 


19 


14 


JOSHUA REDMAN QUARTET vyarneb BROS 45923 

SPIRIT OF THE MOMENT LIVE AT THE VILLAGE VANGUARD 


22 


16 


8 


MARK WHITFIELD verve 1)79223 


7THAVE STROLL 


23 


20 


10 


DEE DEE BRIDGEWATER verve 527470 

LOVE AND PEACE: A TRIBUTE TO HORACE SILVER 


® 


NEW^ 


BOBBY SHORT TELARC 83346 

SONGS OF NEW VORK-LIVE AT THE CAFE CARLYLE 


® 


REENinr 


MARK ISHAM COLUMBIA 67227 


BLUE SUN 


TOI 


1 CONTEMPORARY m ALROMS. 


CD 


1 


157 


* * * No. 1 * ★ * 

KENNY G A' AR^^TA 18646 100Me£l<«4!NQ 1 

BREATHLESS 


d) 


2 


6 


VARIOUS ARTISTS BLUE NOtt 32127,CAPnOL 


JAZZ TO THE WORLD 


3 


3 


4 


WILL DOWNING mercury 528755 


MOODS 


4 


4 


7 


SOUNDTRACK ANTILLES 52931CWERVE 


GET SHORTY 


5 


5 


15 


FOURPLAY WARNER BROS, 45922 


ELIXIR 


e 


6 


4 


RANDY CRAWFORD BLUEMOON 92662;A<i 


NAKED AND TRUE 


7 


7 


4 


NJUEE EMI 35704 

NAJEE PLAYS SONGS FROM THE REt OF UFE- A tSIBUIE TO STEVIE vmNOER 


8 


8 


8 


BONEY JAMES WARNER BROS 45913 fl 


SEDUCTION 


9 


9 


9 


VARIOUS ARTISTS GRP9827 

A GRP ARTISTS' CELEBRATION Of THE SONGS Of THE BEATLES 


10 


10 


22 


THE JAZZMASTERS JVC 2049 ■ 


THE JAZZMASTERS II 


QD 


16 


2 


RUSS FREEMAN GRpcia2G 


HOLIDAY 


OD 


18 


2 


JAZZ AT THE MOVIES BAND discovery 77027 

IT'S A WONDERFUL LIFE, SAX AT THE MOVIES 


13 


14 


45 


JOHN TESH PROJECT GTS 528763 


SAX ON THE BEACH 


14 


11 


3 


DAVI D SANBORN warmer BROS, 46002 


LOVE SONGS 


IS 


17 


83 


X>HN TESH PROJECT GTS 528751 


SAX BY THE RRE 


IS 


12 


10 


MICIMEL FRANKS WARNER BROS 45998 


ABANDONED GARDEN 


17 


21 


10 


ALEXBUGNON RCAteees 

TALES FROM THE BRIGHT SIDE 


18 


13 


6 


BOBBY CALDWELL S»nOHE8910 


SOUL SURVIVOR 


19 

® 


15 


26 


INCOGNITO FORECAST 528aoavERVE 


100 DEGREES 1 RISING 


NEW^ 


VARIOUS ARTISTS WNOA o»5 

THE WNUA SMOOTH JA2Z SAMPLER VOL , 8 


21 


23 


54 


DAVID SANBORN WARNER BROS. 45768 

THE BEST Of DAVID SANBORN 


22 


19 


24 


WAYMAN TISDALE mo)A22 530557,'Iaotown BI 


POWER FORWARD 


23 


20 


6 


DAVID BENOIT GRP9S31 

THE BEST OF DAVID BENOIT I987.I995 


24 


25 


16 


KEIKO MATSUI WHITE CAT 77727AJNITY 


SAPPHIRE 


(D 


RE-ENTRy 


MAYSA BLUETHLJMB7001/GRP 


MAYSA 



O Albuim with the greatest sales gains this week. • Recording IrKJustry Assn. Of America (RIAA) certpfication 
tof sdles d 500,000 urtits. A RIAA cerlrfHijIion for sales of 1 million units with each additional million indicated 
try a numeral (ollowing the symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl available, 
n indicates past or present Heatseei^er title. C' 1995. BillboafcVBPI Commumcalxxis. and SoundScan, Irx;. 
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by Heidi Waleson 

DeCCA'S new DIVA: London Records ha;; signed 
soprano Kenee Kleminf? to an exclusivie five-j'ear contract 
and wil) throw her a lunch party this week in New York. 
The lush-voiced American, who sang a stunning Desde- 
mona in the Metropolitan Opera's opening-night "Otel- 
lo" this fall — Umv weeks after giving birth to her second 
chikl — was brought to London by the company's senior 
VP for A&R. Evans Mirageas. He recommended Flem- 
ing to Sir Georg Soiti as a last-minute replacement 
Fiorriiligi in "Cosi Fan Tutte," and the rest is history. 

A regular in the ma.)or U.S. and European opera hous- 
es, Fleming has a discography that includes a well-recei\'ed 
IK-e recording of Rossinrs "Armida" (Sony) and the Villa- 

Lobos "Forest Of 
The Amazon" on 
Consonance. Due 
for release are 
Strauss' "Four 
Last Songs" with 
the Houston 
Symphony and 
Chrisioph Es- 
chenbach (RCA 
Victor) and Mas- 
senet's "Hero<li- 
ade," a live 
recording with 
Valcry Gcrgicv 
FLEMING and the San 

Francisco Opera 
(Sony). 

The London "CosV'wlll Ije released in the spring. Other 
projects on the docket at Fleming's new shop include a 
recording of Mozart arias with the Orchestra Of St. 
Luke's and Sir Charles Mackerras. Fleming's first 
Donna Anna in a "Don (Jiovanni" with Solti, 
Mendelssohn's "Elijah" with the Orchestra Of The Age 
Of Enlightenment, a recording of American opera arias 
with James Levine and the Met orchestra (which 
Mirageas see.'; as an homage to the great American .^)pra- 
nos of the past), and Massenet's "Thais" with Opera de 
Nice. The "Thais" release date will coincide with a con- 
cert performance of the opera in New York in 1998. as the 
record company and managers are working together to 
coordinate public engagements and releases, Mirageas 
says. 

Alas, we'll have to wait a while for Dvorak's "Russai- 
ka," one of Fleming's signature roles that is not very well 
represented in the catalog, because London wanted the 




Czech Philharmonic for the right "idiomatic feel" and 
couldn't get them until 1998. Mackerras and Ben Hep- 
pner will also \m in that project. 

TeBALDI RETURNS: This week, I^ndon Records is 
also celebrating Renata Tebaldi, who retunis to New York 
after a 20-year absence to promote her now biography. 
"Tebaldi: Voice Of An Angel" by Carlamaria Casanova. 
The book contains a CD of Tebakli singing arias culled 
from the London Records catalog. 

The .^)prano will Ite doing in-.^tore apiK?arances and b«x)k 
signings in New York at the Metropolitan Opera House on 
Tuesday (12). the Fifth Avenue HMV store on Thursday 
(14). and Barnes & Noble at Lincoln Center on Saturday 
(16). 

Very old DIVAS: Harmonia Mundi USA liegins exclu- 
sive distribution of the U.K.-based Romophone label Dec. 
1. The label was established in 1993 to comprehensively 
preserve recoitlings by the legendary singei's of the gold- 
en age of opera. Included are alternate takes and unpub- 
lished tracks. 

Fanfare called the laliel "the first true historic reissues 
label of the digital era." Among the ("Ds already released 
are the complete Victor recordings of singers Emma 
Eames, Emmy Destinn, Mary Garden, and Lotte 
Lehmann. 

Lincoln center FEST: After months of specula- 
tion, Lincoln Center has announced the program lor its 
new $8.5 million international summer festival, which will 
run July 22 through Aug. 11. 199fi. It should bring in 
crowds and keep the rest of us in town. Lincoln Center 
Festival 'iMi dii-ectoi' John Rockwell plans more than 200 
perforinance.^ of about programs of mu.-*ic, dance, the- 
ater, and hi-tech events, juxtajjosing classical with con- 
temiwrary and Western with non-Western art. 

Musical events will include the U.S. debut of the G5- 
meinlKT in'rind-insti-ument ensemble Orchcstre Revolu- 
tionnaire Et Komantique, directed by its founder, John 
Eliol Gardiner. perfoi*niing four Beethoven concerts 
with the Monteverdi Choir: Ihe Kirov Orchestra and 
Kirov Opera Chorus, under Valery Gergie\', jwrforraing 
Berlioz and Stravinsky; and a retn)s|>ective of the music 
of Morton Feldman, including the Kronos Quartet play- 
ing Feldman's .5'/:r-hour String Quartet II. 

The festival will also be the site of the world premiere 
of Tod Machover's "Bi-ain Ojx'ra." an interactiw digital 
event designed by the MIT Media Lab; the fii'st New York 
opera house perfoi'mance of Virgil Thomson's "P'our 
Saints In Three Acts"; the world premiere of a new work 
choreographed by Judith Jamison to music by Wynton 
Marsalis, performed by the Alvin Ailey Dance Theater 
and the Lincoln Center Jazz Orchestra; the world pre- 
miere of "Ocean." the final collaboration between Merce 
Cunningham and John Cage; and the New York debut of 
the -lapanese (}ity(ik>t orrhestra Reigakusha. And more. 



LIMBLIFTER ON ITS OWN ON MERCURY 



(Contiit/ted froifi /Hige Li) 

viced as a promo item to indie retail- 
ers once airplay kicks in. 

"Because they're .somew'hat of a 
faceless band, our consumer mar- 
keting is geared toward airplay and 
publicity," Scarpulla says. 

Limblifter, according to Scarpul- 
la, originated because Ryan Dahle 
was too prolific for Age Of Electric; 
he'd written "slightly quirky left- 
field" songs that the other iirothers 
didn't feel was right for the original 
group. "But he needed an outlet, so 
Limblifter is his side project." 

Not quite so. says Ryan Dahle, 
who recorded "Limblifter" last 
Christmas. "It wasn't a .second band 
when we started, but people's reac- 
tion — our management [Invasion 



Group In New York] and A&R peo- 
ple — made it happen seriously. So 
even though it evolved without us 
knowing, I consider it a band— not a 
side project. I just want to be in a 
band and happen to be in twol I'm 
committed to both equally: I work 
really hard at what I do and don't 
find being in two bands verv hard at 
all." 

Still. Dahle and Mercury are 
downplaying Age Of Electric for the 
time being. "We don't want one band 
to ride on the other's coattails, and 
in Canada, we won't say anything 
about Age Of Electric when 
'Limblifter* comes out," says Dahle. 
"But it's kind of a fun challenge to 
keep people in the darki" 



Scarpulla adds, "Age Of Electric 
means something in Canada, but not 
here, so we aren't even talking about 
it now." 

As for the temporarily unmen- 
tionable band, Scarpulla says that 
Age Of Electric is aiming for a Feb. 
1 studio date in Vancouver, "so we're 
pulling Ryan and Kurt for two weeks 
this month for press, and then 
they'll go back and work with Age 
Of Electric, and then we'll steal 
them back to do a few select show- 
cases in January in markets where 
we know they'll get airplay out of 
the box — besides New York and 
L.A., maybe Washington, D.C., or 
Seattle." 
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ARTIST TITLE 

LABEL i NUMBER (SUGGESTED UST PRICE OR EQUTVALENI 


1 


1 


7 


■k -k No. 1 * * 

BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS ru^uT n 

sv-iEL ■:e.-jO*: io/^i i:. 'is: r. a^^^jino i L^nrtnt n 


2 


2 


91 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A' CHANT 


3 


4 


66 


'i^^2!^X\lT^'^'^ THE3TEN0RS1NCONCERT1994 


4 


3 


51 


fnNv'r^J?^ai^ft-in! Q« rn t ^ ewi IMMORTAL BELOVED 

Mir4T i,,;^i>>ii.A[. oOjU I :7 ti,* I ^. 


S 


6 


211 


CARRERAS. DOMINGO, PAVAROTTI (MEHTA) A' CONCERT 


6 


5 


11 


CECILIA BARTOLI ^ PORTRAIT 

LONDON 44-H-ii3G L J '^f^ t.Qi' 1 5 ^3) 


cx> 


9 


4 


WARSAW PHILHARMONIA ORCHESTRA (DEBSKII ^ur rurvm 


CD 


10 


4 


wf ™!^"!!; -A 1 la SING WE CHRISTMAS 


9 


; 


28 


BERLIN PHILHARMONIC (KARAJAN) ADAGIO 


OS) 


14 


7 


ROBERT SHAW CHAMBER SINGERS cnwrc nc « Mpci 0 

-Fi wr R -n 177 i;o9&l5 98) SONGS OF ANGELS 


11 


8 


20 


SAINT PAUL CHAMBER ORCH.IMCFERRIN) oadcd mi icir 

SONY G4GO0 :■? ?8 Eai: 96' KftrtK MUblU 


OD 


RE-ENIRI 


fS!J^I^^-S^^T^ * ^'f'E'^IE HAU XMAS CONCERT 


OD 


NEW^ 


S^r^^^H^^^Tdtoe?^"? the CHANT of CHRISTINAS MIDNIGHT 


14 


13 




'lau?™*?'*** .1 CHRISTMAS WITH KIRI TE KANAWA 


OD 


NEW^ 


';f'''.??^on '"^''"S' HANDEL: MESSIAH 


TOP CLASSICAL CROSSOVER . 


1 


1 


8 


* * No. 1 ★ ★ 

LONDCW PHILHARMONIC (SCHOLES) USfSNO IHtM. SYWfWJIC PINK FUDYD 


CD 


5 


2 


IN THE FIDDLER'S HOUSE 


3 


2 


28 


!f*"f?oSi'7n*L^9a i'i98;B THE VIOLIN PLAYER 


4 


3 


26 


1 J lb 9B1 PAVAROTTI & FRIENDS 2 


CD 


8 


23 


DOMINGO/ROSSXARRERAS^^^ CHRISTMAS IN VIENNA 


CD 


9 


12 


THE CANADIAN BRASS „nr, 

Mi-A vir;. 77 1, 7 7,,„7^9a3 WUtL 


7 


4 


13 


KATHLEEN BAULE jg „.^„ 

SONY Ci-iSfilCAL 6Bi73 :9 9B£a'15 9iii ■ IVlHnT aiHns 


B 


7 


32 


u'!lSfBV:!?1^:"'.r^^' THE MAGICAL MUSIC OF DISNEY 


9 


6 


24 


VARIOUS ARTISTS uoi M07ABT 

nEin53-.86;ir!9815 98: HtlbH-MU! MUiAHl 


10 


13 


6 


^>'?^!??^^™"^°"™ SIMPIIGIFTS7SHAKERCHANTS&SPIRITUALS 


11 


11 


101 


v°- • SCHINOLER'S UST 


12 


10 


97 


^,"^!*'-' f:^?S,?,s, THE PIANO 


13 


14 


96 


LONDON SYMPHONY (WIUIAMS) STAR WARS TRILOGY 


05) 


NEW^ 


?7^.^^?«77Ar!i?Ti'M8"»ls 98 WILLIAMS ON WILLIAMS 


IS 


12 


16 


!iS^^„(;['II^TP:, ,».5,,8, THE ROMANTICS 


TOP OFF-PRICE CLASSICAL .. 


CD 


1 


20 


* * No. 1 * * 

CARRERAS DOMINGO-PAVAROTTI ^ ^^^^^^^^ _ CHRISTMAS FAVORITES 


CD 


3 


16 


^w':'^',^".'' TCHAIKOVSKY: THE NUTCRACKER (HIGHLIGHTSl 


3 


2 


38 


VARIOUS ARTISTS jy^^ IDIOT'S GUIDE TO CLASSICAL MUSIC 


4 


4 


8 


'°'.™" :'°'' ???",^™* CHRISTMAS FESTIVAL 


S 


5 


13 


^'r'sM"?!*^^':^:^. HANDEL: MESSIAH (HIGHLIGHTS) 


CD 


NEW^ 
NEW^ 


!'if"=n" ar^'^InzK (2 991 HAYDN: SYMPHONIES NO. 48. 59 & 92 


CD 


^'^'''n-q "''Im52 12 991 BEETHOVEN: SYMPHONY NO. 6 


CD 


NEW^ 


ARTIS'TS^^ ,9, MOZART: PIANO CONCERTOS NO. 21 & 23 


O) 


Hen*- 


7 "'"m"^ ""^Iral?,; 99, FAMOUS OPERA ARIAS 


Qo) 


REENTRY 


nf.'':'7°xRr?.'';Io2l?(3 991 BEETHOVEN: SYMPHONY NO. 3 


OD 


NEW^ 


PI*'';!?™*''!!!?!! (2 99) STRAVINSKY: PETRUSCHKA 


OD 


NEW^- 


!"°"f *''T'pT? , ,„ VIVALDI: CONCERTI & SYMPHONIES 


13 


8 


6 


VARIOUS ARTISTS^^^^^^^^^^ ;5 55 7.99, GREAT VOICES OF CHRISTMAS 


CH) 


NEW^ 


VARIOUS AR-TISTS^^^^ MOZART: SAUBURG SYMPHONIES NO. 1-3 


OD 


NEW*- 


pi*''Sk''iIo1I!(2.991 MOZART: LAUDATE DOMINUM 



O Albums with Ihe greatest sales gams this week • Recording Industry Assn Of America (RiAA) ccftpdcatton 
lor sales of 500.000 units; * RIAA certitication tor sales oi 1 million units witti each additional million indicat- 
ed by a numeral toliowing the symtMl. All albums available on cassette ar>d CO. 'Asterisk indicates vinyl available. 
Bindic^tes past or present Heatseeker title, c 1995 Brlltxiatdi'BPI Communications and SoundScan, Inc. 



BILLBOARD DECEMBER 16, 1995 



69 



4 



95.7% of 
readers 
worldwide 
find Billboard 
extremely 
important 
for work. 




Ilboard 
trade 
ads & editorial 
are the primary 
sources 
••etailers use 
to find new 
releases. 



WINTER CES 

ISSUE DATE: JAN. 13 
AD CLOSE: DEC. 19 



Billboard turns up the heat 
in Its January 13tti issue 
spotlighting Winter CES. 
Our extensive coverage 
contains a retailers' wish list 
outlining w/hat they'll be 
lool<ing for at the January 
confab and an overview on 
the multimedia products 
being showcased. Also look 
for top home entertainment 
industry analysts' thoughts 
on the future direction of 
the home electronics 
market, Including general 
trends and specific product 
areas most likely to emerge. 



Contact 

Ken Karp 
212-536-5017 



PRE-MIDEM 
MIDEM 

PRE: 

ISSUE DATE: JAN. 20 
AD CLOSE: DEC. 26 
MIDEMl 

ISSUE DATE: JAN. 27 
AD CLOSE: JAN. 2 

After 30 years of annual growtti 
and high productivity, MIDEM 
projects the largest music market 
ever Billboard's Januory 20 
spotlight previews the January 
21-25 MIDEM meeting In Cannes, 
France. As a follow-up, our 
January 27 Issue highlights the 
event's activities including 
in-depth coverage of European 
licensing, music publishing, and 
the Asian Pacific and Latin 
American music explosions. 
Large Bonus distribution 
at MIDEM! 

Contact 

Ctiristine Chinetti 

Catherine Flintoff 

0171-323-6686 

NY: Pat Rod Jennings 

212-536-5136 



CANADA 

ISSUE DATE: JAN. 27 

AD CLOSE: JAN. 2 

The Greot North continues to 
cultivate both new and 
established talent at home 
and abroad. Billboard's 
January 27th spotlight brings 
you up-to dote on Canada's 
music market with a special 
emphasis on the international 
success of Canadian talent. 
Our editorial coverage 
includes a look at label 
releases, emerging talent 
musical successes and the 
overall grovifth of the 
Canadian marketplace. 



Contact 

Ken Plotrowski 
212-536-5223 



Heach Billbaard's 800.000 readers uiarlduiide. 



EAST/MIDWEST 

212-536-5004 - PH 
212-536-5055- FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



WEST 

213-525-2307 -PH 
213-525-2394/5- FAX 
JODIE FRANCISCO 
GARY NUELL 
LEZLE STEIN 



SOUTHEAST 

615-321-4294 -PH 
615-320-0454 -FAX 
LEE ANN PHOTOGLO 



FLORIDA/ 
LATIN AMERICA 

305-441-7976 -PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



AUSTRALIA 

61 3-824-8260 -PH 
613-824-8363- FAX 
AMANDA GUEST 

MEXICO/ 

WEST COAST LATIN 

213-525-2307 
DAISY DUCRET 



O0OO®(!i)O(Dd 





1935 

DIRECTORIES laaE 




NOT FADE AWAY- 
REMEMBERING BUDDY HOLLY 

ISSUE DATE: FEB. 3 



AD CLOSE: JAN. 9 

Billboard joins Decca 
Nashville in celebrating 
the 60th anniversary of 
Buddy Holly's birthday 
This February 3rd issue 
chronicles his brief, but 
prolific career, highlight- 
ing his eight Top 40 hits 
and impressive 
publishing catalog. We'll 
also give you the inside 
scoop on Decca's "Not 
Fade Away" tribute 
album, including the 
label's marketing plans 
and testimonial quotes 
from artists touched by 
Buddy Holly's musical 
genius. 

Contact 

Lee Ann Photoglo 
615-321-4294 




1?,. < 



TALL COOL ONES: 
LOUNGE. SURF. EXOTICA 

ISSUE DATE: FEB. W 

AD CLOSE: JAN. 16 

Space-age bachelor 
J pod music is back en 
'•■ vogue. Billboard's 
February 10th spotlight 
focuses on the fast- 
i grov^^ing market for 
i instrumental pop, "Tall 
Cool Ones" wiW explore 
the stimulus for the 
resurgence of moody 
rock instrumentals and 
atmospheric early '60s 
sounds. Current releases 
vi/lll be included in 
editorial coverage, plus 
a label-by-label 
product guide to 
forthcoming releases. 

Contact 

Lezle Stein 
213-525-2329 





UK/BRITS 

ISSUE DATE: FEB. 17 

AD CLOSE: JAN. 23 

Billboard's February 17th issue 
tunes into ttie UK for the 1996 
"Brits Around the World' 
spotlight. This comprehensive 
werview of the UK's market- 
place takes on authoritative 
look at the resurgence of 
British pop from the viewpoint 
of the new corps of 
international executives ot 
the UK labels. Other topics 
include British acts who 
experienced chart success 
this year and case histories 
on '95's most notable UK 
breakthrough stories. Rus... 
a list of leading nominees for 
the 1996 Brit Awards! 

Contact 

UK: Catherine Flintoff 
Euope: Christine Chhetli 
171-323-6686 




Over 7 
individuals 
read each 
subscriber 

copy of 
Billboard. 



# ■ '■ 

LONDON 

44-171-323-6686 -PH 
44-171-323-2314- FAX 
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ROBIN FRIEDMAN 
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FRANCE 

331-4549-2933 -PH 
331-4222-0366- FAX 
FRANCOIS MILLET 



ASIA PACIFIC 

310-330-7888- PH 
310-330-7889 - FAX 
GRACE IP 



JAPAN 

213-650-3171 - PH 
213-650-3172 -FAX 
AKI KANEKO 
81-44-433-4067 PH/FAX 
TOKURO AKIYAMA 



•I- 

ITALY 

39-36-254-4424 - PH 
39-36-254-4435 - FAX 
LIDIA BONGUARDO 
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For English Duo, 'So Far So Good' 

Robson & Jerome Hit Gold With Vintage Songs 



I BY NIGEL HUNTER 



LONDON— "So Far So (Jood" is the 
title of Robson & Jerome's debut music 
video, which was released Nov. 13 by 
BMG Video and, like their two singles 
and debut album, soared immediately 
to No. 1. A more apt description of the 
duo's phenomenal impact u'ould be "So 
far, extraordinary." 

A year ago. Robson Green and 
Jerome Flynn were actoi-s playing two 
prominent rales in "Soldier Soldier." a 
series on the Independent Television 
network about a fictitious British army 
regiment and the exploits and experi- 
ences of its men and women. This soap 
in uniform averages over 15 million 
viewers each week, and they are the 
key to a couple of actors bi-eaking saiea 
records by recording standards, most 
of which were published before they 
were born. 

An episo<ie of the series featured 
RoKson & Jerame singing "Unchained 
Melody" in one scene. There was an 
instant, widespread reaction: Viewers 
wanted to know if they had recorded 
this song. RCA A& R consultant Simon 
Cowell picked up on this and eventual- 
ly teamed the duo with Mike Stock and 
Matt Aitken, two-thirds of the former 
Stock/A itken/ Waterman hit produc- 
tion unit. 



"It tiMik nie four months to persuade 
the Iwys." Cowell discloses. "They just 
didn't see themseb'es as potential pop 
stars." 

''Unchained Molwly " was written by 




ROBSON & JEROME 



Alex North and Hy Zaret for the film 
"Unchained" and earned an Academy 
Award nomination in 1955. It was pub- 
lished by Frank Music, now owned by 
Paul McCartney's MPL Communica- 
tions. In view of the 50th anniversary 
observance of V-E Day, "White Cliffs 
Of Dowr" was selected to complete a 
double A-sidetl release. 

Written by Nat Burton and New 
York-born Walter Kent and published 
in 1942. this wartime song with its opti- 
mistic anticipation of better tomon*ows 
was a huge success for Vera Lynn, the 
U.K. "Forces Sweetheart" It was pub- 




Delivering the Goods. Parachute/ Mercury artist/writer duo Lowen & Navarro 
recently dropped by the Los Angeles offices of PolyGram Music Publishing to 
deliver their new album, "Pendulum." Shown, from left, are John Baldi, VP of 
A&R at PolyGram Music; Dan Navarro: Erick Lowen; David Simone. president of 
PolyGram Music; and Mike Gormley. manager of the duo. 



lished in the U.K. by Feldman & Co., 
now part of EMI Music Publishing. 

The double A-sidetl release is said to 
be the U.K.'s big^st-selling single of the 
decatie, at 1.8 million, and Cowell expects 
it to exceed 2 million before Christmas. 
The follow-up double A-side coupling of 
"I Believe" and "Up On the Roof" was 
releaseti Oct. 30 and is cui'rently No. 1, 
like the duo's music video and self-titled 
debut album. "I Believe." written by 
Ervin Drake, Jimmy Shii-1, Irving Gi-a- 
ham, and Al Stillman and published in 
U)52 by TRO-Cromwx^ll Music, was a hit 
for Frankie Laine in 1953 and for U.K. 
trio the Etacheloi*s in HK>4. 

"Up On The Roof." mitten by Gerry 
Goffin and Camle King and publishetl 
in the U.K. by EMI Music Publishing, 
was a success for the Drifters and a 
U.K. hit for Kenny Lynch in 1962. 

The single has sold over 800,000, 
and, with the latest segments of "Sol- 
dier Soldier" on screen, it is expected 
to overtake the duo's debut release. 
Robson & Jerome's album has already 
passed the 300,000 sales mai'k. Queen 
was the latest act to top alt the charts, 
in December 1991. and Robson & 
Jerome's combined single sales of 2.7 
million within a year have overtaken 
Madonna's pre\nous record of 2.5 mil- 
lion, achie\'ed in 1985. 

"They've tapped a golden vein of dis- 
enfranchised music lovers," says pro- 
ducer Mike Stock. "People who'd like 
to be record buyers but haven't been 
catered (toj. The boys are gaining in 
confidence in the studio and on stage. 
The songs are classic MOR all-time 
greats revamped for the modern era 
using today's technologj'." 

The music publishers are naturally 
elated by the profitable reworking of 
their standartl songs. EMI Music Pub- 
IL'ihing has four other cuts in the album 
in addition to "White Cliffs Of Do\vr" 
and "Up On The Roof." 

"It's marvelous that old songs like 
these still have life." says catiilog de\'el- 
o|nnt'nt manager Rob Clifford. "An act 
like Robson & Jerome, although per- 
haps unfashionable, can bring them 
huge success again and introduce them 
to a new generation." 



'THEY'RE PLAYING MY SONG' 



"ANGELS WE HAVE HEARD 
ON HIGH * 
Words by Edward S. Barnes 
Music by Steven Curtis C'hapman 

l*ublished by Sparrow 
Songs Peach Hill Si)ngs (BIVH > 
When an artint reconlf « ChrtHtinnn 
project, the cbcdlenge in to votvra 
elasitic tune thtit. fteofife have heard 
coiititlefn twiCK HOiuui (resit tvhile 
remainmfi triir tn the fi/iirit of the 
■tottg. Steven Curtis Chapman 
accowfdislies that oii "The Mn^ic Of 
Christ WOK, "hi tidditk>ii to ii'rithif; 
s'iJ- m>r sung.-<, Chaf>iiian cvnipoaed 
New iitmic to several chtJtsicA, hicliai- 
big "Aitgelg We Have Hvtiiyi (hi 
High, " 



"] was trying to decide what Christ- 
nia.-- camls to do for tlie all)»im, awl the 
lime was dniwing closer.'' ;:ays Stown 
Curtis Cha|jman. "I had to amuige 
them. and I hiHU50[soi^] I Hkeil. 
.So I aiked my kids. 'What do ym 
gu,vs think',' I f I><u 1 wil-^ gi ling ti > 
sing one C "hiistmas song, what 
{^ong should I put t)ri my 
reco«l?' Will Franklin [Cliap- 
man's youngest 1 said. "Dail, 
you've got to si ng that 
Gloooo<xio(nia song.' Chapman 
saj's. imitating how his son drew out 
thewxuxlashesangit. "They Imie tliat 
song. So I said, 'OK guys, you're 
right.' " 

Chapman compose{l the new music 




on lour and had yet to write Ijiics for it 
when he had an idea. "I^te one night it 
\va.s cilhcr :i .-irnke of gi'iiiusora hick 
of sleep, but I tlioughl maylie I could 
put that masic with that lyric. I 
Silt d'Avn at the piano and stiirt- 
ed messing witli it, and it 
\wrked peifectly. Will can sing 
along with it. and he's liappy. 

"I'w ah\"a>'s Imwi the w(^r^l^ 
tn that song," he says, "and 
Ix-caiw the album is caUe<l 'The 
Music Of Christma.s' I thought it 
\\u> appnjprial*' Ui [jiei-fonn! the txnil 
ma*ic of Chiistmas. AngeL« singing on 
higli tlie fii-st announcement of Chiist's 
birth was the very first Christma.'^ 
song." 



IVIO.l SOIVIC3. CTREDITS 



HOT 100 SINGLES 

ONE SWEET DAY • Mariah Caray. Micrtael McCary. Nathan Morriss. Wanya Morrtss, Shawn Slock* 
man, Walter Afanasiert • Sony Songs/BMI. Rye BMI, Sofiy Tunes. ASCAP. Wallyworld/ASCAR Blsek 
Panlhfrf. BMI. Vandefpoot.BMI. Aynaw BMI, Shawn PaUick/BMI 

HOT COUNTRY SINGLES « TRACKS 

TALL, TALX TREES • George Jones. Rogef Miller • Trio;BMI. Fori Kmx/BUl 

HOT RAB SINGLES 

EXHALE (Shoop Shoop)* B«byt8c« • Ecat, BMI. Sony Songs. BMI/ Fox Film. BMI 

HOT RAP SINGLES 

HEY LOVER • R«J Twnparton. L.L. Cool J> Rodsongs ASCAR L.L. Cool J/ ASCAP. Almo/ASCAP 
HOT LATIN TRACKS 

SI TU TE VA8 • Enrh^ut IgtoslM. Robvrto Moralw • Fonovlsa/SESAC, Unlmustca'ASCAP 



Tyrell Demo Vocal Is Just Fine; 
Sanjek To Give Human Touch 



H E'LL DO: Steve TyTcU, the vet- 
eran songwriteiVproducer who oyyer- 
ates the Tyrell Music (Iroup in Los 
Angeles, thought he knew a good 
interpretation of a grand old song. 
But others th<-)ught differently. Tyrell 
made a demo recording, or "scratch 
demo," of the Jerome Kern/Dorothy 
Fields standard "The Way You Look 
Tonight" that he thought would be 
perfect for Ray Charles to sing on 
the .soundtrack of "Father Of The 
Bride." 

However, film executives thought 
that Tyreir.'i rendition of the song 
was worthy of being included in the 
film, as did 
audiences who 
saw test .-icreen- 
ings of the film 
with Tyrell's 
performance, 
which has a 
warm, throaty 
quality. So the 
Tyrell rendition 
stayed. And in 

"Father Of The Bride II." guess who 
does the soundtrack work on Harry 
Ruby/ Rube Bloom's "Give Me The 
Simple Life" and Jimmy Me- 
Hugh/Dorothy Field's "The Sunnv 
Side Of The Street"? 

As a producer/writer. Tyrell has 
made song matches for Dionne War- 
wick, BJ. Thomas, Dolly Parton, 
David Crosby, Randy Travis, Kim 
Carnes. and Alice Cooper, among 
others. Along the way, he has picked 
up five (Jrammy awards. Emmy and 
CableAce awards, and Cscar and 
Golden Globe nominations. 




by Irv Lichtman 



IAN AT WORK: Wonderful tech- 
nology notwithstanding, the copy- 
right community needs a human 
touch that is beyond the scope of 
computers. So Words & Music notes 
that BMI director of archive.^ David 
Sanjek has been elected chairman 
of the U.S. chapter of the Interna- 
tional Assn. for the Study of Popu- 
lar Music, a group dedicated to the 
study of pop music from a number 
of perspectives, musicological to 
sociological. Sanjek has been a mem- 
ber of lASPM, which has an inter- 
national membership of 700. since 
199L 

Dealing: ;Vriter Evan Pace 
reports to Words & Music that he and 
his writing partner, Ed Fox, after 
recently signing a European deal 



with NANADA Music, are shopping a 
deal for North America. Operating 
via L.A.-based Even Space Produc- 
tions, the pair has a cut on the new 
Oleta Adams album. "Mo\'in' On,** 
called "Slow Motion," which they 
hope will be released as a single in 
the first quarter of 199G. Fox's past 
credits include covers by the Spin- 
ners and Irene Cara that were made 
when he was a staff writer for the 
Ixjve-Zaper organizjition and Screen- 
Gems. He was also an artistAvriter 
])roduce<l by Barry White, as well as 
a staff writer at Chrj-salis Music and 
director of A&R at Motm^Ti Records. 

Tracking 

FOR C.A.M.: 
Rome-based 
C.A.M.. which 
has produced 
more than 2,600 
original sound- 
tracks for Italian 
feature films, has 
named Janice 
Ginsberg, an inde|>endent prorluc- 
er/eonsultant, to promote the compa- 
ny's catalog out of New York. She will 
promote the C.A.M. library for 
licensing, publishing, and usage in 
films and commercials, as well as 
assess the U.S. marketplace for new 
soundtracks for C.A.M. to finance 
and prfxluce. Among the company's 
recent soundtrack scores are "The 
Postman" by Luis Baclov, "The 
Monster" by Evan Lurie, and 
"Pasolini, An Italian Crime" by 
Enno Morricone. 

Song for UNICEF: Writer/artist 
David Broza has co-written and 
recorded a new song in support of the 
United Nations Children's Fund. The 
song, "Together," written with lyri- 
cist Ramsey McLean, will Ix' plajwl 
worldwide to promote the agency's 
annual International Children's Day 
of Broadcasting on Sunday (10). 

Print on print: The following 
are the best-selling folios from Hal 
Leonard ('orp.i 

1. Alanis Morissette. "Jagged Lit- 
Ue RU." 

2. Mannheim Steamroller. "Christ- 
mas In The Aire." 

8. The Allman Brothers Band. 

"Definitive Collection — Vols. 1-3." 

4. Nin'ana, "Insecticide." 

5. Hootie & the Blowfish* "Cracked 
Rear View" 
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The Dairy Taps Into Brixton's Cleaner Downtown 

Complex Is One Of Latest New Media-Related Ventures 



I BY JACK ARKY 



IDNDON— Tho fity's duslrict of Brix- 
ton is experiencing a media arts 
explosion. Once the scene of the most 
infamous racial riots in the U.K., these 
streets are now Iine{I by new shops, 
cinemas, and office buildings drawn 
here by low rent.s and, in some cases, 
funding from the Brixton council. 

One of Brixton's newest ventures is 
the Dairv. a full-service, midlevel 



recording studio complex a short 
stroll from Brixton's High Street, the 
Brixton Underground stop, and 
British Rail's Brixton train station. 

Husband-and-wife owners Mark 
and Mary Evans and house engineer 
Stew Cherry converted the 19th-cen- 
tury buildings, which once functiune<l 
as a dairy, into studio space with the 
help of one of Kunipe's leading studio 
design firms. Recording Architec- 
ture. Four units are on the site: the 



newsline... 



A PLACE IN THE SUN: A flurry of recording activity has taken place in Jamaica 
lately, with reggae/'iHjp supei-star act UB40 building a stalo-of-the-arl studio 
in Port Maria on the north coast. Marianne Faithfull writing a musical docu- 
mentary on the history of reggae, and Bryan Adams spending six months in 
the country working on the hit "Don Juan De Marco" soundtrack. Also, U2's 
Adam Clayton often accompanies his girlfriend, superm4)del Naomi Campliell. 
to Jamaica, where she recoitled her debut album, "Babylove." 

PREMIER STUDIOS, a top St. Louis recording facility, has reopened at 3033 
Locust in niidtown following a renovation. The studio has one of the largest 
recording rooms in the Midwest, as well as an array of Wntage mikes; a Ham- 
mond organ; a Ki-track, 2-inch Ami>cx machine; and 24 tracks of AdaL The stu- 
dio's .soundstage measures 1,400 square feet and features a full lighting giid 
with iM)rtable light**, easy Uwid-in, and set -storage. A previewing theater allows 
customers to hold screenings of up to 15 i)eople in a room equipped with 35- or 
IG-mm projoctoi-s. Opened in lfJ45, Premier ha.s hosted such legendary record- 
ing arti.-^ts as Spike Jones. Ike Turner, and Bing Crasby. 

QUANTEGY INC., formerly Ampex Media Corp., will continue to manufacture 
Arnjiex-brand professional audio, video, and media products, according to a 
Quantegy statement. The newly formed Quanteg>' is an independent com|)any 
owned by a new group of shareholdei"s that includes affiliates of the Equitable 
Life Assurance Society of the U.S. The company U founded with annual sales 
exceeding $150 million, 35 years of leadership in the blank media world, and 
the largest market share in pro tape prmlucL';, according to Quanteg>'. 

Quanteg>' president/CK( ) Thomas Wheeler says in a statement. "Quanteg>' 
retains the rights to use the Ampex brand name on all of its professional media 
protiucts. This means that our customers can count on the same high standards 
of quality, and they can continue to buy the same high-quality media products 
they have alwa>*s purchased." 

OTARI CORP. has ojwned a Southeast sales office in the Cummins Station sec- 
tion of Nashville, according to a statement fi*om the Foster City, Calif., compa- 
ny. Featuring an Otari Concept 1 automated console, a 48-track RADAR sys- 
tem, a PicMix surround-sound monitoring and panning system, and a 
large-screen LCD projector display, the studio is a fully functional digital mas- 
tering facility. 

Staffed by pro audio veterans Bill Ray and Joe Wise, the Otari office opened 
during this .^-ear's summer National A.ssn. of Music Merchant* show in Nashville. 
It has already been visited by Ray Charles, Chet Atkins, and Steely Dan pre- 
ducer/engineer Roger Nichols. Furthermore, it is being used for demo work by 
George Strait and Steve Tillish. 

Otari reports "o\'erwhelming success" in sales of its RADAR random-access 
disc-recording sj-stem out of the Nashville office, citing Midtown Tone and Vol- 
ume and TM R Productions as two-key customei-s. 

MERCENARY AUDIO of Foxburo, Mass., has assumed sales and marketing 
res]>onsibilities for the CItraAnalog 2-inch, 8-track conwrsion kiU for Stu<Ier 
A-800 and A-827 recordere, according to Mercenary head Fletcher. In addi- 
tion, the retrofit will l>e available for rental from Dreamhire in New York and 
Nashville. Undergixjund Sound in Nashville, Toy Specialists in New York, and 
L j\. Effectf in Los Angeles. Availability in London and Tok.TO is exiiected in the 
near future, according to Fletcher. 

The 2-inch, 8-track format was conceived by New York producer Michael 
Reinhorn and Fletcher, with technical design and manufacturing by John 
French of J RF. The three have applied foi* a patent on the format. 

"Analog's back, and it's pissed," saj's Fletcher. 'This format is made for eveo'- 
bcHly who is tired of the unexciting, grainy, and brittle tone of digital. Ultra- 
Analog has more depth, more air, and more just plain balls, hut with a noi.se 
floor that rivals digital. This is not recoitling for the meek." 



first houses, the main studio, ami 
lounge. Across the courtyard (sepa 
rated by a parking area and garden) 
is Mad Cow Productions, an 
audio/visual and preproduction entity 
of the Dairy. Adjacent to Ma<i Cow is 
Mojo Working International, a pro- 
audio PR agency. A fourth structure, 
similar in size to the main recording 
studio, will soon serve as offices for a 
music management agency. 

Upon entering the Dairy's recoi'd- 
ing facility, tw'o features are immedi- 
ately apparent: a sense of spaciou.<- 
ness and an abundance of natural 
light. Mark Evans and C'herry, con- 
sultant Nick Whitaker (of dance act 
Black Box), and Recording Architec- 
ture worked together to marry opti- 
mum acoustic conditions and an aes- 
thetic that dictated as much natural 
light as i)ossibIe. 

The results are a live room that is a 
full 50 square meters (60 square 
yards) lit by a large skylight; a 38- 
square-metcr (45.*) sijuare yards) con- 
trol room with natural light pouring 
in from the entrance way (separated 
by a hefty sound lock); and a floor-to- 
ceiling control-room window that 
faces the live room. A large isolation 
Ixjoth adjoins the live room and leads 
into an enclosed amp room. (The stu- 
dio also houses a sitting i*oom. kitchen, 
and bathroom/shower facilities.) 

The well of the live room skylight 
was ingeniously treated to prevent 
any signals from Iwuneing around the 
insulated glass inside. Large, erector 
set-like pegboard backed with 
acoustic foam is angled down from 
the skylight well and acts to absorb 
unwanted reflections. Stomping on 
the thick wood floorlwards and clap- 
ping hands directly lieneath the sky- 
light produced no noticeable ricochet 
effects (much to Mark Evans' still- 
incredulous relief). 

Evans says, "We wanted natural 
light in the live room, but we were 
worried by all the glass. Recording 
Architecture got around that problem 
really well. Now we've got natural 
light pouring into every room." 

A seiKirate machine i-oom hou.ses an 
Otari MTR 00 Mkll 24-track deck. 
The room is prewii-ed for 48 tracks for 
syncing up Adats or other digital mul- 
titracks or a second 24-ti'ack machine. 
The control room board is a DDA 
AMR 24 (36/24/24/2) with Optifile 
Tetra automation. The split-board 
configuration provides 36 input chan- 
nels and 24 monitor channels. The 
monitor section is unusually config- 
ured to enable monitoring of a full 48 
tracks. An A/B switch on each chan- 
nel enables switching to the second 
machine. 

"That's the beauty of the desk. It 
really allows for maximum nexibility," 
says Cherrv. "It's quite brilliant how 
IDDAJdid that." 

The equipment racks at the Dairy 
carry most of what one would expect 
to see in a well-appointed, midlevel 
studio. But there are a few sui-prises. 
Some standouts are a Tuhetech LCA 
2B stereo compressor; two Urei 1176 
compressors; a Tubetech PEIC EQ; 
two Amek/Neve 9098 mike pre/EQs; 




The control room at the Dairy in London, featuring a DDA AMR 24 36/24/24/2 
console with Optifile Telra automation, ATC SCM 200 monitors, and outboard 
gear from Tubetech, Focusrite. Valley People. Lexicon, and others. 



and a TC Electronics MaOOO proces- 
sor and two SPL Vitalizers. 

The studio also stocks an a.ssort- 
ment of microphones, including Neu- 
mann U87s, AKG 414s, and high-end 
units by Beyer, Milab, and Calrec. 

Monitoring is done on ATC SCM 
200s and Yamaha NSlOs. For digital 
editing and scfiuencing, the Dairy 
owns a Power Mac 7100 running 
Cubase Audio and Sound Designer 
sound-editing software. The studio 
contains an exceptional Yamaha 
upright piano and a full complement 
of Marshall amps and cabinets. 

The Dairy opened officially July 22 
with a party for more than S(M) people 
from London's recording and artistic 
community. The next day, the studio 
was at work on a project to benefit 
London's St. Bartholomew Hospital. 
Participants in the benefit, dubbed the 
Gang Show, included W^irzel of Motor- 
head and C'live Jackson of Doctor & 
the Medics. Next came Brian Robert- 
son (of Thin Lizzy and Motorhead), 
who recorded and mastered his entire 
solo project. 

Clients have since run the gamut 
from a string (|uartet to cla.ssical Indi- 
an sitar sessions to dance music. The 
punk/pop trio China Drum is cur- 
rently recording its album for Beg- 
gars Banquet affiliate Mantra 
Records. 

Mark Evans and Cherry met eight 
years ago during a session at Lon- 
don's Triple X studios, when Cherry 
played bass for some song demos that 
Evans was recording. Cherry was a 
member of |H)p/rock quartet Straight 
Eight, which recorded on Pete Town- 
shend's label in the early '80s. After 
the demise of that group. Cherry 
worked as a session musician and 
producer in Switzerland and Den- 
mark before returning to London in 
the late "SOs. 

Mark Evans was working as a ses- 
sion guitar player in Fi-ance and Italy 
around the same time, until his fortu- 
itous meeting with Cherry. 

Evans and Cherry are currently 
composing music beds for corporate 
vkleiis under the auspices of Mad Cow. 
Recent projects have included a series 
for the Australian Wine Council and 
another for the Brixton Citv Chal- 



lenge — the same group that provided 
funding for about one-third of the 
Dairy's construction costs. 

Brixton's aggressive approach to 
bringing in professional services to 
the area ap|>ears to be working. Iron- 
ically, much of the attraction seems to 
emanate from its multicultural back- 
ground. Two d<)ors down from the 
Dairy's Tunatall Road addre'ss is the 
former site of some of London's most 
notorious rave i)arties. One year ago, 
the structure was gutted and con- 
wrted into offices that now house sev- 
eral graphic-design firms, a manage- 
ment training company, and a 
succe.'jsful construction firm. 

"An awful lot of media-related 
industries are moving to Brixton," 
says Evans. "British Telecom has just 
installed fiber-optic cable here. And 
they wouldn't do that unless they 
thought that a lot of media-related 
businesses would be coming down 
here, because they're the i>eople who 
are going to be using it." 

If the Brixton council seems an 
unlikely source of funding, consider 
that when raves were in full gear 
down the road, the site that had long 
ceased functioning as a dairy served 
as a flop house for countless squat- 
ters. The Evans couple, whose house 
stands on an adjoining lot. bought 
the property in 1993. They and Cher- 
ry put much of their own sweat and 
toil into the project of clearing the 
debris. 

Mark Evans says. "It was a com- 
plete jungle. We moved 5'/:; tons of 
junk out of here. know that 
because we had to weigh it when we 
dumped it — 10-foot-high plants with 
stalks as big as my wrists, and we 
counted 40 moldy mattresses." 

While the risks of operating a 
midlevel studio remain enormous, 
the principals of the Dairy are con- 
fident that by building a multipur- 
pose facility capable of recording 
anything from a chamber orchestra 
to a chain saw and providing a (piiet, 
comfortable atmosphere in which to 
do it — 12 minutes from central Lon- 
don — they are poised to buck con- 
ventional wisdom by providing every 
audio service possible in maximum- 
comfort conditions. 
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ARMAN INTERNATIONAL has 
bought amplifier manufacturer C- 
Audio, adding to its Hve-sound-oriented 
portfolio of companies, which includes 
JBL, Turbosound, and BSS. C-Audio 
directors Phil Hildrow and Hans 
Freytag have joined Harman with a 
view to increase ('-Audio's business 



and handle original equipment manu- 
facturing for Harman. 

"This acquisition enables the Pro- 
fessional Group to provide all of the 
links in the sound reinforcement 
chain," says Philip Hart, president of 
the Harman Professional Group. 

The news coincides with Quested 
Monitoring Systems' departure from 
Harman after a management buyout 
by company founder and technical 
director Roger Quested and manag- 
ing director Ste^'e Kevill. 



"We intend to build on relationships 
with our most committed supporters — 
the artists, producers, and engineers 
that rely on Queste<l monitors," says 
Revill. 

To DEAL WITH the prejwration for 
the Beatles' "Anthology" albums, 
which feature previously unreleased 
archival recordings and the new tracks 
"Free As A Bird" and "Real Love," 
Abbey Itoad Studios re-created a vin- 
tage remixing room in its Penthouse 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING DECEMBER 9, 1995) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


CLUB-PLAY 


RAP 


TITLE 
Artist' 
Producer 
(Label) 


ONE SWEET DAY 
Mariah Carey & Boyz 
II Men 
Babylace 
(Columbia) 


EXHALE (SHOOP 
SHOOP) 

Whitney Houston; 

Babylace 

(Arista) 


TALL TALL TREES 
Alan JacksoiV 
K.Ste{all 
(Ailsta) 


BELIEVE IN ME 
Raw Stylus'' 
G. Kat2 
(GeHen) 


HEY LOVER (Feat 
Boy7 II Men) 
LL Cool 11 
Tone, J.C. Oliver 


RECORDING 

STUDIO(S) 

Engineerls) 


WALLYWORLD 

HIT FACTORY 

(San Fransisco New York) 

Dana Jon Chapppelle 

Jay Healy, David Gleeson 


THE TRACKEN PLACE 
HIT FACTORY 
(L A. New Yorkl 
Brad Gilderman 


SOUNDSTAGE 
(NasMlle) 
Jotin Kelton 
Craig White 


RIVER SOUND 
(New York) 
Elliot Schiener 
David Dill 


STONE CREEK 
(Gladwyne, PA) 
Jim Hinger 


RECORDING 
CONSOLEIS) 


SSL 8000G 
Neve VRSP Legend 
with Flying Faders 


Euphonies 
SSL 4000G Plus 


SSL 4000E 


Neve 8078 


SSL 4048E with 
G computer 


RECORDERIS) 


Sony 3348 


StuderA820;Sony3348 


Studer A800 


3M 32 Track Digital 


Otari MTR 100 


MASTER TAPE 


Ampei 499 


Ampei 499 


Ampex 456 


Ampex 467 


Ampex 499 


MIX DOWN 
STUDIO(S) 
Engineersls) 


SONY STUDIOS 
(New York) 
Mick Guzauski 


RECORD PLANT 
(Los Angeles) 
Jon Gass 


SOUNDSTAGE 
(Nasbvilk!) 
John Kelton 
Steve Lowrey 


BAHERY SOUND 
(New York) 
Bob Power 


CHUNG KING 
(NewVbrkl 
Rich Travali 


CONSOIE(S) 


SS14096G 


SSI 9000 


SSL4000E 


SSL4064G 


Neve VR60 with 
RyingFaden 


RECORDERIS) 


Sony 3348 


Studer A820 


Studer ASOO 


Sony 3348 


Studer A827 


MASTER TAPE 


Ampex 467 


Ampex 499 


Ampex 456 


HHB DAT 


Ampex 499 


MASTERING 
Engineer 


GATEWAY 
6ob Ludwig 


FUTURE DISC 
Eddy Schreyer 


MASTERMIX 
Hank Williams 


STERLING SOUND 
Tom Coyne 


STERLING SOUND 
Tom Coyne 


CDCASSEHE 
MANUFACTURER 


Sony 


BMG 


BMG 


MCA 


PMDC/Cinram 



'C 1995. Billboard/BPI Communicalions. Hot 100, R&B & Country appear in tlits feature eacti time; Album Rock, Modern Rock, Rap, Adult 
Contemporary. Club Play, and Dance Salei>. 



Studio, replacing the AMS Neve Capri- 
corn digital desk with a 1970 EMI TG 
console to handle the 4-track masters. 
An original echo chamber, used for 
many years to stort^ echo plates, was 
also reconstructtnl for the project. IVo- 
ducer George Martin and engineer 
Geoff Emerick insisted on using 
authentic techniques and tcchnoi(^. 

In other Abbey Road news, the stu- 
dio complex has upgraded its Cedar 
sound restoration system with the 
ProDSP/R20 boanl. allowing all real- 
time processes to run in 20-bit 

"It enables us to complete all the 
stages of mastering with 20-bit accu- 
racy, and we've noticed a significant 
increase in performance," says 
restoration engineer Andy Walter. 

Pete waterman's PWL North 
Studios has opened a second room to 
be ujieil exclusively by protlucer John* 
ny Jay for PWL's Coliseum Record- 
ings label. The room has an Amek Hen- 
drix desk with Otari MTR90 analog 
multilrack. PWL North's Studio 1 will 
continue to be used by the Not Love 
Land production team, which has 
remixed projects by East 17, DrKeani, 
Sybil, and Lulu. 

LoNDON-BASED post-production 
studios the Tape Gallery and Grand 
Ontral have ordered four AMS Neve 
Logic 2s and five Logic 3s, all with 
AudioKile hard-disc recorders, in an 
onler valued at 2 million pounds. The 
move is described as a strategic 
alliance that will allow work to be 
exchanged between the two facilities 
via networking. 

Meanwhile, I»ndon audio [xxst-pro- 
tluction veterans Bill Gautier (former- 
ly of Magmasters) and Cliff Jones (for- 
merly of AIR Lyndhurst) plan to open 
a Ihree-rtKim facility in London that will 
house t wo Logic 2s and a L()gic 3 and 
will be allied to ('omplete Video. 

Pa COMPANY Audiolease is using 

BSS Omnidri\'e system processors on 
its new Martin Wavefrtint H loudsjx'ak- 
er system on the current Joan Aj-ma- 
tniding tour BSS has announced that 
its Varicurw prf»grammable paramet- 
ric equalizer system can now be con- 
trolled by Soundbench software for 
Windows' while the Varicurve Krc900 
remote controller can now also control 
the Omnidriw system. 

PA company SSE used Omnidrives 



with an Electro Voice MT4 system at 
Metallica's Donnington Monsters of 
Rock concert, while sound company 
Europa used them as part of a system 
driving two Community Sound 
Leviathan monster loudspeakers at the 
Netting Hill Carnival in Ix)ndon. 

FRANCE 

Studio POLYGONE in Blagnac has 
reopened under new ownership after 
several months of closure. The three- 
control-room complex, designed by 
Tom Hidley, has a large stage area 
used for li\t* reconlings. "We are going 
to rebuild the studio at a reasonable 
pace," says partner Michel Geiss. "Suc- 
cessful studios are not purely involved 
in a race against technology." 

SWEDEN 

The SCHOOL of audio Engi- 
neering has opened a branch in Stock- 
holm that al.'io functions as a commer- 
cial studio. Operating under the name 
Soundtrade, the four-room complex 
has been arranged so that two of the 
rooms remain commercial enterprises 
owned by SAE. while the others are 
used exclusively for teaching purpos- 
es. It is unusual for the organization — 
which now has 4() studios worldwide — 
to operate commercial recording 
facilities out of its member offices. 

SWITZERLAND 

Studer has released the D19 \'ah'e 
mike preamp. which combines tube 
electronics with a digital output. The 
unit han two channels of mike/line pi*e- 
amp with a "valve dignifier" .stage and 
20-bit analog-to-tligital conversion. The 
valTC dignifier can be switched into the 
signal path ami provides a variety of 
c(»ntrols for individual tube sound 
treatment. The D19 ha.** analog line 
outputs, switchable inserts, and 
AES/EBU digital output with selec- 
table DSP noi.'ie shaping. Optional dig- 
ital inpuls/butput.s include the Alesis 
Adat an<i Tascam TDIF formau*. 

Studer has also unwiled the D424 2- 
track magneto optical (MO) disc 
recorder, with nondestructiN-e editing 
features ami a remote control with 
audio scrub and selectable crossfade 
times. Ueconiings can be made in 16, 
20, or 24 bits, in addition to bit-reduced 
formats. 




Screamin' Guitars. Atlantic Records rockers the Screamin' Cheetah Wheelies 
finished mixing their sophomore album. "Magnolia." at the Chicago Recording 
Co. after tracking at Bearsville in Bearsville, N.V , and at River Sounds in New 
York. Shown standing at Chicago Recording, from left, are Warren Haynes and 
Allen Woody of the Allman Brothers Band, who played on the project; Mike Far- 

rls. lead singer of the Screamin' Cheetah Wheelies; David Pastore ol Washburn 
Guitars; and Greg Allman of the Allman Brothers Band. Seated is "Magnolia" 
producer, mixer, and engineer Michael Barbiero. 



More Studios 
GO GOLD ON Ampex 

THAN ON ALL OTHER T\PES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 
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The Swedish Mtisic Biz 

After Making A Splash Abroad, The Country's Labels, Publishers, 
Promoters And Media Focus On Continuous Flow Of Talent 



S TOCKHOLM— Superstars from Sweden— ABBA in the '70s. 
Roxcitc since ihe '80s, Ace Of Base in llie '90s — ha\e repeat- 
edly displayed this market's remarkable pop instinct, l oday, 
[here also is an unprecedcntt'd deplh of lalt-ni in a range of 
genres in Sweden, nurtured by major and independent labels, 
publishers and producers, managers and promoters, radio 
and retailers. 

Although Sweden ranks just IHth in domestic music sales 
among the world's markets, it has become one of the world's 
leaders in creating international repertoire. 

" The Swedes really want commercial success, and ihey are 
not thinking of limiting themselves 
to their home market." says Terje 
Engen, the new managing director 
of Mega Records Sweden, it was 
Mega, headquartered in Denmark, 
thai signed Sweden's Ace Of Base 
for the world. "Now we are going Co 
build a roster here, and we have the 
money to do it," says Engen. 

OPEN-DOOR POLICY 

I he performance of .\ce Of 
Base's album " The Sign." which has 
sold more than 17 million units 
worldwide, and the mullimillion- 
unlt sales of "country-tcchno" act 
Red-Nex may overshadow other 

acts from Sweden gaining iuicrnational audiences. Bui their 
success has afso helped open doors for many. 

"We nevei had this kind ofbroad base of success before, and 
il's acknowledged by the international labels." says Lars 
Wiggman. managing director of.\ir Chrysalis Scandinavia, the 
pnbtisliing company lhat represents rising acts DeDe and 
Millencolin, among others. 

".\1I of us have seen international record companies coming 
in and picking up repertoire," says Sanji Tandan, managing 
<liret tor of Warner \lusic Sweden, which has licensed .Mouth 
to Reprise in the U.S., the Latin Kings to Warner Latina, and 
Stina Norden.sinm lo EastWesc U.K. 

f iasse Breithol/-. managing director of BMG Ariola Sweden, 
retails when colleagues at international affiliates would listen 



BY THOM DUFFY 

to his company's repertoire "but not much more than that. 
Now ihey are calling up and asking what's happening." 

"We have to tell (he world we are coming!" declares Ola 
Hakansson, managing director antl co-owner, with FolyGram. 
of Stockholm Records, who has achieved border-crossing 
breakthroughs with .Army Ol Lovers. Stakka Bo and the 
Cardigans. (Hakansson recently was named MD of the 
.Stockholm I^bel (iroup. including the Sonet and Polar labels. 
Lennart Backman remains MD of PolyGram Sweden, with 
responsibility for selling international acts in the market.) 

Independent label executives share the view tif their coun- 




SWEDEN'S WINNING CARD; 



ACE OF BASE 



lerpaits at the majors. The MNW Records Ciroup has found 
supjiorl and .sales for its extensive and varied roster from the 
U.S. to Europe to .'Vsia. "What's happening now in Sweden in 
A&R is m<)re important than in most European markets," says 
Jonas Sjostrom, managing director of MN\V. 

And promoters such as I'homas Johansson, managing direc- 
tor of EMATelstar, notice the increasing draw of domestic acts 
on ihe live circuit. " I he local market share is becoming 
stronger and stronger," says Johansson. 

I he laie-'80s launch of MTV Europe often has been credit- 
ed as a key factor that has allowed a greater number of Swedish 
acts than ever lo gain exposure to fans outside Scandinavia. As 
dance-pop began to dominate the European charts in the '90s, 
the skills of such producers as Denniz Pop (Ace Of Base) and 



Pat Reiniz (Red-Nex) came to the fore. 

Industry organizations, such as Export Music Sweden and 
the Swedish Music Information C'enter. have further helped 
spread the word. EMS has published guides to the Swedish 
industry for nmsic conventions sucli as next month's MIDEM. 
The Swedish Music Information Outer has published "Hit 
Facts 1995," a concise guide to ihe market's artists and labels 
of note. 

DOMESTIC DOLDRUMS 

However, while Sweden's international influence is at a 
peak, in the past year, its domestic 
music mai'kei has been slowing 
flo\vn. The value of domesiic retail 
sales, reported by the IFPI. rose 
only 7.1'.* in 199-1 over the previous 
vear. compared with 9.7'S growth 
in 199:J. riie domestic retail market 
of 2.58 billion kronor ($332 million) 
makes Sweden 18th among ihe 
world's music markets, the IFPI 
reports. Ftn the first half of 1995. 
the IFPI has reported thai interim 
sales in iniits rose just 2.5^. 

"The economy is definitely lo 
blame," sa\s BMCl Ariola's Breil- 
hoU. who notes that the unemploy- 
incnl rate in Sweden has risen 
above 10^^. "We arc balancing that by royalty income" from 
international .sales, he adds. 

Several executives also express concern aboui the export of 
product intended for Swedish retail due to the C(trnparalively 
low value of the Swedish kronor within Europe. "We have had 
problems with exports from Sweden into Central Europe," 
observes Rolf Nygren. managing director of EMI Sweden, 
"but that seems to be over. \Ve now face imports [of prtxiuclj 
from the U.K. and the U.S. again." 

The shorl-term decline in the rate of music sales does not 
ofVset the historical sirengih of the Swedish market as a talent 
source. The reasons are many, and go far bevond the legacv of 
ABBA. 

Continued on page 76 
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A Swedish Smorgasbord 
Of Talented Hitmakers 
And Hot Prospects 

BY NICHOLAS GEORGE AND THOM DUFFY 



ERIC GADD 

"Roating" 

WEA 

V.vk Gadd's fifth album. "Floating," went right to 
No. 1 upon its release earlier this year, on the 
strength oi sophisticated production, tuneful tracks 
and Gadd's soulful voice. The solid hooks of his sin- 
gles have radio listeners humming along, and his 
"Why Don't You, Why Don't I" was a hit in Japan as 
well as Sweden. He's published by Madhouse/BMG. 

Labelmates To Watch: Mouth is set for a U.S. 
l elease. I Iic hip-hop of the Latin Kings has been 
picked up by Warner Latina. The trio On has been 
prodtued by Malcolm McLaren. Female vocalist 
Dilba has a soft-voiced and sultry appeal. 

REBECKA TORNQVIST 

"Good Thing" 

EMI 

Rcbctka Tornqvist's voice won her instant acclaim 
when she arrived on the scene in 1993. A classically 
<-(luc atcd musician. 'rdm<|vist glided sm<K»thly through 
the nuKxly jazz-pop style of her platinum debut album. 
"A Night Like This." The follow-up. "Good Thing." 
bowed at No. 1 in September, and a promo tour of 
Spain and the U.K. is on tap for early 1996. 

Labelmates To Watch: Basic Element's techno- 
dance tracks have attracted attention in Germany and 
Russia. Singer/ son g^'iiter Lisa Kkdahl is writing a fol- 
low-up to her successful eponymous 1994 debut. 
International superstar group Roxette. who recently 
released a greatest-hils album, marks its 10th 
anniversary in 1996. 

JENNIFER BROWN 
"Giving You My Best" 
BMG Ariola 

Conipeling on the female-vocalist scene with the 
likes of Mariah (Jarcy and Whitney Houston. Jennifer 
Brown has won her own fans with an emotive voice 
and powerful charisma. Her album "Giving My Best" 
has enjoyed international sales of over 400.000 units, 
and a follow-up is due next spring. 

Labelmates To Watch: Soul-inspired songstress 
Robyn has released her debut album, "Robyn is 
Here," at the tender age of 16; her single "Do You 
Really Want Me" has gone Top 20. I-ouise Hofisien 
follows her 1993 breakthrough album, "Rhythni & 
Blonde." with hei sixth release, simply tilled "6." 



THE CARDIGANS 
"Life" 
Stockholm 

The Gardigan.s' bright, sharp and meltKlic pop has 
proven to be a favorite on Swedish radio and has 
made the band a hot international prospect. Their single "Sick 
& Tired" has gone Top 40 in the U.K.. while "Carnival" has 
gained Bu/z-Bin rotation on MT\' Europe. The album "Life" 
has surpassed 180.000 units in Sweden, and the Cardigans 
have l>een signed in the U.S. by Minty Fresh Records. 

Labelmates To Watch: European hitmaker Stakka Bo is 
returning with a new album, " The tlreat Blondino." E-'Type 
has charted across Europe with "This Is The Way" and 
staged an Asian promo tour this autumn. Lucky People 
Center has release conunitmcnls from Polydor France and 
Motor Music in Germany, Army Of Lovers released "Les 
Greatest Hits" this autumn. 





Infinite Mass 




Misery Loves Co, 



MlLLtNCOUN 

"Ufe On A Plate" 
Burning Heart Records 

A group ot self-described "softcore, surf-punk" 
rockers, Millencolin is signed to independent 
Burning Heart Records and Air Chrysali.s 
Scandinavia for publishing. With a style that's been 
compared to (ireen Day, the band broke into the Top 
5 on the Swedish album chart in October with the 
album "Life On A Pble." following the earlier success 
of the single "The Story Of My Life." Signed to 
JVC/Victor for Japan, Millencolin has just landed a 
deal with Epitaph for the U.S. 

INFINITE MASS 
'The Infinite Patio" 
Rooftop/Pftch Control 

! he trio of Infinite Mass drew upon a collective of 
Swedish musicians to create their Top 10 funk-fired 
debut album, "The Infmitc Patio," and the single 
"May Boyz " has spent a month atop the Swedish 
<lance chart. A follow-up, "Area Turns Red," was 
leleased this autumn, accompanied by a flurry of TV 
exposure for the band. Pitch Control has secured the 
release of Infinite Mass with jive/Zomba in the 
Benelux, BMG in France, and Sony in most other 
European territories. 

DEDE 

"Totally Bombastic Anecdotes" 
Columbia 

Dcnise Lope/, aka OeOe. worked for years as a 
dancer for Ctiliure Beat, Dr. Alban and Rob n' Raz 
before releasing her debut album, " Totally Bombastic 
.■\necdotes." Her R&B-inspired dance tracks have 
proved remarkably popular both in the clubs and on 
Sweden's normally conservative commercial radio 
stations. DeDe's second single. "Party." made it to 
Sweden's Top 10. With a mixed heritage of Italian. 
Swedish and Mexican. DeDe writes and sings her 
songs in English. An accomplished stage performer, 
she is one of the most promising acts of 1995. 

Labelmates To Watch: The fresh voice of folk-rock 
singer Sophie Zelmani — and her wonderfully melod- 
ic, eponymous debut album on Epic — is causing a stir 
in Sweden and exc itement among Sony's internation- 
al affiliates. 



MISERY LOVES CO. 
"Need Another One" 
MNW Zone/MNW Records Group 

From the independent .MNW Records (irciup, 
which previously unleashed the rage of Sweden's 
(;lawfinger, comes Misery Loves C^o., which deftly 
combines a hard-rock roar and meltxiic subtlety- The 
band's eponymous 199-4 debut album has recently been re- 
released in Germany widi remixes by Jocke Skog of Clawfinger 
and Technohead, while the EP "Need /Another One" has been 
issued at home. The group played the Foundations Forum 
metal-fest in I^s ,\ngeies and, this autumn, was on a European 
tour with Paradise Lost. 

Labelmates To Watch: Sweden punk-pop acts Randy, 
Pot latch. Blender and Starmarket have new releases <)n MNW's 
Dolores Records label. MNW's Soap imprint boasts the pop trio 
Cinnamon, .signed to Islanil Records U.S., and the W'annadies. 
recently signed to Indolent in the U.K. 

Continued on page 76 
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SWEDISH SMORGASBORD 

Continued from page 74 

ADDIS BLACK WIDOW 
'The Battle Of Adwa" 
Breaking BreaolSonet 

""I he Hiililf Of Adwa," the <lebn( album from rap duo Addis 
Black Widow, marks a fresh siep in ihe Swedish hip-hop scene. 
The single "Innoceni" has received widespread radio and TV 
play in Sweden and recently was chosen as a "single ol the 
week" by Pele I ong of BIU^ Rjidit) One in the U.K. Clommilled 
lo ihe album's European release are Mercury in the U.K. and 
Ireland, Motor Music in Germany. Barclay in France, and 
Polydor in other markets, 

Labelmates To Watch: Absent Minded gets high-profile 
exposure of his track ".-Uriglit" via a Hugo Boss fragrance cam- 
paign and a 1996 European tour. The Sionefunkers' album 
"Material" has been picked up by Motor Music in Ck-rmany. 
Barclay in France, and Polydor in other territories. 

PANDORA 
-Tell The Worid" 
Virgin 

The blonde dance queen Pandora has raised a storm on 
Scandinavian dance doors for the past two years with her 
upbeat and direct tracks. Branded the Swedish Madonna, her 
strongest following is in Finland, where her album "Tell The 
World" has gone platinum (50.000 units). Singles such as 
" Trust Me" have charted in several international markets and 
are featured on numerous compilation discs. Her cover version 
of .^BB.A's "One Of Ls" has charted well throughout 
Scandinavia. 

Labelmates To Watch: Melodie MC's "Dum Da Dum" has 

Continued on page 80 
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Continued from page 73 

"We ha\e had a tradition of kids playing instruments in 
.st hool," notes Nygren at EMI. "We have always been open lo 
inlluences from abroa<l but have managed to keep something 

'Swedish."' 

Sten .\f Klinicberg, managing director of Sony Sweden, 
echoes that view. The teaching of English in schools; the 
embrace of Ameritan films, nuisic and television: the attraction 
of Sweden lo musicians Irom other lands; and the country's 
traditionally high standard ()f living have all contributed to its 
strong musical culture, the Sony executive observes. 

MAJOR Acnvmr 

,-Vll the multinational major labels are now active in Sweden, 
with the addition of a new MCA alliliate, which opened in 
199*1. " The Swedish market is generating a lot of attention 
right now, and here at MCA we're at the baby stage in break- 
ing new artists," says Gert Holmfred. managing director of 
MCA Sweden, who cites acts such as singer Sara Isaksson and 
its dance imprint MDD. 

At the siime tinie. Sweden has a number of strong indepen- 
dent labels that continue to have an influence on A&-R activity. 
Mega Records may be the most successful, thanks to .Aie Of 
Ba.se, but others, such as MNW, have important places in the 
market. While BMC .\riola has absorbed independent SweMix 
(now Cheiron) records, which broke Dr. .\lban, dance-orient- 
ed Pitch Control remains an indie, licensing such priority ads 
as Infinite Mass across Europe. 

In a more luiusual niche is Amigo Musik. "We are market 
leaders in ja//. blues, soul. folk./nK>ts am! world music," says 
international manager Fredrik Botjuist. While Amigo markets 

Continued on page 79 



Swedish music is more 
than ABBA, Roxette, 
Ace Of Base and Rednex! 



You'll find us there 
and we look forward 
to meeting you: 



Come and find out more at the Swedish stand 

sweden@midem.96 

Stand no. 18.08 - 20.07, in Cannes, France next nnonth. 
Telephone nunnber to the stand will be: 
+33 - 92 99 8010 



if you can't make it then and you want more info on the 
Swedish music industry contact EXPORT MUSIC SWEDEN 

i 



EXPORT MUSIC SWEDEN Box 27 327, SE-102 54 Stockholm, Sweden. 
Tel. +46 ■ 8 783 88 36/00. Fax +46 - 8 662 62 75. 




Air Chrysalis Scandinavia AB 

Tel. +46 8 663 07 20 

Fax +46 - 8 663 92 35 

Amigo Musil< AB 

Tel. +46 -8 34 89 25 

Fax ♦46-8 34 06 98 

Blitz Records AB 

Tel. +46 -8 28 28 90 

Fax .44-8 2901 22 

Caprice Records 

Tel. +46 -8 791 46 00 

Fax .46-8 109992 

Energy Records 

Tel. +46 -40 306 316 

Fax +46 -40 306 336 

Gazell iMusic AB 

Tel. +46-8 799 69 00 

Fax +46 - 8 29 40 06 

House Of lOcks Distribution AB 

Tel. +46-8 791 89 89 

Fax +46 - 8 20 07 26 

Liphone Records 

Tel. +46 -522 662 081 

Fax +46 -522 662 222 

Massproduktion 

Tel. +46 -60 12 22 02 

Fax +46 -60 61 90 31 

Misty Music AB 

Tel. +46 - 8 660 77 55 

Fax +46 -8 661 01 15 

MNW Records Group AB 

Tel. +46-8 630 10 33/39 

Fax +46 -8 630 10 34/31 

Opus 3 

Tel. +46 -8 580 186 86 
Fax +46-8 580 174 20 
Pitch Control AB 
Tel. +46 - 8 20 80 30 
Fax +46 -8 14 05 68 
Scandinavian Songs Music Group 
Tel <46 8 755 99 70 
Fax +46 -8 755 88 70 



I 



76 



BILLBOARD SPOTLIGHT 



BILLBOARD DECEMBER 16, 1995 



Mega Records 
major supplier of 
Swedish talent for the 
international market 




Leila K 







Mega Records (Stockholm), Skcppargatan 8, S-114 52 Stockholm, Sweden phone +46-8-663 36 60 fax +46-8-663 36 96 
a division of Mega Scandinavia A/S, Indiakaj 1, DK-2100 Copenhagen, Denmark phone +45-3525 6666 fax +45-3525 6665 




After their European hits "Crucified", 
"Obsession" and "Israelism" 
Army of Lovers are back with their new 
single "Givt My Life", 
which is already the fastest climber 
in Sweden. 

Sweden Airplay Chart Top io! 
Sweden Single Sales Chart Top io! 
Sweden Dance Chart Top io! 

Now spreading across Europe! 
"Give My Life" is taken 
from the forthcoming album 
"Lis Creatist Hits". 




...and La Camilla is back! 

gaining airplay 

now 
across Europe 



PolyGram 




A Tour Of Sweden's 
Concert Scene 



BY THOM DUFFY 



BL-forc any ntw act niukes an impact at radii) ov 
retail in Swedfii, il is likely that a <<inttTi pro- 
moter is helping to lannt h that urtLsi on the road. 
" rhal's a vital part ol what we do," says Thomas 
Johaiissim. maiiaginji; diit-* toi' of KMA I elstar. the vet- 
eran rimreil-pnmiotion and management aimpany in 
Sweden. .Viso active in the conntty aie such younger 
tirms as Motor, l.uger Production and Denmark's 
Inieriiaiional C^onccrt Organization (ICO). 

The halls <»rEMA's ofiices in Lidingo are hung with 
conten posters lor acts Irom ABBA to V2, confirming 
the company's longtime role as Sweden's top superstar 
promoter. But ihe need ti) luiinn e younger ad.s is t ni- 
cial in developing the next genei alion of arena headlin- 
ei-s, says Johansson. At the .same time, llie competition 
for attention liom liins is greater ilum ever. 

" There are m* many hands being released, it's veiy dif- 
ficult foi an audience to Tik us on nioi e than a few." says 
Johansson. For F.MA — which also manages numerous artists, 
including Roxelte — one strategic mo\e was tlic launcti this pa.st 
summer of the Lollipop Festival in StiK kholm. which was attend- 
ed by some 1 9,()tH) tans. "It was a g<KHl oppoiinnity to intrmluce 
new artists. " adds Johans.son. 

The company also owns the 1 ,8(K)-tapa( ily Cirkus theater in 
DjurgiU'den. which presents acts in settings as intimate as 700 
seats. Recent lx>okings at the venue have included Fikj Fighteis. 
Skid Row and Moiorhead. 

The importance of concert promoters in developing talent 




Thomas iotiansson 



"has to tlo with the strong tradition of live music in 
Sweden," s;i)s Petii l.trnden of Motor, whicli competes 
with KMA on the new-anist hont. "We are an alterna- 
tive," he says, noting the company's promotion of 
S<an()inavian toiu's by the liktrs of (>reen Day, Blur and 
Bjork. It also is involved with the management of 
domestic acts, such as the (Cardigans. "It's a small pond, 
so we do what we can." says Lunden of the dual pro- 
moter/manager role common in the .Swedish market. 
.\nunig acts recently prom(!ted by Motor are Sweden's 
Millencolin. Menswear from the U.K. and Garbage 
hom the L'.S. 

Responding to Motor's activity in Denmark. 
Copenhagen's ICO recentlv pnimoted club shows in 
Sweden, in associali<)n with I.iiger PixKiuctions. Viva .Ai l 
and "Tuna as linral promoters. "We know the clul>level 
acts will be the next stadium artists," says Kim Woi S(H*of 
ICO. "We see it as an investment." 
And while l.uger Production is only linn years old, "we want 
to be known for discovering and bringing forwai d new bands," 
says Ola Br<K|uist, one of the partnei^ in the company. The pro- 
moters work with domestic and international alternative and 
undergmund acts whose shows frecjuently sell through word-<tf- 
mouth. 

"Salt, Fireside and Starmarkei are hands we know will break 
international ground." says Bi(K|uist. "Chxse behind, we have 
Blithe. Sindy Kills Me, Breadi Monster and Naked, among oth- 
ers for whom we .sec a brighl future." I 



The SwecUsh Media 

A Capsule Guide To The Key IVIedia Outlets For Exposing Music 



RADIO 



P3, THE YOUTH STATION OF SVERIGES RADIO 
(SWEDISH NATIONAL RADIO) 

Audience: P:5 < iaims 18*; of daytime listeners nationally, pre- 
dominaleh untler age 'M. 

Market Position: .Mihotigh P.'t has lost some ground to the 
relatively new connnercial radio stations, it continues to pte- 
sent a wider spectrum of music. The chart program " Tracks," 
on whic h listenc-rs vole foi' their favorite music . has a definite 
elTect in bieaking new music and is closely watched by record 
companies. ".Musikjournalen" ( The Music Journal) is a pop- 
ular prttgi essive- music show. 

NJR (RADIO ENERGY) 

Audience: NJR claims 9.8'^ of daytime listeners nationally, in 
the !S-to-!1.'> demographic, with a Ktu'opean Hit Radio formal. 
Market Position: NJR is the most popular commercial radio 
station in Sweden at the moment. It recently initiated a 
change in its hil-driven format by highlighting new music. A 
jingle featnres < lips of new songs introduced onto the week- 
ly playlisl. The focus on new music has further strengthened 
the station's position in the market. 



DAILY NEWSPAPERS 



AFTONBUDET (PULS) 

Audience: With a circulation of 450,000 within the newspa- 



per AfUmhliidel, the Friday PuU enlerlainment supplement 
has a strong readership under 30. 

Market Position: With maximum exposure for music and 
arlisis ilnough interviews, reviews and coverage of ilie (lul> 
sc ene (primarily in Stockholm). /'f//-s is the country's leading 
entertainment supplemeni. It was recently revamped, with 
more pages and c oloi" photos. 

EXPRESSEN (FREDAG) 

Audience: With a tirculatitm of 350.000 within the Expressen 
newspaper, the Friday Fredng supplement ccmipetes with 
Pui\ lor readers under 30 with a similar editorial mix and 
coverage of trends in music, niovie.s, Itiod and clubs. 
Market Position: lixprfssm has sufTered a loss of readers this 
year as a result ol editorial controveisy. The /•rrdtig .section 
has been affected but is believed to be regaining its lost audi- 
ence. 



TELEVISION 



SWEDISH NATIONAL TELEVISION (SVT) 
Audience: Reacliing H.35 million households, SVT says it 
attrac ts of the youtli audience between Hi and 29 years 
of age. 

Market Position: SVT focuses on younger viewers with such 
programs as "Bullen" and "Nojesrevyn." Addressing such 
tcjpics as friends, families and sex, "Bidlen" also features a 
wide range of artists and music videos. "Nojesrevyn" is a 
video entertainment magazine featuring movie and music 
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reviews, artist performances and reports on mnsic and fash- 
ion trends. 

ZTV 

Audience: Reaching 2.H million households, ZTV is popidar 
uilli xifwcrs IT) In .'10 years of age. 

Market Position: A lot ce in hreaking new acts, both interna* 
lional .nut (loinesilr, and a key toinpeiilor lo MIA'. Z TV 
places an emphasis on Scandinavian acts in general and 
Swedish acts in particular. 

MTV EUROPE 

Audience: I. ike Z- I N'. M I V reaches a I5-lo-30-year-oId 
dcmoi^i aphit iii Sucticn. I lie popularity ofM lA' is retlected 
ill the iuiinl)ci nl Sufflish advcrtiseis on the channel. 
Market Position: As a pan-Kutopt-an channel, MIA" tontin- 
ufs In r\eit a majoi inlhience on the iniisic-buving pithlic. 
Ilccoiinng a pay TV cliannel in llie past yeai does not seem 
lo have diminishetl its audietice in Sweden. 



MAGAZINES 



SLITZ 

Audience: With a circulation of 24.300. StUz reaches a most- 
1\ male l eadersliip ages 15 lo 'M). 

Market Position: Siandinavia's largest iiuisic niaga/ine, Slitz 
liills itself as "Sweden's music and fashion Journal." It cater.s 
to a young male reader, with extensive inter\iews; reviews of 
music, film, videos and games; a fashion section; and 
updates on all the latest technological gadgets. A listener's 
service number allows leaders to preview album tracks and 
singles. 

MORE MUSIC 

Audience: Mn/t' Music teaches record buyers, primarily 
between I and 19 years of age, with a circulation of 
14:t.700, 

Market Position: More Mu^ir is given away free in more ihan 
100 lecord stores in 5;^ towns and cities across Sweden, with 
retailers paying to display the magazine. It includes inter- 
views and rep<n t.s on a wide range of artists in evet v genre of 
nuisic. It also is distributed through 19 Levi's clothing stc!res 
lliroughotil Sweden. I 
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matiy notable independent labels 
from the U.S. and Europe, it also 
boasts a domestic roster of artists, 
including ja/-/ pianist Andeis VVid- 
mark, blues act Sven Zellerhei g & 
<;hicag<) Express and f(dk a< I 
Gi'oupa. 

Sweden's many publishing com- 
panies also play an important role in 
talent development. .\t Warner/ 
Chappel). ( reaiive direciot Hans 
l)e>m()nd notes that (he publisher Or. Albai 

signed Kee Maicello, lortner gui- 
tarist with the 'HOs hit band Knrope. whose solo album is on 
Arcade Music Sweden. Desmond Siiys the publisher company 
works with record companies, "pailicipaling in tile video cost 
and in many instances also c<mtribining to tour support." 

Record companies "still send their developing artists to us." 
says Hans Skoog, managing diret tor ol peermusic in Sweden, 
who proudly displays the studio facilities available to writers at 
the c<impany's Sim kholm offii es. 

Ail Chrysalis Scandinavia represents pr<»ducer/writer 
Anders Bagge, whet has woiked with a host ol domestic and 
international artists. "I think he C4ndd be another Babyface," 
says managing director Lars Wiggman. 

At BMCi Music, managing director Lars Kai lson 
reports the company's ac<|uisition in 1995 of a majoriiv 
share of Madhou.se publishing. \^ hose wriiet s include 
Swedish hilmakers Kric (iadd. the reggae band Inner 
Circle and former Europe frontman Joey "fcnipest. 

After building up a roster of the international pub- 
lishing catalogs that it represents in Scandinavia, (•a/ell 
Music, under chairman Dag Haeggqvist. now is devel- 
oping its original catalog, which includes stnigs from 
domestic at Is The Real (iroup, fribe Vibes and Jukka 
Tolonen. as well as co-publishing deals with sevctal 
other Swedish catalogs. 

While publishers and record (Oinpanies have been 
developing artists for the woild, the avenues for expos- 
ing those artists at home have increased. " I'he media 
landscape has changed with unheard-of speed." says 
Sony's Klinieberg. 

More than 60 commercial radio stations have taken to 
the airwaves in Sweden since the medium was deregu- 



Red-Nex 

lated in 1993. Commercial television also has 
taken off in the market, ini hiding music-video 
outlet Z-TV. which focuses on Scandinavian 
talent. 

One l esull of the rise of comniei cial televi.sion 
has been the incieasing importance of compila- 
tion albums, marketed thnnigh I A' ads, which now at couni 
for some 2iyA of all album sales, by one estimate. 

Prif)i to llic arrival of connnercial television, the EVA part- 
nership of E.ML Virgin and BMCi Ariola (since joined by 
Warner) began releasing compilations under the name 
".•Vbsolule." reports Anders HJelmtorp. managing director of 
Virgin Sweden. "Absolute Dance fi" was the top-selling compi- 
lation in Sweden in 1991, with 290.000 units. 

The emergence of commercial television and the strength of 
the compilation market pioinpted Aicade Music Sweden to 

Continued on paga 80 



VITAL STATISTICS 

Population: 8.3 million 

Exchange rate: 6.67 kronor = $1 

Per capita sales (value): $37.90 
Per capita sales (units): 2.9 units 

CD player househok) penetration: 76.9% 
Value added tax on records and tapes: 25% 



SALES AWARD LEVELS 



Platinum abum: 
Gold album: 
Platinum sin^e: 



100.000 units 
50.000 units 
50,000 units 
25,000 units 



MUSIC RETAILERS 



MID-YEAR SALES GROWTH 1994-1995 
Total unit sales, first half of 1994 8.9 million 
Total unit sales, first half of 1995 9.1 million 
Percentage change 2.5% 
Source: IFP1 




Swedish steps to better dance music. 



J' 



ZAIRE 



1/2 JAPAN 



PERSIA 



SUNDSVAU 




DON FELIX / I'VE GOT IT 

How Can a guy trom Zaire be famous 



mayorr 



MAYOMI / HOW CAN I GET BY 

Salt 'n' Pepper needs to be three. Mayomi 
does It «lofi«l 




RO-CEE / GETTIN ALL DA BABES 

A Single wfiicn puts Sweden on ihe Sno^p 
OogBy Dog map. 



MELODIE MC / BGMBADENG 

Svredish hip hop from the narlh. 
Popular in Japan. 



For further info, contact Anders Hjelmtorp: anders.hjelmtorp^irgin.se C 
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^ Ilif Ctiriisalis 
Scondinovia 
proudlij presents 




Vvonne - "Vvonne " 



Open for licensing. Rave reviews in Swedish press. 

Contact: Hikan Ehrnst 

Beat That! Records/Energy Rekords 

Phone +46 40 30 63 16. Fax +46 40 30 63 36 

E-mail: ehrnst@energy-rekords.se 




De De - TBR "[Totally 
Bomliastlc flnecdotes 



'TBA"(Total1y Bombastic Anecdotes) includes the hit singles 
"Take a step back" and "Party" 
Contact: Martin Roos 
Columbia/Sony Music Entertainment 
Phone +46 8 475 41 00. Fax +46 8 28 67 51 




imuWm 



FT 



\ 



TheTrompolines-lplosti' 

Open for licensing. Includes the hit singles 

"Good morning to the world" and "All this time" 

Contact: Klas Palmqvist 

Pool Sounds/Carlton Records 

Phone +46 33 10 33 00, Fax +46 33 13 78 85 



Air Chrysalis Scandinavia 

Lars Wiggman (MD) 
P.O.Box 10220, S 100 55 Stockholm, Sweden 
Phone +46 8 663 07 20. Fax +46 8 663 92 35 

The biggest independent music publisher 
In Sweden! 
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luuiuh its first I V 
coinpilatioii album in 
Jmuiaiy IWM. Arcaelt- 
is a leader in lompila- 
lions elsfwlit*r<' in 
lMtri)|>t>. anfl its 
"Mega Dance" albtim 
ranked anton^ the 
l op ('(impilalions in 
Swetlen in iy<M. Tlie 
(onipanv has <level- 
iiped its ow n cDinpila- 
lion series. " l opp 
I litis." Ibr ihf Swed- 
ish and Standinax tan 

inai keis. sa\s managing; direitcn .Slallan lliorl. 

1 he nnisit industry hopes the ((iinn)er( iai radio outlets also 
will expose more new nnisit — hul ihus lar i( has been largeh 
disappointed, " riiey are so proirc tive of ihcir lorniai iliai new 
music is not happening on the l udio Ix-fore it's a hit," say.s(k-rl 



Inner Circle 



Hohiifrrd at MCA. 

Olhers praise the hit- 
driven format of Radio 
Energy. "I think they are 
ihe most inlerestingtoin- 
mertial network." sav.s 
Klinleberf*. Antl in i e- 
sponse to ilie toniniertial 
( ompel ilion. observers 
sav ihal the slaie-owiied 
Miutli ( hannel, slill 
stands out hir exp()sing 
ihe widest \ariety of 
tiiusic in Sweden. 

Clompeiition niav also 
prompt oilier (ommer- 
cial outlets to veei (rom 
Roxette ibe predii iahU- lorniats 

that liave been so Irus- 
trating lo the reiord companies and fiud tntne musically 
adventiiious formats lo attract listeners. 

"Kacb nei'ds to have its own profile." siivs I^nnarl Rackniaii 
ai I'i)Iy(tran). "I think that i.s ihe iicxi step." I 



SWEDISH SMORGASBORD 

Continued from page 76 

been a hit in Holland. Spain. Japan and .Australia. 
R.ippei R»i Clee previe\%s an upcoming debut album 
with the single "(iettin All l>a Balx-s." I be alternative 
act Singer launches Virgin's new indie-sivlerl Cirank 
Records label. 

NORDMAN 

"Nordman" 
Sonet 

(Combining traditional folk music with pop. 
Nordman has become one of S<'andinavia's inusi 
sutcessful artists, selling well over ball a million 
copies ol its eponvmnns debut album. I be grufi 
vo( als of lead singer llakan llemlin are set against 
insirumenis as <liverse as the hurcU-gurdy. bagpipes 
anti an eleclric bass guilar. I lu- musi( is (omposed 
b\ the t)tber ball Of the duo. Mats Wester, ubo man- 
ages to weave the f(>lk tiadilions itito a strong popu- 
lar format. 

Labelmales To Watch: The members of Atomic 
Swing, whtKse international success bcgitn with the I9*(li 
hit "Stone Me Into I he (iroove." have Ix'en in Ijindon 
pr<-p.n ing their third album lor release in UKJti. sara Isaksson 




BRAINPOOL 

"Painkiller" 
Epic 

l>(-v( l ibcd as a mixiure of I he Jam .uhI W'liam. biaiiipool 



is one of a growing number f>f successful pop 
bands ihai Sweden is now bringing forth. The 
four-man band, who supfjorterl Roxelte on its 
Luttipean tour, have built a sttcmg following with 
extensive exposure in the Kuiopean media. The 
baiul's fust album. "Soda." leleased in 1994. gar- 
neied it a Swedish (itamr^n awaixl for best pop 
l)an<l. On the strength ol the gioup's appearances 
on the Koxette lour, the album did well in 
Scaiulinavia. fbe latest album. "Painkiller," which 
has ( barted in Sweden, has been picke<l up for 
1 elea^e in [apaii. 

SARA ISAKSSON 
"Red Eden" 
MCA 

.Saia Isaksson and producerA'omposer Marlin 
l erele landed a deal in 1994 with independent pul>- 
lisher N.K.W. Mnsi{ . and this past .August lu-r debut 
albinn. "Red Kderi," was released bv mat ket new- 
( {imer Sweilen. Reioriled in Slot kholm. 

London and Nashville. "Red Kden" displays 
lsakssoti"s UK k. soul and countiA influences. The sin- 
gle "Ma\ (Feels Nothing .\l .\ll)" .md a lour opening 
(or htrnier Kuropc- member |oev l"em]>est launched 
Isaksson m the market. 
Labelmales To Watch: 1 he trip-l»op of .\H»en is set 
for a spring '.Ki release through MC.\ Inlei national alllliates. 
Newioue is expetted to be picked tip bv (IRI*. Mtl.A's new 
dame iniprint MOD. is working Powerplav. Liquid Citv and 
Nfa//o. ■ 



Pure popmusic for the 90's 

THE MERRYMAKERS -no sleep 'til famous' 

Inci tbesin0es -spinning my mind away- and -monument of mo' 




First "Europe" now the world... \ ^ ^ 

KEE MARCELLO »shine on^* debute soi<H,ibum out nowt 

£x teaOffMartat of Europe. Laldbaek rock. In the amertcan atnger/sohgwrtter tradition. 
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International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



WMI's Global Growth Driven By U.S. & int'l Repertoire 



■ BYTHOM DUFFY 

LONDON— In 1970, WEA International 
was founded by Nesuhi Ertegun of 
Atlantic Records and Phi] Rose of Warn- 
er Bros. Records, wiw recognized the need 
for a sales channel outside the U.S. for 
repertoire from the WEA labels in Amer- 
ica. 

A quarter of a century later, the com- 
pany new known as ^^^ame^ Music Inter- 
national oix?rates in G4 countries and has 
annual revenues ap|)roaching $2 billion. 
While WMl contin- 
ues to market the 
mu.sic released by 
the Warner Music 
Group labels in the 
U.S., it has acceler- 
ated its develop- 
ment of national 
repertoire in each 
LOPEZ market in which it 




Ramon Lopez, 
chairman/CEO of WMI. recently met 
with Billboard at the company's London 
headquarters to discuss repertoire trends, 
deudopments at WMI, the effect of tumul- 
tuous changes within the Warner Music 
Group, and the outlotJi for key markets 



around the wrld. 

Billboard: As Warner Music Inter- 
national is increasingly involved in 
de%'eloping new artists outside the IJ.S^ 
as a general trend, is the traditional 
dominance of Anglo-American reper- 
toire in the international marketplace 
declining? 

Lopez: That is a trend that is not new: 
It started some time ago. It is not becaase 
the popularitj' of Anglo-Sa.\on repertoire 
has ileclined. It is because the quality of 
productions at the national \eve\ [in other 
markets] has improved considerably. 
TbdiQ' jTOi can go to practically any coun- 
try in the workl and firal exceedingly wiell- 
produced records and very good \ideos. 
You have local artists making great pro- 
ductitms. They speak the language, they 
share the culture, they are in the media 
constantly Therefore, >'ou will find that 
the number of so-called Anglo-Saxon 
artists who are successful internationally 
will be more limited. It is not a r^ection 
of that talent It is just the force of cwn- 
petition. 

BB: As a result, will sales of non-( J.S. 
artists become an increasingl>' signifi- 
cant source of revenue for WMI? 

R.L: We w^re originally set up to han- 
dle U.S. artists internationally. We ha\'e 



Report Calls For Revamped 
Irish Industry, C'right Reform 



BY KEN STEWART 



DUBLIN — A new rejiort on the Irish 
music industry is predicting the cre- 
ation of 10,000-15,000 jobs, if reforms 
aimed at a more effectively struc- 
tured industry are implemented. 

The report, "Striking The Right 
Note: A Strategj' Of The Development 
Of The Irish Music Industn.;" is the 
latest in a series of submissions to the 
government from \'arious lobbyists. It 
was prei)ared by the Music Industry- 
Group (MIC) of the Irish Rusines.s and 
Employers ("onfetle ration. 



Acconling to an Irish Trade Board 
estimate, the combined value of 
domestic and owrseas sales of Irish 
music is $160 million a year. 

However, MIC director Tommy 
McCabe says, "We think that is an 
underestimate, and that the figure is 
over [$25ti million]." 

He adds. "It's a substantial indastry 
and is likely to grow at the rate of 10*^ 
per annum over the naxt 5-10 years." 

In a similar optimistic vein, IBEC 
is convinced that the industry's 
potential earnings are S720 million 
(Continued on page 86) 



evoKwI to reflect the markets where we 
c^ierate. In so doing, the iHx)portion of oui- 
sales of U.S. to non-U.S. repertoire is 
bound to shift. Next j-ear, we anticipate 
that about 65*^^ of our sales will \k of non- 
U.S. origin. This j-ear, we are ov-er 60%. 
But the pfoixtrtitjn of Lf.S. sales for as will 
alwaj-s be greater than the market [avw- 
age] because of the phenomenal strength 
ofourlLS. labels. 

BB: The past two j-ears hsse brought 
dramatic changes to the Warner Mu-sic 
Group in the U.S. How have those 
changes affected WMI? 

RI*: Well, those changes are so impor- 
tant, aiKl also .so jxiWic. that they haw cer- 
tainl\- had an emotional impact. Anyone 
would be foolish to try to deny that But at 
the personal or operatk»ial or executive 



]e\'el, it has not affected as. A new team is 
in chai^ that comes from the ranks of our 
operations, so there is continuitj: We know 
each other. We recognize that it is a new 
generation, and wie are a team. And I dont 
say this because it is the partj' line. It is a 
fact If this were not the case, it wtjukl be 
seen from outside. 

BB: Did the uncertainty over the 
move of ^^^mer Music U chairman 
Rob Dickins in late 19fU have a partic- 
ularly strong impact on the U.K. oper- 
ation at that time? 

RXj When those thii^ happen, at a 
business lewl, it clearly afiects things 
somewhat To what degree is difficult to 
say. The reatit>' is, when ym go to work in 
the morning, the records haw to be pro- 
moted and marketed, the artists require 



At Last, Shelton's Turn 



■ BY GLENN A. BAKER 

SYDNEY— It is not possible to have 
listened to popular music over the past 
30 years and not heard Louie Shelton, 
ewn though, until now, no albums have 
been released under his name. 

He was first heard as a session gui- 
tarist for the Monkees, playing indeli- 
ble riffs on such hits as "Last Train To 
Clarksville." "(Theme From) The Mon- 
kees." and "Valleri" (to which he con- 
tributed a particularly memorable 
rapid-fire flamenco solo). He recorded 
and toured with Tommy Boyce & 
Bobby Hart and was enlisted as staff 
guitarist by the Los Angeles-based 
Motown operation, which used him on 
the first two Jackson 5 albums (and the 
group's debut hits, "I Want You Back" 
and "ABC") and on sessions for Mar- 
vin Gaye, Thelma Houston, Gladys 
Knight & the Pii)s, Smokey Robinson, 
and Diana Ross. 

As the '70s unfolded. Shelton joined 
the ranks of such stellar session leg- 
ends as Tommy Tedesco, Chet Atkins, 
Ste\e Cropper, James Burton, and the 
emerging Larry Carlton. He was in 
ceaseless demand in U.S. West Coast 
studios until the mid '80s. when he 



moved to Australia to open his Blue 
Harbour Studio. 

Lionel Richie's Grammy-winning 
smash "Hello" sported a swish Shelton 
solo, as did Neil Diamond's "Play Me," 
Barhra Streisand's "Stoney End," Boz 
Scaggs' "Lowdown," Joe Cocker and 
Jennifer Warnes' "Up Where We 
Belong." Whitney Houston's "Greatest 
Lo^'e Of All," and everj' Seals & Crofts 
hit, including "Summer Breeze" and 
"Diamond Girl." 

Shelton played on and produced 
eight albums for that multiplatinum 
duo. as well as albums for Art Gar- 
funkel. Alessi, England Dan & John 
Ford Colej; and Paul Parrish. 

In Australia, Shelton produced such 
acts as Southern Sons, Tracy Arbon, 
Bleutongue, Mother Hubbard, and the 
WoK-erines and plaj-ed on a number of 
television soundtracks. His full calen- 
der caused his long-awaited debut 
album to be continually postiwned. 

"V\e been writing my own album for 
j^ars, but e\«ry time I was ready to go, 
I'd get involTCd with another project 
that took up three or six months. By 
the time I finally did a deal with Festi- 
ral Recordings, I had enough songs for 
(Continued on next puge) 



business to be handled. Ami jxw haw to 
get on with that Things don't freeze. For 
a while, maybe the concentration may 
wobble a little bit, but it's just for a wiiile. 
The sheer inertia of taking care of busi- 
ness forces ym to get on with it That's the 
reality. 

BB: The most recent rqmrt of third- 
quarter profits by the Warner Music 
Group attributed a dri^ in overall rev- 
enues in part to "significant delays in 
product shipments" in international 
markets. Who kept you waiting? 

R.L.: I haw ne\'er experienced such 
nwidelivBrj' or slippage of product as this 
year. Nev^r. On a global basis it's not wie 
or two names, it's maybe three dozen 
names. But those things happen in the 
(Continued on next page) 



Warner Taps 
Affiliate Heads 



LONDON— Warner Music Inter- 
national has appointed new heads 
for its companies in Italy and 
Poland. 

Gerolamo Caccia is the new pres- 
ident of Warner Music Italy; he suc- 
ceeds Marco Bignotti, 
who has moved to 
Warner Classics 
International. 

Caccia, whose 
appointment is effec- 
tive Dec. 1, was for- 
merly managing director of CGD 
EastWest Italy, which operates 
alongside WEA Italy as a division 
of Warner Music. 

CGD E^tWest will now be over- 
seen by new GM Fabrizio Giannini, 
who was promoted from A&R 
director. 

('accia joined the Warner group 
as financial director of WEA Italy 
in 1985. He later became VP of 
operations following the acquisition 
of CGD in 1989 and was appointed 
managing director of CGD in 1992. 
In Poland, Helmar Escher has 
(Continued on page S6) 



Music Monitor 



23 RIDGMOUNT STREET, LONDON WC1E 7AH, UK 



111^ 58900- 1 YEAR 



0%L 



TUNE IN TO BRITAIN'S MUSIC — SUBSCRIBE N^ 



Including: 

> Incisive editorial addressing the key issues in music, 
marketing, programming and promotion. 

> Music Monitor's unique charts, using BDS airplay data 
from stations electronically monitored 24 hours o day, 
7 days a week, and Gallup retail data. 

Also: 

> Radio station playlists- summaries of each record's 
performance — The latest music news from around the 
globe — The top 20 greatest airplay gainers. 

CONTACT: Sue Dowman TEL (44) 171 323 66M FAX: 171 323 2314/16 
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Billboard's 
1996 International 
Buyer's Guide 

^^The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson, Indie Go Music 
Joondalup, Western Australia 




If you're interested in joining those well-connected folks who do the 
big deals, make the big inonev. and have the big fun in the music and 
video business, we suggest that you order your own copy of 
Billboard's International Buyer's Guide '96 before this year's press nin 
is completely sold out. 

IBG '96 brings you record \abeh. music publishers, wholesalers 
and distributors, manufacturers, service and supply companies, 
home video companies, public relations firms, schools, entertain- 
ment attorneys, tape duplicators, compact disc plants, and an 
audio books section that has been doubled in size. Plus, you'll 
find do/ens of pages of informative ads. and an entire section of 
manufacturing specification charts on blank tape. 
Willi IBG '96, you will Ik- able to: 

■ Reach record buyers woridw ide at retail and di.siribuiors. 
importers/expt)ners. 

■ Find the telephone number, fax or E-Mail number of companies 
throughout the world, 

■ Get specifications on blank media inclusive of blank tape and diskettes. 

■ Find manufacturers of jewel boxes and ttthcr service and supply 
cryani/aiions. 

■ I.cK-aic a publiiiher who may have interest in your catalog and/or specific 

ciipyrighl. 

Tliis is the kind of information that can put you at the top of the 
industry . And. best of all. it costs just 5.109 (plus shipping/lian- 
dlingl. which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own — particu- 
larly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for S109 plus S5 S&H ($12 for interna- 
tional orders) with this ad to: Bilitioard Directories, P.O. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ. 
PA, CA. TN, MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final, on<.^.,,..> 
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Fair Attempts To Unify Latino IVIarket 



■ BY HOWELL LLEWELLYN 

BARCELONA. Spain— Nearly 5,000 
professionals from 19 countries who 
attended ShowMarket — said by orga- 
nizers to be the world's first trade fair 
focused on all asixfts of live entertain- 
ment — hav-e set themseK'es a tall order 
to improve relations between music 
representativ-es of all Latino markets. 

Managers, promoters, booking 
agents, music press publishers, radio 
directors, venue owners, and label 
executi%'es, mostly from Spanish- and 
Portuguese-speaking countries, met at 
the Barcelona fair Nov. 24-26 to discuss 
ways of improving the liN'e-music situ- 
ation in Latino territories. 

"It was a new and fascinating e.xpe- 
rience, but one thing that came 
through during the debates was the 
sector's incapacity to unite in organi- 
zations," says ShowMarket organizer 
Jordi Rueda, Spain's foremost enter- 



tainment industry publisher. 

"Everybody is following paths under 
separate criteria," he says. "The only 
organizations that exist [in Spain] are 
those that collect money to give back 
to the industry, such as the authors' 
rights society SGAE and the Assn. of 
Artists [AIE]." 

There were several suggestions to 
form associations that would be signif- 
icant in promoting Spanish-language 
music in Europe and the U.S. SGAE 
director general Tetldy Rautista pro- 
posed setting up an academy of Latino 
music; Santy Castellaneo. chairman of 
Spain's Assn. of Entertainment Agents 
(ARTE), wants to form permanent dis- 
cussion groups with experts from all 
Latino countries. 

However, Rueda concedes that the 
fundamental and continuing problem 
has been a lack of cohesion in the indus- 
try. "But perhaps the most important 
thing about ShowMarket." he saj-s, '*is 



the number of informal meetings that 
are taking place among many people 
from Argentina, Brazil, the U.S., S\mn, 
Italy, Portugal, France, Mexico, and so 
on. I think a seed has been sown, and 
already people are booking stands for 
next year's fair." This year, the show 
attracte<i 140 stands. 

Rueda sa.vs, "The fair was a success 
on two different levels: Many of the 
numerous contacts made will translate 
into business deals o\'er the next few 
months, and the fair was a mechanism 
that dignified the image of the enter- 
tainment sector." 

The fair was, however, hit by a 
strange irony. During a debate on "the 
professional press and market trans- 
parency," news arrived that one of 
Spain's historic pop weeklies, El Gran 
Magical, had closed. Publishers said that 
the 30-year-old title "has not reached the 
sales and advertising aims set" after a 
miyor relaunch two j-ears ago. 



Piracy's Impact Outlined At Confab 

Germany Hopes To Change Copyright Laws 



■ BY WOLFGANG SPAHR 

HAMBURG— German federal justice 
minister Sabine Leutheusser-Schnar- 
renberger had a stark message for the 
first International Antipiracy Confer- 
ence in Hamburg: "What is popular 
will be copied." 

The minister outlined piracy's 
impact on employment and inwstment 
at the conference, which was organized 
by the Federation Against Copyright 
Theft (GVU). 

More than 300 delegates from 28 
countries came to the meeting to dis- 
cuss new strategies against piracy in 
audio, film, and video. 

In Germany, new laws governing 
record rental and raising the copyright 
protection period to 70 years have led 
to a strengthening of the rights of 
copyright owners. 

Leutheusser-Schnarrenberger said, 
"With projHwed legislation, such as the 
implementation of [European Unionl 
cable and satellite regulations. I will 
take into particular consideration the 
fact that creators should be protected 
by copyright law. 

"Particularly in view of the chal- 
lenge of the new, digital technologfies, 
one must take into account that tech- 
nological development has no negative 
effect on those who make it |K)ssil)le. 



C>)p>'right protection must not be mis- 
understood as a means to hinder tech- 
nological dewlopment" 

However, as a cautionary note, she 
added, "In the future, creatiw powers 
must not stand on the hard shoulder of 
the media highway." 

The minister emphasized the prior- 
ity she places on protecting copyright 
holders in the digital age. She also 
noted the measures the affected indus- 
tries now take to give themselves 
greater protection; these include the 
Source Identification (SID) code that 
allows all C'Ds to be traced to their 
point of origin. 

The minister added that the poten- 
tial changes to copyright law that are 
now being addressed by Germany's 
legislators are two-fold: to amend the 
legal definition of the title held by 
copyright owners to assist the presen- 
tation of their evidence in court, and to 
change the compensation law to ensure 
that the calculation of damages against 
pirates is based on the highest lewis of 
income that could haw been produce<l 
by the material inwlved. 

However, the minister warned, "The 
idea of intellectual property, despite all 
possible efforts, is not verj' well known 
to the general public. It is therefore 
more than important to pass on this 
information to make an im|)i)rtant con- 



WMI'S GLOBAL GROWTH 

(Conthnmi fmm ptrcvdiiuf fHujci 

Ixisinesi*. Our <ilijective tf > make sui-e the 
records of our artists are excellent 
reoHxls not that they arriw on time. This 
is not a ti-ain-sclietiuling senice. The iT?al- 
itj' is. if hiiw ji U'ly giKxl jdlHim, it may 
giw ,\i>u tivnHMidous conimei*cial life for 
two OT three years. The artist is hai)(^'. \M' 
art; commercially happy. Everybody is 
happj*. Ceilainlv. the fan.'; are more satis- 
fied. 

BB: Are there artists on the U.K. ros- 
ter who you feel are beginning to turn 
the tide for acceptance of British talent 
in America? 

R.L.: There's no doubt \w haw artists 
who are extremely successful in the U.S. 



I^ut wie wnuki like to taieak aie or tVTO more 
in the near future. But the U.S. has lieen 
ixwuftiinL The repertoire diiipctioas in the 
I'J^. have been wiy inwditHooking, wry 
siK'cialiy^'d. which h:i.s also alTectwl the 
axixntability of a lot of their talent But 
the creative cycle goes through those 
things. 

BB: Warner MiLsic II.K. has had suc- 
cess with such ariists as SciU and Enja 
but has not yet had acts that have 
CiUTted the kind of critical attention paid 
to 'Britpop' acts, such as Blur or Oasis. 

KA^ It's a matter of the artistic |x>si- 
tioning < )f the comi wny We are who w aiv. 

(Vnutiuitvd ou pmjv Sfii 



tribution to the fight against product 
piracy. The educational work necessar>' 
must particularly enhance the aware- 
ness of the value of intellectual prop- 
erty and ensure at the same time that 
children and young people are educat- 
ed in technological know-how and 
become aware that material and intel- 
lectual property is of equal ralue. 

"In this context. I want to reject the 
accusation that current law puts young 
people and professional product pirates 
on the same level of crime." 

In addition to gov-ernment initiatives, 
the record indu.stry is helping iUelf in 
the fight against piracj*. On Nov. 15, the 
first meeting of the working group on 
new media and piracy took place at the 
GVU in Hamburg to research the 
problem and develop solutions. 

GVU chairman Bodo Schwartz says, 
"The incidence of unauthorized copy- 
ing and production of audio, film, and 
\'ideo products, as well as brand piracy, 
has increase<l steadily o\^r the last few- 
years, assuming international dimen- 
sions and frequently adopting Mafia- 
like structures." 



SHELTON'S TURN 

(Continued frotn preceding fHigc) 

two albums." 

"Guitar." on his own Slam imprint 
through Festival (for Australia/New 
Zealand) is cri-sply comme!*cial in.stru- 
mental jazz recorded in Sydney. "I 
know it seems odd that it has taken me 
more than 'SO years to make my first 
album." sa>'s the low-key Shelton. "but 
1 think there are times for certain 
things." 

He adds, "Now. it's my turn to 
recoixl and perform Vive as \Aiuie Shel- 
ton and not as the man behind the 
scenes for somebody else. Festival has 
signed me Utr three albums, and 
there's been a gi-eat deal of interest in 
'Guitar' from the U.S. and Japan, .so I 
somehow don't think it's going to take 
me another 30 years to make a second 
album." 
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MEXICAN INDUSTRY LOOKS FOR STABILITY IN ECONOMIC SLUMP 

(Continued from page 5) 



pointed president of \^^rner Music Mex- 
ico and its sister U.S. imprint WEA 
Latina, points out that he has endured 
numerous devaluations and predicts that 
the industry's slump will last another 
two years. 

"We're in a smaller market, and so 
we'll operate like a smaller company," 
St^-s Sienz. "Bui we're still in the recca^ 
business, and the only v-ariable now is 
the size and the type of changes going 
on, such as the exchange rate and the 
interest rate." 

The peso-induced losses haw cripfJed 
the Mexican music market so far in 
1995. According to Nfexican record trade 
association AMPROFON, January-Sep- 
tember 1995 revenue in Mexico was 
$125.34 million — a catastrophic 53% 
decline from the same period in 1994. 
Unit sales from the first nine months of 
this j-ear fell 22.% from the same period 
last year, declining from 46.42 million 
units to 35.93 million units. 

Nearly every label has scaled back 
operations in response to Mexico's 
worsening market Still, most label exec- 
utives confirm that they do not antici- 
pate further shrinkage in operating 
expenses. 

"There are so many expenses that 
can be cut," says EMI Music Mexico 
president Mano Ruiz, adding that a limit 
on cuts is necessary in order for a label 
to sustain its image. "You have to main- 
tain a company and attract artists." 

Ruiz, like his colleagues, is attempt- 
ing to ride out the storm by "focusing on 
fewer releases and doing better promo- 
tion, especially at radio." 

LABELS RAISE PRICES 

The peso's incremental plumn»et from 
3.95 pesos per dollar in December 
1994 — when the Mexican government 
unexpectedly devalued the currency — 
to the current rate of about 7.5 pesos p^ 
dollar has ignited inflationary rales that 
have compelled record labels to hike 
prices several times in order to maintain 
profit margins and curtail exports to 
strong-currency countries. 

"We've raised prices four times since 
January," says Angel Carrasco, manag- 
ing director of Sony Music Mexico. "We 
try to do it with releases from interna- 
tional artists like Mariah Carey or 
Michael Jackson to keep as close price- 
wise to the U.S. market as possible. But 
with the peso still devaluating, it's diffi- 
cult to catch up [with inflationl, because 
even,' lime j-ou gel close, the peso falls 
apart. So we'll probably have to raise 
prices again after the new .\'ear." 

Other record companies have also 
raised prices, including Warner, Poly- 
Gram, and EMI. BMG is expected to fol- 
low suit in January. The price increases 





MONICA NARANJO 



haw ranged from 8% to 20%. 

The labels' pricing initiatives have 
drawn the ire of retailers, who claim 
that the price hikes have angered cus- 
tomers and stimulated piracy. 

S»ys Robert Olsen, regional director 
of Taw'er Mexico, "The public continues 
to see the prices go up in the stores, and 
they come to me and say, 'How dare 
you!' " 

Massry says, "The mtyor labels are 
all international, so they're more or less 
following the dollar with their prices, so 
their prices are going up way faster than 
wages, and that's really hurting sales." 

Hit domestic releases on CD whole- 
sale for approximately 52 pesos ($6.93), 
while cassettes wholesale for 28 pesos 
($3.73). CDs retail fOT approximately 90- 
110 pesos ($12-$14.67). Cassettes typi- 
cally sell for 5(V60 pesos ($6.67-$8). 

EMI's Ruiz acknowledges that the 
price increases haw sparked customer 
complaints and counterfeit sales. Yet 
when asked about retailers' grumWings 
about price hikes, Ruiz answers that 
they could soften the rising prices by 
reducing their own profit margins, 
which he estimates to be around 45%. 

Tower's Olsen counters by saying that 
Tower "is working on a 22% gross prof- 
it," which is comparaWe to the margins 
of U.S. chains. Unlike his counterparts 
at retail and record labels, Olsen says 
Tower *is looking at a (sales] upswing of 
3% over last yean" 

OLsen attributes that gain to improve- 
ments in product stock and consumer 
relations. 

Ibwer opened its second store in Mex- 
ico Nov. 16 at the upscale I^beU6n Alta 
Vista in Mexico City. Olsen says that 
Tower plans to open more outlets in 
Mexico in 1996, "but it will all depend on 
the peso." 

Apart from price spikes, the Mexican 
majors haw cut staff, except for Sony, 
which may trim its personnel in Janu- 
ary. But Sony, BMG, and Warner haw 
also cushioned decreasing domestic 
sales nith royalties from strong album 
exports, primarily to the U.S. and 
Argentina. 

"Mexico is a great supplier of product 
to Latin America," saj^s Sony's Carras- 
co, who adds that in Argentina, 
singer/songwriter Ricardo Arjona has 
sokl .%0,000 units and "(General Hospi- 
tal" star Ricky Martin has sold 100,000 
units. "And in the U.S., 30% of the prod- 
uct soW by Sony Discos is Mexican." 

As president of Warner's Mexican 
and U.S. Latin imprints, S&enz views 
Mexico and the U.S. as "dependent ter- 
ritories" that boost sales for Mexican 
acts. 

"When we haw a hit here in Mexico, 
we sell twice as many units of that 
record in the States," saj-s Saenz. 

Unfortunately, the weakening peso 
has strongly amplified U.S. sales losses 
of Mexican artists performing such 
regional genres as banda and norteiia. 



The reason is that the wholesale price 
discrepancy between the U.S. and Mex- 
ico is wide enough to entice U.S. dis- 
tributors to import product from Mexi- 
co. 

And as U.S.-based distributors con- 
tinue to import cheaper product from 
Mexico, stateside labels haw seen poten- 
tial sales evaporate by 40%-50%. 

Mario Sanchez, A&R director of 
prominent San Antonio, Texas-based 
indie AFG Sigma, sa>'s continuing immi- 
gration from Mexico to the U.S. has 
allowed sales figures to remain stable 
this year compared to 1994. "But," 
S^hez says, "w-e're losing 40% of addi- 
tional sales because of the vv'eak peso." 

EMI's Ruiz is trying to stem the flow 
of product from Mexico to the U.S. by 
refusing to sell unusually high quanti- 
ties of product to Mexican buyers. 

"If I haw a customer who normally 
buys 3,000 units and all of a sudden he 
wants to purchase 10,000 pieces, then I 
won't sell the extra 7,000 units, because 
hell take it across the border," says Ruiz. 

Mexico's monetary' malaise has also 
created a so-called "tequila effect," 
wWch has adx-ersely affected economies 
elsewhere in Latin America. Except for 
the U.S., however, Mexico's anemic 
record industry has not infected the rest 
of the region. 

DANCE IS HOT 

Predictably, Mexico's constricted 
record market has pared expectations 
for album sales. BMG's Lopez says that 
a blockbuster album by the label's 
pop/ranchera group Bronco "would sell 
1 million copies before the crisis. Now a 
hit record by Bronco sells 4(K),000 or 
500.tXK) units." 

Industry insiders note that Sony has 
scored lu-o of the biggest-selling albums 
in 1995 with 200,000-unit sellers by 
female pop/dance acts Monica Narargo 
and Fey. In fact, dance-oriented releas- 
es haw been among the hottest sellers 
in Mexico for the past year. 

L6pez estimates that English-lan- 
guage dance material accoiuits for 15% 
of the label's sales. International dance 
acts haw helped propel Mexican indie 
Musart into a market-share leader in 
terms of units sold. 

Moreo\er, dance has rejuwnated the 
singles market in Mexico, u^re a CD 
single sells for $5-$6. 

AMPROFON does not publish official 
sales figures for indKidi^ artists. But 
retailers Massry and Olsen estimate 
that the besl-selUng artists in 1995 are 
late Tejano star Selena, who is signed to 
EMI Latin/EMI Records; Warner's pop 
heartthrob Luis Miguel; EMI Mexico's 
soap opera actress/singer Thalia; and 
Enrique Iglesias, the singer/songuriter 
son of Julio, w^o is signed to U.S. label 
Fonovisa. 

Another fast-selling artist is Fobia, a 
pop-laced rock act on BMG. whose lat- 
est album, "Amor Chiquito," could help 
spur sales during the current holiday 
season. 

As Mexico's industry players cross 
their fingers for prosperous holiday 
sales, Sdenz recalls his previous cur- 
rency-devaluation experiences in 
Argentina and Chile (Billboard, Nov. 25), 
saying that economic weakness can pro- 
vide opportunity 

"I'm going to be more aggressive 
signing acts," says S^enz, "and I'm 
going to de\elop them and get them bet- 
ter. Then, when the economy impro\'es. 
I will haw artists ready to be broken." 
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illboard presents the first truly complete 
music reference database on CD-ROM. 
A few keystrokes gives you instant 
access to Phonolog's vast database of information 
on recorded music. All you need is a PC and a 
CD-ROM player 

An Essential Tool 
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HITS OF THE WOPLD 


JAPAN 


(Dentpa Publications Inc.) 12/11/95 


CANADA KeaMi 12/) 1/95 


GERMANY ic<«"PiIM W Medu Covtmll 12/S/95 
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SMGIES 


VlfZX 


WEEK 
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SINGLES 


I 


2 


TO LOVE YOU MORE CELINE DION WITH KRVZLER 


1 


1 


FANTASY MARIAH CAREY colimka 


1 


2 


EARTH SONG MICHAEL JACKSON fnc 




1 


JESAISPAS CELINE DION SOM 






4K0MPANV LF-t 


2 


3 


YOU ARE NOT ALONE MICHAEL JACKSON epic 


2 


1 


GANGSTA'S PARADISE COOLIO FEATURING L.V- 


2 


2 


GANGSTA'S PARADISE COOLIO FEATURING L.V. 


2 


NEW 


RONDO VUMI MATSUTOUVA loiMtBfcEMi 


3 


3 
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BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD 

CCHUUBIA 

ELTON JOHN LOVE SONGS aoOEi 

MADONNA SOMETHING TO REMEMBER mavehick' 

SIMPLY RED LIFE CAsrwtsr 

ENYA THE MEMORY OF TREES wia 

ROXETTE QON l BORE US-GET TO THE CHORUS! 

EMI 

HICHJIEL JACKSON HISTORY. PAST. PRESENT 
AND FUTURE— BOOK 1 epk: 



BELGIUM C^uv') \2/W95 



S0IG1£5 

GANGSTA'S PARADISE COOLIO FEATURING LV, 

MO 

IK BEN EEN VENT JIMMY B sony 

HET IS EEN NACHT . . . (LEVCNSECHT) GUUS 

MEEUWIS & VAGANT muti 

HET BUSJE KOMT ZO HOLLENBOER eM&AflKXA 

DtMO 

WHERE THE WILD ROSES GROW NICK CAVE & 

KYLIE MINOGUE abcao€ 

KNOCKIN' DOUBLE VISION pinh 

FAIRGROUND SIMPLY RED warner 

B00M6ASTIC SHAGGY 

HEAVEN FOR EVERYONE QUEEN iwi 

I D LIE FOR YOU (AND THATS THE TRUTH) MEAT 

LOAF vms 

ALBUMS 

HELMUT L0TT1 GOES CLAK1C <n> 

QUEEN MADE IN HEAVEN em* 

BEATLES ANTHOLOGY 1 cmi 

DAHA WINNER REGEN VAN GELUK em 

CELINE DION D'EUX cmumm 

ENYA THE MEMORY OF TREES warmer 

ROLLING STONES STRIPPED i/irgik 

AN ORE RIEU WIENER MELANGE mcrcurv 

VKNOY VAN WANTEN VERBORGEN VERDRIET 

ARCACC 

ROXETTE GREATEST HITS imi 



DENMARK OFPI/NielsenMarltetmg Research) ime/SS 



SINGL£S 

GANGSTA'S PARADISE COOLIO FEATURING L V. 

MCA 

MISSING EVERYTHING BUT THE GIRL waaner 
TORDULAVER TIMMA GORDON otfiAy 
LUCKY LOVE ACE OF BASE mega 
STAYIN' ALIVE N TRANCE scat. [>>N avian 
LAST CHRISTMAS WHIGFIELD scA^oxuv^r. 
BOOMBASTIC SHAGGY emi 
MY BOY LOaiPOP TEQUILA FEATURING TANJA 
MARIA nADicoMPAcsiH 

WHERE THE WILD ROSES GROW NICK CAVE & 

KYLIE MINOGUE sostr 
SINGLE BOXSET NIRVANA mca 



BRUCE SPRINGSTEEN THE GHOST OF TOM iOAO 

QUEEN MADE IN HEAVEN em> 

BEATLES ANTHOLOGY I cmi 

BLACK ANGEL SAVAGE ROSE MEGA 

OEF LEPPARD VAULT foiygram 

ELTON JOHN LOVE SONGS PCcrcRAM 

ROLLING STONES STRIPPED em> 

MKHAEL JACKSON HISTORY: PAST, PRESENT 

AND FUTURE— BOOK 1 «m 

ROXETTE DON'T BORE US-GET TO THE CHORUS! 



10 NEW D.A.D. GOOD CLEAN FAMILY ENTERTAINMENT 



PORTUGAL iPortiigal/AFP) 12;V95 



UBUMS 

QUEEN MADE IN HEAVEN parloxhone 
ELBOSCO ANGEUS EM> 
ELTON JOHN LOVE SONGS mercury 
CELINE DION D'EUX coiumbia 
VANGELIS VOICES aarner 
ROLLING STONES STRIPPED vwom. 
RUI VELOSO LADO LUNAR emi 
BEATLES ANTHOLOGY 1 A^'Pi.ttMi 
DEF LEPPARD VAULT mercuR' 
DELFINS 0 CAMINNO DA FELICIDAUE * 



IRELAND OFPI Ireland) 11/9/95 



SMGLfS 

GANGSTA-S PARADISE COOLIO FEATURING L V 

TOUMV BOV 

FATHER AND SON BOYZONE polvdoh 

I BaiEVE/UP ON THE ROOF ROBSON & JEROME 

RCA 

MISSING EVERYTHING BUT THE GIRL auwcc* 

NEGRO 

WONDERWALL OASIS cntAiicm 

AN ANGEL KELLY FAMILY emi 

THUNDER EAST 1 7 iCftDOM 

ANYWHERE IS ENYA mA 

MISS SARAJEVO PASSENGERS 'Siano 

I'D UE FOR YOU [AND THArS THE TRUTH) MEAT 

LOAF vincin 



GARTH BROOKS FRESH HORSES capmoi 

ENYA THE MEMORY OF TREES wea 

OASIS (WHAT S THE STORY) MORNING GLORY? 

CREATION 

ROBSON L JEROME ROBSON & JEROME HO. 
VJWIOUS ARTISTS NOW THAT'S WHAT I CALL 

MUSIC EMl'VflGJr*'POll'GftAM 

BEATLES ANTHOLOGY 1 wnt 

MADONNA SOMETHING TO REMEMBER maver-o^^ 

WARNER BROS 

QUEEN MADE IN HEAVEN pariopkme 
VARIOUS ARTISTS DANCE TIP 95 GicflAt iv 
DCF LEPPARD VAULT blukeon riffma 



AUSTRIA (Austrian IFPl/Austnan Top 30) 1 1/19;95 



SMGLfS 

KNOCKIN" DOUBLE VISION Ecwm 
GANGSTA-S PARADISE COOLIO FEAT, L.V. BW& 

UCA 

BOOMBASTIC SHAGGY EMi,v<RaN 

EARTH SONG MICHAEL JACKSON sony 

WILLY USE A BlUY BOY E ROTIC emi 

STAYIN' ALIVE N TRANCE [Mi 

FREEDOM D.J BOBO h;«j/'x 

YOU ARE NOT ALONE MICHAEL JACKSON sony 

HEAVEN FOR EVERYONE QUEEN emi 

EL RITMO RAPIDO BARABBA ECMOm 



QUEEN MADE IN HEAVEN emi 
ROUING STONES STRIPPED tMiWTON 
HERBERT GRONEMEYER LIVE EM< 
BEATLES ANTHOLOGY 1 ew- 
ELTON MHH LOVE SONGS POL»tyiAM 
KEUV FAMILY CHRISTMAS FOR ALL emi 
DIESCHLUMPFE MEGAPARTYVOL 2 £Mi 
HERBERT GRONEMEYER UNPLUGGED m 
MADONNA SOMETHING TO REMEMBER warnfr 
STS ZEIT POLYGRAM 



NORWAY (Verdens Gang Norway) 11/16/95 



SMGL£S 

GANGSTA'S PARADISE COOLIO FEATURING L V. n 

BOOMBASTIC SHAGGY m 

HOLD ON JAMIE WALTERS •varf^er 

DCT VACKRASTE CECILIA VENNERSTEN a«caw 

MIN DROMMESANG LIUIELOROAG so^a 

METROPOLIS SEtGMEN SONY 

WATERFALLS TLC Bud 

THUNDER EAST 17 pwygham 

STAYIN' ALfVE N-TRANCE poitgiw* 

WHERE THE WILD ROSCS GROW NICK CAVE & 

KYllE MINOGUE virgin 



ELTON JOHN LOVE SONGS PCHrtuw* 

BJORN EIDSVKi LENDET LENGERBAK NORC'S^'eMG 

KYRKJEBQOOMINGO/AZNAVOUR CHRtSTPMS IN 

VIENNA III so*4V 

ROLUNG STONES STRIPPED virg>n 

BEATLES ANTHOLOGY 1 iw. 

BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD 

SON* 

QUEEN MADE IN HEAVEN m 
MORTEN HARKET WILD SEED warmer 
ENYA THE r/EMQRY OF TREES warmer 
ARVE TaLEFSEN ARCO (Wwa 



HONGKONG UFPI Hong Kong Group) n/5/95 



ALBUMS 

CASS PHANG OUTSIDE THE WINDOW iu< 
SAMMI CHENG DON'T WANT TO GIVE YOU UP 

JACKY CHEUNG HITS IN THESE THREE YEARS 



VARIOUS ARTISTS THE WORLD SONG POirGRAW 
PRISCILLA CHAN I AM NOT ALONE fc««0Rau 
EDMOND LEUNG HOLDING YOU FEELS SO GOOD 

CAP^Ai A^ris'S 

EKIN CHENG EARTH fwc 

SAMMI CHENG THE RIGHT TIME-IS GREATEST 

HITS CA^-IIAt ABIISTS 

LEOKOO ACTUALLY I... l„ I,,, MusciMPAa 
ANDY LAU ANDY LAU GREATEST HITS wAftNE:R 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SPAIN: Vicente Amig^o has been acclaimed as "the new Paco de Lucia" (the supreme flamenco 
guitarist of the past 20 years) by no less de Lucia himself. And at 28, Amigo is currently the 
young flamenco guitarist with the greatest international reach. After 20 concerts in Germany, 
Luxembourg, and Switzerland and a promotional visit to Paris, he performed a Nov. 27 show- 
case in Madrid to promote his second album, "Vivencias 
Imaginadas" (Imagined Personal Experiences), on CBS^ 
Sony. On the album, which is scheduled for release in the 
U.S., Japan, and Latin America in 1996, Amigo is joined by 
various star guests, including cantaor (flamenco singer) Du- 
quende and percussionLst Tino Di Geraldo. De Lucia plays 
with Amigo on "Querido Metheny" (Dear Metheny), a trib- 
ute to Pat Metheny, another musical hea\'>'weight who has 
joined the chorus of those acclaiming Amigo. Metheny de- 
scribes the Spaniard's playing as "the maximum expression 
of the flamenco guitar at the present time." Amigo, who 
hails from Andalucia. is steeped in musical tradition. "Neither you nor I can explain flamenco, 
but I say that flamenco and I know each other. And if I am flamenco, flamenco treats me as 
a son," he says. Amigo will play two concerts in Paris in January and is scheduled to appear 
at MIDEM in Cannes, Jan. 21-25. howell ixewellyn 

NETHERLANDS: Josee Koning, singer with Dutch-Latin jazz fusion group Batida, is probably 
the countrj''s most talented performer of Brazilian music. The 1 1-piece band, founded in 1983, 
has recorded three Portuguese-language albums, "Batida" (1983), 'Terra Do Sul" (1987), and 
"Tudo Bem" (1992), all on Timeless Records. Now Koning has released her debut solo album. 
It is a tribute to the late Antonio Carlos Jobim, the Brazilian composer of such internationally 
known standards as "The Girl From Ipanema," "One Note Samba," and "Desafinado." Jobim 
had promised to supervise the recording of Koning's debut, but the task of arranging and pro- 
ducing the album fell to Jobim's Brazilian colleague and friend Don Caymmi. The resulting 
album, "Tribute To Antonio Carlos Jobim" (Sony Music Holland), has been greeted with rave 
reviews in the Dutch press. It features an international cast of musicians, including Caymmi 
on guitar and Brazilians percussionLst Paulinho da Costa, and drummer Claudio Slon; key- 
board player Don Grusin and bass player Nathan East, both from the U.S.; and Dutch pianist 
Hans Vroomans. The album was recorded in July at the Sound Factory in HolliTiood, Calif. 
The lead single Ls "So Dan^o Samba." wiLLEM Hoos 

BELARUS: One of three Slavic republics of the former U.S.S.R., this East European country 
is rapidly developing a national music industry. Its close proximity to Poland and Czechoslov- 
akia partly explains the popularity of rock music here in the '70s, when Pesniary, one of the 
most successful bands in the former So\iet Union, was founded by bandleader and songwriter 
Vladimir Mulyavin. A number of other rock bands from the region, notably Verasy, were 
among the top touring and recording acts in the U.S.S.R. during that era. Today the most pop- 
ular rock groups in the newly independent Belarus.sian republic are Krama and Palatz. While 
Krama is a conventional group in the tradition of many bands before it, Palatz is much more 
adventurous, combining contemporary dance repertoire with music that fuses local folklore tra- 
ditions and elements of the Slavic peoples' pagan culture. After a successful response to record- 
ings of various Belarussian acts that were showcased by Minsk-based company Studio Top at 
this year's MIDEM, there are plans for live performances by selected acts from the region 
at next year's MIDEM. vaw.m vi'Rchenkov 

U.K.: The vogue for musical dialog between performers from different cultural realms was given 
full expre.ssion during a monlhlong season of shows staged under the title of "Multiculti" at 
London's South Bank. Among those featured were Bolivian folk ensemble Rumill^ta. which 
appeared with a 24-strong troupe of panpipers; English folksinger June Tabor; and Ghakuba, 
an exciting collaboration between two master percussionists: Nana Tsiboe from Ghana and 
Bosco D'Oliveira from Brazil. One of the most intriguing combinations, in theorj', was the 
meeting between highly acclaimed Spanish flamenco guitarist Juan Martin and Arabic oud 
(lute) player Adel Salameh. Here was a chance not only to trace the evolutionary path of the 
Spanish guitar back to its original form as the Arabic lute, but also to explore the contemporarj' 
musical links between two cultures whose histories are inextricably linked. Unfortunately, 
there was no understanding or clarity in the musical marriage of these two performers. Sala- 
meh, who's technique for plajing the oud was pioneered by the Turkish-bom player Sherif 
Muhieddin Haydar, lacked the imagination and broader musical 
knowledge needed to put the idea into practice. His plajing was 
dull and repetitive, and whenever the musicians exchanged 
phrases, Martin's technical fireworks on the guitar were met by 
somber and naive answers from the oud. MUHA.MMAD IIUAZI 
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BULGARIA: The harmony duo Avenue made its first stage appear- [ 
ance in 1989, but it has only just released its debut album, "(^ues- ^ 
tions." With songs such as "Escape" and "Tear Found On The [ 
Road," the two singers, Zacky and Bobby, echo the close harmony |' 
vocal style of Simon & Garfunkel. But both men lead an intrigu- 
ing double life. When not purstiing their careers as pop singers, \ 
Zacky (Velizar Sokolov) is a renowTied lawj-er and managing di- \ 
rector of the Bulgarian Assn. of the Phonographic Industn,', and t 
Bobby (Borislav Ivanche\') is an economist and BMG representa- - — 

tive. Between Avenue's stage debut and the release of "Questions," the pair established the 
first legal office here specializing in international copjxight protection. CHAVUOR CHENDOV 



BIU^ARD DECEMBER 16. 1995 



85 



International 



WMI'S GLOBAL GROWTH 

(Ccmtiitued from page 82) 
Wfe attract the kind (rfartist we are in tune 
with. But the U.K. company is b^inning 
to develop other artistic directions. 
Remember that our structure in the U.K- 
is rather recently a twt)-company struc- 
lurt' fWEA and*EastWest U.K.f. You're 
talking essentially about a period of six 
years to de^'elop two A& R sources. I think 
their rate of success is admirable, and I 
don't think j-ou could find the equivalent 
anj'where in the wiorld. 

BB: At the same time, WMI has 
sought other repntoire sources in the 
U.K.. such as China Records, PWL, 
Anxious, and ZTT. 

R.I*: We adopt the principal that j-ou 
look for creativity wherever it is. The 
industr>' generally has realized for some 
time now that creati\it>' prospers better 
in the smaller (^)erations. 

BB: rd like to turn our attention to 
the Asian markets. The accuracy of 
sales figures there are often question- 
able, and the IFPI had to look at the 
issue last year. Has that situation 
changed? 

RX.: I think the problem of reporting 
figures \& a problem not just in Asia. It's a 
problem e\'en in more sofrfusticateti coun- 
tries also, and the problem is that [the 
music industry* reijortsl figures in a very 
.(umplistic way. 

I rCTnember about four j-ears ago when 
I neari>" had a heart attack, I thtxight I harl 
missed the plot, when [it was reported 
that] the wurid record market had grov\Ti 
by some amazing number Somebody at 
the IFPI had discovered that in China 
they w^re selling a lot of cassettes, so from 
one day to the next they incorporated 
many millions of cassettes into the workl 
figures and saki that the \wHid market had 
grown phenomenally in the iKist >«ai: 

Cleariy wie are fomiing an industr>' [in 
Asia]. So we haw had to establish the nor- 
mal institutions that wt are accustomed 
to ha\Tng in a number of countries, and w« 
are making rapid pn^jess. This uncer- 
tainty of data probably will be dealt with 
in the next two or three years, because 
there is a willingness of people to put it 
right. But a lot depends on this fight 
against piracy. 

RB: The Chinese government has 
expressed a willingness to open its itiju"- 
ket to Western companies and pr(Kl- 
Lictj». It? it IK ing up to that pledge? 

R.L.: I think it's going to be a diflficult 
1 X )iitic:il Lssue for probably tJie next twti or 
three ^-eai-s. Antl it is strictl\' a jx)litical 
Ls.<uo, not an ecoiwnuc one. The indastn,- 
wants to have market access. We are 
going to keep knocking at the door and 
engagii^: in constructive dialogue with the 
( 'hinese authoi-ities. aixl hopefully — even- 
tually, w hen the iwlitk-al clinuite is right — 
things will change. There ai-e lot of things 
that ha\*e to change for us to be aWe to 
have market access the way that we 
urxleivtaiKl market access. 

BB: One of WMI's newest affiliates 
is in the Czech Republic. In general, 
what is the outlook for business in 
Kastem Europe? 

RX.: Thei-e was a tremendous w-a\t' of 
enthusiasm when the Berlin Wall fell, and 
a lot of \eiT foolish statements were matle, 
and iK'ople unfoldeil a lot of ambitious 
plans. I'm aii-aid I was the only dissenting 
wice in the industiy. iuid |>eo(rfe thought I 
w-as a wet blanket I just .^laHl, "These mai- 
ketP are going fn)m jxKjr communist to 
ixx)rcai)itali.si. There b; no in^ht^tr>:"They 
were pii^ate ckuninated. 

We stax-cd out until recently, and our 
first company was in Hungary an 
extremely successful comi>any run by 
gi-eat recoril pe(ii)it'. We are extremely 



fortunate to ha\e a \er>' active domestic 
roster, \&ry successful. They do a great job 
with international artwU And vw are noft' 
developing a presence in Poland and the 
Czech Republic with great recortl people, 
at the right tin>e in the right place, and 
they are going to be ver>' .successful. 

BB: A new WEA company was estab- 
lished this year in Brazit to run along- 
side Continental Records, which UTVtl 
acquired earlier. In light of economic 
conditions, what is the outlook for the 
Latin American market? 

R,L.: You have to be very careful, no 
question. It is a continent that is in the 
midst of phenomenal change, which was 
triggered hy the debt crisis, if >wj remem- 
ber. You cannot overnight change those 
ecoTomies without some uix^rtainty and 
some volatility 

But we believe that the future is there, 
and we are going to soldier «l We have 
imested in Mexico and Brazil when the 
industry was pulling out or retrenching. 
Vi^ boklly do things like the acquisition of 
Continental, but that has been our trade- 
mark in the way we have expanded the 
(^^eratioa Our acquisitions have been con- 
troversial and definitely not obvious. But 
they have all come through for us because 
of the qualitj' of our management team 
and the quality of the repertoire we pro- 
vide. 

BB: One of the hallmarks of the 
growth of WMI in the '90s has been the 
dual conqiany structure in many mar- 
kets. What is the advantage of this cor- 
porate structure? 

R.L.: I go liack to the comment I made 
earlier about the need to remain small in 
sUiK'ture. to give creativity a fair chance. 
That's realK' the overriding reason. Then 
there are some very pragmatic i.ssues. 
One Ls that when we began our repertoire 
diversification into non-U.S. sources, 
clearly our company had a culture and a 
structure geared to promote only U.S. 
artists. So we were faced with twe obvi- 
ous dilemmas: How to create the room 
within the oi-ganization to continue to do 
that job well for the U.S. labels, and >et, 
at the same time, to develop these domes- 
tic A& R sources. Allied to that was the 
problem that the culture of a company 
that is geaied to marketing protluct cie- 
ated b>' somelwdy is different from that 
of a com|jany that has to provide its own 
talent and build a relationship with the 
talent — to make lecoitls, not just market 
them. 

BB: As chairman of WMI, how much 
direct contact do vvu maintain with the 
artists themselves? 

R.L.: ('ontact with the artists goes on 
in one way oi- anothei" thixxighout the ,\ear. 
arai cle-iiiiy that Ls a source of eiyoyment 
When the senior executives of the compa- 
ny tfon't have the time or the fle?dbility to 
abantlon administration and get cla>e to 
the ailists. then ym have jnTiblems. When 
the C(Hitiict with the artists on a regulai' 
basis has to be tkjne only hy the promotkin 
I)e()ple 01* the mai-keting iieoiile.. tlien ym 
have a praiilem. 

I think the .siiUsfjicUon in TJti, like '^W hut 
increasingly so. is to see hwv an oi^aniza- 
tion is WTjrking together to hieak artists 
inesjiectiveoftheii' origins. How the com- 
pany s|)ontaneously reacts to a good 
lecfHxl and a good artist and goes behind 
the artist 

We are vei^- careful not to forget tJiat 
we are a U.S. company. We are \er>' care- 
ful to keep that ciiltme alive and to adapt 
to the bigger mai'ket But I think we are 
evTilvinginto a ctmijKiny without fitintiers 
when it cr«nes to talent anfl tJiat to me Is 
a gieat s;itlsfaction. 
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Jazz's Oliver Jones Goes Big Band 

Pianist Plays Oscar Peterson Tunes On Set 



■ BY LARRY LeBLANC 

TORONTO— Even such a seasoned 
global traveler as Montreal-based 
pianist Oliver Jones was surprised last 
year when while touring China he saw 
a six-piece band performing vintage 
Woody Herman, Artie Shaw, and Count 
Basie selections at a hotel in Beging. The 
>*oungest musician in the band was 72. 

"It was like stepping back into the 
'40s." says Jones, 61, one of Canada's top 
jazzmen for more than 15 years. 
"They'd learned to play during the war, 
had stopiHHl, and. after 30 >ears, had 
started again. It was the worst-sound- 
ing band, but they had plenty of heart" 

Jones' just-released album, "From 
Lush To Lively," is the pianist's 13th for 
Montreal-based Justin Time, owned by 
Jones' longtime producer, Jim West. 
Jones' extenshe catalog is licensed in 
Europe 1^' Enj-a Records and in the U.S. 
by Koch International. Additionally, 
Justin Time exports his albums to the 
U.K., Japan, Hong Kong, Australia, and 
Taiwan. According to West, Jones' 
recordings sell an average of 15,000 
units each worldwide. 

Jones and West had talked about 
recording a big band album like "From 
Lush To Lively" for jears but, largely 
due to budgetary' constraints, never hatl 
the opportunity. When Jones' boyhood 
friend pianist Oscar Petei-son gave him 
more than 20 unrecorde<i compositions 
two years ago and hearing last year that 
Rob MeConnell's Boss Brass would he in 
Montreal for a local jazz festival, Jones 
and We-st figured that it was an oppor- 
tune time to record such an album. 

"From Lush To Lively" was cut in a 
twxMl:^ session at Studio Tempo in Mon- 
treal last spring. Of the 1 1 tracks, seven 
were performefl with Jones backed by 
the 15-member Boss Brass, and four 
were recorded separately with a 12- 
memlior string .section, which included 



members of the Morency String Quartet 
The album includes four Peterson 
originals; the Jones compositions "Blues 
For Helene." "Tetra Tetra," and "ten's 
Den"; and such Tin Pan Alley standards 
as .Johnny Biu-ke & Jimmy Van Heusen's 
"Swinging On A Star," R^ Noble's "The 
Very Thought Of You," Dorothy Fields 
& Jerome Kern's "The Way You Look 
Tonight," and 
George & Ira 
Gershwin's "Our 
Love Is Here To 
Stay" 

'At about SG0,00a 
it's the most costly 
album we've done 
JONES with Oliver," says 

West. 

"It was very strange performing with 
a big band after playing in trio, duo, and 
solo settings for so long," says Jones. 
"It's such a wonderful feeling having all 
these musicians kicking you in the 
behind. Of course, with the strings cre- 
ating such a wrap-around warmness. it 
was like floating on a cloud. I'd like to do 
a whole album with just strings." 

Like Peterson, Montreal-born Jones 
was raised in the city's poor St Henri 
district A child prodigj; he started play- 
ing piano at the age of 2. At 3, his fami- 
ly noticed the youngster wt»s repeating 
tunes on piano that he had heard on the 
radio. Though he had never had a formal 
lesson, Jones gave his first public con- 
cert at age 5 at the local Union United 
Church, performing a boogie-woogie 
rendition of "In The Mood." 

A year later, Jones started taking 
piano lessons. When he was 8, Jones and 
his family moved a few^ doors down from 
the Peterson family, and he started tak- 
ing lessons with Peterson's sister Daisy. 

At age 9, Jones startetl playing 'trick 
piano" — dancing, doing the splits, play- 
ing from undei-neath the piano, or with a 
sheet over the keys — at Cafe St Michel, 



a youngster among the great jazz pianists 
of Montreal in the '4Gs, such as Harold 
"Steep" Wade and Milt Sealey. During 
weekends and summer vacations, he 
wx)uld perform in such nearby New York 
toftTis as Albany and Rochester. 

Despite the example of Peterson's 
soaring international jazz career, .lones 
chose to take a far different direction. 
From 1963 to 1980, he led a quartet 
backing Jamaican pop singer Kenny 
Hamilton. The work was steady and the 
money good — he made $400 a week as 
far back as 1965. Ten nwnths of the >ear, 
he worked in Puerto Rico and, in the 
remaining months, performed in New* 
York, Chicago, and Las Vegas. 

Reaching his forties and tiring of elec- 
tric keyboartLs and top 40 material, Jones 
returned to Montreal in 1980 to play jazz. 
He began working sLx nights a week with 
bassist Charlie Biddle and drummer 
Jacques Masson at Biddie's. then the 
newest jazz room in Montreal. It was 
there that West a knowledgeable jazz 
enthusiast, recorded Jones for Justin 
Time's first album, "Live At Biddie's." 

In 1986, follow ing three international- 
ly critkally acclaimed Ja'itin Time reJeas- 
es, Jones gave up performing locally to 
concentrate on working internationally. 
However, following nine >ears of travel- 
ing 350,000 miles a >ear and being away 
from Montreal for 10 nwnths a >ear, he 
decided last year to curb his roadwwrk. 

"I wus doing i;W concerts a .vear. and 
this yeai- I've only done 17 dates," Jones 
says. "Three or four year ago, I got a 
shock w^hen during one year I lost seven 
musician friends, four of them jeunger 
than me. I promised my wife, Monique, 
that when I reached 60 I'd slow down." 

While a hectic road schedule tloesn't 
now af^al to Jones, he sa>'s he will con- 
tinue to record an album annually. "It's 
been like having a baby every >ear," he 
sa>'s- "Every nine months, we'd do an 
iilbum. I'm planning on continuir^ that" 



REVAMPED IRISH INDUSTRY, C'RIGHT REFORM 



(Continued fmin fxiffc SI) 

each year. This conclusion is based 
l)artly on past successes. For instance, 
figures from the British Phonogi*aph- 
ic Industry sugges^t that Irish acts 
accounted for an average of 4'^ of U.K. 
album sales from 198G to 1992. Inter- 
national labels body IFPI .says that 
Irish music had a similar pro|K)rtion of 
sales in Germany and the Netherlands. 

The IBEC rojwrt suggests that fur- 
ther progress could be made by an 
overhaul of the 1963 Copyright Act, 
which, it say.s has failed to keep i^ace 
with changes in technology. 

The reiwrt saj-s, "The very technolo- 
gy- that has hel|)ed create a wtirld mar- 
ket foi* Irish artist*; is also opening up 
new t^jjwrtunities for unauthoiized pub- 



WARNER TAPS 

(Continued f mm itof/c ,^1) 

been appointed managing director of 
the Warner Music affiliate. He was 
previously director of finance and 
administration for Warnei- Music Ger- 
many and has been working as a con- 
sultant within the Pblish company for 
the past six months. Warner Music 
Poland was established earlier this 
vear. JKKF CI,.\KK-MKAi>S 



lie performance, copying, and distribu- 
tion, and for the exploitation of the werks 
of Irish artists without compensation." 

IBEC recommends the intnxluction 
of a home-recording royalty on blank 
tapes, which would 
help compensate 
artists, songwrit- 
ei"s. music publish- 
ers, and record 
companies for los- 
ses through private 
copying. It is esti- 
mated that this 
would yield $3.2 
million-$11.2 mil- 

lion annually via 

' reciprocal agree- 
ments with coun- 
tiies that have similar legal framewerks. 
"Striking The Right Note" calls for: 

• the establishment of an Irish 
Music Boanl with a five-year develoj)- 
ment plan to maximize the industry's 
u.se of resources; 

• the removal of value-acUied tax on 
recorded music (Ireland's current VAT 
on records is 21*^. Europe's second- 
highest rate); 

• state agencies to play an increased 
role in developing the industry by 
adapting their standard programs to 




the needs of music, thus making it 
jjossible to fund investment in music 
publishing and bands, to improve 
management, and to encourage more 
acts to be signed; 

• increased penalties for piracy: 

• the 10% corporation profits tax 
for overseas investors to be applie<l to 
music publishers; 

• the extention to record produc- 
ers of artist exemption, which gives 
tax-free status on worldwide earn- 
ings to those songwriters and com- 
posers whose w-ork is judged to be 
ixith original and creative and have 
cultural or artistic merit; and 

• Ireland's development as an 
international music industry center, 
which would require a strong infra- 
structure and foreign investment. 

While it acknowledges the indus- 
try's creative strength, the IBEC 
reiM>rt sees it as less robust in the 
areas of publishing, indigenous 
recortl comjmnies, and promoters and 
says that it is "weak in terms of 
recording studios, reconling profes- 
sitmaLs. and managers." 

The report further claims that 
state agency programs to promote 
music are "insufficiently devx^lojwd 
for the needs of the music industry." 
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Soundtrack On Sale At Cinemas 

^Exhale* Used For Marketing Experiment 



BY DON KAPLAN 



NEW YORK— A monthlong market- 
ing experiment revolving around the 
soundtrack to the new Whitney Hous- 
ton movie "Waiting To Exhale" has 
been launched to target "captive" 
audiences in movie theaters. The 
experiment's promoters. Arista 
Records, General Cinema, and 20th 
Century Fox, are banking that 
impulse shopping will boost album 
sales and provide extra publicity for 
the film. 

The movie's soundtrack, which was 
released Nov. 14 by Arista — five 
weeks prior to the film's Dec. 22 pre- 
miere — is available for purchase in 
both CD and cassette formats at ewrj- 
theater in the General Cinema chain. 

In addition, Houston's new music 
video from the soundtrack, "Exhale 
(Shoop Shoop)," is being shown as a 
trailer prior to the beginning of vari- 
ous films on 450 General Cinema 
screens in major U.S. media markets. 
The company boasts 1,200 screens 
chainwide. 

The album, which is also being 
played in the theaters before the 
lights are dimmed, features an array 
of leading R&B vocali.sts. including 
Houston, Toni Braxton, Aretha 
Franklin, Brandy. TLC. Mai-y J. Bilge. 
Chaka Khan, and Patti LaBelle. All 
the new songs on the album were writ- 
ten and produced by Kenny "Baby- 
face" Edmonds. 

At the theaters Arista is providing 
I)romotional materials such as po.siers. 
light boxes, counter cards, and but- 
tons to help market the album, which 
is available at all concession stands in 
the chain. Besides .screen time for the 
video and space for the albums. Gen- 
eral Cinema has contributed to the 
merchandising effort by constructing 
promotional transparencies to fit the 
backlit graphics systems located 
liehind concession stands. The trans- 
parencies are usually used to market 
popcorn and soda. 

Dick Wingate, senior VP of raar- 




keting at Arista, says Fox is also pick- 
ing up a portion of the merchandising 
costs because of the extra promotion- 
al screen time its forthcoming movie 
is receiving. "Fo.\ is [included] in this 
because obviously there is a substan- 
tial amount of screen time to help set 
up the 'Waiting To Exhale' movie," he 
sail's. 

CDs at the theaters are selling for 
$13.99; cassettes for $9.99. And at 
some locations, the marketers are 
testing the results of offering the 
album at free-standing kiosks, box 
offices, and carts situated at the exits. 

"This is in a te.tt phase." saj-s Ellen 
Aub, VP of film marketing at the 200- 
unit national theater chain. "And we're 
trying different selling techniques to 
see what works and what doesn't." 

Pricewise. both Aub and Wingate 
say the price of the album at the the- 
ater is competitive with prices of the 
.'toundtrack at retail stores. "We didn't 
want to undercut the retailers." says 
Wingate. 

According to Aub, the experiment 
is providing information regarding 
the overall effect of selling music 
through an alternative outlet. "We're 
trying to understand the impact of the 
big screen on the sale of merchan- 
dise," she says. "We liked [this pro- 
gram] not only becau.se Whitney is a 
hot artist and we were premiering her 
new video, hut also because the mer- 
chandise and the video are tied in to 



the film. 

"At General Cinema, what we're 
trying to do is find other forms of 
entertainment and add them to the 
movie mix. By doing this, we're trying 
to add more value to our patrons' 
movie experience." Aub says the 
albums will be offered at the chain 
through the new year. 

She notes that marketing music 
products to movie audiences is a goofi 
fit, since there are strong similarities 
between moviegoers and music buy- 
ers. "Our research has shown that the 
consumer profile between music pur- 
chasers and moviegoers is very much 
aligned." 

Wingate agrees. "We're also look- 
ing at this as advertising. Research 
has shown that moviegoers are enter- 
tainment buyers." 

He adds, "And active movie buyers 
tend to be active music buyers." 

Both executives decline to project 
how much money General Cinema, 
Arista, and Fox hope to make off the 
promotion, or how much money the 
promotion is costing each partner. 
"This is untracked territory," says 
Wingate. "The only music that has 
been sold on a chainwide basis in the- 
aters that we are aware of has been 
for children, with Disney, but it's 
never been anything as broad as this." 

According to Wingate. the project 
is also another means of providing 
awareness of the soundtrack to 
encourage sales at other retail wnues. 
"We're looking to expand the universe 
of the album's impression, and hope- 
fully sell some records, too. We do not 
expect that every positive impression 
of the album that we make will be 
reflected as a sale in the theater." 

Aub says Arista approached Gen- 
eral Cinema with the idea of using 
popcorn bags as billboards for the 
soundtrack. Executives at General 
Cinema felt that since the album is a 
product with entertainment value, 
using the music video to help market 
it might have a greater impact. "In 
(Conthined on page Si)) 



Ruby Mines Cutout Gems 

Owner Marks 50 Yrs. In Biz 



BY ED HOGAN 



CHICAGO— In an indu.stry that has 
more than its share of longtime jifaj-ers, 
how many can claim to haw loggeti fi\e 
decades in the trenches? Ruby 
LawTence, proprietor of Chicago-based 
Ruby Sales, can. 

At a robust 76 years of age, cutout 
wholesaler Lawrence is celebrating 50 
j-ears in the record business. 

For the last three decades, he has 
been running Ruby Sales, which has 
become a regular stop for a huge num- 
ber of retailers w^wse stocking needs for 
hard-to-find titles cover the music spec- 
trum. Included in his 50,(K)0-plus title 
stock are soul/jazz, country, classical, 
ethnic, gospel, soft rock, and adult con- 
temporary. There are soundtracks of 
every ilk, comedy albums, and obscure 
relea.ses from long-forgotten labels. 

Lawrence started in the business 
when he returned to the States after 
serving in the military during World 
War II. *'I came home from the war, and 
the only arailable jobs were for trawl- 
ing salesmen," says Lawrence, who 
became a rackjobber, which, at the time, 
was simply referred to as a "jobber." 
Selling from the trunk of his car, 
Lawrence's inwntory consisted of over- 
stocks and discontinued records, which 



he resoW at discounted prices. 

In 1952. he teamed with a business 
partner in a i-aclgobbing operation that 
lasted 13 j-ears, until he and his son. Jay, 
u|jen(.Hi Ruby Sales in 1965. 

Cutouts are an important ingredient 
of successful independent retailing, 
according to Lawrence. "Cutouts serve 
a x'aluaMe place in the industr>;" he says. 
"There's really no set pricing in either 
the buying or selling of cutouts. It's up to 
the dealer to know what to pick for his or 
her own store and bow to pice it If done 
right yoM can do wry well." 

To keep things fresh, he constantly 
rotates the merchandise. "If dealers 
come here and see something they saw 
before, it's not good." he says. "Also, by 
not haWng my stock arranged by label 
or some other way they see things they 
would haw newr considered. 

"I sometimes sell pieces based on the 
artist's name." he continues. "Some 
releases become more valuable as a 
cutout for any number of reasons. The 
act may suddenly hit it big, and that gen- 
erates interest in their previous releas- 
es. For whatewr reason, the follow-up 
to a hit album may not sell well. So it's 
deleted from the catalog. Ewn though 
aesthetically it may be better than the 
debut. Sometimes the record ends up 
(Continued on Mxt page) 




Ruby Lawrence, who has been in the record business for 50 years, is shown in 
the office at his company, Chicago-based distributor Ruby Sales. 
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RUBY MINES CUTOUT GEMS 

(Continued from preceding jxtge) 



getting some airpla^v or dub pla>; and the 
demand explodes. \Vhen that haijpens, 
a release tucked away in the corner 
gathering dust can suddenly become one 
of the hottest pieces in your store's 
stock," 

That has happened more times than 
Lawrence can remember In one case, 
he was able to profit quite nicely. Song- 
writer/producer Jeffi^y Peri'y — ^whose 
credits include 100 Proof (Aged In 
SouD'a 1970 top 10 single "Somebody's 
Been Sleeping." Diana Ross* "One hove 
In My Lifetime." and Jackie Wilson's 
"Beautiful Day" album — recorded an 
album for Norman Whitfield's protiuc- 
tion company and issued it through 
MCA. Released in the summer of 1978, 
the album "Jeffree" (which was also the 
artist's stage name) yielded two singles, 
"Mr Fix-It" and "Low's Gonna Last," 
the former of which charted in the lower 
regk)ns of Billboard's R&B charts. 

Then in late 1990, serendipity came 
into play. "I bought this big load and in 
there was a couple of thousand copies of 
'Jeffree.' A guy from Engtand was here 
and said, 'That's a good record. Ghv me 
a good price, and 1*11 buy them alll' " But 
Lawrence wanted to spread the title 
around a little bit, so he sold him only a 
few himdred. 

But others in the IT.K. began calling 
Ruby Sales, and the album quickly sold 
out. Meanwhile, U.K. -based Charly 
leased the rights to "Jeffree," and it not 
only sold there, but it started coming 
into the U.S. as an import 

Airplay was added to the mix, when 
local DJ Kenny B began play ir^ "Love's 
Gonna Last" from the album on his Sat- 
urday-night dance program on WVAZ. 
Demand skyrocketed, and since the 
record was out of print in the U.S. and 
only available as an expensive import 
the ine\itaMe bootlegs appeared. 

Lawrence, seeing the potential 
bonanza, contacted MCA and struck a 
deal for exclusive rights for the album. 
"Jeffree" went on to become one of the 
hottest-selling records in Chicago, with 
stores posting signs reading "We have 
Jeffree!" sa>-s Lawrence. The populari- 
ty of the 12-year-old album was so huge 
that Jeffree came from California to do 
concerts and radio appearances. 




One of Ruby Lawrence's biggest suc- 
cesses as a cutout distributor has 
been with an album by R&B artist Jef- 
frey Perry, who records as Jeffree. 
(Photo: Ed Hogan) 



Lawrence received accolades for 
understanding the wants of the record- 
buying public and havir^ the chutzpah 
to satisfy them. But he has no problem 
sharing the spotlight with others. 
"[Local distributors] Barney's and 
Fletcher's, as well as Kenny B, did a 
great job with the record. It's still doing 
well for me. Another song from the 
album, 'Mr. Fix-It,' is starting to become 
popular," he says. 

The success of "Jeffree" reminds 
LawTence of another incident in which 
he was able to profit in a huge way. 
"When Chess Records went out of busi- 
ness, because I knew the owner, 
Leonard Chess, I was aWe to get a lot of 
their product," says Lawrence. The 
MCA Budget Series, which includes the 
Chess/Checker catalog, remains one of 
his best-selling lines. 

LawTence fondly shares stories that 
can leave you wishing for simpler times. 
Anecdotes of such people as Earl 
"Fatha" Hines, Sarah Vaughan and 
George Treadwell and Jimmy 
Makulas — "He could sing in any lan- 
guage!" — dot his conversation, The ami- 
able wholesaler is more than happy to 
pull out his stack of photo memorabilia. 




EXECUTIVE TURNTABLE 



HOME VIDEO. Adam Yokoi is appoint- 
ed VP of business development for 
Warner Home Video in Burbank, Calif 
He was .'ienior VP of corporate liaison 
and technologj' for Matsushita. 

Stephanie Kovner is named mar- 
keting director for BMG Video in New- 
York. She was a category promotion 
manager for Kraft Foods. 

Tracy Ames is promoted to director 
of marketing for Republic Pictures 
Home Video in Ijjs Angeles. She was 
senior product manager. 

H. Wayne Huizenga has resigned 
as chairman of Spelling Entertainment 
Group. 

ENTER*ACTIVE. Disney Interactive's 
entertainment group in Burbank, 
Calif, names Hope W. Neiman VP of 
marketing and Dan Adier VP of talent 
and entertainment development They 
were, respectively, a marketing con- 
sultant and an agent at Creative 
Artists Agency. 
Intersound Multimedia in Roswell, 



Ga., promotes Alan Queen to multi- 
media product developer and Rob 
Enslin to multimedia sales represen- 
tative. They were, respectively, CD- 
ROM developer and classical A&R rep- 
resentative. 

Andy Sullivan is named manager of 
production for BoxTop Entertainment 
in Los Angeles. He was in acquisitions 
and sales at Radio Vision. 

Ii^ormatkm forihe Merchants & Mar- 
keting Ejvcntiiv TiintUibie nhonld be 
sent to Terri Horak, Billboard, 1515 
Brvadivau New York, N.Y. I00S6. Pho- 
tographs are loelcome. 



There's Lawrence at a restaurant 
breaking bread with radio-talk-show 
host Jack Eigen and "Father Of The 
Blues" W.C. Handy at the legendary 
Chez Paree club. In another, he's in a 
two-shot with Julie Lcmdon. The inscri(> 
tion on his autographed photo with Bon- 
nie Koloc reads, "To the sweetest cutout 
man in the world." 

The wholesaler recalls he was the 
fii-st indie di-stributor of Audio Fidelity, 
the audiophile label whose slogan was 
"For those who can hear the cifference." 
"People didn't think that they would 
sell," he says of what he calls the first 
stereophonic label. "We gaw the Dukes 
Of E)ixieland and Al Hirt their first big 
breaks. I listed them at $5.95 in the days 
when ewrything wa.s $:i.98." But they 
sold through "creadve merchantlL'iing — 
I knew which dealers could move which 
items," he says. 

After half a lifetime in the business, 
LawTence has made enough contacts to 
allow him to obtain the product he and 
his customers w"ant "I always have cer- 
tain goods that other dealers don't," he 
s^^ys. "This gi\'es me the variety of prod- 
uct I need to sell a customer." 

Not limiting himself to the Chicago 
area, the veteran record man has ad\'er- 
tised in international trade directories. 
"I get orders from all over," including 
Japan. "Do you know what [customers 
from Japan] buy mostly? Classic soul! 
Mostly LPs. England buj-s a lot of soul, 
too. Etetween Japan, England, France, 
and Germany, I sell a lot of records." 

Lawrence prefers to have payment 
wired directly to his bank. "I prefer they 
wire it to my bank for two reasons. One, 
it's faster, and when one bank wires it to 
another bank, you know it's good." 

The popularity of classic pop music, 
including Tin Pan Alley staridards and 
the resurgence of Tony Bennett has put 
him in an enviable position. "I like the 
old-time nostalgic recordings," he saj's. 
"They are selling exceptionally well now, 
and I buy them by the thousands. 
They're my bread and butter" 

Ruby Sales moves a lot of product, but 
Lawrence sees some mistakes the labels 
are making that impede sales. "I think 
when they stoH)ed using liner notes, it 
was a mistake," he says. "Why not gi\'e 
a brief history of the artist and list the 
other releases in their catalog? On cas- 
sette packaging, they make the writing 
too small — I can't even read them with 
a magnifying glass." 

Gliding into his golden anni\^rsarj' in 
the business, LawTence has some ad\ice 
for those con.sidering a career in record 
retailing. "Owning your location, as 
opi>osed to renting your location, also 
contributes to your bottom line. It's like 
with a house: Once you have the down 
pajTnent, the rest is almost like rent But 
if j'ou've got a good job and a couple of 
dollars, instead of wasting them on friv- 
olous things, im-est it in jtiur business." 
Having a good reputation also pla>'s an 
important role, he says. "I was bidding 
on a million pieces out of MinneajwILs, 
and someone else offered two cents on a 
record more than me. The seller decid- 
ed to go w-ith me because he knew I 
would pay when I said I would. 

"ThLs industr>' has been great to me, 
and I think I've been great for this 
industry. Because of what I do. some 
would call me an undertaker. I believe 
I'm a .'iavior, saving laliels that ha\e fl\er- 
produced." Lawrence also gives a sec- 
ond life to music that otherwise might 
be missed completely. 



newsline... 



SPEC'S MUSIC, the 57-store Miami-baaed retailer, reports a $1 million 
loss for the first fiscal quarter, which ended Oct. 31. as sales from stores 

that have been open at least one 



year declined 12% from the 
same period last year. In the 
MUSIC first quarter of 1994, Spec's 

reported a $54,000 loss. Overall 

revenues rose 4* to $17.9 mil- 
lion from $17.2 million. The loss wa.s caused by the decline in same-store 
sales, lower profit margins on product, and costs associated with store 
openings. During the quarter, Spec's opened two stores and closed two. 



SENSORMATIC ELECTRONICS, marketer of antitheft electronic Ugs for 
music and video, says that the latest "National Retail Security Survey" 
indicates that retailers lost $25.6 billion, or 1.83% of total sales in 1994, 
to employee and customer theft, administrative error, and vendor fraud. 



LIVE ENTERTAINMENT, the home video com- 
pany, says its Family Home Entertainment 
division has acquired rights to distribute on 
home video a slate of full-length feature 
films in 1996, including an animated version 
of "Tom Sawyer." LIVE says it has obtained 
financing for the production of films from 
London-based Coutts & Co. 



THE NATIONAL ASSN. OF RECORDING Merchandisers says that Warner 
Bros, recording artist k.d. lang will perform at the Scholastic Founda- 
tion dinner March 23 during NAHM's 38th annual convention in Wash- 
ington, D.C. 



MACROVISION, which markets technology to prevent unauthorized copy- 
ing or viewing of video pro- 
grams, says it has forced 
Distributors Unlimited out 
of business. The company is 
a distributor of the black 
boxes that are designed to 
circumvent copy-protection 
devices. Macrovision says 
Distributors Unlimited is 
the 20th company to agree 
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yourmage 



to leave the black-box business. 



SONY RETAIL ENTERTAINMENT is opening an ofHce in Sony's new Euro- 
pean headquarters in Berlin in an attempt to expand the unit's activi- 
ties to Europe. Richard Groves, VP of Sony Retail Entertainment 
Europe, will manage the unit and oversee a new retail project at the 
headquarters in Berlin's PoLsdamerplatz. 



READER'S DIGEST ASSN. says that one of the first projects under its 
new programming alliance with PBS will be a portrait of American life, 
music, and culture in the '40s. After appearing on TV the program will 
be marketed to retail on home video through Turner Home Entertain- 
ment. Another program, 'Abraham Lincoln And Mary Todd," will depict 
the life of the president and his wife. 



PASSPORT MUSIC DISTRIBUTION has come up with two packaging cam- 
paigns to attract the attention of retail buyers. Personalized Mel Torme 
CDs were sent to buyers to announce the Concord Jazz "Now And 
Future Legends Of Jazz" promotion. The CD was wrapped in a velvet 
and brass ribbon with a cover autographed by Torme. For a release by 
the Verve Pipe, "Pop Smear," Passport sent buyers an imitation pipe 
bomb containing a T-shirt and a band photo. 



STAR SONG plans to transmit a concert by contemporary Christian act 
Newsboys Feb. 19 at the Space Center in Hou.ston via satellite to retail 
outlets around the country. More than 200 stores in the Parable Group 
chain of Christian retail outlets are among the retailers participating in 
the promotion for the group's upcoming release "Take Me To Your 
Leader." 



88 



BILLBOARO DECEMBER 16, 1995 



Merchants & Marketing 



Indie Xmas Records Slow Seasonal Shudders 

Stuart Back From Spain To Open A 'Can 0' Worms^ 



It'S CHRISTMAS, KILL ME: Shop- 
ping. In the mall. With no money. Pick- 
ing out the tree. Putting up the tree. 
Decorating the tree. Addressing cards. 
Fruitcakes. Relatiws. 
Sheesh. 

Little wonder people look for some 
Christmas music to cheer them up 
when the holidays roll around. 

As Dec. 25 approaches, Declarations 
Of Independents usually finds that a 
few spins of Phil Spector's 1963 clas- 
sic "A Christmas Gift To You" dispels 
any transient Yuletide blues. We also 
trj', desperately, to avoid any record on 
which an animal barks, meows, oinks. 
clucks, croaks, or quacks your Christ- 
mas favorites. 

Some may shudder at the prospect 
of seasonal songs, but for those of >"ou 
who eiyoy them, or want to stock them, 
there are a few hip indie Xmas records 
out there this year that go well with 
cocoa, a crackling fire, and a well- 
decked long-rieedlod pine. 

Robert Earl Keen's "Meiry Christ- 
mas From The Family," originally 
heard on last year's Sugar Hill album 
"Gringo Honeymoon," is among the 
funniest Chri.'itmas .songs ever record- 
ed. Check out the original and see if 
>'ou can get the Durham, N.C., label to 
part with its limited-edition live single 
of this white-trash epic. 

Tim/Kerr Records in Portland, Ore., 
has releasetl Twelfth Night offerings 
by its wonderful young aetB the Dand>' 
Warhols (a CD single version of "The 
Little Drummer Boy") and Super 
Deluxe (the EP "Electric Holiday" 
which includes the originals "AH I 
Wanted Was A Skateboard" and 
"Jenny's Gone Sleddin' With Queen"). 

Also out of the Pacific Northwest. 
Seattle's Blue Rose Record Co. has 
issued the "1 Love Christmas" EP a 
project featuring members of Super 
Deluxe, Love Batt«r>', the Posies, and 
Peach. It includes a vemon of our tra- 
ditional fa\'e. Big Star's ".lesus Christ." 

Let us not forget Nash\ille-based Oh 
Boy Records' perennial favorite "A 
John Prine Christmas," on which the 
master singer/songwritei" iieifonns his 
own ineffable "Christmas In Prison" 
and a sublime version of "I Saw 
Mommy Kissing Santa Claus." 

Lastly, if you covet an unseasonably 
tropical Christmas, the Blue Hawai- 
ians' Restless album "Christmas On 




by Chins Morris 



Big Island" will whisk you away on an 
instrumental wa\^. When was the last 
time you heard "The Little Drummer 
Boy" performed on Ha^\'aiian steel gui- 
tar? 
Peace. 

Quick HITS: Singer Syd Straw, an 

object of Declarations Of Indepen- 
dents' personal worship, has been 
signed to Capricorn Records in 
Nash\'ille. Her label debut, "War And 
Peace," is due in March. The divine Ms. 
Straw is best known for a stint as lead 
vocalist for the Golden Palominos; 
Virgin issued her solo bow in 1990 . . . 
Reigning Chicago eccentric Wesley 
Willis has [Kicted with OgMo Records 
in Redondo Beach, CaHf. Willis' label 
debut, titled "Rock & Roll Will Never 
Die" and distributed by Na\'arre Corp., 
features the bizarro performer's 
homages to such rock bands as Nir- 
vana, the Rolling Stones, and Hooiie 
& the Blowfish. 

Sundazed Music in Coxsackie, N.Y., 
has acquired the masters of "Save For 
A Rainy Day." a lost album by surf 
surs Jan & Dean. The 1JM57 set, a the- 
matic project filled with songs about 
rain, originally received only limited 
distribution on Dean Torrence's 
regional label J&D . . . Finallj; fi-om the 
hot-stove league, former New York 
Yankees and Chicago White Sox ace 
{and current free agent) Jack McDow- 
ell has released a new record, "Just A 
Thought," on Chicago-based Monster- 
disc. It's the hard-tossing pitchei-'s 
third musical project. If you're in the 
New York area, you can catch McDow- 
ell Saturday (9) at Maxwell's in Hobo- 
ken. N.J. 

Flag waving: Dan Stuart con- 
fesses candidly that he just about 
reached the end of his tether while liv- 
ing in Madrid in the early '90s. 



"I got about as alienated as I could 
get," he says. "There were days in 
Spain I became absolutely convinced I 
would newr leave alive ... It was the 
lowest point in my life, those two j-ears 
in Madrid." 

The singer/songwriter/guitarist, 
who spent the better pait of the '80s as 
lead singer for Green On Red, has 
captured the essence of this harrowing 
period on his solo album "Can O' 
Worms." The record was originally 
released by Normal Records in Ger- 
many and is now issued in the States 
by New Orleans' Monkey Hill Records. 

The core of the album is a group of 
somber songs — "La Pasionaria," 
"Expat. Blues." "In Madrid" — that 
recap Stuart's life on the skids over- 
seas. On a different note, the album 
concludes with a poignant song, "The 
Greatest," about the young Stuart's 
idol, Muhammad Ali. 

Of the latter number, Stuart says, 
reflecting as much about himself as 
about Ali, "The best thing about being 
an American is that we're allowed to 
reinvent ourselves." 

Stuart is in the process of reinwnt- 
ing himself in Tucson, Ariz., where he 
got his start musically as a member of 
the Serfers. who relocated to L.A. and 
renamed themselves Green On Red. "I 
went home, and it's the best thing I 
ewr did," Stuart says. "I realize today 
there's really nowhere to go. I realize I 
don't have to run anymore." 

For "Can 0' Worms," he was joined 
by a couple of musicians he knew dur- 
ing his sojourn in Austin, Texas, in the 
early '90s; bassist J.D. Foster (who 
also produced) and former True 
Believers guitarist Jon Dee Graham. 
Poi Dog Pondering veteran Daren 
Hess fills the drum chair. 

Of his colleagues, Stuart says, "I'm 
pretty much like Ripple wine — you've 
got to pour me in a silver goblet to 
make me tolerable." 

Stuart, who sounds more balanced 
and content than he ever was in his 
manic days in L.A., expresses great 
satisfaction with his new record. "1 
said, 'I'll make this little i-ecord, and 
I'll make it for me,' " he says. "I think 
it'.s my fii-st truly honest record." 

With his recording band in tow, ,Stu- 
art will play a couple of weeks of club 
dates, starting on the West Coast, in 
January. 



SOUNDTRACK ON SALE AT CINEMAS 

(Continued from pagv 87) 



other words, we're saying to the music 
industry that right now you have MTV 
on the box in the living room, and it 
certainly has been a valuable market- 
ing tool. However, we think we have 
something better and more e.xciting." 

Wingate sa>'s. "What we want to do 
is get the music video in front of as 
many people as we could before 
Christmas and before the release of 
the film. We liked the idea of showing 
the \ideo in an emironment where the 
audience is a captive one." 

He sa>*s that the difference between 
showing the video on TV versus the 
big screen is that at theaters there are 
fewer distractions or less "clutter." 
"Theatrical exhibition gives you peo- 
ple's full attention; the phone is not 
ringing and the kids are not trying to 



talk to you at the same time. General- 
ly, it's very hard to get to people with- 
out other interruptions. With this pro- 
gram, we're getting to people in a 
closed, nonduttered environment." 

He adds, "I don't think that we 
would embark on putting videos into 
a movie theater unless we felt that it 
was a perfect fit with the moviegoing 
experience." 

He says that sales of the album so 
far hare been strong at theaters locat- 
ed in areas with a large African- 
American population. 

Rick Bleiweis, senior VP of mar- 
keting at BMG Distribution, which is 
distributing the album to General Cin- 
ema theaters, says this experiment is 
just the beginning of selling records 
in places usually not associated with 



record sales. "As labels and distribu- 
tors, we are always looking and will 
keep doing these kinds of things to 
find new outlets to expose and sell 
applicable product that in no way 
undermines the regular music retail 
base." 

Bleiweis says he agrees with the 
new marketing concept since it goes 
after an "incremental" or add-on busi- 
ness rather than attempting to 
replace music store sales. "The real 
key here is [that a movie theater isl a 
specific environment with very limit- 
ed SKUs as compared to a music store 
environment, where the business is 
driven more by price, selection, cus- 
tomer service, and things that are 
important in the regular retail envi- 
ronment." 
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Metromedia Deal Makes A 
Fruitful Alliance For Bianco 



MFTER a little more than five 
years, Joe Bianco, chairman of 
Alliance Entertainment Corp., is on 
the verge of achieving two of his 
dreams. He is about to become a very 
wealthy man and will soon enter the 
movie and home video businessL.^. 

On Nov. 30, Metromedia Interna- 
tional Group, a division of the con- 
glomerate Metromedia, agreed to 
acquire Alliance Entertainment for 
about $533 million in stock, with the 
deal set to close in March (see story, 
page 7). As part of the deal, Bianco 
will become CEO of the division that 
includes Metromedia's entertainment 
ventures, among them Orion Pic- 
tures, Orion Home Entertainment, 
MCEG Sterling, and the Motion Pic- 
ture Corp. of America. 

Beyond the entertainment division, 
the deal likely puta Bianco in line to 
become the next CEO at Metromedia, 
a media and 
telecommunica- 
tion.s company 
put together by 
John Kluge, an 
81 -year-old bil- 
lionaire. 

Bianco current- 

ly owns about ^^^^^^^^^ 

20% of Alliance 

Entertainment, which means that his 
shares are worth about $1(H) million. 
Of course, if Metromedia's stock 
price increases, it sweetens the pot 
for Bianco, not to mention Alliance 
shareholders. 

Not a bad payday for Bianco, 45, 
who built Alliance with other people's 
money. But Bianco wasn't always an 
entrepreneur. After graduating from 
Yale Law School, he went on to teach, 
and by the age of 31 he was the asso- 
ciate dean of New York's Yeahiva Uni- 
versity Cardozo Law School. But he 
soon left the halls of education and 
entered the business world. 

In the early '80s, he acquired the 
rights to U.S. distribution for Lotus 
Performance, a British sports car 
company. At the time, car sales were 
hard to come by, so Bianco used his 
knowledge of tax laws and financing 
to create a limited-edition partner- 
ship that provided a modest tax 
write-off to induce well-heeled cus- 
tomer.i to buy a Lotus from him. 
i according to a 1983 Forbes article. 
} The partnership raised money and 
customers for his distributorship. 
Bianco was further helped when for- 
eign currency trading swung in his 
favor, giving him greater profits. 

In 1987, he sold his business to 
General Motors, earning him an 
undisclosed sum that was presum- 
ably in the millions. That's when he 
began prowling for his next business 
opportunity, the one that would 
cement his financial stature as a 
multimillionaire. 

In 1990, Bianco entered the music 
business by acquiring a controlling 
interest in Bassin Distributors for 
about $24 million, the bulk of which 
was put up by an investment unit 
from CIGNA. Until Bianco came 
along, the one-stop business was 
regarded as unattractive, a backwa- 
ter of the music industry'. But in buy- 
ing a one-stop. Bianco saw something 
that many of the music industry's 
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finest financial minds had over- 
looked — a steady fash flow that coukl 
be marketed to Wall Street. 

Armed with that steady income 
stream. Bianco cut deals raising cap- 
ital that allowed him to buy other 
one-stops such as CD One Stop and 
Abbey Road Distributors; indepen- 
dent distributors Encore Distribution 
and Independent National Distribu- 
tors Inc.; labels Castle Entertain- 
ment, Concord Jazz, and Sound Solu- 
tions; South American wholesalers 
Discmusic, Canta Brasil, and Braisi- 
som; and even a management compa- 
ny, Premier Artist Services. 

Along the way. Bianco has made 
millionaires out of a lot of people, 
including Jerry Bassin. former 
owner of Bassin Distributors; Bruce 
Ogilvie, former owner of Abbey 
Road Distributors; Allan Meltzer, 
former owner of CD One Stop; and 
Anil Narang, 
Alliance's vice 
chairman, who 
will run Metro- 
media's enter- 
tainment busi- 
ness with Bian- 

^^^"'"'"^^^^^ When Bian- 
co first bought 
Bassin, he thought he wasgoing to be 
in the music business for three years, 
buy a couple of one-stops, and go 
public. Eventually he would find a 
way to bow out, take home his money, 
and then move on to his next business 
venture, which he hoped would be his 
entree into the movie business in one 
form or another. 

But as he made his way through 
the music industry, sifting for oppor- 
tunities, he realized that Alliance's 
potential was greater than he initial- 
ly sus[>ected. So he kept on building 
and adding new dimensions to the 
company, all the while positioning it 
as an attractive takeover target for 
bigger entertainment companies. 

Earlier in the year, Bain Capital, 
an investment firm, tried to buy 
Alliance for $9 a share, but was 
turned down and instead bought a 
stake in the company. At the time. 
Bianco privately said his selling price 
was $12 a share. It looks like he is 
going to get that and get into the 
movie business as well, all in one fell 
swoop. 

But just because Bianco is now in 
the movie busine.'is, don't expect him 
to turn his back on the music indus- 
try. He is in the process of stream- 
lining the various operations under 
the Alliance umbrella — a massive 
task unto itself that is far from com- 
pleted. 

While others think that eventually 
Alliance will pursue the creation of 
front-line music. Bianco ;»a>'s he is con- 
tent to own catalog labels. He dis- 
misses the notion that he will try to 
make Metromedia into the seventh 
major. The combination of Alliance and 
Metromedia International Group goes 
a long way toward creating a fully 
integrated entertainment company. 

Bianco says there are plenty of 
cross-opiwrt unities with a movie stu- 
dio, a telecommunications empire in 
Eastern Europe and Asia, and 
Alliance's assets. 
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They're 
Back!!! 

Our favorite friends 

from Oliver & Company 

return lo the big screen in 
Maich 1996. This lake on 
Cliarles Dicliens" famous tale 
is a New York City adventure 
like no other! And wilh a 
soundtrack that's got downtown 
rocking, uptown swinging, 
and a ballad that covers it all. 
families will be looking to 
add this one lo their IJisney 
music collection! 

Walt Disney Records is 
re-relcasing the Original 
Movie Soundtrack, featuring 
Billy U<v\. Bette Midler, and 
Huey Lewis on CD and 
cassette. As part of the 
theatrical rc-rclease. bright, 
new packaging will match 
the film poster art for this 
Disney animated musical. 

Plus, kids can relive the 
adventure of our lovable kitty 
Oliver and his pals with the 
Oliver & Company Read- 
Along too! 

So gel ready for the movie 
and make sure to order the 
Oliwr & Company Soundtiiick 
and Read-Along today! 




Share the music 
of Disney 

al (mr wehxile: 
lntp://www. disney.com/rccords 
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Sony To Open 'Sesame Street' Audio Titles 

Multicultural Titles Bringing Kids The World 
T, 



I ELL ME HOW TO GET: Sony Won- 
der is running a gamut of promotions, 
with seven "Sesame Street" audio 
titles ready for release Jan. 18. Three 
new music titles, a pair of new book 
and tape packages, and two book/tape 
roreleases arc beinp supi>orte{l by a 
^-earlong national mai*keting cami>aign, 
which includes television and print 
atK'crtising, a coupon booklet, a sweep- 
stakes, and a 130-station radio promo- 
tion. 

The new amlio titles are "Sing Along 
Travel Songs," "Silly Songs," and 
"Bert & Ernie's Greatest Hits," each 
$13.98 on CD and $9.98 on cassette. 
Book/tape release "Big Bird's Band 
Plays Together" is the first in a new 
series called "Kids' Guide To Life," 
which, in typically amusing "Sesame 
Street" fashion, focuses on common 



by Moira McCormick 



developmental problems for preschool- 
ers and their parents ("Big Bird's 
Band" illustrates cooperative play). 
The other new book/tape package is 
"The Magic Shoes," featuring junior 
Muppets Zoe and Elmo. Rereleased 
lx)ok/tajw coml)os are "Oscar's Grouch 
Jamboree" and "Rosita's Block Party." 
All book/tape releases are $6.98. 
Thirty-second TV spots are set to 



air on mUional cable and local daytime 
TV in February, with the print ads tar- 
geting consumer family magazines 
scheduled to kick off in March. Sony 
Wonder is participating in the coupon 
booklet "Sesame Street On Parade," 
along with other "Sesame Street" 
licensees, to the tune of $75 in com- 
bined total savings. Sony Wonder's 
rebate coupon. goo<l for $1.50 ofT all its 
"Sesame Street" product, will appear 
in 3 million booklets distributed in- 
IMickage in "Sesame Street" licensed 
products. 

A Sony Wonder/Sesame Street mag- 
azine Fun Time sweepstakes Is being 
developed and is designed to run for 
approximately a year. The ."^late of 
prizes will include "Sesame Street" 
audio and book/tape packages, as well 
as Sony Electronics products. The 
(Continued on next fHige) 



NEW BUDGET TRADITION AT RYKO 

(Coiitinned fmin jHige II) 

and we're not afraid to let people know 
about it." 

The first flight of Rykodisc CDs will 
include "The I.«irk In The Morning," a 
1955 album of Irish folk music that 
marked the first collaboration between 
Liam ('lanc>' and Tommy Makem. who 
w^re famoasly partnered (with Patnck 
Clancy and sibling Tom) in the |>opu]ar 
group the Clancy Brothel's & Tommy 
Makem through the '80s. 

Blues and folk titles include Odetta's 
celebrated 195G debut, "Otletta Sings 
BalliuU And Blue.s"; "Autobiography In 
Blues" and "Country Blues," 1959-60 
albums by Texas singer/guitarist Light- 
nin" Hopkins; "Treat Me Right," a 1951 
Eurojwan session by Chicago blues titan 
Big Bill Broonzy; and "Goodnight 
Irene," a 19:i9 Musicraft session by leg- 
endary singer and 12-string guitarist 
Lead Belly 

Jazz Is represented by "Hawk Talk," 
a string-laced 1963 session by tenor sax- 
ophonist Coleman Hawkins; "Wildi-ool," 
a 1958 reunion of Woody Herman's 
Herd, featuiing guest guitainst Charlie 
Byrd; and "Moon Glow," a 1949 trio ses- 
sion by piano romantic Errol Gamer. 

The first release is rounded out by 
"Flamenco!," a representative session 
by guitar master Carlos Montoya. 




LEAD BELLY 

Future Tradition releases will include 
titles by Charlie Parker, Charlie Chris- 
tian. Earl "Fatha" Hines. the Clancy 
Brothers, A.L. Lloj-d & Ewan MacColl. 
Sonny Terrj' & Brownie McGhee, Blind 
Lemon Jefferson, and Woody Guthrie, 
among others. 

Rykodisc product manager David 
Greenberg saj-s that Tradition will issue 
three more 10-album flights after the 
Februarj' raft for a total of 40 titles in 
the first year. 

Grecnl>erg adds that the Tradition 
releases will be packaged in clear jewel 
boxes with plastic top-spines to differ- 
entiate them from Ryko's green jewel 
boxes for its top-line product. The 
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albums will also be dres^d up with new 
cov-er art and newly commissioned liner 
notes. 

"We've gone to the Library of Con- 
gress and found archi\'al photographs," 
GreenbtTg says. "Liam Clancy wrote 
really great, funny liner notes for 'The 
Lark In The Morning" that basically give 
the whole background of the time and 
how important this record is. The Light- 
nin' Hopkins [albums] have great liner 
notes by the producer, Mack 
McCormick." 

He adds, "We're also writing liner 
notes not just for the aficionados. For a 
lot of people, this is probalily going to be 
their first Errol Garner album, proba- 
bly their first OlctUi album." 

Masters are being cleaned up using 
both the NoNoise and CEDAR process- 
es. 

"I just heard the Lead Belly today 
and the Big Bill and the Carlos Montoya, 
and they're light-j^ears better than the 
masters we were handed," Greenberg 
sa>'s. 

Hammond says that Rykodisc will 
look to sell Tradition pnxluct in such 
regular budget outlets as "speed tables 
in the big discount places." 

^\^hile the lalx^l has not yet prei>ared 
any special point-of-purchase bins or 
tlumjjs, Hammond says, "that's certain- 
ly something we're hoping to have in our 
arsenal as the series gi-ows." 

He adds. "We're looking to buiki retail 
promotions with most of the major 
chains . . . The way that one needs to 
achie\"e that is by laying out some co-op 
dollars, and we are preiwred to do that 
in the right situation to create the right 
kind of display opiwrtunities." 

For radio and retaU, Hammond says, 
"Well be (kiing a [prenwtional CD] sam- 
pler on each [flight of] 10 . . . We don't 
exj)ect 10 albums to i-eceiw in-store play 
on any given day, but we'll be doing a 
sampler with two tracks from every 
album." 

As far as the target audience for Tra- 
dition, Hammond saj-s. "There's a buyer 
out there who wants to get a little below 
the surface and isn't just going to buy 
'The Clancy Brothers' (Jreatest Hits.' 
That's the kind of huj-cr wx''\t? tradition- 
ally appealed to. and hopefully by mak- 
ing these availal)le at an attractive price 
we'll be able to do that with tJiis series 
xs well." 
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COMPILED FROM A NATIONAl SAMPLE OF RETAIL STORE A%D RACK SALES 
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ARTIST lllllll TITLE 

LA8EI 4 NUMBERDISTRIBUIING lABEl (SUG UST PRICE) ■ ■ " 


WKS OH 
CHAHT 


1 


1 


★ ★ No. 1 * ★ 

KENNV G A' MIRACLES: THE CHRISTMAS ALBUM 

APlsrA ;c9a;69S) 6 at No. 1 


8 


2 


2 


MARIAH CAHEV A' MERRY CHRISTMAS 

■•! 110^8' . I- 


5 


3 


MANNHEIM STEAMROLLER A' A FRESH AIRE CHRISTMAS 


40 


4 


4 


HARRY CONNICK, JR. A WHEN MY HEART FINOS CHRISTMAS 


14 


5 


6 


BOYZ II MEN A CHRISTMAS INTERPRETATIONS 


15 


6 


5 


MANNHEIM STEAMROUER A' CHRISTMAS ALBUM 

AMERICAN GRAMAF'I-C\t '9 14 


40 


7 


11 


VINCE GILL A LET THERE BE PEACE ON EARTH 

I',- * ' . 1 j:- ■ - Mh 


13 


8 


8 


AMY GRANT A HOME FOR CHRISTMAS 

AIM SilOOOl 


22 


9 


9 


THE BEATLES A' SGT. PEPPER'S LONELY HEARTS CLUB BAND 


116 


10 


14 


VARIOUS ARTISTS A' A VERY SPECIAL CHRISTMAS 


33 


11 




THE BEATLES A- ABBEY ROAD 


82 


12 


16 


NAT KING COLE • CHRISTMAS SONG 


32 


13 


15 


CROSBY/SINATRA/COLE IT'S CHRISTMAS TIME 


25 


14 


18 


VARIOUS ARTISTS A A VERY SPECIAL CHRISTMAS 2 


18 


IS 


r'l 


THE BEATLES A' 1967-1970 


ii 


16 


1-' 


GARTH BROOKS A BEYOND THE SEASON 

1 1'.' 'Jd'lS 98) 


23 


17 


12 


THE BEATLES A 1962-1966 

CAPITA'. '^~C"iTi' ■ ■' ? 1 961 


35 


11 


22 


BARBRA STREISAND A* CHRISTMAS ALBUM 

C0LUW81A 1" " : t^t 


29 


19 


21 


VARIOUS ARTISTS CONTEMPORARY GOSPEL CHRISTIMAS 


3 


20 


IJ 


THE BEATLES A THE BEATLES 


30 


21 


20 


ELVIS PRESLEY A ELVIS' CHRISTMAS ALBUM 

RCA ; ■■ ■- ; 


14 


22 


28 


THE CARPENTERS • CHRISTMAS PORTRAIT 


29 


23 


27 


AARON NEVILLE SOULFUL CHRISTMAS 


8 


24 


17 


THEBEATLESA' RUBBER SOUL 

CAPITOL 46440" 


5 


25 


25 


BILLBOARD'S GREATEST CHRISTMAS HITS 1955'PRESENT 


20 


26 


30 


NEIL DIAMOND A THE CHRISTMAS ALBUM 

COLUMBIA I- -'i ' '8 


18 


27 


26 


BING CROSBY WHITE CHRISTMAS 
LASER. Hi^'T 1 1414 ■ - - 


11 


2< 


29 


THE MORMON TABERNACLE CHOIR CHRISTMAS WITH... 


8 


29 




VINCE GUARALDI CHARLIE BROWN CHRISTMAS 

FASTAS' 6.151 ' ■ . ■., 


17 


30 


31 


NEIL DIAMOND • THE CHRISTMAS ALBUM VOLUME II 

COLUMti'J^ btikb . 'ri LU' lb ^ti) 


2 


31 


32 


NATALIE COLE HOLLY & IVY 

ELEK'Rffi 6'. 1 : il"' "i3'lt; 98' 


2 


32 


33 


GLORIA ESTEFAN A CHRISTMAS THROUGH YOUR EYES 




33 


23 


THEBEATLESA REVOLVER 


4 


34 


40 


ALAN JACKSON* HONKY TONK CHRISTMAS 


11 


35 


24 


THE BEATLES A' MAGICAL MYSTERY TOUR 


3 


X 




CARRERAS DOMINGO PAVAROTTI CHRISTMAS FAVORITES 

SONY CLASSICAL 53 '25 ■ ■■■ I . - iHi 


5 


37 


4j 


TONY BENNETT SNOWFALL ■ THE CHRISTMAS ALBUM 

COLUMBIA bt>J!;9 ID. 98 tQ'lS 981 


8 


38 


38 


REBA MCENTIRE • MERRY CHRISTMAS TO YOU 

MCA i^03' "1 


11 


39 


45 


JOHN TESH • A ROMANTIC CHRISTMAS 

CIS ■ - ; • - : 


16 


40 


36 


THE BEATLES • LET IT BE 


3 


41 




ANDY WILLIAMS THE NEW CHRISTMAS ALBUM 


j 


42 




THE TEMPTATIONS • GIVE LOVE AT CHRISTMAS 


13 


43 


35 


SOUNDTRACK A' GREASE 

POLVr-<lR - -.M^9a'I5.98l 


55 


44 


39 


THE BEATLES • HELP 


3 


49 




DOLLY PARTON • HOME FOR CHRISTMAS 


3 


4t 




THE GUNN MILLER ORCHESTRA IN THE CHRISTMAS MOOD 

LAStRLlGHI ;Sil8 : 'br 


9 


47 




JOHNNY MATHIS A' MERRY CHRISTMAS 

C0LUM8IA8021 ■ r .^ 9,- 


23 


48 


50 


JOHN TESH A FAMILY CHRISTMAS 


3 


49 


il 


THE CHIPMUNKS CHRISTMAS WITH THE CHIPMUNKS 


2 


50 


44 


PINK FLOYD A' THE WALL 

: . MtilA *fc;a.v 1698EQ'3I 98) 


239 



Catalog albums are older titles which have previously appeared on Ttie Billboard 200 Top Albums chart 
and are tegistenng signilicant sales- • RecoftJing Industry Assn. Of America (RIAA) certification for sales 
or 500.000 units. A RIAA certilication tor sales of 1 million units, with muttimillion sellers indicated by 
a numeral following the symtiol. Most albums available on cassette and CO. 'Asterisk indicates vinyt LP 
IS available. Most tape prices, and CO prices (or WEA and BMG labels, are suggested lists. Tape prices 
marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices, 
■ indicates past or present Heatseeker lille. c 1995. Billboard/'BPI Communications, and SoundScan. Inc. 



Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 



BILLBOARD DECEMBER 16. 1995 



91 



Billboard. 



FOR WEEK ENDING DECEMBER 16, 1995 



Top Christmas Albums 


THIS WEEK 


LAST WEEK 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BV SoundScan- 

III"" 

TITLE LABEL & NUMBER/DISTRISUTING LABEL ISUG LIST PRKE 
OR EQUIVALENT FOR CASSfTTEXD) 


1 


1 


★ ★ NO. 1 * ★ 

MANNHEIM STEAMROLLER AMCRic«MGRAMKPHONEl»SIII.9S'17.9SI 
CHRISTMAS IN THE AIRE A' 


1 


2 


KENNVG 

MIRACLES: THE HOLIDAY ALBUM A' 


ARISTA 18767 [10 9a'L6981 


3 


3 


MARIAH CAREY 

MERRT CHRISTMASA' 


COLUMBIA 64222 110-98 £0^6.981 


4 


6 


LUTHER VANDROSS 

THIS IS CHRISTMAS 


LV 57795-ytPlC [10,9»16 981 


i 


4 


MANNHEIM STEAMROLLER 

A FRESH AIRE CHRISTMASA' 


AMERICAN GRAIAAPHQNE 1966 [9.9&14.98I 


1 


5 


HARRY CONNICK, JR. 

WHEN MY HEART FINDS CHRISTMASA 


COLUMBIA 57S50 11098 E(V16.9ei 


7 


8 


BOYZ II MEN 

CHRISTMAS INTERPRETATIONS A 


MOTOWN 63636S 1 10.9S16 981 


1 


7 


MANNHEIM STEAMROLLER 

CHRISTMAS ALBUM A' 


AMERICAN GRAMAPHONE 1964 19 9&14 981 


1 


11 


VINCE GILL 

LET THERE BE PEACE ON EARTH A 


MCA 10877 1109ai5961 


M 


9 


AMY GRANT 

HOME FOR CHRISTMASA- 


AiM 540001 110.9*16.981 


U 


12 


VARIOUS ARTISTS 

A VERY SPECIAL CHRISTMASA 


A&M213911 110.96/16.981 


It 


17 


KAT KING COLE 

THE CHRISTMAS SONG • 


CAPITOL 46318 17.9»1198l 


13 


14 


CROSBY/SINATRA/COLE 

IT'S CHRISTMAS TIME 


LASERtlGHT lSIS2(2.9a%98l 


14 


18 


VARIOUS ARTISTS 

A VERY SPECIAL CHRISTMAS 2 A 


A&M 540003 110.9&16.98I 


19 


19 


KIRK FRANKLIN AND THE FAMILY GOSPOCEmRlC72130l9Mn5 9ei 
KIRK FRANKLIN AND THE FAMILY CHRISTMAS 


11 


21 


THE TRACTORS arista 18805 110.WI6 961 
HAVE YOURSELF A TRACTORS CHRISTMAS 


17 


20 


GARTH BROOKS 
BEYOND THE SEASON A' 


CAPITOL NASHVILLE 98742 IlO.Wt 5.981 


11 


10 


STEVEN CURTIS CHAPMAN 

THE MUSIC OF CHRISTMAS 


SPARROW 51489 [9.9&I3.981 


11 


23 


BAR8RA STREISAND 

CHRISTMAS ALBUM A' 


COLUMBW 9557' (5 96 EI19 981 


20 




VARIOUS ARTISTS 

CONTEMPORARY GOSPEL CHRISTMAS 


REGENCY NELSON U444/W0RD(3 99i'4 991 


21 


22 


avis PRESLEY 

ELVIS' CHRISTMAS ALBUM A' 


RCA 5486* 17 98/1 1.981 


22 


13 


ALL-4'ONE 

AN ALL-4 0NE CHRISTMAS 


BLITZ2 82&4&ATLANT)C (109^16.981 


23 


15 


VARIOUS ARTISTS 

A WINTER'S SOLSTICE V 


WINDHAM HIU 1 1174 (1098/16.981 


24 


29 


THE CARPENTERS 

CHRISTMAS PORTRAIT • 


A&M 215173 (10.9aa5.981 


25 


27 


AARON NEVILLE 

SOULFUL CHRISTMAS 


AtM540127(I09»1696I 


28 


16 


VARIOUS ARTISTS 

CELTIC CHRISTMAS 


WINDHAM HILL 11176 (10.9&I5 981 


21 


25 


BILLBOARD'S GREATEST CHRISTMAS HITS rhino 70636 16 98/9 981 
1955 . PRESENT 


21 


30 


NEIL DUMOND 

THE CHRISTMAS ALBUM A 


COLUMSIA 52914 (10.96 £1^15.981 


29 


29 


BING CROSBY 

WHITE CHRISTMAS 


lASERUGHT 15444 (2 98.6.981 


30 


29 


THE MORMON TABERNACLE CHOIR 

ri' ■ iV' . .v.IH... 


LASERUGHT 12198(2.98/4.981 


31 




VINCE GUARALDI 

A CHARLIE BROWN CHRISTMAS 


FANTASY 6431 199*15981 


32 


32 


NEIL DIAMOND 

THE CHRISTMAS ALBUM VOLUME II • 


COLUMBIA 66465 1 1 0 96 EOl 6 981 


33 


33 


NATALIE COLE 

HOLLY 8, IVY 


ElfKTRA 6I704«G (10.9»16 981 


34 


35 


SING-ALONG 

DISNEY'S CHRISTMAS 


WALT 0«HEV 60882 1 10 96 C«s«n»l 


39 


34 


GLORIA ESTEFAN 

CHRISTMAS THROUGH YOUR EYES A 


EPIC 57567 (1098 EIV16.981 


31 


24 


JOHN BERRY 

0 HOLY NIGHT 


CAPnOL NASHVILLE 32663(1098/15981 


37 


37 


ALJVN JACKSON 

HONKY TONK CHRISTMAS • 


ARISTA 18736(10.98/15.981 


31 






SONY CLASSICAL 53725 (5.96 E(^.981 


39 


39 


TONY BENNETT 

SNOWFALL THE CHRISTMAS ALBUM 


COLUMBIA 66459 (10.98 E(V15.9ei 


44 


36 


REBA MCENTIRE 

MERRY CHRISTMAS TO YOU • 


MCA 42031 (2 98/5 961 



Merchants & Marketing 



^3 Albums with the greatest sales gains this week, • Recwdmg Industry Assn, Of America (RIAA) 
certifiCJtion for sales ot 500.000 units. A RIAA certification lor sales ot 1 million units with each 
aiKRlKMial (TiiMkm indicated by a numeral tollowlng the symbol. All albums available on cassette and 
CD. 'Aslertsk indicates vinyl LP is availaWe. ■C'1995, Billboafd/BPI Communications, inc 



CHILD'S PLAY 

fContitiued from preceding patje) 

national radio promotion program 
involves "Sesame Street" audio and 
book/tape product to be giwn away on- 
air four times per day for one week. 
More than 2,500 mentions will run on 
top 40, adult contemporary, oldies, and 
country stations. 

A \'anety of point-of-purchase mate- 
rial is also available, including color 
streamers and shelf talkers, floor and 
counter displays, window slings, and 
12- by-12-inch album flats. 

Deck the HALLS: Walt Disney 
Records' "Toy Story Read-Along," 
which jumps 4-1 on the Top Kid 
Audio chart after four weeks, leads 
the pack of Disney holiday titles. Dis- 
ney's book/tape "Storyteller Series" 
offers "Pocahontas: Listen With Your 
Heart Read-Along," which moves 17- 
1.5 on the chart this week. 

Also available is the "Toy Story" 
soundtrack, which includes a duet 
between Lyle Lovett and film song- 
writer Randy Newman, and "Dis- 
ney's Chri.stmas Sing-Along," with 
10 traditional carols rendered by 
Mickey, Minnie, and the gang. 

Independent artist Jim O'Grady's 
new "Boogie Woogie Christmas" 
(College Street Publishing, Healds- 
burg, Calif.) contains familiar holiday 
airs along with O'Grady originals, 
such as the title tune, not to mention 
a rendition of " 'Twas The Night 
Before Christmas." 

The whole wide world: The 
estimable Ella Jenkins has relea.sed 
a new compilation album on Smith- 
sonian/Folkways, "Multicultural 
Children's Songs," a 23-cut com- 
pendium of Jenkins' trademark glob- 
al offerings. The album includes 
songs, in Jenkins' words, '*from the 
roots of my own African-American 
culture anil my own childhood on the 
south side of Chicago." 

Former Moody Blues keyboardist 
Mike Finder goes global with his 
first kids album, "A Planet With One 
Mind" (One Step Records, Auburn, 
Calif.). It contains Finder's music 
and narration of classic children's 
stories from around the world, such 
as Tomie de Paola's "The Legend 
Of The Indian Paintbrush" and 
Chuang Tiu's "The Butterfly Boy." 
It's the first such release in a pro- 
posed series of three cultural 
albums. 

KiDBITS: Listening Library of Old 
Greenwich, Conn., has launched new 
audiobook imprint Words Take 
Wing, based on popular fantasy 
books for 8- to- I'i-year-olds. Best- 
selling fantasy author Bruce Coville 
acts as recording director for the 
series, for which the first four 
releases comprise books by Natalie 
Babbitt, Lynne Keid Banks, Jane 
Yolen. and Coville himself . . . Lat- 
est audio releases from K-tel Inter- 
national's Kid-Tel imprint include a 
pair of A.A. Milne audiocassettes, 
"Christopher Robin Gives A Pooh 
Party" and "Kanga And Roo Come 
To The Forest"; "Hello Kitty's First 
Read-Along"; "Hello Kitty Bakes A 
Cake" (theme song by Joanie Bar- 
tels); and "The Dinosaur Who 
Wouldn't Brush His Teeth," which is 
narrated by TV's Garry Marshall 
and includes a toothbrush, tooth- 
paste, and floss. 




All Mixed Up. In order to promote their latest album, "Vertigo," Xemu recording 
act Poets & Slaves recently played an in-slore set at the Coconuts Rockefeller 
Piaza store in Manhattan. Shown, from left, are Warren Schatz, managing direc- 
tor of Xemu; band member Bobby Bumpus; Billy Bell, manager of national sales 
and marketing at Touchwood Records, Xemu's distributor; band memt>er Evan 
Batchellor; Scott Schiff, owner and managing director of Touchwood; band 
member Tim Brown; Ralph Lingis, GM at Coconuts; and band member Martin 
Trum. 



BillboOrdo for week ending DECEMBER 16, 1995 


Top Kid Audio . 






CHART 


Conpilcd from a luttMtal saitple of rotail itort Hd rack SoundScana 
salts reports colloclod. compilod. and providod l>y lllllll 


X 


s 

3 


z 

o 

S 


ARTIST/SERIES TITLE 
LABEL. CATALOG NUMBtR/OISTRIBUTING LABEL (SHELF PRICE) 








■k-k-k No. 1 A A * 


1 


4 


4 


REAO-ALONG TOY STORV 
WALT OlSNEr 60265 (6 M CKStnol 


2 


2 


5 


SING-ALONG DISNEY'S CHRISTMAS 
WALT DISNEY 60882 110.98 Cassettel 


3 


1 


15 


VARIOUS ARTISTS CLASSIC DISNEY: VOL 1 - 60 YEARS OF MUSIOL MAGIC 

WALT DISNEY 60865110.98/16.98] 


4 


7 


7 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 
WALT DISNEY 60863 (9.98/16.981 


5 


9 


14 


REAO-ALONG A POCAHONTAS 
WALT OlSNEY 60258 16.98 CKsettel 


« 


8 


6 


READ-ALONG POCAHONTAS: THE SPIRIT OF GIVING 

WALT OlSNEY 60262 (6.98 Cassettel 


7 


6 


15 


VARIOUS ARTISTS CLASSIC OlSNEY: VOL. II - 60 YEARS OF MUSICAL MAGK 

WALT OlSNEY 60866 ( 1 0.98/1 6.981 


B 


3 


5 


CEDARMONT KIDS CUSSICS CHRISTMAS FAVORITES 

BENSON 058 13.98/6.98) 


9 


S 


5 


CEDARAM>NT KIDS CLASSICS CHRISTMAS CAROLS 
BENSON 054 (3.98/6.981 


10 


11 


10 


BARNEY BARNEY'S SUEEPYTIME SONGS 
BARNEY MUSIC 35101/EMI C9.9&16.98I 


11 


13 


15 


SING-ALONG A POCAHONTAS 

WALT DISNEY 60876 (10.98 Cassette) 


12 


10 


10 


VARIOUS ARTISTS THE MUSIC OF DISNEY'S CINDERELLA 
WALT DISNEY 60886 19.98/16.981 


13 


12 


15 


BARNEY k! BARNEYS FAVORITES VOL 1 

SBK 271 IS^MI (9.98115.98) 


U 


16 


14 


REAO-ALONG THE LION KING 
WALT DISNEY 60254 (698 Cassettel 


15 


i; 


3 


READ-ALONG POCAHONTAS: USTEN WITH YOUR HEART 
WALT DISNEY 60263 (6.98 Cassettel 


16 


21 


4 


REAO-ALONG LION KING; BRIGHTEST STAR 
WALT DISNEY 60256 (6.98 Cassettel 


17 


19 


15 


SING-ALONG A THE LION KING 

WALT DISNEY 60857 1 10.98 Cassette) 


M 


18 


15 


KENNY LOGGINS • RETURN TO POOH CORNER 

SONY WONDER 57674/COLUMBIA (9.98 EQIl 3.981 


19 


23 


10 


BARNEY • BARNEYS FAVORITES VOL. 2 

BARNEY MUSIC 28338/EMI (9.98/16.98) 


20 


RE-EHTUr 


REAO-ALONG THE LION KING: FAR FROM THE PRIDE LANDS 

WALT DISNEY 60257 (6 98 Cjssctte) 


21 


25 


15 


VARKXIS ARTISTS FEATURING L£BO M • THE UON KING: RHYTHM Of THE PRIOC UtNDS 

WALT DISNEY 60B71 (10 Qa-16.98) 


22 


RE-Eimiir 


MY FIRST READ-ALONG SIMBA'S HIDE & SEEK 

WALT DISNEY 60259 15.99 Cassette) 


23 


M 


14 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 

BENSON 217 (3.9a6.98l 


24 


RE-EimV 


MY FIRST SING-ALONG ACTIVITY SONGS 
WALT DISNEY 60623 15.99 Cassettel 


n 


BE.ENTBV 


BARNEY BARNEY AND BABY BOP'S BAND 



Ctiildien'j reconllngs: original sountftracks excluded. • Recording Industry Assn. 01 Americj (RIAA) cerlifiution tor 
sates ot 500,000 units, 4 RIAA certification tor sales of I million units, with miittimillion Mllefs IndicatBd by a numcfal fot- 
lowmg me symbot. Most albums ava>lat>ie m cassette and CO 'Asterisk indicates vrnyl LP is available. Uost tape pnces. 
and CD prices lot WEA artd BMG labels, are suggested lists. Tape prices tnarked EO. and all ottiet CO prices, an eqiiivaleU 
poets, wtiict) art proitcled from «fii>tesale prices c 1995, B>llboar(l>'BPl Communicattons. and Soundsun. Inc. 
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Nettwerk Marks 10 Years With 'Decadence' 



■ BY BRETT ATWOOD 

LOS ANGELES— Indie label Nett- 
werk Records is celebrating its lOlh 
anniversary in music with multimedia. 
The Vancouver-based company is 
releasing "Decadence," a five-disc 
enhanced-CD boxed set that docu- 
ments the label's roots in dance rock 
up to its recent rise to platinum-lewl 
IK)p sales with Sarah McLachlan. 

Nettwerk is also spinning off its 
internal multimedia department into a 
separate company. A few members of 
Nettwerk's multimedia staff have 
moved to New York to form the new- 
venture Nettmedia, which will contin- 
ue to be responsible for internal new- 
media duties as well as outside pro- 
jects. Among the projects already on 
tap are enhanced CDs for Reprise act 
Barenaked Ladies and EMI rockers 
the Tea Party 

"Music is still the most imi>ortant 
thing to us, but we really believe in the 
future of the enhanced-CD format," 
says Lane Dunlop. Nettwerk VP of 
new media, who is also assuming the 
title of president of Nettmedia. 

Nettwerk has a reputation for being 



one of the music industry's earliest 
adopters of new me<lia. The company 
was among the first record labels to 
establish a presence on the Internet's 
World Wide Web. Sarah McLachlan's 
"The Freedom Sessions," which was 
released on Nettwerk through Arista 
in the U.S., was the first enhanced CD 
to debut on The Billboard 200. 

The Nettmedia staff recently com- 
pleted work on the ambitious "Deca- 
dence" project, a comprehensive five- 
disc compilation that includes 45 audio 
tracks, [wrtions of (K) music videas, and 
hundreds of unpublished photographs 
sfjanning a decade in rock. 

The boxed set, which sells for 
approximately $65, was released Dec. 
5 in the U.S. and Canada. Nettwerk is 
distributed through Cema in the U.S. 
and Sony in Canada. 

Among the unreleased audio high- 
light* on the deluxe collection are Skin- 
ny Puppy's "Grave Wisdom" and 
Mcl^chlan's "Full Of Grace." In addi- 
tion, the multimedia portion of the set 
contains unreleased concert footage of 
McLachlan performing a duet with 
Ginger's Tom Hooper on "The Girl 
From Ii)anema." 



CD-ROM Offers BMI Info 

Disc To Complement Internet Site 



■ BY MARILYN A. GILLEN 

LOS ANGELES— BMI is adding 
another lane to its "BMI-way" into the 
future in the form of a quarterly CD- 
ROM offering quick access to infor- 
mation on its \'ast database of licensed 
songs. 




The two-disc CD-ROM guide, which 
launches early next year, marks the 
second phase in what the performing 
right organization calls its "digital 
repertoire-access program." The first 
phase, which kicked off in July, fea- 
tured the debut of the society's World 
Wide Web site of its extensive song- 
title database, through which comput- 
er users can search for information by 
song title and songwriter. 

The more than year-old Internet 
site, at httpvybmi.com. has since been 
expanded to include U.S. copyright 
registration and BMI clearance forms, 
digital versions of BMI's (]uarterly 
magazine, lists of the most-performed 
BMI songs, and departmental directo- 
ries and direct E-mail access to BMI 
personnel. 

"The response to our online site has 
been just tremendous," sa>*s BMI pres- 
i{lenUCEO Frances W Preston, who 
pegs weekly access numbers at more 
than 50,000. "It's been so successful in 
fact that, since we became the first 
performing right organization in the 



world to launch our domain, we've also 
acted as consultants for other per- 
forming right organizations through- 
out the world who wanted to establish 
their own Internet presence." 

Dozens of performing right groups 
worldwide now have Internet sites, 
offering news, clearance forms, and 
other information. 

BMI's new CD-ROM is intended to 
complement the society's online site. 
Preston says, and to act as a tool for 
users who don't haw Internet access. 

"If you've got a computer, you don't 
have any excuse now for not knowing 
about BMI songs," she says, joking. 

As with the online site, the CD-ROM 
offers a database of all songs regis- 
tered with BMI. as well as special 
databases of award-winning songs and 
Ibits ranking its most successful songs. 
There also will be Usts of films and TV 
shows with music by BMI-affiliated 
writei-s and publishers, and answers to 
frequently asked questions about inter- 
preting the authorship and copyright 
status of BMI-affiliated works. 

Preston expect; the CD-ROM to be 
a valuable new tool to a wide range of 
users — from labels, radio stations, and 
film and TV music directors to restau- 
rants and retailers needing informa- 
tion on BMI-registered songs. 

The discs, which will be updated 
(juarterly. will be mafle available to all 
interested industry parties, according 
to Robbin Ahrold, BMI VP of corpo- 
rate relations. 

The initial two-disc guide will be 
made available by request at no cost, 
Ahrold says, and plans are to institute 
an jis-jt't -unspecified annual 8ubscrii>- 
lion rate thereafter 

More information about obtaining 
the CD-ROMs will Ix' available online 
beginning in January. 




The boxed set's high price tag may 
deter all but the most loyal Nettwerk 
music fans, says Bobby Hall, music 
buyer for the Los Angeles Virgin 
Megastore. 

"It looks like a cool collection, but I 
don't know how many Sarah McLach- 
lan fans are going to spend $65 for an 

unreleased 

track by 
her and Skin- 
ny Puppy," 
says Hall. 
"It won't 
sell as well 
as the Tom 
Petty boxed 
set but con- 
sumers who 
are familiar 
with the 
label will be 

happy with it." 

Only 10,000 copies of "Decadence" 
are being pressed. However, about one 
in fi\'e of the boxed sets will never hit 
retail. Dunlop says that about 2,000 
copies will be mml for promotional pur- 
poses in conjunction with the label's 
10th anniversary celebration. 

Work on "Decadence" began in mid- 
1J>94 with the goal of creating a com- 
prehensive boxed set to celebrate the 
alternatiw label's 10 j'ears in the indus- 
try. (Dunlop acknowledges that Net- 
twerk was actually 11 years old at the 
time of the set's release.) 

"We wanted to capture the entire 
history of Nettwerk." says Dunlop. 
"Each disc represents what the label 
was doing during a certain period of 
time. We wanted to include as much 
video as possible, since that is an 
important part of Nettwei'k's history. 
This retrospective wouldn't Iw com- 
plete without the multimedia ele- 



ments." 

No cassette equivalent will be avail- 
able, says Dunlop. "We don't want to 
sell this without the multimedia." 

Due to licensing complications, audio 
tracks by some significant Nettwerk 
success stories are absent from the 
project. Among the missing artists are 
Front 242, Tackhead, and Grapes Of 
Wrath. 

"There was an incredible anwunt of 
work that needed to be done in track- 
ing down ail of the publishing rights for 
this project," says Dunlop, who esti- 
mates that about $10 of each disc's pur- 
chase price will go directly into the 
pockets of pubhshers. 

Shari>ey«l consumei-s will find sev- 
eral hidden multimedia features in the 
set Dunlop saj-s Nettmedia program- 
mers deliberately hid about 50 multi- 
media "Easter eggs" throughout the 
collection. By clicking on the appropri- 
ate hidden "hot spot," the user will find 
additional music and multimedia 
footage embedded in the CD. 

For example, disc two contains a hid- 
den story about industrial rock act 
Skinny Puppy. To access it, click on the 
Skinny Puppy icon on the disc. Look 
for a picture of a woman and then click 
the mouse on her eyes. The woman 
should blink and the concealed text 
should surface. 

Nettwerk is using the Internet to 
promote the limited-edition boxed set. 
An interacliw demo of disc four can be 
downloaded at the label's World Wide 
Web site at http:j'/www. nettwerk. com. 

"If nothing else, this project helped 
us clean out the office." says Dunlop. 
"It was really amazing to see all the 
music history that had accumulated in 
boxes that were just sitting around our 
offices." 



Labels Prepare Debuts 
Of FM-Quailty RealAudio 



LOS ANGELES— As expected, the 
latest version of Progressive Net- 
works' RealAudio audio-streaming 
software has gotten a warm recep- 
tion from online music companies 
(Billboard. Nov. 18). 

The Seattle-based company has 
made RealAudio 2.0 available for 
beta testing, and Warner Bros., 
Atlantic. Elektra. and MCA are 
among the record labels that have 
taken it up on its offer Also on board 
soon will be online record retailer 
CD Now!, which plans to debut an 
online "jukebox" with instantly 
accessible audiocHps; and music- 
services provider Muzak, which is 
creating an online division. Enso 
Audio Imaging, to provide a variety 
of Internet services to businesses 
using RealAudio 2.0. 

The latest version of the RealAu- 
dio software, which offers users the 
ability to listen to mu.sic online with- 
out having to wait for audioclips to 
download, goes a few steps further 
than its predecessor, promising to 
offer "neai'-FM-quality" sound — 



albeit only in mono — and a "live" 
broadcast capability. 

RealAudio 1.0. on the other hand, 
delivered AM-quality sound, accord- 
ing to Progressive Networks, and 
was not intended for music broad- 
casting. 

Other improved features in the 
new version, which will officially 
launch in January, are support for 
live "netcasting" and synchronized 
multimedia capabilities, which use 
the RealAudio "stream" to drive a 
synchronized multimedia presenta- 
tion. 

Warner Bros, led the entertain- 
ment pack on 2.0. introducing the 
technology in its Madonna online site 
(http://www.wbr.com/Madonna) with 
RealAudio clips from the singer's new 
album. Elektra, Atlantic, and MCA 
expect to have their debuts of the 
technology soon, with Atlantic 
(http://www.atlantic-rec'ords. com) 
promising the "world premiere" of a 
new track in its entirety. 

MARILYN A. GILLEN 



Enhanced CDs 
Making News 



MIKE OLDFIELD'S debut enhanced CD. 
"The Songs Of Distant Earth," will head 
to the U.S. early next year. Reprise 
Records has .set a -Jan. 30 release date 
for the multimedia album, which includes 
the video for the single "Let There Be 
Light" and marks the label's FX^D debut 
In its U.S. release, the album, inspired 
by the Arthur C. Clarke book of the 
same name, offers owners of Macintosh 
computers (PCs neetl not ajjply) a chance 
to tra\Tel thi*ough a futuristic city while 
triggering a variety of audioclips and 
\ideoclipe. The album, which has already 
been released in the U.K., is being pre- 
viewed in the Reprise Internet site 
( httpy/www. Reprise Rec.com/Mike01d- 
field). 

CAPITOL RECORDS, meanwhile, is using 
a limited-edition enhance<l CD sampler 
to promote John Hiatt's label debut 
album, "Walk On." The disc includes four 
audiotracks and an interview accessible 
via audio CD (kicks, as weW as multime- 
dia footage of lyrics and more, accessi- 
ble via computers. 

AND FURTHERMORE: Tim/Kerr Recoixis 
has released its first enhanced CD title, 
Pfcre Ubu's "Fblly Of Youth" . . . Also new 
in the format is Intersound's first rock 
enhanced CD. by Skeleton Crew . . . OM 
Records, a San Francisco-based indie 
label, is offering two exceptional new 
ECDs. "The Groove Active Collection" 
features A Tribe Called Quest, Brand 
New Heavies, and other acts, with mul- 
timedia offerings ranging from concert 
footage to an interview with an under- 
ground graffiti artist "Spiritual High" 
boast'i such acts as Moodswings, Future 
Sound Of London, and Steve Roach, and 
a multimedia section thiit includes read- 
ings from the Dalai Lama, meditation 
techniques, and tai chi instruction. Each 
Ls priced at $15.98. 

Also jm^t out is Mesa/Bluemoon's first 
foray into the multimedia field: "Double 
Homegi-own Fant;my" fmm U.K. souikI 
sy.stem Zion Train, a two-disc, jewel- 
boxed package offering an audio CD and 
a com|)anion CD-ROM. A boxed e<iition 
of the CD-ROM alone is due out early 
next year at \e»s than $2(). targeting the 
computer softvrare retail channel. 

RNALLY: The Recording Industry' Assn. 
of America has appliefl to trademark the 
name "enhanced CD" and an ECD logo, 
acconling to an RIAA sjwkesman. The 
trademark would be royalty-free, the 
spokesman »ays. 

THE MIRAMAX CAFE HAS OPENED onUne, 
serving up dishes of home video eye 
candy in its "To Go" section, in which 
patrons can get info on current and 
future home video releases and can 
download pictures and videoclips and 
enter contests. Visitors to the Internet 
site, at httpy/wvi'w.miramax.com, can 
also buy posters, Ixxiks, soundti-acks, and 
clothing from Miramax Films. 

SWEETENING THE DEAL: Sony Interac- 
tive K" Software is packing free sam- 
ples of .Jelly Belly jelly l)eans with its new^ 
PlayStation game "3D Lemmings." A 
tie-in sweepstakes promotion will offer 
a chance to win various software and 
Jelly Belly jirizes. 
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Consolidation Significant Retail Trend 

Mergers, Multimedia Create Store Efficiency 7 



BY STEVE TRAIMAN 



NEW YORK — Home video has become 
less crowdetl for distributors in 1995. 
but more complicated. 

Used to a nation of smal! chains with 
small buying clout, distributors have 
had to become acclimated to retail con- 
solidation on a scale far greater than 
an>ahing they had known before. That 
means fewer customers better able to 
dictate purchasing terms during a time 
when rental volume has been flat. The 
Y^'ealth of sell-through titles is helping 
to balance the scales, but their growth 
has l>een temi)ered by the number of 
retailers who bypass distribution and 
buy directly from suppliers. 

"Certainly, consolidation has been 
the trend of the past year, and it will 
continue," says Baker & Taylor mar- 
keting VP Carl Mann. He i^ees opiwr- 
tunities, but saj-s. "Mergers unto them- 
selves don't generate store traffic. 
Merchandising and customer-generat- 
ing marketing do the job. Servicing an 
account like Moovies, a merger of 10 
smaller chains, retiuires a significant- 
ly different form of support." 

Wayne Moget. VP of Star Video and 
head of its Framingham, Mass., 
branch, agrees. "Re-alignment and 
consolidation of accounts has been a 
plus for Star," he says. Star has opened 
five branches In the past year. "We'll 
see a lot more consolidation, as compa- 
nies are on a feeding frenzy, feeling if 
they don't get more stores now, they 
may lose them," Mogel continues. 
"Those [public-owned chains] with the 
'right' store mLx will make out. and one 
key is that management of the 
acquired chains has to stay on." 

Ron EisenlxTg, president of ETD in 
Houston, which has 17 warehouses. 



sa.vs, "(Consolidation at retail was to be 
expected sooner or later. It does 
change the market share and credit 
lisks, but you can't fight the tide. And 
it's also an opportunity to go after the 
new [publicly held chains]. As far as 
studios shifting to more direct sales, 
it's tough to mesh the distribution 
operation with any large retailer. Is 
there any advantage wrsus a distrib- 
utor when the service factor is much 
more vital today?" 

Everyone agrees that 1995 was a 
banner year for sell-through, in the 
face of generally flat rental volume. 
Kirk Kirkpatrick. marketing VP of 
WaxWorks/MdeoWorks in Owensboro, 
K.V.. says. "There wasn't a single big 
hit, like '.Jurassic Park' or 'The Lion 
King,' but you had 10 monies over $100 
million and a number of others in the 
$<iO million-$80 million bo.x-office cate- 
gory, many of which came direct to 
video. A lot of sell-through hits are 
good for us and for our retailers." 

Kirkpatrick beliefs that accounts 
are getting more astute in buying bud- 
get titles to rent and in selling both 
new and pre\iously viewed copies. The 
fourth-quarter onslaught was helped, 
he sa>'8, by last year's shift to a com- 
mon street date. 

"Studios also ha\'e spent more on TV 
for video releases than ever before," he 
says. "You know home \ideo has hit the 
big leagues when you see a 30-second 
siwt on NBCNTV's top-rated 'Seinfeld' 
that cost $400,000." 

Mogel concurs, noting that most 
major fourth-quarter releases had hit 
H)%-7o% of sell-through exi)ectations 
as of late November, and those in the 
40'^f:-60^ range are now starting to 
move. Promotions help. He singles out 
LIVE Home Video's "Stargate" holi- 



MPI Finds Weil-Timed Reissue 
'Help' In New Beatlemania 



BYJIMBESSMAN 



NEW YORK— MPI Home Video 
lucked out big when the Beatles 
"Anthologj-" television documentary 
and album release were fortuitously 
scheduled just three weeks after its 
reissue of "A Hard Day's Night" and 
"Help!" Sales have soared as high as 
60.000 cassettes for each feature in the 
wake of the Oct. 31 .street date. 

"We decided to resissue them in 
May and didn't know until .July about 
Anthologj'.' " says MPI head Waleed 
Ali. "It only confirmed that this was 
the right time to rerelease, because 
with Anthologj'' coming out, it would 
obviously spring interest in the Beat- 
les. And it wouldn't lie available [right 
away] on video, so we should haw the 
movies out again and make people 
aware of our other three Beatles video 
titles, and make sure our accounts 
know they're available and the only 
authorized Beatles title.s out on vi{leo." 

MPI's other Beatles titles are "Mag- 
ical Mj-sterj' Tour," "The Beatles: The 
First U.S. Visit." and "You Can't Do 
That: The Making Of 'A Hard Day's 



Night.' " All fiv'e are $19.98 list. 

The two reissued movies, says Ali. 
have been digitally remastered and 
lengthened to correspond to Criteri- 
on's laserdisc versions. For example, 
the new "A Hard Day's Night" cassettt' 
follows the movie with 18 minutes of 
rare added footage, including a the- 
atrical trailer for the 1982 rerelease of 
the film; an interview with director 
Richard Lester; and Lester's experi- 
mental film "Running. Jumping & 
Standing Still," with Peter Sellers and 
Spike Milligan, which initially brought 
the director to the Beatles' attention. 

"HelpI" now has more than 15 min- 
utes of bonus footage, including the 
original theatrical trailer, silent 
footage of the set and the world pre- 
miere, still photos and posters set to 
the original radio advertisement, and 
a Beatles radio interview. 

MPI first released "A Hard Day's 
Night" in 1983 and "Help!" three j-ears 
later They've been "consistently good 
sellers," says Ali, though they had not 
been promoted recently and had even 
been off the market before the reissue. 

(Coiiti lined on next page/ 



day gingerbread house as one of the 
most innovative in-store displays, and 
notes some good activity on "mixed" 
prepacks, tied to $5 rebates for addi- 
tional titles linked to Disney's "Cin- 
derella" and "The Santa Clause" and 
Warner Home Video's "Free Willy 2." 

Like rental, multimedia has been 
biding its time, waiting for a new con- 
sumer upsurge. Mann SAys. "While the 
game business was flat most of the 
ye-dr, 199C will be the 32-bit year, when 
Sega Saturn and Sony PlayStation 
really take off. 

"We're also encouraged by growth 
in CD-ROM. with more hardware sales 
than e\'er before. The growth is excit- 
ing, and more of our stores are going 
bej'ond games, adding titles in the chil- 
(Conlinued on next page) 




Road Warrior. Kids Division. Jason David Frank, aka Tommy of the Mighty Mor- 
phin Power Rangers, made a four-city tour of retail stores in eariy November to 
promote Saban Home Entertainment's martial-arts tape "The White Ranger 
Kata." It streets Jan. 30. Taking a break during a Kmart appearance in Detroit, 
from left, are Phyllis Knapp. Handleman marketing assistant; Denrse Holseberg, 
Handleman concept coordinator; Frank; and Jennifer Whitcombe, Handleman 
sates representative. 



VSDA & Lotto: Hey, You Never Know; 
Paramount Interest In Sell-Through 




THIS 



Lottery action: The video software Dealers Assn.'s 
New England chaptei- may gamble on the Massachusetts 
state lottery to build retail exix)sui*e. 

A fleal Ls in the works for a promotion in March that wx)uld 
giw customers borrowing at least three tapes the chance to 
win a free re'ntal, $1 off a tape priced at $14.% or higher, or 
participation in a sweejjstakes that awai-ds winners any- 
where from $10 to $2,500 \vx)rth of free lottery tickets. "The 
whole concept is to push traffic into stores," says Roger 
Peterson, advertising 
director of the Massachu- 
setts Lottery CV>mmis8ion. 
Peterson expects to join 
with the VSDA chapter in 
distributing about 500,000 
instant-win scratch tickets, 
.salted with 40.(KK) letting 
giwawa.vs. 

Since everyone's a win- 
ner, local VSDA officers 
ha\-e second thoi^hts about 
wiiat the promotion will cost 
the apprtiximately 250 [jjtrticipating stores. According to 
Petei-son, the agreement won't be inked until retailei-s are 
sure that they won't be stuck with more rerlemptions than 
they can profitably handle. If the deal is a go, the Lotteiy 
Commission contriliutes the ct)U|x>ns and VSDA a<kl'* an esti- 
mated $45,000 in media support, similar to the arrangement 
that Ma.'v'^ichu.'iett'; had with Ea.stman K(xlak in an earlier 
effort. 

Peterson acknowledges that the Lottery Commission 
needs all the help it can get these days. Legislature-man- 
dated cuts have slashed the commission's ad budget 97'J . 
from $U.G million in 1992 to $-100,000 this jpar. And that can 
only be sjwnt at point of sale. Peterson says. Not surpris- 
ingly, perhaps, the commission has seen slippage in the sale 
of the "real engine here," the instant-winner tickets. 

The strangled budget has thrown a monkey wrench, at 
least temjwrarily, into the state's plans to bring in Media 
Drop-In Productions, the expert in cassette-lotter>' promo- 
tions. President Steve Saferin hoi)es txj clear up snags short- 
ly and "get it up and running in the spring." The VSDA deal 
may evtjn help Media Di-ojvln gain acceptance. 

Se\Tei-al >¥ai's ago. Saferin created a statewitle lottery pro- 
motion with the Washington stiite VSDA chapter that would 
haw been the association's fii-st and might haw establishe<l 
a national [jattem. However, retail politicking, irwluding that 
by nonvideo outleU, derailed the effort. Media Drop-In 
hasn't tried elsewhere, but a successful Massachusetts pi-o- 
motion could rekindle interest. 



No 




by Seth GoldMein 



10 MONKEVING AHOUND: Blockbu-ster us astnl to Ix-ing 
the 800-pound gorilla in rental. Now, it's trying to throw its 
weight around in sell-through. The chain is running full-page 
ads in such m^jor consumer magazines as Entertainment 
Weekly that hawk six Paramount catalog titles at $14.95, or 
less, each. IFnder the headline "What Time's The Mo\ie?," 
Ste\'e Martin artd John Canify are checking their watches 
in a scene from "Plarws, Trains, And Automobiles," which is 
one of the half-dozen. The others are fairly recent releases 
"Ghost" and "Naked Gun 
ii'/j." oldies "Grease" and 
"Charlotte's Web," and a 
real oldie, "WTiite Christ- 
mas." 

Paramount is the only 
studio represented, proba- 
bly because it and Block- 
buster are owned by Via- 
com. (Jiven Blockbuster's 
recent cool-to-cold attitude 
tcwaixl scll-thi-ough, let's see 
what happens to the cam- 
IKiign after the holitlaj-s and if non-Paramount features are 
incliKled. 

ViDBITS: Nev^er mind the trend tow'ard retail consolida- 
tion. Brooklyn, N.Y.-lxised Flash Distributoi*s is expanding. 
This month. Flash moved to a lfi.000-.s(]uare-foot wai-ehouse 
in the 10(^acre Brookl>Ti Army Terminal, acciuired by New 
York from the federal gmiernnient eight yeai"s ago. Counting 
the higher ceilings and loading docks, it's nearly three times 
the okl space, sa)*? Flash president Sten'e Scavelli, who to\^ 
ly unrlertook the mov^e during the "craz>'" Christmas season. 
He's increasing staff by fiw to 20 in the naxt three months. 
Flash has been the prototypical small-store wholesaler 
emphasizing rental. That's changing. "We're doing much 
more in sell-throu^. It's an untapped market," Scavelli saj^. 
One example is a 40,000-piece promotional order that Flash 
recently landed and can inwnlory in its new digs. Scawlli 
also is wnturing more into Spanish-language tapes. 

The next souikI >'ou may hear from American Movie Clas- 
sics is "Remember WENN," the caHe channel's first origi- 
nal live-action scries. The paean to old-time radio (before 
Howard Stem) will debut with two episodes Jan. 13, the 
anniwrsary of the inaugural public ratlio transmission in 
1010. Two moi-e will follow each month thereafter, a'wum- 
ing "WENN" develops a viewing audience. AMC says a 
home video package Is a possibility. Rainbow Programming 
Holdings, AMC's parent diK>ed into the cassette raai'ket in 
19S(i. Maybe it's time to take another crack at retail. 
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CAMERON MACKINTOSH 

"hou;)lV pRESEir:; 
BOUBLIL AND SCHONBERG'S LEGENDARY MUSICAL 

Les Miserables 

THE MUSICAL THAT SWEPT THE WORLD 

IN CONCERT 





A SPECIAL 10th ANNIVERSARY CONCERT PERFORMANCE RECORDED LIVE AT THE ROYAL ALBERT HALL 



BY AUIN BOUBLIL AND CLAUDE-MICHEL SCHONBERG 
LYRICS BY HERBERT KRETZHER 

A COMPANY OF OVER 250 PERFORMERS BASED ON THE NOVEL BY VICTOR HUGO THE ROYAL PHILHARMONIC ORCHESTRA 

FEATURING THE STABS FROM MANY OF UNDER THE DIRECTION OF 

THE WORLDWIDE PRODUCTIONS DAVID CHARLES ABELL 



CONSOLIDATION 

(Continued from pi-ecediug page) 

dren's, reference, and education cate- 
gories," Mann sail's. "There's a direct 
correlation between stores that high- 
light this multimedia product and those 
that jast order it and bury it." 

Kirkpatrick points to the ad\'antage 
Wax Works has in owning a retail chain 
of about 150 Disk Jockey Records 
stores, with varying tests of CD-ROM 
game and edutainment titles, as well 
as the new enhanced CD releases. He 
notes a .successful diwrsification into 
what he calls "multimedia memorabil- 
ia." a prepack of 50 matted po.sters. 
shipped flat in a compact floor display, 
priced to sell at $7.98-$12.98, and a hit 
at traditional mo\'ie and music outlets, 
as well as multimedia locations. 

Mann expects more consolidation, 
shorter selling windows, and a key 
opportunity for alert retailers. "Most 
everyone in our business channel is 
mo\'ing toward increased productivity 
and efficiency, better ways to run their 
operations," he saj-s. "With [enhanced 
CD] expanding and in a position to pro- 
vide the new digital videodisc product 
when it's available, as a distributor, 
we're looking forward to the challenge 
the superior technologj' of the digital 
formats offer." 

Based on WaxWork's 15th annual 
vendor show in October, Kirkpatrick is 
bullish for 19%. "We had an all-time 
high of 1,600 retailers at our 2'/:t-day 
event, with a great burst of accounts 
wanting to soak up ideas to improve 
their business," Kirkpatrick says. 

"Consolidation at retail will contin- 
ue [in '96J, though not like this past 
year." Eisenberg saj^s, "and rapid sell- 
through growth is expected, with total 
dollars eclipsing rental volume for the 
first time next year." 



MPI REISSUE 

(Coiititiued from preceding page) 

But "Anthology" and the latest 
round of Beatlemania afforded MPI an 
opportunity to piggyback its promo- 
tional efforts and blow out product. "I'd 
be a liar if I didn't say 'Anthology* 
didn't play a |>art," says Ali. "We made 
sure we called our accounts and told 
them i>eople would be watching it and 
would want Beatles videos, and then 
there was a great groundswell of press 
preceding it by two months, which 
combined with the ath-ertising we did, 
including to dri\'e home that these 
authorized \ideos are available for any- 
one who wants to reminisce with a 
cleaner copy." 

MPI also bought ads in wholesaler 
mailers, did giveaways with radio sta- 
tions, and "did probably 12-15 other 
things in advertising which we hadn't 
done since it-* initial release," says Ali. 

As a result of the repromotion and 
the "new cycle of Beatlemania." Ali 
says he's sold 100,000-120,000 more 
copies {>f his Beatles bestsellers and 
(iO.000-70,000 units of the other three 
releases. "So we're looking at $1 .5 mil- 
lion in rewnues in a six-week |)eri(xi." 

"We didn't want to be part of the 
exploitation of Beatlemania Ixjyond our 
titles," Ali adds. "You put out [promo] 
T-shirLs and posters and people start 
asking to buy them, and we can't sell 
them tecause Beatles merchandising 
is controlled by Apple and they're up 
top their ears working Antholog>'.' The 
last thing in the world we want to do is 
start asking them to help our cam- 
paign on their authorized titles." 



WORLDWIDE VIDEO RELEASE SPRING 1996 

RIGHTS AVAILABLE FOR CERTAIN TERRITORIES 

CONTACT: GORDON MACKENZIE, VCI PROGRAMME SALES, ROYALTY HOUSE, 72-74 OEAN STREH, LONDON W1V SHB 
TEL: (44) 171 470 666e FAX: (44) 171 470 0007 
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Blockbuster Awards: 
New Time, New Channel 



SHELF 
TALK 

by Ellaan FItxpatrIck 



Block the date: The second 
Blockbuster Entertainment Awards 
will move to March and to a differ- 
ent network next year. 

The 1996 extravaganza will be 
held March 6 on the Viacom-owned 
United Paramount Network. Last 
year, before Viacom took control of 
Blockbuster, the show was held in 
June and shown on CBS. In addi- 
tion, the awards will be presented 
live instead of taped for broadcast 
at a later date. 

Blockbuster spokesman Mike 
Caruso says 
the retailer 
moved the 
show up three 
months to cap- 
italize on Os- 
car hoopla, 
which will be 
in high gear 
before the 
Academy 

hands out its statues March 25. 
"It's a fun way to take ad\'antage of 
the Academy Award buzz," says 
Caruso. "It's just another angle." 

Nominees in 16 video and music 
categories will be announced in 
mid-December, followed by voting 
in Blockbuster Video and Block- 
buster Music stores from Dec. 29 
to Jan. 12. The video nominees will 
be selected from the most popular 
rental titles at Blockbuster. Music 
candidates will be selected from 
the top-selling titles at the chain 
using Baseline and SoundScan 
sales data. 

Last year, more than 1.5 million 
patrons participated in the voting, 
and more than 10 million tuned in 
to the awards, the company says. 

"We were satisfied with the rat- 
ings, considering it was a new show 
and we had stiff competition from 
'Home Improvement' and 'Frasi- 
er,' " Caruso says. 

Coca-Cola is sponsoring a sweep- 
stakes, which will award free trips 
to the show, to be held at the Pan- 
tages Theater in Hollywood, Calif. 
Consumers can enter the contest 
when they purchase a Blockbuster 
Video "double feature" package, 
which consists of two movie 
rentals, popcorn, and a two-liter 
bottle of Coke. The sweepstakes 
period will run Jan. 2-28. 

The Blockbuster Entertainment 
Awards will launch a new night of 
programming for the year-old 
UPN. Currently, UPN airs two 
nights of original programming 
each week, Mondays and Tuesdays 
from 8 to 10 p.m. 'The Wednesday- 
night airing of the awards show 
will be followed up with two new 
hourlong dramas. 

Out of TIME: Struggling inde- 
pendent Prism Entertainment was 
forced into Chapter 1 1 bankruptcy 
in November, claiming that poor 
video sales had not generated 
enough cash flow for the company 
to secure a line of credit. 

As a result. Prism is unable to 
finish several movies in production. 



originally slated for 1996. Howev- 
er, Turner Home Entertainment, 
which picked up distribution duties 
for Prism earlier this year, will 
release three titles to the rental 
market during the fourth quarter. 

Adding insult to injury, Prism's 
financial problems may cause it to 
be dropped from the American 
Stock Exchange. A trading embar- 
go is in place until the AME can 
examine Prism's financial records. 

Prism board members Ron 
Berger, president of Rentrak 
Corp.; Wirt 
Walker; and 
Mishal Al 
Sabah have 
resigned, 
according to a 
statement 
from the com- 
pany. Presi- 
dent Barry 
Collier is still 
in place, but senior VP of sales and 
marketing Joe Petrone has left the 
company. He can be reached at 818- 
248-3903. 

Prism joins Hemdale Communi- 
cations, which filed bankruptcy in 
Broward County, Fla., just after 
announcing a reorganization plan 
last month. 

All boxed OUT: a reliable 
source at MGM/UA Home Video 
says that sales of the seven-tape 
James Bond collection are "six 
times" more than the company's 
projections. 

Although the source would not 
reveal how many units MGM/UA 
has shipped, industry estimates 
say the total exceeds 500,000. The 
collection, as well as two four -tape 
configurations, was released Nov. 7 
at $14.95 per cassette. 

Meanwhile, it appears that 20th 
Century Fox Home Entertain- 
ment's "Star Wars" trilogy may 
outsell Buena Vista Home Video's 
"Cinderella." 

One month ago, Buena Vista's 
Dennis Maguire said that "Cin- 
derella" is on track to sell 15 mil- 
lion units (Billboard, Nov 11). But 
according to a high-ranking execu- 
tive at 20th Century Fox, the trilo- 
gy has exceeded sales of 15 million 
units and is on track to sell 17 mil- 
lion by the end of the holiday sea- 
son. 

Coming up ROSES: if you're 
too hung over to watch the 1996 
Tournament of Roses Parade, you 
can purchase the video edition 
from Westlake Entertainment 
Group, which will release its tape 
of the festivities Jan. 15. 

Westlake will show the parade 
in its entirety, taking a look at the 
annual New Year's tradition held 
in Pasadena, Calif., from the 
streets and from overhead 
panoramic views. The rush release 
is available for $14.95 in EP mode 
and $19.95 in SP mode. For more 
information, contact Westlake at 
818-991-3641. 
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1 
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BATMAN FOREVER 


Warriier Home Video 15100 


Vai Ktlmer 
Jim Carrey 


199S 






2 


NEW^ 


APOLLO 13 V 


MCAAJniversal Home Video 
Uni Dist. Corp. 82418 


Tom Hanks 
Kevin Bacon 


mi 


PG 




3 


3 


6 


THE SANTA CLAUSE 


Walt Disney Home Video 
Buena Vista Home Video 3633 


Tim Allen 


19H 






4 


4 


39 


STAR WARS TRILOGY 


FoiVideo 0609 


Mark Hamill 
Harrison Ford 


1995 






5 


2 


> 


CASPER 


MCA/Universal Home Video 
Uni Dist. Corp 82586 


Christina Ricci 
Bill Pullman 


1995 


PG-13 


22.98 


6 


7 


3 


MIRACLE ON 34TH STREET 


FoxVldBO 8689 


Richard Attenborougb 
Eliza twtti Perkins 


1994 


G 


I49S 


7 


8 


2 


FREE WILLV 2: THE ADVENTURE 
HOME 


Warner Hofne Video 18200 


Jason James Richter 


1995 


PG 


2298 


8 


NEW^ 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


Saban Entertainment 
FoxVideo 8901 


Karan Ashley 
Jotinny Yong Bosch 


1995 


PC 


22.98 


9 


5 


139 


CINDERELLA 


Walt Disney Home Video 
Buena Vista Home Video 410 


Animated 


1950 


G 


26 99 


10 


6 


4 


DUMB AND DUMBER 


New Line Home Video 

Turner Home Entertainment N4036 


Jim Carrey 
Jefi Daniels 


1994 


PG-13 


19.98 


11 


NEW^ 


PLAYBOY: THE BEST OF ANNA 
NICOLE SMITH 


Playtxjy Home Video 
Uni Oisl. Corp. PBV0789 


Anna Nicole Smith 


1995 






12 


13 


3 


PLAYBOY: 1996 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist, Corp PBV0782 


Various Artists 


1995 


NR 


19.K 


13 


.9 


3 


PLAYBOY'S SISTERS 


Piaytxjy Home Video 
Uni Dist. Corp PBV0781 




1995 






14 


NEW^ 


INTERVIEW WITH THE VAMPIRE 


Warner Home Video 13176 


Tom Cruise 
Brad Pitt 


1994 






15 


15 


4 


LITTLE WOMEN 


Coiumbta TnStar Home Video 01023 


Winona Ryder 
Susan Sarandon 


1994 


PG 


19,95 


16 


19 


3 


THE SHAWSHANK REDEMPTION 


CoJumtxa TriStar Home Video 74593 


Tim Robt)ins 
Morgan Freenun 


1994 


R 


19.95 


17 


NEW^ 


THE ADVENTURES OF PRISCILU, 
QUEEN OF THE DESERT 


PolyGram Video 8006337133 


Terence Stamp 
Hugo Weaving 


1994 


R 


19.95 


18 


12 


3 


GORDY 


Miramax Home Entertainment 
Buena Vista Home Video 4369 


Doug Stone 


I99S 


G 


14.99 


19 


28 


3 


GOLDFINGER 


MGM/UA Home Video 
Warner Home Video 205408 


Sean Connery 
Honor Blackman 


1964 


PG 


14.95 


20 


10 


4 


LIVE FROM AUSTIN, TEXAS 


Epic Music Video 

Sony Music Video 50130 


Slevie Ray Vaughan & 
Double Trouble 


1995 




1938 


21 


NEW^ 


JAWS (SPECIAL COLLECTOR'S 
EDITION) 


MCA/Universal Home Video 
Uni Dist. Corp. 82582 


Roy Sctielder 
Richanl Dreyfuss 


1975 


PG 


19.98 


22 


11 


23 


PLAYBOY: THE BEST OF PAMELA 
ANDERSON 


Playboy Home Video 

Uni DisX. Cutp. PBV0790 


Pamela Ande^wn 


1995 


NR 


1995 


23 


16 


7 


Inc KLAL WUKUJ: VALAI lUna 


MTV Music Television 
Sony Mus)c Video 49686 


Various Artists 


1995 




12.98 


24 


14 


5 


PIAYBOV: MAKING LOVE SERIES-VOL 1 


Playtjoy Home Video 
Uni Dist. Corp. PBV0778 




1995 


NR 


19.95 


2$ 


NEW^ 


TOM PETTY & THE HEARTBREAKERS: 
PLAYBACK 


MCA Music Vitteo 
Uni Dist Corp. 13575 


Tom Petty ft 
The Heartbreakers 


1995 






26 


18 


9 


LEGENDS OF THE FALL 


Columbia TnStar Home Video 78723 


Brad Pitt 

Anthony HopK/ns 


1994 


R 


1995 


27 


lE-nniT 


THE PROFESSIONAL 


Columbia TriStar Home Video 74743 


Jean Reno 
Gary Oldman 


1994 




19.95 


'28 


NEW^ 


A CHRISTMAS CAROL 


FoxVideo 4320 


George C. Scott 


ISU 


PG 


14.98 


29 


lE-EXTIIT 


HOW THE GRINCH STOLE CHRISTMAS! 


MGM/UA Home Video 
Warner Home Video M20101 1 


Animated 


1966 


Mt 


14.95 


30 


21 


7 


JANET JACKSON: DESIGN OF 
A DECADE 1986/1996 


A&M Video 

P3-^ram Video 6577 


Janet Jackson 


1995 


NR 


19.38 


31 


40 


19 


rnUnl nUdOiH Wlin LWCi 


MGM/UA Home Video 
Warner Home Video 205407 


Sean Gonnery 
Dantela Biartchi 


19S3 


PG 


14,95 


32 


■E-EKm 




Was I •tin* 1 1 f^lO 


LUIS Miguel 


1995 




19.98 


33 


24 


3 


1 U>: ^iKM^T VIUCU UWL 


6 West Home Video 
BMG Video 25731-3 




1995 






34 


29 


9 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 


ABC Video 

Paramount Home Video 47021 


Animated 


1995 




1295 


35 


RE-ENTin 


PINKaOYD: PULSE A 


Columbia Music Video 
Sony Music Video 50121 


Pink Floyd 


1995 


NR 


2498 


38 


22 


IS 


PLAYBOY: WET ft WILD-HOT 
HOLIDAYS 


Piaytxjy Home Video 
Uni Dist. Corp, PBV0776 


VarKXis Artists 


1995 


NR 


1995 


37 


37 


9 


NATURAL BORN KIUERS 


Warrwr Home Video 13228 


Woody Harrelson 
Juliette Lewis 


1994 


R 


19.98 


38 


25 


16 


PLAYBOY: REAL COUPLES-SEX 
IN DANGEROUS PLACES 


Playboy Home Video 
Uni Dist, Corp. PBV0777 


Various Artists 


1995 


NR 


19» 


39 


26 


16 


DR. NO 


MGM/UA Home Video 
Warner Home Video 205406 


Sean Gonnery 
Ursula Andress 


1962 


PG 


14.95 


40 


33 


22 


ACE VENTURA: PET DETECTIVE 


Warrwr Home Video 23000 


Jim Carrey 


1993 


PG-13 


24.96 



• RIAAgoUcert for sates of 50.000 units or SI million in sales at suggested retail 4RIAA platinum cert lor sales of 100.000 units or $2 million in sales at suggested 
reiail ♦ ITA gold certification for a minimum o* 125,000 units or a dollar voJume c* $9 million at retail for theatncally released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatncal lilies. ' - ITA platinum certification for a mimmum sale of 250.000 units or a dollar volume of $16 million at retail for theatncally 
released programs, and of at least, 50,000 units and 12 millHMi at suggested retail fur nontheatncal littes. t 1995, BillboanVBPI Communications 
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Top Music Videos 


THIS WEEK 




WKS. ON 


COMPILED FROM A NATIONAL SAMPU Of RETAIL STOItE AND RACK SAL£S 

REPORTS COLUCTEO. COMPILED. AND PROVIDED 8Y SoundSconS 

iiiiiii 

TITLE. Label Principal 
Distributing Label, Catalog Number Performers 


1 




1 


19 


20 


w * n\j. 1 » w 

CHRISTMAS WITH LUCIANO PAVAROTTI 

VkJuo Treaiu'w SV9&8i 


Luciano PtnanXO 






2 




5 


LIVE FROM AUSTIN. TEXAS 

Epic Mmjc Vidto Sony Music VD%o 50130 


St8v»e Ray Vaugtian 
& Double Trovbit 






3 


10 


2 


GREATEST VIDEO HITS COaECTION 

6 Wnt Home Video BMG Video 1573 


Alan Jackson 






4 




25 


PULSE A 

Columbij Music VxMo Sony Mus>C Video 50121 


Pirk Floyd 






5 


2 


10 


THE WOMAN IN ME 

PolyGram Video 8006336605 


Shan la Twain 






6 


7 


24 


VIDEO GREATEST HITS-HISTORY A' 

Epic Uuiic Video Sony Music Vndeo 50123 


Michael Jackson 




1998 


7 


1 


6 


EL CONCIERTO 

We* Utlri) 1 1639 


Luis MIgutI 




]9.9t 


8 


S 


91 


LIVE AT THE ACROPOLIS 

Private Mysic BWG Vioeo 82163 


Yanni 




19 9B 


9 


5 


8 


DESIGN OF A DECADE I9B6/1996 

MM Video Po')<irarr> Video 6577 


Janet Jackson 






10 




4 


CRAZY VIOEO COOL 

e Wm Hcim« Video BMG ViiJeo 25731-3 


TIC 






11 




66 


THE 3 TENORS IN CONCERT 1994A' 

WanerVision Ei'ieflamner'. 50822-3 


Carreras. Domingo. 
Pavarotti (Me^U) 






12 


U 


18 


REBAUVE 

MCA MidiC Video Unl DIst. Corp. 12743 


Reb« McEntire 






13 


11 


13 


PERRY COMO'S CHRISTMAS CONCERT 

VhMo Tretitires 500 1 '3 


Perry Como 






M 


9 


42 


THE COMPLEAT BEATLES A 

MGM/UA Hofjv Video Wamef Home ViOeo 700166 


The Beatles 






IS 


17 


42 


YOU MIGHT BE A REDNECK IF... A 

Witi^t ReprrM ViOm 3-38416 


JbH Foxworthy 


VS 


798 


16 


20 


54 


HELL FREEZES OVER A' 

Getten Home Video Uni Oist. Corp. 39648 


Eagles 


LF 


2498 


17 


12 


101 


OUR FIRST VIDEO A' 

Oua'&ur ViUM Wa'nefVislon Entertamrant B3304 


Mary- Kale & 
Ashley Oisen 


Sf 


1Z95 


18 


18 


6 


SUMMER CAMP WITH TRUCKS 

WarncfVivon Entedainirwnt 59009.3 


hlootie & The Blowlisli 






19 


15 


6 


LIVE FROM LONDON 

PolyOram VxMO 8006392193 


Bon Jovi 


LF 


1995 


20 


16 


5 


UVE INTRUSION 

AtTteocinvTSodls Americto RfCO'ding^ 3-3B424 


Slayer 






21 


13 


18 


THE FIRST U.S. VISIT 

AcvK Corps Ltd. MP! Homa Vioeo 6218 


The Beatles 






22 


25 


62 


BARBRA-THE CONCERT A' 

Co'ufTibia M jilC ViOeo Socy Wusit ViOCO 50 11 5 


Bart>ra Streisand 






23 


29 


105 


LIVE SHIT: BINGE A PURGE A' 

EteMra Enteftainment 5194 


Metaliica 






24 


23 


2 


DECADE 1985.1995 

Columbia Musjc Video Sony Mutic VkIm 50132 


UKihael Bolton 






25 


32 


85 


LIVE 

Cuft) Video 1 77706 


Ray Slevens 


IF 


1G98 


26 


22 


2 


PUYBACK 

MCA Music Video Uoi Dist Cofp 11367 


Tom Petty & 
The Hsartbfeakers 


li 


1998 


27 


30 


11 


GREATEST HITS-FROM THE BEGINNING 

Wari:i-r Rt!firii,fi VulK'] .i .'iHi )G 


Travis Tfin 


If 


14 98 


28 


24 


58 


THE BOB MARLEY STORY • 

Island Video PolyGrairi Video 4400823733 


Bob Msrley And 
Trw Wallers 


If 


149S 


29 


33 


13 


DEAD AHEAD 

MonCefey hottv Video 31131 


Grateful Dead 


Lf 


2*95 


30 


36 


64 


BOVZ 11 MEN THEN II NOWA 

HMoHTi Home VkMo Pcly^'^m Video SO06326553 


Boyi 1! Men 






31 


31 


55 


UVE! TONIGHT! SOLD OUTll A 

GcfTer Ho^e Video Uni DIst Co^p 39541 


Nin/anfl 






32 


26 


4 


THE ROAD HOME 

Capflol Video 77819 


Heart 


If 


14 98 


33 


35 


31 


AN HOUR WITH TIM 

Curb Video 77742-3 


Tim McGraw 


If 


14 98 


34 


34 


166 


THIS IS GARTH BROOKS A* 

Utxny Home V«Jeo 40038 


Gwth Brooks 


If 


2498 


35 


39 


99 


MARIAH CAREY A 

ColumbiB Music Video Sony Music Vk)eo 49179 


Mariah Carey 


U 


1998 


36 


28 


10 


EVERLASTING GLORIA 

CohifflM MMic VUk Sony MuM V>Mo 50126 


Gloria Estsfan 






37 


40 


159 


REBA IN CONCERT • 

MCA Music Video Uni DIst. Corp 10380 


Reba McEntire 


If 


1498 


38 


R{-EIIT«r 


NBA JAM THE MUSIC VIDEOS 

CB&FoK Video FoxVideo 4301 


VariotB Artists 


Lf 


14 98 


39 


38 


8 


WATERSHED 

Coiumbta Munc Video Sony Music Vtdeo 49195 


Indigo Girls 


If 


1998 


40 


DE-Eiiriir 


1 STILL BELIEVE IN YOU A 

MCA Mui.c Video Uni Dtst Catp 10679 


Vince Gill 


Sf 


998 



Seagal Bows; 
Continued '95 
Sales Growth 

Warner home video wui bow 

"Under Siege 2: Dark Territory" with 
Steven Seagal (wide, $34.98) on 
laserdisc in early February, along with 
"Something To Talk About" (wide, 
$34.98), with Julia Roberts, Dennis 
Quaid, Robert Duvall, and Gena 
Rowlands. 

Growth in 1995: Nearly 5.8 mU- 
lion laserdiscs worth $241 million at 
retail were sold in the flrst nine months 
of 1995, a 2.5% gain in units and 4.6% 
increase in dollars over the same peri- 
od last year, according to the Santa 
Monica, Calif.-based Laser Disc Assn. 



Billboaid. 




O RIAA gold cert, tor sale« of 25.000 units for video singles. • RIAA gold cert, tor sales of 50.000 units lor 
SF or LF videos; ^ RIAA platinum cert, for sales of 50,000 units lor video singles; A RIAA platinum cert, 
for sales of 100.000 units for SF or LF viijeos; O RIAA gold cert, for 25,000 units for SF or LF videos cer. 
titled priof to Ap^il 1, 1991; * RIAA platinum cert, for 50,000 units tor SF or LF videos certified prior to 
Apfil 1, 1991. LF long-form. SF Short-fomi. VS Video single. C1995. Blllboard/BPI Communications. 



by Chris McGowan 

The average list price of a laserdisc 
climbed 2.1% to $41.65. 

The overall figures included a lack- 
luster third quarter, in which 1,92 mil- 
Uon units worth $78,6 million at retail 
were sold, a drop of 2,1% and 5.2%, 
respectively, over the same three 
months in '94. A paucity of miuor titles 
and sluggish U.S. economy seem to 
ha\'e caused the summer slump, but 
the last three months of '95 should 
draw Strength from high-profile 
releases "Apollo 13," "Batman Forev- 
er," "Congo," "Pulp Fiction," "Crimson 
Tide," "Casper," "Cinderella," "The 
Lion King," and new THX/AC-3 rer- 
sions of "Top Gun," "Alien," "Aliens," 
and the "Die Hard" trilogy. 

Pioneer bows music label: 

Pioneer Entertainment (USA) LP will 
launch a record division in the U.S. in 
the near future, "maybe in late 1996," 
says Rick Buehler, Pioneer Enter- 
tainment director of sales and mar- 
keting. "We're in the planning stages 
right now." On the softw"are side. Pio- 
neer currently distributes laserdiscs, 
videotapes, and karaoke discs in the 
U.S. and will add digital videodiscs in 
late '96, 

Laser population: Pioneer 
Electronic's Mike Fidler estimates 
that by the end of 1995 the U,S, popu- 
lation of laserdisc players will reach 
"nearly 2 million" and that the global 
population will approach 14 million 
machines. He adds that probably 
'\ipside of 8 million" plaj-ers are in use 
in Japan, where many consumers have 
purchased them for home karaoke play, 
and that the format's biggest global 
growth in recent years "has come from 
Asia." 

The DVD blip? important ques- 
tions about DVD remain, such as 
whether it will actually deliver laser- 
quality video on a consistent basis and 
be capable of high-quality freeze-frame 
and step-forward functions. It is also 
unclear whether studios and labels will 
initially offer DVD special-edition 
releases of the type that have 
enthralled laserphiles. "It's tough to 
predict," says David Goldstein, 
FoxVideo VP of operations, who admits 
that he — ^like everyone else in the video 
industry — had still not seen a feature- 
(Continued on next page) 
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Top Video Rentals 








C0I4PILED FROM A NATIONAL SAMPLE Of RDAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


UJ 

§ 


1 W(S.ONCHt 


TITLE IHlBln) 


Libd Principal 
Otstributlni Labd, Catatog Number Pcffomien 








* * ★ No. 1 * * * 




1 


7 


3 


CRIMSON TIDE W 


H0ll/*Ooa Pictures Hsme 

Buefia VAta Hnrw Vaes 5255 


Dentel Wasttington 
Gene Hsclii^r, 


2 


1 


5 


BATMAN FOREVER IPC. 131 


Warner Home Video 35100 


Vai ^Iner 
Jim Ca'rey 


3 


2 


7 


WHILE YOU WERE SLEEPING (PCI 


Hollywood Pictures Home Video 
Buena Vista Hem Video 5396 


Sandra Bullodi 
Bill Pulinun 


4 




APOLIO 13 0 VQ 


MCA/Universal Home Video 
UniDist. Corp. S241S 


TivnHanhs 
Kevin Bacon 


5 


6 


4 


BADBOVS(R) 


Crlfumbia TnStar Honv VKleo 10713 


Will Smitn 
Martin Lwrrence 


6 


3 


5 


THE SANTA CUUSE TO 


Walt Disney Home Video 
Buena Vista Heme Video 3£33 


TimAMen 


7 


4 


12 


PULP FICTION (Rl 


MiramaK Horrw Enlertainment 
Buena Vista Home Video 1438 


JoM Travolta 
Samuel L Jackson 


8 


5 


9 


FRENCH KISS IPC43I 


FoxVideo 8823 


Meg Ryan 
Kevin Kline 


i 


NEW^ 


CONSO (PC-131 


Peranoun Honte Video 3303S 


Dylan WHsfi 
Laura Linney 


10 


U 


3 


DOLORES CLAIBORNE IR) 


ColumtM TnStar Home VHjeo 74753 


Kattiy Bales 
Jennifer Jason Le«b 


n 


8 


8 


ROB ROT IR) 


HGWUA Home Video 905228 


Uam Neeson 
Jessica ijrge 


12 


NIWK 


JOHNNY MNEMONIC m 


Columbia TriSlar Home Wdeo 73473 


Keanu Reeves 


13 


9 


8 


CASI>a)IPG.t3) 


VCA'U^i^t'wl Home video 
Uni Dist Corp. 82586 


Chnsbna Ricci 
Bill Pullman 


14 


19 


3 


FREE WILLY 2: THE ADVENTURE ,-,,„ 
HOME ™ 


Wnw Home Video 18200 


Jason James RIctiNr 


IS 


14 


3 


MY FAMILY IR) 


New Line Home Video 

Turner Home Entertainment N4152 


Jimmy Smns 
Eilward Jaines Otmot 


16 


10 


7 


TOMMY BOY IPG- 13) 


Paramount Home Video 33131 


Chris Farley 
David Spade 


17 


16 


17 


OUTBREAK in 


Warner Hone Video 13632 


Dustin Hcrftman 
i.to'ga- Fieeman 


11 


13 


9 


DOM JUAN DEMARCO IPG) 


New Lne Home Video 

Tomer Home Entertainment 4027 


Johnny Depp 
Marlon Brando 


1> 


17 


3 


MAO LOVE (PG-ISI 


Touchstone Home Video 
Buena Vista Home Video 5256 


Chris ODomwII 
Drew Barrymore 


20 


12 


5 


EXOTICA IR) 


Miramai Home Entertainment 
Buena Visla Home Video 4704 


Btice GraemMod 
Mia Kirshner 


21 


NCW^ 


MIGHTY MORPHIN POWER „ 
RANGERS: THE MOVIE '"^ 


Saban Enteitainment 
FoxVideo 8901 


Karan AsMey 
Johnny Yong Bosch 


22 


15 


7 


FRIDAY IR) 


New Line Home Video 

Turner Home EntertatnmeM 301 9 


keCube 
Ctins Tuclref 


23 


25 


3 


GORDYICl 


Miramu Home Entertainment 
Buena Vaia Home Video 4369 


Doug Stone 


24 


18 


5 


JURY DUn IRI 


Columbia TnStar Home Video 06723 


Pauly Shore 


2i 


NEW^ 


BODILY HARM (R) 


Wimertiskm Enlertainment 51035-3 


Linda Fiorentino 


2C 


23 


10 


THE MADNESS OF KING GEORGE IR) 


Hallmarir Hame Enttrtliwnent 65013 


Nigel Hawthorne 
Helen Mirren 


27 


22 


18 


JUST CAUSE IR) 


Warner Home Video 13623 


Sean Connery 
Laurence Fishbume 


2B 


20 


6 


THE PEREZ FAMILY II!) 


Hillniarii Home Entertaiivneiit 750*3 


Marlsa Tomei 
Alfred Molina 


29 


33 


2 


WHITE DWARF INRI 


Cabin Fever Entertainment CF150 


Paul Winlield 
Neal McOooougn 


30 


24 


11 


MAJOR PAYNE 0 (Pi:.13) 


MCAAJniversal Home Video 

Uni Dist- Corp. 82323 


Damon Wayans 


31 


30 


3 


MIRACLE ON 34TH STREET IPG) 


FoxVideo 8689 


RcnanJ Attenoonx^h 
Elizabeth f^ns 


32 


29 


4 


SWIMMING WITH SHARKS (Rl 


Vidmarh Entertainment 


Kevin Soacey 


33 


21 


6 


TALES FROM THE 'HOOD (R) 


HBO Home Video 91217 


Clarence Williams ill 
David Aim Gnar 


34 


2S 


12 


KISS OF DEATH (R) 


FoxVideo 8782 


David Caruso 
NicolaiCage 


39 


31 


6 


FARINELU (Ft) 


COkimba TnStar Home Video 10623 


Stefeno Dion,si 
Enrico Ipverso 


36 


27 


9 


THE BASXETBAU DIARIES IRI 


PolyGram VKleo 8006358993 


Leonlnlo Dicapno 


37 


NEW^ 


FALL TIME IR) 


Live Home VMeo 49250 


Michey Rourla 
Stephen Baldwin 


36 


28 


15 


CIRCU OF FRIENDS IPG43I 


HBO Home Video 91214 


Chns G'Donnell 
Minme Omer 


39 


39 


6 


PANTHER IR) 


PolyGram Video 8006363093 


Kadeem Henfison 
Courtney B. Vmn 


4« 


32 


7 


VllUGE0FTHEOUllNEO« IR) 


MCAOlnlversal Home Video 

u™ 0 s; Oc'p 82823 


Christofiiw Reeve 

Kirste Alley 



♦ ITA gold certification for a minimum of 125,000 units or a dollar votume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 mitlior at suggested retail for 
rwritheatrical titles, o ITA pTatiniin^ certification for a minimum sale of 250,000 units or a dollar 
volume of $18 millkin at retail for ttieatrically released programs, ar>d of at least. 50,000 units and 
$2 million at suggested retail for nontheatrical tittes. C 1995, Blllboard/BPI Communlcattons. 
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LASER SCANS 

(Continued from preceding jxige) 
length movie on DVD as of press time. 
"At this time, none of us linow" how 
W'ell laser's special-edition features will 
carry over into the 5-inch format, he 

But Goldstein does think that 
laserdisc is healthy and that five years 
"is way too short" as a prediction of 
how much life is left in the 12-inch for- 
mat He adds, "I don't think the laser 
market is going to suffer much of a blip 
after the first flush of DVD. People 
have a huge investment in their 
laserdisc libraries, in laser's excite- 
ment and capabilities. I'm still buying 
laserdiscs heavily, and they tend to be 
more of the special-edition releases." 

TrON: Author William Gibson 

coined the term "cyberspace" in his 
1984 novel "Neuromancer," but the 
1982 Walt Disney movie "Tron" was 
probably the first artistic representa- 
tion of a computer-generated reality. 



Interestingly, one of the movie's story 
writers, Bonnie MacBird, married 
Alan Kay — arguably the most impor- 
tant contributor to the development of 
the personal computer — in '8.3, with 
Massachusetts Institute of Technolo- 
gy Media Lab guru Nicholas Negro- 
ponte as best man (an evient described 
in my Random House book "Enter- 
tainment In The Cyber Zone"). 

"Tron" todav' seems astonishingly pre- 
scient and a breakthrough in computer 
animation, and a Disney special edition 
(wide, CIAV; extras, $99.99) has painstak- 
ingly restored the film's gorgeous visu- 
als and pre.'ierved its full 2..%:! aspect 
ratio. A1.S0 included are audio commen- 
tary, animation tests, interviews with the 
principals, and storyboards. 

Three CABALLEKOS: AIso part of 
the Disney Archive Collection is "The 
Three Caballeros"/"Saludos Amigos" 
(CAV extras. $99.99). These two gems 



Enter The Future of Disital Entertainment with- 

LASERS UNLIMITED, INC. 

"Where the Customer Comes First" 

One Stop Shopping • Excellent Fills • Deep Catalog 

Competitive Prices • Family Owned and Operated 
Laser Discs. CD-ROM s. CD-I s. T-Shirts. Mats. Etc. 

1643 FenltnoreRd., Hewlett, NY 11557 
Ph 516-295-1910 Fax 516-569-1266 
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from the '40s — starring Donald Duck. 
Ze Carioca. and Panchito — adeptly 
mix animation and live action. Both are 
highly entertaining and musically his- 
toric. Carmen Miranda's beautiful 
sister Aurora, a great talent in her 
own right, serenades Donald in "The 
Three Caballeros." which includes clas- 
sic sambas by Ary Barroso. one of 
Brazil's greatest composers. Disney's 
special edition includes the documen- 
tary "South Of The Border With Dis- 
ney." storyboards for deleted 
sequences, conceptual paintings, orig- 
inal publicity materials, a .screen test 
for Aurora Miranda, and behind-the- 
scenes footage. 

Voyager has two new landmark 
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films preserved in its Criterion Col- 
lection. "Henry V" is a masterful adap- 
tation of the Shakespeare play by 
Laurence Olivier, who both starred in 
and directed this 1944 Technicolor 
film. Voyager has a new digital trans- 
fer that would please the Bard if he 
were a laserphile living today. And Ing- 
mar Bergman's "The Virgin Spring." 
also with a new digital transfer, is a 
remarkable 19fi0 film set in medieval 
Sweden. Max von Sydow portrays a 
father seeking retribution for the rape 
and murder of his young daughter 

Columbia tristar bows "The 

Net" w ith Sandra Bullock (wide, 
.$.'59.9.5) on disc Jan. 9. Also due in late 
December and early January are Jyll 



Johnstone's "Martha & EtheP 
($34.95). Nikita Mikhalkov's "Burnt 
By The Sun" ($39.95), "Born Wild" 
with Brooke Shields (v^ide, $34.95), 
and "Safe" with Julianne Moore 
(wide, $39.95). 

More six-figure discs: Pio- 
neer's "Slargate" has passed 1(X),000 
units sold on laserdisc, "Clear And 
Present Danger" is approaching that 
figure, and "Forrest Gump" has mov«d 
more than 150,000 copies, according to 
Kick Buehler. Meanwhile, Image 
Entertainment's "Pulp Fiction" and 
"Snow White" have hit 100,000 units, 
while "The Lion King" has surpassed 
150.000 on disc, according to Image 
spokesman Garrett Lee. 
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1 


2 


5 


BATMAN FOREVER 


Warner Home Video I510O 


vai rMinrc 
Jim Carrey 


1995 


PG-13 


39 9S 


2 


Nil 




CRIMSON TIDE 


Hollywood Pictures Home Video 
Image Entertainment 5255 


Denzel Wastiington 
Gene Hackman 


1995 


R 


4499 


3 


1 


9 


PULP FICTION 


MirsfTiax Hcxne Entertainment 
Image Entertammenl 3614 


Jotin Travolta 
Samuel L. Jackson 


1994 


R 


39 99 


4 


HEW^ 


CONGO 


Pararwunt Home Video 

Pioneer Entertainment (USA) L.R 33038 


[>ylan Walsh 
Laura Linney 


1995 


PG-13 


3991 


S 


9 


112 


TOP GUN 


Paranxiunt Home VitJeo 

Pioneer Entertainment (USA) L.R 1692 


Tom Cruise 
Kelly McGillis 


198E 


PC 


39^1 


e 


3 


11 


THE LION KING 


Walt Disney Home Vifleo 
Image Entertainment 2977 


Animated 


1994 


6 


2999 


7 


4 


27 


CINDERELU 


Walt Disr>ey Home Video 
Image Entertainment 410 


Animated 


1950 


G 


29.99 


1 


5 


5 


WHILE YOU WERE SLEEPING 


Hollywood Pictures Home Video 
Image Entertainment 5396 


Sandra Bullock 
Bill Pullman 


1995 


PC 


3999 


9 


NEW^ 


APOLLO 13 


MCA/Universai Home Video 
Un. Dist C;.-r 42580 


Tom Hanks 
Kevin Bacon 


1995 


PS 


4491 


10 


10 


5 


ROBROV 


MGMyUA Home Video 
Pioneer/Image Ent, 105410 


Liam Neeson 
Jessica Lange 


1995 


R 


44 91 


11 


6 


7 


CASPER : 


MCA'Umversai Home Video 
Urn Dist. Corp. 42571 


Christina Ricci 
Bill Pullman 


1995 


PG-13 


34 91 


12 


NEW^ 


THE WILD BUNCH 


Warrwr Home Video 14035 


William Hoiden 


19E9 


R 


99 91 


13 


7 


4S 


STAR WARS 


FoxVideo 

image Eniertainment 8763-65 


Mark Hamill 
Harrison Ford 


1977 


PC 


59.91 


14 


8 


39 


THE EMPIRE STRIKES BACK 


FoitVideo 

Image Enleftair^ment 8764-85 


Mark Hamill 
Harrison Ford 


1910 


PC 


5998 


IS 


12 


15 


OUTBREAK 


Warner Home Vtdeo 13632 


Dustin Hoffman 
Mofga-' Freeman 


199S 


R 


3991 


16 


HEW^ 


TRON 


wait Oisney Home Video 
Image Entertainment 0122 


Jefl Bridges 
Bruce Bootkitner 


1982 


PC 


9999 


17 


11 


31 


RETURN OF THE JEDI 


FoxVideo 

Image Enleftainment 8765-85 


Mark Hamill 
Harrison Ford 


19113 


PC 


5999 


U 


13 


3 


FRENCH KISS 


FoxVideo 

Image Entertainment 8823-65 


Meg Ryan 
Kevin Kline 


1995 


PC-13 


39M 


11 


16 


3 


MIRACLE OF 34TH STREET 


FoxVideo 

Image Entertainment 8689-65 


Richard Attenborough 
Elizabeth Perkins 


199< 


PC 


2491 


20 


M-ENTIir 


NEVER SAY NEVER AGAIN 


Warner Home Video 14160 


Sean Connery 
Kim Basinger 


1913 


PC 


39.9! 


21 


NEW^ 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


FoxVideo 

i-T'if^ Enleftainment 8901-85 


Karan Ashley 

JohiiT , Yo!>". Bosch 


1995 


PC 


299! 


22 


15 


19 


STAR TREK GENERATWNS 


Paramount Home Video 

Pioneer Enlerlammenl (USAl LP 32988 


William Shatner 
Patrick Stewart 


199< 


PC 


44 91 


23 


17 


3 


EXOTICA 


Mirarrax Home Entertainment 
Image Entertainment 4704 


Bruce Greenwood 
Mia Kirshner 


1995 


R 


39-99 


24 


20 


21 


PINK FLOYD: PULSE 


Cohimllia Music Vldw 
Sony Music VWnS0121 


Pink Floytl 


1995 


RR 


39.St 


2S 


NEW^ 


FREE WILLY 2: THE ADVENTURE 

HOME 


Warner Home Video 18200 


Jason James Richter 


1995 


PC 


349! 



^ ITA gotd certification for a minimum of 125,000 units or a dollar volume dollar of S9 million at suggested retail tor tfieatricaliy released programs, or of at 
least 25.000 units and SI million at suggested retail for nontheatncal Mies. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least. 50.000 units and $2 million at suggested retail for nontheatn- 
cal tttles, c 1995. B<llt)oard/BPI Communications, 
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SPOTLIGHT 



^ ORIGINAL MOTION PICTURE SOUNDTRACK 

GOLDENEYE 

Tina Turnef, Eric Serra 

PRODUCtRS ikt^'. I'K Sv'ta 

Virfin Movit Mu»ic 7243 41048 
Thotif hopinj: fur a j^rdinl theme tiotiR k la 
"Live Antl Lei Die" or even "View To A 
Kill" fnim the new-j^nerjtion James 
Bond film are goinK to Ik? dtKap]>uinted. 
Although the title tut has the same writ- 
int^/pHHiucing leiim (Bono and the Kdge 
with Nellec HmtiH-r) as I12'.s great "Hold 
Me, Kirs Me, Thrill Me. Kill Me" frttm the 
"Batman Forever" iwiundtrack, it features 
Tina 'Hirner sinpnp — and that turns what 
could have been a dark, witty tim-k into 
nothing hut faux glamour and melodrama. 
But it's certainly appropriate for the film, 
as is the sttire hy l*>vnch film-neore oom- 
[Kiser Kric Serra ("La Femme Nikita." 
"Big Blue"). That is to say. the music hei-e 
is wholly anachiDnistic. if mil ridiculous. 

•k VARIOUS ARTISTS 
Soundtrack: Leaving Las V«gas 

Pantaea/I.R S. 72438 36071 

Nearly as sublime x-; the film it accompa- 
nies, lite "Leaving Las Vegas" soundtrack 
rolls beauty and (lathos into a winning 
comhinatinn. The main draw here are 
Sting's affecting i-enditions of the stan- 
danls "My One And Only Love." "It's A 
Umesome Okl Town," and. esiieclully. 
"Angel Eyes," in which he wrings deep, 
dark emotion without once succumbing to 
senlimentjitity. Bui, like the movie, the 
album has many layers, with 
director/tnmi|)eter Mike Figgis' blurred, 
neon-lighted jazz score pro\iding a com- 
pelling backdrop and !)i>n Henley's big- 
heailed |wrformance of "Come llain Or 
Come Shine" adding glitter. The album 
has true dark-horse iwlenlial, seeing as 
Ihe music rei-eives pnmiinent. re|>eated 
placement in the film. 

SAMM BENNCTT S HISTORY OF THE LAST FIVE 
MINUTES 

PRODUCERS Hrttofy « Ilw LasI Five Minules 
Factory Outlet/Knitting Factory Worlis 166 
Downtown Now York art/pop 
tunesmith/|>ercussionist Samm Bennett 
finds his most fitting format yet wiih this 
duo set with guitarist Hahn Howe. Ben- 
nett's ktping grooves and elastic voice fuel 
these slightly skewed tales, wilh Rowe's 
expressive lines adding color and diver- 
skin. The swampy "S<Km As The Bain 
Lets Up" is one of the sexiest s(mgs 
around: "Rain" continues Bennett's titriug 
of c(Kil Beatles ci>vers dating kick to his 
former band. Chunk; and "Underwater 
Still Life In Motion With Ritual Dagger 
And Cloud" \s much more than just a 
gi t-at tille. 

ORIGtNAL CAST RECORDING 
Ethel Merman's Broadway 

PROOifCf R RtxKf KphiwI 

Var*»e Ssrabande S66S 

This is Merrnan via Kita McKenzie. who is 
not only startling as l\w legendary musi- 
cal comwly star htit manages to keep the 
listener entertained iMvause she is talent- 
ed in her own right. Of couree, the songs 
are the cream fif Bn»a(lway's ci"op. since 
Cole FNirtxT, Irving Berlin. Citnirge & Ira 




GAVIN BRYARS: THE LAST DAYS 
The Balanescu Quartet 

PRODUCER; Antffieif. Cornail 
Ano448 175 

As the eom|»oser of mammoth mini- 
malist pieces "Jesus' BIo«kI Never 
Failed Me Yet" and "The Sinking {)f 
The Titanic." as well as a series of 
hauntingly beautiful albums for KCM 
New Series, the U.K.'s (Javin Bryars 
has accumuUit«*l an increasingly 
impi-essive anil jxipular body of work. 
This recording stands as his finest yet, 
combining his most im|>assioned mate- 
rial with a wholly empalhetic [K^rfor- 
mance by longtime collaborators the 
Balanescu Quartet. The m»?smt?rizing 
Siring Quartet No. 1. subtitled 
"Between The National And The Bris- 
tol." is a smeared, swa.ring trip of 
melodic halhuination and remem- 
brance sublimely renderetl by the Bal- 
ane.<cu. This si>ecial album almt fea- 
tm-es Bryars' wdemn String Quartel 
No. 2 and "The Last Days," a com- 
(lelling violin duet. 



Gershwin, and Julc Stjue & Stephen 
Sondbeim wei*e part of Merman's career 
A spirited full orchestra also helps capture 
an original-cast feel. No one can replace 
La Merm. but McKenzie is a fascinating 
reminder ()r her stage iiersonalily. 

OVER THE RAINBOW 
The Music 0( Harold Aden 

PRODUCER. Hugh Foidin 
DRG 32915 

This two-CD set ser\'es two causes 
extremely well. Recoi'ded last February at 
the Wilshire Theatre in Be\ erly Hills, 
Cahf., the concert benefited the AIDS 
group STAGK. Now, buyers of this pack- 
age gel a i-onllnuously delightful relro- 
si>ective of more than tw<i-dozen stmgs 
with melodies by Hai-old Arlen. who wrote 
many more great .sungs than thiise in 
"The Wizard Of Oz,"of which the albums 
title is an Oscar-winning example. Some 
highlights inchide Celeste Holm's "Right 
As The Rain." Brock (iters' "The Ragle 
j\nd Me," Joanna Gleason's "This Time 
The Dream's On Me." ShauTi Ciu-^sidy's 
"I-ast Night Wlien W'e Wer-e Vriting."and 
Charlotte liae's "Happiness Is Just A 
Thing Called Joe." Surely, oihei-s will find 
their particular favorites, for there is S4» 
sui'h tuchixjse froml 

JUDY KAYE 
Diva 8y Diva 

PRODUCER. Biuce KirnmH 
Varese Sarabande SS89 
BilWl as a "a tribute to tlie legendary 
ladies of Broadway," this set ofTci-s a 
familiar sound on the Bniadway, cabaivt, 
and studio show sessi(m soen<>, revisiting 
show tunes introduced hy such true leg- 
ends (.some very much still active) as 



SPOTLIGHT 



OIOE 




VARIOUS ARTISTS 

I'll Be Home For Christmas— Voice Of The 
Homeless II 

PSi'.mia R Re. Utalion 
MCA 11383 

Second volume of the higiily acclaimed 
"Voice Of Tlie Homeless" series is as 
well-conceive<i ami heart-warming as its 
pmlecessor, but more musirdlly cohe- 
sive. Fealiuing homeless or formeriy 
homeless artists singing Christmas 
standards and new material, this is botJt 
a great holiday album and a charitable 
effort, siwe the project hel|)s to get 
bimieless iteopleoff Ihestiwls. Among 
the flisc's liigbliglits are fiicus track 
"Angel Man." featuring a kn<K'kout ]vr- 
fonnance by I^itti IjiBelle; "Silent 
Night." witii a heartfelt viK-al by "\'nice 
Of The Homeless 1" star Left hfrter; a 
reggae-.>Jlyle version of "Tlie Little 
Drummei' Boy" by Lewis Tliomas. 
another vetei-an of the fii-st album; and 
"Do Vtu Hear What 1 Hear t.Sikiliza)." 
.*ung by newvomer Dimna Haney. One 
of the season's lop Chinslmas re'leajfes. 



Ethel Merman. Barbara Ctmk, Klaine 
Stritch. IVarl Bailey. Mary Martin, Kthel 
Waters, and Bernadetle Pt?lers. as well as 
wwne with lesser public identity. Fortu- 
nately, this not a mimic idea, but a salute 
in which the rich-voice<l Kaye, along with 
the orchDsti'atf>r and aiTTinger. puLs a 
swingin' pop stamp on the .^longs. The 14- 
song pn)gi-am includes "A ('ockeye<l Opti- 
misl"/ "My Favorite Things" ( Mary Mar- 
tin). "The Hostess With The Mostes" On 
Tlie Ball" < Kthel Merman), and "Taking A 
Chance On Love" (Ethel Watei^). This 
outing is more of a tribute to Judy Kaye 
than to those she tK>rrowe<l their show- 




BILL WHELAfI 
Riverdance 

PRODUCER, Bill Wtwian 
Celtic HeartbeaVAtlantk 82816 
Music from Bill Wlielan's hit stage pro- 
duction "KiverdaiK'e" — a smash in 
Dublin and Umdoti — is traditional 
Irish musk" of the highest 'inler. with a 
conlemiwrary fiair. Featuring the tal- 
ents of internationally acclaimed musi- 
cians Davy Spillane. Kileen Ivers, Noel 
Fccles, Nikola I'arov, Rafael Riipiena, 
the vocal gi'oup Aniina, and many oth- 
ers, "Riverdance" stands on its own as 
a great musiral work, beyond its value 
as tlie soundtrack to the dance-rich 
theatrical piec«'. Highlights include 
opener "Rti-l Around The Sun," the 
Sijanlsh-influenced "Andalucia," the 
hard-shoe dance "Thunderstorm," and 
the plaintive "Caoineadh CO Chuchu- 
lain." U.S. release differs from a Eum- 
l>ean release that sold extremely well 
in Kngland and Ireland. The ILS. pre- 
miere of "Riveniance" is scheduled for 
March 19tM3 in New York. 



stoppers from. 

KAREN AKERS 

Undef Paris Skies 

PRODUCERS Micl^jel Abene, Grptchen HolfinarHi Mxne 
C«bar«t 5019 

The words ai-e F^Tjnch. but moat of the 
.-iongs are familiar to American audiences 
in their English ti*an.^lalions. The singer is 
Karen Akers. who is totally at home with 
the material, whether it is world-weary or 
starry-eyed. The s>Tnpathetic simplicity of 
the great cabaret artist's accompani- 
ment—with accordion, of course — adds to 
the authentic spirit of the oc-casion. The 
.mmgs include the title track. Kdith Piaf 



VITAL REISSUES 



DUKE ELLINGTON 
Live At The Whitney 

Imputset'GRP 173 

This pH'vioiLsly uiii.<sue<l re*-onling 
of Duko Kllington at a New York art 
mu.si»um dwumt-nts one of his last c<m- 
certs. That such crucial cohorts as Billy 
Str.iyhorn and Johnny Hodges had 
idready passed away adds i)oigniincii' to 
this mostly sok) piano wMu-ert. (A rh>thm 
.■section joinetl him on some mnnbers.) 
Still, the Duke was no museum piece, 
jn'rfonning mati'rial from recent suites, 
iis well as reaching back l^i the '20s for 
"Soda Fountain Hag" and "Black And 
Tan Fiuitasy." List*?ners would ex|K«t 
slandaiTls like "Canunn." ".S4iphi8licale<l 
Lady." "Mood Indigo." and "Satin Doll," 
bui may l>e surpriseil to hear the higb- 
spiriteri septuagenarian egg his audience 
on to participate in "I'm Begiiming To 
.See The Light" and "Dancere In Love." 



Irnpul.'^el joins this release with reissues 
of two bJllington dates with Coleman 
Hawkins and John CoUrane. 

URLY SIMON 

Clouds In My Coffee-196S1995 

EXECUTIVE PRODUCEf/S: Fianh F|lcel1i 4 Ca'ly Simon 
Arista 18798 

A thrtH'-CD retmsiK^tive of Carly 
Simon's :(l)-year career, this set olTers 
familial' hits ("You're So Vain," "Antici- 
pation." "Mw kingbird"), sfumdlrack 
entries never included on her albums 
("Nobody Df>es It Better"), and pre\i- 
ously unreleased material (John Prine's 
"Angel R-om Mimtgmni^i'y" and Ameri- 
can staple "TVke Me Out Tn The Ball- 
game"). Attractively illustrated and 
e.Ktensivelj- annotated, the Iwx is a must- 
have for tile Carly Simon fan and a long- 
desen wi tribute Ut an artist who has 
made immeasurable cunUnbutions to 
American jxip, folk, and r'ock. 



Ptandbys "La Vie Kn Rose" and "Milord," 
and "l,es Feuilles Mortes" (better known 
on r.S. shores ;ts "Autumn leaves," with 
Johnny Merti'r 's lovfly wonts). One is 
consUmtly uruier the s|>ell of Karen Akei-s. 



COUNTRY 



^ DOUG SUPERNAW 
You Still Got Me 

PROnuciTR H:cA\m\ Undis 
Giant 24639 

CoofI bedi-ock country from underrated 
talent Doug Su|)ei-naw. He's al.*o deveUtp- 
ing his vniting rho]w (he i-iMn-ote the title 
cut), and he and producer Richard Landis 
have a go4Kl ear for solid sfings fr*)ni the 
likes of Jim Lauderdale, Keith Stegali. 
Roger Murnih, and Frank Dycus. 

KEN MELLONS 
Where Forever Begins 

PRODUCER- Jerry Cupit 
Epic 66965 

Very fttrceful traditiitnal wiunlry by a 
sti'ong-voiced young singei* who not only 
cairies on the tradition of {k>orge Jones 
and .John Anderson, he actually ro|)ed 
Ixith veterans into .singing with him on the 
classic drunk stmg "He'll Ne\ er Be A 
Lawyer." His song selection is sure, and 
his delivery is ea.sy hut authoritative. Mel- 
Ions is a sure bet fur i»uccess as a honky- 
tonk singer 

^ CUY WALKER 
Hypnotize The Moon 

PRODUCER James Slroud 
Giant 24640 

Walker is a hig-voicetl Texas .linger with 
smart song selection and a minimalist 
honky-tonk prfKluclion. He S4>unds unas- 
suming until you realize that's what he's 
all alMut. He get^ tn youryani without 
ever getting in your fac-e. Very intelligent 
u.<e of fiddle and steel here. 



JOHN COAXES JR. 
The Trio Session 

PROOIJCER fm Diwey 
Pacific Street 0013 

This breathtaking trio date is the first .stu- 
dio ouling for the inventive pianist from 
the Delaware Water Gap. Like other mas- 
ter.s, he offers fresh perspectives (includ- 
ing whimsy and fury) on familiar tunes 
Uke "Tangerine" or "Laura." Coates may 
be tun used to plu.nng solo — although the 
rhjlhm section of I*aul Langosch and 
Mike Smith is outstanding Uuiouglioul — 
he relentlessly plays ihreugh I-angosch*s 
solas. ChtK-k out his "Priorities." Contact: 



LATIN 



LOS SABROSOS DEL MERENGUE 
P'aqui Pa' Llevar 

PROCmCER- Antonio L Rnfia 
MP 6173 

On their latest album, this i)arty-time 
merengue acl. which alreatly is making 
noise on Billltoard's tnipical chart with 
zesty shaker "La Fip.sta Ya Se Encemlio," 
seiTcs up another helping of infectious. 
i|uick-«u.'p ittom|K.'i*» le<I by "Kl BotelWn," 
"Se Le Moja La Canoa," and "Si Kslo No 
F,s Amor" 



GOSPEL 



MISSISSIPPI MASS CHOIR 
Greatest Hits 

PRODUCERS V3ri.3r.(5 

Malaco 6021 

In <mly s*?ven years. Ihe Mississippi Mass 



A I 0|||U|Qa SPOTLIGHT: Releases deemed by ttie review editors to cteserve special ailention on tno basts ol musical rrwrit arxj Billboard chart potential. VITAL REISSUES: Rereieased albums of special artistic, archival, and contmefciaimieresl. and outstanding colleciKms 
HLDUIVIwa of works t>y one or mofe artists. PICKS ( New releases predicted to hit the top half of the chart in the correspooding format CRITICS CHOICES r4ew releases, regardless of chart potential, highty recommended because of their musical ment.MUSIC TO 

EARS (J3); New releases deemed Pk:hs which were featured in the "Musk: To My Cars" column as being among Ihe most signilicani records of Ihe >'eaf Ali albums commetcially available m the U.S. are eligible. SerKi review copies to Paul Vema, Billboard. 1515 Broadway, New 
YorK. N.y 10036.SendR&BalburmtoJ.R. Reynolds, Billboard. 5055 Wilshire Blvd., Los Angles. CA 90036. Send country alburn 1814 Fein Valley Road, Louisville. KY 

402 19. Otiter cor>tribuTors: Marilyn Gllten (LA.): Havelock Nelson (rapN.Y.): Irv Lichtman (Broadway/cabaret'N.Y): Heidi Wateson |classK:al'N.y.); Drew Wheeler l|ajZ'N.Y};Detx>rah Evans Prk:e (contemporary ChnstiarvNashvilleJ; Gordon Ely (gospel); John Dlliberto (new age). 
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Chiiir has hiTomo oni' (if AmcricaV mtwit 
pojHilar and wnight-afttT choirs, rndcr 
I the leadership of the late FYank Williams, 

the choir built its followinfi around the t»im- 
pte formula of memomble. meaningful 
songs and powerhouse vocals by an anoint- 
ed choir, chin-deep in stellar soloists. With 
one instant dasisic after another, including 
"It's Good To Know Jesus," "Joy," "Near 
The Cn»*s" ami " I Need Thee," as well as 
the pre%i«usly unreleasfd "I Wanna Be 
Ritrht" — u hich features Williams — this is a 
treasure lime of enduiinn. contein|Kjrary 
standards fn)m gospel's greatest sucx-ess 
8lor>'ofthe"*K)s. 



REGGAE 



CAPLETON 
Prophecy 

PROCL.ICERS i/WKMJS 

African SUr/RAUPolyGrsm 314 S29 2&4 

Mek wey fe Ihe new global daneehall Gar- 
ganlua. whose hardcoi*e rhythmic boom is 
marinated by a fenn-ious moral authority 
destine*! tt> strike terror in the heart of 
Babbl*^on. This mai-velously crafte<l arse- 
nal of l>eats featurei^ the titanic daneehall 
anthem "Tour." as well as such consistent- 
ly killer tracks as "Obstacle." "Send The 
Come," "Heathen Reign." "See Fi-om 
Afar." and "Wing>s Of The Morning." the 
last also included in a cracklin' giHKl mix 
with guest Method Man. Halfway between 
a cry from Heaven and a cackle from the 
crj-])!. Capleton is gtmna It'ar up the ivg- 
gae world in "SMi. 



NEW AGE 



AOIEMUS 

Songs Of Sanctuary 

PftOGLfCtRS Karl j«ik.tH 1 Mike RalleOge 
VkiiivCaroline 7243 8 40428 
Adiemus is a haunting ch<iral piit-e in the 
tradition of Enya, but with greater \itality 
and ethnic feet. Karl Jenkins and Mike 
Ratledge, veterans of British pn'givssive 
rock group the Soft Machine have put 
together a suite of hymns and chants, 
based around the voice of Miriam 
Stockely. With the London Philharmonic 
Orchestra, prt^-ammed iwrcussion. and 
instrumental touches like recordei-s and 
queiia flutes, they frame Slockely's multi- 
tracked voice. Like Lisa Gerrard from 
Dead Can Dance. Stockely singy an 
invented phonetic language, calling up 
ancient spirits. 



CONTEMPORARY CHRISTIAN 



TAMMY TREtfT 

PRODUCERS Sle.* DsOy, Tedd T 
R.EX 41019-2 

Christian radio is rapidly catching on to 
the music of this Ii.K.X. newcomer, and 
it's easy to see why. Tammy TVent has an 
instantly likeable voice, a vibrant instru- 
ment that shimmeni and simmei-s on these 
groo\-e-oriented tracks. The Ijrical con- 
tent of the songs touches on issues of faith 
and life in a straightforward style. Among 
the best cuts are "Emotional," "SupiMtsed 
To Be." "Let It Go," and her cover of the 
classic "You've Got A Miend." 



C L A S S I C A L 



-k MERIDIAN ARTS ENSEMBLE 
Vbions Of The Renaissance 

PROOUCER C Jarfd Sin-».h 
Clwnnel Clwics 6594 

The work of this adventurous group — 
who.'^e last album included compositions 
by FVank Zappa and Jimi Hendrix — gels 
more exciting all lime. Featuring eight 
pieces by .LS. Bach and .several by (Jpsual- 
do. Gibbons. Scarlatti, Albinoni, Coprario, 
and Schein, "Visions Of The Renaissance" 
has a haunting, timeless quality that 
rewants constant lL«itening. In effect a 
brass choir, the Meridian Arts Fns<'mble 
delivers |>erforniance.'* on mixlern instru- 
ments that are stee|)e<l in respect for the 
past hut also jiosiiess an agprpssi\ ply pre- 
sent-day ./oic <h- rinr. 




EC>ITEir> BY LARRY FLIOK 




^ SHAWN STOCKMAN Visions Of A Sunset 

PRODUCER- Shawn Stockman 
WRITER: S Stockman 

PUBLISHERS: Sftiwfl PalncWEnsign'Soogs Ot PoiyGMm 
intemdtiotul. BMI 

PotydOT 00129 it-'o «^D1 (caswtle i-np*) 

It was bound io hap|)en. Stockman is the 
first member of Boyz 1 1 Men to lest solo 
waters, and he does so with the wonder- 
fully nimanlic twdlad from the soundtrack 
to the film "Mr. Holland's Opus." Stock- 
man stands tall on his own. fle.ving a 
sweet, fal.setto-cap[)ed [jerformance over a 
\ioiin-lined pop/K&B rhythm base. 
.■\lthough this st'xson is already over- 
ci-owded with ballads, there is little doubt 
that pntgrammcrs at top 40, R&B, and 
AC radio will make room for one more. 

^ENYA Anywhere Is I i.u> 

PRODUCER. HKky Ryan 
WRITERS. Enya, R. Ryan 
PUBLISHERS. EMI S(yig<.'SBK-8lachvrotx). BMI 
Reprise 7952 < z-o Wamet b-tb. i (CD ixmiu) 
First single from Knya's long-awaited 
"The Memory Of TVefs" is an e.xhilarating 
uptempo pop waltz that will turn any car, 
den, or fnmt sUM)p into an otherworldly 
tabernacle of sound. The Irish supei-slar's 
remarkable ability to inspire ILsteners is 
undimini.shed on this richly layered feast 
of melo<ly — a throbbing secular hymn 
about life's search for fulfillment. Top 40 
and AC outlets should seize this smash, 
[Kirticularly sini'e its magical aura fits the 
mowl of ihe holiday season. 

-* SOUL ASYLUM Promises Brakeni3 i5i 

PRODUCERS Bulth V|t. Soul Asylum 

WR1T€RS:D Murphy. M Petlman 

PUBLISHERS^ WB-'Bt***! Promii«, ASCAP; TTwrd WTwel. 

BMI 

ColumMa 7422 lo^ Sot* > ic«»en« singlei 

The third single fi*om the alterna-pop 
Iwind's current album, "Ijel Your Dim 
Light Shine," is an intelligent and |)ensive 
acoustic rocker with an iri-esistible chorus 
that is fleshed out with fluttering har- 
monies. The track is undeHinetl with 
quasi-psychedelic ^itar licks, w hich pro- 
vide the edge that rtxV radio reijuires — 
though this really does iwlong in heaw 
nitation on every [lossible top 40 playlist. 

TEARS FOR FEARS Falling Dovm i4 551 

PROOUCEftS: Tim Palmer ftolafld OfzaMI. Alan Gntftttis 

WRITER: fwt listed 

PUBLISHER, not listed 

Epic 7533 i^'o Sony) iuubHo iingici 

WTiile tielivering on the distincti\'e feel one 
has cftme to e-xiM-cl from Roland Orzahal 
and company, this track does not live up to 
the act's previous ivcoi-dings In terms of 
catchiness and likability. Slow and fast 
s*-ctions )ilay nicely off each iither. while 
the insirumentals creatively combine 
straight-ahead n)ck"n'roll unth subtJe 
effects during the track's quieter 
moments. 

SPAGHETTI SURFERS Misldou ii an 

PRODUCER, Antfwny Stephens 

WRITERS F. Wrse. M. Leeds. S.K Rossell. N. Roi^anis 
PUBLISHERS: EML'Groove F^ik. BMI 
REMIXER Anmony Stephens 
Curb 1200 fLUiiettf ungte) 

Hey, if Redne.\'s "Cotton Eye iJoe" can 
find an audience, then this swaggering 
Westi^rn-influenced Euro-dance ditty 
surely can. Largely instrumental, this 
track combines nimble- fingered guitar 
work and whining horn nourishes with 
))ercolating beats. A festive novelty ilem 
that will be a fun sound on crossover radio 
stations. 



R & B 



★ SOLO Where Do U Want Me To Put It u 34) 

PRODUCERS Jimrrr^ Jam, Teny Lewis 



WRITERS: J Hams III, T. Lew«. M. Hortoo 
PUBLISHERS^ EMI-flcnlTlyle Tyme Tunes. ASCAP; EM(- 
Blacl<woCKl'>«elp The Bear. BMI 
PenpKtivi 00112 (00 PGOlcassetie Minnie) 

The follow-up to "Heaven" is another 
foray into the worid of old-school K&B, 
enlivened with a throaty lea<l iwrformance 
anil silky background harmonies. The 
result is a single with all of the charm of a 
vintage Four Tops recording. Essential to 
any K&B, pop, or AC station with a rever- 
ence for classic soul sounds. hVom the 
act's fine self-titled album. 

★ NY'A Do It 41, 

PflOOLX:£HS: The Btandt Bratners, Giuseppe D. 
WRITER W Bianot 

PUBLISHERS: Bubby^MuM Be Nice. BMI 
REMiXER: Kinh Adkins 
KAP 348 fc'o imeam (cassette siopel 
New .Jersey songstress follows the dance- 
driven "I Don't Want Vou" with a chug- 
ging jee|v'hii>-hop jam that makes far bet- 
ter use of her smokey alto range. Within 
the song's context of wah-wah funk gui- 
tars and muscular bass. N'ya has plenty of 
room to stretch out and work some street 
attitude a la Brandy and Marj' .1. Blige. 
Way ci«)l for R&B and top 40 formaU, this 
single bodes well for the imminent album 
"Embrace." 

NAIS 69B (AUze & Me) :a m 

PRODUCERS- David MicNjfy, Ennnuel M. 6rule9CCenl 
WRITERS F.R Hawkins, K. Rotiinson. C.J, Woods, Jr. B 
Eiebee 

PUBLISHER Da Boot Songs. ASCAP 

Sirmt LHs/Scotti Bros. 78046 BWGi ru^lie sin^^i 

More than just an<ither R&B foursome, 
programmei-s should enjoy this laid- 
hack — hut not laz\- — make-out track. F'm- 
ducei^ Micher\' and Bruleaccenl did the 
right thing by keeping the fat to a mini- 
mum and letting the song's simple quali- 
ties shine thnmgh. ("heck out the piano 
version of the track. It is a standout for 
those looking for .-iomething to add to soft- 
dayjiart hours. 

A.D.T. For The Love 0*Y6u<3 «i 

PRODUCER, Gfovei ChainDliss 

WRITERS, E liley, M. Isley. K Isley. R. tsley, C Jaspn 
PUeilSHERS: Bowine 
REMIXER Mohamed Moretla 
Technique 6618 CDs-nBiel 

A.D.T. is a female vocal group with the 
smooth tones of SWV and the sassy atti- 
tude of XscajK". Most of all. this act uses 
this Isley Bmthers chestnut as a vehicle 
to display its formidable .-itar |>ower. Pro- 
ducer Grover Chambli.ss d]-es.ses the track 
in jiggly jazz guitars and ca]*essing soul 
rh.vthm-s while Mohamed Moretta pumps 
up the jam to a giddy i>opi disco pace that 
will please club D.Is and cross^tver radifi 
programmei-s. 

SHIRO Te4l Me (WouM Vou) u ja, 

PRODUCERS Michael 'Flip' Bafbet, Refio Delajuwi 
WRITER- not iistM 
PUBLISHER nul IisIkI 

Street Lite/Scotti Bm. 78053 ic^ bmgi <cdsw«ie s^R»e) 
Shim turns on the steam heal on this 
midtemijo pop/funk shufHer. Though she 
may api>ear Ut l>ejust one of countless 
gunning for radio stieeess k la Brandy, 
Shiro rii^es above the pack with an earnest 
and easy-going style that is quite engag- 
ing. She benefits from having a .song that 
is instantly memoraiile and allows her to 
work much of her impressive viK-al range. 
Check thus one out ASAR 



COUNTRY 



^ MARK CHESNUn It WouMn't Hurl To Have 
Wings ^^ 11) 

PRODUCER: Tony B/<WWi 
WRITERS; J foster, R, Liwoie. J, Moms 
PUBLISHERS Wamef-Tameflane'Miss 
Hollyi'HapsacK'Greal Galeo. BMl 
Decca 11261 I7 irch vnglvi 

HeiT is yet another fine release from 
Cher-nutt's e.xcellent "Wings" album. He 
makes the trials of heartbreak sound sur- 
vivahle in this fiddle-laced tune that elo- 
quently .states. "They say time can fly like 
a magical thing, but it sure wouldn't hurt 
to have wings." Sure to be the ncrt in 
Chesnult's long line of hits. 



^ LORRIE MORGAN Standing Tall 13 01) 

PRODUCER James Stroud 
WRITERS I. Bollei, B. Peters 
PUBLISHERS: EMi Blackwood; Be i> l^tets, BMI 
BNA 643S4 ;7 ircf, .i^gici 

Morgan has a gift for interpreting clas.sic 
c«mntry songs (remember hei* cover of "A 
Picture of Me Without You"?) and she 
does a fine job of i-e\i\ing this litKI Billie 
Jo S|)ears single. The l.vrics paint of 
poignant picture of pain, resignation, and 
idtimate strength in the face of heart- 
break. WTiat a great cmmtry single. 

^ TRACY UWRENCE H YImj Loved Me 

PRODUCER: Don Cook 

WRITERS P Nelson, T. Stiapiro 

PUBLISHER: Sony TreeiTefiie&'Hamslein Cumbetlarxnom 

Shapiro. BM) 

Atlantic 6546 i7-<r>.'i> vngh-/ 
A lovely and understated ballad that is 
brcKight to life by that yearning, hurtin' 
country-l«y quality in Lawrence's voice. 
Cook's production lets the vocals shine, 
and Lawrence tLirns in a performance 
devoid of bravado, Just full of warmth and 
heart. 

* JAMES BONAMY She's Got A Mind Of Her 

Own 11 

PRODUCER: DoiiB Jotinson 
WRITERS B. Lmey, D, Schlilz 

PUBLISHERS: irmne. BMI; N«w Hayi^Ncw Don Son^. 
ASCAP 

Epic 78220 iOrt Sony ) 17-irKft Sintfe) 

FoiTfive and forget the "Dog On A Tool- 
box" outing last time. Here is the single 
that should establish this Florida native as 
one of the intlu-^^try's most likable new 
voices. An engaging [jerformance of a 
well-written tune by master craftsmen 
Bill Liv.M>y and Don Schlitz should help 
earn Bonamy iMiints with wuntiT radio. 



DANCE 



SIN WITH SEBASTIAN Shut Up (And Sleep With 

Me) 17 17> 

PRODUCER R« 
WRITER: Sin Witti SeljMtian 
PUBLISIHERS eoogiMOiig&'Wsrtw.Chappell 
REMiXERS GeOfE* Mofol. I*n Levrinj 
Logic 59033 lev bmo) icd ^ngut) 
Here is a novelty numlter for the Kun>- 
|x)p twirler in all of us. The \ ocals are 
utter cam)), lying .•Jomewhere between 
Man- Almond and Jimmy Somenille in 
style, and the grxMive springy and fun. 
(ieorge Morel remi-xes the track in a 
house conte.\t that could ctmnect with 
mainstream jocks, though it is the venera- 
ble Ian Lp\ine"s unabashedly retro-NRG 
remi.\ that suits the s(mg best. His 
aiTangemenl of "Love Boat"-likp strings 
and hand-clapjiin' i>ercussion are as frivo- 
loiLs as the cheeky lyrics. In fact, this ver- 
sion has the iKitential to elevate this simg 
to the levfl of Itight Said yn-<\'>' "I'm Too 
Sexy." 




■k JEFF KRASNER The Powers That Be ; ^ 4 > 



PRODUCER- DanlH Wo« 

WRITERS ) Krnnw. B E H.iwti 

PUBLISHERS: Mrss Minn«'s Musk, BMh Bula. ASCAP 

REMIXER: Guido Osorto 

Identity 627 icd^mi: 

Newcomer Krasner ntmes on like a 
funked-up Joshua Kadinm on this gos|tel- 
.spiked po|Vmcker. Adult listeners will dig 
the track's sjwire, lively piano-,'yix-guitar 
interplay, which is framed with billowing 
female choir chants. Kra-^^ner is an appeal- 
ing .singer with a .<;nlid car for sing-along 
h(K)ks and a mind for clever turns-4»f- 
phrase. For a completely different take on 
the song, check out Guido Osorio's rum- 
bling dance remix. It's quite g(KHl. Con- 
tact: 212*72fi-1436. 



ROCK TRACKS 



^PRETENDERS 2000 Miles t^i 

PRODUCER Stepfiefl Slfeel 
WRITER. C Hynde 

PUBLISHER. Hynde Houm 01 Hite'EMlClive Banks Songs. 
ASCAP 

Warfw Bros. 7892 ico promoi 

Si-omd emphasis track fnjm "The Isle Of 



View" affirms ('hriiisie Hynde 's talent for 
timeless [Mip melodies and \i\id l\nical 
imagery. With string accompaniment by 
the Duke Quarti't, the waltz-Hke s<mg 
takes on a melancholy lone that will con- 
nect with mature minds that regularly 
tune into album rock, triple- A. and tradi- 
tional AC formats. Glorious. 

^ MINISTRY The Fall t.nw.g iom) 
PRODUCERS: Hypo Lu«. Hetmes Pan 
WRITERS: Ministry 

PVIBLISHERS: SpurbiwnWjtfnef I»rti»tUne. BMI 
Wamer Bro». 43630 iCD S'leie) 
Alain Jourgensen and company return to 
proudly ()ollute m<Mlern nK-k radio with 
their unique style of musical angst and 
anairhy. Ministry worshipi)ers will praise 
the noLsy melody, even if it is hidden 
beneath layers ))f ifcreechy guitars and 
synthesized samples. PVom the forthcom- 
ing album "Filth Pig." 

^ CIV Choices Made 12 2S) 

PRODUCERS: Wdlter Schteiteli. Don fury 

WHITER nol hstcO 

PUBLISHER: not Irsted 

Lxva/AUantic 6505 tc^sji^resiiit^ei 

Modern rock programmers netnln't wait 

one minute more for the second single 

from the tine punk-flavoreil "Sel Your 

Gtjals" album. The s4)phomore outing 

offers a. -creaming viK-al. quick punk riffs. 

and a healthy do.se of relK-lHon. Chrn^se it 

or lose it! 

* JONO MANSON BAND Big Daddy BkissM tit 

PRODUCER. MtfLhael Baibiefo 
WRITER. J. flooa 
PUBLISHER Junfile Cl»try, BMI 
AtM llSlc'uPGDKCDimglel 

Jimo Manstm and his band ciKik up a 
.«aucy brew of blues and rock, as shaky 
vocals, puttering guitar riffs, and solid 
drumming combine to deliver a sharpened 
hook. File this one lietween Blues TVavel- 
er and Spin Doctor.'^. 

GREN She Shines !4 02) 

PRODUCER: T.m O Hm 
WRITER: B Wl>tl« 

PUBLISHERS: Fiury MelofV'MusIc Corporation tH America, 
BMI 

i.R.S. 10513 (f to Com«) ICD pfofrwf 

l.k.S. trio unleashes a straightforwarti 
as.sault of guitar-fi riven nx-k and soul. 
Mtxlern nx-k radio programmei-s may 
have to struggle to find a substantial hmik. 
hut the effort is a worthy one. R"om the 
album "Camp Grenada." 

16 HORSEPOWER Heel On The Shove) 3 111 

PRODUCER: Warrefl Bmleigh 
WRITERS 16HoreepoiM(, D tawiidi 
PUBLISHERS: WB Muiic^nw Town, ASCW 
AAM 109 icn PCPI ICO smglFl 

Dick Dale w ould be pnaid. The band 
pum|>s up the surf sound that was once 
again made [xipular by "Pulp Fiction" for 
this smart acoustic guitar track. hVom the 
album "Sackcloth-N-Ashes." 



RAP 



^ EAZY-E Just Tah Let U Know :i S7i 

PRODUCER: Eric "Eazy-E' Wngw 
WRITERS. E. WitgW, A Trotter )V, R Paw 
PUBLISHERS RutMns Anack'R^e 01 A PsychopattVfilB 
Reg. ASCAP 

RiitMaWRelattvity 0416 kA.>.«tte -.mgiei 
The first single from the late rapper's 
forthcoming posthumous album, "Str8 OtT 
Tha Streetz Of Mulhaph**'in Real." is a 
sad reminder of his lyrical skills and abili- 
ty to kick infectious hooks and hanl 
grooves. It is gratifying to discover that 
this well-c<mceived single would have like- 
ly been a hit regardless of the sentimen- 
tality and curiosity generated by Kaz>'-E'8 
untimely passing eariier this year. Check 
out the flip-sidejam, "The Muthaph**"in 
Real," which features NWA alumnus MC 
Ren on guest rap and Yella on productiim. 

^ MACK 10 FEATURING ICE CUBE AND W.C. 
Westside Slaughterhouse n '^t- 

PRODUCtR, Madn*f.s 4 Real 

WRITERS: M*ck 10. Ice Cube. WC. 

PUBLISHERS RmI An' Rutf/Ganesti Boc«i«'WB.'BaM 

Rpe-Soft. ASCAP 

REMIXER: T Bon« 

PrtWtty 30027 imax cau^tlr ungk) 



Q||LUk| a PICKS ( New releases with ttie greatest chart potential. CRITICS CHOICE {-k )■. New releases, regardless of potential chart action, which ttie reviewer highly recommends because ol their musical rnent. NEW AND NOTEWORTHY; Highlights new and 
OIlWILCOa developing acts worthy ol attention. Cassette. vinYlor CD singles equally appropriate tor more than one tormat are reviewed m Ihe category with the broatlesl audience. All releases available to radio and^or retail in the U.S. are eligit})e tor review. Send 
copies to Larry Flick. Billboard. 1515 Broadway. New York, N.Y 10036, Country singles should t)e sent to Deborah Evans Price, BiHtxard. 49 Mus>c Square W,. Nashville. Tenn, 37203 Contribotof: Brett Atwood (L,A,). 



100 



BIOBOARD DECEMBEH 16, 1995 



Reviews & Previews 



HEALTH & FITNESS 



FOR WOMEN ONLY 
BodyVi»iorvWamerVi»>on 

HuuKehuld name Tumilee Webb if; ul 
the helm nf the three videos in this 
new series, each of which features the 
"Buns" fat-burner and so-called 
"super hunks" (Staffan Perman. Pep- 
per Von. and Moni.v Cassel) conduet- 
inj; exercises aimed at pleasing the 
eye as well as workin}; the rest of the 
body. The programs, "Upper Body 
Workout," "Abdominal Workout," and 
"Lower Body Workout." have their 
merits as solid target-training seg- 
ments. Unfortunately, it is difficult to 
get past the banal nature of their gen- 
esis. which risks insulting more 
women than tliey entice. 

DONNA RICHARDSON: THE 4-DAY ROTATION 
WORKOUT, DONNA MITE AEROBICS 
Anchor Bay Entertainment 



Pair of new workout videos from fit- 
ness diva Donna Richardson accentu- 
ates compactly presented target 
training and mixed-intensity aerobics, 
respectively. "The 4-l)ay Rotation" 
joins the growing pile of exercise 
tapes geared toward people who have 
lots of willpower in the workout 
department but not a lot of time. Kach 
of the four lo-minutp programs (all 
included on the video) targets a dif- 
ferent area of the body, from arms to 
thighs to buttocks to upper body. 
"Donna-Mite" is a kaleidoscope of 
Richardson's favorite aerobic work- 
outs set to Motown and other popular 
music. The segments comprise high-, 
mid-, and U>w-im|>act moves and 
require at leaitt a moderate fitness 
level. 



DOCUMENTARY 



A LIONEL CHRISTMAS 
TM Booki ft Video 

5& FFknulm. 119 95 

Toy trains and elaborate models have 
been tell-tale signs of Christmas for 
years, and this documentary-cum- 
Lionel-advertisement reveals the 
delight that the early models brought 
to children via interviews with people 
(mostly men) who were kids during 
the '40s and '50s. To keep the action 
moving along, the interview footage is 
cut with some genuinely cool shots of 
train sets erected around the Christ- 
mas tree. Video, from the producers 
of the child-friendly "1 Love Trains," 
doesn't contains enough action to grab 
youngsters' attention, but instead will 
a|)peal to their parents who have a 
nostalgia for trains. (Contact: 8(K)- 
892-2S22) 



INSTRUCTIONAL 



FINDING QUALITY CHILDCARE 
Quartet Creative Servkes 

For parents searching for the best 
daycare for their children, there are 
no easy answers. Although this video 
does not try to provide the ultimate 
solution — and quickly says that there 
is no cure-all for everyone — il does 
help viewers focus on particular areas 
and offers fodder for question.*! to ask 
themselves and their potential care- 
lakers. Among the topics covered are 
home care vs. an off-aite facility, 
health and education issues, safety 
and security concerns, and affordabil- 
ity. (Contact: 800-859-5105) 



AUDIO 

BOOKS 

EDITED BY TRUDI MILLER ROSENBLUM 



FINDING MOON 
By Tony Hillerman 
Read by Jay 0. Sanders 

Harper Audio 

6 txwfs (abiideed). $25 00. 
During the la.st days of the Vietnam 
War, newspaper editor Malcolm "Moon" 
Mathias discovers that his beloved 
brother Ricky, a pilot who died in Viet- 
nam, has a baby daughter there. 
Mot)n's mother knew about the baby 
and was on her way to Southeast Asia 
to find her when she had a heart attack. 
In looking through his mother's papers. 
Moon learns about his brother's child 
for the first time and embarks on a mis- 
sion to find her. His winding journey 
leads from the Philippines to Cambodia, 
and at every step the mystery deepens 
and clues prove more elusive. Award- 
winning author Tony Hillerman, best 
known for three best -selling Navajo 
mysteries, provides a compelling, intri- 
cate plot and paints a vivid pictuiv of 
physical, social, and political conditions 
in the war-torn countries. The master- 
ful Jay O. Sanders (whose reading of 
Dean Koontz's "Mr. Murder" for Simon 
& Schuster result«Hl in the most grip- 
ping audi4> title of 1994) does another 
excellent job. creating an almost palpa* 
ble atmosphere of susjwnse and bring- 
ing out the uncertainty and good inten- 
tions of Moon. He's equally skillful at 
evoking the accents and personalities of 
the other characters: Osa Von 
Wingartcn, a Dutch woman searching 
for her brother; Lum Li, an enigmatic 
man who claims that Ricky had been 
transporting certain unnamed "mer- 
chanflise" for him that Moon must track 
down: and the American "gwKl ole 
boys" who worked with Ricky. 



ENTER* 
ACTIVE 

EDITED BV MARILYN A GILLEN 



BARTLETT'S FAMILIAR QUOTATIONS. EXPAND- 
ED MULTIMEDIA EDITION 
Time Warner Electronic Pub4ishinf 

PC CO ROM 

A rose may U' a rose may be a rose (or 
S4>mething like that), but put it in a new 
vase and it's something else entirely. 
Which is to say that this must-have multi- 
media version of the well-known, well- 
thumbed book takes full advantage of its 
digital medium to put a fresh and clever 
spin on the old "familiar quotes" concept. 
In addition to the 22.000 verbal quotations 
from the original b(H)k. the CD-ROM has 
more than 400 new "multimedia (luotes" — 
the familiar s<)unds. .sights, pictures, and 
icons ( rememl»er the 'TOs-era "smiley 
face"?) that serve equally well as common 
toucbitones, or cliches, for our culture. To 
borrow a phrase, two thumbs up. 

MUSIC SCREENERS 
Sony Muik Entertainment 

3 5 loch noppy 0>^x^, $12.98 Irst wch 

Wlien staring at winged toasters doesn't 
iiutter your bread anjTnore. Sony's clever 
new line of music-based interactive screen 
savers oPfei*s a welcome audioA'isual 
diversion. Kach floppy in the 21-title line, 
which features arUsLs such as Michael 
Jackson, .lames Taylor, Hariy Cnnnick Jr., 
and Michael Bolton, includes a 30- to 4.V 
.-tectind clip of a music vide(j, which users 
can manipulule and customize into their 
own |>ei-wmal screen saver or string 
together with other titles in the line Ut 
create an ever-changing menu of ear- and 
eye-candy. Each title also includes t^vo 
\'ideo-based games, which have it all over 
.^litaire. 

itaOt Ail ntW ttfles released at sen-through prices are eligible. Send review copies to Catherine Appleteld, 3817 Brighton Court, AlexarKlria, Va. 22306 ENTER'ACTIVE: Send review copies to Marilyn Gillen. Billboard, 6055 Wilshire Blvd.. Los 
C«IH90M6. tOOKS: Send review copies to Paul Vema. BiHbPard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Ser>d review copies to Trudi Miller Rosenblum, BillDoard. 1515 Broadway, New York, N.Y. 10Q36 

BILLBOARD DECEMBER 16, 1995 101 



The latest single fmiii Mack His ^-nld-.-^ll- 
ing eponymous album is a harsh bit of 
Kast Coast Ijrical science, feattuing gue.-^l 
ap[)earances by Ice Cube and W.C. Uld- 
school to da max, this Jam is strong on ter- 
ritorial pride and low on frilly instrumen- 
tation. (Jne for the purist who rememl>ers 
"the good ol' days." 

THE SOUL SNATCHERS Blam Blamu ol^ 

PRODUCERS Aheem. ADi,l) 

WRITERS Aheem, Syn 

PUBllSHERS Htt i How Mii«:, ASCAP 

In-time MutidWarlock 177 iCD vngio) 

This track deserves projw; for delivering a 

punchj' diatribe against crack cultuii?. 

while nicely combing vocal styles that 

i-ange from soulful wailing to sti-aight-up 

rap. to a gruff .lamaican dancehall refrain. 

Still, the overall sound and l>Tics lack 

originality and lose their spirit in a muil- 

died mix that dulU the impact uf the 

vocals. 

HOMICIDE Get What Cha Came Fo <» m 

PRODUCERS not lifted 
WRIlrRS. IKA li*l«l 
PVIRIISHER5 not 

Priority Rtcords 30020 (CD <.iieiei 
The latest narcotic off the "Legal Do|>e" 
compilation, this track is highlighted by 
clean, sincere rhymes. Suiv lo make heads 
Itobat lUtlt slati'ins. 



CHRISTMASI 



USHER Comin' foi Xmas? : . ■ 

LaFjCc4129 i. bVu 

KRISTIN HERSH The Holy Single m mni UM1 
Ryho 1049 lUit-r^^; 

LOREENAMcKENNin A Winter GanJen 

ML(iliJr,;l.,Mi 

Wanwf BfOt. 46096 iCD i^npt', 

W O. SMITH MUSIC SCHOOL SINGERS 
Christinas In The Caribbean z ^ <i 
Margaritjviile'lsland ^ir^.^ 

JOI CARDWELL My First Christmas With Vdu 

ElfhlBall 050 k»ss«(W ^Rie) 
Conuct: 212-337-I2(]0, 

PATSV "Ki<r Santa aaiis/Happy HoUy Day 

Rapcrry 2255 i.-^-^it^ ^ri^i,- 
Contact: 2!2-75:!-lil.">.;. 

PAT GODWIN Santa, Wetcome To The Modem 
World:] 

llion/Rafe'n 36492 icD f^m: 
Cimlait; 212 North 12lh St.. Fhili«lel|ihia. 
Henn. 1D107. 

R HUX Here Comes The Savior mo i>n»<^ mmi 
Blacli Olive 95 ico sing«i 
Conuct: 40K-:tS>4-7l7fi. 

CHRISTIE MCCARTHY If Jesus Came Today 

(no Inning -.fed i 

At.astin| impfesMon 53601 ir.u -.-igw 

Contact: 7l»i-7(i!l-.'il«lll. 

MARGr COLEMAN Have Ytwrself A Merry Little 
Christmas a 55[ 
Priority S0817 (c«ueii. •jngtei 

BRENDA K. STARR Christmas (Baby Please 
Come Home) imir^ iisieoi 
Metropolitan 1229 <co cut: 

Contact: 2lll-l>ct-t««). 



COLUGE Last Christmas ir 

MelropoliUn 1229 CDuut) 

Contact: 2lll.4.s:!-.SO!IO. 



THE SCREAMING SANTAS (LGH) Foe Olristnus 

12 04 

Blue Rose 10022 :u <.rgoi 

SOUTHERN CULTURE ON THE SKIDS Merry 
Christmas Balqr i3 h: 

DGC 4839 fi^'i! Uni> (CD unfit) 

LORRIE MORGAN Up On Santa Claui « loi 

SNA 64413 (CO ^.n^ei 

LONESTAR I'll Be Home FOr Cbristmai (3 30] 

SNA 64414 (CCsimgii 



HOME 
VIDEO 

EDITED BV CATHERINE APPLEFELD 



OASIS: LIVE BY THE SEA 
Mu»c Video Inc. 

75 niii>ite. 

Unadorned ctmcert video s)>eaks vol- 
umes about the intense, attitudinal 
British pop created by the group that 
has conquered the U.K. and is amass- 
ing a growing fan base in the States. 
In this performance shot last spring 
in southern Kngland, the brothers 
Gallagher are joined by the band 
they've since dismantled and replaced 
on 17 songs from their debut and fol- 
low-up albums, as well as unreleased 
material. "Morning Glory." "Live For- 
ever." "Supersonic," "Good To Be 
Free," "Slide Away." and a divinely 
inspired cover of "1 Am The Walrus" 
are among highlights of the show. 
Fans who can't gel enough will jump 
on il. 



ROfi MATHES: I WANT TO HEAR THE BELLS 
EagleVision Inc. 

f,0.fn,!ei 

Singer/songwriter Mathes. who gleans 
his inspiration not only from his 
Christian faith but also from such 
diverse musicians as Krie Clapton and 
Michael McDonald, prepared this hol- 
iday celebration with the goal of evok- 
ing spirituality without dogma. The 
resulting concert, recorded in his 
hometown nf Greenwich, Conn., fea- 
tures several variations on the Christ- 
mas classics interspersed with Mathes 
originals. The program, which is 
scheduled to air on more than 100 
PBS stations this month, features a 
40-piece choir, band, anci Knglish horn 
soloist Tom Stacy. (Contact: 80«- 
EAGLK-73) 



CHILDREN'S 



I DIG DIRT 

Dreams Come Tnje Productions 

3D niir-jlK,. SU.95 

The fine ai't of cimstruction remains a 
timeless curiosity for children, and there's 
nothing like a live-action vi<leo lo do the 
dirty work for them. In this program the 
earth moves, literally, at the whim of some 
remai*kably o\ ersized pieces of machinery, 
including a dump truck that can move 240 
tons of dirt in one load and the aptly 
named "Ursa Migor," a iri-million-jKiund 
dragline that has a boom longer than a 
fcMrtball field and can dig a hole 'HW feel 
deep. Experts in the field provide the low- 
down on what il takes to operate the vehi- 
cles, and several children ai-e shown gel- 
ting their hands dirty as well. (Contact: 
80O-297-«787) 



HOW A TUGBOAT WORKS WITH IQ PARROT 
Think Media 

30 nwiuto. SM.95 

Follow-up to "How A Car Is Built" brings 
back the know-it-all IQ fturot to conduct 
a \*isil abouni a real working tugboat. 
Known for [wrforming tasks that appear 
well beyond their means. tugh<»ats are the 
unsung hei*oes nf the hai'bor, and this 
\ideo shows why. In this prrtgram the gfH)d 
ship Minam set* herself to the somewhat 
glamorous task uf pushing and nudging 
the giirgantuan luxury cruiser the Queen 
Eliziil>eth 11 inio dcK-k. Other scenes show 
her being repaii*ed. dodging other vessels 
in the huix»r, and more. (Contact: 800- 
655-1998) 
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STEINWAY ft SONS 
By Richard K. Lieberman 

Yflif U'li-.fTMty PitM $.^r» 

Man\' musicians claim Uiat m) {liano can 
iTX'al the tone anti nwiHjn.-^' of a Steinway 
But e\'en those who have nc\ er played a 
note can appreciate the k?gacy of tlie Stein- 
Mny family H)r anyone cuitous about lht» 
histor>' of business, musk:, and labor in the 
L'.S.. and New York in (jartkrular. "Stein- 
way & Sons" is an engaging and informa- 
tive o\er\Tew, 

Hum 1849. when Heimich Steinweg 
mift'ed hLs German jiiano-making o])era- 
lion lo Neu- York, to 1J»?2, when, faced vdih 
incivasingcomiK-litive pressure fntm 
Yamaha, S'leinway & Sons wa.*; s<»ld to 
CBS, LiebeiTnan traces the histoiy of the 
comiHuiy and the intr^ng family that 
made its name 8>TKtnjinoas with the 
wwki's finest musical instiiunents. 

As a family, the Steinwaj-s encounteail 
aktihdism, sexism, marital infidelities, and 
(Wpression: as company e.\ecuti\'es. they 
]i<^^iess(»l a blend ofaitistic apprii-iatitm, 
technoktgical inventi\'eness, and basiness 
sa\-v>' thai kept their business intiul whik? 
othei-s struggled to stay afloat. 

Steinway & Sijns" eontrilHitiotis lo the 
arts wviv immeasurable, and they vwiv 
exploited in the eoaslant frenzj' to sell 
pianas. The company's aitist endnn*- 
ments were crucial in its- ad camfKugns and 
piufpssional image; the heajis of the Con- 
certs & AitLsL« deiKUtment Iwd the foii'- 
sighl to ivcognia* genius in the young 
\Tadimir Honmitz and Van C^libum, as 
well as the acumen lo ensiuv that the 
supei'slai's played rmly on Steinway 
pianos. 

The company retainefl its tradition of 
producing handmade, highly cRtited 
instruments even throu^ the rise of 




mechanical reproduction, the Great 
Depresaon, and numei-ous lalxir (Uspule.s. 
As a pniducer 4>f a wholly luxun." item. 
Steinwa.\' & Sons was susceptible to, and 
foit-ed to adapt to, e\'er>' fiurtuation i»f the 
l)i*litical orcultui-al climate. Duiing W>rld 
War 1 1, the German-run cotn{)any; uhit-h 
ran a second successful factoi-j- in Ham- 
bui"g, walked a delicate line. Riced with a 
lack of the raw materials nece,<waiy for 
piano making, the New York factorj' liad a 
stint producing for 
the Allies the disa-s- 
trously designed 
WTxtden gliders 
that came lo be 
known as "flying 
i-ofRns." Mean- 
while, the German 
factoiy was ke|rt 
busy wnxiiH-ing 
Hitler that the 
comjiany wasn't 

run by New Yoi'k .lews. 

"Steinway & iktns" has been th*)roughly 
reseaifhed and is [jacked with idHitos and 
e-xcei"pts tiTom fliaries, letters, arlvertise- 
nufnts, anfl inu?r\iews. Lii>l»erman's U?xt- 
book style and matter-of-fact t<)ne lend 
credibility e\ en to the more sensatiojml 
asjietts tk the Steinwa>' history whwh 
include an illegitimate child; an arranged. 
lo\'ekh>s marriage; and a prostitute surrep- 
liti<tusly hilled to entic-e the AmeHcunized 
Billie Stfflnway lo Iteriin so he would lun 
the family sti)i"e there. The book is a 
.<miglitfoi-wanl and )»ei-sonal chnmnlogi- 
cal account of a provocathe family It is 
also a sad testament lo the fact that, too 
often, fine musk-ianship, dedication, and 
craftsmanship are rewarded with little 
more than dwindling profits ami a cor|N> 
rate buyout. CAROLE'S HORWtTZ 



Call Jeff Serrette NY State • 212-536-5174 
Billboard Classified '1515 Broadway 
New Yoric, NY 10036 

FAX YOUR AD 

212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Ragulsr Clauftl*d: $S.20 per word, minimum order: S105.00 
DISPLAY CLASSIFIED: 
1" -1l»ue S1 46.00 PER 

I'-aisauee 134.00 PER 

1"-13luuei 127.00 PER 

1"-2ei»ues 119.00 PER 

1--52l«uee REVERSE ADVERTISEMENTS: $18.75 98.00 PER 
POSITION WANTED: $70.00 PER COLUMN INCH 
BOX NUMBER: S2O,00 RADIO HELP WANTED: S85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON.COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Real Estate information call Susan Mazo 
In NY (212) 536-5173 

Real Estate To The Stars 
$70.00 per Inch 

ALL MAJOR CREDIT CARDS ACCEPTED 



SERVICES 



SERVICES 



SERVICES 



PACKAGE 

1 OOP 



. ORIGINATION 

• 4 PAGE BOOKIET WITH 4<OLOR COVER 

• 1 COLOR BACK 

• 4-COlOR INLAYCARO 

• CD LABEL FIIM 1 2 COIOR LABEL IMPRINT 

• JEWEL BOX & SHRINK WRAP 

DOCS NO^ »<IU(]E A 
TYFfSeniNGO«COMPOSirEF!LM ^^fl 

Ask hr our Ine brochures ^^^V^ 



W> Rainbe Records and Cassettes 

I7i8 Btrkflty ilrtel. iann Honi[j. fA 9040.1 • |ilO) 8^9 il76 • f.i. |ilO| 8?8-876i 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM 
AUDIO CASami HAMfS 
1 Mln- • 12* Mtn. 




a BASF 



3M 



'/I'Ji'J 

UlOlffll 
tiVjuii'/Jc:: 



AMPEX 



maxell 



SONY 



SHArE 



ON CASStTTt PRrmWG PRINTED UMIS S J CAROS - SHRMK WHAPPNG 



CAIJ. FOR "j^ 764 SIh Avenue, BnxiWyn, New York 11232 , J^DC 
OL>R FREE t InNewYorkTetephone: (7181 369-8273 <C— 
CATALOG m 



24 Hour Fox (718| 369-8275 



TOLL FREE 1-800-538-2336 



CD 

Manufacturing 



L EASTUtM STANDARD PRODUCT)ONS, INC- . 

7'6i W -'.ii •I*! 



ntHANNIVRSAn 
FREE CATALOG j^3. 



«fii»iHmNyM»oi(Lffl,ifijiin ^ ^""^"1 





FROM 1-100 MINUTES 



LENGTH 
TYPI 


C-10 


c.:o 


C-JO 


c-« 


c.so 


CM 


c.7g 


C40 


1 


TDK 

SA 


25 


.30 


.3S 


39 


.44 




.58 


r 


MAXELL 

XUI 


27 


32 


.38 


44 


-47 




«7 


.70 


.76 


BASF 
CHROME 
SUPER 


30 


.38 


.47 


56 


-65 


.6«.ao 


.87 


.89 


IN HOUSE 


DIREa ON CASSETTE 


PRINTING 



3M 



maxGll 



. ""i^H • CUSTOM PRINTED LABELS & J-CARDS • ! 
IN NYC 718-435-7322 • 800-221-6578' HOUl! FAX 7]S-3S3-2S39 



i 



CD-Audio or CD-ROM 




From your CD Master 
& label tilm. 



Also. BEST PRICE & SERVICE in the industry far 
Complete. Retail-Ready Packages - CD S Cassettes! 



CALL FOR OUR CATALOB! 

m 1-800-455-8555 

75 Varick Street. New York, NY 10013 • FAX (212) 



212-333-5953 

E-Mail: digitalforcsemorebbs.com 



TOTAL CD, CD-ROM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 

SERVICE 



The Power of Excellence ™ 



330 WEST 58lh ST, NY. NY 10019 



mi 



ATOZ 
MUSIC SBMCESIHC 



1M[ ONI\ NUMBER YOU N(ED 
FOR UANUFAOURING 

212-346-0653 

CD AND CASSEHE OFFERS 



"~"'*i ■ -"rir ifi — " 
On ki^ MM • 4 A>9t (Mttr h>r Cod 

ktm !M Maim nW Cm^UI fmlm fJal 

nrso 



■m M Or l(M7 |«}S 



COMPLETE! M| 
RETAIL W 

Digital Bin incorporatu 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 




1000 $899 

DIGITAL BIN DUPLICATION 
CHROME - HX PRO 

COMPMCr DISCS 
1000 $1890 

FREE REFERENCE CD 

PACKAGES INCLUDE: DKirTAL lAASTER S 
TEST . PROFESSIONALLY DUPUCATED 
CASSETTES OH CO S • FULLY PACKED 

• PRINTED INSERTS (FROy CUSTOyER s nuy) 

GUARANTEED QUALITY 
(800) 423-2936 • FAX (818) 569-3718 

Custom service 
1015 W ISABEL STREET -BURBANK-CA 91506 





((IMIilN\TIONSt'i:<-I.\I 
; 500 TAPES AND 500 CD'S 
; COMPLETE RETAIL FtCAOY PACKAGE 
I Cambliwlion SptcUl PrlM " ^ SZ,355 



COMPACT DISCS • 89C EACH 



(buMi hoot your CX>. rmoiy moitf and UmI poMtrvm) mtnimwm 1000 

Gm^Uto CD okJ CoiMn* PadugM Arailabia in quantitiw ol 250/500/1000 

1-800-874-4174 

CAU FOR A QUOTE 
DigillJ Mcatarifig Syila<m • Digtd Atidki DupCoilbn • Conpulv Gn^a 

NATIONAL TAPtfOiSC 

1110-4eih Avenue North • Nashville, TN^7209 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starting al 
$35. Write, call or fax for information 
46 PRODUCTIONS 
42W557 Hawk Circle, SI Charles, IL 60175 
TEL (800) 850 5423 
FAX (BOO) 203 1725 



fMf CATAIOCUC or SPCCM QUOTE. CAU 
AUGNED AUDIO 1 - 800 - S69 - 6S«1 
or 718 . 788 . 6969 MX 718 499 - 0421 



PROMOTION 

Natksnal promotion, distributksn and 
marketing of the higf>est caliber In 
business 25-I- years. 
RCI MECOROS, INC. 
4721 Trousdale Dr Naslwllle, TN 37220 
(615)833-2052 • Fax (615)833-2101 
1(aOO)T37-9TSa 



Your music on 

CD • Cassette - Vinyl] 




QuJnVlt.rs 1 to .1 



Low prices • fast, friendly service 
Everything Included, no hidden charge: 
MMUrifia. 5fHHid EnhwicmMftt 



Big l?ream» Studio 70S-945-6I60 1 



COMPUTERS 



YU COMMinil fTfTUlU 
MIAN MM! MOFITI 

Call or fax lodoy to ice why YSL n undeni- 
obly iKe leodcf in compufer lyifemi for 
music ar>d video retoilers ond wholesafers 
We built 20* yeors of rnunc ar*d video m 
dulfry e;<pef ief>0« mto our conrputer iyitems 
ks F>elp rrxjke yoor buiir»e« rnore prolitoble 

HX»»G sruwu UWTID ^) 449^38 

Fax 1404) MO-VZSa 
AwrirolM: t06) 338 2477 

61 ButorO Htrj SW C-iOO. Haaou 300T1 



ReccircJTrak' 




Invpntory Management 
For Record Stores 



800-942-3008 




usUfvaM 



Conplvta POS >' lnif*nlory 
(onuol loi *U v«uf rword and 
mvllHnaAa ilora ni« d «' 
■■•lUbl* >ri Spwinh too'. 

V PHONE: (919)833-5533 
P FAX: (919)833-1900 
h. Wl>40>,ltatiltli.lK17M8 {Ua»l»bM^ f* 
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FOR SALE 



ROCK AND SOUL 
ELECTRONICS 

4fr 462 7lhAve. NY, NY10018 
212-695-3953/Fax 212-564-5358 
for 20 years - N Y. #1 Music Source 

DISCOUNT PRICES 

• Large selection on 12' vinyl & LP's 

• CD s • Cassettes - Blank Tapes 

PRO D.J. Equipment 

• I^Lxers • Cases • Turntables • 
Cartridges • Mali Orders Available 



DONT BUY CUTOUTS! 

Until You See Our Catalog 
Of Greet Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 

7926 NW 66lh SttoQt - Dept J 
Miami. Floricta 33 1 66 
PH 305-691-2188 • FAX: 305-591-7210 
CieALEB8CIWI.Y 



Buy direct and savei Wtiile other people are 
raising ttteir prices, we are slasiiing ours. Major 
label CO s. cassettes ar)d LP s as low as 50c. 
Your ctioice Irom ttie most extensive listings 
available Foi tree catalog call (609) 890-6000 
FAX (6091 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX « 
TRENTON, NJ 08691-0020 



FOR SALE 
CHANCE OF A LIFE TIME! 

High ptolile Independent music 
retailer is seeking capital 
INVESTMENT OR FULL SALE. Highly 
regarded In the industry as a leader 
at indie retailing. Our name alone 
is t«orth $1,000,000 bucks! 
$295,000 
Call 41S-263-E75B tor more inlormation. 
Ony serious replies please. 
Great Image builder tor any chain- 
a teather in your cap. 



Colored Jewels • Jewel Boies 
t\ CD Blislers • Seelirlly PukaElns 
l\sO .f' \ Plastic Sleeves • Price Guns 



Plastic Sleeves • Price Guns 
Mailers • Dividers • Norelcos 



The JeMelmaster Packa|{ine Svstcm 
RetniJ-lcvcl shrinkwr.ipping. l>ies Ciyy Vi(lcc>s 
cassettes. Lr'i. fx^sicn & nnuc .oniY $189.95! 
Indies • Budgcii ■ .Swtluei • Acccho™. ; BUrUi lipe 

ferrormnnce DIbCb. 

2 Oak St. nisw Brumssvicis njj OBSO I 




YOUH MM rArt PI5PUY Will SIW HfiAlNI ]^ 

Full t«l«r c«>*fltf J Ci'4t S7 fSSwfi 

PETXOirS HOTTEST ALTERNATIVE '' 
ORAPHIC ArriSTSI t- 
- 6old like poftCcard» - 
Here* everything you need to add 60 pt. 
profit on every blank tape oold. 



PROFESSIONAL 
SERVICES 



Songt Wanted 
Call: 
-•-(672) 3 4444 3 
+(672) 3 4444 4 
+(672) 3 4444 5 



HELP WANTED 



SALES EXECUTIVE - CD 

CO MANUFACTURING PLANT NEEDS 
SALES EXECUTIVE WITH CONTACTS IN 
MUSIC AND COMPUTER INDUSTRT. 
QUALIFIED APPLICANTS SHOULD SEND 
RESUME AND COVER LEnER TO: 
UriNGS DIGITAL CORPOUTION 
10 COIiMERCIAl STREn 
HICUVILLE, NYlltOI 
AHN: REOOr, FAX: (51» 933-2S0S 
ni: |51«| S33-2S00 



Sales Assistant 

Hot established muMlmedia company 
moving to Princeton, NJ seeks college- 
educated sell-starter with 2 years sales 
eiperlence to sell CD-ROM products to 
consumers/distributors/resellers. Highly 
organized with eiec. Oral/written skills. 
Visit accounts and travel to national and 
regional trade shows. Must know 
Word/Escei. Competitive salary plus 
commission. 

|Fu cner/nssim U 201-(OS-267i) 



INDEPENDENT UDEL SALES 
AND MARKETING 

The Imago Recording Company seeks 
IndlvMual wlUi at least one year ol record 
retail or distribution experience tor entry- 
level position. Fas resume and reterences 
to Cliy W. Faraier at (212) 24(-0404. 



MANUFACTURERS REP 

Established Poster Co. needs top quality 
reps in many key mkts including New 
England, MO, NC SC, GA t CO. V«e carry 
the hottest selection ol music, movies, 
fantasy, collegiate, grateful dead S more! 

Fax resume to 513-577-7110 



"Hot NY based contemp-Jazz group 
seeks enthusiastic young manager. Fax 
resume/details (201) 222-6192." 



FIXTURES 



LIKE NEW CD HOLDERS 
APPROX. 60,000 UNITS 
PRICE 10< EACH 
CALL DAVE 
312-370-8432 



POSTERS 



Limited Edition 
Numbered 



^^^V^/ UHiographi 

I latMss Plata niaalan 

iftM / al BeoM learls ant 

KV hterwakrs 




Dsalsr laqulfles WslGSiM 



Call for free color flyer or Informatloa 
1.I00.643.7M4 
Or fax ra^aast ta 901.211.0172 



DIRECTOR OF EUROPEAN 
OPERATIONS 

Faat growing Independent label 
wilti an International artist in 
need of a director of European 
Operations. Applicants must 
liave al least 5 years experience 
in sales and/or marketing, t>e 
willing to relocate to Europe, 
knowledge of production is 
preferred, must l>e creative and 
organized. 

Fax resume and salary 
raqulremants to: 
310-557-1894 



PUBLISHING/COPYRIGHT 
ASSISTANT 

Indapandent music publtstier seeks 
copyrtghl assistant min 2-3 years 
experience tn copyrtght administration of 
renewal, termtnalion. and, reversionary 
rights. Computer knowledge (word 
perfect, (Me maker pro). Excellent 
communication and interpersonal skills. 
Organized and enttiuslastic sell starter. 
Fast pace environment. Send resume and 
salary requirement to: 
MUSIC SALES CORP./G. SCHIRMER. 
257 Park Avenue South. NY, NT 10010 



NEW YORK BASED MUSIC 
PUBU8HER looking for highly 
motivated Individual with knowledge 
of bookkeeping to assist In 
converting manual royalty system to 
computer. Need someone who is 
familiar with music publisher royalty 
accounting: an accurate and speedy 
preparer of data for computer entry, 
a self-starter ready to take 
additional responsibilities as 
needed. Minimum of three years 
experience. Excellent benefits. Send 
resume and salary history to: 
Billboard CiassHlad 
Box 8291 • 1515 Broadway 
New York. NY 10030 



SONGWRITERS 



ATTENTION SONGWRITERS! 

Subscribe To The Songwriter's Tipslieet. 
Gel Hot Leads Eacli Montti 01 Publisiiers. 
Record Companies, and Producers Wtio 
Are Looking For Songs. 

1-100-775-0712 Est 0619 



APPAREL 



IICENSED MUSIC APPARREl 
'OVER 100 ARTISTS' 
CALL FOR FREE CATALOfi 
DEALERS ONLY 

1 SCO ilB 0308 



POSITIONS WANTED 



WANTED POSITION 

DOG WOP GROUP ONLY: El. bass singer 
of Lonnle & Tlie Carroilons, 1958 "Chapel 
ol Tears " lame Looking lor positloa wttk 
BIG name eitablistied doo-wop group as 
bass singer I am white. 6'4". Black and/or 
wlilte group - great Let's Rock 
Call Arthur Lesi at 718-494-1317 



REALESTATETOTHEIMS 



70th-0f1 Madison 8-9 Rms 

CONTEMPORARY MASTERPIECE 

In a top prewar bidg. 3200', 
8 rm w/grand proportions, 
10' cell,c/a/c. HIthclb&F/S. 
Low mt. Reloc teller. Best Buy! 

Michel Madie 891-70g2/h. S01-056D 

DOUGLAS ELLIMAN 



YOUR ADVERTISEMENT 
HERE ... 
aOO-223-7S34 



WANTED TO BUY 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



S)I]TH..AL5TER 

.\.\DCOMP.VNV 



Music & MidGO 



IffiBUY 

NAME BRAM MERCHANDISE 



>Jutlio BOOKS >vidM Games 
* Sl'L > Computers 
>™ >Com5act Discs 
> Laser Dists 



(305) 351-0000 

Fax: (305) 351-0561 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Boolts, Rock 
T-sliirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



Reach For The 
STARS! 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL. COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 



INVESTORS WANTED 



INVESTORS WANTED 

Independent distribution label with 5 
major current projects that have a min. 
potential of 3 million sales each Is 
seeking Investors. Only serious investors 
need reply. 

For more info, lai 1-202-364-1362 



BUSINESS 
OPPORTUNITIES 



AT&T, MCI 900#'S 

Starting « Turnkey 900 line 
as a side business is easier 

THAN YOU think! 

*FREE INTERNET ADVERTISING* 
Call 1-800-41 7-4900 
FOR FREE INFORMATION! 



Tlie Hottest Issue of tlie Year! 
Billboard's 

YEAR-END ISSUE 

• Expanded Editorial Coverage 

• Special Features 

• Reviews ol 1995 • Previevus ol 1996 

• Trends of ttie Year • Listings Ptiotos 
1995 YEAR-END CHARTS & *1 
AWARDS. lUlost complete ctiart 
wrap-up in ttie vi/orld ... ranking lop 
artists in music. 

INCREASED NEWSSTAND 
CIRCULATION: 94% ... over regular 
weekly circulation. Ttiis issue 
enjoys a two-week lite. 
WORLDWIDE READERSHIP 
200.000 decision-makers in over 
1 00 countries around ttie globe . . . 
Be a part ol this don I miss issue 
witti a Billboard Classified'Real 
Estate Advertisement! Ttiis is an 
issue ttiat will be circulated and 
referred to for many, many weeks to 
come ... 

CALL TODAY!! DON'T DELAY!! 
Toll Free (800) 223-7524 
Billboard 
Classified Action IMart 

Jeff Serrette 
(212) 536-5174 (NYS) 
FAX: (212) 536-5055 
Real Estate to ttie Stars 
Susan IMazo 
(212) 536-5173 (NYS) 
FAX: (212) 536-5055 
AD DEADLINE: 
DECEIVIBER 8th 

ISSUE DATE: 
DECEMBER 23rd 
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Update 



LIFELINES 



BIRTHS 

Twins, girl Annie Rose and boy 
Jack Solomon, to Barry and Cori 
LeVine, Oct. 26 in New York. 
Father is VP of marketing for BMG 
Distribution. 

Girl, Sarah Nicole, to Cheryl and 
Joe Franco, Nov. 1 1 in New York. 
Mother is a producer and writer for 
her commercial music house, Song- 
smith Productions. Father is a 
member of the band Widowmaker 
and former member of Twisted Sis- 
ter. As a session drummer, he has 
recorded with Mariah Carey, Tay- 



lor Dayne, and Celine Dion. 

Boy, Joseph William, to Debra and 
Greg Diaz, Nov. 20 in Los Angeles. 
Mother is director of operations for 
entertainment business/manage- 
ment firm Provident Financial 
Management. 

Boy. Blake OIlie, to Ollie and Teri 
Brown, Nov. 22 in Los Angeles. 
Father is .senior VP of A&R at Click 
Records at dick dark productions inc. 

Girl, Katharine Pia. to Scott and 
Livia James, Nov. 30 in Los Angeles. 



Father is MCA Music Publishing 
senior VP for motion pictures, televi- 
sion, and new technologies world- 
wide. 

Boy, Harris Quinn, to Elizabeth 
Anthony-Brodey and Rick Brodey, 
Dec. 1 in Los Angeles. Mother is VP 
of talent acquisition for MCA Music 
Publishing. Father is graphics man- 
ager for Rhino Records. 

Boy, Samuel Hunter, to Brian and 
Amy Koppelman, Dec. 1 in New 
York. Father is a senior VP at EMI 
Records. 



CALENDAR 



DECEMBER 

Dec. 14, Stcond Holiday Jam Fast, hosted by 
tlie Atlanta chapter of NAIWS, benefit for tlie Empty 
Stocliing Fund, an organization tliat provides gifts 
for underpnvileged cliildren. and Camp Sunsliine. 
a summer camp for terrr\inally ill children. Coca- 
Cola Roxy Theater, Atlanta. 404-249-8881, 

Dec. 16, Living Letends Ot Gospal Concerl 
And Awards, presented by nonprofit organization 
Our Gospel Legacy, honoring Dave Weston of the 
Sallie Martin Singers and the late Raymond Rasp- 
berry of the Raspberry Singers, with performance 
by the Barrett Sisters of Chicago, Robert Lee Frost 
Auditorium. Los Angeles. 310-M9-1304. 

JANUARY 

Jan. 5-8, Consumar Electronics Show, Las 
Vegas Convention Center. Las Vegas. 800-237- 
5655. 

Jan 8-10. 19th National Ni|htclub I Bar 
Convention And Trade Show, Bally's Grand Hotel, 
Las Vegas. 601-236-5510- 

Jan U-14, Patlormance Matazina's IBth 



Annual Conceit Industiy Summit Conference, 

Hyatt Regency, LaJolla, Calif. Alicia F^rrish, 813- 
797-2472. 

Jan. 21-25. MIDEM, Palais das Festivals. 
Cannes. 212-689-4220. 

Jan. 27, How To Get A Record Deal, present- 
ed by Revenge Productions. New ftrker Hotel, New 
York. 212-688-3504. 

Jan 29, 23rd Annual American Music 
Awards, Shrine Auditorium, Los Angeles. 213- 
655-5960. 

FEBRUARY 

Feb. 14-18, Urtun Networti Power-Jam. Palm 
Springs Riviera Resort. Palm Springs. Calif 818- 
843-5800. 

Feb 26-28, Great LaKes Broadcaslin( Con- 
feranca t Expo, presented by ttie Michigan Assn. 
of Broadcasters, Lansing Center, Lansing, Mich. 
517-484-7444. 

Feb. 27-March 2, 27th Annual Country Radio 
Saminar, Opryland Hotel and Convenbon Center, 
Nashville. eiS-327-44B7. 



Feb. 28, 38th Annual Grammy Awards. Shrine 
Auditorium. Los Angeles, 310-392-3777. 

Feb 29, Seventh Annual Rhythm And Blues 
Foundation Pioneer Awards. Palladium, Los 
Angeles. 202-588-5566. 

MARCH 

March 13-17, 26th Annual ITA Saminar, Ail- 

zona Biltmore, Phoenii. 212-643-0620. 

March 17-20. Winter Music Conference, 
Fontainebleau Hilton Resort and Spa, Miami 
Beach, Fla. 954-563-4444. 

March 22-25, HARM Convention, Sheraton 
vyashington, Washington, DC. 609-596-2221. 

APRIL 

April 2. The Business Of Entertainment: Tile 
BIe Picture, pfesented by Schroder Wertheim and 
Variety. Pierre Hotel. New York. 212-492-6532. 

April 26-28, Second Adventures In Broad- 
castint Promotion Director's School, seminar 
tor radio marketing professionals, Sheraton Stam- 
ford, Stamford, Conn, 203-288-2002, 



GOOD WORKS 



New 'EXPRESSION': Bertelsmann 
USA, parent of Ari.sla, RCA, Private 
Music, and Zoo Entertainment, has 
launched its third annual World of 
E.\pres8ion scholarship program for 
New York public high school seniors. 
The program has increased the total 
scholarship awards from $60,000 to 
$100,000, which are handed out for out- 
standing creative expression in music 
and literature. This year there will be 
55 $1,000 fourth-prize awards (40 liter- 
ary and 15 music prizes) and a $6,000 
third prize in each category. To further 
encourage student participation, a 
$1,000 grant will be awarded to the 
music and English teacher with the 
most student entries in each of the city's 
fiw twroughs. Also, Bertelsmann is col- 
laborating with Young Audiences/New 
York in bringing a series of interactive 



FOR THE RECORD 

The article in Billboard's Dec. 9 
issue regarding executive changes at 
MCA should have identified Mel 
Lewinter as the new vice chairman 
of MCA Music Entertainment Group. 



workshops to 24 high schools through- 
out the city. Entries to the program uix' 
due at Bertelsmann by March 1, 190G, 
and winners will tie chosen and notified 
by June 1. Among the panel of judges 
are Arista president Clive Davis, 
National Academy of Recording Arts 
and Sciences president Michael 
Greene, and WPLJ-FM New York's 
Scott Shannon. Contact: Melanie Fal- 
lon at 212-930^978 or Evan Goetz at 
212-704-4526. 

Good laughs for good cause: 

Donald J. Trump will be the target of a 
"Friars Roast" at the Friars Club's buiki- 
ing the Monasterj' .Ian. 9 to benefit the pro- 
posed estiibtishment of the National Muse- 
um of CatJwlic Art and History in New 
York and, subsequently other major cities. 
Chairman of the event is Billboard associ- 
ate publisher/international .sales Gene 
Smith. Comedian t'reddie Roman will 
serve an ma.ster of ceremonies, and other 
comics will also appear. Contact: 
Christina Cox at 212-752-3785. 

The road for schooling: 

Dancehall DJ Spragga Benz, who 
launched a campaign last September 
to encourage youth in Jamaica to stay 
in school, embarks on a Stay in School 
tour in January, the proceeds of which 



will he distributed to 14 schools in 
Jamaica in the amount of $500 each. 
The Capitol artist formed his own 
label, Benz Speculous, which has 
released a single in support of the 
project. The song, "Stay In School," 
features Chevelle Franklyn. Con- 
tact: Donna Torrence at 212-492- 
5387. 

The rights THING: Atlantic artist 
Francis Dunnery headlines the Rights 
Now! Human Rights Action Center 
t)enefit brunch Dec. 10 at the House of 
Blues in Los Angeles. The event Is orga- 
nized by Action Center director Jack 
Healy. The event celebrates the 47th 
anniversary of Eleanor Roosevelt's 
landmark document, the Universal Dec- 
laration of Human Rights, and is the 
first step in a series of activities that 
will culminate with the Declaration's 
50th anniversary in 1998. Contact: 
Atlantic Records at 212-275-2000. 

Fighting hunger: capitoi 

singer/songwriter Tom Cochrane 
will perform a special acou-stic set in 
New York to benefit World Hunger 
Year. A WPLJ-FM "HoUday Hoote- 
nanny" will take place Dec. 19 at 
Long Island's Westbury Music Fair 
Contact: Judi Kerr at 213-871-5375. 



MARRIAGES 

Ivan F. Alvarez to Marie Santos, 

Nov. 4 in La Romana, Dominican 
Republic. Groom is director of 
Latin membership at ASCAP 

Paula Garris to Ray Miesbauer, 

Nov. 12 in Charlotte, N.C. Bride is 
production manager for Sound 
Source Recording Studios, producer 
of Sound Choice Karaoke CDs. 
Groom is guitarist and singer for 
the band Cherry Bomb. 

DEATHS 

Manny Wells, 72, after a long ill- 
ness, Nov. 23 in Boynton, Fla. Wells 
was a leading wholesaler in the 
Northeast and operated on his own 
and in partnership with companies, 
such as New York Record & Tape 
and Surplus Record & Tape. Earli- 



er in his career, he was a partner 
with Phil King and Ben Karol in a 
now-defunct major New York retail 
chain. King Karol Records. At the 
time of his death, he operated 
Leisure Time Music, which distrib- 
utes a Yiddish music/comedy line 
that he owned. Banner Records, 
and licensed material from other 
labels. He was a longtime member 
of the National Assn. of Recording 
Merchandisers. He is survived by 
his wife, Margaret, who will contin- 
ue to operate Leisure Time Music 
out of Boynton, Fla; two daughters, 
Jodi Wells Boyle and Andrea Wella 
Tresser; and three grandchildren. 

Send information to Lifelirisa, c/o 
Billboard. 1515 Bmadtmu Uth Floor, 
New York, N.Y. 10030 within six 
meks of the event. 




For The Children. Thirty children in transitional housing receive new clothing 
and school supplies, attend a luncheon, and enjoy a lour of New York's Sony 
Wonder Technology Lab with their teachers, courtesy of a back-to-school cloth- 
ing drive sponsored by the Sony Ivlusic Employee Program in conjunction with 
the New York Department of Homeless Services. 



NEW COMPANIES 



Paske PR, formed by Michael 
Paske. A public-relations firm with 
clients including Canadian dance diva 
Laurell and ruck artist Mic Passion. 
Paske, a former musician, has had 
years of PR experience working with 
Howard Rubinstein of Rubinstein 
Public Relations. 34-16 41st St., Suite 
4G, Long Island City, N.Y 11101; 212- 
726-1328. 

Start Records, formed by Andre 
DiCesare, president of Canadian inde- 
pendent record label Star Records, 
and Tony Muscolo, president of AD 
Mascolo Promotions of Los Angeles. A 
joint venture by DiCesare and Musco- 
lo, Start Records is an independent 
record label distributed by M.S. Dis- 
tribution. Acts include Too Many 
Cooks (which has two Canadian gold 
alliums), the Earthtones, Retiecca Tim- 
mons, Sex Rodeo, and Travis Johnson. 
m57 Tribune St, Graraula Hills, Calif. 
91344; 818-832-3655. 



Artwork Music Ca Inc., formed by 
music publisher Ivan Mogull, owner of 
Eleven East Corp. and Harvard Music 
Inc., and Karl Engemann, record pro- 
ducer and manager of Marie Osmond, 
An entertainment marketing firm 
that will do direct marketing in masic, 
video, and home entertainment via a 
joint venture with QVC. Company haa 
three offices: 11 E. 86th St, New York, 
N.Y. 10028-0549, 212-722-8300; 688 
East Vereda Sur, Palm Springs, Califl 
92262, 619-320-2567; and 4517 Palm 
Beach Pt. Blvd., West Palm Beach, 

Midnight Fanta^ Records, formed 

by Norm Veit, a musician, and Steve 
Bogen, a former partner in RPM Pro- 
motions. An independent record label 
specializing in American rock'n'roll 
bands. Acts on the roster include 
(ienghis Angus, Jim Crow; and Killing 
Words. 3810 Woodbridge Ave., 
Wheaton, Md. 20902; 301-942-9-200. 
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Country WYNY Eyes Change — Again 

New York A Difficult Radio Proving Ground 




I BY PHYLLIS STARK 



Humming Along. RCA act Hjm displays its overtly amiable nature witti radio 
pals at KDGE Dallas. Pictured, from left, are Jeff Oimpsey. Tim Lash, and Matt 
Talbot of Hum; KDGE assistant PD Alex Valentine; RCA's Bob Osbom; and 
Bryan St. Pere of Hum. 

Consultant Sees Strength 
In Evolving Format Trends 



I BY CHUCK TAYLOR 



Next time you find your.self in 
the throes of a Sunday brunch dis- 
cussion involving the arts, philoso- 
phy, and religion, don't hesitate to 
toss a little radio programming 
into the intellectual arena. 

In the 1995-96 edition of "The 
Journal Of Radio Studies," pub- 
lished for professors of mass com- 
munications, broadcast consultant 
Ed Shane of Shane Media Services 
tackles the topic "Modern Radio 
Formats: Trends And Possibili- 
ties." 

Among the formats Shane ex- 
plores are top 40, country, oldies, 
rock, and adult contemporary, dur- 
ing a decade he says has brought 
increased revenues and thus 
"decreased stress and an opportu- 
nity for risk-taking." 

Country, Shane theorizes, 
became the decade's leading radio 
format because of three factors: 
the appeal of basic values, a back- 
lash against the free-spending 
'80s, and the "casualization" of 
American culture. 

"Country provided a safe image 
when compared to pop music's 



excursions to the ghetto for rap or 
to leather bands for grunge rock. 
Americans faced no fear when con- 
fronted with clean kids in cowboy 
hats." 

With the trend, however, came a 
glut of new artists churning out 
mediocre product. "New faces 
didn't exhibit the energy of Garth 
Brooks in performance, the charm 
of Clint Black or Reba McEntire. 
or the hunk-next-door appeal of 
George Strait or Alan Jackson," 
Shane says. Although country 
plateaued as a result, its share will 
remain strong through the decade. 

Top 40, "a statistical loser in the 
'90s," was a victim of "the demise 
of mass culture ... No one radio 
station could create a format with 
elements as diverse as rapper Ice- 
T, rockers like Nirvana, country 
artists like George Strait and 
Randy Travis, or jazz musicians 
like Kenny G or David Benoit." As 
a result, top 40 "lost its focus and 
its vitality," Shane says. 

Today, while it has stabilized, top 
40 remains "a product of other for- 
mats, with few core artists to call 
its own," he says. 

(Continued on next page) 



With the recent departure of GM 
Steve Candullo. WYNY New York, 
the city's only country FM, is 
again under close scrutiny as the 
industry awaits a potential format 
change. 

At a Dec. 1 staff meeting, Jim 
DeCastro, president/COO of Ever- 
green Media Corp., which owns 
WYNY, confirmed to nervous 
staffers that the parent company is 
considering format options. 

But this latest bout of format 
uncertainty is only the continua- 
tion of what has been a near-con- 
stant death watch at WYNY since 
its inception in 1987. A series of 
owners, programmers, and consul- 
tants has come and gone, sending 
the station through a maze of for- 
mat permutations. Through it all, 
critics have said that country just 
can't make it in New York, even 
while country stations in equally 
unlikely markets, such as Philadel- 
phia, Hartford, Conn., and other 
New York markets {including 
Albany. Rochester, and Syracuse) 
have made a go of it. 

"It's a sad commentary on New 
York radio that the No. 1 format 
cannot be pulled off, leven though] 
the research we did showed that 
there are country [fans in New 
York]," says Mike Kakoyiannis, 
president/CEO of Odyssey Com- 
munications. Kakoyiannis ran the 
Westwood One station group when 
it owned WYNY in the late 'SOs 
and early '90s. 

Surprisingly, the majority of 
people who have been involved with 
New York country radio over the 
years, whether as owners, consul- 
tants, programmers, or music 
directors, emphatically argue that 
the format — correctly pro- 
grammed and marketed for a long 
enough period of time — can win 
big in the Big Apple. In fact, every- 
one surveyed for this story pre- 
dicted that if WYNY does go away, 



another station would flip to coun- 
try within a week. 

In its last full ratings period, 
WYNY had a 2.4 share 12-plus. 
Although that was a substantial 
increase from the 1.8 share it 
scored in the fall of 1994, It may 
not ultimately be enough to con- 
vince Evergreen to keep the for- 
mat. 

But many believe that the station 
has not been given a fair chance to 
prove itself. In a previous inter- 
view, WYNY PD Chris Kampmeier 
pointed out that the station's his- 
tory has been one of constant 
change, dating back as far as the 
frequency swap in 1988. 

"When it can be said about 
WYNY that they've been consis- 
tent for several years and market- 
ed aggressively, I think you'll see 
that the ratings performance of 
WYNY is both healthy and consis- 
tent," he said. 

"I've seen the financial forecast- 
ing related to what country can do 
in New York and what other 
options might be able to do in New 



WYNY 



York, and it makes a very powerful 
case for staying country," Kamp- 
meier said. "WYNY doesn't have 
to be No. 1 in New York to be an 
enormous financial success." 

Former WYNY programmers 
have several pet theories as to why 
the station has not realized its full 
potential, although the lack of con- 
sistency is the most commonly 
cited. 

"The station really got to be a 
battered child after 1992 [with all 
the changes]," says former PD 
Michael O'Malley. now a consul- 
tant. "That contributed to the 
problem. I think listeners got con- 
fused and discouraged." 



Former music director Theda 
Sandiford says she spent two years 
at the station constantly thinking 
that the format was going to 
change. "I was there for three dif- 
ferent owners, and each one had a 
different approach and [believed] 
the other guy didn't do it right," 
she says. "Westwood One didn't 
want to spend the money. Broad- 
casting Partners Inc. did spend the 
money, but launched the wrong 
product, hot country. Then when 
Chris [Kampmeier] came in, we 
launched country AC and again 
[got] new owners [Evergreen], 
without the commitment to market 
it. I think the station was on the 
right track (with] the most recent 
plan. Whatever my differences 
with the powers that be, they were 
on the right track." 

Historically, country radio has 
had better days in New York, long 
before the format enjoyed its cur- 
rent popularity. In the early '80s, 
the market briefly supported both 
an AM (WHN) and an FM 
(WKHK) country station, with 
combined ratings totaling nearly a 
4.0 share at one point. 

Ed Salamon, president/formats 
at Westwood One Radio Networks, 
programmed WHN from 1975-81 
and says that during that time, the 
station was "consistently a mid- 
3.0-share radio station, although 
we did get as high as a 4.0 share. 
[But] the real story for WHN was 
the fact that its cume was 1.6 mil- 
lion, which shows that there were 
an awful lot of country radio lis- 
teners in New York. During the 
'70s and early '80s, there was up to 
a 4.0 share of country listening in 
New York. We took out an ad at one 
time that said 'the biggest thing 
since rock'n'roll,' because, after 
WABC, we were the biggest non- 
ethnic radio station in New York 
25-54." 

Although it seems as though 
WYNY has always languished in 
(Contiimed on next page) 



UST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source materiaL.an invaluable tool in 

seeking new opportunities." H. Bmwn. impel Markeling 

Billbuard's 1995 Record Retailing Direclorj provides the accurate 
inrormation vou need to reach record retailers and sell them your 
products and services. 




Relied upon by Ihe entire record and video indusny. Billboard's 1995 Record Rclailing 
Dircclor>' contains over 7.000 listings of full-line rccoid stores fealuring chain stores, 
chain hctdquattcrs and independents. 

Packed with comprehensive listings that give you the infomiation you require to reach 
record retailers. ..phone and fax numtxrrs, store names and addresses, chain store planners 
and buyers. Plus the I99.'> RRD packs all this essential information into one compact 6 x 
9 directory — so it's ea,sy to handle and take on the mad. 

Induslr> leaders agree — this source of reliable information is t(X) valuable to be without. 
To order your copy at S 1 .15 plus $5 shipping and handling (.$ 1 2 lor international orders) 
call 1-1 800) .144-71 19. In NY call (212) 536-5174. In .NJ call (908) 36.1-41.56. Or send 
check to: Billboard Directories, Dept. BDRD3035. P.O. Box 2016. 1 jkewixxl. .NJ OS70I . 
Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

PkMM; «Jd upproprialc \ale^ l;u in NY. NJ. I*A. CA. TN. MA. IL & DC. Orders puyabk: in U.S. fuixls only. 
AH sales an; final, BOnD3035 
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AS 1 LAY ME DOWN ♦ SOPHIE B. HAWKINS 
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BACK FOR GOOD 


♦ TAKE THAT 
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ONE SWEET DAY ♦ MARIAH CAREY & BOVZ II MEN 1 
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RUN-AROUND 


♦ BLUES TRAVELER 
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♦ ELTON JOHN 
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DECEMBER 


♦ COLLECTIVE SOUL 
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BREAKFAST AT TIFFANY'S ♦ DEEP BLUE SOMETHING 


19 


16 


15 


15 


FANTASY 

T.,. ■ 78CK3 


♦ MARIAH CAREY 


20 


?0 


18 


55 


IN THE HOUSE OF STONE AND LIGHT « MARTIN PAGE 




23 


23 


10 


GOOD INTENTIONS 

C0-UM31A CUT ifEPRISE 


♦ TOAD THE WET SPROCKET 




24 


26 


7 


TIME 

ATLANTIC ^7^5'; 


♦ HOOTIE 4 THE BLOWFISH 


a 


21 


19 


21 


1 COULD FALL IN LOVE 

EMI .IlB.'/ CJ' 


♦ SELENA 


24 


19 




2 


FREE AS A BIRD 

APP:' ■ ■.' * 


♦ THE BEATLES 




25 


22 


10 


I'D LIE FOR YOU (AND THAT'S THE TRUTH) ♦ MEAT LOAF 


26 


22 


20 


11 


RUNAWAY 

IJi btv* ■:.813iA'LAr<TIC 


♦ THE CORRS 




29 


30 


g 


1 Wia REMEMBER YOU 

AR S'A :-2S<)3 


• SARAH MCLACHLAN 




34 


35 


3 


MISSING 

AT j^NTIC 87124 


• EVERYTHING BUT THE GIRL 


29 


31 


24 


26 


COLORS OF THE WIND 

m:.l¥WO0O 64001 


• VANESSA WILLIAMS 


30 


27 


32 


IS 


LET ME BE THE ONE 

■:vi 'is-i-i:- 


* BLESSID UNION OF SOULS 


31 


30 


31 


5 


ROCK STEADY ♦ BONNIE RAITT WITH BRYAN ADAMS 


32 


28 


28 


16 


FOREVER TONIGHT ♦ PETER CETERA & CRYSTAL BERNARD 


33 


32 


27 


U 


ANTS MARCHING 


♦ DAVE MATTHEWS BAND 


34 


35 


29 


19 


YOU ARE NOT ALONE 


• MICHAEL JACKSON 


3S 


33 


33 


20 


WATERFALLS 

lafac* > a: j;,iBi5TA 


♦ TLC 


® 


36 




2 


DONT CRY 


SEAL 




37 


34 


9 


DO YOU SLEEP? 


♦ LISA LOEB & NINE STORIES 


CS) 


RE-EMTRY 


3 


HAND IN MY POCKET 

MAVIRCH ALBUM CJTPtPR Sl 


♦ ALANIS MORISSETTE 


(D 


38 


38 


3 


ONE OF US 

BLUE GORILLA 85236aM£RCUR' 


• JOAN OSBORNE 


d) 


39 


37 


5 


BEAUTIFUL LIFE 

AfllSTA 1 . 


♦ ACE OF BASE 



OTracte showing an increase in SeteclKxis oi^r the prvous wwk, •?g«rdless cjt chart movement Airoowef awarded to 
those fSCOrOS wnch atta>n 600 detections far ir>el)r^time. ^Vioeociip availanfiT/ C 1995, B>llt»anl<BPt Communicabons 



HBT AIIIT GOIITEMPIiABY ttCIBKHIT 









4 


1 KNOW 

COLUMBIA 77750 


♦ DIONNE FARRIS 








li 


YOU GOTTA BE 

550 MUSIC 77551 


♦ DES'REE 








10 


HAVE YOU EVER REAUV LOVED A WOMAN? * BRYAN ADAMS 

UM 581028 








4 


I'LL STAND BY YOU 

5IR£ leiKWARNeR BROS 


♦ PRETENDERS 








16 


TAKE A BOW 

MAVERCK-SIHE leOOOWARNEH BROS 


♦ MADONNA 








14 


HOLD MY HAND 

ATLANTIC 87230 


♦ HOOTIE 4 THE BLOWFISH 








35 


COME TO MY WINDOW 

ISLAND BSfi D?B 


♦ MELISSA ETHERIDGE 








2a 


I'M THE ONLY ONE 

ISLAND 8W068 


♦ MELISSA ETHERIDGE 






9 


35 


WILD NIGHT ♦ JOHN MELLENCAMP/ME SHELL NDEGEOCELLO 
MERCURY 858 738 




8 


8 


39 


AU 1 WANNA DO 

A4W 0702 


♦ SHERYL CROW 



Recurrent; in titles which have appeared on the Hot Adult Contemporary chart for 26 wMhs «nd 
hav« dropped below the top 20 



Radio 

SW Launches Alternative Rock Network 

Service Also Offers Entertainment And Music News 



■ BY CARRIE BORZILLO 



LOS ANGELES— SW Networks 
hopes lo carve a place alon^ the 
cutting edge with its newly 
launched Alternative Rock Net- 
work. 

Already, the prep service is 
being used in 20 markets by such 
modern rock and album rock 
heavyweights as WHFS Washing- 
ton. D.C.. KDGE Dallas. WENZ 
Cleveland. WEND Charlotte, 
N.C., WRCX Chicago. WRXQ 
Nashville, KTEG Albuquerque, 
N.M.. WQBK Albany, N.Y., and 
KSHE St. Louis. 

The network is offering stations 
a 12-page daily show prep-text ser- 
vice that covers top news storie.s, 
"this day in history" facts, birth- 
days, surf reports, hot sites on the 
Internet, comedy bits, artist infor- 
mation, tour dales, and even an 
entire column on the controversial 
Courtney Love and her band Hole, 
called "The Hole New's." 

Alternative Rock Network also 
offers a daily satellite-delivered 
entertainment news service in the 
form of four audio actualities a day. 
Both the entertainment news and 
music news segments are delivered 
via satellite and fax. 

In addition, stations receive 
eight compilation CDs with 100 
cuts of exclusive, original music 



beds; sound effects; stingers; and 
punctuators. 

Affiliates also receive SW 
Biostals, which are edited artist 
bios with bullet-pointed informa- 
tion, and SW Newsclips. a clipping 
service that seeks out offbeat 
music news and radio-ready odd 
and interesting stories. The net- 
work can also provide late-break- 
ing news to stations. 



NETWORKS &. 
SYNDICATION 



"This is the first service that I'm 
aware of that has this much usable 
material that's not a full-service 
network." says Dan Forth, VP of 
affiliate marketing at SW Net- 
works. 

"Compared to traditional net- 
work affiliations, stations are 
spending a lot on inventory for 
what they end up using, which is 
hard news and news on the hour. It 
turns out that most stations don't 
use all of the product that much. 
Many stations give up hundreds of 
units a week and only use 27f of the 
product. They can come to us and 
use at least 50** of our product for 
less inventory." 



Forth says SW offers affiliates a 
reduced inventory load of 3G spots 
per week. 

Station response thus far has 
been quite positive. WRCX PD 
Dave Richards says his jocks 
"absolutely love it," while Joel Fol- 
ger. PD at KDGE, says the service 
is "a very powerful tool not just for 
the morning show but for the 
entire station." 

What makes SW Alternative 
Rock Network unique, according 
to .lulie Hoyt. music director at 
KTEG. is that it offers one of the 
most complete packages available. 

"It enhances the station, but 
it's important to keep yourself 
open, too." Hoyt says. "This cov- 
ers so much ground. Wc use this 
and [MJI Broadcasting's Alter- 
native Rock Fax] to cover all our 
bases." 

Irene Manett, VP of entertain- 
ment programming development at 
SW Networks, says the strategy 
behind the network is to give sta- 
tions everything they could possi- 
bly need about the artists they play 
and the hot topics of the day. 

"We want to give stations enough 
information lo become experts on 
the artists they play." she says. 
"That will give them a huge advan- 
tage over other stations in the mar- 
ket." 



COUNTRY WYNY EYES CHANGE— AGAIN 

(Coiiiinned from pn-cfdiiig i>ugv) 



the ratings, it actually had some 
impressive numbers in the early 
'90s. The station's best showing 
was in the summer of 1991. when it 
scored a 12-plus share in New 
York under PD O'Malley and for- 
mer music director Steve Blatter, 
now PD of rock station WRGX 
(X107) Westchester County. N.Y. 
In .some neighboring areas, it did 
even better. For example, in the 
spring of 1091, WYNY had a 4.o in 
nearby Monmouth County. N.J. In 
the summer '91 book, it scored a 
5.0 share in Long Island. N.Y., 
where it was No. 2 12-plus. 

Everyone surveyed for this story 
believes that WYNY could be 
doing that well again, based on its 
position of format exclusivity in 
the market and the popularity of 
country music. 

"I see no reason why it can't live 



in the threes." says Kakoyiannis. 
"It looks very competitive." 

"There is no question in my mind 
that, if done right, the country for- 
mat in New York could be very suc- 
cessful, and I've lived here my 
whole life." .says Blatter. "It could 
be doing a 3.5 share in New York 
consistently." 

O'Malley is even more optimistic. 
"I think there's a 4.0 share for 
country in New York." he says. 
"And done right with a competitive 
signal, I think someone can make 
a lot of money with it. There is a 
good country audience in New 
York." 

While the WYNY story may 
seem like a regional one. Salamon 
is among those who see a correla- 
tion between a healthy country 
radio station in New York and the 
health of country nationwide. 



"New York is the media and adver- 
tising capital of the world." he 
says. "When WHN was hot in New 
York, we like to think we benefited 
country radio all over, because 
Madison Avenue thought country 
radio was doing well. When coun- 
try was hot in New York, we saw 
the benefit of it in national ad 
buys." 

O'Malley disagrees. "I think 
there is a portion of Madison 
Avenue that never got country, and 
therefore, whether WYNY exits in 
New York will make no difference," 
he says. "I don't think there is any 
long-term damage to the format 
because one station goes away tem- 
porarily." 

This story appeared in Country 
Airplay Monitor. 



CONSULTANT SEES STRENGTH IN EVOLVING FORMAT TRENDS 

(Continued fmm preceding page) 



Adult contemporary, the sound 
that Shane says takes the negative 
teenage edge off of top 40 and the 
harshest guitar or drum edge off 
rock, while maintaining modern 
production and lyrics, has been 
most prone to splintering. Today's 
choice office format consists of hot 
AC, urban AC. smooth jazz, and 
triple-A. 

Oldies formats have also evolved 
through the decade, from classic 
rock to '70s "Arrow" stations to the 
latest niche, which is predomi- 
nantly hits of the '80s. 



"Today's music will evoke nos- 
talgia in just 15 or so years," 
Shane says. "Something on MTV 
today will inspire a 30-year-old in 
2010 to .say. 'Listen, they're play- 
ing our songi' " 

Rock radio has also reinvented 
itself for the '90s, from its early 
free-form davs with the birth of 
FM. 

"As alternative rock developed, 
there were so many different 
styles and textures that radio 
seemed less of a venue for it than 
CDs, tapes, and small concert 



halls," Shane says. "A central, very 
listenable mix of songs began to 
emerge." today's popular modern 
rock. 

In conclusion, Shane theorizes 
that radio is a mass medium that 
became stronger in the '90s as 
other mass media began to erode. 

"Radio is a product of trends, not 
necessarily a cause of trends," he 
says. "The industry tends to step 
in front of trends just in time to be 
perceived as trendsetting by its 
public." 
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This is not a drill. Do not Income alarmed. 
Spacehog has landed. The Leeds, England, 
natives are providing a unique twist to the 
phrase "British invasion" with their track "In 
The Meantime," which touches down at No. 27 
on the Mo<iorn Rock Tracks chart this week. 

"It's one of those songs that was in my mind 
for years, and I never did anything about it," 
says singer/songwriter Royston Langdon. "I just 
had this little tune in my head. Then I got the 
idea of a song that had a message for everyone, 
going beyond the infinite and getting played on 
the radio so that the vibes will travel through 
space forever." 

Langdon's fascination with the heavens, evi- 
dent in the band's name and several of its songs. 



also reveals itself in his description of recent 
personal experiences. 

"We play these places like Billings, Mont., and 
Omaha. Neb., that when we get there, everybody 




**Tt'm one: of 
thofte songs that 
was in my mind 
To r y e u r s , unci I 
r» o V 1* r did h n y- 
(liing about 



thinks we're literally from outer space. 

"Have you ever seen 'War Of The Worlds'? 
When the spaceship lands on Earth, there are 
three guys there that obviously represent three 



Billboad, 
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Album Rock Tracks . 




.s 






TRACK TITLE ARTIST 

AisLA!:iT(i If A',. i--,nn tiisrpiR»HiNr.iAsri 


(D 


1 


2 


It 


★ * * No. 1 * * * 

MY FRIENDS ji to i ♦ RED HOT CHILI PEPPERS 

out HOT MIWTC WAPNER BPOS 


Q) 


3 


3 


14 


CUMBERSOME ♦ SEVtN MARY THREE 


3 


2 


I 


15 


NAME ♦ GOO GOO DOLLS 


CD 


» 


6 


9 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

. ■. i : "'.l IHf I'i'lM'i I;A;jM.^S 'I'lKil'J 


5 


G 


5 


10 


PERRY MASON ♦ OZZY OSBOURNE 

EPir 


6 


5 


4 


8 


YOUR LITTLE SECRET ♦ MELISSA ETHERIDGE 


(S 


11 


13 


6 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 

CC'.IE _li.'t ^;.UL aiian:ic 


8 


7 


7 


9 


GRIND ♦ALICE IN CHAINS 

Al "f irj 1 HAl*i\ -nil WBIA 


CD 


21 


- 


2 


* * ★AlRPOWER* * * 

1 GOT ID PEARL JAM 

EPIC 


CD 


19 


21 


4 


GLYCERINE ♦ HUSH 


CD 


14 


18 


8 


DEJA VOODOO KENNY WAYNE SHEPHERD 


12 


9 


9 


19 


COMEDOWN ♦ BUSH 

■ ■ tr'. ■ I'.i lfiAUVA'1Nrtfi5CD*t 


CD 


21 




2 


WAITING FOR TONIGHT TOM PETTY & THE HEARTBREAKERS 


14 


13 


14 


28 


POSSUM KINGDOM ♦ TOADIES 


IS 


10 


8 


11 


HAND IN MY POCKET ♦ AUNIS MORISSETTE 

■'■ , 1 I 1 '1' MAu"E'*ICKWl''RiS£ 


IS 


12 


10 


13 


HARD AS A ROCK ♦ AC DC 


QD 


22 


20 


7 


* * *AlRPOWER* * ★ 

PURE MASSACRE « SILVERCHAIR 

FROGSTfiMP tPiC 


11 


18 


15 


24 


TOMORROW ♦ SILVERCHAIR 


19 


15 


12 


11 


I'LL STICK AROUND ♦ FOO FIGHTERS 


20 


8 






FREE AS A BIRD ♦ THE BEATLES 


21 


17 


16 




LIKE A ROLLING STONE ♦ ROLLING STONES 

'.-If-lPPEri VIRiiirj 


22 


16 


11 


14 


LUMP ♦THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

1''.) .11 1 "i The UMTED states Qf AMERICA COLUMBIA 


CD 


31 


35 


3 


COVER YOU IN OIL AC/DC 

- ...bhiihL"' EASTWESTtEG 


24 


23 


24 


4 


THE GARDEN OF ALLAH ♦ DON HENLEY 

irTijAL MILES HENLEY S GREATEST HITS GEFfEN 


25 


20 


17 


12 


HOOK ♦ BLUES TRAVELER 

MyMP AiP.l 


CD 


29 


29 


4 


UNDERSTANDING ♦ CANOIEBOX 

.liCY MAu|KirKV.A.R\fR HR'.TS 


27 


24 


22 


7 


LOCK AND LOAD BOB SEGER & THE SILVER BULLET BAND 

- r.'v-rEhi CAPilOL 


28 


28 


26 


25 


AND FOOLS SHINE ON ♦ BROTHER CANE 

f-T- VlflCjIN 


29 


25 


19 


11 


GEEK STINK BREATH ♦ GREEN DAY 


CD 


32 


31 


7 


lYOU'REl MY WORLD JOE SATRIANI 

. E :a-ph'l RELAT'^TTV 


31 


2b 




8 


BREADMAKER BROTHER CANE 

-Hi:, /IRC.IN 


(32) 


33 




7 


RADARGUN Tl IE OOTTIE ROCKETS 

^•'i eWCOKLmSlPE ESnAG ATLANTIC 


(D 


39 




2 


1979 SMASHING PUMPKINS 

'/[.ir;N ::Oll'L AM] the INFIMri SADNtSS VIRGIN 


CD 


34 


38 


3 


UNINVITED ♦ RUTH RUTH 

1^ 11,1 , i.-.IF l'< VLNTRUEAWECICANWARNtR RROS 


35 


30 


23 


10 


RAININ' ♦ SPONGE 

fiulTINb PINAIA WORK 


CD 


3« 


30 


6 


CABIN DOWN BELOW TOM PETTY 

LCFirViCP; 7(ARNERBR0S 


d) 


40 




2 


FEAR OF FALLING THE BADLEES 

" ATLASAil/ 


® 


NEW^ 


1 


IN THE MEANTIME SPACEHOG 

b:': rL^.r ALIEN S'PEEEG 


® 


RE'ENTRT 


4 


PIRANHA ♦ TRIPPING DAISY 

A\ ELASTIC FIRECRACKER iSLANd 


40 


36 1 32 


5 


TAXMAN STEVIE RAY VAUGHAN 

.\p|iir::'-ir' E'-ic 



different sides to the author's personality. One 
guy is friendly and peaceful, the other scared 
and paranoid, and the other is very angry and 
aggressive. 

"But when the door first opens up, and they 
see it's a creature from another planet, they 
start walking to it. saying. 'Hello, welcome, 
thank you for coming," and they're just trying to 
give out a good vibe. That's all the song is say- 
ing — 'We love the all of you.' Why not? 

"We kind of came out w'hen this grunge thing 
was going on. I mean, people are getting a bit 
too serious when they start putting shotguns in 
their mouths. We're just kind of turning it 
around a little bit. Life's much too serious to be 
taken seriously." douclasreece 
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Modern Rock Tracks 


T 






Mi 


TRACK TITLE 

AL8IIM TITLE l IF AN'-': 


ARTIST 

1 ABi i.TL STRi BLUING LABEL 


CD 


3 


5 


6 


* * * No. 1 * * * 

GLYCERINE 1 «»> >i % l • BUSH 

L J'LL'w : lOM IRAUMA!N1EH5CFJ« 


2 


2 


2 


9 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

■,T : N-.r THE INFINITE SAi:V(S.i l/IRGIN 


3 


1 


1 


12 


MY FRIENDS 


♦ RED HOT CHILI PEPPERS 

WARNER HROS 


® 


4 


6 


9 


NATURAL ONE 

"•;LS- ;OUNLTf<ALh 


♦ FOLK IMPLOSION 

LOFITXTMSLANO 


d) 


12 


21 


4 


WONDERWALL 

: ^HE STLWTi MORNING GLORF 


♦ OASIS 

tP'L 


CD 


8 


13 


4 


1979 

■■■■ ' ir. L CUI! ANP Th! INilS'TF SACNL'; 


SMASHING F>UM"K NS 


CD 


23 






★ ★★AlRPOWER*** 

1 GOT ID PEARL JAM 

EPIC 


8 




.1 


— 

16 


POSSUM KINGDOM 


♦ TOADIES 

'MtRsLJPL 


CD 


; 


10 


12 


ONE OF US 

PELliP 


♦ JOAN OSBORNE 

BLOE GORILLAMERCUR^ 


CD 


II 


12 


5 


THE WORLD 1 KNOW 

■ X_ECIiV£ SOLL 


♦ COLLECTIVE SOUL 

ATLANT'L 


11 


6 


3 


19 


NAME 

^' " -lAMEl; Geo 


♦ GOO GOO DOLLS 

T/ETAL eLAEiE. WARNER BRl'S 


(D 




11 


8 


CUMBERSOME 

^ \ .-.PC 


♦ SEVEN MARY THREE 
MAWTADIILAILANT.C 


QD 


13 


17 


6 


SANTA MONICA (WATCH THE WORLD DIE) ♦ EVERCLEAR 






CAT'lTCt 


14 


)4 


14 


8 


ALL 1 REALLY WANT 


ALANIS MORISSETTE 

F'A'.'ERICic REPRISE 


IS 


10 


7 


9 


FRIENDS OF R 

RETURN or THE RINTAIS 


♦ THE RENTALS 

IMVERIC^REPRISL 


CD 


21 


26 


4 


KITTY THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE HRELICENTS OF THE UNlFEEi STATES OF AMERIW CulLiMliW 


17 


17 


18 


6 


PURE MASSACRE 


♦ SILVERCHAIR 

EPIC 


18 


18 


20 


9 


WONDER 


♦ NATALIE MERCHANT 

EIEKTRAEEG 


19 


IE 


16 


11 


HOOK 


♦ BLUES TRAVELER 

AAM 


20 


15 


8 


18 


LUMP ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

IHL PKfSUEMSOL IHE UNlTEC' STATES Of RMERIO tllL'JMKiA 


CD 


22 


27 


5 


JUST A GIRL 

TRAGIC B TiCrOM 


♦ NO DOUBT 

TRAllMA^TNTfPSCOPI 


22 


20 


15 


13 


I'LL STICK AROUND 

(CO FIGHTERS 


♦ FOO FIGHTERS 

ROSWfLLGAPITOL 


(D 


26 


23 


8 


GRIND 

ALICE IN CHAITIS 


♦ ALICE IN CHAINS 

COLCIT-TBIA 


CD 


28 


28 


6 


ROSEALIA 


♦ BETTER THAN EZRA 

£ifKTRfl,tiG 


CD 


29 


34 


4 


BURNIN' RUBBER ♦ MR. MIRAINGA 

'^i'.iTLFLi .■.^t^''A^VBtCAi;£■^^:w^CTF4l^> ^wFaa^^NC^o^^o.^€TF^lCKS^^:^ 


26 


25 


24 


10 


GOOD INTENTIONS 

H-.'iN['S 


♦ TOAD THE WET SPROCKET 

LULUTAHIA'REPFLISl 


CD 


34 




2 


IN THE MEANTIME 


SPACEHOG 

SIRE LEG 


28 


19 


9 


II 


GEEK STINK BREATH 


♦ GREEN DAY 

REPWISE 


29 


24 


22 


17 


HAND IN MY POCKET 

lACGEC LITTLE PILL 


♦ AUNIS MORISSEHE 

WAVERICK.F'E^F^ISE 


30 


27 


19 


13 


QUEER 


♦ GARBAGE 


QD 


38 




2 


MIGHTY K,C. 


♦ roR "J,. PmT: s 


® 


NEW^ 


1 


SATELLITE 

r.r IP f AND DREAMING 


♦ DAVE MAI 1 HLWb BANL; 

RCA 


CD 


NEW^ 


1 


RUBY SOHO 

A-.L 1 C i 1 >: SOLVES 


♦ RANCID 

EPITAPH 


(D 


37 


40 


3 


IN THE NAME OF THE FATHER 

■ ... .-|JRE STRAIGW VEAH 


♦ BUCK GRAPE 

RAIilCACTi^EMCA 


35 


30 


25 


22 


COMEDOWN 


♦ BUSH 

TRAUMA INIERSCOPF 


QD 


NEW^ 


1 


TRIGGER HAPPY JACK 

MTILC 


POE 

MODERNATLANFIC 


37 


31 


29 


26 


TOMORROW 

t ''.jSTJMP 


♦ SILVERCHAIR 

f PIC 


38 


35 




2 


CAR SONG 

LLAiIlCA 


♦ ELASTICA 

EiGC GEFFEN 


39 


32 


36 


6 


PIRANHA 

AL' AN 1 1 ASTiC FIRECRACKER 


♦ TRIPPING DAISY 

■SlANEi 


40 


36 


32 


17 


TIME BOMB 

AT.L CUT LCME 'HE .VOlVEL 


♦ RANCID 



HOT 




WB»k NovambBf 26. 199S 

CD Power Ot A Woman / Elefnal 
<Z) You'll See / Madonna 
(3) Fantasy/ Mariah Carty 
0 1'U Always B» Around / 

C*C Music Factory 
® Fairgr oum) / Simply Red 
® To Lov9 Vou Moro / Celina Dwt 
(Z) Runaway / Janet Jackson 
(S>Wake Me WTi«n Us Over/ 

Candy OulFer Fsalunng Oavid Stntom 
® Walk This Worid/ Haathsr Nowa 
& Tunnel Vision / Lenny Kravitz 
Gl Sekji No Hatemade / Tatsuro Yamasliiu 
O Heaven For Everyone / Queen 
O Like A Rolliflfi Stone / The Rolling Stones 
O II I Were You / K.D. Lang 
<9 lump / The Piesidems Of The Uiwed 

States 0< A/nerica 
& Round And Hourid / Tha Pesidenu 
O Exhale / Whitney Houston 
O Lost In Vou / Matt Bianco 
© Who Can I Hun To / Xscape 
3 I Want Vou / 

Madonna Wtli Matwt Anack 
& Naked And Sacred / Chynna Ptirilips 
® Kiss And Tell / G lova And Special Sauce 
@ You Learn / Alanis Monssetle 
d Tell Me / Groove Theory 
® Jump To My Love / Incognila 
d (letk Stmk Breath / Green Day 
® Yotu Put A Mow On My Heart / 

QuMtcy Jones With Tamia 
® Gangste's Paradise / Cooho Featuring LV. 
9 Braakin' Away / Kim WMe 
® Jackson Cannery / Ben Folds Five 
® Semuiai / Ojevan 
® Roll With It / Oasis 
® Endorphinmachine / ^ 
® Good Thtfig / Reliecka Tornqvm 
® I Do /Fleetwood Mac 
9 Vou Don'T Understand Me / Roxette 
® Let It Be Me / Bobby Calrhvell 
3 Ahriendo Puertas / Gloria Estetsn 
9 Riu And Shine / Cardigans 
9 Sun /Altec Camera 
& Vou Are Not Alone / Michael Jackson 
@ Downtown Venus / PM. Dawn 
@ Why Don't You, Why Don't ( / ErK Gadd 
& Scatmsn's World / Scatman John 
® Wait (For Our Love To Rnd Ul) / 

Lenacy Of Sourtd 
@ eeautiful Li(a / Acb 01 BaM 
® Shy Guy /Diana King 
d A Thousand T^nes / Sophie Zelmani 
® Anywhere Is / Enya 
® Give Me Your Smile / Leda White 
S^hctioiu cm h» Imri oa 
'SMftporo BMf Tekio Hal lOf 
mry San^y ' PIU S PM on 
FMJAPA/t/glJFM in TOKYO 



CtanpW bom • nalnn*! Mmpte a 



Mvdirris mvi llw (trnun wnMi. iq)«dlev^ of chad mMvntrt ArpoMW MinM to ttmn mcor* wliKh ttt»n (0 



dor. 7 toyi a vwek. Sengs r*^«d by nuirter d 
IU:idrmRDCl<)telhrrir(ltnw ^ VaWixhp 



ai.3Fm j-iur)UE 

Station inlonnation available at 
littp://www.inlaiapaii.Goiii/JWAVE/ 
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DJ Fired Over Refusal To Honor Playlist; 
Dionne Warwick Gets New Love Sliow 



Hap lyrics on radio have hit the 
mainstream press in the Balti- 
more/Washington. B.C., markets, 
where popular WERQ Baltimore 
afternoon DJ Marcel Thornton was 
removed from the urban station's air- 
wav-es after refusinR to play songs he 
considers saxually explicit, violent, or 
negative. 

Thornton told The Washington Post 
that cwnir^ off the Million Man March, 
he wanted to 'lake a stand against this 
kind of music." When he refused to 
honor the station's playlist. Thornton 
was suspended indefinitely. Alfred 
Liggins, president of WERQ owner 
Radio One, s(>oke on the issue for the 
first time last week, saying that pro- 
gramming (lecisiomi are not part of the 
DJ's contract and that the company 
interprets Thornton's refusal to return 
to the playlist as a resignation. 

"Do you play what the listeners want 
to hear, or do >'ou determine, like Jerry 
Falwell, what is good for them to hear? 
That's not my job. My job is to be 
rcsiwnsible but not push my own moral 
agenda." Liggins told The Post. 

According to Baltimore city council 
member Carl Stokes, Thornton's 
ideals ha\Ti cost him more than a job; 
He's giving up his apartment and mov- 
ing in with his mother as a result of the 
contjwersy. 

On a nrore positive note, Nelson Cre- 
ative Radio is launching two syndicat- 
ed radio prt^rams, "Love Notes With 
Dionne Warwick" and "Talk To Me," 
which are being touted as an antidote 
to "angry, negatiw radio." 

Says Nelson president Denny Nel- 
son (a former DJ and "recov-ery ther- 
apist"), "Howard Stern and Rush 
Limbaugh are embarrassments to 



radio. They're shameful purveyors of 
cynicism." Wow. 

"Love Notes" debuts Tuesday (12) 
on 200 stations, comprising lave songs, 
interviews, and love advice from the 
psychic supporter herself, and will air 
Monday-Friday 10 p.m. -midnight. 




by Chuck Taylor 

with rrixjiihig btj Douglaa Reecc 



"Talk To Me" features actress Be\'cr- 
ly Todd in a two-hour Saturday-morn- 
ing "issue-oriented" call-in show. Sixty- 
five stations are cleared for the 
Saturday (16) launch. 

WRCX (Rock 103.5) Chicago's 
Mancow grazed The Billboard 200 on 
Dec. 2, with his "Box Of Sharpies" 
debuting at No. 171. The album is also 
at No. 6 on the Heatseekers chart. In 
the Chicago market, SoundScan 
ranked Man's (or is that Ow's?) set at 
No. 5 for the week. 

Finally, congrats to WQEW (1560 
AM), New York's "home of American 
pop standards," which celebrated its 
third anniversary with a four-hour 
remote from the Museum of Tele\ision 
and Radio Dec. 4. The event featured 
interactive banter from the station's 
popular DJs. as well as live perfor- 



newsline... 

LEE ARMSTRONG CLEAR is the new GM of Jacksonville. Fla., R&B outlets 
WJBT/WSOL-FM/WZAZ. Clear, moat recently general sales manager at 
WBLX Mobile, Ala., replaces Bruce Dempa. 

PETER SMYTH. GM of WBCS Boston, adds VP of radio sales stripes for par- 
ent Greater Media. He has been GM since 1986. 

JOSHUA MEDNICK has been appointed GM of Infinity's Spanish KXYZ 
Houston. He departs the GM post at KSQR Sacramento. Calif. 

JOHN POHER has been promoted to VP/GM of WHOK/WLLD/WLOH 

Columbus, Ohio, following Citicasters' purchase of the stations from Omni- 
America. He has .served as general sales manager for the past seven years. 

STEVE BLATTER has lieen upped to VP of programming for Odyssey Com- 
munications, the new owner of KMAX Las Angeles and its simulcast i>art- 
ners in North San Diego, Calif., and Oxnard, Calif. Blatter is PD of rock out- 
let WRGX White Plains. N.Y 

FRED MURR has been upped to VP/GM of Regent Communications' 
KSNK/KFMS/KEYV/KKDD Las Vegas from VP/GM of Regent's Kansas 
City. Mo., properties KMXV/KITDL. Michael Payne is promoted to VP/GM 
an(l Don Prendiville to general sales manager of those stations. 

WILLIAM McMARTIN has l>een appointed VP/GM of Oslwrn Communica- 
licms' WWNC/WKSF Asheville, N.C. He has served in that capacity for .sis- 
ter stations WNDR/WNTQ Syracuse, N.Y., since 1987 and also oversaw 
operation of WFKS Daytona Beach, Fla., which the comiJiiny ac(|ulred in 

v.m. 

STATION SALES: WWDX (the Edge) Lansing, Mich., from Landsmen Com- 
munications to Regional Radio Corp. WRNN Myrtle Beach. S.C., from 
Kings Road Radio to Pinnacle Broadcasting for S550.000. 



mances from Betty Buckley, Karen 
Mason, and many others before a \\ve 
audience of contest winners. 

PROGRAMMING: AMID RUMORS . . . 

When we last sjwke about country 
WYIVY New York. GM Steve Candul- 
lo had just exited. Now, Evergreen 
honcho Jim DeCastro is in New York 
as interim CM, while rumors abound 
about a format switch. Read more in a 
full-length update on page 105. 

Jose Santos is out as PD of Heftcl 
Spanish KESS Dallas. Word on a 
replacement is pending from Heftel 
VP of progi-amming Bill Tanner. 

Following Dave Robbins* recent 
promotion to GM of WNCI Columbus, 
Ohio, look for KHMX (Mix 96.5) Hous- 
ton PD Pat Paxton to assume a nation- 
al PD position for Nationwide Commu- 
nications within a few weeks. 

WWKB Buffalo, N.Y., flips from talk 
to syndicated country around the first 
of the year PD Ken Casey stays on, as 
does the oviernight trucking show "The 
Road Gang," which is syndicated by 
owner Keymarket Communications. 

Mike Marino is named PD at 
KJMZ (94.1 Jamz) Las Vegas, follow- 
ing the departure of Jay Stone. Mari- 
no is currently top 40 radio editor at 
Network 40. He also spent time as 
assistant PD of KMEL San Francisco, 
promotions director at crosstown 
KYLD. and APD/music director at 
KGGI Riwrside, Calif. 

Real Country affiliate KFRE Fres- 
no, C^if., nippe<l to all-news Dec. 4 and 
is simulcasting new LMA partner 
KMPH. A longtime country outlet, 
KFRE is in the process of being sold 
by Ralph Guild to KMPH owner 
Harry PappaA. 

PEOPLE: NEW DEALATV103 

This one came in at deadline last 
week — here's more detail. Tom Joyn- 
er will flip Jan. 2 from urban WGCI- 
FM Chicago to crosstown adult urban 
WVAZ. TV personality/comedian 
Steve Harvey is Joyner's replacement 

Joyner's move mimics the ABC 
Radio Networks' recent transfer of 
him to urban AC WHXJR Washington. 
D.C., where he doubled 25-54 ratings 
in two ratings quarters. 

Meanwhile, ABC has announced 
that its "Doug Banks Afternoon Show" 
will launch in Chicago at WEJM (106 
Jamz) on July 1. That's when Banks' 
noncompete with WGCI expires. 

Other Chicago news: John Des- 
jardins exits WKCX as Mancow's 
producer to return to WOW Omaha, 
Neb., as operations manager. Also, it's 
now official that WLS-FM is going 
country. President/GM Gregg Lin- 
dahl told staff Dec. 5. Expect the 
change Jan. 1. 

KMEL San Francisco midday jock 
Efren Sifuentes exits after 4'/: years. 
He is being replaced by Lisa Foxx 
from the late KHQT (Hot 97.7) San 
Jose, Calif. 

At KPLX Dallas. Theresa Whitney 
is upped from programming assistant 
to MD. replacing Chris Huff. PD 
Smnkey Rivers is still looking for a 
midday jock. 

Country veteran Bill Taylor is the 
new morning host at Jones Satellite 
Networks' oklies format. He previoius- 
Iv worked at KSAN San Francisco. 
KIKK Houston, and KMLE Phoenix. 
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Ray Boyd Emphasizes 
Program Management 

ROADCAST CONSULTANT Ray thought 1 would," he says. "We had 



Boyd attributes his childhood dream 
of being in radio to avid listening to 
R&B outlets WCHB and WJLB and 
top 40 CKLW, all in the great radio 
city of Detroit. 

"With Motown and all the music 
from Aretha Franklin and Jackie 
Wilson, it was quite a musical place, 
and we got it all from the radio," 
says the 40-year-old Boyd. "It 
seemed to me that was the job to 
have; to play all the 
hits and get paid for 
it." 

That desire has 
taken Boyd through 
programming gigs at 
WVEE (V103) 
Atlanta, WBLS New- 
York, and Radio One 
Broadcasting to the 
helm of Ray Boyd 
Media in College 
Park, Ga. Boyd con- 
sults WZHT (Hot 
105) Montgomery, 
Ala., and More FM in 
Nassau, Bahamas, 
which signs on this 
month. Since he 
opened shop in 1990, 
his clients have 
included WJTT 
Chattanooga, Tenn., 
WENN Birmingham, Ala., WlIN 
Jackson, Miss., WALT Meridian, 
Miss., WALR Atlanta, WMYK Nor- 
folk. Va., and WEUP Huntsville. 
Ala. 

"I bring 19 years of experience to 
the table, I bring strength in man- 
agement, and I'm good at utilizing 
and mobilizing talent," Boyd says. 
"The type of cohesi\'e programming 
environment I bring is one that 
allows people to believe that we as a 
team can win, and we can get it 
done. Positive reinforcement is one 
of the strongest motivators, and 
patience pays dividends." 

After studying radio and televi- 
sion at Wayne State University, Boyd 
became the evening jock at WWWS 
(W-Three Soul) Saginaw, Mich, (now 
WTLZ). working with PD Kermitt 
Crockett in 1976. The affable Boyd 
did so well on air that Crockett 
mowd him to middays three weeks 
later. After three years, Boyd took 
time off, then got a gig at AC WMJC 
(Majic 9n) Detroit before moving to 
Atlanta in 1982 and taking a week- 
end shift at VlO:i. 

Boyd worked closely with the late 
Scottie Andrews, graduating to 
music research and a full-time shift. 
When Andrews fell ill, Boyd was 
named interim PD; when Andrews 
died in 1986, the programming title 
stuck. Boyd had his first brush 
working with a consultant at 
WVEE. 

"What Don Kelly did was make 
suggestions and recommendations, 
and I determined and implemented 
what I thought fit." says Boyd, 
describing his ideal consultant/PD 
relationship. 

In 1089, Boyd got the call to pro- 
gram WBLS, where he spent 18 
months alongside GM ('harles 
Warfiekl. "T enjoyed it more than I 




RAY BOYI 

Broadcast Consultant 
College Park. Ga. 



some good numbers in *89; we had 
WBLS at No. 2. 26-&4. That's a big 
success, any time you can do top five 
in any major market. But it didn't 
last as long as I and the staff would 
h&ve liked." In fact, Boyd picked up 
a Billboard Radio Award for 1989'8 
programmer of the year. 

In 1990. after his stint at WBLS, 
he began consulting. In 1992, Boyd 
spent a year as national PD for 
Cathy Hughes' Radio 
One Broadcasting, 
which then had 
WMMJ Washington, 
D.C., and Baltimore's 
WWIN-AM-FM and 
WOL-AM. Looking 
at the state of the 
radio industry, Boyd 
decided to return to 
Atlanta and consult 
full time. "I've been 
consulting stations to 
various degrees 
since 1990." he says. 

Boyd believes that 
stations should never 
program to beat 
another station but 
should focus on cap- 
turing a demo. A 
firm believer in 
research, Boyd also 
has faith in nurturing talent. His 
concerns run from lack of training 
for programmers to smoothing 
radio's relationship with labels. 

"I don't see young PDs being 
trained to be true program man- 
agers," he says. "Maybe the termi- 
nology needs to be looked at differ- 
ently. The GM manages the whole 
station, the sales manager handles 
sales, and then there's the program 
manager. Managing the department 
should be nwre than adding records. 
It should be managing personnel 
decisions, managing targets, and 
managing technical needs as relat- 
ed to equipment and tools. 

"A lot of PDs don't manage; some 
don't even hire [or] make key deci- 
sions. They should have the same 
autonomy in those (types of areas] 
that the sales manager has [in order 
to] make decisions that affect the 
programming department." 

Boyd has strong opinions about 
what R&B adult programming can 
be. "A lot of people think adult is 
playing the slow records off the 
urban chart. The charts won't 
always provide ewrything you need 
musically. They're only a reflection 
of the music that is played. You 
can't sit back and say, 'There's no 
chart for me to go by.' The pro- 
grammers have to develop the 
playlist themselves. 

"On the general-market AC chart, 
some of the artists are also on the 
lop 40 chart, but there are artists 
exclusive to that chart. There are 
some artists that should be exclusive 
to the f R&B adult 1 chart. For exam- 
ple, Will Downing will never be on 
the mainstream chart, like Jodeci. 
Don't wait to see how he does on the 
mainstream chart before you add his 
record I" 

JANINE >IcA[UMS 
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PROGRAMMING 



TV Land, Local Programs 
Touted At Western Cable 



UABLE CHAOS: Despite a nasty 
case nf the flu, the Eye survived the 
Western Cable Show, one of the 
cable industry's largest trade 
shows, held Nov. 30-Dec. 1 in Ana- 
heim, Calif. 

Most of the nation's largest tele- 
vision programmers gathered to 
tout established and new cable 
offerings. Some of the more ol>scure 
])rogrammers — such as the Popcorn 
Channel (24-hour movie previews), 
the Romance Channel (24-hour 
rftmance), and the Game Show Net- 
work (you guessed it. 24-hour game 
shows) — might prove to be a tough- 
er sell. Then again, who would ever 
have expected the Weather Channel 
to cause such a storm? 

The MTV Networks booth caught 
plenty of attention with 
its campy spoof of 
many of the more 
peripheral offerings. 
Employees at the booth 
hawked such potential 
cable offerings as "The 
Yodeling Channel" and 
"Taxidermy Television" 
to a stunned and often 
disoriented audience of 
attendees. Of coui^e. it 
was all just a joke. The 
company was actually 
promoting its new 24- 
hour Nickelodeon spin- 
off, TV Land, which 
vows to offer neither 
Swiss-made sonic 
enlightenment nor taxi- 
dermy. 

Music video pro- 
grammers were in full 
force at the show. Sev- 
eral new music and music video net- 
works were announced, though it 
remains to l>e seen how many will 
actually see the light of day. 

Black Entertainment Television 
formally unveiled its new sister net- 
work BET on Jazz. The 24-hour 
channel, which launches Jan. 15. 
will contain a full schedule of jazz 
and blues-related programming, 
including BET's existing jazz show 
"Jazz Central" (Billboard, Oct. 14). 
BET sponsored a big kick-off party 
for the new channel, which featured 
an incredible performance by the 
Manhattan Transfer. 

Another big announcement at the 
show was the revelation that a new 
24-hour country music video chan- 
nel is only weeks away from its 
national debut. Jones International 
Networks Inc. is launching Great 
American Country to about half a 
million households on Dec. 31 {see 
story, page 8). 

Other announced music and 
music video channels include West- 
lake Village. Calif.-based Classic 
Music Channel, which aims to carry 
music video from multiple music 
genres sometime in late 1996; New 
York-based Hip-Hop Television, 
which promises sitcoms, music 
videos, and other urban fare in mid- 
'96; and Pasadena, Calif.-based 
World Jazz, which aims to air 
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around-the-clock jazz progi-amming 
in the near future. Keep reading the 
Eye for details on these ambitious 
new ventures in the weeks to come. 

Local heroes: At the cable 
show, original local programming 
was hailed as cable television's ace 
in the hole against a new slew of 
national direct-broadcast television 
and digital TV services, such as 
DirwTV AlphaStan and PrimeStar 
Local music video programmers 
might capitalize on cable's need to 
further localize its offerings as 
these new national programming 
options begin to threaten its sub- 
scriber base. 

At a local programming seminar, 
many cable industry executives 
gathered to discuss the 
importance of airing 
more locally produced 
cable shows, including 
news, sports, and 
entertainment materi- 
al. 

Cable operators 
should use more local- 
ly produced p?-ograms 
to establish an inti- 
mate identity with its 
consumers, according 
to Louis A. Bnrrelli 
Jr., executive VP/COO 
of Marcus Cable, 
which serves 1.2 mil- 
lion customers in 1!) 
states. 

"Local program- 
ming remains an un- 
tapped opportunity by 
most cable operators," 
said Jush Sapan, pr'es- 
ident/COO of Rainbow Program- 
ming Holdings Inc., which owns 
MuchMusic, Bravol, and other cable 
channels. 

"Human beings have the need to 
be identified by the region in which 
they live. They want to know what 
is happening in their own communi- 
ty," Sapan added. 

Future WATCH: As further 
proof that music video program- 
ming is on its way to the Internet, 
Intel Coi-p. revealed a first look at 
its Intercast technology at the 
show. Intercast merges a standard 
TV broadcast with the Internet's 
World Wide Web on the same 
screen. As a result, the television 
programming is supplemented with 
simultaneous text and graphic 
information. Though not officially 
announced, MTV and VHl are like- 
ly to be content providers for this 
emerging technologj; a source said. 
Expect to see music videos supple- 
mented with liner notes, artist biog- 
raphy information, and. possibly, 
electronic retail opportunities by 
late 1996. Sister Viacom network 
Nickelodeon and CNN and NBC 
have already been officially 
announced as the first television 
channels to supplement their 
broadcasts with Intercast trans- 
missions. 



Billboatd Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours d^tly 
1899 9lh Street NE. 
Wuhinclon. D.C- 2901B 

1 LLCool J. Hi7 Lover 

2 MkhMl Jackson, tann Song 

3 R. KeVy. You Rerrwd Me » Somelfiing 

4 Monlfah, l Mtu Vou 

5 TLC, OiE»"' 0" "fow 

6 Silk, Hooked Qn You 

7 Pur* Soul. I Want You Back 
a Earth Gyrti, I crv« Or Mine 

9 Krij Kro». ronilo's Tha Nigfil 

10 Wtutney Houston, Exhale 

1 1 Monko. L Ike This And Like That 

12 Monica, Betonr You Wak Out 01 My Lite 

13 Janol Jackion, Runaway 

14 3T, Anything 

15 Immature, We Got It 

16 Soto, Where Do U Want Me To Pul it 

17 Craig hlack. Making tJkMA Witn PufI 

18 t, Gold 

19 Coolio. Too Hoi 

20 GntlLEd(ltLHM.Sr.M«)yMmKYau 

21 T«fry EIRs. Where £vet You Are 

22 Manih C«y & Boyt II Man. Ore S<wet 

23 O'Anielo. Cfuism' 

24 Jewe t Tnna. Where is The Lews 

25 WHI Downini. Sorry. I 

26 WC ft The MMd CMl. West Up 

27 Blahzay Blahzay. Dange* 
2fl XKape. Who Can I Run To 

29 Jon B., Pretty dn 

30 lotfo. Funny How Time Fiie* 

* * NEW ONS* * 

Xtcape. Do Vou Want To 

Dioniw Fanls. Passion 

Speech. Like Marvin Gaye Said 

Kirk franUin. Jesus Is The Reason For 

Patra. Dip And Fall Back 



Continuous proflrammlng 
2806 Oprytand Dr., 
Nashville. TN 37214 

1 UnkTeus, Lite Goes On 

2 Bryan White. Rebecca Lynn 

3 Reba McEntire. On My Own 

4 George Siratt. Check Yes Or No 

5 The Mavericks. Here Comes Tk Rai" 

6 Tracy Bynl, Love Lessons 

7 Tim McGraw. Can't Be Rea'ly Gone 
a Pim Tints. De«p Dawn 

9 Jeff Carson, ir« Car 
10 Aarwi Tlppri, T-iafs As Close As ni Get 



11 VkKaGI,GoRe5tHiehOnTt)atMajnt»n 

12 Alan Jachson. Tall. Tall Trees 

13 Collin Raye. Not That Difterenl 

14 IM Roy Pamdl, Whni A Womart iaies, 

15 Martina McBrkle. Wild Angels > 

16 John Mkitud Manl|Dmcry. Cowtx^ Lowe 

17 Mark Chesnutt, trouble 

IB Faitti Hill. K Matters To Me T 
19ShaniaTwain.[ltYcu'ivNailn J I'm .1 

20 [Mfht Yoakam, Notriing t 

21 Sawyer Brown. Round Here f 

22 Paul Owstraet. We ve Got To Keep t 

23 Joe DMnt. Bigger Than The Beatles t 

24 WMto Hayn. What I Meant To S«y t 

25 Rtcky Skaggs, Solid Gnaund t 

26 Daryle Slngletary. Too Much Fun t 

27 Heal McCoy. If I Was A Dnnhm- Man 
2B Charlie D»tMt. Same Or Me 

29 Usa Broliop. She Can't Save Him t 

30 Astwp At The Whad, Lay Dm^ Sally 

31 TefTi Clark. Whert Boy Meets G<rl 

32 Helen OarHng. I Haven't Found It Yet 

33 John MkM kto^nwy. No Mans Land 

34 Ty England. Smoke In Her Eyes 

35 Doug Superrtaw. Not Enough Hour^ In 

36 Britony Bnilhers. We Dared The iigtMvt 

37 TitihaYearwood,OiABu^IoSLaoudt 
3B SmoUn' Armadaos, Let Your Heart Lead 

39 John Piine. Ain t Hurtin' Nobody 

40 Rtwtl Akins. Sh« Said Yes 

41 [>avW Lee Murphy. Dusl On The Gottle 

42 Clay Walker. Wtx> Needs You Baby 

43 Chdy Wright, L'Sten.n' To Trie Radio 

44 Kale WaHace. Saving It All For You 

45 Curtis Day. My Baby's Cookin' 

46 Emaio. It s Not The DkI 0* The Wortd 

47 Kim lUchey. tUcxs>e Words We Sa<t] 

48 John Bwry. in Had Any Pnde Le^ At All 

49 iames Borumy, Dog On A Too'txw 

50 Toby Kerth. SanU I'm Rigtil Here 

T Indicates Hot Stwts 



* * NEW ONS* * 
No New 0ns This Wtiek 



Iff 



Continuous programmkng 

1515 Broadway. NY. NY 10036 

1 SrT«shincPun*Hrtt.BullelWtheuae<lV 

2 MmACMyftBoisHMnOroSMttDfr 

3 Coolio. Too Hot 

4 TLC. D>ggin' On You 

5 Goo Goo Odls, Name 

6 Bush, Glyccnnc 

7 Michael Jackson. Earth Song 

8 Coltectltfe Sod. The World I Know 

9 Red H04 Chill Peppers, My Friends 

10 Tha Dogg Poimd. Let's Play House 

1 1 PicsMents Of The UnHed Slitas. Ump 

12 LLCool J. Hey Lcrver 



13 Randd. Ruby Soho 

14 Groove Theory. Tell Me 

15 Joan Osborne. One Of Us 

16 WhttieyHouMoa Exhale iShOQoShoopI 

17 Oasis, Wondcrwall 

IS Alanis Morissette. Hand In My Pocket 

19 AJice In Chains. Grind 

20 Folk IrrtptHlon. Natural One 

21 Passengers. MissS^raievo 

22 Bone Thugs- N-Hamwny. 1st Ot Tha .. 

23 Natalie Merchant. Wonder 

24 Toadies, Possum Kingdom 

25 Hoolie ft The Blowflsh. Time 

26 R, Kaly, You Remind Me 0* Someiti<ng 

27 Heather Nova. Walk Thrs World 

28 Candteboi. Understanding 

29 Foo FIghlcfS. I'll Stick Around 

30 Seven Mary Throe. Cutntwrsonw 

31 MODC. Hard As A Rock 

32 Ozzy Osboume, Perry Mason 

33 Rentals, Friends Of P 

34 Madonna, You'll See 

35 Blues Travetof. Hook 

36 SopMe B. HawWna, As I Lay Me Down 

37 Jodeci. Lme U A Lite 

38 Garbage. Queer 

39 Melissa Etherldge, Your Little Secret 

40 Coolio Feat. L.V., Gangsta's Paradise 

41 Deep Blue Someltiing, Breakfast At . 

42 SMverchair, Pure Massacre 

43 Cypfeu HW. Throw Your Set In The Air 

44 Black Grape. In Ttie Name Of The 

45 Lenny KnvltE. Are You Gcnna Go M^ Way 

46 Leriny Kravilr, Ci'cus 

47 Ace Of Base, Beautiful Lite 

48 Snoop Doggy Dogg, What's My Nanv' 

49 Live, lightning Crashes 

50 Smashing Pumpkins. Today 

Indoles MTV EaCIusivc 
* * NEW ONS * * 

Immature, We Go It 

Kris Kroii, Tonight's Tha Njgni 

For Squlrrtli, Mignty K.C. 

e9TNN 

THE NASHVILLE NrrWC»IK. 
The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Alan Jackson. Tan. Tall Trees 

2 Vtace G«. Go Res) H«ri Or Thai Mounter 

3 Pam Tillls. De«p Down 

4 Colltn Raye, Not That DtNererit 

5 Jaff Carson, The Car 

6 The MaverkAs. Here Comes The Ram 

7 Lot Roy PanNl. When A Wamn Loves 

8 Aaron Tippin. That's As dose As l'» Gel... 

9 Tracy Byni. Love Lessons 

10 LHtle Texas, Life Goes On 

1 1 Qay Walker, Who Needs You Baby 

12 Mark Chesrwtt. Trouble 

13 George Strait. Check Yes Or No 



14 Shanla Twain, (If You're Not .. >l'm... 

15 Bryan White, Rebecca Lynn 

16 Tim HcGraw, Can't Be Really Gone 

17 Dwight Yoakam, Notriing 

18 Torri Clark. When Boy Meets Girt 

19 Ricky Skaggs. Solx) Ground 

20 Ty Herndon. Heart Half Empty 

21 Wade Hayes, wr^al I Meant To Say 

22 David Lee Murphy. Dust On The Botlie 

23 BobtM Cryw. t Just Can1 Stand To Be . 

24 Ken Mellons. Rud- A- Dubbin' 

25 John Berry, ir i Had Any Pride left At All 

26 Fatlh Hill, It Matters To Ue 

27 Sawyer Brown, round Mere 

28 TrBhaYearvmad.OnABusToSl Ooud 

29 Marbna McBrkle. W>)d A/^els 

30 Paul OMfstteet. We\« Got To Keep . 

* * NEW ONS* * 

Curtis Oty, My Baby's Cookm 
John MIchari Men1p>niify, Cowboy Love 
Tom Ruaid, T>v Rose 01 The San Joaqun 
SnwUrt- AmadWoa. Let Your Heart Lead 



mute RKST 
Continuous programming 
1515 Broadway. NY. NY 10036 

1 Madonna, You'll See 

2 Mi(WiCany&BayzllMm.OneSi^Day 

3 Michael Jackson. Earth Song 

4 Whitney Houston. 

5 Beattes, Free As A Bird 

6 Joan Osbomc. One Of Us 

7 enon John, Blessed 

8 Natalie Merchant. Carnival 

9 Jartet Jackson, Ruruway 

10 Pretenders, Sense Of Purpose 

1 1 Sophia B. Hawkins. As IL^ Me Down 

12 MeNssa EtherUgc. Your Little Secret 

13 Meat Loaf, t'd Lie For You 

14 k.d. lang. If \ Were Vou 

15 Hootie ft The Blowflsh. Time 

16 Blues Traveler. Run Around 

17 Goic 

18 Bonnie Raltt W,iBivan Adarm. Rock 

1 9 Tiru Turrter, Golden Eye 

20 Peter Gabriel. SledEChamnicf 

21 Seal. Kj55 Fror^ A Rose 

22 Alanis Morissette, Hand lr> My PocM 

23 HooOe ft The BkMvMv O^Fy Wanru Be 

24 Hootie ft The BtowAsh. Let Her Cr^ 

25 TLC, Walcrfallj 

26 BeMaCarMe.HeanenisAPIaceOn. 

27 Sieve Winwood. Higher Love 

28 Blues Traveler. Hook 

29 Mariah Carey, Fantasy 

30 Rolling Slones. Like A Roliing Stone 

* * NEW ONS* * 

Oasis. WonderwaM 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL t LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING DECEMBER 16, 1995 



Continuous programming 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

H. Kdly. Yoo Remind Me CH Sonwihing 

BOX TOPS 

O'ibigeio. Cnjisin' 

AZ, Gimme Yours 

Monica, Before You Walk Out Of... 

MohanMaf. Sei in The Ram 

Fab 5. Leilaur Laliah Eshkoshka 

Krh Kroii, Tonight s The Night 

Pure Soul. I Warrt You Back 

WNtney Houston. Exhale 

The Oofg Pound. Let's Play House 

7 Mary 3. Cumberson>e 

hlystikal, Y'all Ain't Ready Yet 

NEW 

Changing Faces. We Got tt Gom' On 

EwcrylMrv But The Girl. Missk^ 

FaHh Evans. As Soon As I Get Home 

Folh Implosion, Nalu'if Or^e 

Funlimattar Flex. Loud Hangover 

Iniro, Fu"ny Hew T.me Flies 

Mand ImplraBonal AS-Stan. Don't Give Up 

Lenny Kravltz, Ci'cus 

Ul Suzy. When I Fall In LtNe 

MIgtny Dub Kats. Magic Carpet RKle 

Mystilul, Out That Boot Camp 

Naughty By Nature. Tr>e Cham Remains 

Oasis, woMerwaii 

Onyx. A I We Gol it Ui 

Patra. Dip & Fail B»ch 

Phunk Addict Crew. Get With You 

Rentals. FrienOs OF P 

SaDeuce. Don't Waste My Time 

SmM-N-WtSSun, Wrekon>:e 

Soto, Where Do You Want.. 

Suga. What's Up Star 

SufB T.. ReccfiTiize 

Total. No One Else 

WMta ZofflUa. Super -Charger Heaven 
Xavtor, Saturday Song 
Xscape, Do You Want To 



music TV 



Continuout programming 

11500 9tti St N 

SI Petersburg. FL 33716 

Whitney Houston. Exhale (Snoop Shoop) 

Take Thai, Back For Good 

Mwt^ C»ey ft Boyz II Mm. Cue SwM Day 

Del AnWtrt, ftoli To Me 

Jaitet Jackson. Runaway 

The PreterKlen. Sense Of Purpose 

Temptaltont, Some Enchanted Ewening 

Slevie Ray Vaughan. Little Wing 

The Archies. Sugar, Sugar 

John Berry, it I Had Ai>y Pr>de 

Pater Framplon. You 

EKon John, Blessed 

ichn Hkatt, Cry Love 

Hootie ft The Blowflsh. Time 

Natalie Merchant, WorxJer 

David Lee Murpiiy. Dust On The Bottle 

George Strait, Check Yes Or No 

Tracy Bird, Love Lessons 

Blues Traveler. Run ArourM) 

Sarah McLachlan. i Will Remember You 




Six hours weekly 

1 Centre Slroet, Room 2704 

New Yorl(, NY 10007 

Jesse ft Trina, Where >s The Love 
Craig Mack. Makm' Moves. . 
Blahzay Blahzay, Danger Danger 
Mack Da ManUk. What Goes Up 
Monifa.'Heavy D.. I Miss You 
Fab 5. Blah 

Aaron Hall. Curiosity (Remix] 
Earth Gyrti, Loue Of Mir^ 
Barbara Tucker. Slay Togettier 
Mariah Carey, Fantasy (OOB Remix) 
Isaac Hayes. Walk On By 
ftaekwon. incarcerated Scartace 
J. Quest, Anythir^ 
Group Home, Livin' Proof 
Fat Jo«, Success 

Tomptatfont, Some Enchanted Evening 



Cypress Hil, Thnsw Your Set m The Air 
The Pharcydc, Runnm' 
Cheroky, Stiow You How 
Buju. I Wanru Be Lov«d 



Contlnwous programming 
Hawley Crescent 
London NW18TT 

Coolki Feat. LV., Gangsla's Paradise 

Shaggy, Boomnastic 

Quaen, Heaven Foe Everyone 

Ac* 01 Base. Lucky Love 

Simpty Red, Fairground 

Meat Loaf, I'd Lie For You 

CuRura Baal. Inside Out 

Whlbwy Houston. Exhale (Shoop Shoop) 

Tina Turner. Goldeneye 

Mariah Carey. Fantasy 

Rollng Stones, Like A Roiling Stone 

Mdi Cave ft The Bad Stods, Wtoe The Wild .. 

East 17. Thurvder 

Rontte. You Don't UrxJerstand Me 

Michael Jackson. Earth Song 

Madonna. You'll See 

TLC. Wateilalts 

Jsr>ct Jackson, Runaway 

Oasis. Wonderwall 

Diana King. Ain't Nobody 




ft'i Ti^^i o n1 



CantirwMHH programming 
2806 Opryland Dr 
Nashvtlie. TN 37214 

DC Talk, Wish We'd All Been Ready 
Rich Mullins, Broiler's Keeper 
Whiteheari. Even The Hardest Heart 
Mkhad W. SnMh, C<y For Love 
4 Him, Trw Ride Of Ute 
Point Of Grace. Gather At The River 
Tramalne Hawhta. Who's Gonna Carry You? 
Clay Croue, Time To Believe 
Kathy Troccoll, Go Light Your World 
Out Of The Grey. Gravity 



Carolyn Jlrands. Seize The Day 
Imagine This, l&rt Is Everywt^ere 
DC Talk. iPSus Freak 
Artoinled. It's In God's Hands Now 
5C Chapman, Chnstmas is All...(new} 



One hour weelily 
216 W Ohio 
Chicago, IL 60610 

Cheap Trick, Cold Turkey 
Ash, Kuf^ Fu 

Echobdiy, King Ot The Kerb 

Klu The Clown. Spin 

Blind Melon. Toes Across The Floor 

Alice In Chains. Gnnd 

Bush, Grycerine 

Black Grape, In The Name 

DC Talk. Jews Freak 

Mke Walt. E Ticket Ride 

Oasis. WorxK'wall 

Everclear. Santa Monca 

Randd. Rubv Soho 

Collective Soul. Ttw World I Know 

For S4)ulrrels. M^gnty KC 

Toad ttw Wet Sprockat. Good (retentions 



TV FBI U-M1 THEM 



1/2-hour wcefcly 
46Glfrord$t 
Brockton. MA 02401 

EBN. Electronic Behavior Control 

Echobelty. King W The Kerb 

1. 000 Moru Usa, How Would You Krww 

The Amps, TripCty 

For SoulrroK. t.l ghty KC 

Rancid. Ruby Soho 

Alice In Chains. Gnnd 

Toad the Wet Sprocket, Good Intentions 

Garbage, Queer 

Everclear, Santa Monca 

Steel Pole Bathtub. Twist 

Boy George. Funtime 

CoMocttvt Soul. The Wortd I Know 

Cypms Hii. Throw Your Set In The Air 
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MULTIGENRE MUSICMASTERS MAKES ROCK, POP FORAY 

(Contimied from page 11) 



Nissim arrived at the classical genre 
after growing up listening to 
rock'n'roll; his interests later expand- 
ed to jazz and moved into classical. "It 
was a period when young American 
classical musicians weren't getting 
recorded, and I felt there was an op- 
portunity to make wonderful record- 
ings with them," he says. 

MusicMasters' early classical roster 
included such names as Fisk, vocalist 
Dawn Upshaw, and violinists Nadia 
Salerno Sonniberg and Joshua Bell. 

"At the time, none of them could get 
anj'where," says Niiwim. "It w^as at the 
end of the period when labels were 
changing ownership and most tclassi- 
cal] decisions were made in Europe, 
when young American classical musi- 
cians weren't considered \iable by the 
majors. But they were an incredible 
group of musicians, and I followed my 
instincts: Most of them made their 
first recordings with me and went on 
to other labels, but at the time, no one 
knew who the hell they were, and I 
made arrangements with them and 
the foundations that supported them 
to put out their records." 

There was no reason then for Nis- 
sim to get invoh'ed in jazz, since there 
were great jazz labels available for 
young jazz artists. But when Music- 
Masters' reputation for classical music 
attracted Benny Goodman, jazz be- 
came the label's next frontier. 

"I was recommended to Benny 
though a mutual friend, because he 
had a classical record," says Nissim. 
"We put it out, and he liked how we did 
it — it got a Grammy nomination — ^and 
then he wanted to make a big band 
record. To me, he was in the same sit- 
uation as our classical musicians, only 
here he was an established jazz guy 
who couldn't get a label." 

MusicMasters made Goodman's 
big-band album, after which Goodman 
introduced Nissim to artists such as 
Peggy Lee and Lionel Hampton, who 
also recorded for the label. "So all of a 
sudden I was in the jazz business, and 
I realized it was a whole different level 
of game in terms of promotion and 
publicity, so I looked around and found 
m^or distribution with BMG." 

That was seven years ago, and with 
the de\'elopment came mjyor changes 
in opportunities and responsibilities. 

"Once we got major distribution, 
certain records we'd made [before], we 
couldn't now," Nissim says. "We had 
to make sure our distributor wasn't 
stuck with wonderful product [it] 
couldn't sell — otherwise we'd lose dis- 
tribution and not do anybody any 
good." 

Once he had the distribution capa- 
bility, Nissim had to consider that he 
was serving a larger audience. Two 
years ago, he broached the rock genre 
with "Rekooperation," a mostly instru- 
mental disc from Al Kooper, which 
was followed by "Soul Of A Man," a 
two-dusc live Kooper retrospecti\'e; a 
Bonoff reissue; and regular album en- 
tries from Chuck Berr>' keyboard leg- 
end Johnnie Johnson and Br>TidIe. 

"As far as rock goes, it was kind of 
like jazz," says Ni.ssim. "Again, there 
were great established artists who 
didn't have labels . . . with a lot of great 
songs but no method of getting their 
music out there. 

"I look for people with talent and 
longevity, with an audience out there, 
and the trick at everj' turn is to find 
that audience," Nissim continues. "It's 
a long way from 15 years ago, record- 
ing young classical musicians that peo- 
ple didn't know, to singer/songwriters 
who have sold millions of records 
[among] them — but that's as much of a 



challenge, or greater, and just as in- 
teresting and exciting." 

MusicMasters now releases 20-25 ti- 
tles each year and has about 200 active 
catalog titles. 

"We make sure [the catlog titles] 
stay active, and if not, we retire them," 
Nissim says. "No retailers can handle 
everybfxly'a full catalog, so we give the 
inactive titles a rest so we can put 
them out at a different price point. 
Like with Mel Lewis, [for whom we 
had five titles] and will probably come 
back with one or two at midprice." 

Not surprisingly, MusicMasters is 
particularly retailer-friendly. "They 
always support their releases with in- 
vitations to shows, whether or not the 
titles sell well," says Chris Osborne, 



ances on the "Today" show and "Late 
Night With Conan O'Brien" (Bill- 
board, Oct 8, 1994). 

Logan and his band, Liquor Cabi- 
net, recorded 36 songs in 10 days for 
"Mood Elevator"; the results were 
pared down to 17 tracks for the 48- 
minute CD. 

According to Logan's producer, 
manager, A&R rep, and all-around 
advocate Peter Jesperson, the goal 
for the sessions was to approach 
"Bulk" benchmarks, such as the 
should-be classic "Female Jesus," 
while stepping up the sonic fidelity of 
the recording. 

Jesperson, who runs the Medium 
Cool label, says he is convinced that 
they succeeded, with Logan avoiding 
any sophomore slump. 

"I feel really strong about the new 
record," Jesperson says. "We fine- 
tuned but didn't over-analyze ever>'- 
thing. The audio quality is a notch 
higher, but the songs are just the way 
they're suppo.<ied to be." 

Logan, who supplied Jesperson 
with tapes of hundreds of songs to 
compile "Bulk," says the songs keep 
coming because they enable him to 
express things he never could by 
speaking. "I tend to write about peo- 
ple who I don't want to be or who I 
have been at one time and don't want 
to be again," Logan says. 

"With the new album, it was like I 
was warning myself against this cjti- 
ical, depressed life I could have had," 
Logan continues. "I've come to real- 
ize that responsibility isn't a burden 
but a reason to live. You can live a 
simple, solitary life, but there's no fu- 
ture in it. It's a good thing to rely on 
people and to have people rely on 
you." 

Over the years, Logan has come to 
rely on his friends, "enablers" as he 
calls them, in realizing his songs. In 
particular, this Includes his longtime 
buddy guitarist/keyboardist Kelly 
Keneipp, who was behind many of 
the tracks on "Bulk," co-produced 
"Mood Elevator" with Jesperson, 
and works alongside Logan repair- 
ing motors. 

Lately, Logan's circle has in- 
creased significantly with his plans to 
marry Sharon Neff, a school librarian 
from nearby Athens, Ga. Logan says 
that if the new album has a theme, it's 
"creepy guys lucky enough to find 
women who understand them." 

According to SoundScan, "Bulk" 
has sold 14.000 copies, although that 
figure may be a bit low, since some 
sympathetic indie shops don't report 
to SoundScan. Perhaps best indica- 
tive of Logan's sales potential are 
numbers from areas in which people 



jazz/vocal buyer at Tower Records' 
Trump Tower store in New York. "But 
their greatest strength is to take 
someone like Stanley Turrentine or 
Freddy Hubbai-d and keep them avail- 
able with new product and stand be- 
hind them," 

MusicMasters retains a small staff, 
rel>ing on outside publicity and pro- 
motion people because, as Nissim 
says, "We're all over the place genre- 
wise," and because company income 
"goes into the records and not the peo- 
ple here." 

In a new twist, the label has started 
working with younger jazz artists, 
since, says Nissim. "they're now hot 
tickets to the big labels." 

Osborne says, "The>'ni take a young 



were well-exposed to his music, such 
as the 2,000-unit SoundScan figures 
from Minneapolis. 

Logan sang live on free-form com- 
mercial alternative station 
KREV/WREV (REV 105) Minneapo- 
lis and received 20 spins a week for a 
couple of months of his single 
"Shrunken Head." That helped bring 
1,000 people to see Logan play at the 
local First Avenue club. 

"We did really well with 'Bulk,' " 
says Kevin Cole, PD at REV 105. 
"We played the single a lot and went 
deep into the album on our specialty 
shows. We're definitely looking for- 
ward to the new album." 

Logan recorded tracks last year 
for REV 105 and Request magazine's 
syndicated "Request Audio Files" 
program, which is serviced via the 
National Alternative Network to 260 
college radio stations. He is sched- 
uled to come back in Januan,' for an- 
other Request session. 

Rich Schmidt, VP of marketing 
and promotion for Restless, says the 
higher audio quality of "Mood Eleva- 
tor" enables the label to give the al- 
bum a harder push at radio. "The 
press jumped all over 'Bulk.' " 
Schmidt says, "and we let it happen 
how it happened. But we're going to 
really work the new one at radio: al- 
ternative, triple-A, album rock, and 
college." 

The first single from the ADA-dis- 
tributed "Mood Elevator" is the 
rocker "Neon Tombstone." The song 
will be accompanied by a video fea- 
turing animation by Logan, who is 
also an accomplished cartooni.st. 

Logan's wr>'. unassuming person- 
ality came across clearly on his TV 
appearances as well as the acoustic 
sets he played for several infiuential 
radio stations across the country 
while promoting "Bulk." 

Several of those stations, including 
WRAS Atlanta, KSCA Los Angeles, 
WXPN Philadelphia, and REV 105, 
put "Shrunken Head" into rotation. 
Schmidt says those stations and their 
listeners picked up on Logan's singu- 
lar voice. 

"Jack is so down to earth and real 
that he sella himself," Schmidt says. 
"Plus, Jack's talent is unique. Sta- 
tions know they can't get his sound 
anj-where else." 

According to Michelle Roche, di- 
rector of national publicity for Rest- 
less, Logan has interview spots 
scheduled on the Spin College Radio 
Network and Westwood One. A fea- 
ture in the online magazine Addicted 
To Noise is also in the works. In ad- 
dition, the "Today" show has sched- 
uled a rare follow-up segment with 



guy like [saxophonist] Vincent Her- 
ring and stand behind him, too, and 
stay with him until the world knows 
how great he is. And they recently 
recorded an album with Lainie Kazan, 
'Body And Soul,' which was a very cre- 
ative thing to do because her albums 
are out of print, and she's now knowTi 
more as an actress. So to record her 
now — with an excellent lineup of jazz 
musicians — was visionary, and it's 
been a hot seller." 

Bob Parlocha. program/music direc- 
tor and evening DJ for the KJAZ 
Satellite Radio service, which goes out 
to NPR stations nationwide, also cites 
the Kazan disc as one of many Music- 
Masters releases that "fit our format 
perfectly." MusicMasters, he adds, "is 



Logan for mid-Januao- 

Logan's profile has also been 
raised by his all-around creativity. 
He recently wrote a piece on the ter- 
rors of technology for huH magazine 
and has a cartoon in the December is- 
sue of Tower's Pulse! magazine. (He 
also drew the covers for "Bulk" and 
"Mood Elevator.") 

Todd Meeham, manager at Tower 
Records on Sunset Boulevard in Los 
Angeles, says he would like to have 
Logan play at an in-store event to 
"help turn people on to him. I 
thought the last record was cool. It 
was in that lo-fi movement with Guid- 
ed By Voices that everyone was get- 
ting into. 

"I'm looking forward to throwing 
the new album into one of our discre- 
tionary listening stations, the ones 
we use to help out certain indie 
artists," Meeham adds. 

After playing January shows in 
Athens and Atlanta to celebrate the 
release of "Mood Elevator," Logan 
should tour later in the winter and 
spring, says Jesperson. The road 
won't be an endless one, though, 
since the thirtysomething guys in 
Liquor Cabinet have accumulated 
homes and families and have yet to 
shed their day jobs. 

Nevertheless, after Logan com- 
pletes the initial round of club shows. 



Castle was bought for approxi- 
mately $40 million, one of a clutch of 
purchases that helped Alliance 
boost sales to $750 million in 1995 
from $65 million-$70 million in 1990. 
"We've had a decent year in a dis- 
mal market," says Narang. 

Operating cash flow should top 
S55 million this year and $70 million 
in 1995 when revenues approach $1 
billion. Alliance earned $5.3 million 
on sales of $491.5 million for the 
nine months ended Sept. 30. 

The company's bujing binge since 
1990 includes record distributors 
INDI, Bassin, Encore (renamed 
Passport Music), CD One Stop, 
Abbey Road, and One Way Records 
in the U.S. for approximately $140 
million; three distributors in Brazil 
for $10 million; and several labels, 
including Concord Jazz, which was 
acquired for $6 miUion (related sto- 
ry, see page 90). 

Bianco and Narang have been 
busy integrating operations, a job 
they should complete next year, ac- 
cording to PaineWebber analyst 
Craig Bibb. 



reminiscent of Blue Note in the '50s 
and Riverside in the '60s. Most of the 
records they send are running heavy 
for us." 

Among MusicMasters' forthcoming 
releases are a jazz project with Les 
McCann featuring George Duke and 
Billy Preston, an "acoustic blues" pop 
set from John Sebastian with .such 
players as Rorj' Block, and a classical 
album h-om Fisk, who has stayed with 
the label and whose approaching, pre- 
viously unrecorded "Segovia Manu- 
scripts" was conceived by NLssim and 
Fisk 12 years ago. 

"If I can make a record that satis- 
fied the artist and distributor and 
makes a couple bucks for me, that's 
enough," Nissim says. 



Keith Sarkesian, Logan's booking 
agent at the William Morris Agency, 
would like to have him open shows for 
other William Morris clients. "I'd 
love to put him with the Gin Blos- 
soms, Sheryl Crow, or Son Volt," 
Sarkesian says. "He'd be perfect with 
one of them." 

With half the tracks on "Mood Ele- 
vator" written prior to the sessions 
and the remainder composed in the 
studio, Logan's prodigious song out- 
put shows no signs of abating. As 
Roche says, "Like most people sit 
around and watch football, Jack 
writes songs." His burgeoning cata- 
log is published by Enormous Bulk 
music, which is administered by Bug. 

Even though Logan has a publish- 
er for all those songs, has recorded in 
digital, and has a William Morris 
agent, he hasn't moved from his mod- 
est Winder home. He still buys vinyl 
records at the local thrift shop and 
continues to get together with his 
pals to make music. Of Logan's ca- 
reer, Jesperson says, "This isn't a 
business deal. It's about people who 
love to make music." 

"I just feel so fortunate being able 
to make records," Logan says. "It's 
something that I never thought I'd 
get to do. But the songwriting, we'd 
be doing that an.yway— even if no one 
was hearing it but us." 



Bibb isn't clear "how all this gets 
wTapped with Metromedia," but he 
approves of the merger. "It's a 
grand slam all around," he says. 

Under terms of the pact. Alliance 
shareholders receive $12 worth of 
Metromedia stock for each share of 
the distributor, based on a trading 
price prior to the closing. Warrants, 
which would be converted into 
Metromdia shares In five years, 
bring the value to about $13.40 a 
share. Metromedia, based in At- 
lanta, has also agreed to finance the 
repurchase of $125 million in Al- 
liance notes. 

The strong cash flow "is a very 
important piece of the puzzle," 
says Narang, but he adds that 
"this is not a merger being driven 
by mathematics. It's driven more 
by the strategic fit." Alliance re- 
portedly had been seeking a buyer 
with broad entertainment inter- 
ests; Metromedia covered nearly 
every entertainment medium ex- 
cept music and offered a price said 
to be close to what Alliance was 
seeking. 



MEDIUM COOL'S LOGAN ON THE RISE 

(Contimied from page 11) 



METROMEDIA ACQUIRES ALLIANCE 

(Coiitiliuctl from ixiQC 7) 
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YOU REMIND ME Of SOMETHING 
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AU OVER VOU 
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.C^JB FEAT UAflvFACt . YAe nJM^?0 MUSICl 




6 


2 


1 WANNA B WITH U 

II..IM fA..:T:in' .i:,i. Rti EDEu: 




5 


14 


WHEN 1 COME AROUND 

Uf-ffr. EAr .REF'fiKF 




4 


; 


EVERY LITTLE THING 1 DO 

iOUL ran REilL lUPTCWN.t.'CA 




20 


15 


HOLD MY HAND 

HC.CiTlE \ IH: FilOWFISH lAILANIICl 




10 


17 


ra STAND BY YOU 

pRETENCER:. iE'.REWARNEP BROS I 




11 


24 


YOU GOTTA BE 

C.t^ Rtt '.I'.i.,: M'j; CI 




1 


24 


ANOTHER NIGHT 




8 


5 


DON'T TAKE IT PERSONAL 




14 


18 


IN THE HOUSE OF STONE AND UGHT 

MARTIN PAGE it/ESlURv 



14 


13 


14 


THIS IS HOW WE DO IT 

MOMELL .lOftilAN ll^iP HALIilANU) 


15 


9 


15 


LIGHTNING CRASHES 

LIVEiRADIDACTI'/tVCAi 


1( 


16 


9 


SHY GUY 

OlAf^A KIHG IWOftl^l 


17 


19 


5 


GOOD 

BETTER THAN E7RA i ELEKTRA Ef Gl 


11 


23 


11 


TOTAL ECLIPSE Of THE HEART 

■1 :rl TRE'iCn icriticue; 


19 


15 


18 


BETTER MAN 

T'EARL JAM ,f Pi'; 


20 


18 


2 


BOOMBASnC 

iKAGGi i-IRGM 


21 


17 


e 


LET HER CRY 

Hi>;jllE S TCt BLIWFISH WTLANTKI 


22 




117 


TWO PRINCES 

SPIN DOCTORS lErxi 


23 




46 


COME TO MY WINDOW 

KIELI55A ETHERICGE nSLANE 


24 


24 


39 


AU 1 WANNA DO 

SrlERn CRO.V iAtr.1l 


2S 


21 


13 


1 BELIEVE 

BLESSID UMON OF SOULS lEWII 



TITLE IPueiishe* - LicensinE Org ) Sheet Muitc DisI 
M 1 ST OF 1HA MONTH (Ruttil«ss Anack. ASCAP/Mo 

Ihufi, ASCAPyDollari-N-S«(iw, BMI/K*enu 

BMl'ChagterS BMlWoodungs. BMI) 
« AIH-T NUTHIN- BUT A SHE THING <Bed 01 Nails, 

93 ALRCADT MISSING YOU IDniilei]. BMfZomba. 
SMl'Ramal. BMlYTarrwr-IarnerUne. BMI] WBM 

27 ANYTHIM (To The Tee BMI) 

16 AS ILAT ME DOWN (N«m Rainbow. ASCAP/Brehen 
Plate, ASCAP) HI 

76 AUTOMATIC LOVER (CALL FOR LOVE) (CODynBtrl 

12 BACK FOR GOOD lEMI Virgin. ASCAP) HI 
IS BUUTIFUL LIFE IM«£3. 6MI/Csre«tv BMG BMI) ML 
14 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS 
AND UKE THAT lAimo ASCAP/Salandia ASCAP/EMI 
Csi^am. BMi/FUi Biac-kwood BMi) WBMM 
35 BE MY LOVER iTMPi'lilition Bca'ti/tVatrmt Cluppell) 

92 BEWARE OF MY CREW iOom Style BMI} 

34 BLESSED IVVtL^n^ XSa% PRSHana. ASCAPAffi, ASCAP) HL 
T7 BOOM BOOM BOOM ICtiicaeo Style ASCAP/2ombA. 

ASCAIVUttiliJiX:, ASCAP) WBM 
11 BREAKFAST AT TIFFANTS (IJeiipBUeSamBBwe. ASCAP) 
54 BROKENHEARTED (Human Rhythm. BMIA^rysalis. 

ASCAP.^TfiHinfi leaenil, ASCAP/PCCW. ASCAP) Vf8M 
25 BULLnwiTHBUnERFLVWIMSlCtiryuttis. 

BMIi'Cindeflul. BMI) WBM 
21 CARNIVAL (Indian Love Bride. ASCAP) 

47 CELL THERAPY lOigmied Hwt. BMIi^liH Stun. 
BMI.'XiDOlre Mob. BMi] 

56 COMEDOWN lUad Dog Winston. BMI/Warner- 
Tainerlan«. BMI/Truly Soothing Elevator, ASCAP) VfBH 

SO COME WITH ME {Music Corp 04 Anwrica. 

BMI/CameoAopeaiance By Ramses. ASCAPAiandy, 
ASCAP/MCA. ASCAPyC Spot. BMl/Yppahc. 
ASCAP/Pelrol Lane. ASCAP/Gasotne Alley. ASCAP) HI 

57 CRUISIH' (Bi^rtiam ASCAP) 

48 DANGER iCopfngK Control) 

33 DECEMBER IRo^'laitz.eMlVVamaOiWinl.BWWBM 
7 DIGGIN- ON YOU (Ecaf BM|/Sony Songs. BMI) HL 
37 DO YOU SLEEP7 (Fudous Rose, BML^us< Cofp 0* 

Amenca.BMI} HL 
2a DREAMIIH OF YOU (EMI Virgin. eMI/Chesca Tunes. 

ASCAP/Snowr BMI) Hl^WBM 
81 EAST 1999 (RultilessAttacl.. ASCAP/Mo rhuft ASCAP/ 

Dollafi-N-Sen<.e, BMVK^nu, &MlT)oi*hns, BMI) 

98 EAST SIDE RENDEZVOUS (A L T BMI.i'O G Emus. 
BMVCMitoposud. em/But. BMIiTiemh Lich. BMI/Too 
Brawn. Too Down. BMI) 

2 EXHALE (SHOOP SNOOP) (FROM WAITING TO 
EXHALE) [Eof. BM^ Soic& BMlf n FAn BMI) WBHH 

4 FANTASY (Rye ASCAP/Soriy. ASCAP,H*irt«r«J 
fiSCAP,'PolyCfam Inl I, A5CAP,'3tone Jam, ASCAP/Ness. 
Nitty 4 Capore ASCAP,W8, ASCAP) HtWBM 

74 FAST UFE llllville. ASCAP^'Slili Di££in', ASCAPyBelow 
Ihe SuriKe ASCAP:'ftianiptan. ASCAP/III Will, 
ASCAP/5kematK:s. ASCAP.i'Zomba, ASCAP) WBM 

97 FEEL THE FUNK (FROM DANGEROUS MINDS) 
IZomba. BMl'Hoahman. BMII WBM 

B2 FRIENDS OF P. (Powhatan Sireet BMI) 

5 CAKGSTA'S PARADISE <FROM DANGEROUS MINDS) 
n-6oy. ASCAPyO/Bi'O tlstn, ASCAP/Boo Daddy. 
ASCAP.'larfy Sanitefs, BMI/Songs Of PotyGram, 
BMfMadcaslle. BMI] HL'WBU 

65 GET TOGETHER (liwig. BMI) 

73 A GIRL UKE TOU (FROM EMPIRE RECORDS) 

lEdwyn Collins, BMII 
90 HEAVEN (EMI April. ASCAP^f ^rle Tyme. ASCAP.^ew 

Perspective. ASCAPI HL 

3 HEY LOVER (Rodsonjts ASCAP^U Cool J. 
ASCAP/Almo. ASCAP) WBM 

62 HOOKED ON VOU (EMI Casadida BML^ondor. 
BMIAoung Le«end ASCAP/EMI BlachMOOd. 
BMI/Cfiryialij, ASCAP] WBM/HL 

44 HOOK (Blues Iraveter. BUI/trving. BMII WBM 

63 HURRICANE (Zomba. BUMane Only. BMii^-40, 
BMIS-Legil. BMi/D-Shot, BMl'Suga T BMI) WBM 

32 I CAN LOVE VOU UKE THAT (Dnrmnd Cuts BW 

WonterUnd BWOilmon ASCAP'S«xn] Wm ASUPtTuI 
Keel. ASCAP,FnLf «5 tm A(«rt5 ASCAT' KjWBM 

66 ICE CREAM/INCARCERATED SCARFACES (Careets- 
BMG, BMlflamecra, BMiiVJu-Tanft BWH HL 

19 I'D UE FOR you (AND THAT'S THE TRUTH) 
(Realsongs. ASCAPI WBM 

94 (IF YOU'RE NOT IN IT FOR LOVE] I MOUnA 
HERE'/THE WOMAN IN ME (Loon Echo. BMI/Zomlu. 
ASCAP) WBM 

67 I UKE IT. I LOVE IT (Emdar. ASCAP/Teus WwJfe. 
ASCAP) WBM 

93 I LL BE THERE FOR YOU/THIS HOUSE IS NOT A 
HOME IWB, BUi/Vfarnei-Iainetlane, BMI) WBM 

70 1 MISS VOU (COME BACK HOME) (FROM NEW YORK 
UNDERCOVER) (EMIA(iril ASCAP,! Z DuMt. 
ASCAPW ASCAPitvello ASCAP) HU^BM 

64 I REMEMBER (Vandeipool, BMI/Aynaw. BMI.'Stiawn 
Palfick. BML'Tnsign, BMLiTyme for Flyte BMI/Buttef 
lini BMI) HL 

68 IWIURCMEMBEDYOUfFROMTHEBROnCRS 
MCMUUEN) lSan|PSc]ii!i.EnTyde.tM^(»misEtBn. 
AS[»PtkM ktoaih fSU<P^ Tin. 9>nCF ASCAP) hLVOt 

84 lUSTAGIRL [ftTOck Ynurseil Oil! ASCAP) 

23 KISS FROM A ROSE (FROM BATMAN FOREVER) GP£ BMII 

49 LH ME BE THE ONE IHn A Ffir i A.SGy;TiftJiii, ASCAP/ 
Bartasii.ASC«',''SHyr)8*.irrslLf-i4Co ASCAR HLVlBJ." 

99 LIE TO ME/SOMETHING FOR THE PAIN (PotfCram 
Int l. ASCAP,Bon Io>^i, ASCAP..' Aggressive, ASCAP/EMI 
April, ASCAP'DesmoCile, ASCAP) HI 

41 LOVE U 4 LIFE (EMI Aunt. ASCAP/OeSmns Mob. 
ASCAPI HI 

61 HACARENA (BAYSlOE BOYS MIX) (SGAL ASCAP) WBM 

58 MAGIC CARPET RIDE 'Pc^.Ciatn. ASCAPI HL 

17 MISSING iSor, Tree, BFi*!) HL 

85 A MOVER LA COLITA lAACI ASCAP/BMG. 
ASCAP.'O B 0 Edicinns Muwcales Relay, SADIACi HI 

9 NAME (Scrap Metal, BMl'Metitl Blailo, BMltMl Viigin, 

BMl'EMt Aoril. ASCAP/Full Volume, BMI) HL 
43 NATURAL ONE (Loobiecare Endless Soft Hits 
BMl'Bl'i^sMG, 6UI) 

19 NOBODY KNOWS UttShaite.BU^Sm»1U}')Dn,BW> 

45 NO ONE ELSE [ 1 2 & Under BMI/Justm Combs. 
ASCAP,'EMl ApfJ, ASCAP/E«lle, ASCAP/BDP 
ASCAP/7omba ASCAP,'An Control, ASCAP) 

18 ONE OF US (Human Bor, ASCAP) 

1 ONE SWEH DAY (Sorty Soni^. BMl'Rye. BMl^Blach 
Panther. BML'Vanderpool. BML'Aynaw, BMI^hawn 
Patrick. BMI,'Ersign BMDHL 

20 ONLY WANNA BE WITH YOU (Monca s ReluctarKe Id 
Lob. ASCAP,'EMI Ap«p(, ASCAPI HL 

39 PRETTYQIRL(SonyIree. BMI/Icaf, BMOHl 
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Hot 100 Singles Sales 

Compiled from a national sample o* POS (oomt o( sale) eq»<pped reta-l stores anO rack outlets vrfi<ti report 
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I THIS WEEK 1 


^ 


5 

3 
t 


TITLE 

ARTlbl llAEllLDISTRlbunNG lABELI 




1 THIS WEEK 1 


t 

5 


i 
1 


AftTIST (LASEIjDISTRISUTIHG LASai 








* * NO. 1 * * 




(S) 


41 


8 


DANGER 

BLAHZAY LJLAHWY • a[iEH MERCURY 


1 


I 


3 


ONE SWEET DAY 

•.1 :A«V4 0DCrKlEMtatftSSA; ,,uk,,l!c> 1 




99 


27 


12 


DO YOU SLEEP? 

LISA LOEB k NINE STORIES GEFFEN 


2 


2 


4 




EXHALE (SHOW SHOOPI 

WHflNEf HOUSTON -R r^, 




CD 


56 


4 


MISSING 

EVERYTHING BUT THE GIRL lATLJVNTlC) 


3 


3 


S 


HEY LOVER 

11 CCOl 1 '1 ' I-.M ; . ,-.M 




(3D 


52 


2 


EAST 1999 

BONE IHUGS-N HARMONY JRUTHLESS) 


4 


4 


18 


GANGSTA S PARADISE 

COCOOEEAT LV IMCA SOO'lOTRACK&MCAJ 




42 


44 


6 


HOOKED ON YOU 

SILK lElEKTRAEEGi 


! 


5 


5 


YOU REMIND ME OF SOMETHING 

■■■ 'ELLY .'IVt 




(33) 


54 


4 


BE MY LOVER 

LA BOUCHE (TTCAJ 


CD 


10 


2 


YOU'LL SEE 

MADOMM iSlREWAftNER BROS ! 




44 


38 


16 


PRETTY GIRL 

11.--. R lYAR. >-.JM ':=,n MUSICj 


7 


8 


9 


BEFORE YOU WAUC.AIKE THIS AND.. 

MOHCAIROWDY/ARISIAI 




45 


37 


28 


1 GOT S ON IT 

LLMZ MOQ TBVHE 


1 


7 


5 


DIGGIN' ON Y04J 

TEC iUtf ACLARISTA) 




41 


43 


9 


AINT NUTHIN' BUT A SHE THING 

SALT.', PEFA ILC'lC^J^IiSLANC; 


9 


9 


12 


FANTASY 

MAfHAHCARFf ^OLLH/BIA 




47 


46 


15 


MACARENA (BAYSIDE BOTS MOO 

LOS Da RIO IRCA; 


11 


6 


9 


rO L£ P3R VOU (AND TWrSHCTRJIM) 

MEAT LOAE '.'■J 




41 


42 


18 


HEAVEN 

:OLC iFERSPECTIVE AAMi 


11 


11 


10 


WHO CAN 1 RUN TO 

'■ ^-! ., so: i^ COLUMHIAl 




41 


50 


4 


BLESSED 

ELTON JOHN Ri - -1 • I I iM 


E) 


16 


5 


BEAUTIFUL UFE 

ACE OF L'^ I i.- ::-S 




S) 


59 


9 


EM OUnA HERflTHE WMAN H K. . . 

SHANIA TWAIN l.-f-. ll-- -.--M'.'IL.E 


3S 


24 


2 


SOON AS 1 GET HOME 

FAITH EvA\S b-L L-.'- .'i 




51 


45 


30 


BOOMBASTICTN THE SUMMERTIME 

SHAGGY . RG '. 


35 


18 


2 


TONITE'STHA NIGHT 

KfllS KR05S ■ -1 SO :iEF COLLWfciA^ 




52 


48 


6 


THE RIOOLER 

METHOOWAS --,-|i 


IS 


13 


16 


TEUME 

GROOVE TMEORT EFICl 




53 


51 


11 


ALREADY MISSING YOU 

GEJMiC lf.tRTAEDOCl£«RT -fi JfiSTMST. 


u 


12 


14 


RUNAWAY 

JANET JACKSON i-.M 




54 


49 


13 


1 

FEEL THE FUNK 

IMMATURE 


17 


14 


16 


BACK FOR GOOD 

TAKE THAT tAFTISTAJ 




55 


60 


7 


1 MISS YOU (COME BACK HOMO 

MONIEAH 1UPT0YV\MCAI 


3!) 


20 


10 


ANYTHING 

3T Aljl "|-.t,iLljlC 




SI 


61 


4 


HOOK 

BLUES TRAVELER (AAMi 


19 


15 


14 


SENTIMENTAL 

DEBORAH COX tARlSTA) 




57 


47 


25 


KISS FROM A ROSE 

SEAL ■ — - .'-RNFRBROS I 


38 


25 


2 


TOO HOT 




33) 




1 


WE GOT IT 

IA1MATURE -1 ' 1- -li . - '.' iC'h; vc a 


21 


19 


11 


BREAKFAST AT TIFFANTS 

fr ■ - " -If, Rf*'.'AWERI'.TTWSLC«:i 




59 


57 


27 


1 CAN LOVE YOU LIKE THAT 

ALL A^ONE t ':; ■ ' : 


22 


17 


6 


LOVE U 4 LIFE 

.ODECI -J.'. 




w 




1 


1 NEED YOU TONIGHT 

.UNIORMAfIA FEAT AALIYAH - LLLJEAS 


23 


21 


10 


CELL THERAPY 

GOOOIEMOB jilCLEAR'i'A 




a 


67 


6 


HURRICANE 

THE CLICK - WID- It JVE: 


31) 


35 


2 


ONE OF US 

.iJAr, OiR,jfi,|t IHLUE EvjH'LLA'.'Et^CUWT 




a 


64 


3 


1 WILL REMEMBER VOU 

SARAH MCLACHLAN ARiS'A 


25 


22 


E 


BULLET WITH BUTTERFLY WINGS 

HI-.-, PIJMPKISS <i^lftCIN) 




a 


53 


9 


RUNNIN' 

THE PHARCYM liKUClOUS VINYLCAPITOLI 


:si 


31 


7 


WHERE EVER YOU ARE 

TERRr ELLIS i EASrWEST.'EEG) 




(4 


55 


27 


1 WISH 

SKEE-LO iSUNS-t SESCOYTl BROS I 


31) 


— 


1 


NO ONE ELSE 

■016-. . - 1 ■ iR STAI 




IS) 




1 


IT MATTERS TO ME 

FS-TM HILL ,',-R-.LR BROS J 


21 


23 


14 


COME WITH ME 

SMAl J. -[LEI MCA 




:3) 


69 


2 


RIDIN' LOW 

LADFEAT DAffYYTAYLOR iHOLl 'WOCLJ. 


3D 


40 


25 


COLORS OF THE WIND 

'JANESSA WILLIAMS IHOLLVVWOOt 




(7 


65 


6 


VflNGS OF THE MORNING 

CAPLETON [AFBK:AN STAR-RALTSULNO) 


30 


32 


17 


1 LIKE IT. 1 LOVE IT 

TIM MCGRAA (CURBl 




tl 


58 


10 


KX CREMWCARCERATED SCARFMXS 

CHEF RAEKWOS JLOUC'RCA) 


31 


26 


8 


DREAMING OF YOU 




(9 


63 


23 


SUGAR HILL 

a; f - 


32 


28 


3 


1 REMEMBER 

BOTE II MEN il.-jrj/.'l 




70 


ee 


24 


'TIL YOU DO ME RIGHT 

AFTER 7 . Rl- 


33 


30 


16 


VOU ARE NOT ALONE 

MICHAEL JACKSON -EPiC: 




a) 


— 


1 


FAST LIFE 

KOOL G RAP :-- l_ i' : 


34 


34 


10 


NAME 

a-,/r,->:ioit.F i'.t'A.BlAIX.'A'««BBfWS) 




72 


70 


2 


UE TO MESOMETHING FOR THE PAW 


39 


29 


15 


BROKENHEARTED 




73 


62 


16 


1ST OF THA MONTH 

BONE IHUGS-N HARMONY (RUTHLESS! 


H) 


39 


7 


SET U FREE 

PIANET SOUL (STRiaLV RHTTHM) 




33) 





1 


THAr S AS CLOSE AS I'U GET TO.- 

AARON YIPPIN -RCAI 


37 


33 


7 


CRUISIN' 

D ANGELO iEMIJ 




3D 




1 


YOU PUT A MOVE ON MY HEART 
^ i -M r,ir- 11 rNGr,V,1AiW.ESTWB; 



O ReccMds with the peatest Mies 0Mns. & 1995, 6iiiboard/BPi Communications ar>d SoundScan. inc. 



aO THE RIDOLER 1FR0M BATMAN FOREVER) (Rvnaxa. 

BMbWit-Tans. BMli:a(em-BMC. BMllHer. ASCAP] HL 
63 RimN' LOW (RiUlO BMII 
89 ROCK STEADY [Badanis. ASCAP/rSony Cro^s Keys 

ASi;Api'Puryle Cra^n. ASCAP) HL 
24 ROLL TO ME IPolyGram. ASCAP) HL 

71 ROSEAUA (Tenl3l7V«. BMI) 

» RUN-AROUND iBIues Iravelet BMHrvme BMI) WBM 
10 RUNAWAY (Black Ice. BML/EMt April. ASCAPAMe 

lynie, ASCAPI WBM 
91 RUNAWAY (PolyCiaml HI 
n RUNNIN' (Bettiunhye BUl'EMI Sackwood. 

BMl.'Ephcy, ASCAP) HI 
a SENTIMENTAL tEMI April. ASCAP/D A R P . 

ASCAPi'WB ASCAPifJuttiouse. ASCAP/EMI Blackwood. 

BMI.''Deb»ati Cm, BMI| WBM/HL 

29 SET U FREE York House BMbWax Head 
BMI.'Nadine Rene«. BMI) 

60 SEXUAL HEAUNG (EMI Apnl. ASCAP.'Buj Pie 

ASCAPi'ftit; Ht.M'i. ASCAP/tMl Blackwood. BMI) HL 

72 SOUTUDECM.ASCAP.Mmi^ASCAP/EMAprtASCtf^HL 

30 SOON AS I GET HOME (Chyiva Bativ. BMI. Ianir.e 
ComDs, BMli'EMI glackwood BMli'Niniti Stie«t Tunn«t. 
BMl'Justm Combs, ASCAP) HL 

K SUMMERTIME IN THE LBC (FROM THE SHOW) (B<£ 

NuIs.BMLt'EMI April ASCAPI HL 
13 TEUMEIAIrmi ASCAP,;&oowe 78, ASCAP,'li;op, 

BML'Soiiy Irtw. BMLT)t«atn Irani. BMI] WBMj'HL 
88 THROW YOUR NANDS UP/OANGSTA'S PARJU)ISE (T- 

giil BMl.'LatfiB Variety, BMI.'Joftele, ASCAP,''StD«y 



Teller. ASCAP/G's Only BMIAI lamatt 9. BMt^aurice 

Ttumpson, BMlTeel n Blue ASCA?) WBM 
100 THROWV0UR5riHTHEAIRIS(UAssasns.ASCAP,' 

MCA ASCAT^Mb Fnim Da BvE ASOV^CMG. ASCAPI HL 
31 TIME<ttmsFHucWnIol£b,«CIVVEMtolASCAP}H. 
3C TOWTTSTKANIGKTtSa&iDiAi^CAnfMApt'lfiWXUB 

M. BMllftrteli. BMfbyOifi eMdVeori BM) HI 
38 TOO HOT a Boy. ASCAP'Boo Dadtfr ASCAP/Wn> FurA. 

BMlSecond Decade. BMI/Wamer-Iainerlane. BMI) WBM 
« WATERFALLS (O'Ban.rtiiJ IWi;e BMl'Slift Shirt. 

BMli'Belt Star, ASCAP, "Tiibi;, ASCAP/PeblHtOoe, 

ASCAP.'TMI April, ASCAP) HL 
75 WE GOT IT 'Jarta BMlHookman. BMl^ "The Mystn' 

Matttt. ASCAP,7i)(t*ia, ASCAP.ftMsc ASCtf)WBM 

86 WEVE GOT IT 60IH' ON (Ctieifon ASCAP/Me«a. 
ASCAP,.7omba, ASCAP) 

S9 WHEN LOVE 8 HATE COLLIDE (Bludgeon RilMa. 

ASCAP,'Zomba. ASCAP) WBM 
52 WHERE EVER YOU ARE (Two Tutt-Emitl BMltMl 

Blackw«od. BMIj HL 
22 WHO CAN I RUN TO (Warner Tame riafte, BMI) WBM 

87 WTNGS0FTHEM0RNIHGi:^attc3,en|V.TKeM)VeM 
55 WONDER ilnijiiiriLovtBi-Je ASCAPI 

42 THE WORLD I KNOW (Rola[vl,len1i. BMI;Warner 

Cliapp«ll, BMII WBM 
51 YOU ARE HOT ALONE (Zomba, BMlfi Kelly, BMI) WBM 
6 YOU'LL SEE (WB.ASCAP/W«t»G.r1,ASCAP/0ne four 

llvee. BMI/Leeds. ASCAP/Peer five. BMI) WBU^HL 
8 VOU REMIND ME OF SOMETHING (Zomba, 
BMli'tt Keltr. BMI) WBM 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED. AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


■a 

iS 


o »_ 

S I 
SO 


TITLE 

PflODUCER (SONGWRITER) 


ARTIST 

LABEL & NUMBEROtSTRIBl/TING LABEL 












* * * No. 1 


* * ♦ 






1 




3 


ONE SWEET DAY 3 •mIh at Nc 1 


♦ MARIAH CAREY & BOYZ 11 MEN 


1 


CD 


2 


2 


4 


EXHALE (SHOOP SHOOP) (FROM ■WAITING TO EXHALED • WHITNEY HOUSTON 

BABYFACf (Cl 'id! lM;a)IVI :■„ ARISTA 1 . 


1 




3 


3 


5 


HEY LOVER 

- i - HOT _ .'tK It>\£ (H UWPEHtON.LL CO;:i J1 


♦ LL COOL J 

ID iDKMXIIDEF jat.'RAl ; 1^1 AM 


3 


4 


4 


4 


12 


FANTASVA' 

M MREY r 1 TASfr C fS.CIi: 1 AHMI^iJlH D f'Ai:,* PHtV 


♦ MARIAH CAREY 

S'AMlr (a ID) IM)(T) CV}{X1 OXUUaiA 780A3 


1 


5 


5 


5 


18 


GANGSTA'S PARADISE (FROM "DANGEROUS MINDS') A' * COOLIO FEATURING LV. 

DRASHEED'A .t' .fi . ^-Tl- r -/rrn'M ■ i r . MCA SOUNDTRACKS 1 C-l MCA 


1 


® 


8 




2 


YOU'LL SEE 

I.UCOM,A D FOSTER ^MADONIiA.D FOSTERi 


« MADONNA 

(CtID) tV) MAVERICK V7: 5IWARNER BROS 


6 


7 


6 


8 


5 


DIGGIN' ON YOU 

BABtFAC£'6A5YFACE 


♦ TLC 

ICi 10) IV: III 1* 1 LAFACE 2-41) lAfflsTA 


6 


a 


7 


6 


5 


YOU REMIND ME OF SOMETHING 

R.KEUY it^ Ft-ir 


♦ R. KELLY 

iLiLiJtVE 42344 


4 


CD 


9 


9 


10 


NAME 

LGIOfiOANO' "Jfc.:*!^" 


♦ GOO GOO DOLLS 
(C) METAL BLADE ) " ' F .',-■ '.1'- BROS 


9 


10 


10 


7 


14 


RUNAWAY • 

iT.'Tir.V'' ^.r. cN iiACKSONJ HARRIS HIT LEWIS! 


♦ JANET JACKSON 

ICI ;n,. 1'.' ■ .■ ■ .v.v -1 : i.: 


3 


(ID 


13 


15 


18 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 


11 


DCAST£LLTF^I*£S; 


(ORAINMAKER ■ 


12 


12 


II 


19 


BACK FOR GOOD 

. - uKItR 1. BARIOW ili BAHLOWl 


♦ TAKE THAT 

i . « AHtSIA :.284B 


7 


13 


11 


10 


17 


TELL ME* 

B P WILSON (fl f< L^^N A LARRIEUX.O BROWN) 


♦ GROOVE THEORY 

(C)lD)(Ti:x) EP1C77%1 


5 


® 


15 


16 


9 


BEFORE YOU WALK OUT OF MY UF^IKE THIS AND LIKE THAT * MONICA 

, ■ ■ ■):Lri>AVAflTiM:sf''D:",>J^jN:'A.sTis.:>va^r ?■ ;P' :t pcwo-' ■ ■ - 


14 




IE 


20 


6 


BEAUTIFUL LIFE 

C (- ■• )M,£ftJ BALLARD) 


♦ ACE OF BASE 

(C)lDnM'iTl iV IF, ARISTA . . -- ■ 


15 


16 


17 


14 


29 


AS 1 UY ME DOWN 

SUPSCfl ifiHA/(WNS 


♦ SOPHIE B, HAl«KINS 

(CUD) COLUMBIA 77601 


6 


OD 


23 


24 


19 


MISSING 

B WAin ■• iK'l J COXON (TTHORN B WATT) 


♦ EVERYTHING BUT THE GIRL 

iCl lIFUi ■ ..F'.l B7124 


17 


QD 


2S 




2 


ONE OF US 

fi.CHERTOfF - 


♦ JOAN OSBORNE 

C -Ui BLUE GORILLA ^Hbl.'! FILL F^F 


18 


19 


14 


13 


9 


I'D LIE FOR YOU (AND THArS THE TRUTH) 

R.NEVISON ,■.-.!!'■. 


♦ MEAT LOAF 

1 :r ■ MCA 56134 


13 


20 


21 


17 


20 


ONLY WANNA BE WITH YOU 

j'",r"M;.'. M r;p'-''.). r r- ".r^ " ^ii--rH,. >.iNf ffi r' 


♦ HOOTIE & THE BLOWFISH 


6 


21 


20 


21 


20 


(»RNIVAL 


♦ NATALIE MERCHANT 

. ELEKTRAi.l in l-J, 


10 


22 


19 


18 


10 


WHO CAN 1 RUN TO • 

JOUPRI ■ L- ■ - ■'■.'jfJSALSTIHJR) 


^ XSCAPE 

(CI (Dl SO so DEF TBOU.'COLUMBIA 


8 


23 


18 


12 


26 


KISS FROM A ROSE (FROM "BATMAN FOREVER^ • • SEAL 

T HORN (SEAL) (C) (D) IV) Zn.SIRE 1789&WARNER BflOS. 






22 


19 


24 


ROLL TO ME 


• DELAMITRI 

ClKiAAM 681114 


10 


25 


25 


25 


6 


BULLET WITH BUTTERFLY WINGS 


♦ SMASHING PUMPKINS 


25 


26 


27 


23 


39 


RUN-AROUND 

S )HC\iF": iN \l BARBIFI?L' |J POPPER) 


♦ BLUES TRAVELER 

<C)FVHX)AAM5a09e2 


8 


(ID 


28 


32 


11 


ANYTHING 

3T •) • ,1 .1 - ■! T JACKSON) 


♦ 3T 

(C) (D) IT) MJJ 779]3<'6SO MUSIC 


27 


26 


24 


22 


8 


DREAMING OF YOU 

G.RoCHi : iP.Jwi 


SELENA 

Ci ivl EMI UTIN -jy-'tiitF,' 


22 




30 


30 




SET U FREE 

GACOSTA.;.;".... '.Wi?!-,;! 


PUNET SOUL 
:ci 1 1 1 ;a: strictly rhythm 12362 


29 










* * * Greatest Gainer/Sales * * * 




CD 


40 




2 


SOON AS 1 GET HOME 

(_ IHL'M-^JN.S :jf,'iiS (F FVANS.C IhCMPSON.S COf/BS 


♦ faith EVANS 
:Ci (DM M) (T) lA) BAD BOY 7-904O'AfHSTA 


30 










★ * ★ Greatest Gainer/Airplay ★ * ★ 




CID 


36 


38 


6 


TIME 

D.GEMMAN P''yA\ ;i rr i F!" P : n iCKFR.J W).trFI ^ 


♦ HOOTIE S. THE BLOWFISH 

in IVi iXI ATI ANT r 8709F' 


31 


32 


29 


26 


27 


1 CAN LOVE YOU LIKE THAT • 

DFOSItR - '■HAU 


♦ ALL-4-0NE 

(C)ltII(V)aUTZ2 B71I4 AILANTF: 




33 


34 


29 


32 


DECEMBER 

£ R JLANL M StRLEIiC lE.ROLANDi 


♦ COLLECTIVE SOUL 

CimATLANTiC 87157 


20 


(34) 


38 


40 


7 


BLESSED 

G PENNY £ _'CHN ;£ lOHN B TAUPlN) 


♦ ELTON JOHN 
(0 iDi iVI ROCKET - 


34 


(35) 


41 


41 


6 


BE MY LOVER * LA BOUCHE 

A Bf^Fr.'KR [. AiARAF lii A SAFtAF,AaB£NNER,M IHORNTO)*.LMCC(«yi (C)(D;:' ■ RCA ■ : : 


35 


® 


44 




2 


TONITE'S THA NIGHT ♦ KRIS KROSS 

J DUWI -1- AARiSOTT CRL«,ftAIAE!&R,K£AL.CSATCH£iL' D iD' iW) T. ^lUFFK' 


36 


37 


31 


27 


13 


DO YOU SLEEP? 

:j . . iLr iLLOEfll 


♦ LISA LOEB & NINE STORIES 

:C)iCf".'ui--fi-, 


18 


KW 


43 




2 


TOO HOT 

B DOfiflS lA tvEr F! COBBS ij BROWN) 


♦ COOLIO 

(C)IOl (TITOF^MveOy 771A 


38 


39 


35 


33 


16 


PRETTY GIRL 

BABVFACE iBAE-FACE: 


♦ JON B. 

(C) (01 (TIIV) YAB YUM 77813(650 i4LIS)C 


25 


40 


32 


28 


28 


WATERFALLS A 

0WGANI7ED NOIZE (ORWNIZED NQIZE.M aHERlLXlE LLOPESI 


♦ TLC 

IC) IDi iM; IT) iVFLAfAC£2 4;d7AR15TA 


1 


m 


33 


34 


7 


LOVE U 4 LIFE 

D SWING ■ . '■■•.■1 .:h' .ntvlNSFLF 


♦ JODECI 

ICI iLiiT' UPTOWN ' .-, 


33 


rw\ 


51 


51 


^ 


THE WORLD 1 KNOW 

[ ROLAND 1/ StRLLIlL iL ROLAND) 


♦ COLLECTIVE SOUL 

1 . ATLAMIC S7CFa8 


42 


QD 


54 




2 


NATURAL ONE 

W (iAGEL T aHEIR IL BARLCWJ OAVtS.W.GACSai 


♦ FOLK IMPLOSION 

(C: II LONDON - iii 


43 


d) 


45 


45 


11 


HOOK 

S 'h^MPSOr*,)/ BARBIERO aPOPPtR) 


♦ BLUES TRAVELER 

ICI iv) (X) AiMseir-- 


44 










* * * Hot Shot Debut * * * 




d) 


NEW^ 


1 


NO ONE ELSE ♦ TOTAL 
. OLIVIFR s :t)VBS U C OLIVIEB S C0VI3S T ROeiNSOFV.CA BRAT) (C) (Dl (H) (T) BAD BOr 7-904Z/ARISTA 


45 


GD 


46 


46 


11 


DANGER 

Pf 1. iiri'i .iuI.OUOIOUTLOUD,P.FCUTnNI 


♦ BLAHZAY BLAHZAY 

(a :■ FACER ; '■F-r.uR7 


46 


47 


47 


39 


10 


CEU THERAPY ♦ GOODIE MOB 
oflGASirtC: '.oiJF Cf^iiMZED ^OIZER BARNEnT BURTO«,C GIPPW AMGHTON: (0(OI iMl iTJ LAFACF ? Al ;3 ARISTA 


39 


41 


37 


31 


15 


SENTIMENTAL 

L ALS'IN . . iL-£,C COXl 


♦ DEBORAH COX 

(CFiOi .Miiii APKTA ; ;'.-= ' 


27 



ilifiir 



THIS 
WEEK 


msT 

WEEK 


S2 

*i 


ss 


TITLE 

PRODUCER (SONGVffilTER) 


ARTIST 

LABEL t NUMBEaDISTRIBUTING LABEL 


si 


49 


48 


44 


20 


LET ME BE THE ONE 

EXiOSIA'F '1 I7.'i 1 PF'iC£,£Mi:iiA 


♦ BLESSIO UNION OF SOULS 

FC'.VFEWF Sa44i 


29 


50 


49 


43 


14 


COME WITH ME 

SHAI " 1 


♦ SHAI 

ID fUI fx. GPF..FF FMF AL.F- .i. MfIA 


43 


51 


42 


36 


16 


YOU ARE NOT ALONE A 


♦ MICHAEL JACKSON 

F - . . EFFTC 7B00Z 




x JA7 


52 


52 


7 


WHERE EVER YOU ARE 

DENZFL ■ ■ F F.II ELROY :i£'l2IL 1 - "1 l^ '.MCELROY) 


♦ TERRY ELLIS 

(C)(Di 'FEASTWESTrilh-.F! . 


52 


J3 


55 


37 


12 


I'LL BE THERE FOR YOU THIS HOUSE IS NOT A HOME ♦ THE REMBRANDTS 

S,WA:n-lCf 1 SLliW ■-.FFWV.;A:L,^F.v:av,DA:i:t,Ui'i:)F IC, :: t*STAEST-l'-A 


17 


54 


39 


35 


15 


BROKENHEARTED • 

h CF, -h H ■ -.F , - . F^i.'.,.'i F iL^SFSI 


♦ BRANDY 

(CIITfFxfATLANTK.hfifi- 


g 


(55) 


57 




2 


WONDER 


♦ NATALIE MERCHANT 

IF- fFf.ELERIRA . .: . • , 


55 


56 


50 


42 


16 


COMEDOWN 

L i"\..F , ,.. ■, ■,, F . BFJSH (GROSSOALE) 


♦ BUSH 

IC) (Dl TRAUMA -rl ^ MlF . L 


30 


57 


53 


53 


7 


CRUISIN' 

D'ANGFLO Y. ROBINSCN.MTAFVIN) 


♦ D'ANGELO 

F.^ FT (Tl FF! 58468 


53 


(M) 


58 


58 


10 


MAGIC CARPET RIDE 

PIZZAUAN ■ 1 - 


♦ THE MIGHTY DUB KATS 

FOniiXISM - ■ F F 


58 


dD 


67 


70 


3 


WHEN LOVE & HATE COLLIDE 

- V, F ■ KC U ELLIOn R SAYAGEl 


♦ DEF LEPPARD 

FCF IDF fV MERCURY B524P4 


59 


CD 


62 


63 


7 


SEXUAL HEALING 

■ F ■. , . ;Y,7i,C R TZ 


MAX-A-f.KlllC.n 
iCF FO S 0 S , F . 


60 


61 


60 


57 


16 


MACARENA (BAYSIDE BOYS MIX) 

C.DE ■ IFFIA'F ■ ■ii.iE R.RUI7 


♦ LOS DEL RIO 

FCI .DffTf ..JFRCAtJAD? 


45 


62 


59 


54 


7 


HOOKED ON YOU 

iLi... .-F ■ ■ F. ■ i| iiF-[H>. K MBIIN A F.IARFIN K k^r.F^F 


♦ SILK 

FCi IDF fTFfXi ELEtTflAF:,4FFFjEEG 


54 


(IT) 


72 


78 




RIDIN' LOW ♦ L.A.D. FEATURING DARVY TRAYLOR 


63 


64 


56 


86 


3 


1 REMEMBER 

■|F.'r,ei:.S MWRIS.W F.I0«RIS,S,SIOCXMAAI,T,KELLY,B ROBlNSOFi) 


BOYZ II MEN 

f:C,.|0|iTf M - ... . 


56 


(3D 




1 


GET TOGETHER 


BIG MOUNTAIN 

GIANT I77M 


65 


66 


61 


62 


10 


ICE CREAM/INCARCERATED SCWFWES 


♦ CHEF RAEKWON 

(CI ID) (Tl IC-FID . F F , 


37 


67 


64 


64 


17 


1 LIKE IT, 1 LOVE IT 


♦ TIM MCGRAW 

IC: .VI . CURB 76%! 


25 


® 


68 


71 


6 


1 WILL REMEMBER YOU (FROM -THE BROTHERS MCMULLEN'1 ♦ SARAH MCLACHLAN 

P . 1 . ■■! - . (Ci(D) --I-IA 1.2893 


68 


69 


66 


60 


9 


AIN'T NUTHIN' BUT A SHE THING 


♦ SALTN PEPA 

(Ci.j: T.F.. LONDON F:.j3;a s^J^^D 


38 


70 


71 


66 


8 


1 MISS YOU (COME BACK HOME) (FROM 'NEW YORK UNDERCOVER") ♦ MONIFAH 

F„..^Q,(, - . UPTOWN ^ " : 


66 


(TTl 


85 


85 


^ 


ROSEALIA 

D HOIrtLHILD 


BETTER THAN EZRA 


71 


Ii 


75 


72 


11 


SOLITUDE 

P.FOX t F,'„..-. :. 


♦ EDWIN MCCAIN 

cfffi vflaf'. --;4i .■.-/...-'f; 


72 


73 


63 


50 


3 


A GIRL LIKE YOU (FROM "EMPIRE RECORDS') 

F LCtLINSFE CCUIFIS: 


♦ EDWYN COLLINS 

(CILXI BAR NONE ^.FF: f.I .',..■.! 


32 


(tT) 


81 


92 




FAST UFE 

BITRYfllDIN.WllSONABEST.NIONES l^! 


♦ KOOL G RAP 

caoci'iLLir. EF'cSTREn :p.f-f; ff-fi: 


J^ 


QD 


95 




2 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

■ IF 'F-, . MA-fE^iCSIOKES.SMATHERJ CARTER) (C) 1 MCASSIAB 


75 


76 


70 


59 


9 


AUTOMATIC LOVER (CAa FOR LOVE) ♦ REAL MCCOY 

>■■••. --MHF8£PMAI(eflOTH£SSU.WmD.Qt)C>,MIX0)Fl)Ln:^ F [1 - 


52 


Cn) 


89 


65 


12 


BOOM BOOM BOOM 

IF'F 1 . FFiiiA A MAYBERRYI 


♦ THE OUTHERE BROTHERS 

FFITKX) F FFff IlOO 


65 


76 


65 


55 


9 


RUNNIN' 

j IIEF il HAOUSL-1 £ C.lCOXJ.YANCY.D.SIEWARTl I 


♦ THE PHARCYOE 

ITffJF DFli ■ . : . ..F - - 


55 




NEW^ 


1 


NOBODY KNOWS 


♦ THE TONY RICH F'Ff. IF':t 

r. fDf F.i ■ LAFACE .1 F ' - -iP ' 


79 


80 


78 


67 


6 


THE RIODLER (FROM "BATMAN FOREVER") 

PRINCE RAK{£)7 " ' m i ; -j -ffi 


♦ METHOD MAN 

F .n. - ATLANTIC 5710;. 


56 


/'oT^ 
(81) 


94 




2 


EAST 1999 

DJ.U-NEEKieciNE.DJ uriEEKTOWfCi 


♦ BONE THUGS-N-HARMONY 

FC)(Dl .I'h . ■•:F . ■ ... F.-F. 


Rl 
81 


(82) 


82 




2 


FRIENDS OF P. 

M SHARP T GRIMLEY IM SHAROi 


♦ THE RENTALS 

lC)(0)(V)WA';£RFLK 1 F f;u -tF'F.-F--F 


82 


83 


84 


80 


g 


HURRICANE ♦ THE CLICK 

5TJDIf:' If"), iM WHITEMON LSTEVEffS.B JONES.D STEVENS.I STEVENS) (C) ITI (XI SICA WIO' iT 42i55i:Y£ 


U3 


(IT) 


NEW^ 


1 


JUST A GIRL 

M (V... IF , -F.,'/, r '.111.(1 FFil 


♦ NO DOUBT 

CJ TRAUMA 9FF: ■ ''I'' - ff 


84 


85 


73 


77 


12 


A MOVER U COLITA ARTIE THE 1 MAN PARTY 

OIJUANITO: ■•, (CHOI (DGROOVE NATON .F^Fii- -• IF. 


65 


66 


76 


69 


8 


WE'VE GOT IT COIN' ON 

Ci -F . F- CHICHLOWl 


♦ BACKSTREET BOYS 


69 


67 


83 


81 




WINGS OF THE MORNING 

F IFP ' LE'rtlS ■ ' -F- ■ ■. : -■; •, 


♦ CAPLETON 

" '■ AfRICANSTARRALS771FfStSLXFID 


79 


88 


87 


76 


5 


THROW YOUR HANDS UP GANGSTA S PARADISE 


♦ LV. 


76 




tl ." f: ... .1, , 


.1. MiF : r I Tci*Tsj.^fr;« 


89 


79 


73 


4 


ROCK STEADY ♦ BONNIE RAIH WITH BRYAN ADAMS 

0 y I ■ ,a ADAMS. G PFIERSF F':f CAFFUr, 56500 


73 


90 


69 


61 


19 


HEAVEN ♦ SOLO 

■ ■ T.FiVIS .-F-^I:, .|.rL-:AF:.j.lMllGHTJ ST0K£S.D.C(VIVri.EMACX.5.GARCtA: ILI iTi .XI PEDSFtCTlF; Sfi/taSAlM 


42 


91 


77 


68 




RUNAWAY 

■F F- FiHf CORRS;. 


♦ THE CORRS 

F.F' :Df ;i3F„AVA 93133A'LANT.D 


68 




NEW^ 




BEWARE OF MY CREW ♦ L.B.C. CREW FEAT, TRAY D & SOUTH SENTRELL 


92 


93 


90 


87 


g 


ALREADY MISSING YOU ♦ GERALD LEVERT & EDDIE LEVERT SR. 

..FF.F ■ T.rFuniAS: .i: : i s AF.r.-.ti.l f...; F r.i tF', 


75 


(M) 


RE-EHTIIY 


7 


(IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HEREtTHE WOMAN IN ML.. ♦ SHANIA TWAIN 

RIF"'. (C)(0)F.'FFi:f)I.|V NASH...F.Lt y>j.-F>, 


90 


95 


93 


82 


19 


SUMMERTIME IN THE LBC (FROM "THE SHOWl 


♦ TFIF DOVE SHACK 
ID - >' TfS- ■.. 


54 


96 


86 


74 


17 


1ST OF THA MONTH • 


♦ BONE THUGS-N HARMONY 


14 


97 


80 


75 


13 


FEEL THE FUNK (FROM "DANGEROUS MINDS") 


♦ IMMATURE 

iMi v(."7. - 'FF. ' : f:f)7:a 


46 


96 


91 


79 


3 


EAST SIDE RENDEZVOUS 

M CARLO F T ,F-. -F -.-....JELLASCOZZESE 


♦ FROST 

FCFITFRUTHLE5SI^F--r .,T . - 


73 


99 


88 


88 


9 


LIE TO ME, SOMETHING FOR THE PAIN 

P.. . ' -FIN FF-.VF.R FAMFiF-FRA D CHIIC 


♦ BON JOVI 

IF-i TIF ^1 ■ MERCURY 852296 


76 


100 


92 


83 


10 


THROW YOUR SET IN THE AIR ^ 


♦ CYPRESS HILL 

M.lll FiF RJFFHLF'JSF f&:fJ^.F.Ff_J'.1£ A 


45 



OReconls Mnttithe gTMtcst ■irplsy and uHs guns this mm*<. ^VitWodip avaitsiMKIy. •RKOrtf^g inOudry Assn. Of Amerlcs (RiAA> certificatUn for uie of 500.000 units. ARlAAcerlillcation for sates of 1 million units, with aAliticinai million tndcated Dy B numefM tollowngtrie SymtKK. Catalog numbef is tor cassette 
lingke. ■Aiteri&k -^dlcates caUlog numoer « for cassette maii-single, regjiar cassette single unava liable <CI Cassetie !«igtv availability. ID) CO single a v>Ubillty. IM) CwMfle maxi-singte aviil«M<ty <T) Vinyl maKi-tmgle avallafilliry. tV) Vmyl s<ngl« availebilltv. 00 CD mai>-single ava^t^ilrty. t 1995, BillboanlBPI Cvnmunicabons 



112 



BILLBOARD DECEMBER 16, IS95 




SPOTLIGHT. 




by Jerry McKenna 

Take it from the TOP: Manah Carey and Boyz 11 Men hold at No. 1 

fi>r a thiit] consecutive week with "One Sweet Day." Althoujrh its sales are 
do\ni, "Day" is the biRpPst airplay gainei* un the chart. This is a niajoj- accom- 
plishment for a single that already holds the top position on the Hot 100 Air- 
play list, because the larj;reiiit increase in radio play is usually earned by a sin- 
gle that is still working its way up the chait. "Day" commands a solid lead ovei' 
the comiKJtition in overall chart poinbs. almost guaranteeing it a lengthy stay 
at the lop. Both the No. 2 and No. 3 singles. "Exhale (Shoop Sh(H)p)" by Whit- 
ney Houston (Arista) and "Hey Lover" by L.L. Cool J (Def .IanvKAl.'Island). 
follow the same pattem as "One Sweet Day." They are both down in sales and 
up in radio play; on the whole, this was not a great week for single sales. 

Exception to the rule: Despite this week's decrease in single sales, 
Fiiith Evans manages to buck the trend and pick up the Greatest 
(Jainer/Sales award with "Soon As I Get Home" (Bad Boy/Arista). It moves 
40-80 on the Hot 100 and 24-13 on the Hot 100 Singles Sales chart, selling 7,000 
more units than it did last week. This sales increase makes "Home" the 
biggest i«)int gainer on the chart- On the radio side, "Home" is top 10 at thi'ee 
stations, including No. 4 at WTCRQ (92Q) Baltimore. The i-unner-up for the 
sales award, moving 44-36, is "Tonite's Tha Night" by Kris Kross (Ruff- 
housft'Columbia). It moves 18-14 in sales while breaking out of Houston, 
where it is No. 14 at KBXX (the Box). 

The movers & shakers: After Faith Evans' "Soon As I Get Home." 
this w<'ek's lai"ge.st [mint gainer is "Mi.'ising" by Ever\lhing But The Girl (At- 
lantic). It moves 23-17 and is measuring up to be one of the biggest .sleeper hits 
of the year. "Missing" broke at WPOW ( Power 96) Miami in March. It is now 
top five at eight monitored stations, including No. 1 at KKFR (Power 92} 
Phoenix. The third-lai'gest gainer in combined points. mo\ing 2t>-lS. is "One 
Of I Is" by Joan Osborne ( Blue Gorilhi Mercury ). It has lieen on the Hot 100 
for only two weeks but received a considerable amount of aii-play before the 
commeix'ial release of the single. It is already No. 1 at five monitore<l stations, 
including WBCN Boston. Also woilh mentioning is this week's fourth -biggest 
point gainer. "Breakfast At Tiffany's" by Deep Blue Something (Rainmak- 
er/InterscoiK'). It, like "Missing." was a .'^low builder, moving up to No. 11 in 
its ISth week on the chart. It is already No. 1 at WPLJ Neu- York, WAPE 
Jacksonville, Fla., and eight other stations. 

Quick CIITS: The Hot Shot Debut, at No. 45, is ToUPs "No One Else" 
(Bad Boy/Arista). It is breaking out of New York, where it Ls No. lOat WtJHT 
(Hot 97)" . . . Re-entering the Hot 100 at No. 94 is Shania Twain with what is 
now a double-sided countiy hit: "(If You're Not In It For Love) I'm Outta 
Here!"/''The Woman In Me (Needs The Man In You)" (Mei-cuiy/NashWlle). 
The single returns as result of a siiles surge generated by country radio play 
on the new A-side. "I'm Outta Herel" . . . Three acts make their fii-st Hot 100 
apiiearances. At No. 79 is Detroit's Tony Rich Project with "NoIxkI.v Knows" 
(LaFace/Arista). at No. 94 is mo<leni rock act No Doubt with "Just A Giii" 
(Trauma'Intersco|je). and at No. 1*2 is I^)ng Reach. Calif., rap act L.B.C. Crew 
Featuring Tray D & South Sentrell with "Beware Of My Crew" (Jac 
MacAVarner Bros.). 
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TITLE 

ARTIST (LABELDISTRIBUTING LABEU 


1 




1 


GOLD 

ifiPGWAHNER SROS 


2 


3 


2 


SOMrnMES 1 MISS VOU so MUCH 

)• i.t- nfttT.ISLANDl 


3 


4 


3 


1 NEED VOU TONIGHT 

,||,-. -iR 1 .i ir/.' /.All'A.l TJNDfA^i 


4 


6 


2 


CELEBRATIONTAKE YOUR CHANCE 


5 


i; 


2 


IT MATTERS TO ME 

'Air-1 ItiLL uVARNtH &RC6 i 


C 


2 


i 


GOLDENEYE 

TINA Tt,RNrft iVlRGin 


7 


8 


6 


THArs AS CLOSE AS I'LL GET .. . 

AARON riPPiN .RCAi 


) 


1 


> 


YOU PUT A MOVE ON MY HEART 

J rjIH 1, : ril.' ,^ I'j^vESTWai 


9 


11 


4 


DAMN THING CAUED LOVE 

Af lER ' :v RG \ 


10 


5 


6 


PLAYA HATA 

7 'NCO THYBEl 


11 


14 


6 


1 WANT YOU BACK 

-i, ih- ,1 ... ..-[ i '.jMNTERSCOPt 


12 


19 


2 


CANT REALLY BE GONE 

'IM MCGRA/v ;i;.JRQ 


13 




1 


COLD WORLD 

Ni'JfW7A FIAT trvSPEKTAH DECK CGEFFES^ 



S 
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TITLE 

ARTIST ILABELDISTRIBUTING LABELI 


M 




1 


EVERYBODY BE SOMEBODY 

RLrFNECK TEAT VAVAMNiMAVd 


IS 


It 


G 


FAIRGROUND 

SiMPt- RtU lEASIWEST EtCl 


It 


u 


11 


IF 1 NEVER KNEW YOU 

JCN srCADA 1 SMANlCE (MOLLnvOODl 


17 


10 


4 


STILL IN LOVE 

EiHIAN MCKNIGHI .MERCURTI 


la 


13 


12 


Y'ALL AINT READY YET 

.M'S'IKAL ;!51G RO- J'.T 


19 


15 


23 


DAUGHTERnrEUOW LEDBETTER 

Pf ARl lAM IfPll'i 


20 


16 


5 


SEX IN THE RAIN 

M0KE1'.UEF iOijIBUHST.RALISLAND! 


21 




1 


GO WALKING DOWN THERE 


22 


21 


; 


LOVE LESSONS 

TRACy a>PC IMCA 


23 




1 


SO IN LOVE 

TRIBE !TI AMO'METROPOUTAN) 


24 


24 


9 


WHAT VOU WANNA 00? 

KAUSION ILENCH MOBPRIORITVl 


29 


22 


4 


inO-SICX (KILL 'EM ALU 

SPCE 1 FEATURING MC EIHT ^JIVE> 
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Apple technologies will be integrated 
into all aspects of Repri.se's business, 
the companies say. from music creation 
to aitist promotion. 

Additionally, the two com])anies will 
work with outside parties to set up Joint 
pmmotions and will work together on 
cress-promoting World Wide Web sites 
on the Intemet. integrating new tech- 
nologies intft artist releases and co- 
launching such products as enhanced 
CDs, 

Reprise has its first thi-ee enhanced 
CDs due out early next year: Mike Old- 
field (Jan. 30). Barenaked Ladies (Feb- 
ruaiy), and Randy Newinan (the fii"st 
quaiter). The Poster Childi-en are in the 
studio working on an album that will aL-^ti 
be an enhanced CD. The label's onhne 
site at http://www.RepriseRee.com/. 
which offei-s album pi*e\iews. release in- 
formation, contests, and othei' features, 
is getting some 20,000 hit« |)ei* da\\ 

"There is a tremendous amount of 
si'nei'gj' ab-e^dy between our two com- 
jianies." sa>'s Howie Klein, presklenl of 
Reprise. "Apple is ver>' much on the cut- 
ting edge of new technology, and 
Reprise likes to keep on the cutting 
edge of creatiWty. This is a natiu-al and 
Ix'neficiid paiiing to nutke, and one that 
will give us both a bit of an extra edge in 
our businesses going foi'ward." 

Satjiv S. Chahil. W of Apple's Enter- 
tainment Industry and New Media 
gi-oup. adds, "This relation.ship will en- 
able both companies to create sjTiergj' 
between music and technolog>'." 

Tlie new alliance Ls a foi-malization of 
an e.\istltig Rejirise relationship with 
Apple. Klein says that Apple equipment 
has found iti^ way over the last yeai' into 
recording studios, corporate board 
i-ooms. the laliel's online site, the forth- 
coming enhanced CDs — and even the 
scouting and signing pixiccss. 

"I just signed a band that I heard 



BRIT AWARDS 

(Cindinuvd front pat/c 

with the BPI has been under discus- 
.sion all year and was ex|x;cted to be fi- 
nalized when the show's new London 
venue. Earls Court, was announced 
(Billboard, Nov. 4). At that time, Bri- 
tannia chairman John Nelligan said ne- 
gotiations were in the "final stages." 

However, industry sources say at 
press time that the agi*eement still had 
not been sig^ned. "These things take 
their time." says one executive familiar 
with the situation. Nelligan could not 
be reached for comment. If final nego- 
tiations between the BPI and Britan- 
nia fail, a loading consumer-goods 
manufacturer is said to be ready to 
sponsoi' the awai"ds. 

The next public event on the Brits 
calendar is the nominations launch 
on Jan. K in London. The awartl cate- 
gories (British) are for the best male 
.solo artist, female solo artist, group, 
dance act, newcomer, single, album, 
\ideo, and producer. The award cate- 
gories (international) are foi' the l)est 
male solo artist, female solo aitist, 
greup, and newcomer. 

There are honors, too, for best 
.soundtrack/cast recording and out- 
.standing contribution to the British 
music industj-y. The latter Ls voted on 
by the BPI council; previous ix'cipients 
include Elton John, Rod Stewart. 
Freddie Mercury, and Sir Cliff 
Richard. 

The academy nominates the short 
list for the best British single and l>est 
British \ideo categories, and listeners 
of BBC Radio 1 and viewers of ITXC's 
"The ('hart Show" are polled for those 
awards. 



about online, negotiated with online, 
and decided upon online," Klein says. 
"It was an exercise to see if we could do 
it all via the computer, and it turned out 
we could." 

The l)and, LovelnReverse, is in the 
studio recording its debut album, 
Klein says. 

Klein also si)ent a few hours in front 
of a cftmputer showing Rejiii-se's online 
site to W'hat w^as then another jwtential 
signing. That band, Filter, was ulti- 
mately swayed to sign with Reprise, at 
leiust in part, Klein believes, because of 
the new-media opportunities the label 
could offer them. 

After .signing with Reprise, Filter 
used iui Apple Macinto.sh computer to 
record its album "Short Bus," Klein 
adds. 

"It's our .strong lielief that new tech- 
nologies arc going to play an increasing- 
ly important role at every step in the 
music pi-ocess and at cver>' le\'el of the 
busine.ss, from the art dejiaitment to 
recording, marketing, promotion, and 
distribution," Klein sa>'s. 

Apple will work with Reprise to help 
bring that scenario to finiition in the 
coming yeai-s, says Bob DeWitt, Apple 
enteilainment industiy liaison and na- 
tional account sui>er\isor. 

"We are sitting down with them and 
pinpointing some of the goals they have, 



problems they want to overcome, and 
things they'd like to do better," DeWtt 
.siiys. "and then working to find ways to 
do just that using Apple ttn^hnologj-." 

Three initial goals, DeWitt says, are 
to find new ways to bring artists closer 
to their fans, to develop ways to give 
bands additional exjwsure, and to in- 
crease the amount of direct artist in- 
volvement in new-media projects. 

Among the solutions being imple- 
mented, DeWitt says, ai-e online cybei-- 
casts of Reprise artists' conceits using 
Apple's new^ QuickTime Livel technolo- 
gy (Billboard, Dec. 9). Apple is also 
putting more computers directly into 
the hands of arti.sts, he says, and setting 
up classes to instruct label acts on new 
media and technologj'. 

"The great thing about technology 
and music is that it's not tike an on/ofT 
switch or a ye.s/no question," DeWitt 
says. "Artists can choose to particiiiate 
at whatever lev el they feel comfortable 
with, and well be there to help them." 

"I feel like a vaudeville (wrformer at 
the advent of television," says label 
artist Chris Isaak, who recently did his 
first online cyherchat with fans. "It 
doesn't affect my job on stage or in the 
studio . . . but people are enjojing en- 
tertainment in new waj-s. And I'm glad 
my band, my label, and Apple are on top 
of these changes." 



IFPI: PIRACY ISSUES EXTEND TO INTERNET 



the industrT*', is liecoming it*; core." 

Flacks concluded, "Piracy is chang- 
ing. What is needed is a re-examination 
of criminal Uiw. not an extension." 

IFPI dii-ector of operations Mike Ed- 
wards said, hctwever. that there are 
some considerations more immediate 
than pirac)- over the Intemet "For the 
foreseeable future, CD piracy is the 
main threat and we all have to concen- 
ti-ate the nunds of gov ernment on that." 

However, he added that the Interna- 
tional Standard Recording Code, by 
w^hich each musical work can be digital- 
ly identified, will Ix' a [loweiful weajwu 
in cop>iight protection on new media. 
Edwards said that the ISRC had 
"gained n>omentum with i^ecoi-d compa- 
nies" and would ver\' .s<K>n Ite applitnl to 
the m^ority of new i-eleases. 

He said that technolog>' would pro- 
duce "a global mai'ketplace for the trad- 
ing and selling of music. We nee*l to give 
easy access and easy ways of paying for 
it." The ISRC will assist in doing that be- 
cause it facilitates the instant identifica- 
twn of the music involved. 

Seminar attendees were also told of 
the European Union-funded Impri- 
matur project that had been launched 
the previous day. Imprimatur, which 
acts as an lunbrella gixjuj) for co])>iight 
Imlders. law>'ers. and the information 
technologj' and telecf)mmunications in- 
dustries, will hold discussion forums 
aiTiund the world and aim to set up a pi"o- 



totype copyright-managed Internet 
server as a test bed for copjiight man- 
agement sj'stems. 

Garnett used the seminar to return to 
the theme of the record industiy's dis- 
(|uiet at Iteing i-efeired to ils a "content 
provider" in olTicial literature on new 
technology. Garnett said. "We are a con- 
tent provider only in the same way that 
Beethoven w"as a concert-hall filler." 



COUNTRY VID CHANNEL 

(Continued frf))ii ptujc .s) 

about oOO.OOO cable-TV households at 
launch, but aims to increase to alwut 1.3 
million households by mid-199(), accord- 
ing to Liptak. By contrast, CMT is in 
about 31 million ILS. television homes. 

Great American Countr>' will initially 
appear only on Jones International's 
Jones Intercable systems, but it is being 
offered to other cable .system o|)erators. 
Liptak says Jones International will of- 
fer tHiuity iKutnershiixs in the new ven- 
ture as an incentive for cable oi)ei*ators 
to add the channel. 

Although it has not Ix^en determined 
w^hich cities that are served by Jones In- 
tereal)le \rill carr>' the new .service, the 
lai^est of those mai'kets are Chicago, 
Albuqueniue, N.M.. Tucson. Ariz., and 
Aiiington. Va. Noticeably absent are 
such major country markets as 
Nashville, Houston, and Dallas. 



CD 12-Pak 



UNI VENTURE 

fn P.ACKAC.INt; A. KTXHIACK 



This holiday season, 
give the gift that will 
be used (& seen) the rest 
of the year... 

CD 12-Pak 

• Ureil for pnimotional 
ttimpilatioas ' ; ' • 

• Guaranteed t wivk turnaround 
with single color screen of .wur 
lot/} 
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48 
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K^^P<^:4?ino9a.i6 98i ACTUAL MILES HENLEY'S GREATEST HITS 


48 
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GARTH BROOKS CAPmn MSHWUf 32080 iiowie.ssi FRESH HORSES 
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CD 
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♦ * * Greatest Gaineh ♦ ♦ * 

MARIAH CAREY A'C0iuMBi«66;aMl0,98lc»l6.9ai DAYDREAM 
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57 


59 


59 


36 


i?"m"6'^S*AG^Q^'l6 9^^ MICHAEL MONTGOMERY 


5 


iS 


56 


53 


74 


SEAL A"' mmi JMIS.'WARSER BROS. ; 10.98,'! 5.98) SEAL 


15 
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10 


12 


M.tn'-'l^cw'Am^u^^'^l'^W^'M CHRISTMAS IN THE AIRE 


4 


99 


64 


77 


66 


BOYZ II MENA-U0TOWN 5303Z3(iO9a/]6.9BI II 
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CD 
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3 
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SOUNDTRACK >Risr» 1B796 U0,9tti6,98) WAITING TO EXHALE 
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60 


58 


63 


84 


LIVEA'- RAtlWCTlVE ■0997',.MCA!10.%.'16 98) THROWING COPPER 
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25 


ALANIS MORISSETTEA' uA^a^iEPR&E 'SSOI.WMRER SRDS <'.096'l5HlH JAGGED LITTLE PILL 
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dD 


70 


70 


27 


SOUNDTRACK A^ WftLT DiSNEr 60874 flD 98.16 9S: POCAHONTAS 
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CD 
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73 


HOOTIE t THE BLOWFISH A'- atuwtic 82613W ll<l.9S'16.98l ■ CRACKED REAR VIEW 
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62 


44 


24 
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GENIUS/GZAGtFFEN 24813" !1D 98.16 98: LIQUID SWORDS 
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R. KELLY i|VE415J9-(10»I6 9B! R. KELLY 
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65 
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ALAN JACKSON ARISTA 16801 110 98 16 981 THE GREATEST HITS COLLECTION 
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56 
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BONNIE RAITT CAPITOL 53705 114.9aii26.9ei ROAD TESTED 


44 


10 
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MELLON COLLIE AND THE INFINITE SADNESS 

VIRGIN aCoDl 'iaiZ.'ia) 
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65 


69 


65 


20 


MONICA • ROWCY 37006VARISTA (10.98116.981 MISS THANG 
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VINCE GILL MCA U394 110 9»16 981 SOUVENIRS 
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66 
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TLC A lAf ACE 26004ARISTA 110 9a'16,9fli CRAZYSEXYCOOL 
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127 
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Goy^^CENIRlc'*;2'H0*^(» I™ai KIRK FRANKLIN AND THE FAMILY CHRISTMAS 
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SHANIATWAINA>UERCURTNASHViLLES22as6ll09SEai69SiH THE WOMAN IN ME 
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REBA MCENTIRE A MCA 1I2U (10.98118 981 STARTING OVER 
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13 
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MADONNA MAVERICK A6lcCiWARNeR BROS. (10.9«/17 98) SOMETHING TO REMEMBER 
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69 


82 


74 


72 


VINCE GILL A MCA 11047 110.9015.96) WHEN LOVE FINDS YOU 
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OD 


25 


20 


11 


TIM MCGRAW CURB 77801 110 98'16 98) ALL 1 WANT 


4 


70 


67 


69 
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VARIOUSARTISTS«TOMWVBIWI137(10.98/I6.9e) JOCKJAMSVOL. 1 
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COOLIO lOMM¥B0rn4lMll.WI69S) GANGSTA'S PARADISE 
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THA DOGG POUND CCAIH RCrtimrfRScOPE &0546*jpRiOfiiPr i lO 9*1698) ■ DOGG FOOD 
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60 


50 


20 


XSCAPE A SOSO DEF67O22*iCOI.UMBU(10.98EQ'15.98) OFF THE HOOK 
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20 


26 


19 
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BOYZ II MEN MOTOWN 5305fl4' 110 98-16 981 THE REMIX COLLECTION 
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73 


74 
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TOADIES INIERSCOPE 92402/AGnO9&l5.9e>B RUBBERNECK 
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DWIGHT YOAKAM reprise flfcOSlWARNER BROS (10 »16.98) GONE 
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SOUNDTRACK A" MCA SOUNDTRACKS nZ28*'MCA 110.96' 17.98' DANGEROUS MINDS 
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61 
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V^^^^ THE MUSIC OF CHRISTMAS 
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ALICE IN CHAINS COLUMBIA 672^8* 110 98 E(1'I6 98' ALICE IN CHAINS 
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23 


30 


35 


47 


BUSHA IRAUMi\'1NIERSCOPt92&3l,AG;iC9ft';6,9aiBB SIXTEEN STONE 
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78 
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FOO FIGHTERS • RDSV/UL 34027',CAP17Om0,98/16.98l FOO FIGHTERS 
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31 
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MICHAEL BOLTON cOLUMett67300(]09i8E<l''l6 9ei GREATEST HITS 1985-1995 
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77 


66 


62 
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LISA LOEB & NINE STORIES • GEFFEn 24734 (lo 9fi,16.»l TAILS 
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27 
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GREEN DAY REPRISE 4£'04£*:'WARN£R BROS I109&'16 98l INSOMNIAC 
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81 


26 


SOUNDTRACKA ATLANrM:82759'AGii09&]7 W) BATMAN FOREVER 
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26 
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BRUCE SPRINGSTEEN COLUM6IA67484-(10.96 £016981 THE GHOST OF TOM JOAD 


11 


79 


93 


87 


38 


COLLECTIVE SOULA ATLA»*TiC82745.'AG[10,9ai69e) COLLECTIVE SOUL 
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BLUES TRAVELER A' Aiu M02es I10 9&18.9ei FOUR 
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SOUNDTRACK A' EPICSOUNDIRAX 66329.tPIC 115 98 EQ'24.9e} FORREST GUMP 
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MELISSA ETHERIDGE ISIANO S241M do 9816 981 YOUR LITTLE SECRET 
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SOUNDTRACK • UNOERWORtD 32438.CAPITOI (9 9813 96) DEAD PRESIDENTS 
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ROLLING STONES virgin 41040- 110 9ft 17 981 STRIPPED 
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SOPHIE B. HAWKINS COLUMBIA M30D 110 98 EQ'ie 98) WHALER 
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LL COOL J E£F .AM.RAL 533845M&LAN0 IIC 9816 981 MR. SMITH 
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58 
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TRACY CHAPMAN ELEKTfW eiB&Q'EEG i.lD.98-16 991 NEW BEGINNING 
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NATALIE MERCHANT A ELEKIRA61-45tEG(10 9*16 98: TIGERLILY 
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EAZV-E RUTHLESS 500544,™ORiTy (lOgS'ie 98i ETERNAL E 
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ACE OF BASE «RisJA 18806 (10 9a i6 981 THE BRIDGE 
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MEAT LOAF ucA U34I no 9816 Ml WELCOME TO THE NEIGHBORHOOD 
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DAVID LEE MURPHY • MCA l[044 i|0 9a')5.9e) ■ OUT WITH A BANG 
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EAGLESA lAtMt^^4725ll^9al7^8l HELL FREEZES OVER 
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LUTHER VANDROSS lv i7795-tPlc 110 98 Eai6 981 THIS IS CHRISTMAS 
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JV^S^-'^^^H^a!^ NOW THAT rVE FOUND YOU: A COLLECTION 
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RED HOT CHILI PEPPERS A warmer BROS. 4S733 do 9ft 16 981 ONE HOT MINUTE 
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BONETHUGS-N-HARMONYA' llulHL£SSS539MlELATrviT»ilo»159!' E. 1999ETERNAL 
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FAITH EVANS • bad boy 730O3'(Arista no 9*15 98) FAITH 
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SILVERCHAIRA EPic 67247il0.9S£a'l698lB FROGSTOMP 
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OZZY OSBOURNE epic 67091 110.98 EC2'16.9B) OZZMOSIS 
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EIGHTBALL & MJG suave 1521',R£UTiviTYi]0 9a'16 98) ON TOP OF THE WORLD 
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JEFF FOXWORTHY A warner BROS 45856 (10 98/16 981 GAMES REDNECKS PLAY 
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OASIS EPIC 67351 1 10 98 £015 98) (WHAT'S THE STORY) MORNING GLORY? 
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DC TALK FOftEfRONT 25140O+0RDAWT (10.9ail6 981 JESUS FREAK 


16 


95 


102 


130 


3 


VAKIUUd AK 1 Is Is MhDHAM MILL 1 1 17* (10 9816. 961 A VVIIN 1 tK b bULo MLL V 


95 


44 


37 


21 


5 


S™!f 6?«r.C0EU«8»> ,10 ,8 E016 «, C^^^ESS HILL 111 (TEMPLE OF BOOM) 


3 


96 


81 


75 


IS 




10 


97 


95 


93 


15 


DEEP BLUE SOMETHING RAINMAKER'IKTERSCOPE 92606' AG (10 9&T5.96) HI HOME 


89 


45 


45 


32 


4 


QUINCY JONES qwesi isaJSWARNER BROS. I10.9e'169e) Q'S JOCK JOINT 


32 


98 


89 


78 


5 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE luti- 
tPic ttJl ic »s ta 16 wi GREATEST HITS 


39 


49 


43 


40 


20 


SELENA EUi LAiiN 34123£MI 110 96 16 98) DREAMING OF YOU 


1 


47 


51 


51 


15 


GOO GOO DOLLS • warder BROS 457H> 19 98 16.981 ■ A BOY NAMED GOO 


41 


99 


100 


80 


20 


«A K Sfc ;6 «. "'"E SHOW. THE AFTER PARTY, THE HOTEL 


2 


49 


47 


49 


61 


nS^L"*™^ * UNDER THE TABLE AND DREAMING 


11 


100 


76 


55 


10 


GERALD LEVERT t, EDDIE LEVERT. SR. fathfb ANn (JDn 

FASlmtSI 61859 tFO (10 9ai 5 98) |-»l MtH Mi^U bUlN 


20 


49 


55 


68 


12 


GEORGE STRAIT mca 11263 139.9ft49.98i STRAIT OUT OF THE BOX 


49 


3© 


113 


117 


15 


COaiN RAVE fPic 67033 il0 9BEOl6 9Bi 1 THINK ABOUT YOU 


40 


50 


54 


48 


15 


JOAN OSBORNE •8LUE GORILLA 626e99UERCURY (10 98 EQH6 981 ■ RELISH 


48 


102 


94 


82 


22 


D'ANGELO • EMI 32629 19 9EH3 96) BROWN SUGAR 


42 


51 


52 


42 


10 


AC/DC fASTWtST 61 780EEG 110 9816 98) BALLBREAKER 


4 


103 


104 


91 


12 


BLACKHAWK • ARISTA 18792 110 98115.981 STRONG ENOUGH 


22 


dD 


62 


67 


14 


FAITH HILL • WARNER BROS 45872 (10.9* 16 9B) IT MATTERS TO ME 


36 


104 


107 


107 


26 


ALL-4-0NEA BLIT2Z'AtLANTIC82746AG1109a'16.9fl) AND THE MUSIC SPEAKS 


27 


53 


46 


44 


60 


SOUNDTRACK A' MCA 11103- 110 98 16.991 PULP FICTION 


21 


105 


103 


137 


3 


VARIOUS ARTISTS wndmam mill 1 1 178 no 9&'I5 98) CELTIC CHRISTMAS 


103 


54 


50 


41 


10 


SOUNDTRACK • REPRISE 46008.'WARNER BROS (I0.98/16 981 FRIENDS 


41 


106 


109 


99 


6 


AARON TIPPINRC»66740(99»159e) TOOLBOX 


63 



(3 Albums with the greatest ules gains this week. •Recording Industry Assn. Ot America 1RIAA) certification for sales ot 500.000 album units (250.000 for EPs). ARIAA certilication for shipment ot 1 million units (500,000 tor EPs], witti multiplatinum titles indicated tiy 
a numeral following the symbol. 'Asterisk indicates LP is availatite. Most tape pnces. and CD prices for WCA and BMG labels, are suggested lists. Tape prices marked EQ. arvd ail other CD prices, are equivalent prices, wtiich are projected froin wtiolesale prices. Greatest 
Gamer shows chart's largest <inil mciease. Pacesetter indicates biggest percentage growtf^. Heatseeher Impact slwws albums removed from Heatseehers this weeh. Qlindicates past or present Heatseeher title c 1995, Bllltx)a'd/8PI Communications, and Scut^dScar), Inc 
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BILLBOARD DECEMBER 16. 199S 



Billboard. 20Q 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

lAef L t NlJMBf RiDISTRIBUTING lAfltl (SlKGtSTED IBT PRtCC OR EQUIVALENT FOR CASSCnt«» 


o 

M 


107 


97 


46 


3 


SILK fifKTRAfcwitFGUosaibge) 


SILK 


46 


IM 


106 


76 


4 


GOODIE MOB lAFACE ;60l&ARtSTA (10 9«'15 981 


SOUL FOOD 


ii 


109 


87 


101 


5 


CARMAN SPARROW 1439 110 96/16-%) 


RIOT. 


45 


& 


124 


145 


1S9 


KENNY G A' ARtSIA 18M6 [10 WIS 981 


BREATHLESS 


2 


111 


SO 


94 


IS 


MICHAEL W. SMITH • Ki IINIOM13962 AR15IA no w lb 9HI 


I LL LEAD YOU HOME 


16 


112 


108 


104 


21 


SHAGGY • VIRGIN 40158" no 9»15,9e) 


BOOMBASTIC 


34 


(uD 


152 


— 


2 


VARIOUS ARTISTS BLUE N01E 32127^ITOL 19 9&1S «l 


JAZZ TO THE WORLD 


113 


114 


117 


119 


95 


GREEN DAY A' Rf prise 45fi?9*/WARNER BROS 19 9a'lS.9ei ■ 


OOOKIE 


2 


115 


116 


115 


61 


THE CRANBERRIES A' isiand W4050(io9a'l6 98) 


NO NEED TO ARGUE 


6 


116 


128 


123 


6 


TONY BENNETT COLUVBIA 673491109816981 


HERE'S TO THE LADIES 


100 


117 


122 


108 


» 


BOB SEGER It THE SILVER BULLET BAND A 

CAPllOL rjJ34- 110 98.15981 


GREATEST HITS 


8 


OD 


138 


135 


n 


SOUNDTRACKA' WALTDISNDr&3S58ll098'17.981 


THE LION KING 


1 


m 


169 


176 


3 


SING-ALONG WAll CISNtv 60682 no 98 Caiseltel 


DISNEY'S CHRISTMAS 


119 


120 


13/ 


133 


89 


TIM MCGRAW A* CURB 77659 {9 9ti 15 981 


NOT A MOMENT TOO SOON 


1 


121 


129 


134 


7 


VARIOUS ARTISTS TOMMY BOY 1136110 98/15.981 


JOCK ROCK VOLUME 2 


121 


122 


118 


92 


9 


CANDLEBOX MAVtRICK 45962'i-WARNER BROS I10 g&16.g8l 


LUCY 


11 


123 


139 


113 


7 


SEVEN MARY THREE mavmotivatianiic 97633*0 no 9&15 981 ■ AMERICAN STANDARD 


113 


124 


110 


73 


8 


K.D. LANG WARMER BROS 46034' (10 9a'16 981 


ALL YOU CAN EAT 


37 


125 


143 


159 


3 


JOHN BERRY CArtlOL NASKVILLE 32663 (10 Wl 5 961 


0 HOLY NIGHT 


I2S 


12« 


114 


124 


5 


o., TAPESTRY REVISITED: A TRIBUTE TO CAROLE KING 

LAVA 9?(iQ-i'M> HQ %.16 991 


88 


127 


135 


155 


10 


GLORIA ESTEFAN fpic (•7294 is 98 ra'l6 98l 


ABRIENDO PUERTAS 


67 


12t 


125 


143 


IS 


RANCtD EPITAPH 864-14- i&.9ai3 981 , ..AND OUT COME THE WOLVES 


45 


129 


126 


141 


34 


SOUNDTRACKA PRIORIIY &39&9' (lO.Oai^ 981 


FRIDAY 


1 


130 


148 


150 


18 


BRYAN WHITE ASYIUM 6ie42/[EG 19 9»I5 96) ■ 


BRYAN WHITE 


120 


131 


123 


131 


62 


BRANDY A ' ATLAMIIC 826iaAG (9 96/16 98) 


BRANDY 


20 


132 


98 


37 


3 


THE PHARCYDE DEIICIOUS vinyl 3510!','CAPII0L <9 9a'15 98t 


LABCABINCALIFORNIA 


37 


OD 


163 


163 


302 


?L!L!S'^^^^^3?■'lA^?'ll *'^tI^ phantom of the opera highlights 


46 


134 


151 


157 


16 


ALABAMA ftCA dt.'i j-] ■ : C M. ! %; 


IN PICTURES 


100 


(135) 


156 


174 


92 


YANNI A PRIVATE MUSIC 82116 (I0 9a'![.08j 


LIVE AT THE ACROPOLIS 


5 


136 


140 


l?8 


225 


METALLICAA' iuktra 61 1 n-ittG (la qa-'l^j^H:. 


METALLICA 


1 


137 


136 


125 


12 


SOLO PEBSPCCIIVE 5-:90!7 AAMn0 9%'lJ. 99;' 


SOLO 


66 


138 


127 


103 


14 


TAKE THAT AltlSIA 1H800 .'3 9&'15 98) OH 


NOBODY ELSE 


69 


139 


131 


85 


4 


PHYLLIS HYMAN pih iiO4a'ZO0(i09ai69ei 


1 REFUSE TO BE LONELY 


67 


140 


112 


95 


6 


TOAD THE WET SPROCKET columeiia (.rm i lo 96 EQ- 15 98i IN LIGHT SYRUP 


37 


(TIT) 


161 


169 


69 


SR°fr!5'?fJ4"!n^^ai', YO'J "^'^"^ BE A REDNECK IF... 


38 


142 








CLINT BLACK kca b6M3 (la.wib.gaj 


LOOKING FOR CHRISTMAS 


138 


(TO) 


164 


149 


32 


VARIOUS ARTISTS ClASSIC DISNEY VOl 1 - 

wAiM isNfYfeusei, (10 9(116,981 ^^^^^ ^'^"tr VUL, i 


60 YEARS OF MUSICAL MAGIC 


95 


144 


119 


79 


4 


QUEEN lOLLYWOOO 62017110 9a'16.98) 


MADE IN HEAVEN 


58 


14S 


134 


106 


7 


CLAY WALKER giant 2464Q'WARH[R BROS tlO 9& 15 9BI 


HYPNOTIZE THE MOON 


57 


140 


155 


152 


23 


L<mRIE HAORGAN • 8NA&&&0S (10 9Eb ie 9(l) 


GREATEST HITS 


46 


147 


150 


166 


3 


r^^j f'^I^ l 7 96, S'NATRA 80TH . LIVE IN CONCERT 


147 


141 


133 


97 


6 


SIMPLY RED EASIWEST61853/EE<3(109a'15 98l 


LIFE 


75 


149 


166 


153 


35 


ELTON JOHN A ROOdl 52691&1SLAN0i10-98'16 98) 


MADE IN ENGUND 


13 


190 


130 


120 


8 


INDIGO GIRLS I FK 672!9 115 9874 981 


1200 CURFEWS 


40 


151 


160 


147 


10 


LITTLE TEXAS warner Bros 46017 (10 9S'16 98i 


GREATEST HITS 


82 




RE'EDIIir 


105 


MARIAH CAREY A°axuM8IA53205*(109gEQ/16 98l 


MUSIC BOX 


1 


153 


167 


148 


10 


MARTINA MCBRIDE ROA 66509 (9 9^15 981 


WILD ANGELS 


77 



FOR WEEK ENDING DECEMBER 16, 1995 



THIS 
WEEK 


LAST 
WEEK 


Sg 

(M < 


WKS. ON 
CHART 


ARTIST TITLE 

lABFL A NUMSER/DISTHieUTING LABEL ISUGGESUD UST PfflCE OR EQUrvAUNT FOR CASSETTtAXll 


PEAK 

POSITION 


1S4 


121 


132 


33 


RUSTED ROOT • MERCURY 522713 (9 98 E<VI5 981 ■ 


WHEN 1 WOKE 


51 


155 


157 


160 


81 


OFFSPRING A' epitaph 86432* (8 9*14.98) ■ 


SMASH 


4 


156 


165 


185 


107 


TOM PETTY I THE HEARTBREAKERS A' 

MCA 10613 110 9&17 981 


GREATEST HITS 


5 


157 


154 


140 


17 


KORN IMMORTAL 66633/ERH: (998 ZQH^mtB 


KORN 


99 




RE-ENTRy 


4 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 

WALl 015(10 60863 19 98;'13 981 


158 


(ID 


NEW^ 


' 


SOUNDTRJVCK WALT DisnEY 60683 110.98/16.98) 


TOY STORY 


159 


160 


142 


126 


6 


SOUNDTRACK (XLUMBIA 67380(10 98 EQ(16 981 


NOW AND THEN 


107 


161 


181 


172 


20 


TRACY BYRD • mca i i34?:io 9815 98) 


LOVE LESSONS 


44 


162 


145 


121 


22 


LUNIZ • ROO TRYBE 40523 (9 9^13 98) 


OPERATION STACKOLA 


20 


OD 


RE-EdTRT 


9 


GRATEFUL DEAD grateful oeao 14O20.ARISTA (13 9a';0 98l HUNDRED YEAR HALL 


26 


164 


184 




27 


CHRIS ISAAK • REPRISE 45845WARNER BROS (10 98715.98) FOREVER BLUE 


31 


165 


101 




2 


JARS OF CLAY essential Se22)«TENrwOOD (2 99(4 99) 


DRUMMER BOY lEP) 


101 


166 


176 


196 


57 


NIRVANAA'0(;C24727-«iErFEN(10.98/16 98l MTV UNPLUGGED IN NEW YORK 


1 


167 


175 


16? 


36 


REAL MCCOY A arista 18778(10 9^15 981 


ANOTHER NIGHT 


13 


(HD 


NEW^ 


1 


JOE DIFFIE EPIC 67045 (10 96 EU'15 98) 


MR. CHRISTMAS 


168 


169 


153 


110 


6 


GROOVE THEORY IPIC 57421* (10 98 EQ'15.98) 


GROOVE THEORY 


69 


170 


147 


111 


16 


SOUNDTRACK A OLE JAU'RAL 529021*iTSLARO (10.96/16. 


181 THE SHOW 


4 


171 


149 


106 


14 


OOLLY PARTON Columbia 67140 1993 EO/15 98i 


SOMETHING SPECIAL 


54 


dzD 


RE-ENTRY 


30 


JOHN TESH • GTS 528754(9 9614 981 


LIVE AT RED ROCKS 


54 


173 


189 


173 


92 


SHERYLCROWA' (^&m 54qiz6(10 96'16 9BiBB 


TUESDAY NIGHT MUSIC CLUB 


3 


174 


182 


165 


115 


MELISSA ETHERIDGEA' ISUND 8486601 10 9lil6.98i 


YES 1 AM 


15 


175 


174 


146 


20 


BETTE MIDLER ArUMTIC8282aAG(109ai6 981 


BETTE OF ROSES 


64 


176 


158 


98 


4 


PASSENGERS island 524166* (10 98 16 98) 


ORIGINAL SOUNDTRACK 1 


76 


177 


172 


188 


69 


WEEZER A I7GC ?46.?9'GEFFEN(10 96'I5 98)B 


WEEZER 


16 


178 


178 




2 


FRANK SINATRA CAPlTOt 35952 (15.96(27 98) 


SINATRA BOTH - ALL THE BEST 


178 




RE-ENTRY 


34 


JOHN BERRY • rAPlTOL NASWILLE 28495(10 98/15 98) 


STANDING ON THE EDGE 


69 


180 


170 


136 


14 


JUNIOR M.A.F.I.A. IJNOEASBB BEAT 926U* AG no 98 15 98i CONSPIRACY 


8 




186 


154 


10 


THE MAVERICKS MCA 11757* (10 9615 98) 


MUSIC FOR ALL OCCASIONS 


58 




171 


156 


36 


ANNIE LENNOXA ARISTA 25717 110 96'169e) 


MEDUSA 




IS) 


180 


190 


207 


PEARL JAM A' E'>1C 47857* do 98 Eai6 98) B 


TEN 




dH) 


RE-ENTRY 


12 


VARIOUS ARTISTS ClASSIC DISNEY VOL, II - 60 YEARS OF MUSICAL MAGIC 

V(ALT [il^r,LV 60866110.96/15 981 


143 


165 


141 


71 


4 


ERICK SERMON OEF JAM 5292B6*/1SIAND(10 9Efl6 961 


DOUBLE OR NOTHING 


35 


186 


168 


139 


17 


BRIAN MCKNIGHT* mercury 528280 1 10 98 Ea'l 5 98) 


1 REMEMBER YOU 


22 


dD 


NEW^ 


1 


VARIOUS ARTISTS Columbia 67407 no 98 EU IC 981 


CHRISTMAS OF HOPE 


187 


188 


162 


109 


7 


SHAI r,A.^OllNT Al)f7 11176.MCA(I0 9€II5.9B) 


BLACKFACE 


42 


189 


179 


186 


35 


BETTER THAN EZRAA aExTRA61784/EEG(109&'159e 


)■ DELUXE 


35 


190 


1« 




2 


VARIOUS ARTISTS SPARROW 51516 115 98717 98) 


WOW- 1996 


144 


(OD 


RE-ENTRY 


II 


TERRI CLARK MiHCuHV *(AS(«1LLE 526991 • 110 98 E(il5 981 BB TERRI CLARK 


136 


192 


183 


1/9 


91 


NINE INCH NAILSA WII(IN(nVTilNTERSO3PE92346(IG([0 


9810 9!: THE DOWNWARD SPIRAL 


2 


(OD 


RE-ENTRY 


7 


JOE SATRIANI RLLAIIVKY 1500(10 9616 98) 


JOE SATRIANI 


51 


194 


120 


164 


15 


VARIOUS ARTISTS WORD67273<tP(C(998E(>'t5.98) 


MY UTMOST FOR HIS HIGHEST 


99 


OH) 


RE-ENTRY 


91 


R EBA MCENTIRE A' MCA 10906 ( 10 9^1 5 981 


GREATEST HITS VOLUME TWO 


5 


(OD 


RE-ENTRY 


166 


QUEEN A MOLl VWOOO 61265 (I0.9EH6 98) 


GREATEST HITS 


II 


197 


199 




211 


NIRVANA A UGC24425*«EFFEN (10.9615 981 


NEVERMIND 


1 


198 


190 


170 


250 


ENIGMA A' CHARISMA 86224.VIRGjr( I996'I3 98) 


MCMXC A D. 


6 


(OD 


RE-ENTRY 


95 


ACE OF BASE A' ARISTA 13740 (9 9615 98) 


THE SIGN 


1 


(205) 


RE-ENTRY 


80 


REBA MCENTIREA MCA 10994(10 9615 981 


READ MY MIND 


2 



TIP «Uim A-Z (una lY MTBTS) 



fiJUDC bl 

Ace Ot Base 32. 199 
Alalia md 1 34 
Alice In Chains 22 
All 4^ 91. 104 



HieB 



1 



Tony Bennett 116 
jQhttBerrv 125.179 
Qen«fThanE^ 189 
Clint Black 142 
eiacWiawh 103 
Blues rrawetof 27 
MIchMl Bolton 24 
Bone ThuEs N Kafmony 37 
Bat^ II Msn 70. 59 
Braodv 131 
GtrthBroota 2.41 
Butft 23 
Tracy Byrd 161 
Candleboi 122 
Manah Carey 3. 152 
Carman 109 
Traq^ Cluptnan 63 
Steveo Curtis Chapntan 75 
TefnOarfc 191 



IheOicK 85 
Coliectiwe Soiil 79 
Coolio L7 
The CranDemes 1 1 b 
Shety Crow 1 73 
Cytuwi Hill 44 
DAi^o 102 
DC Talk 43 

Deep Blue Sornething 97 

De4Leppard 40 

JoeD4tie 168 

Eagles 87 

Eaiy-E 84 

Eighttall & MJG 92 

Enipna 198 

Glona Estefan 127 

Melissa Ellwidge 28,174 

FiwIhEwan^ 89 

Foo FiB'iteri 76 

Jeff FoKwnrtfiy 42. I4| 

KirV Franklin And ramily 67 

Kenny G 110 

Geniu&'GZA 62 

VinceGiU 11,69 



Goodie Mob 108 
GdoGooDc'Is 47 
Graie*ui Dead 163 
Green Day ?5. 1 14 
Groooe Theory 169 
SooHiee Kawrtins 82 
Don HeiKey 56 
Failh Mill 52 
HoMie & The B>owr^^ 7 
Phyllis Hyman 139 

Indigo Girts ISO 
Chnslsaak 164 
Michael Jackson SS 
Alan Jackson 9 
Janet Jackson 1 8 
JarsOIClav 165 
Jodeci 99 
Elton John 149 
Outnqr Jones 45 
JunwM.A.FIA. 180 
R. Kelly 8 
Kom 157 
Altson Kiaifis 88 



100 

Little Teus 151 

Liw 60 

LL Cool J 30 

Lisa Loet) & t«iie Stories 77 
Lumi 162 
Madonna 15 
Mannheim Steamroller 4 
Oanw Matthews Band 48 
The Maverick's 181 
Martina McBride 153 
ReOaMcEiitue 14.195,200 
Tim hAcGraw 16, 120 
Bnart McKnigTit 186 
Meal Loaf 33 
Natalie Mercfiwt 31 
Melallica 136 
BeneMKller 175 
Monica 65 

John Michael Montgooiery 57 
Lorrie Morsan 146 
Alanis Monssette 6 
David Lee Murphy 86 



Oasis 94 
Ottsonng 155 
ORIGINAL LONDON CAST 

Pha^Koin Of Tiw Opera Highlight} 

133 

Joan Ostnrne BO 
OnyOstxHjme 39 
Dolly Parton 171 
Passengers 1 76 
Peari Jam 183 

Tom Petty & The Heertt>reake«s 156 

ThePharcyde 132 

The PrewJenls Of The United Slates 

Of Amenca 34 

Queen 144, 196 

Bonnie Rsftt 64 

RanCHl 128 

Collin Raye 101 

Real McCoy 167 

Red Hot Chill Peppers 36 

Rolling Stones 29 

Rusted Root 154 



Joe Satnafii 1 93 
Seal 58 

Bob Seger A The Silve< Bullet Band 

63, 1 1 7 

Seleru 46 

Erich Semxm 185 

Seven Mary Three 123 

ShoEEy 112 

Shai 188 

Silk 107 

Silwerchair 38 

Simply Red 148 

Frank Sinatra 147. 178 

Sii«-AJoi« 119 

Smashing Pumpkins 10 

Michael W Smith 111 

Solo 137 

SOUNDTRACK 

Batman Forever 78 

Dangerous Minds 21 

Dead Presidents 81 

Forrest Gump 80 

Frxtay 129 

FfWnds 54 

The Lion King 1 18 

Mortal Kombat 96 



Now And Then 160 

Pocahontas 61 

Pulp Fiction 53 

The Show 170 

Toy Story 159 

Waitins To Envale 5 
Bruce Spnngsteen 26 
Geonie Strait 49 
Take That 138 
JohnTesh 172 
ThaOoffi Pound 19 
Aaron Tippin 106 
TLC 12 

Toad The Wet Sfvocket 1 40 
ToMcs 73 
The Tractor* 68 
Travi&Trrtt 71 
Shania TwSMi 13 

Luther VsindroM 35 
VARIOUS ARTISTS 

Celtic Chnstmas 105 

Chnstmas Ot Hope 187 

Classic Disney Vol 1 - 60 Vearj OF 

Musical Magi 143 

OassK Oisrwy Vol. II - 60 Years 0( 



Musical Mag 184 

Jaiz To The World 113 

Jock Jams Vol t 70 

Jock Roch Volume 2 121 

MTV Party To Go Volume 7 90 

MTV Party To Ck> Volume 8 66 

My Utmost For His Highest 194 

Tapestry Revisited- A Tribute To 

CvoleKi(« 126 

Winnie The Pooh: Take My Hand 

158 

A Winter s Sotelice V 95 

Wow 1996 190 
Stevw Ray Vaugnan & Double Tioutile 
98 

Clay Walker 145 
W««er 177 
Bryan White 130 
WMe Zombie 93 
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GARY GERSH'S ARTIST DEVELOPMENT PROVES TO BE CAPITOL'S FOUNDATION 

(Cant in/ml fit ini paffc '>) 



Blue Note — headed by president 
Bruce Lundvall, who also serves as 
Capitol*s East Coast GM — such 
fast-developing jazz artists as 
Rachelle Ferrell and Diane Reeves 
made their own chart impact. 

After the out-of-the-box bonanza 
delivered by the Beatles, it was la- 
bel mainstay Seger who accounted 
for some major sales for Capitol in 
1995. Seger's "Greatest Hits" col- 
lection, released in late 1994, is 
nearing triple platinum, according 
to Gersh; his new "It's A Mystery" 
entered The Billboard 200 at No. 27 
and will likely get a new boost after 
the turn of the year. 

"For the first time in something 
like eight or nine years. Boh is 
starting to tour, in January," Gersh 
says (see story, page 11). "We 
know, in the course of the year, 
we'll sell a million-plus records, on 
getting people to hear more and 
more of the record and Bob touring, 
and a real strong sense of who he is 
out there." 

Raitt's "Road Tested." the two- 
CD live album by Capitol's multi- 
platinum star, has so far peaked at 
No. 44 on The Billboard 200, but 
Gersh notes that the PBS TV spe- 
cial derived from the concert set is 
just beginning to air. 

"The PBS special will be on over a 
very long period of time." Gersh 
says. "It'll run for a couple of 
months — it's a pledge show — and 
then we'll exploit it after that. Vou 
have to work the Bonnie Raitt 
record over a very long period of 
time, as if it's a greatest-hits record 
or a retrospective of her career." 

One established talent new to 
Capitol has so far proven frustrat- 
ing, in a chart sense: Hiatt's label 
debut, "Walk On." though praised 
by the press, slips off The Billboard 
200 this week after just five weeks 
on the chart. 

But, Gersh says, "At Capitol 
Records, we're committed to John 
Hiatt, and I don't care where it is on 
the charts*. 

"We're doing something in January' 
where, if you buy one. you get the sec- 
ond one for a dollar, and you can gh^e 
it to a friend and turn somebody on to 
it." Gersh adds. "You have to throw 
out the rule books with someone like 
John Hiatt." 

Referring to Hiatt's album. Gersh 
makes a comment that is reflective 
of his overall philosophy on artist 
development. 

"If you talk about being into a 
project for a year and talk about 
track after track, video, touring, 
press, TV, at! the things you want to 
try and accomplish, and everyone 
agrees to that, and then you look at 
the chart every week and say. Teah, 
but we're going down' . . . You can't 
be doing that. You're either doing 
one or you're doing the other ... If 
you want to have long-term break- 
ing success, then you have to go 
about doing it, no matter where it 
sits on the charts." 

DEVELOPMENT TAKES TIME 

In discussing the careers of his 
younger acts — and such label suc- 
cesses as Blind Melon and Mazzy 
Star, which both took concentrated 
work to break — Gersh emphasizes 
that artist development is a time- 
consuming project and that im- 
mensely successful albums by new 
acts are uncommon phenomena. 

"Alanis Morissette or Hootie & 
the Blowiish or Silverchair or Green 
Day— those are the exceptions to 



the rule, and maybe two of those 
artists happen in a year," Gersh 
says. "I know, from our perspective, 
if you believe in an artist, you're go- 
ing to be in it for a long period of 
time." 

He adds, "My strategy — though it 
may be long-term and though peo- 
ple will go through periods of being 
impatient during it — is the only one 
I know." 

One act that has grown more 
slowly than some expected — at the 
insistence of the band itself — is the 
Foo Fighters, fronted by ex-Nir- 
vana drummer Dave Grohl. 

"Foo Fighters at 2 million units 
worldwide, I'd say that's a maaaive 
success, first record," Gersh says. 
"We're at 900.000 units here in the 
States, very, very quietly. It was 
quietly designed that way — it was 
the way Dave wanted it to be. 

"The record came out the first 
week and sold 40,000. I could have 
sold 140,000, had we designed the 
campaign differently. That's not 
what Dave wants. Dave want,*? a ca- 
reer. We'll sell somewhere between 
a million and 2 million records on 
this album." 

While other new Capitol artists 
have developed less dramatically, 
Gersh sees pluses in their growth. 

"We sold 100,000 Spearhead 
records, and as far as I'm con- 
cerned, that's a huge success," he 
says. "We're 14, 15 months into 
Everclear, and that record's 145,000 
units and selling 400, 500, 600. 700 
more copies every week than the 
week before. They've been on the 
road 14 straight months — never 
taken a month off." 

Gersh continues. "We're on our 
third track after 15 months in Ra- 
diohead, which I think is the track 
that's going to bring the record 
home. But we've sold 240,000 
records of Radlohead. That's a com- 
mitment to a band long-term. That's 
what turned me on to the record 
business." 

Gersh, who often compares his 
developmental approach to that tak- 
en by Warner Bros, in the '60s and 
'70s, says that he plans to initiate a 
sampler of new acts not unlike 
Warner's famed "Loss Leaders" in- 
troductory LPs of 25 years ago. 

ABUNDANT NEW SI6NINGS 

As Capitol continues to slug away 
at putting over its youthful roster, 
its reconfigured A&R staff has been 
aggressively courting new talent. 

"We wanted to be able to take the 
A&R staff here, which was not in 
good shape, and put Capitol in a po- 
sition where it was actually compet- 
ing for the young artists or for any 
artist today," says Gersh. 

Among recent label signees are 
much-coveted Pacific Northwest 
band the Dandy Warhols; New 
York-based Skeleton Key, whose 
sound Gersh describes as "industri- 
al art pop music": manic Chicago 
band the Jesus Lizard; singer/song- 
writer Jeb Loy Nichols, a U.K.- 
based American expatriate; New- 
Hampshire's Thanks To Gravity, a 
classically oriented rock act with an 
album due on Chicago's Aware 
Records, which helped spawn 
Hootie & the Blowfish; and Athens. 
(Ja.. eccentric Vic Chesnutt. 

Veterans Robbie Robertson and 
Rosanne Cash have also pacted with 
the company. Gersh says of Cash, 
"We're putting out probably a limit- 
ed-edition record that is gonna be 
the demo for her next album . . . 



That's the way w'e want to reintro- 
duce her to her audience." 

Beyond in-house signings. Capitol 
has made a number of A&R-intensive 
distribution deals with various labels. 

Gersh says, "We recently pur- 
chased 50*^- of Delicious Vinyl, so we 
have Brand New Heavies and 
N'Dea Davenport's solo record and 
the Pharcyde. They have some 
great acts, and they have a couple of 
new, really wonderful act**. The first 
thing I did when I got here was 
make a deal with Grand Royal; that 
was signed really through the idea 
of having [the Beastie Boysl. who I 
felt would be part 
of our future, have 
a deal here, be- ■ 
cause I believe in I 
those guys so I 
much . . . Also one ■ 
of the other deals 
we have is with ^ft 
Underworld, ^1 
which is the lunovall 
Hughes Broth- 
ers." 

The latter label produced a hit 
this year with the "Dead Presi- 
dents" soundtrack, which Gersh 
says has sold nearly 700,000 units. 

Gersh says that Roswell Records, 
the Foo Fighters' imprint, will also 
sen'G as an A&R source. 

Capitol's releases in the first 
quarter of 1996 will include the Bea- 
tles' "Anthology 2"; a second "Dead 
Presidents" soundtrack; "Broad- 
caster," the debut by Chicago's 
hard-rocking alternative act Triple 
Fast Action; the Cocteau Twins' 




"Milk And Kisses"; a two-CD Rich- 
ard Thompson set, "you? me? us?"; 
"Endless Bummer," the bow by My 
Head, a power punk trio from 
Southern California's South Bay; 
"The In Sound From Way Out." an 
all-instrumental album by the 
Beastie Boys; and an unusual Nat 
King Cole project, on w hich such es- 
tablished Latin stars as Julio Igle- 
sias and Luis Miguel will duet with 
Spanish-language tracks cut by 
Cole in the early '60s. 

BLUE NOTE GROOVES 

Gersh speaks glowingly of Blue 
Note chief Lundvall, referring to 
the veteran executive as "a chapter 
in the history | ' | 
book that I grew ^^^ [fnBMMi| 

up on." ^^BLLXNOTE. 

He says of the 1 , 

objectives for the 

label, "our agenda was to try and 
take four or five artists in a two- 
year period to the 100.000 mark, be- 
cause we believed if we could do 
that, we would then have the poten- 
tial to cross them through . . . With 
the sheer ability of getting people to 
focus, you have more records on the 
charts." 

Recent performance indicates 
that this agenda has largely been 
fulfilled. Vocalist Ferrell's "First 
Instrument" has been a fixture in 
the top 10 of Billboard's Top Jazz 
Albums chart since its debut early 
this year. Dianne Reeves' "Quiet Af- 
ter "The Storm" also enjoyed a long 
run on the chart, while Cassandra 
Wilson's "Blue Light 'Til Dawn" 



completed an astonishing 71-week 
chart run. 

"Rachelle is going to be a mas- 
sive artist," Gersh says. "[Wilson 'si 
new album, which 1 just have a copy 
of, is staggering." 

He also cites pianist/singer Holly 
Cole (who records on Blue Note 
offshoot Metro Blue) and guitarist 
Charlie Hunter as roster members 
with large commercial potential. 

Among albums set to arrive in the 
first quarter of 1996 from Blue Note 
are tenor sa.xophonist Joe Lovano's 
"Live At The Village Vanguard"; 
Cuban pianist Gonzalo Rubalcaba's 
"Imagine: Live In America"; ac- 
claimed pianist Jacky Terrasson's 
second release, "Reach"; and 
Reeve.s' "Palo Alto Sessions." Wil- 
son's "New Moon Daughter" is 
scheduled for April. 

Gersh adds, "We're working on a 
project, which is an idea I had for 
taking some of the classic Blue Note 
tracks, 10 or 11 of them, and giving 
them to some of the premier remix- 
ers in hip-hop. We're calHng it 'The 
Next Step.' " 

The executive is particularly en- 
thusiastic about Miami-based bilin- 
gual vocalist/multi-instrumentalist 
Nil Lara. The Metro Blue artist, 
who was signed after Gersh read 
about him in the Billboard column 
"Continental Drift," will release his 
self-titled debut in March. 

Gersh notes that even the su- 
perlatively talented Lara will be an- 
other major development project: 
"There you go again. How long is it 
gonna take to break him? Forever.** 



MORE BEATLES PRODUCT PROMISED 

(Continued from paqe5) _ 



be,' " Gersh says. 

Rather than be content with cata- 
log sales of the Beatles albums al- 
ready on the market, Gersh sug- 
gested changing the structure of 
EMI-Capitol's arrangement with 
the Beatles and Apple Corps, in 
hopes of generating new- product. 

"EMI in England and Charles 
Koppelman and [EMI Records 
Group North America executive 
VP/GMl Terri Santisi in North 
America have been very instrumen- 
tal in making this happen." Gersh 
says. "It's an attribute to the way 
the system works." 

Although Gersh stops short of re- 
vealing specifics about the new deal, 
he says it "is an extremely benefi- 
cial arrangement for both the Beat- 
les and EMI, and, from the Beatles' 
perspective, I would think they 
would say it has never been fairer 
than it is today." 

Predating the release of "Live At 
The BBC" were the long-awaited 
CD versions of "The Beatles 1962- 
1966" and "The Beatles 1967-1970," 
commonly referred to as the "Red" 
and "Blue" albums (Billboard, Sept. 
4, 1993). The albums have sold 
659,000 and 727,000 units, respec- 
tively, since their 1993 rerelease, ac- 
cording to SoundScan. 

"Live At The BBC" was the first 
fruit of the new agreement. The 
two-CD set, released in late 1994. 
reached No. % on The Billboard 200. 
It has sold more than 1.3 million 
units to date, according to Sound- 
Scan. 

"In the negotiations, the idea was 
to start with the BBC tapes, with an 
eye toward creating a long-term 
plan for the Beatles, with the re- 



lease of not only the 'Anthology' and 
the TV shows, but the [*Antholog>''| 
home video that will be following af- 
ter this, which is really quite incred- 
ible," says Gersh. 

Among the future Beatles releas- 
es planned are the second and third 
"Anthology" two-CD packages, due 
in March and then May or June, re- 
spectively; the "Anthology" home 
video, which will be an eight- or 
nine-tape set running approximate- 
ly 12 hours, tentatively due in fall; 
and what Gersh calls the "oft-ru- 
mored acoustic version of 'The 
White Album.' " 

The much-anticipated "Free As A 
Bird" commercial single, out now in 
Europe and slated for U.S. release 
Dec. 12, will include several record- 
ings not on "Anthologj' 1." 

In addition to "Free As A Bird," 
the CD-5 single includes the previ- 
ously unavailable holiday tune 
"Christmas Time (Is Here Again)," 
recorded at EMI Studios in London 
in 1967. as well as "I Saw Her 
Standing There" and "This Boy." 
The latter two recordings, previous- 
ly unreleased, are different versions 
of the songs than those that appear 
on the "Anthology" album. Frag- 
ments of "Christmas Time" were in- 
cluded in a Beatles fan-club Christ- 
mas record interspersed with 
holiday greetings, hut the new sin- 
gle marks the first time an uninter- 
rupted version of the song has been 
available. 

The cassette and 7-inch vinyl ver- 
sions of the single include only the ad- 
dition of "Christmas Time." 

The single "Real Love," the new 
Bejilles track from "Anthology- 2," will 
likely be released on Valentine's Day. 



Also probable is a deluxe "Anthol- 
ogv" boxed set, tentatively due for 
Christmas 1996. 

In addition, Gersh says, there 
"could be up to five other releases of 
really high-quality, interesting un- 
released stuff." 

The prospects for the future have 
Gersh "ver>' excited," he says. "We 
went to them with the idea of creat- 
ing a five-year plan, and they are 
well into it." 

Gersh cautions that nothing is set 
in stone beyond the next two "An- 
thology" releases and the home 
video, but he adds that "as 1996 pro- 
gresses we will start taking a look at 
what will come next." 

BEATING THE BOOTLEGGERS 

For Capitol, the release of "Live 
At The BBC" was a logical choice. 
"The idea was that the BBC tapes 
had been bootlegged so much, and 
the Beatles had the best version of 
it, and we wanted to get it out in a 
tight, comprehensive package. It 
was such a huge success around the 
world, it really opened everybody's 
eyes to what the potential really 
could be." 

That potential was realized with 
the release of "Anthology 1." which 
entered The Billboard 200 last week 
at No. 1 with sales of more than 
855,000 units, becoming the fastest- 
selling double-CD and highest- 
grossing album debut in history. 

"Anthology 1" also reignited the 
Beatles' catalog sales. For the week 
ending Dec. 9. "Live At The BCC" 
re-entered The Billboard 200 at No. 
193, and 12 Beatles titles made the 
Top Pop Catalog Albums chart, in- 
cluding three in the top 10. 
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Joni Mitchell Receives 
Billboard Century Award 



Thf ivrnarkts of Petvr Gabriei upon 
iuttrtduciug Joh 't Mitchell a.^ the ivin- 
ner of the 1995 Billboard Centtinf 
Aicard: 

'Tm hfiv Ui honor one of the \'eiy 
few aitists I helie\ e ha.« been a real pi- 
oneer. I'm a son^^vriter, and for 
somethinjf like 20 yeai*s, this writei-'ifi 
work has been a ifguhir inspiration. 
It Ls unique. With her mclodips. har- 
nioniej*. ^juitai" tunin^rs. lyhcs. extra- 
ordinaiy voice, and aiTangements. 
she has continuously and tvuraKeou.'*- 
ly exi)erimented, ijutting: sulwtance 
before style, pa.Siiion before packag- 
ing, and all the time ci-eating wondej^ 
ful pktuj^ with her songs. 

*^ihe'a been a miy or influence on my 
work, as she has on many other artists 
as divei*ae as Seal, Madonna, Sting, 
Natalie Merchant, Annie Lenno.x. and 
the Aili.st Formerly Known As The 
Aitist Formerly Known Ae. 

"When I think of her music, I tliink 
of imagination, invention, intelli- 
gence, and, most important, a lot of 
.soul. 1 was veiy hiippy to hax e had the 
chance to work with her, and tonight 
I'm delighted that all her remarkable 
work is being recognized with the 
Billboard Century Award. Ladies 
;md gentlemen, hei-e Ls the 1995 Bill- 
board Centur>' Award honoree. Joni 
MiU-hell." 



Jon i Mitchell's comments upon ac- 
ceptance: 

"Tliank you. I want to thank Bill- 
iKiatxl vei*)' much for his honor, and 
esi>ecial]y Tim WTiite, who champi- 
oned the last three, at least, of my pro- 
jects, as far as I know. Oh, tJiere's so 
man.v jwople I should thank, but l'\'e 
been thinking a lot about an*ogance 
and humility — trying to find some 
genuine humility to bring to this situ- 
ation, but I feel like I'm emerging 
from the McCarthy era in a certain 
way. I ne\'er thought of it as difficult 
iieing a woman in tills indusUT.', but it 
lias lx?en jwintet! out to me in tlie last 
few da.N's how few women theif i*eally 
wei-e, and there were some strikes 
against us in the l)eginning. 

"The i>eoi)le that I nee<I to espe- 
cially thank are the people who love 
my music, becau.se it's the record- 
bujing (wojile who keep you in this 
business. Thnmgh the sea of misun- 
derstandings and rejectioas and clLs- 
missals, there wetv always tho.se [xxh 
pie who came forvvanl in the sti*eet to 
tell me that they lo\"e one song or an- 
other or to tell me sometimes a stoiy 
of a partlculai- \yiic thai alTected their 
life, and to tliose people I'm so gi-ate- 
ful. because they are the ones who 
kept me wanting to make another al- 
bum. Thank you, music kn'ers." 



BB AWARDS HONOR JONI, TLC, HOOTIE 



(ContiiiiU'd fivni paijc .j) 

by Peter Gabriel. In his presentation, 
Gabriel called Mitchell a "true pio- 
neer" and "gi-eat infiuence." 

Two special awards went to 
Michael Jackson and Janet Jackson. 
Becau.se Michael was rushed to a hos- 
pital after collapsing on -stage at New 
York's Beacon Theatre, where he was 
rehearsing for an upcoming HBO 
special, neither of the Jacksons ap- 
peared at the event. At press time. 
Michael was in stable condition in the 
intensive-care unit. 

"From a creative and artistic point 
of view, this year's show was a high 
water mark," says Howard Lander, 
president and publisher of the Bill- 
board Music Grouj). "Additionally, it 
was quite gratifying to reverse the 
downward ratings trend currently be- 
ing felt by all the music awards 
shoW'S. We met with senior F'ox exec- 
utives immediately follow ing last 
year's presentation to plot our strate- 
gy for combating the downturn. It 
was a terrific team effort, and we are 
verj- encouraged by the results." 

The awai-ds bmadcast was No. 1 in 
five key television markets and en- 
joyed a 9.8 overnight major-market 
Nielsen rating and 1-5 audience share, 
according to Fox. Those figures are 
up 7'!* in rating and in share from 
last year's overnight 9.2 rating/14- 
share. The best previous overnight 
numliers were 12.4 ratinglS share in 
1990, the show's first year. 

The awards are based on rankings 
in Billboard's year-end chaits. Com- 
plete year-end charts will appear in 



Backstage At The Billboard Awards 



,4 backstage repoii bij Larnj Flick, Meiii/da Neictuatt, 
and Pail! Vcnia fmtti the fiiUboani Awonia. 

Billboard CENTURY AWARD winner Joni Mitch- 
ell said she was excited to begin work on a new album, 
possibly to be followed by a lour. "I'm placing with this ex- 
traordinary young drummer. Brian Blade, and we're 
about to start recording the next album with optimism to 
tour," she said. "So I'm excited to perform with him in 
front of {leople. We did a little gig here at the Fez, just Bri- 
an and I. We sound like a whole orchestra." Mitchell has 
sLx new songs thus far. 

Despite having .sold more than U million copies of 
"('racked Rear View" and winning honors for album of the 
year, Hootie & the BlowTish lead singer Darius Rucker 
said he feels relatively unknowTi. "Hone.stly, the first time 
I ever felt remotely famous was last week, when 1 got men- 
tioned on The Gorksip Show' on E!" The tabloid-style pro- 
gi-am linked Rucker romantically with tennis player Mon- 
ica Seles. For the record, Rucker says he's never met 
Seles, although he has talked to her once on the phone. 

In BETWEEN signing autographs for kids backstage, Coo- 
lio said that the increased attention fn)m young people to 
recordings like "Gangsta's Paradise." which was named sin- 
gle of the year, is "a giMxi feeling, but scar>' enough to make 
me watch how I act and speak in public." He said it also drives 
him to wiite songs like his new Tommy Boy single, the .safe- 
sex anthem "Too Hot." Tm not trjing to save the worid. be- 
cause I know 1 can't. But if I can reach a few people, then I've 
done something right." 

John michael Montgomery, who nabbed the 

awards for best country artist and best country single 
("Sold"), has an interesting way of coping w^hen one of his 
songs comes on the car radio. "I get embarrassed if a song 
of mine comes on in the car. Ever>'one [else in the carl gets 
really quiet and wonders if they should be talking while 
it's on or if we should turn it up. So I completely get it out 
of their minds and turn to an old-time rock'n'roll station." 

Bone THUGS N-HARMONY traveled with a virtual 
army of proteges, all of whom are due to record for the 
Ruthles-s-'Relatinty rap posse's newly formed Mo' Thugs 
Records. Currently being courted by several majors for 
distribution, the act will run the label "family style." 
Group member Flesh'n'Bones, who will cut his solo debut 



for Mo' Thugs, said there is no other way for the label to 
function. "We won't let the devil near us — we count on 
each other and stay tight." 

Atlantic records act collective Soul, which won 
the Billboard rock track of the year awani for the second 
consecutive year, plans to begin recording a new album in 
early 19%, according to lead singer Ed Roland. But fii*st. 
two band members have some personal business to take 
care of. Roland said, "1 got married during all this, and the 
bass player got married, too. so the two of us need to go on 
honeymoons before our wives leave usi" 

Seen hanging out backstage were Michael 
Bolton and Stevie Wonder, both of whom perfoniied at 
the show. Bolton, who has started writing for a new album, 
.says that he and Wonder have di.scus,sed writing together. 
"I used to think if God cho.se a voice to represent him, Ste- 
vie Wonder would be the guy. I'd never heard range, emo- 
tion, and spirit. Singing along with (his recordsl made my 
voice more malleable." 

No. 1 NEW R&B ARTIST Bran<ly said .she Ls still pinching 

herself over her good fortune in 1995. In a yeai" that included 
a world tour with Boyz II Men and Ihive top 10 hits, the 17- 
year-old singer said that one of her more daunting moments 
came w hen she was asked to record Michael Jackson's "Rock 
With You" for Quine>' Jones' "Q's Jook Joint" opus. "It was 
kinda scar>' at first- But it turned out to be a lot of fim. Now I 
feel like it's one of my songs, too." 

Ed KOWALCZYK of Live, winner of rock artist of the 
year, remembers exactly where he was when he heard 
that "Throwing Copper" went to the top of The Billboard 
200. "We were placing this possessed place in Boston at 
Brandeis Univei'sity. It's like it was built over an ancient 
burial ground or something. We'd found out earlier in the 
day that we'd gone to No. 1 e.xactly a year after we'd firet 
appeared on the chart, we'd gotten an advance copy of our 
cover stor>' in Spin, and I jumjKjd into the crowd and was 
scared to death that I'd never get back out, .so April 26, 
1995. is a day I will never forget." 

JoN SECADA presented a posthumous award to Sele- 
na, who was named Latin artist of the year. "She was a 
very sweet girl; I knew her very well. We were always in 
touch," he said. "We had talked about working together, 
but it never materialized." 



Billboard's Dec. 23 issue. 

Presented by Billboard's top pro- 
ducer and songwiiter Babyface, the 
honors for artist of the year went to 
TLC. The Atlanta trio's "CrazySexy- 
Cool" is the best-selling album ever 
by an all-female group at 4.8 million 
units, according to SoundScan. The 
only act to collect more than two 
awards this year. TLC also picked up 
the top R&B single award for 
"Creep" and was named R&B artist 
of the year. 

Hootie & the Blow^ish, which won 
album of the year for "Cracked Rear 
View." and ('oolio, who won single of 
the year for "Gangsta's Paradi.se," 
both |iei*formed their biggest hits live 
on the show. 

Providing the show with a rousing 
oi>ening, Hootie & the Blowiish played 
"Hold My Hand." as well as the classic 
"Take Me To The River" with soul leg- 
end Al Green and a gospel choir. Later 
in the evening, Coolio lent the pro- 
gram its musical highlight, singing 
"Gangsta's Paradise." his top 5 hit 
from MCA's "Dangerous Minds" 
soundti*ack and the title track from his 
latest Tommy Boy album, with fea- 
tured singer L.V., a youth choir and 
string section, and special guest Stevie 
Wonder. A j)ortion of Wonder's song 
"Pastime Paradise." from his album 
"Songs In The Key Of Life," is sam- 
pled in CooUo's single. 

Other performers at the event 
were rockers the Goo Goo Dolls, who 
played "Name"; Mercury Nashville's 
Shania Twain, who sang "I'm Outta 
Here"; Atlantic arti.st Brandy, who 
sang "Brokenhearted" with Wanya 
Monis from Motown's Boyz II Men; 
and Columbia's Michael Bolton, who 
strung together a medley of his 
greatest hits. Virgin artist Tina 
Turner gave the final pertormance of 
the evening, singing the theme song 
to the new James Bond film, "Gold- 
eneye." 

Michael Jackson earned a special 
Hot 100 award for making chart his- 
tory with his single "You Are Not 
Alone." The song is the only single to 
debut at No. 1 in the 37 years of the 
Hot 100. Issued from Jackson's Epic 



set "HIStorj-," "You Are Not Alone" 
entered the chart at the top on Sept. 2 
and is al No. 51 after 1(» weeks. Turn- 
er [)resentefl and accepted the award 
for Michael. 

The Artist Achievement Award 
went to Janet Jackson, celebrating 
her many Billlward chart accomplish- 
ments. Jackson has notched more 
than 100 weeks on seven Billboard 
chai-ts, including seven No. 1 singles 
on the Hot 100. Her 1993 Virgin al- 
bum, "janet.," debuted at No. 1 on 
The Billboard 200 and the Toj) R&B 
Albums charts. Basketball su|>erstar 
and Jive/BMG recording artist 
•Shaquille O'Neal i)re.sented and ac- 
cepted the award for .lanet. 

The award for countiy album of the 
year went to Garth Brooks for "The 
Hits" (Capitol Nashville). Thanking 
country radio programmers. Brooks 
accepted the award \ia satellite fi"om 
Washington, D.C.. where he was ap- 
pearing as a gue.st on "Larry King 
Live." Country single of the year 
went to "Sold" by Atlantic's John 
Michael Montgomery, who was also 
named country artist of the year. 

For the second straight year, hon- 
ors for lop reck track went to Atlantic 
act Collective Soul. Winning for "De- 
cember" this year, the band was hon- 
ored for "Shine" in 19m. Rock artist 
of the year went to Radioactive/MCA 
act Live. 

'Hie award for R&B album of the year 
went to Uptown/MCA diva Mary J. 
Blige for "My Life." The rap single of the 
year was "One More Chance" by Bad 
Roy/.Arista's Notorious B.I.G.. whowus 
also named mp iutLst of the yeai". 

In other awards. Kenny G was vot- 
ed contemporary jazz arti.st of the 
year for the second year in a row. 
Real McCoy was dublwd new artist of 
the year. Brandy was named new 
R&B artist of the year, and Martin 
Page earned top adult contemporary 
single honors for "In The House Of 
Stone And Light." 

Nearly 300 million viewers around 
the world will have the opi>ortunity to 
watch the Billboard Music Awaifls as 
the progi'am aii-s internationally from 
Monday (U)-17. 



EMIL CHAU 

(Continued frojn page 11) 

million people across Asia. 

The talents of Hong Kong-native 
Chau as a singer/songwriter have 
segregated him from such huge- 
selling pop idols as Lau and Jacky 
Cheung, yet his records invariably 
top Mandarin charts in Taiwan, Sin- 
gapore, and Malaysia. One of his 21 
albums has passed the 1 million- 
unit mark. His current Mandarin 
relea.se, "Love Will Follow," al.so is 
edging toward that level. 

Chau, signed to independent Rock 
Records, has honed his unique ballad 
airangements through a longtime col- 
laboration with Jonathon Lee, one of 
Chinese repertoire's most gifted and 
successful producers. He is the only 
Taiwan artist to sell consistently in 
Hong Kong's competitive Cantonese 
market; his album "You Stand By 
Me," released this summer, spent a 
remarkable 12 weeks in the IFPI's 
top 10. 

Chau learned his trade playing gigs 
at universities and cafes around Tai- 
wan. He tried his hand as an assistant 
producer before settling down with 
his self-t<iught guitar skills, becoming 
one of Rock Record's top .solo acts in 
1987. He now splits his time equally 



between Taipei and Hong Kong and 

has acted in sL\ mo\ies. 

Lau is a pan-Asia household name. 
Also 34, he is best known thoughout 
the world as a mo\ie star — ^with 85 ti- 
tles to his credit — but it is his highly 
emotional love ballads that endear 
him to virtually every record-buying 
demographic. 

Now signed to his manager's Mu- 
sic Impact label, Lau made his 
mark in both Mandarin and Can- 
tonese with Warner Music Interna- 
tional. His biggest sales have been 
in Taiwan, where he has twice 
passed the 1 million-unit mark, 
most recently with his new release, 
"Real Forever." 

Alisa Chinai is one of India's rising 
Hindu jMJp stars. Her second album, 
"Made In India." has remained at the 
top of India's pop charts for six 
months and has passed the 1 million- 
unit .sales mark. 

As with many Indian artists, Chi- 
nai got her start in the industry by 
singing in local films. She made the 
jump to pop when her label, Magna- 
sound, put her together with top 
writer/producer Riddu. 

MIKE I.EVIN 
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HOOTIE, WHITNEY, TLC CERTIFIED BY RIAA 

(Contit/m d fhiiH /xu/f 12) 



"Runaway" became Janet Jackson's 
I7lh gold single, maintaining her lead 
as the top female artist in that catego- 
r>'. 

A complete list of November RIAA 
certifications follows. 

MULTIPLATINUM ALBUMS 

Hootie & the Blowfish, "Cracked 
Rear View," Atlantic. 11 million. 

Whitney Uuuslon. "Whitney Hous- 
ton," Arista, 9 million. 

Aerosmith, "Get A Grip," Geffen. 7 
million. 

TLC. "CrazySexyCool." LaFace/ 
Arista, 7 million. 

Garth BruukK, "In Pieces," Capital 
Nashville, fi million. 

Kenny G. "Duotones." Arista, 5 mil- 
lion. 

Mannheim Steamroller, "A Fre-nh 
Aire Christmas." American Grama- 
phone, f) million. 

Mannheim Steamroller, "Mannheim 
Steamroller Christmas," American 
Gramaphone, 5 million. 

AlaniH Morisselte. "Jagged Little 
Pill." Maverick. 1 million. 

Mariah Carey. "Daydream." Colum- 
bia, 4 million. 

Blind Melon, "Blind Melon " Capitol, 
4 million. 

Aerosmith. "Big Ones " Geffen, 3 mil- 
lion. 

Enigma, "MCMXC a.D.," Charis- 
my^'\'irgin, :\ million. 

Shania Twain, "The Woman In Me," 
Mercur\', 8 million. 

Twisted Sister. "Stay Hungry." At- 
lantic, million. 

Brandy. "Brandy," Atlantic, 3 million. 

Rod Stewart. "Unplugged . . . And 
Seated," WiuTier Bros., 3 million. 

Garth Brooks, "Beyond The Season," 
Capitol Nashville, 'S million. 



Rush. "2112." Merairy. 3 million. 

Varifnis iirtists. soundtrack, "Pulp Fic- 
tion," MCA, 2 million. 

Tony Toni Tone, "Son.s Of Soul," 
Mercurj'. 2 million. 

Rush, "Chronicles" (two-CD boxed 
set). Mercury, 2 million. 

The Tractors. "The Tractors." Arista, 
2 million. 

PLATINUM ALBUMS 

Various artists, -soundtrack. "Last Of 
The Mohican-s," Morgan Creek. 

Nirvana, "Incesticide," DGC, fifth. 

Better Than Ezra, "Delu.\e," Klektra, 
its fir^ft. 

Kirit Franklin, "Kirk Fnmklin & the 
Family," Gospo Centric/EMI Christian, 
hLs first 

George Strait, "Strait Out Of The 
Box" (four-CD boxed set), MCA, his 
12th. 

Red Hot Chili Peppers, "One Hot 
Minute," Warner Bras., their thinl. 

Xscape, "Off The Hook." So Su 
DeCColumbia, its second. 

Diamond Rio, "Love A Little 
Stronger," Ari.sta, its second. 

Alabama, "Greatest Hits, Volume 
III." RCA, itsimh. 

Mannheim Steamn»ller, "Christnia.s 
In The Aire," American Gramaphone, its 
third. 

GOLD ALBUMS 

Whitesnake, "Greatest Hits," (leffen, 
iU fourth. 

Michael W'. Smith. "I'll Lead You 
Home." Reunion, his sixth. 

David Bowie, "Sound + Vision" (four- 
CD l)Oxe<i set). Ryko<lLsc, his 12th. 

T>pe O Negative. "Bloody Kisses," 
lioadnmner, its first 

Better Than Ezra. "Deluxe," Elektra, 
its fu^t 



Pixies, "Doolittle," Elektra, their 
firet 

Phish, **A Live One" (two-CD hoxed 
.set), Klektra, its first 

Twisted Sister. "You C'an't Stop Rock 
'N Roll," Atlantic, its thini. 

Lenny Kravitz, "Circus," Virgin, his 
fourth. 

Faith Hill, "It Matters To Me," 
Warner Bn>s., her .second. 

Kenny Rogers, "20 Great Years," 
Reprise, his 22nd. 

Bebe & Cece Winans. "Relation- 
ships," Capitol/Sparrow, their fourth. 

D.R.S.. "Gangsta Lean." Capitol, its 
first 

Various artists, soundtrack, "The 
Mambo Kings," Elektra. 

BlackHawk, "Strong Enough," 
Arista, its second. 

John Berry, "Standing On The Edge." 
Capitol Nashville, hLs second. 

Various artists, "Jock Jams," Tommy 
Boy. 

George Strait. "Strait Out Of The 
Box" (four-CD boxed set), MCA. his 
20th. 

Collin Kaye, "I Think About You," 
Epic/Na.shville, his fourth. 

Various artists, soundtrack. "The Mis- 
sion." Virgin. 

Ziggy Marley, "One Bright Day," Vir- 
gin, his .second. 

Gary Moore, "Still Got The Blues." 
Virgin, his fii-st. 

Skee-Lo. "I Wish," Scotti Bros., his 
first 

After 7, "Reflections." Virgin, its 
third. 

Red Hot Chili Peppers. "One Hot 
Minute." Warner Bros., their fourth. 

Travis Tritt, "Greatest Hits— From 
The Beginning." Warner Bros., his fifth. 

Goo Goo Dolls. "A Boy Named Goo." 
Metal BladeAVamer Bnts.. their first 

Erie Clapton, "Cream Of Clapton." 
Polydor/A&M, his 16th. 



Joan Osborne. "Relish." Blue Goril- 
la/PolyGram. her first 

Mannheim Steamroller. "Christmas 
In The Aire," American (Jramaphone, its 
I2th. 

MULTIPLATINUMSINGLES 

Mariah Carey, "Fantasy," Columbia, 
2 million. 

Coolio Featuring L.V., "Gangsta's 
Paradise." M( 'A. 2 million. 

PLATINUM SINGLES 

Mariah Carey. "Fantasy," Columhia, 



her third. 

GOLD SINGLES 

Mariah Carey, "Fantasy," Columbia, 
her ninth. 

Brandy. "Brokenhearted," Atlantic, 
her thirxL 

Janet Jackson. "Runaway," A&M, 
her 17th. 

Xscape. "Who ('an I Run To," So So 
DePColumhia. its fourth. 

AHHiatance in preparing tkis ntory 
was provided by Douglas Reece. 
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by Geoff May field 



UOWNWARD SPIRAL: Twas the week after turkey and all through the 
land, music sales figures weren't looking so grand, as this week's post- 
Thanksgiving chart reflects cons[>icuous second-week declines by the top 
three debuts on last week's Billboard 200. The chart shows an 11% decline 
from last week's tally, and slides by the Beatles, Garth Brooks, and Bruce 
Springsteen account for more than half of that drop. Industrywide sales of 
all albums and singles — including catalog title.^ — are down from Ijmt week 
but up fnim the comparable UHM week (.sei' Market Watch, page 120). 

The order of the top six albums is unchanged from last week, but the real 
action lies in the numbers behind the numbers, as four of those — the excep- 
tions being No. '.i Mariah Carey and the No. 5 soundtrack from Whitney 
Houaton'R "Waiting To Kxhale" — post lower numlxTs than last week. 

It is not unusual for industry' sales to kick into an even higher gear during 
the week after Thanksgiving. But. beyond the slides .seen by last week's big 
debuL'i, this chart reflects a much weaker release schedule. In contrast to 
last week, when the Beatles, Brooks, and the Boss delivered more than 1.4 
million units of new business, the highest debut on this week's list is at No. 
84, a Ihiority compilation of previously released material by the late Eazy- 
E that has first- week sales of 19,500 units. 

Despite the erosion from Thanksgiving- week numbers, the lop dozen sell- 
ers each sur|)ass 100,000 units, one more than the number that l)eat the mark 
on last week's chart. With a 1.3'yf decline, the new ('hristmas title by No. 4 
Mannheim Steamroller still tops 201.000 units, while a gain of almast 4,000 
unites puts "Exhale" at the 200,0()0-unit mark. 

Crystal BALL: if you're wondering which albums have a shot at No. I 
for the short remainder of this year, you need not look any farther than the 
top five titles. The insane rush of product that has been pounding store 
shelves since September has ended, so from here through the first issue or 
two of ISKKi, the top of The BilUward 200 will be a jump ball between the Bea- 
tles, (larth, Mariah, Mannheim Steamroller, and the "Exhale" soundtrack. 

Still breaking records; in iU* second-week sales, the Beatles' 
two-CD "Anthology 1 " exceeded first-week sales of Michael Jackson's "His- 
tory" double album. The Fab Kour sold 4,')3.000 units this week, which is a 
41% drop from last week's splash. But the 402,000-unit slide is not the 
biggest sophomore-week plunge in SoundScan history, as two Ut93 titles 
showed even larger drops. Pearl Jam's "Vs." fell by 559,500 units after 
ojwning with mort* than 950,0(K) units, while Snoop Doggy Dogg*» first al- 
bum had a 424,500-unit dip after it debuted with almost H0:^,0(H) units. 

In the past. Garth Brooks has been remarkably smooth in his second 
week, but the "Fresh Horses" slide of 1 14.000 units is the steepest in his ca- 
reer. WTrile lUifl's "Ropin' The Wind" was essentially flat in its second week, 
1992's "The Chase" actually managed to show a second-week gain after it de- 
buted at No. 1. one of only two albums to do so since The Billboard 200 be- 
gan using SoundScan in May 1991. The pattern changtHi in U*9:J, when "In 
Pieces" had an HH.OOO-unit slide. Garth, though, has mainLaine<l practically 
nonstop TV exposure since "Fresh Horses" left the gate, and he has a new 
NBC special airing on Wednesday (18). 

Meanwhile, the (Jreatest Gainer earned by Mariah Carey is this week's 
best example of T\^'s music might F()llowing her Fox special, she scores a 
31.000-unit boost, marking the fourth week in a row that her durable "Day- 
dream" has shown gn)wlh over prior-week sales. 

Fa-LA-LA yeah, yeah. YEAH: Christmas and '\m Beatlemania con- 
sume even more real estate on Top Pop ('atalog than last week. Aside from 
the "Grease" soundtrack at No. 43 and Pink Floyd's 'The Wall" at No. 50, 
the other 48 titles belong to either Santa Claus or the Fab Four. 

ShIFTS: As a distribution entity, inde|x?ndent labels have ranked No. 2, 
right behind WEA, for most of the year. But thanks in large part to Mann- 
heim Steamroller's new seasonal set and the annual charge made by its ear- 
lier pair of Chri,stmas titles, the indies jump on top, while the Beatles and 
Garth Brooks move Cema from last place to No. fi (see Market Watch). 
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CHRISTIAN ACTS ENTER MAINSTREAM 

(Continued t nan page 5) 



Bdlboord Music Group 

HOMBFRONT 



A Weekly Update on BBMG 

Billboard 
onunE 

Billboard Online has launched Its 
own web site. Those navigating the 
Internet can now sample informa- 
tion from Billboard Online including 
weekly editorial features, chart sta- 
tistics, Larry Flick's "Ask the 
Experts" column and Music Trivia. 
Web surfers also have the capabil- 
ity of downloading the complete 
Billboard Online software {Hue or 
Windows version) which gives full 
access to Billboard Online's entire 
database. 

From Billboard's web site, other 
Billboard information licensed by 
properties such as CNN and Music 
Blvd. can be accessed and down- 
loaded. 

For more information call Vince 
Beese at 212-536-1402 or 1-800 
449-1402. On the web at 
http://billboard-online. 



Events and Happenings I 

MUSICIAN 

The Winter/Spring 1 996 Edition of 
the Musician's Guide to Touring 
and Promotion is now available. 
Musician's Guide is the premier 
industry tool for referencing thou- 
sands of music industry contacts, 
including independent and major 
labels, A&R representatives, col- 
lege & commercial radio stations, 
independent distributors, 
tape/disc manufacturers and 
more. The Guide also features an 
in-depth, nationwide city-by-city 
directory of local clubs, talent 
buyers, record stores, press and 
media outlets. All information is 
researched and qualified by musi- 
cians around the country and 
updated every six months. 

For information on how to obtain 
a copy of Musician's Guide to 
Touring and Promotion, please 
call 1-800-745-8922. 



PUTUMAYO PUTS MUSIC TOWARD GOOD CAUSE 



(Cfnifiinu'd fn»n jtfif/c IJ) 



the genre. 

"VrTien people think of Christian mu- 
sic, they think of church music," sajis DC 
Talk's Toby McKeehan. "They think of 
h>Tnns, and they think of choirs. They 
don't think of groups like Blenderhead, 
Starflyer 59. some of the l>an<bt that are 
on R.E.X. Miii^ic, IVayer ('bain, or e\'en 
a DC Talk. Thai's nol what comes into 
their heads. They don't think this ia 
MTV-palatable or mainstream radio- 
palatable." 

DC Talk is proving such naysayers 
wrong. The band's current single. "Je- 
sus Freak," just shippeti to mainstream 
radio, and the \ideo, which was directed 
by Simon MaxweU ( Nine Inch Nails, the 
Orb ), is airing on MT\'. The album was 
released Nov. 21. the same day as set*! 
by the Beatles and Garth Brooks, and 
has sold 85,814 units. It debuted at No. 
16 on The Billboard 200 for the week 
ending Saturriay (9). boasting the high- 
est first-week sales figures ever for a 
Christian album. 

According to SoundScan. units 
were sold in Christian Ixx^tksiores, which 
are referretl to in the C'hilstian industiy 
as the ChA (Chri.stian Booksellers 
Assn.) market, and 7,fi72 were sold in 
mainytreain retail outlet^?. 

SoundScan began tracking [wint-of- 
purcha** sales in the Christian market 
last April The AihtI 15 issue of Billboard 
featured the first Top Contemporary 
Christian chart compiled from those 
^^at^l, and the Sept. 9 issue marked the 
llrst time that Christian bookstore 
point-of-.sales data was incori^orated 
into ail Billboard chart.s. In the after- 
math. Christian titles Ix'gan showing up 
on The BilUxtard 200 ami Heatseekei-s 
charts. 

On this week's Heat.«eekers chart. 
se\'en out of 40 titles are Chilstian acts, 
with Newslwys (at No. 31) and Jars Of 
Clay (at No. 11) i^epresenting ('hiistian 
rock^altemative. 

Petra's new album, "No Doubt," wus 
certifieti gold by the Reajniing Industiy 
Assn. of America. Acconiiny; to Sound- 
Scan. Jars Of Cla.v'j^ self-litli'd debut h;is 
sold 103,000 units: Geoff Moore & the 
Distance's "Home Run" has sold ;?6,000 
units since its August release. Audio 
Adrenaline's "Live Bootleg" has sold 
(i,l)00 since its October release, and 
WTiiteheail's Curb debut "Inside," has 
sold 7,000 since its October release. 

But observers note that DC Talk is 
clearly leading the charge. "D(' Talk 
was our nuuitet's version of the Beatles 
release in the mainstreatti market." says 
Dan Bi-ock, ForeFront presidents." EO. 
"[ChiTstian bookstores] gave it that kind 
of respect, and that's why they sold so 
much of it." 



Mainstream retail's participation was 
varied. "We'd hear one store had it front 
and center, specially priced and placing 
on the in-store system, then we'd hear 
this one didn't even have it out of the box 
underneath the counter," Brock says. 
"We sold it in as a iwiVrock title for end- 
caps and new-release sections. We want- 
ed to get it out of the back of the bus, so 
to speak." 

Brock feels that mainstream retail is 
"the last area to accept and show re- 
spect" for Christian rock music. "When 
you take a market niche that absolutely 
did a fantastic job, and then you take the 
broader market that kind of slept 
through it, it's not a fair comparison," 
Brock says of the discrepancy in sales 
between the CBA and mainsti*eam mar- 
kets. "Now that the success has shown 
up this week, I feel we'll be in much bet- 
ter shape. People will say, 'Wow. I guess 
that really did sell. We should unbo.v 
that and get it on the shelves.' " 

Essential Records' Jai-s Of Clay is 
also making .strides. Rolx'il Beeson, di- 
rector of Essentia], says that the success 
of the band's "Drummer Boy" EP, re- 
leased in Noveml)er, and of its self-titled 
May debut album Ls the culmination of a 
strong initial mai'keting campaign. 

"We sjienl lots of money in pi"e]>romo- 
tion, focusing hai*d on retail and iwlio." 
Beeson says, "and had them on the i-oad 
with fChri-slian i*ock bimd 1 PFR for a na- 
tional tour, wheiT? we ga\'e away iJO.OOO- 
80,000 sampler cassettes for ft-ee, with 
&i-oiTcouix>ns for the recoixl." 

Beeson saji* that "Jars Of Clay" was 
released in October to mainstream 
stores, but that it was a ".soft" relea.se. 
The big push to the mainstream will 
come in Januaiy. when Zomba's SiKer- 
tone Records embai*ks on a marketing 
and promotion campaign. Essentia! is 
the i-ock division of Brentwood Music, 
which Ls owned by Zomlia. 

RADIO CONVERTS? 

If mainstream retail is slow to em- 
brace Christian nx'k, it seems that radio 
is coming amund. The succe.ss of .some of 
tliese acts is due in pait to the growth of 
the Christian vock i-adio foiTnat Accoi-d- 
ing to Mai-k Rider, PD at one of the old- 
est stations in the format. WAYM 
Nash\ille, and publisher of the ('hristian 
i*ock tipsheet Just Radio, there ai-e 17 
stations in the format compai"ed to the 
12 outlets on the air in 1994. 

"The i*eason is that there ai^ more top 
100 markets adding second Christian 
stations, and the existing outlets are 
foi-ced to make a decision and try some- 
thing new," saj-s Ridei*. 

Even some secular top 40 and rock 
stations are seeing Chiistian rock music 



as a viable programming option. Top 40 
W^TIY (Yl(n) Nash\ille has been airing 
a Christian rock show in its Sunday 
morning lineup for more than a year. 

In addition, such Influential triple-A 
stations as WXPN Philadelphia, WCBE 
Columbus, Ohio. KPFT Houston. 
\MILT Nash\ille. and \VMMO Orlando. 
Fla., were among the stations to support 
"Great I^engths." PFR's third album for 
Sjjarrow's Christian rock label, Vireo, 
earlier this yeai*. 

Charlie Quinn, PD at Y107, says 
bands such as Jai-s Of Clay and DC Talk 
ai*e .sounding "more mainstream." This 
prompted him to .start the Christian 
rock show "Planet Y Countdown," which 
ail's 6:30^ a.m. on Sundays. 

Claire Parr, VP of Curb Records, 
points out that there ai'e more preju- 
dices against Christian acts at main- 
stream rock radio than at iKip or AC. 
"Ixx>k at an artist like Joan Osborne and 
[her single] 'One Of Us.' That's clearly 
about God. Maybe it will help o\yen some 
dooi-s. WTiat some PDs don't realize is 
that some of theii' audience has C'hiist- 
ian beliefs. They're out there in mosh 
pits, skatebtiarding. and in the main- 
stream. Radio can easily hiKik into this 
whole other demographic and get a veiy 
lo.ral audience." 

TOURING PROVES DIFFICULT 

When it come.s to louring, Chri.stian 
rock faces .simie of the same dilemmas as 
mainsO"eam i"ock. It's expensh e to have 
a band on the i"oiid, Ixrause of the wsts 
of feeding and transiwi-Uition. Concert 
attendees tend to ex|)ect big pitwluctions 
with Ixinds — more lights, elalwrate sets, 
and liigh-<iuality sound. 

Though many Christian acts ai'e now 
perfonning live, for many years, solo 
aitists in the (.'hristian iield ijeiibniied 
to pi-ei-ecoitied tracks. Thei'efoiv, it was 
cheaper and easier foi' .solo acts to tour 
and gyin exixisuru. and Christian Ijands 
had a hai-der Ume breaking thmugh. 

"The best way to bi^eak a band is tour- 
ing, but the haitlest way to break a band 
Is louring." says Dan Micliaels. dii-ector 
of mai'keting for Benson's modem i-ock 
label. Tatoo Recoixls, and a member of 
the band the Choii-. "It's hanl to support 
three or four men and their families." 

Chiistian i"ock liancLs ai-e jiert'onning 
in a wider vaiiety of venues than ever, 
from Christian clubs and coffeehouses 
to mainstream venues, sometimes as 
headlinei:s or as openers for mainstiieam 
acts. (R.E.X. Music's Sixpence None 
The Richer gained exjMsure opening foi- 
10.000 Maniacs.) 

Christian rock is now acceptable in 
chui-ches, and youth pastoi-s often help 
promote conceits. (A Nash\ille-based 
com|jany called InterFinc. sixx-ializes in 
giuss-roots niiiilings to chui-ch gi-oups.) 
Moore has been pla>ing Chiistian iwk 
for 10 yeai's and says that wusn't alwax's 
the case. "^Vhen I fii-st stiuted. it wasn't 
unusual to have jieople picket outside a 
show." Moore says. "There were veiy 
conservative chuix'h or religious gi-oui)s 
that Ithoughtl rock'n'roll wasn't some- 
thing God was interested in being asso- 
ciated with. To see the way the Christian 
community has embraced it has been 
equally fulfilling." 

In recent years. Christian rock tours 
have begun to resemble mainstream 
show^i. On March 12 in Fort Lautlerdale. 
Fla., the Salt Box Tour will kick off. The 
45-market tour will feature Petra and 
Whiteheart as rotating headliners with 
Gotee's Johnny Q. Public and Fore- 
Front's Grammatrain as the opening 
acts. The tour will hit 3,000- to 5,000-seat 
venues through May 19 in major mar- 
kets, including Los Angeles, Detroit, 
Washington, D.C., and Dallas, culminat- 
ing in Buffalo, N.Y. 



as Amoya, the Dalom Kids, Connie 
Dover, and Fiona Joyce. Kaivn Mathe- 
son of Capercaillie appears on both 
compilations. 

Acconiing to SoundScan, the "Celtic" 
album has sold 3,000 copies, while the 
"International" set has sold (lOO copies. 
How e\ er. these figures do not take into 
consideration Putumayo's l^X) nonmu- 
sic accounts, which include gift shoi)s, 
l)Ookstores. and imixjit stores, accord- 
ing to Stoi-jier. 

The 2-yeai'-old New Yoi-k-biised Pu- 
tumayo World Music Label, which gi*ew 
out of the Putumayo clothing retailer, 
has released 10 aeclaime<l world music 
compilations. F'or the clothing store's 
20th anniversan,'. "we thought a really 
nice way to tegin to celebrate wowkl l>e 
with a couple of compilations oriented 
towaixl w omen, since our clothing Is ori- 
ented towai-d women," says Storf)er. "I 
had alw ays lo\'ed ('eltic music and felt it 
had a very powerful combination of 
women's voices and old Gaelic melodies. 
There were too many Celtic-inspired 
songs to just include one or two on the 
'International' album, so we decided to 
do an entire Celtic one." 

This month, the albums ai'e featui-ed 
on listening posts in Tower Records. 
Bordei-s, Strawberries, Best Buy, Cir- 
cuit City, and Trans World stores, says 
Stori)er. Putumayo is also doing a pro- 
motion with HMV and J&R Music 
stores and independent retailers Music 
Millennium in Portland, Ore., and Wa- 
terloo Records in Austin, Texas. At 
those stores, any customer w-ho buys 
one of the "Women Of The World" al- 
bums receives a free sampler cassette 
with a selection of songs from Putu- 
mayo's other albums. 

"We cany the whole Putumayo line, 



and they do inciiedibly well for us," says 
Robert Smith, buyer for Boi*ders Books 
Music Cafe in Ann AiHlxjr. Mich. "Right 
now we have llhe 'Women Of The 
World' albums 1 in our co-op program, 
and we ha\ e a featured Putumayo lis- 
tening post with these two titles and 
three othei-s. They're doing outstand- 
ingly well, esiwcially the Celtic one." 

The Celtic album is also a favorite at 
Waterloo, where it sold 81 copies in a 
week, says manager/buyer Hayes Mc- 
Cauley. 

"We -sell a lot of folk and singer/song- 
wiiter stuff, because there are good ra- 
dio statitms here that play Maura 
O'Connell and people like that. People 
recognize soms of the artists and are 
willing to check out the others." Mc- 
Cauley says. "We had also .sold a lot of 
'Women's Heait,' an imfmrt compilation 
with some of the same artists, so it was 
ob\ious that the Celtic album would sell 
here." 

There is no single, but Putumayo has 
serviced both albums to triple-A and 
world music stations. 

"In our regular triple-A format, we 
j)lay quite a lot of Celtic and world mu- 
sic, so these collections are ixjrfect (or 
our core audience." saj-s Rita Houston, 
music director at Fordham University's 
WFUV New York. "It's also great for 
people who like the sound of it but don't 
know the artists — this gives them a 
great introduction to a variety of 
artists." 

In addition to plajing the albums in 
regular rotation, WFUV has highlight- 
ed them in its weekend Irish and world 
music programs. Listeners have re- 
sponded positively, Houston says; a 
particular favorite is the Joyce track 
"Crj* 0\'er You." 
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Former GN'R Member Sues 
Band For Misappropriation 



LOS ANGFLES— Gilby Clarke, the 
piiitarisf'sinper who replaced Izzy 
Stradlin in Guns N' Rosea in 1J»91. 
filed a lawsuit Nov. tiO in California 
Superior Court here ajrainst the 
Geffen band for commercial misap- 
propriation of his name, likeness, 
photograph, voice, and perfor- 
mance. 

Clarke is seeking profits derived 
from the alleged misapi)ropriations, 
punitive damages commensurate 
with the wealth of the defendants, 
and costs of the suit. Only the mem- 
bers of the group are named as defen- 
dants; GefTen is not mentioned in the 
.suit. 

In the suit, Clarke alleges he did 
not grant Guns N' Roses permission 
to use or exploit his name, likeness, 
photograph, voice, and performance 
in a commercial manner in the ab- 



sence <)f a contract regarding royal- 
ties from sales of albums on which he 
performed. 

Says Clarke's manager. Mike Hall, 
"A contract wa.s never completed, and 
that i.s the heart of the issue." 

Clarke joine<l Guns N' Roses in late 
1991 for the band's tour to support it.«5 
"Use Your Illusion" albums. Clarke 
also played on 10 of the 12 tracks on 
the grou])'s cover album, "The 
Spaghetti Incident?.'" which was re- 
leased in 199:i. Clarke parted ways 
with Guns N' Roses in 1993. 

Clarke and the members and man- 
agement of (Urns N' Roses declined to 
ciimment on the lawsuit. A new Guns 
N' Roses album with an as-yet-un- 
named guitarist is due in late 1996. ac- 
cording to a Geffen sjwkeswoman. 

( AKKIK HOK/II.LO 



HEARINGS BEGUN IN SUIT BY '60S ACTS 



(Colli i nurd t'nmi ixi<H' S) 

Butler, and other performers' e,states. 
who alleged wire fraud and mail fraud, 
triggering federal RICO racketeering 
statutes (Billboai-d, Nov. l;J. umi The 
plaintiffs charge that the fraud resulted 
in years of unden^id or intentionally 
withheld required contributions to- 
talling hundreds of millions of dollars. 

Named in the suit are Warner Bros.. 
MCA Records Inc., Capitol Records 
Inc.. A&M Records Inc., PolyGram 
Records Inc., Sony Music, Motown 
Records Inc., and Bertelsmann Music. 

According to Cooper's court order, 
"PlaintilTs allege that AFTRA and the 
Fund's defendants systematically 
failed to enforce the contribution and 
reporting obligations of the collecting 
bargaining agreement (the 'Phono 
Code") negotiated by AFTRA on l>ehalf 
of performers working under vari(tus 
record comiuinies. 

"Plaintiffs al.io assert that AFTRA 
and the Fund's defendants also failed to 
enforce obligations of the record com- 
pany defendants to make timely re- 
ports regai"ding contributions. 

"Also, plaintiffs allege several 
E R ISA claims directly against all of the 
record company defendants, as well as 
a RICO claim against certain record 
comiKmy defendanU." 

Currently, the iiarties in the lawsuit 
are working out timetable ;igretiment.< 
with the court related to the "pi*o\i'«ions 
of discover^'": which documents should 
be sent for the court's inspection fii-st. 

"Part of the original lawsuit tx^came 



a second lawsuit, pTOcedurally." says 
Richard Perlman. who represents 
Moore and the other plaintiffs. "There 
are two sepai-ate litigations in Atlanta. 
One is against the record companies for 
racketeering — that's the one where the 
motion for summan,' jutigment was de- 
nied — and the second is against the 
record companies and the Fund for 
delin(iuent contributions." 

The labels filed the motion to dismiss 
last yeai'. saving tJiat the plaintiffs made 
no effort to resolve grievances through 
internal remedies and that, contrarj' to 
claim.s mo.'^t have benefited, and .some 
C(mtinue t{> benefit. fn)m the AFTRA 
Fund (Billbtiu-d. May 7. imi 

Following an earlier court order in 
August 1995, the plaintiffs refiled delin- 
quent claims to see if they might still be 
solved administratively, but although 
some weiv .-settled, the court found that 
the labels had not pro\ided a full reme- 
dy. 

"There are benefit claims that are 
lieing administratively resolved right 
now," Pcrlmjm says. "And very favor- 
abl\* to artists, by the way-" 

Perlman says that Moore's listed 
gi-oss compensation for his entire ca- 
reer \vas $tj().000. "Vhieh would entitle 
him to a t»»tal of S7;^ a month for five 
years." he .'*iiys. 

Officials from the major labels 
named in the suit declined to comment 
on the case. 
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Birthday Wishes. Frank Sinatra prepares to cut into a birthday cake decorated 
to look like the cover of his current Capitol album. "Sinatra 80th— Live In 
Concert. " The album is on The Billboard 200. along with its companion release, 
"Sinatra 80th— All The Best. " Shown celebrating Sinatra's 80th birthday at the 
Waldorf-Astoria Hotel in New York, from left, are Gary Gersh. president. Capitol 
Records; Charles Koppelman. chairman/CEO. EMI-Capitol Music Group: Sinatra: 
and Sinatra's wife. Barbara. 



A WEEKI-'V IM.A-I-|OrM>%I_ rVILVSIC SXVI-ES RBPOI 



TOTAL 598.870.000 600,003,000 fUP 0.2%J 
ALBUMS 509.175,000 511,775,000 fUP0.5%J 
SINGLES 69.695.000 88,228,000 fON I,6%J 



i->Ninr 



18.800.000 

.S-r WEEK 

18.959.000 



DOWN 0 8°. 



17.679.000 
UP 6.3% 



CD 299.299.000 334.287.000 fUP 11. 7%J 

CASSETTE 209.275,000 176,742.000 (ON 75.5%] 
OTHER 601.000 746.000 (UP 24. 1%j 



16.739.000 
ST ynrm 

16.673.000 

DOWN 0,4% 

15.853,000 
■ J\P.1Q 

UP 5,6% 



2,061,000 
2,286,000 



DOWN 9.8% 
1.826,000 



UP 12,9°« 



19,4% 



WEA 

18.9% 



15% 



13.6% 



12.4% 



12,3% 



8,6^i 



ROUNDED FIOlffiES 



OCJIVl RILED F^ROM A. rMAXIOMAL SAMPLE OF RETAIU STORE AMD F1ACK 
£3Al_ES REr»OF»-rS COLLeCXED. COMF-IUED. ANIO PROVIDED BV 



Wilder Back In Stride As Producer 



I HEKE'S NO DOL'BT THAT Matthew Wilder is 
back on the Hot KM). Chart Beat readers will remem- 
ber the name from 12 y<'ars a^o. when his first chart 
sin|;le. "Break My Stride." hit No. o <.n the Hot 100. 
Wilder returns to thai chart as producer, thanks to 
the No. 8-1 debut of "Just A Girl" by No Doubt, a band 
from Orange County, Calif., that is sijjned to Trauma 
Keciirds, the lnlersco|)e-dislriliute<l label headed by 
I'aul Palmer and Rob Kahane 

that has enjoyed success with , 

liush.Wilder was recruited to pro- 
ihuT Ni> r)<)ubt's first album by 
Konny \'ance at lntfrsco[)e Pub- 
lishinjT and Tony Ferguiiion of In- 
terscope's A&K department. After 
"Break My Stride." Wilder had two 
chart .^ingles on the Private I label: 
"The Kid's American" and 
"Bouncin" OffThe Walls." That last 
title ended its chart run more than 

II years apo. so it's good to welcome Wilder back to 
the chart in his role of producer. 




BEAT. 



by Fred Branson 



H 



K FEELS HIS 'EARTH* MOVE: The Beatles 
couldn't unseat Robson & Jen>me fi-om the I'.K. album 
chail (the Kali Four s "Anih(ilnji\- 1" moves down to No. 3 
in Bntain), but Michael Jackson has displaced the tele\i- 
sion actors from the singles chart after their four-week 
nin with "I Be]ieve"''"Up On The Roof." Jackson's "Earth 
Song" enters the U.K. sinjjleschait at No. 1 , l>ecominp the 
sixth chart-topper of Ui> snlo career. Incredibly, this 
marks the first time that Jackson has pulled two No. 1 sin- 
gles from the same album in the U.K. "OffThe Wall." 
"Thriller." "Bad." and "Dangemus" prwluced one chart- 
tLijiper each, while "HISton" has \"ielded t^vo ...m far. 

Aire MAIL: Mannheim Steamroller's "Christmas 
In The Aire" (American (Iraniaphone) has a lock on Ik?- 



ing the most successful holiday-themed album of the 
season on The Billboard 200. It holds at No. t, although 
it still has a chance at reaching the top (see Between The 
Bullets, page 118). A year ago this week. Kenny (! had 
the No. 1 album with "Miracles: The Chiistmas Album," 
the fii*st holiday relea.'ie to hit pole jxtsition .<ince set« by 
Elvis Presley and Bing Crosby in li)57. 

It's really beginning to look a lot like Chrislnuis on 
Hoi Country Singles & Tracks. 

J J 1 w here five seasonal songs debut, led 

0^-^^ b.v J<?ff Foxworthy's "Redneck 12 
f liays Of Chtistmas" at No. 50. Joe 

" Diffie. the Tractors, Toby Keith. 

and Clint Black also hail the hoU- 
^^^^^ days. One year ago. the Tractors 
■j^^^^^^^l had the only Chri.stnuus tune on the 
^^^^^^^^ chart with "The Santa Claus Boo- 
gie." In lVn»S. Alan Jackson anil 
Vinee UiW were the only artists 
with holiday spirit. And back in 
l!j;i2, there wasn't a Christmas song stining an.vwhere 
en tlie chart. 

IVIoVIE .VIEAL; Deep Blue Something approaches 
the lop 10 of the Hut 100 with its first chart single. 
"Breakfast At Tiffany's." Buileted at No. II. up from 
No. 13. the track is, of cour.«e. nol from the Audrey Hep- 
bum film, but it doe.s refer to the movie. It is one of a 
handful of .-^ongs to emjjloy a film title years after the 
movie (or Iwok) came out: Bobby Vee's "The Night Has '■ 
A Thousand Eyes." Kate Bush's "Wuthering Height<" 
and Nick Heyward's "Whistle Dow n The Wind," 

Thorn in our SIDE: Eveothing But The <;irl has 

the biggest hit of iU career on both sides of the pi'iui. 
"Missing" (Atlantic), the duo's first single to chart in ■ i. 
U.S., bullets 2.S-17 on the Hot 100. In the U.K.. it .-.li<i, 
one place. dowTi from its peak of No. 3 last week. 
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Thank you for knocking down 
so many doors in the 
recording industry and allowing us 
the opportunity to walk 
through those doors with 
style and dignity. 

h sincere love, respect and apprecmati 
-Andre Harrell and The Motown Fami 
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What would they call Son Volt's debut album in the fishing industry? 

"The best of this year's haul." 

(The Seattle Rocket) 



Pretend you're a college professor. 

"Never before has this weary-voiced, warm-hearted gentleman 

sounded so in touch with the force that keeps driving him along that 
old road of musical roots, rural wandering, American faith and sorrow." 

(Village Voice) 

Pretend you're the poet Robert Frost. 

"A lovely, lonely ode to drift." 

(NEWSWEEK) 

Now, describe the album as if each word cost you ten bucks. 

"A" 

(Entertainment Weekly) 

This time, use ancient symbols. 

"****" 

(PULSE) 

Either you've had a dull ten months, or ... 

"The best LP I've heard this year." 

(St. Louis riverfront times) 
If this album were a tomato and you were a lonely housewife, what would you call it? 

"Emotionally ripe." 

(INTERVIEW) 

Compare and contrast to other Warner/Reprise artists. 

"One of the finest songwriters of our time ... Farrar's ability could 

and rightfully should make him an influence for the next generation, 
just as Neil Young and Gram Parsons did before him." 

(Cleveland scene) 

We're playing Battleship, you're doing color commentary, okay? Go/ 

"Son Volt scores direct hit." 

(Chicago tribune) 




Produced by Brian Paulson and Son Volt Uanagsment: Sharon Marsh and Ed Morgan/Black Park management 0 1995 Warner Bros. Records 
8u1 why batleve critics? Oecide for yourself. Fan your rtamo ana address to e*e-«4e-tf474— We'll happily seitd you this lovely, lonely ode to drill. 



